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PREFACE

Researcher will bring in the popular topic in the strategic management, the
sustainable competitive advantage of a firm. The study focused on the issue in the
Negeri Sembilan, one of the states in Malaysia. The relationship between the
capabilities and the sustainable competitive advantage of a firm will be tested in
this research. This research will contribute to the economic in Negeri Sembilan and

assist the managers of the firms in Negeri Sembilan.
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Abstract

The sustainable competitive advantage is the main driver to promise the firm
performance. The economics of Negeri Sembilan showed its weakness especially
the firms in the states unable to support the economic growth. It is important to
determine the factors that influencing the sustainable competitive advantage of a
firm to ensure the continuous good performance of the firms. Resource-based View
is the theory that supporting the framework in this study. Researcher approached to
the respondents and collected 206 data for the analysis through survey. Findings
showed the product development capability and the pricing capability have
relationship with the sustainable competitive advantage. This study suggested the
policy maker and the managers to pay more attention to develop the 2 capabilities
among the firms to build their sustainable competitive advantage. The future study
should have a wider range of background and longitudinal research design.
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Chapter 1: RESEARCH OVERVIEW

1.0 Introduction

This research will start with this chapter to describe the background of this
study and discuss the sustainable competitive advantage from different aspects.
While in the research problem, researcher evaluated the importance of carrying out
this study. This is continued by the research objectives, research objectives,

research questions, and significance of this research.

1.1 Research Background

Competitive Advantage (CA) is always a popular topic to be discussed
among the scholars and business sector. Some intellectual focus on the study of the
sustainable competitive advantage (SCA) which is a derivative of the competitive
advantage. The gap in the capabilities to differentiate its product/service from others
is the key to the firms ensuring the durability of their competitive advantage (Coyne,
1986).

Countless researchers had linked the sustainable competitive advantage to
firm performance. Either as a direct driver or as a mediating factor, the sustainable
competitive advantage always plays an important role, in influencing the firm
performance (Khan et al., 2019; Kong et al., 2001; Lopez-Gamero et al., 2009; Ma,
2000; O’Shannassy, 2008; Saeidi et al., 2015). A framework to study the
relationship between competitive advantage and firm performance was created in
the early years. The success and the survival of the firms will be affected by the
competitive advantage for those corporates focused on the exporting business.
Factors such as environmental uncertainty of the finance and customer result from
the unsustainable competitive advantage and direct the firms to perform badly. The
different competitive advantages of the firm such as cost advantage and
differentiation advantage of the firm will influence the financial performance of the
firm. Yet, launching lower price products and differentiating products with other

brands had become popular strategy references and study topics by those firm

1



strategy planners. There was evidence showing that sustainable competitive
advantage will mediate the intangible resources towards the firm performance of
SMEs.

In the past 20 years, there are much research discussing the competitive
advantage and sustainable competitive advantage topics within Malaysia.
According to Agus and Sagir in 2001, there is a strong linkage between the total
quality management, competitive advantage and financial performance of the
Malaysia manufacturing firms. From the aspect of macroeconomics to discuss the
competitiveness of Malaysian industries, the government did put effort to create
policy to assist the local firms and boost their capabilities, but it seems like never
sufficient to increase the competitiveness, especially the lack of R&D activities
(Ariff, 2005). Researchers also found that the age of the firms will become the
moderator as the competitive advantage is affecting the firm performance in the
study of the Malaysian firms (Alimin et al., 2010). Some scholars constructed some
methods to help the Malaysian manufacturing companies to examine their
sustainable competitive advantage by using measure variables of Effective Supply
Chain Management, Organizational Responsiveness, Product Differentiation and
Innovation and Cost Leadership (Vinayan et al., 2012). Apart from that, the strategy
alignment can mediate the social and technological factors to a sustainable
competitive advantage which will influence the sustainable business performance
(Haseeb et al., 2019).

We can find out the performance of the firm always has a relationship with
the sustainable competitive advantage. Constructing a strategy to build up own
sustainable competitive advantage for the firms is an important pathway to lead the
corporate to succeed. On the other hand, some other scholars put their attention on
the determinants of sustainable competitive advantage, trying to look for the factors
which are going to influence the sustainable competitive advantage in the firms.

