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摘要 

 

 

ԋ ҕ ∆̆Ҭ ᴰ ᴰ⌠ ̆ӥ┴ ֞ ῒ

ҬӊѿȂӥ┴ ץ ₮ ̆ ᴰ ׂ̆ӂ ̆ ⌠Ҭ

ҍ Ȃ ף ̆ ԅҌף ᴰ ҙ̆

┴ ҙ Ȃ ̆ ҍ ֟ ₮ ף

ֲ ᶭ ԍ ֟ ̆ ῏ ᴰ Ȃ ҌῬ

̆ῒ ᴪⱳ ̆ ┴ Ӟ Ῥ ῏ Ȃ

ӊ ̆ ԅѿ ҍ ̆ ̆ ᶫ ‗

ץ ӥ┴ ᾣ Ȃ ҹ̆ ҙ ץ ̆

SWOT№ ̆ ӥ┴ ᴰ ̆

ԍ ᴰ ҍ ף ᴪ ᵥ ҍ Ȃ ̆ ᴰҍ ҙ≠

ӊ ‖ ̆ ֞ᴪ ң ᵥԑ ץ̆ ῒ

ԍ ᴪӊҬȂ 

 

ȍ῏ Ȏ ȁӥ┴ ȁ ҙ≠ ȁ ᴰ 
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一、绪论 

 

 

    ӥ┴̆ ӈ ѿ℗ӥ ┴ ̆ ӈ ӥ ┴̆Ӟ ̆ ӥ

┴ ף₴ץ̆ ӥ ┴ԍ ӊ҉̆ ѿ ΐ ӄ ү ῤ

Ҭ ᴰ Ȃӥ┴ ӥ ┴ԍ ԍ ̆ ӊҹ ̆

ᴰ ׂ̆ӂ ̆ΐ ᴇṿȂӥ┴ ̆ ғ

ᴇṿ̆ ῒ ῏ Ȃ ̆ ῒ ̆

ῒ ‗ӊ ץ̆ ӥ┴ ԍ Ȃ 

 

（一）背景简介及研究价值 

   

    ӥ┴ ̆ ӥ┴ ̆ ԍᴰ ┴ Ȃ

ֲ Ҋ ֟̆ ԍᴪ ȁ ȁ ȁῈ ̆

ѿ֓ ȁ ȁᵟ ȁ ̆ ᴪ € Ȃ ԅ ҍ

ⱳ ̆ ΐ ᴇṿ̆ ԍ ֲ Ҍ Ȃ

ף ̆ӥ┴ Ӟ ₮ ̆ ף ӥ┴⇔ᵬ ҌῬ ԍᴰ

ӥ┴ ̆ ԅ ┴ף ̆ ᴧ ᾝ ҹѿᵣ ῐ

̂ ḍ ̆2017: 8̃Ȃ ┴ף ₴׆ ⱴ ȁ ̕
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Ҭ ү ̕ ┴Ώ ᵣ ̆Ҍ ↕ Ȃ

┴ף ӥ ȁ ┴ȁ ԍѿᵣ̆ Ṣ ԅ ᵣ ̆ᶏ ┴ף

ȁ ᵣ ̆ ԅӥ┴ ⇔ Ȃ 

  ӥ┴ ӄ̆ ץ ⌠ ̆┴

̆׃ ȁ ȁ┴ ԅӥ┴ Ȃ ֲ

҉┴ ┴̆ Ҭ ȁ ̆ Ȃ

̆┴ ̆Ӟΐ ῏ Ȃ ף ̆ ף ᴧ

ᴰ ױֲ̆ ӟ ̆ҌῬ ᴰ

Ȃץ ҹᶛ̆ ֲ └ ẁ ԍ └ ┴└ ̆ Ғֲ

┴ Ȃ ץ ף ֲ Ҥ ̆ ѿף ֟ ᶭ ̆

ץ ԍ ᴰ ῐ ̆ ᴰ ҳ ᴰ ̆ Ӟ

ҍᴇṿ Ȃ 

ҹ ̆ ҹ ץ ≠ ҙ Ȃ ҙҍ ℗ ῏ ̆

ױֲ ᵣȂ ҩ ҉ ̆ ҙ ԅ ᴇ

ṿ Ȃ ҙ ף ̆ҙ ף ̆ ӎ

̆ ᵞȂ ̆ ῐᴰ

̆ ױֲ׆ ᵣ ̆ ҙ Ȃ ҙ ⱴ

῀ ᾝ ᴰ ֟ ̆ ῀ ץ̆ ҽⱲ ꜚ ̆Ҍᵖ ץ

ῤ ̆Ӟ ץ ᴧ ᴪ ᴰ ̆ԅ ᴰ ӊ Ȃ 
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ᴰ ӥ┴ ᴇṿ̆ ԍῒ ӈȂ ᴧ Ҭ ӊ

ѿ̆ΐ ӈȂ ̆ ⇔ ̆ᴪ ᴰ ҍ ᴰ̙

┴└ ᴪ ᴧ ӯ ̙ ᵥ Ḡ ҍ ҙӊ ̙

‗ Ȃ ӥ┴⇔ᵬ ҹ ⇔ ̆ ԅᴰ ӥ┴ ̆

ғ ׂ ┴ ץ ף ̆ ԅᴰ ӥ┴ ᵝȂ ̆

ҹӥ┴⇔ᵬ ̆ ף ӊᵩ̆ Ḡ ᴰ ᴰ ӥ┴

ӊ Ȃ ҹѿҩӥ┴⇔ᵬ ̆Ḡ ᴰ ӥ┴ ᴰῒ Ȃ

ѿ ̆ ┴ף ᾣ ̆ ᴰ ӥ┴Ӟ ⌠ Ḡ ҍ Ȃ 

 

（二）前人研究回顾 

   

    ҉ ̆ᴰ ӥ┴ ┴ף ῐ ̆ⱴ҉ ף └ᵬ

₮ ̆ ᴰ ӥ┴ Ȃ ԍӥ┴ ԅ ̆

ץ ҩҬ ₮ ‗ ̆ ӊ╠̆ ᾢ ԅ

ĺĺȇ ֒ Ȉ̆ץ ╠ ᾢԅ

ᴰ Ȃ 

ӊ ⌠Ҭ ̆Ῥ Ҋ

⌠ ̆ Ḥ Ȃ ̆ └ ׆̆ ῤ
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ȁ҉ ҍҊ ȁӥ ┴└ ̆ Ȃ

ԅ ┴ ȁ ҍ ̆ ԅ ᴇṿȂ 

ꜛ ԅ ҍ ᴰ̆ ΐ ̆ Ṣ

⌠ Ԋ ֲ ̆ Ҭ ῒҬң ̆ ľ

Έ Ԑ֥ҍ ⱴ Ŀ ľ ᵫ ѿ ҍ

Ŀ ̆ ̔ 

从马六甲青云亭留下的清代牌匾，可以略知当时我国这个开埠最早的州属

的政治结构；例如本文第一章所提及的青云亭内的古匾，可以追溯华人社会当

时的权力结构，也从以上铭刻资料，即可知道最早进入我国发展的社群是漳州

与泉州人，这股势力也延续到新加坡。̂ ̆2005̆ 18̃ 

̆ ֽ Έ Ҁᴯ ᾢ ׆̆ Ҁᾢ

̆ ᵬҹץ ̆ᵖ ┴ ҉̆ Ҁᾢ

ѿֲ ᾧ Һ ̆ ̔ 

  从事牌匾制作的丁伟强表示，其祖辈及父辈在制作牌匾也为牌匾书题，但

到了他这一代就专注於牌匾制作技术的提升，目前的雕刻技术与保养计术已随

科技进步而提升，不得不选择其一项技术精益求精。由于社会分工已起来越细，

牌匾书题都是邀请书法工作者、书法家或者德高望重的长辈。̂ ̆2005̆

13̃  
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┴ ץ ҆ ̆ ғ ѿҩӥ┴⇔ᵬ ѿ ̆

ֲ ԍ └ᵬ Ȃ ֓ӥ┴ ↨ץ ┴₴ ┴₮ӥ

̆ ӥ ̕ ̕Ӟ № Ȃ 

    ԅ ȁ ҍⱳ ̆Ӟ∆ ֲ

Ȃ ף ֲ ̆ ѿ ҹᵥ

Ҍ ֲ ̆ҹᵥ ᴧ ┴└ ԍᴰ ┴ ץ̆

ҙ ᵥԑ ԍ ᴪҬȂ ̆ Ṣץ ᴪ̆ ӥ┴

’Ȃ 

 

