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PREFACE

In the past, people are less concerned about the benefits and compensation that a certain
job offers. However, job satisfaction has become increasingly vital for employees in this
competitive job environment. Malaysia’s large workforce, booming economy and
moving trends of lifestyle results in employees expecting much more than just pay from

their job as the years go on.

The fashion retail industry is one sector of the market which provides job opportunities to
the labor force. Fashion retail outlets that provide a conducive working environment and
management style as well as adequate benefits and compensations can lead to higher job

satisfaction among employees which increases job performance and loyalty.

As the importance of job satisfaction is undeniable and grows substantially every year, it
leads to this study to further explore the relationship between the factors affecting job

satisfaction among employees in the fashion retail sector.
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ABSTRACT

The main objective of this research is to determine the factors that affect job motivation.
Despite extensive research on this topic, very few have examined this scope in the
fashion retail sector from a Malaysian perspective. Hence, the proposed conceptual
model was developed by adapting from Siddiqui, A. & Saba. I. (2013) to examine this
relationship.

The dependant variable of this research is job satisfaction and the independent variable
aare salary, employee benefits, working environment and management style. A total of
200 self-administered questionnaires were distributed to the fashion outlets in a few malls
in Klang Valley. The data was analyzed by employing Pearson’s correlation and multiple

regression analysis.

The result of this research would contribute primarily to the organizations in the fashion
industry. It would help them to recognize the factors that are involved in the job
satisfaction of their employees. Thu, they could improve these factors at their workplace
and instill job satisfaction among their employees. Indirectly, the satisfaction among
employee at a workplace will improve the work rate of a company thus ensuring success
and at the same time decreasing employee’s turnover which will help save the company

extra costs.
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