Researchers discussed the importance of intangible assets toward the
sustainable competitive advantage of a firm. As the resources of the firm, the
scholars found out the firm which owns its unique intangible assets will gain a
competitive advantage (Barney, 2012; Chaharbaghi & Lynch, 1999; Fahy, 2002;
Mata, 1995; Krishnan et al., 2020; Oliver, 1997). From the model developed from
past studies, a valuable resource or capability which is heterogeneous and

imperfectly mobile brings a sustainable competitive advantage to the firm. Besides,
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sustainable competitive advantage highly depends on the level of the strategy
resources development of the firm. Respecting the challenging global environment,
Fahy suggested that managers should be able to identify, protect and deployed the
resources which are creating value for the firm. Nevertheless, scholars pointed out
that the issue of management of the resource is the starting key for the company to
achieve the final goal.

Among those resources, the organizational capability is the one that is often
emphasized by the researchers. According to the literature, researchers unearthed
many of them discussed the organizational capability of a firm can impact the
sustainable competitive advantage and even the performance of the firm (Cagliyan
etal., 2021; Chmielewski & Paladino, 2007; Cui & Jiao, 2011; Foss, 1999; Kamboj
& Rahman, 2017; Hall, 1993; Ulrich, 1991; Vanpoucke et al., 2014; Yang et al.,
2021). Starting a decade ago, scholars created varieties of models to study the
relationship between the capability and the competitive advantage and sustainable
competitive advantage. However, some researchers excluded the affection for
sustainable competitive advantage and found out capability can directly impact the
performance of the firm. Moreover, in the sub-criteria of capability, few kinds of
dynamic capabilities were influencing the sustainable competitive advantage,

mediated by the firm strategy alliances.

1.2 Research Problem

Referring to Figure 1.1, we can see the distribution of the GDP of Malaysia
from each state. Obviously, the developed states and those states which have more
rural areas did well in 2020 compared to others. It is understandable for every state
with a different status to have different performances in the economy. It really
depends on the aggressiveness of the state and the ability of them whether they can
keep improving its economy. However, there was a problem if the performance of

the state is not tally with the expectation and the aggressiveness of the policy maker.



Figure 1.1: Growth and Contribution of State to GDP in Malaysia,
2020
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Adapted from: Department of Statistics Malaysia Official Portal, (2020).

Laporan Sosiaekonomi Negeri Sembilan 2020.

Negeri Sembilan (NS) as the state very near the largest GDP contributor,
Selangor, it was always a question why the performance is not remarkable among
all states. With the linkage of a few highways along Klang Valley and Negeri
Sembilan, there is potential growth in the Negeri Sembilan in the future (Butcher,
2021). Whereas the state government of Negeri Sembilan put much expectation on
the future performance of NS. The Menteri Besar foresee there will be more
contribution from the private sector of NS to the state economy (Bernama, 2021).
According to MIDA, Negeri Sembilan will develop to be a high-income state which
attracts investment. The direction of NS moving toward is being a high-tech
industrial hub and halal-friendly industry area. Yet, the Federation of Malaysian
Manufacturers (FMM) believed Negeri Sembilan will be the next area attracting
investment (MIDA, 2021).

From the statistic showing every GDP of the state (Figure 1.1), Negeri
Sembilan was ranked number 10 among the states. Meanwhile, the states
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surrounding NS are all at greater GDP than NS except Melaka which is only 0.2
lower than NS. Obviously, the situation of NS did not like what the policy makers
told the public. Malaysia economy needs the supporting from the private sector (The
Star, 2021). According to the research from the Department of Statistics Malaysia,
the key engine contributing to the NS GDP is mainly the manufacturing and service
sector in the state (Lim & Kon, 2020).

Combining the service and manufacturing sector contribution to NS, they
occupied the 88% of the total state GDP (Department of Statistics Malaysia Official
Portal, 2020). According to Table 1.1, the statistic has shown the Annual growth of
the two main sectors in NS. There was an unstable growth trend in the service sector
in NS. The growth rate can suddenly soar to a significantly high value, but it also
can drop sharply to a negative value. Nevertheless, the manufacturing sector
showed weak growth in year 2016 to 2019 compared to the overall performance of
Malaysia which fell to about 3.8% to 10.1% (Department of Statistics Malaysia
Official Portal, 2020). Yet, it performed even worse in 2020, having an almost 5%
of the negative growth rate. To conclude the issue happening in NS, the two main
sectors which the state relied on had undesirable performance and showed an

unstable growth rate in the past.