（三）研究方法与范围 

   

┴ӥץ     ᵬҹ ̆ Ҭץ ҹҺ Ȃ

̆ ’Ȃ ҙ ̆

⁞̆ԅ └ ȁ └ └ ῤ Ȃ

̆ ᴪ ָӇ ̆ ᵥ Ȃ

ׂ ֲ ̆№ ױז ҍ Ȃ 

̂ѿ̃  

    ׂ ׅ Ạ ┴ ӥ┴ ᵝ̆ῒҬ

ᾢאל ȁ Έ Ҁᴯ ᾢ ֒ ᾢ Ȃ ̆
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ᵝ ┴ ̆ ῒ ┴ ҍ ᴰ ӥ┴ ҍ

Ȃ ҹ ӥ┴ ױז̆ ӥ┴ Ҍ ҍ ᴰӥ┴

̆ Ȃ └┴ץױז̆ ᵬҹ

ҙ̆ ̆ ҍ ҹԅ ̆ Ṣ

ԅ Ȃ 

̂ԋ̃  

ᾢ ԅ ĺĺȇ ֒ Ȉ̆ץ

Ȃ ԍ ₮ ᴰ ӥ┴ ץ̆ ᴰ

ӥ┴ Ḡץ ᴰȂ ҹ̆ ҙⱬ ץ ꜚ ̆

ȇ ⇔ ֟ҙ ҍ Ȉ ȇ ⇔ ֟ҙ ҍ

ⱵȈ̆ԅ ⇔ ֟ҙ ̆ ץ ᵬҹ ̆ Ȃ ̆

֞ ҙ ԅץ SWOT№ ̆

ԅ W¥ ¥ יּ ¥ ȇ ̔ ֟ҙ Ԉ̆ ⇔ῃ

Ȉ̆ץ Kurtz Boone Principles of Contemporary Marketingԅ ҙ Ȃ

̆ ԅ҉ץ Һ ̆ Ӟ ѿ֓ ῏ ℮ ᵝ ᵬҹ ꜛ

Ȃ 
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二、书刻文化的起源、现况与转型 

 

 

ӥ┴ ףף ᴰȁ ̆ ԅ ┴ ȂҬ ף ȁ

Ḛȁ ┴ ┴ Ҋ ̆ ӥ ԍ┴ ᴰ

ׂ̆ ┴ ԅ ┴ ῤ Ȃԋ ҕ ∆̆ӥ┴ ֲ

̆ ᴰԍ Ȃ ף ̆ᴰ ӥ┴ ԅ ᴪⱳ ̆

┴ף ̆ⱴӊ ̆ ҽ Ȃ 

 

（一）牌匾起源与类型 

 

̆ ȁ ֥ ҉ ̆֞ ҹ ̆₄ ȁ

ᴪ ȁ ҹ Ȃ ȇ Ȉ Ạ₮ ҹ ӈ̔ 

    匾，亦作扁，指物之体宽而薄者；又指扁额，即题字于木牌或其他载体上，

悬于建筑物的标识物。扁额的别名很多，如：横额、横披、牌额、牌匾等等。

通常，横称匾，竖称牌。横竖之分决定于匾文的书写：横书为匾；竖书为牌。

实际生活中，称呼的区别并不严格，以称牌的居多。匾与牌连用时，匾指功能，

牌指形状。匾与牌常分别与额字连用，那是指它们所在建筑物上的位置，一如
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人额，位于五官之上，居颜面之要，非常突出。这是受它的功能决定的，作为

标识物，就须置于最显著处，以夺人眼目。当然，要夺人眼目的并非匾之体，

而是匾上的文字。语言文字之用，在于传情、说理、状物、述事。命名指义正

是匾文的效用。匾的实质就在于为匾所在建筑物或特定区域命名指义。̂ ̆

2000̔ 31̃  

҈ ӥ ӥ ӥ ̆ ῒ ̆ ľ ӥ

̆ Ŀ Ȃӥ ȇӥ ȈҬ ̔ľ ̆ ̆

פ ץ ӥӊȂ‼Ԑ ∆ ̆ ̆ ᾢ Ȃץ ̆ᶏ

ӥӊȂ ԋ ԓ҇̆ ̆ Ŀ̂ ̆2005̔ 3̃Ȃ

̆ ҈ ₮ Ȃ ̆

╠⌠ ∆̆ȇӥ Ȉ ̔ľ╠ ᵥ̆ ̆ ҍ

ȁ ӊ Ȃᵥҹ╠ ̆ ҈ ץ̆ ῒ ̆ Ŀ̂

̆2000̔ 32̃ Ȃ ╠ ╠ ̆ ᵥ ľ Ŀȁľ Ŀ

№≢ ӊ҉̆ ҹ ᵣ̆ ҕ ӊҹ ̂ ̆2000̆ 32̃ Ȃ ̆

Ҭ ̆Ҭ Ȃ 

ȇ Ȉ ̆ ҍ Ҍԅ῏ ̆

⌠ Ȃ ѿҬ ̆ Ҭ ḱ ̆

Ȃ ӊ∆̆ ḱ ȁ ӏ Ȃ ̆ᶏ

Ҭ ңҩ ѿҩᵣ ̆ ↕ ᵌӊ ̆

ӥ ҍ Ȃ ₮ ̆ӂ ̆ң
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̆Ҍ ӊ ̔ѿҩ ̆ѿҩ┴ ̕ѿҩ ̆ѿҩ ̕ѿҩ ̆