Table 1.1: Growth and Contribution of Service and Manufacturing
Sectors to The State GDP of NS, 2020

Year | Service Sector | Annual Growth of Manufacturing Annual Growth of
Contribution to | the Service Sector | Sector Contribution | the Manufacturing
NS GDP Production to NS GDP Sector Production
2015 18,951 - 15,678 -
2016 19,976 5.40% 16,133 2.90%
2017 20,916 4.70% 16,654 3.20%
2018 22,126 5.80% 17,208 3.30%
2019 24,035 8.60% 17,630 2.50%
2020 23,780 -1.10% 16,761 -4.90%

Source: Department of Statistics Malaysia Official Portal, (2020). Laporan

Sosiaekonomi Negeri Sembilan 2020.

The performance of the service and manufacturing firms will be the
successful key to boost the growth of the state GDP. To assist the firms in NS to
improve their performance, the firms must build up their own sustainable
competitive advantage. sustainable competitive advantage is the core determinant
that affects the firm performance and the key for the firm to survive and succeed.

We cannot deny that the policy maker was releasing varieties of policies and
programs to assist the firm. To encourage the firms to develop their products, MIDA
approved over RM90 million for the investment of R&D. 6 universities were
supporting the companies for the knowledge. Those who carry out R&D also can
enjoy the double deduction on tax payments (MIDA, 2021). Apart from that, several
government institutions provided a lot of programs for entrepreneurs to gain more
knowledge for their businesses. Examples, the Entrepreneur Guidance Programme
by FAMA, the Entrepreneur Training and Development Program by PUNB,
Professional Training and Education for Growing Entrepreneurs by PROTEGE
(MyGOV, 2021). On the other hand, policy maker ensures the local companies gain
the cost advantage by giving tax allowance for those companies providing technical



and vocational training, firm which manufacture specialized machinery and
equipment and small-scale companies (PWC, 2021).

Concerning whether those efforts from the policy maker is effective to bring
sustainable competitive advantage to the firms, the researcher included those related
organizational capabilities as the independent variables in this study. Those
capabilities are product development capability, absorptive capacity and pricing

capability.

1.3 Research Objective

1.3.1 General Objective

To investigate the factors influencing the sustainable competitive advantage
of business entities.

1.3.2 Specific Objectives

1. To investigate the relationship between the product development
capability (PDC) towards Sustainable Competitive Advantage (SCA).

2. To investigate the relationship between the absorptive capacity (AC)
towards sustainable competitive advantage (SCA).

3. To investigate the relationship between the pricing capability (PC)
towards sustainable competitive advantage (SCA).

1.3.3 Research Questions

1. Is there any relationship between the product development capability
(PDC) towards Sustainable Competitive Advantage (SCA)?



2. Is there any relationship between the absorptive capacity (AC) towards

sustainable competitive advantage (SCA)?

3. Is there any relationship between the pricing capability (PC) towards

sustainable competitive advantage (SCA)?

1.4 Research Significance

In this research, the researcher is looking for a pathway to let the private
sector to give a contribution on the growth of the state economy. In term of
microeconomic, the firms would like to perform well through strategic management,
positioning the firm itself as the best choice for the customer. Researcher would like
to emphasize the importance of the sustainable competitive advantage of a firm.
There are three capabilities that were pointed out and test the relationship with a
sustainable competitive advantage. Understanding the relationship between those
variables will ease the managers to understand the determinants of sustainable
competitive advantage. Yet, implicating the result of this research and focus on
developing the essential capability to boost the sustainable competitive advantage.

Apart from that, the policy maker can bring up some policies or subsidies
which will really assist those firms effectively. Helping the firm to grow lead to the
state GDP to grow. As the less developed states will take a longer time to converge
to the more developed state in terms of GDP, enhancing the growth of the poor state
can contribute a lot to the overall Malaysia economic growth (Azura Sanusi et al.,
2018). Moreover, among the 17 goals set by the United Nation, this research will
contribute to the goal of “decent work and economic growth” (United Nation, 2021).
The research problem pointed out the unsustainable growth of the economy of
Negeri Sembilan. By evaluating the determinants of sustainable competitive

advantage, this research will assist those firms to perform well in the future.