ѿҩ Ȃ̂ ̆2000:31- 32̃ ׆ ҉ ̆⌠ ҉ ̆Ῥ⌠

҉ ̆ ╠ Ȃ׆ ҩ ӈ҉ ̆

Ȃ ֞ ̆ ₮̔ 

  我认为，牌匾应是起源于秦朝，与中国建筑历史发展有极大的关系，从书

法刻在建筑物的青铜器渐渐发展成嵌在建筑物或牌楼上方，为建筑物命名之用，

后来有木刻技术之后才又演变为把书法刻在木板上。《华夏文化》期刊也指出

牌匾可能与中国古代建筑的历史一样悠久，至少在秦汉时期就已出现牌匾了。

明清故宫流传下来的牌，足见到了明清时代，牌匾已有成熟的发展，变化的形

式已非常多样．̂ ̆2005̆3- 4̃ 

̆ ԅ ̆ ҩ Ȃ ҉ ȁҊ

ȁ ̆ Ҭ ̆Ӟ ҩ Ȃ

₮ ̆ ҍ Ҭ ῤ Ȃ

ľ Ŀ ̆ ľ ᴰ Ŀ ̆ ҈ҩ ̆ ľ Ŀ

╠ ̆ѿ ┴ ӈ̆ ᴰ ᴶ ȁ ḱῙȁ ӈȁ

ⱳ ו ̆ҽ₄ľ Ŀ̂ ѿ ԋ̃ȁľ Ŀ ̂ ҈̃ȁľ

Ŀ ̂ ̃ Ȃ̂↔ ȁ ȁ↔ ̆2014:416̃ ̆ ԍ

̆ ӊ ԍ ӊ҉̆ҍ ҹѿᵣ̆ ̆ᶏ

≢ΐ Ȃ ֲ ̆ľ Ŀ̆ ҹ Ҍֽ ₮ ̆

ԅҺֲ ҌḚ ֲ Ȃ 
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̆ ҈ ̆ ȁ ȁ

ҍҙ Ȃᾢ ̆ ҹ ̆ ԅ

Ȃ ֞ Ҍ № ῏ ̆ ץ ҹ ̆ ↕

ҹ ᴪᾴ Ȃҽ₄ ȁ ḱ ̆ Ḃᴪ תּ ̆

ץ ┴ҹ ̆ ┴ ӊѿȂ ԅ Ḥ

ӊ ̆ Ӟ ȁ ⱳ ȁ ῤ ȂῬ

̆ ץ ⱳԍ ̆ ꜛ ꜚ ֲ ̆

ץ Ȃ ׅҍҬ Ḡ ℗῏ ̆ Ҭץ ῤ

ҹᶭ ̆ Ҋ Ҭ ֲ ֜ Ȃҽᶛ̆ ѿ ԍ

1917 ľ Ŀ ̂ ԓ̃̆ Ҭ

ῐ Ⱳ ᾢ ԇ ҍ ꞉̆ΐ ᴇṿȂ 

№ҹ҈ ̆ ȁ ҙ Ȃ

ᶛ ᴪ ȁ Ӡᴪ ӈ Ȃ ѿ֓Ӡ ᴪ ̆ ҉

ᴪ Ȃ ᴍ ̆Ӡ ᴪ ̆↕ ⱴ

ῤ ⱬȁ ⱳ Ȃ ѿ ȁ ᾢ ֲ ѿ

̆Ḃ Ȃῒ ̆ҽ₄ ȁ ̆ ↓

῀ Ȃ ֓ᵟ ╠ ᾢ ̆

̆ ῤ ̆ ᾢ₮ Ȃ

ҙ ̆ Ȃ ᾝ̆ ҹ ̆

└ᵬ̆Ӟ ףף ᴰҊ ̆ΐ ᴇṿ̆

└ᵬ ᴍ ֲ ̆ Ӟ ѿץ ԅ ̆ Ȃ
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ῤ ѿ ץ ̆ ԅ ҕ ̆ ҙ

Ȃ ↕ ӊ ֪̆ ץ ̆ῤ ѿ ҹ

̆ ľ ῐ Ŀȁľ Ŀ Ȃ 

ѿ ף₴┴ץ̆ ӥ ┴ ҹѿᵣ̆ ̆

̆Ώ ̆ ⱬȂ ԍ ̆

ȁ ₮ ̆Ҍ Ӟ Ҍ ⱳ Ȃ ӊ̆

Ҍֽΐ ᴇṿ̆ ᴇṿ ᴪⱳ Ȃ ҩ ̆

ץ ̆ᵬҹ Ȃ 

 

（二）大马书刻的现况 

 

҉ ̆ ᵬҹ ̆ ҉ Ҍ Ȃ

̆ ׂׅ Ԋ׆ ┴ ӥ┴ ᵝ̆ ғ № ̆

ֲ̆ ┴ ҙ Ȃ Һ ԍ

̆ ף ⌠ ֲף ᵬ ̆ ┴ ҙ

ҩҤ Ȃ ̆ ┴└ Ҍᵖ ┴ ᴇ ᵞ̆ ғ └Ӟ

ᵣ ᵌ̆ ᴧ ẁ ԍ ӯ ┴└ ̆ ┴ ѿ Ȃ 

ף ᴪ ̆ ԍᵬ Ȃ Ҍ ̆

ῒ ᴪ └ ᵬ Ȃ ᴪ ҩ
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̆ ľ Ŀ̆ץ ῐ Ȃ ΐ ῤ ∆

Ҍ ᵬ ̆ ҙ Ȃ № ҹľ

Ŀ ľץ Ŀ ̆Ҍ ̆ҽ₄ ҉ ᴪ ̔

ľҌ ˻Ŀ ľ Ŀ ̆

Ҍ ԅ ӊ Ȃ ԍ ̆ ҙ ꜚⱬȂ

̆ ȁ ᵣ̆ ̆ Ӟ ץ

̆ ҙ ’Ȃ 

ԍ҉ ̆Ḃ ҹᵥ Ȃ ̆

ᾝ̆ ԅ ӊ ̆ ȁ ᾥⱬȁ └ᵬ₮

̆ ᶏ ᾣ ̆ ῤ ῀ ᾣ ̆≠ ῒᾣ

ȁ ֦̆ ҌῬ ԍᴰ ̆ ҍᴧҌ Ȃ

̆ ᵟ ֲᵟ Ӟ ԍ ҉ Ȃ ҹ ԅ

ᵝ ̆ Ҍ ҹҌ ӯҩֽᵬ ┴ ̕

̆ Ҍ҉ Ҭ ̕ Ҍ ҹᵥ Ȃ

̆ ף ԍ Ḛ ̆ ᴪ Ȃ

ᵥ̆ ῃ ̆ ׅ ┴ ҙ Ȃ ̆қ

┴ ҙ̆ ↕ ȁ ȁ ῌ ȁ Έ ᵫ ҙ̆

׆ֽ ҉ ̆ ȂץҊ ↓₮ ᵝ ┴ ̔ 

ᵝ ┴ ̆ ֒ ӂ ҙ̆ ľ Ŀ̆ ╠ ᴰ҈ף

̕ף ᴿᴿ ӟ̆ ⇔ľ ┴Ŀ̕ ֪ ӟ
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┴̆ ⇔ľ ┴Ŀ̕ Ҭ ԋף ̆ ľ ĿȂ

҈ᵝ̆ אל ԋף ֲ̆ᵖ Ҍ ̆ Ҭ ᴡ̆

̕ ľ Ŀ̕ ↕ ӥ

ӥ┴ ̆ ⇔ľ ᵬ ĿȂ ῌ ѿ ┴ ҙ̆

Calvin Lim ľ └ᵬ ĿȂ Έ ᵝ ┴ ̆ Ҁᴯ ӂ

ף҈ ̆ ֪ ӟ̆ ľ ┴Ŀ̕ᵨ≠ ȁᵨ≠ ᾞ ᵬ

ľ ┴Ŀ̕ ̆ ⇔ľ ĿȂ ᵫ ңᵝ̆

֪ᵝԍ҈ ┴ ̕ ̆ ḱ ῤ ̆

Ҋ ┴ ҙ ┴ Ȃ̂ ѿ Έ ԋ ԋ̃ 

ᴰ ӥ┴ ̆ ῤ ү ᴇṿ̆ῒ

└֞ ᾝ̆ҽ₄ ┴ȁ ȁ ȁ Һ ᴰ ӥ┴ Ȃᴰ ӥ┴׆

ῖ ̆⌠ ῤ ̆ Ȃ ̆ ӥ┴ᵬ

̆ᴰ ӥ┴ᵬ ̆ ┴ף ᵬ ̆ ᶏᴰ ӥ┴

Ῥ ̆Ӟ Ῥ Ȃ 

 

（三）书刻的现代转型 

 

ᴪҌ ҍ ̆ ̆ ‰Ӟ ӊ Ȃ ᴰ

ӥ┴ ⌠ ̆ ץ ף ̆ᴰ ӥ┴ ץ
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ֲף ̆ ꜚ ᴰ ӥ┴ ף ᴪ Ȃ ┴ף ӥ┴

ԅ ̆ᶏӥ┴ΐ ԅ ̆ ҉

׆̆ ӥ┴ ⇔ᵬ Ȃ ױֲ ȁ

‰ ӊ ̆ ӊ̆ף ┴ף ӥ

┴ Ȃ ┴ף ҍᴰ ┴ ҹӥ┴ ̆ ӥץ ҹ ̆ᵖῒ ȁ

ȁ ᵣ ⱳ Ҍ ̆ ӊ Ӟ ̆ῒΐᵣ ҩ

Ȃ 

ῒѿ̆ҺᵣҌ Ȃᴰ ┴ ӥ┴№ ̆ ӥ ӥҸȁ ┴̆┴└ ⱳ

≠Ꞌꜚ̕ ┴ף ֲ ӥ ┴ ⇔ᵬ̆ ᵬ ȁ

ҩ Ȃῒԋ̆ ᵣҌ Ȃң ӥ ⇔ᵬ ̆ ᵌԍ └

Ῥ ̆ᵖӥΏ ԍᴰ ┴ ̆ ӥ ᵬ Ῥ ̆ ҉ ԋ

ҍ҈ ≢̕ ┴ף ӥץ ҹ ̆ ץ̆ ┴ҹ

ᵬ ȁҺ ȁ ̆ ⇔ᵬȂῒ҈̆

ᵣҌ Ȃᴰ ┴ Ῥ ӥ ᵬ ӊ ̆ ̕ ┴ף ӥ

⇔ᵬȁ₴ ȁ ȁ ᵣ ȁ ̆ ᵬ ⇔ᵬ ȁ

ȁ ȁ ׆̆ ⇔ ₮ѿᴆľ Ŀ

ᵬ Ȃῒ ̆ ᵣҌ Ȃᴰ ┴ ᶏ ᵣ ̕ ┴ף

ץ ҹҺ ᵣ̆ῒ ΐ Ҭȁ ԍ ₴ȁ ȁ

̆ ҹԅ ⇔ᵬ ᵣȂ ӥ ȁ ̆ ᴋᵥ

҉ ӥΏ ̆ᵖ ԍ ̆ ȁ ȁ

̆ ῒז Ҍ ף Ȃ̂ ̆2017:20- 21̃ ԍ
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ҩ ̆ ׂ № ⇔ᵬ Ẓ ┴ף ⇔ᵬ̆ ҹ⇔ᵬ ȁ⇔

̆ ֲף ҩ ̆ Ṣ ⇔ᵬ

Ȃ ԍῬ ӥ ᴰ ┴ ̆ ┴ף ̆Ҍ ᴰ ┴

₄ Ȃ 

┴ף ץ ᵣ ȁ ү ᴧ ῐ ̆ Ҍ

ӥ┴ ⇔ᵬ ̆ ῒ Ҭ + ╠ ȂҬ ӥ ҹ ┴ף

̆ ԍ 1990 ԅҬ ӥ ┴ ᴪ̆ Ⱳ┴ ӟ ̆

┴ ֲ ̂ᶝ ̆2010:14̃ Ȃ ┴ף Ҭ ̆ ׂׅ

̆ ᴰ ӥ┴↕ ᴪ Ȃ ӥ┴ Ҭ ̆Ӟ ף

Ȃ ┴ף ̆ ӥ┴ ⇔ ̆ ᴰ ӥ┴

̆ ҬӞ ᴰ ᴰ ӥ┴ ̆ ҉ ̆ ׆

┴ף ᵬ Ҭ ᴰ ┴ ҍ Ȃ 

⇔ ̆ѿ ҹԅ ᴰ ȁ ᴰ ̆ԋ ⇔ᵬȁ ̆

Ạ₮ Ȃ׆ ҉ ̆⇔ ᶭ ⇔ᵬ ҩֲ ȁ ⇔ᵬӊҽ̆

҉ҍ ᴰ ῏Ȃ ̆ Ҍף

ӊҊףף ᴰȂӥ┴ ׆ ף ┴ ׂ̆ Ҭ

ҩ ̆ ȁ ȁᾢ ȁ

ף ȁ ף ┴ȁ ┴ ̆⌠ ῐ ȁ ȁ ҉┴ ̆

ׂ ӥ┴ ̆ ԅ ҆ ̂ᶝ ̆2010:1̃Ȃ ѿ ף

̆Ҍ ⇔ ӊ ̆ Ḡ ҍ ֞ ף Ȃ 
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┴ӥ̆ף ⇔ ̆ ץ ҹҺ ̆ף ᾟ

ᴪҬ Ҋ Ȃᴰ ᴧ ̆ѿ Ҍ

Ӟᴪҹ ᴧ ṩ̆ ֟ Ꞌ̆ ⇔ ҹԅ

ᴰ ȁⱬ ⇔ץ ᴧ Ȃ⇔ Ӟ Ғ ̆

ҍ ̆ ף Ȃ ׂ ҙ

̆ף ₡ ᴰ ץ ף ᴪ̆ Ҍ ҙ

̆ ᾢ ҙ Ҋ ף ᴪ̆Ῥ ῒ Ȃ 

┴ף Ҍ Ҭ ̆ᴰ ӥ┴ӞҌ ῐ╠׆ ̆ӥ┴

Ȃ ӥ┴̆ ᴪ ҹ ┴ Ȃ

ֲ ҹ ҩ ̆ ָӇ ̆ ֲᴪ ̆

ӯ Ȃ ̆ Ӟ ԅ⇔ ┴ᵬ Ȃ ᵫ ѿᵝ

ӥ┴ ̆ ̆Ғ ┴ ᵬ ̆ ┴ Ҭ

̂ ԋ ҈̃̆֞ ̂ ԋ ̃̆ ┴

̂ ԋ ԓ̃Ȃ Ҍ └ԍ ┴ ̆ ᾝ̆ ү ̆ ᴧ Ȃ

ӥ┴ ⇔ ῐ ̆ᵖ׆ ⇔ᵬ ̆ ⇔

Ȃ 

⇔ ῒ≠ҍ ̆ῒ≠ ѿᴍ⇔ ̆ᶏ ѿᴍ ̆

┴ף ᴰ ӥ┴ ҹ ᵣ үץ̆ ⇔ᵬ ҩ

ֲ Ȃ ↕ ѿᴍ⇔ ̆ ѿᴍᴰ ̆Ӟ ѿᴍ ῙȂᴰ

ᴰ̆ῒ Ῑ ԍ ᴰ ῤ ̆ῒῤ ‗
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ᴰҍ Ȃ⇔ ѿ№̆ᴰ ῤ Ḃ ѿ№̆ ᴰҊ Ӟ

ѿ№Ȃ ᴰҍ ӊ ̆ ῒ ӊ ᴪ ̆

ҹ ᶃȂ  
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三、文化与商业的相融、互惠和平衡 

 

 

ҙҍ ̆ ׂ ԑ ԑ≠ ’ӊҊ ԍ ᴪҬȂ

ӊ ץ ҹ ̆ ԍ ꜚ̆ ᴰ ̆ ԅ

֟Ȃṛ ̆ ׂ ҙ Ҍ ῏ Ȃ ̆

ѿ Ҍ ᵬҹ ҙӯ ӊ ̆ ᴋᵥ ̆ Ҍᴪ ᶫ ̆ Ҍᴪ

ֲ ѿ ֽᵬ ӊ Ȃӥ┴ ₮ ҙȁ

ῐ ̆ ׂӞ ᵞ ̆ ҍ ҍ ҙ

῏Ȃ ҙ ꜚ ⱬ ̆ ֞ ҙ ҹ̆ ῐ

ᴰ ̆ ׆ ҙ Ȃ ҙ ̆ᵖ ̆Ҍ

ҙ≠ פ̆ ̆ ᴧ ᵞḚ Ȃ 

 