1.5 Definition of Terms

Sustainable competitive advantage (SCA): Competitive advantage to be able to
sustain if the competitors are not able to duplicate the competitiveness (Jacobsen,
1988).

Competitive Advantage (CA): Competitive advantage means the superior value for

customers, yet not easy for other competitors to duplicate it (Hitt, 2016).

Organizational Capability: The firm's ability to manage people to gain competitive
advantage (Ulrich, 1991).

Product Development Capability (PDC): The capabilities of firm to develop new
products continuously and successfully in the international market (Subramaniam
& Venkatraman, 2001).

Absorptive Capacity (AC): The ability to recognize the value in that new info and
able to apply and assimilate it (Cohen & Levinthal, 1990).

Pricing Capability (PC): The ability of the company to set product/service prices

considering the costs, competition and customer expectations (Dutta et al., 2002).

Resource-based View (RBV): Sustainable competitive advantage will be driven by
the resources which are valuable, rare, imperfectly imitable and unable to be

substituted by competitors (J. Barney, 1991).

1.6 Chapter Layout

Chapter 1 contains the research background, research problem and a list of
objectives. Research significance will be included as well. Besides, Chapter 2
explains each variable and many points of view from many academicians and
provides a review of the previous studies which has similarities with this research.

Chapter 3 is illustrating the research design, method of data collection and the

9



procedure of analyzing data. Apart from that, Chapter 4 will show all the results

after data analysis. Lastly, Chapter 5 is concluding the research overall.

1.7 Conclusion

In nutshell, this chapter discussed the research background of the
competitive advantage. Given facts and past studies, researcher emphasized the
importance of CA and sustainable competitive advantage. Researcher also pointed
out the problem in NS. It is necessary to strengthen the firms in NS. The objective
of this research is to look for the existence of the relationship between the
independent variables and sustainable competitive advantage. Followed by the
research significance to enforce the essential of this research. The reader can find
the definition of some specific terms in this chapter to prevent misunderstanding in

the following report.
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CHAPTER 2: LITERATURE REVIEW

2.0 Introduction

This chapter listed down the past studies by the scholars reviewed by the
researcher during the research process. The researcher will explain the theory
involved in the research, followed by the past research relating to the dependent
variable and independent variables. Besides, this part consists of the hypothesis
constructed after studying all the results from the scholars. The research framework

of this research will be shown in the last part of Chapter 2.

2.1 Literature Review

2.1.1 Resource-based View

Sustainable competitive advantage will be driven by the resources
which are valuable, rare, imperfectly imitable and unable to be substituted
by competitors (Barney, 1991). According to the theory of resource-based
view (RBV) which will be focused on in this research, scholars found that
the sustainable competitive advantage is led by the intangible assets of the
firm then bring better performance to the firm (Rajendra K. Srivastavaa et
al., 2001). In the aspect of the resource-based view, the accumulation of the
firm resources will lead to a sustainable competitive advantage (Grant,
1991). By implicating the resource-based view, the researcher suggested
identifying the firm’s resources and capabilities that influence the
sustainable competitive advantage. Thus, the firm can construct its strategy
by referring its sustainable competitive advantage. However, the
improvement of the resources and capabilities is important to maintain the
strategy and upgrading.

In the early stage of studying the resource-based view, researchers
developed some tools to assist the firm to develop instead of acquiring to

gain resources instead of just focusing on products (Wernerfelt, 1984). After
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a decade, Wernerfelt support his point of view on the importance of
resource-based view in the strategic management of a firm, but more studies
should be carried out to have a more specific understanding of the term
“resource” (Wernerfelt, 1995).

Resource-based view theory help to build the model of the
competitive advantage. Scholars suggested that heterogeneity, ex-post
limits, imperfect mobility and ex-ante limits are the 4 main factors to support
the competitive advantage of the firm (Peteraf, 1993). However, there was
scholars found that resource-based view might be a good tool for studying
the competitive advantage, it is not a good theory while researching the firm
performance (Ray et al., 2004). From the perception of customers, they
placed the capabilities as the most valuable resources, but not all kinds of
value provided by the firms will suit the customer needs (Clulow et al.,
2007).