（一）文化、商业与文创产业 

 

῏ԍ ӈ ׂ̆ ᾢ ȇ ӈȈ

Ȃ ֲ ѿҩ ѿῃᵣ̆ҹ ӈ̆ ҈ ӊ Ȃ

҈ ̆ ֲ ≢ ̆ Ȃ ѿ ľ Ŀֲ ̆֞

ľ Ŀȁľ Ŀֲ Ȃѿ℗ ȁ ȁᵟȁ ̆ ԍ ̆
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ԍ Ȃֲ ̆Ҍ Ҍᶭ ̆ ӂֲ ѿ

̆֞ ѿ Ȃῒ ӂľ ᴪ Ŀֲ ̆ ֲ ̆Һ ԅ

ֲҍֲӊ ῏ ̆ ȁ ᵣ└ȁ № ̆₄ ֲ ҍ ֜῏

̆ ̆ Ḃ ԋ Ȃ ↕ ҈ ̆ ӊҹľ

Ŀֲ ̆ ľ Ŀֲ ̆ ̆ ԍ ȁ ȁ ֲ ̆

ֲ ȁ ֲ ȁ ֲ ȁ ֲ Ȃ̂ ̆2001:8- 10̃ ѿ

̆Ӟ ̆ Ḡ ҍ Ȃ ף ȁ

ȁ ᴪ ̆⌠ׂ₃Ӎῃ ̆ᵖ ֲ ҍ ̆ ԍῤ

̆ ׂᶭ ̆ғ Ȃ ̆ ᴰ

֞ Ȃ Ԋ ֲ ̆ ₮ ҹԅ ԅֲ

҉ ҉ ֣ ̆ ֲ ̆ ᶏ ⇔ᵬ

Ȃ ѿ ӥ┴ ̆ ԍ Ȃ 

ӥ┴ ̆ ҉ ѿ ᴰ Ȃ ף ̆

ᴰ ᴰ̆ף ̆ ᴰҌ ҹ

ֲף ָ֓ӇḂ≠̆ ֽ ѿ ľ Ŀ ᴰȂӥ┴ ף Ҍ

̆Ҍ ̆ ’ӊҊ Ҍ ̆ ᴰ

ԅȂ ׂ ᴰ ꜚ ץ ̆ ᴋᵥѿ

ᴰ ꜚ̆ Ҍ Ҍᶭ ⱬ ≠ҽⱲȂ ̆

ꜚ ̆ ̆ ̆ Ҍ Ҍ ⱴ῀ ҙ ꜚȂ

ȁ ӊ ꜚ̆ ҙ ѿ ₮ ꜛ ̆

ӊ ̆ ғ ᴰ ץ Ҍ Ȃ



24 
 

ⱴ῀ ҙ̆ ᵌԍ ᴰ ᵬҹѿ ΐ̆ ᴰץ Ạ

ᵬӯ ӊ ̆ ԅ ץ ӊ ̆ Ӟ ᴰ ᴰ ̆

ԍ ӥ┴ ҉ Ҍ Ȃᴰ ӥ┴ ┴ ̆ ԅ ᴰ

ӊ ̆Ӟ ᵬҹӯץ Ȃ ̆ ҍ ҙ ̆ ᴪ֟

ѿ֓ Ȃ ץ ҙ ӥ┴ ̆ ԍ №

ҩ ҙȂ ҙ ҩӯ ҹ̆ץ ≠ ҹ Ȃ ↕ ҹ̆ץ

Ḡ ᴰ ᴰҹ Ȃԋ ̆ ֟ ‖ ̆ ȁ

ᴇ ȁӥ┴ ҩֲ⇔ᵬ ̆

‗ Ȃ ҙ ̆Ḃ ₮ᴑҙ ץ

̆ ҙ ҍ Ȃ ῃ ’Ҋ̆ Ạ⌠

Ḡ Ҍ ҙ └̆ Ȃ 

ң ’Ҋ̆ ꜚ ̆ Ҍ Ҍ ⌠ľ ⇔֟ҙĿ Ȃ

⇔֟ҙ̆ ҩ ԍľ Ŀѿ ̆ⱴ҉ľ⇔ Ŀ ӈ̆ ҹľ ⇔

֟ҙĿ Ȃ ⱬ ῃ Ҋ̆ ₮ѿ ̆

ᶏ ⌠ Һ ̆ ғ ׆ ⇔ ₮ ץ

ҹ ̆⇔ ҙ ᴪ̆Ḇ ̆ ľ ⇔ ֟ҙĿ

ῃ Ҋ Ȃ̂ ̆2016:1 0̃ ⇔֟ҙ ₮₃ ̆ ѿ̆

̕ ԋ̆ Ὲ῍ ̕ ҈̆ ֟ ̆Ῥ└ ᵞ̕ └ᵬ ᵬ

̕ ԓ̆ ̕ Έ̆ ⇔ᵬ └ ̆ ԍҤ Ȃ

̆ ⇔ ֟ҙӊ╠̆ ֟ҙȁ ῏ ץ̆

̔ ֟└ Č Č Č Č ̆ ԑ ῒ Ȃ
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̂ ̆2016,10̃ ҹ ⇔֟ҙ ԍ ꜚӥ┴ ̆

ᾝ ̆ ֟ Ȃ 

ľ ⇔ ֟ҙĿ̆ ӈ̆ ȁ⇔ ֟ҙ̆ ѿҌ Ȃ ҹ

ľ⇔ ֟ҙĿ ľ⇔ Ŀ ̆ ľ⇔ Ŀ ᶭ ľ Ŀ

Ȃ⇔ ̆ Ӟ ₡ ̆ ⇔ᵬ אל ꜜⱬ ⱳ ̆

Ῑ ‚Ȃѿ ҉̆⇔ ԍ ᴰ ̆

Ҍף ӊ҉̆ ľ Č Č Ŀ ҩ

҉Ȃ ľ Ŀ̆ ľ ᵟ ѿ℗Ŀ̕ ľ Ŀ̆ ľ Ŀ

↕̕ ľ Ŀ̆↕ ̆ ѿ ̂ ̆2016,40̃ Ȃ

ѿ ̆⇔ ѿ ̆ ԅ ֟ҙӊ ̆ ҹ ԅ⇔ᵬ ⇔

̆Ḃ ῒ⇔ᵬ ̆ Ḃ ץ ȂῬ ̆ ҙ

̆ ⇔ ⇔ᵬ₮ ֟ ̆ ≠ Ȃ

̆ ⇔֟ҙᵬҹ Ḡץ ̆ ҌԎ ҙ≠

’ӊҊ̆ᵌӍ Ȃ 

҉ ̆ ̆ ᾢ ₮ ף ᴆ ̆ ῏

ῒ ᾧץ̆ Ῥ ᴪ ̆ Ȃ ׂ ⇔֟

ҙ ῃ ̆ ҹӥ┴ ӗ ӊḂ̆ ҙ ᵬ̆

ӥ┴ Ῥ ῐ Ȃ 
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（二）文创产业与文化推广 

 

ӥ┴ ᵥ ̆ ᾢ ԅ ӥ┴ ף ’ ᵥ̆ ף

ҳ ָӇ ̆ ԅ ̆ Ҋ Ȃ ֟ ԍ

ף ҙ ֟ ̆ ғҍ ף ̆ӥ┴ ֞ Ҍ

׆̆ ԅᴰ ┴ ᴰ Ȃ Ӟ

ѿ Ҭ ̆Ӟ ┴ ף ᵥ Ȃ 

ӥ┴ ᴰ ̆ῒ ᵥ ̙ №ҹң ̆ῤ

Ȃᾢ ῤ ̆ ҹ῏ ӥ┴ ҳ ֲ

ץ̆ ԍ Ȃ ᴰ̆ӂ ҩ ӊ ᴰ

ҍ Ȃ ᴰ̆ ӈ̆ ֲ ľ Ŀ̆ ľᴰ Ŀ

Ҋ ̆ ֲ ᴰ ┴ ̆ ӥ┴ ᴪẢ Ҍ╠Ȃ

⌠ԅ ̆Ӟ ᴪ ֲ ┴ ̆ ҹ

ԅ ┴ ף̆ ԅֲ ᵬ̆ ֲ

ᵬ Ҍ ᴪ ̆ ֲ Ҍᴪ ῀ᴰ ̆ӥ┴ ֲ

Ȃ ̆ ┴ ₮ ֲ ̆╠ Ҍ

̆ ᴪҬ̆ ף ֲ ̆

Ҍᴪ ֲ Ԋ׆ Ӟ Ạ ҙ̆ ֲ Ȃ ┴└

̆ ̆ ̆ ѿ ̆ ᵣ Ȃ ̆

Ҍ҉ ̆ Ȃ ̆ ┴└ ԅѿ ᴧ
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̆Ӟ ľ ĿȂ ľ Ŀֽ ҉ᾣ ̆ ̆

ᴪ҉ ӥ┴ ľᴿӏĿ̆ №

֟ ᴧȂ Ӟ ᴧᴪ ԍ ӯ ┴ ̆ ԅ

┴ ӊ ̆ᴇ Ӟ ֲ ┴ Ḃ Ȃ ԍ 2018 9 22

Ҁᴯ ᾢ ( ԋ Έ) ז̆  ֲ ̆ṛ

̆ Ҍ ῃ ֲף ┴ ᵬ̆ ᴪ Ȃ

̆ ҍ ҙ ̆ Һᵣ Ẓ ᵬҹ ᴧ̆

̆Ҍ └ ᴧ Ȃ ץ ̆ Һ ץ

ᵞḚ̆ ғ ‰ ֟ ׆̆ ԅҩ ⇔ ⱬȂ 

̆ № ᴧ ץ ┴└ ̆ᵖױזӞҌᴪ ᴰ

┴ ̆ ғ ѿ Ȃ ̆ ᴧ

̆Ῥ Ҍ҉ ľᴿӏĿ̆ ѿ ᴧ

└ ľ Ŀ ԅȂ ᵥ̆ ᾝ

ȁ ᾝ ̆ ╠ׅ Ԋᴰ׆ ┴ ҙ̆Ҍ ױז

ꜚ ҹԅ Ҭ ̆ ֽ ᵬҹ ҙ ׆̆

ᴰ ҉ ̆ Ҍ ԊȂ Ҍ ̆ⱴӊ ᴰ ӄ

ҍ ̆ӥ┴ ץ Ȃṛ ץ ⇔֟ҙ ⱬ ̆

ᴰ ┴ ̆ⱴץ ף ȁ⇔ ֟ҙ ̆ ҹ

֟ ̆ ӥ┴ Ҍֽ ץ ᴰ̆ ғⱴ҉⇔ ⱬ ӊ⇔ ̆ӥ┴

֞ ԍҕȂ 
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⇔֟ҙ ⱳ̆ᶭ ₃ ᴆ̔ῒѿ̆⇔ ҹ ⇔֟ҙ

̆ ҹ ⇔ Ῑ№̆ ⇔ ᵬ ⇔֟ҙֽ̆ ѿҩҌ

ӄ ף ̕ῒԋ̆ ҍ֟ҙ Ғҙ№ ̆֟ҙ ҍ ̆ ԑ

ԅ ̆ Ғҙ̆ ⌠ҹ ľⱴṿĿ ̕ῒ҈̆ ᴇṿ

̆ ̆ ⇔֟ҙ ҹץ ̆

ᴇṿ Ῑȁ ᴇṿᵣ ̆ Ҍ≠ԍ ⇔֟ҙ ̂ ̆

2016:125̃ Ȃӥ┴ ֞ ̆ ץ ⇔֟ҙ ⌠ ̆ ҉

ᴆ̆ ⱴ῀ ⇔֟ҙ ̆ ᾢ ץ SWOT№ ̆

№ ӥ┴ ҉ ᴨלҍⱷלȂSWOT ᴨל (Strength)ȁⱷל

(Weakness)ȁ (Opportunities) (Threats)̆ Ҭ

№ ȂKurtz Boone Principles of Contemporary MarketingѿӥҬ SWOT№

ӈҹ̔ 

An important strategic planning tool, SWOT analysis, helps planners compare 

internal organizational strengths and weakness with external opportunities and threats. 

This form of analysis provides managers with a critical view of the organizationôs 

internal and external environments and helps them evaluate the firmôs fulfillment of 

its basic mission. (Kurtz Boone, 2012:46) 

ӥ┴ ҙ֟ץ ҍ ᴪ ̆ ᾢᵬ₮ᾟ № ̆

Ḡῒ ԍ ᴪӊҬ Ҍ ῒז Ȃ ׆ SWOT№ Ҭ̆

№ ԅ ҙ ף ᴨלȁⱷלȁ ̆ ҹ ₮ ‗ ̆

ӥ┴ ѿ ҙҬꜛ҉ѿ ӊⱬȂ 
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ᾢ ῒᴨל(Strengths)̆ ӥ┴ ╠ ̆ ԍ⌠

Ȃ ԅ ӥ┴ ҉ ᴰ̆ ԍ

̆ ֲ῍ ꜜⱬ ᴰᴰ ӥ┴ ̆ӥ┴

ᴑ Ȃ ̆ ԍ № ̆ ῒ ѿ

̆ ȁ ̆ ԅѿ ԍ Ȃ

ף̆ ֗ ̆⇔ ̆ ғ Ԉ ׆ ̆ ҹ

↕ ̂ȍ ȎW¥ ¥ ȁȍ Ȏּי ¥ ̆ ̆2006:5̃Ȃ

̆ ̆ ֟ Ȃ ̆

╠ ’ ̆ ┴ ҙ Ԉ Ҍ ̆

ᴪҬׅ Ҋ ӥ┴ ץ ҙҹ ̆ Ȃ ԍⱷל

(Weakness)̆ ᴰ ף ̆Ҍ ⱴ ף

ԅ ┴ ̆ Ӟ ӥ┴ ҙ҉ (Threats)Ȃֲ

Ҍ҉ ̆ Ⱳ ┴ ׆̆ ֟ ҉ ѿ Ȃ

̆ ᵬҹ ӊ ̆ ׂ ӊ̆ף ȁ

ᾣԋ ᵣ ȁ ̆ ף Ȃ ̆

Ӟ ̆ ȁ ̆ ҌῬ

ԍѿ Ҍᴪ Ȃ ѿ ӊ ̆ ᾣԋ ᵣ

₮֦ᾣȁẠ ̆Ҍ ῏ Ȃ 

┴└ ֟ ҉ ᴇ ҉ ᴧ̆ ┴ ԍҊ

̆ ӂѿ ⱷ̆ל ҹ ⱷל ҹ (Threats)Ȃ ᾢ╠ ̆

⇔֟ҙ ⱳ ҈̔⇔ ȁ ҍ֟ҙ Ғҙ№ ᴇṿ ̆ӥ┴
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҈ ̆ ⱳ└ Ȃᶭ ̆⇔ ᾥ ┴ ₄