Although the resource-based view has broadly been used in many
textbooks of Strategic Management nowadays, the business world must
aware not every kind of resource brings advantage to the firms. The scholar
proposed that the organization should put more attention on its valuable,
rare, inimitable, and dynamic capabilities (Newbert, 2007). Besides,
managers play an important role to make the strategic choices on which key
resources will bring value to the customers, in another word, bring
sustainable competitive advantage to the firm (Fahy, 2000). Some
researchers suggested the firm integrate the resources-based strategy and the
market-based strategy during the strategy process by applying the business
process-based approach (Acur & Bititci, 2004).

2.1.2 Sustainable Competitive Advantage

Competitive Advantage (CA) is a common term for scholars or
businessmen discussing strategic management. One of the scholars who
study about the competitive advantage early, Porter pointed out that
competitive advantage is all about what value is created by the company,
making the customer willing to buy its product (Morgan & Vorhies, 2009).
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Competitive advantage means superior value for customers, yet not easy for
other competitors to duplicate it (Hitt, 2016). Value is the key where we
identify the existence of the competitive advantage in a firm. To define the
Sustainable Competitive Advantage (SCA), some researchers said a
competitive advantage that can be sustained is one that can last a long period
(Jacobsen, 1988). However, Barney (1991) who explained the relationship
between firm resources and the sustainable competitive advantage explained
the key to competitive advantage is to be able to sustain if the competitors
are not able to duplicate the competitiveness.

According to the resource-based view, sustainable competitive
advantage is driven by the resource of the firm. resource-based view is the
good fundamental for the researcher to study what influences the sustainable
competitive advantage in the firm, the direction of the independent variable
should be in the form of intangible resources (Rouse & Daellenbach, 1999).
Based on the resource-based view, organizational learning and strategic
human resource management can direct the sustainable competitive
advantage (Khandekar & Sharma, 2005). There were scholars who argued
that employees and managers who are capable were considered as the
resource of the firm which is going to influence sustainable competitive
advantage to the firm (McWilliams & Siegel, 2011). There is a strong
tendency that inter-organizational learning has a significant relationship
with the sustainable competitive advantage. Meanwhile, market orientation

plays an important role in influencing both variables (Pratono, 2021).

2.1.3 Product Development Capability

Product development capability (PDC) is the capability of the firm
to develop new products continuously and successfully in the market
(Subramaniam & Venkatraman, 2001). One of the ways to boost the product
development of the firm is the strategic alliances, while the mediators are
the exploration and exploitation by the moderating role of knowledge
sharing (Ferreira et al., 2020). Scholars emphasized the importance of

knowledge sharing to enhance the product development capability, shared
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knowledge from internal or external the firms will direct the performance of
the product development (Hong et al., 2004). From the aspect of the SMEs,
the researcher suggested the firm implement the systematic learning and
always amend the characteristic of the product referring to the needs of the
market (Mosey, 2005). The researcher also found out that in real cases, the
external sourcing for product development will lead to low competitive
success and slow innovation speed (Kessler et al., 2000).

Some scholars will include product development capability as the
component of marketing capability while investigating the causal
relationship between capability and firm performance (Morgan & Vorhies,
2009). Besides, service development, one of the components of the service
innovation will drive the sustained competitive advantage (Salunke et al.,
2011). Apart from that, product development management would become
the mediator of the marketing decision-making influencing the sustained
competitive advantage in the study in the dynamic capability view (Cao et
al., 2019).

2.1.4 Absorptive Capacity

The previous study regarding absorptive capacity (AC) defined the
term as the ability to recognize the value in that new info and able to apply
and assimilate it (Cohen & Levinthal, 1990). In the research of Zahra and
George (2002), the scholar had created a model for investigating the
relationship between absorptive capacity towards competitive advantage.
As a dynamic capability of the firm, the components included in AC are
assimilation and acquisition of the experience and knowledge, also with the
transformation and realizing the experiences and knowledge. Apart from
that, the researcher assessed the absorptive capacity by using the knowledge
management capacity framework and pointed out the implication for the
knowledge management for the firm (Lichtenthaler & Lichtenthaler, 2009).
There was a suggestion about absorptive capacity can be one of the
intangible assets of the firm, to fit into the resource-based view to study the

sustainable competitive advantage (Jiménez-Barrionuevo et al., 2011).

14



Absorptive capacity is a factor affecting the innovation of the firm which
will influence the competitive advantage (Chen et al., 2009).

By changing the ability of management and information quality,
absorptive capacity in the firm can have a positive effect on disaster
immunity in the firm (Sadeghi et al., 2020). In a highly dynamic market,
absorptive capacity plays an important role, in affecting the financial
performance of the company (Senivongse et al., 2019). To improve the
absorptive capacity in the company, the managers should put effort into
updating their IT capability, while absorptive capacity also is the mediator
influencing the relationship between IT capability and open innovation
performance (Wu et al., 2021). The importance of absorptive capacity is
undoubtful, especially in those technology-based companies, scholars found
out that greater absorptive capacity brings greater technological
entrepreneurship (Petti & Zhang, 2013). The improvement of the absorptive
capacity in cloud computing will lead to a firm knowledge accumulation

and performance (Chang et al., 2019).

2.1.5 Pricing Capability

Dutta (2003) defined the pricing capability (PC) as the ability of the
company to set product/service prices considering the costs, competition
and customer expectations. Besides, the center-led pricing management,
organizational change capacity and championing behaviours of the
corporate are those determinants of pricing capability (Liozu et al., 2014).
In the study focused on the SME, pricing information acquisition practices
can influence the pricing performance which is related to the firm
performance (Achterberg et al., 2018). The market-focused learning and
firm innovativeness will influence the pricing capability which is a driver of
the business performance (Ranjan & Nayak, 2022).

Pricing capability as one of the components of the marketing
capabilities is an important resource for a company to perform well.
Nevertheless, it may bring varieties of the competitive advantage to the firm,

which are cost advantage, product advantage and service advantage (Keskin
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etal., 2021; Murray et al., 2011). The pricing capability of the company will
positively impact the firm performance while influencing the trust-building
of those companies utilizing social media (Pratono, 2018). From the aspect
of the exporting firm, the pricing capability will direct the good performance
of the company (Pham, et al., 2017). The company should respond to the
market by using pricing capability to achieve the lost-cost advantage over

all the competitors.

2.2 Hypothesis Development

2.2.1 Product Development Capability

In the research studying the financial performance of the China
exporting companies, it was found product development capability will
influence the branding advantage of the firm (Zou et al., 2003). The
experience of product development of the firm will lead to better product
development capability which brings sustainable competitive advantage to
the company (Saranga et al., 2018). Besides, product development
capability showed a positive relationship with the sustainable competitive
advantage in the study carried out in Indonesia (Pratono, 2021). Hence, the
researcher would like to make a hypothesis to investigate whether is there a
relationship between product development capability and sustainable

competitive advantage.

H1: There is a positive relationship between product development capability
and sustainable competitive advantage.

2.2.2 Absorptive Capacity

There is evidence showing the existence of a linkage between
absorptive capacity and competitive advantage with the involvement of

social capital (Chuang et al., 2016). Besides, a study has shown that there is
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a positive effect from absorptive capacity to competitive advantage in those
corporates which run the environment proactive strategy (Delmas et al.,
2011). absorptive capacity has a relationship with a sustainable competitive
advantage with the mediating of the learning capability. Therefore, this
research would like to study whether there is a relationship between

absorptive capacity and sustainable competitive advantage.

H2: There is a positive relationship between absorptive capacity and

sustainable competitive advantage.

2.2.3 Pricing Capability

Pricing capability was included in the framework which studied
what capabilities provide the sustainable competitive advantage for the firm
to perform well overall (Morgan & Vorhies, 2009). Pricing capability act as
one of the components of the environmental marketing strategy that will
affect the competitive advantage of the firm (Leonidou et al., 2013). The
study also pointed out the pricing capability will lead to two different kinds
of competitive advantage which are low-cost advantage and differentiation
advantage (Tan & Sousa, 2015).

H3: There is a positive relationship between pricing capability and

sustainable competitive advantage.
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2.3 Research Framework

Figure 2.1 shows the research framework developed for this research.