ӊ ᾝ ̆ ᴰ ῏ Ȃ ̆Ҍ Ӎ ȁ

┴ ̆ ᴪ ѿ ̆ ⱴץ⇔ ӊ̆

ֲ ѿ Ȃᶛ ᵫ ̆ ┴ ⱳ ̆

Ӡ ┴ ̂ ԋ ҂̃̆ῒӥ ᵈ ̆ᵖ ῒ┴

̆Ҍ ὅ Ȃ ̆ ┴ ̆ ᵬ ľ Ŀ̂ ԋ

ῇ̃̆Ḡ ῒ Ạ ̆ ↕ ץ ̆ ҉ ̆ᵬ

₮ῖ ̆ѿ ᴰ ̆ Ḃ ⇔ץ ⱳᶛ

Ȃ ̆ ₮ѿҩ ̆ ҉ ̆Ῥ ѿ ᾣ Ȃ

ᾣ ᾣ ᴪ ᾣ ̆ ⌠ ӊ Ḃᴪ ᾣ ̆֟

ᾣ̆ ץ ‗ Ҍ ᾣ ̆ ғ ᾣ ̆

ᴧ ᾣ̆֞ ѿ ⇔ ӊҽȂ 

┴ ᵬ̆׆ ȁ ȁ ̆ ⌠ ┴ȁ҉ ȁḠῙȁ ̆

ӥ ȁ ┴ ȁ Ғҙ Ȃ ֓ ᵬ ῃ

ѿֲ ̆ᵖ ┴ ᵬ ⱬ̆ⱴӊ ӟӥאל ȁԅ

̆ ѿֲ ᵬ̆ ᵬ ⱴ̆₮֟ Ӟ ⁞ᵞȂ ̆

ҹ ץ ӥ ȁӥ┴ ѿ ᵬ ҙȂӥ Ғ ԍӥ

Ҹ ┴ ̆ ӥ┴ ↕Ғ ԍ ┴ ҉ ᵬ̆ ԍ ȁ ȁ

ȁḠῙȁ ᵬ↕ ֜ Ғҙ ̆ № ᵬḂ ⁞ ̆

Ӟ ץ ┴ ֟ Ȃ ̆ ҙ Ạ Ⱶ

ᵬ̆ ӥ ȁӥ┴ Ғҙӊ ̆҈ ᵬ ῒҒҙȁ
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ԑ№ ̆↕ ӥ┴ ⇔֟ҙ ̆֞ ᶫ ҙ ᴪȂ

̆ ┴ ѿ ᴨ̆ל ӥ┴ ᴇṿĺĺ ┴

ľ ĿȂ ѿᵝӥ┴ ᴪ ҍ ̆ ѿҩᵬ ѿ

ԋ ⇔ᵬ̆ ᵬ ҩֲ Ȃӥ ȁ ┴ ѿ ̆

ᵬ ֪ⱬ֪ҹȁאלⱴ ᵬ ̆ Ҍ ף ȂῬ ̆

ѿᵝӥ ȁӥ┴ ⇔ᵬ Ҍѿ̆ ᵬ ץ ᴏ̆ ֲӞ ץ ̆

ᴏ└ ₮ ⁞ᵞȂ ѿ ̆ ┴ ⱴ ̆

Ӟ ⱴҌ ̆ ̆ ҍῒץ ԈȂ 

Ҍ Ӈ ̆ ┴ ┴└ ̆ ֲ ӯ

ᶏ ̆ ׅ ῒ ̆ ҉ Ҍ Ȃ ̆

ԅ ֲ ┴ ̆ ѿ Ҍ

ᴇṿ Ȃ ӎ ̆ ┴ ┴└ ԍױז

῏ ̆ ᵬ ԅ̆ Ȃӥ┴

ӂ ̆ ̆ ᴰ ӊ Ȃ ׆

׆̆ Ҭ ӟ ᶃ ֲ̆ ׆ Ḃ

Ῑ̆ ȁ ӎ №̆ ₮ῒ ̆֞ ֓

ⱬ̆№ ₮ľ Ŀ ľ ĿȂ ╠ ̆ ᾢ

ӥ┴ ⇔֟ҙ ץ̆ SWOT№ ῒ ԍ ҙӊҬ̆ ӊ

ᾣ ̆Ῥ׆ Ȃ 
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（三）文化承传与商业利益之间的平衡 

 

ᶭ ̆ ῒ ֦ ̆ Ạ ȁẠ ̆

ῒ ӊ ȁ ῒ⇔ᵬ ↕̆ ҹ ̆ҽ₄ӥ Ḃ ῒ

ѿ ľ ̆ Ŀ ӥΏ ↕̆ ȁ ȁ Ȃ ̆

ѿ ף ̆ ֲᶏ ̆ ̆

ױֲ ҹԅ Ȃҍ ̆ ֲ ֟ ԅ̆

ῒ ̆₮֟ԅ ᾢ ȁ Ḃ ֟ ӊ̆ף ԅ

ֲ ᴰ ̆ ԅҹḠ ₮ ⇔֟ҙӊ Ȃ ⇔֟ҙ

̆ ̆Ҍ ҙ≠ ԅ Ȃ ӥ┴

⇔֟ҙ ӊ╠̆ ᾢ ӥ┴ ҙӊ ᵥ ԑ ̆ ᾝ Ҭ

ָӇ № ץ ָ̆Ӈ № Ȃѿ℗ ԑ ̆ Ḡң

‖ ̆ Ȃ 

ҹ̆ӥ┴ ѿ Ҍ ᾝ ̆ ӥ Ȃӥ┴ ѿ

Ὲ ҹ ľ ҉ ӥ Ŀ̆ ┴ Ҍ ӥ Ώ̆ ԅӥ┴

Ȃӥ ̆ ӥ┴ Һ ᾝ ̆ ӥ┴ ӊ ̆

Ҍ ҙ≠ Ȃ ̆ ҹץ ┴₮ ̆ѿ

Ҍ ҹӥ┴ Ȃ ֲ ┴ ̆ᵖ ӥ ̆ ҍ

ӥ┴ᵬ Ȃ ᵬ ̆ ┴ᵬ ̆ ҹ ԅӥ
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̆ ԅ ̆ ӥ Ҍ ҍ Ȃ

┴ Ҍᴪӥ ̆Ӟ ԅ ӥ ⱴץ̆ ┴ӥ Ȃ 

֒ᵬҹ ᾝ ̆ ᾝ ѿ Ȃ

҈ ̆ף ̆ ғ׆ ȁ

҈ ̆ ֲ ҈ Ȃ ̆

Ӟ ӊ ̆ ̆ ̆

Ӟ ԅ Ȃ ҹ̆ ҉ ҉┴ץ ץ ҉ Ҭ

ӈ̆ ֟ Ҭ ȁ ҈ ץ̆׃ ԅ ֟

Ȃ Ӟ ̆ ῤ ԅ ̆ ᶏ ֓ῤ

Ⱳ ̆Ӟ ῒ ┴₮̆ ῒ

Ȃ ץ Ҍ ӥ┴ ’Ҋ Ạ₮ ӊѿȂ 

̆ ┴ ץ ⇔ №̆ ץ ┴ ӥ Ȃ

ׂ ̆ ῒ ᴪ┴҉ Ҭ ῤ ̆

№ ̆ ᵣȂ ӥ ӥᵣ↕ ̆ҽ₄ ┘

ᵣ(Copperplate)ȁ ≠ᵣ(Italic)ȁ Ⱶ ӥ(Business Penmanship) ᵣ(Gothic)