Figure 2.1: Research Framework

Froduct Development
Capability

Sustainable Competitive
Advantage

Absorption Capability

Pricing Capability

Adapted from: Developed for the research.

2.5 Conclusion

The literature review inserted the past studies and articles which studies by

the researcher. The background of the theory, resource-based view and the four

variables was explained in this part. By evaluating the studies done by the scholars

in the past, researcher also provided the linkage between the dependent variable and

the independent variables as well as the implementation of the resource-based view

in this study. From the evidence shown in the articles, researcher is able to construct

a research model and develop the hypothesis.
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CHAPTER 3: METHODOLOGY

3.0 Introduction

The methodology of this research will be discussed in detail in this chapter.
The research design will be reported in this chapter. The sampling method is
describing the target population, sampling frame, sampling technique and sampling
size. Then, the researcher will explain how the researcher collected the data for this
project. The research instrument involved in this research is an online survey, pre-
test, pilot test and reliability test. Besides, the content in the measurement will be
listed. The following part is the ways of data processing and data analysis.

3.1 Research Design

3.1.1 Quantitative business research

Quantitative research will be adopted in this research. Quantitative
research will quantify the collection and analysis of data (Bryman, 2012).
Quantitative data is good to be used to measure the characteristics of
something represented by numbers (Hair et al, 2007). This research is
descriptive research. The data collected in this research will be tested
whether the hypothesis developed are supported. As mentioned in Chapter
1, the researcher would like to figure out is there any relationship between
the dependent variable sustainable competitive advantage and the 3
independent variables, product development capability, absorptive capacity
and pricing capability respectively.

3.1.2 Survey

A survey form was used to collect the data for this research. The

survey is a common way to associate quantitative research with its findings.
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The advantage of using a survey is assessing the information of a population
rapidly, effectively, accurately and in a low-cost method (Zikmund et al,
2012). The researcher constructed the questionnaire in the form of an online
survey form by using the website of Microsoft Form. Instead of using the
survey in a paper form, using the online survey form can save time and avoid
close contact during the pandemic period. The survey consists of Sections
A, B and C. The branching in the online survey is essential to differentiate
the qualification of the respondents and types of respondents for further

analysis.

3.1.3 Target Population

This research is studying the firm sustainable competitive advantage
in the Malaysia state, Negeri Sembilan. In the past study, to understand the
driver of the competitive advantage, the scholars set the target population of
the research as the management level in hundreds of enterprises (Li & Liu,
2014). Therefore, the unit of analysis of this research is the management
level of the service and manufacturing firms in NS. However, to avoid the
situation of the managers, who have limited understanding of the firm,
researchers except for the managers who worked in the firm lesser than 1

year.

3.1.4 Sampling Technique

An accurate statistic of the number of service and manufacturing
firms in Negeri Sembilan is unavailable. Therefore, the sampling frame of
this research is negation. This research is under non-probability sampling.
Researcher applied Convenience Sampling as the sampling technique.
Convenience sampling is a non-probability sampling where the target
population is easy to access, has geographical proximity, is available during
the data collection period, willing to take part in the survey (Etikan, 2016).
Researcher will visit the firms in Negeri Sembilan that the researcher can
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reach. No previous confirmation of which firm the researcher is going to

Visit.

3.1.5 Sampling Size

The method used by researcher to calculate the minimum sample
size of this study is the G-power. The estimated sample size can be
calculated using G power, especially the business and social science
research (Memon et al., 2020). The minimum sample size for this study is

77 after calculation of the G power.

3.2. Data Collection Methods

3.2.1 Primary Data Collection

Only primary data is included in this quantitative research.
Researcher visited the 7 districts in Negeri Sembilan, visiting the service
and manufacturing firms to approach the management level of each firm.
According to the official website of the NS government (Figure 3.1), there
are a total of 7 districts in NS. The districts in NS are Seremban, Port
Dickson, Jempol, Tampin, Rembau, Jelebu, Kuala Pilah. However, the Nilai
area has its own government office similar to other districts, named Majlis
Bandaraya Seremban (Nilai) due to its rapid development (Jalil, 2021).
Although it is an area under Seremban, researcher will separate the
respondent group from Seremban.