̆ ᵣ Ȃ ӥ ῖ ȁ № ̆ ῒѿ

ῤ Ȃ ӊ ┴ԍ ҉̆₡ ῒ ҍ ̆ ӥ

┴ ᴪ ѿ Ȃ ӥ ҍ ӥ ԍ ┴̆

ᵌ ֲ ̆ ҹ ̆ Ҍֽ ⇔֟ҙ ⇔ ӊ

ᵬ̆Ӟ ѿ Ȃ 
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ѿ ᵬ₮ ̆ ┴ⱴץ Ȃ

̆ ↕ ԍ⇔ᵬ̆ ӥ┴ ױ ⇔ᵬ̆Ҍ

┴ Ԋ׆ ┴ ҙ̆ Ҍֽ ѿ ̆ӥ┴

┴ Ȃ ԅ┴ ̆ӥ┴ ῒ Ӟ ┴ Ȃ ҍ ≢

ԍ ̆ ┴₭ѿ ̆ ↕ ῒ ‗ ῒ₭€ №Ȃ ҹ̆ ֞

ҍ ץ̆ ̆ᵖ ῤ Һ

ῤ ̆ ̆ Ҍץ ┴ ԍ ̆

Һ Ȃ ԅ ̆ Ӟ ̆ҽ₄Ҭ ̆

ӊ┴ԍ ӊ҉ץᵬ ̆ Ҍֽ ҕ̆Ӟ ᶫ

ᶫ ̆ ѿ ┴ Ȃ ̆ ᴰ ̆

ⱴ῀ ᵬ ̆ (Batik) ȁ ̆

⇔ᵬľ ӥ┴ ĿȂҬ ҍ ̆Ҍᵖҹӥ┴ ᵬ₮⇔ ̆

Ӟ ̆ ῀ Ȃ Ӈѿ ̆ ⱴ̆ ӥ

┴ Ӟ Ҍ Ȃ 

׆ ׂ, ҙѿ ꜚ ╠ ̆ ӊ ץ ᴰ ҙ

ҹ ᵬȂ ҍ ҙӊ ̆ ץ Ȃ ӊ ̆ ҹ

ᾢ ԅ ӊ ̆ ₮ ᴇṿ̆Ῥ ץ ҙȂ

ᾢ╠ ̆ ѿ ⇔ᵬ̆ Ҍ ѿҩῬ ꜚ̆ ѿҩ ꜚ̆

Ҍ ѿ Ҍ ȁ ̆ ᴪẢ Ҍ╠̆ Ȃ

ѿ֓ ᵬ ̆ᵖ Ḡ Ȃṛ ӊ ῃ ̆

Ӟ ԅῃ ̆ ӊᵬ̆Ӟ ҉ Ȃ ⇔
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ľ Ŀ ѿ ‰̆ ӊ ̆ ᴰ

Ȃ ҙ ꜚ Ҭ ̆ᵖ ҙ

≠ ̆ң ӊ ҍ ԑ ̆ ԍ ᴪȂ 
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四、结论 

 

 

ᴰ̆׆ῤ ⌠ ̆ ץ ᾧ ҙҍ

ӊ ‖ Ȃ҉ ץ ҩ ҹҺ̆ ҩ ̆

ҙ֞ ῃ └ ҬȂ ῀׃ ҙ̆ ԅ ҙ ≠ ̆

ҙ ꜚ ӊᵩ̆Ӟ ҬḠ ҍ ԑꜚ ̆ ױֲ

Ȃ׆ ҙᴇṿ ̆ ҹ ҙ ԇԅ

ῤ ̆ ԅ ҙ ̆Ӟҹ ԅ ᴡ Ȃ ҙᵬҹ

ױֲ ᵣ̆ ̆ң ԑ ԑ≠̆

ᵬӊҊ Ȃ ѿҩ ױֲ̆ Ҍ ԅ

ӊ ̆ ױז ӈ ѿҩ ̆ ᴍ ᵝ

ᾙ ̆ ᴰ ᴋᵥ ꜛȂֲױ ᴰ ̆

ғԅ ᴇṿ ΐ ⱬ̆ ̆ ↕ ľ Ҍ

ĿȂ ҙ ̆ ꜛѿ֓ ꜚ ԇֲױ ̆

֞ ⱴ ῤ׆̆ ױֲ ҍ Ῑ̆

ῤ Ҋ̆ ᴰ ᶃȂ 

ҹҩᵣ ᴪ№ ̆ ᵣ֟ ̆ ֟ ῤ ᵣẒ

ᵣẒ Ȃҩᵣ ᴪ ̆

ԍ ῤ ᵣҍ ῏ ᵣ ≠ ̂ ȁᵠ ̆2006̔ 476̃ Ȃ
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ѿ ̆ ѿ Ḡ ѿ Ȃ ҩ ӊ

֟ ̆ ᵣ Ȃ ᵬҹ ᾝ ̆

ԑ ׅ̆ᴪ ̆Ḃ ѿ

Ȃ ᾢ ̆ ױֲ Ȃ ̆ ҹ

̆ ѿ ֲ Ȃ ↕ ҹ ᴧ

̆ ҹ ⌠ѿ Ȃ ѿ ӟ

̆ ֲ ῍ ꜜⱬ ᴰӊ̆ᾣ ңҩ ᴆ

ֲ ̆ Ӟ ῐ ⱴ῀̆ ᴰ ӊ Ȃ ԍ

2018 2 22 ᾢאל ז̆ Ԋ׆ᴪז ┴ ҙֽ̆

ҹ ֪ ֟ҙ̆ Ҍץ ᴰ ҹ Ȃ ֞ ӟӥ┴ӊ ̆

ᾢ ⱱ Ҍ ῀ ҙ̆ Ạѿ ┴ ᵬ ֲ₮ץ Ȃ

̆ ῏ ҙ Ӟ ᴪ Һױז̆ ֽ ҹԅ

ᴰ Ȃ Ӟ Ạҩ ̔ Ғҙֲ ̆ṛ

ӊ ̆ ץ ӊ ᴰȂ ̆ ᴰ ꜚ Ҍ ԍ

̆ᵖ ᴧӞҌᴪ ӥ┴ Ҭ ̆ӥ┴ ӊҊ ̆

ׂ ̆ ⱴ῀ ̆ῐ Ȃ 

̆ ᴰ ֲ ᶃ ̆ ҹ ӟ

̆ ῤҌ ӟ̆ Ȃ ᴰ ᶃ

׆̆ Ȃ ӎ

̆ ҍ ̆Ӟ ѿᴍ ⱬ̆

Ҽ̆ Ҍ ῒ ῤ ̆
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ᵥ ≢ ̙ ̆ ľ׆ Ŀ Ȃ ̆

Ҍ ̆ Ҭ Ḃ ԅ Ȃ ԍ ̆ ׂ

STEM ̆ ԍ ӏ ̆ ҹ Ȃӄ

ӄӊ̆ ӞҌ ӟ ̆ Ҭԍ ḱ ҉Ȃ

ѿף ᴪ ̆ ץ ҕ

̆ ױז ᴪ ԅ Ȃ ᴪҬֲ̆

̆Ҍ Ҭ ѿ ̆

ᴪ ̆ Ӈָץ ᴰ ̆

ᾣ ԅȂ 

ӊ ̆ ҹᾢ׆ ҙ₮ ̆ ױֲ῀ ӊҬ̆

Ῥ ѿף Ȃ ᴰ ӂ ҙ̆ ѿ ӊⱳ ̆

⅞ ̆ ᴰҊ Ȃ 
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