The researcher wore the UTAR t-shirt and the UTAR student id,
representing the university student of UTAR when talking to the
respondents. To ease the survey data collection, researcher printed out the
QR code for the e-survey form. Those who agreed to participate in the
survey just had to scan the QR code to fill in using their smartphone.

Researcher had planned the travel pathway and the schedule of the

data collection. Researcher visited the firms in the area accordingly.
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Researcher would record the data collection process by taking photos with
the respondents and the location researcher had been. Besides, the location

and timing also would be recorded and saved.

Figure 3.1: District Government in NS

4y \
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3 PORTA

L RASMI KERAJAAN NGB

Pihak Berkuasa Tempatan

Adapted from: Pihak Berkuasa Tempatan. Portal Rasmi Kerajaan Negeri
Sembilan - Utama. https://www.ns.gov.my/kerajaan/pihak.

3.3 Scale Measurement

3.3.1 Respondent Details

Before asking the respondent their demographic and variable
questions, researcher ensured the respondents understand what this survey
was about, who was doing the research and why this research would be
conducted. Besides, researcher had inserted a notification about the
protection of the respondent's information. Researcher would get consent
from the respondent before the questionnaire was started.

The first section of the questionnaire is about the respondent
demographic. The questionnaire will ask for the information of the

respondent regarding his or her position in the organization. If the
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respondents are business owners, they would answer the info about the
business. Apart from that, the industry and the location of the firm of the
respondent will be recorded. If the respondents are not qualified as a
respondent, he/she was not able to continue with section B & C which is the

dependent variable and independent variable questions.

3.5.2 Dependent Variable and Independent Variables

Section B is the independent variable items regarding the product
development capability, absorptive capacity and pricing capability,
consisting of 5 questions for each V. Section C is the Dependent variable
item about sustainable competitive advantage consisting of 6 questions. The
questions of the variables were adopted from past research and studies.
Researcher reviewed all the related articles and adopted the items which
were suitable for this study. The questions were set on the 5 Likert scales.
The respondents were able to pick one of the answers from “Strongly Agree”,

“Agree”, “Neutral”, “Disagree”, and “Strongly Disagree”.

3.5.3 Origin of Construct

Table 3.1: Origin of Measurement Construct of DV, Sustainable

Competitive Advantage

Number of items | Adopted from
6 (Li et al., 2006)

Source: Developed for the research.
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Table 3.2: Origin of Measurement Construct of 1V, Product

Development Capability

Number of items | Adopted from
3 (Zou et al., 2003)
2 (Tan & Sousa, 2015b)

Source: Developed for the research.

Table 3.3: Origin of Measurement Construct of 1V, Absorptive
Capacity

Number of items | Adopted from

2 (Delmas et al., 2011b)
1 (Delmas et al., 2011)
1 (Chen et al., 2009b)

1 (Xie et al., 2018)

Source: Developed for the research.

Table 3.4: Origin of Measurement Construct of IV, Pricing Capability

Number of items | Adopted from

1 (Tan & Sousa, 2015)

3 (Pham, et al., 2017)

1 (Leonidou et al., 2013b)

Source: Developed for the research.
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3.3 Pre-test & Pilot Test

3.3.1 Pre-test

Before researcher went for the data collection, researcher did a pre-
test. Researcher invited 1 academian who expert in the field of Strategy
Management to screen through the questionnaire. Besides, 3 lecturers who
were experts in the 3 different languages were asked to fill in the survey and
checked the language used was appropriate and understandable. Apart from
that, the e-survey form was sent to 2 management levels to examine whether
they were able to answer it and understand all questions. Those who took
part in this Pre-test had given their opinion on this Questionnaire.

Researcher edited the questionnaire after the pre-test to improve the survey.

3.3.2 Pilot Test

After the survey form is finalized, researcher had run a pilot test.
Pilot test is small-scale preliminary research carried out before the proper
data collection. Researchers run the data collection in Seremban, one of the
districts of NS, collected 32 respondent data containing 30 qualified data.
The analysis of the pilot test will determine the reliability of the

questionnaire.

3.4.4 Reliability Test

To ensure the reliability of the questionnaire designed in the research,
researcher determine the Cronbach’'s Alpha of those variables. Cronbach's
Alpha is used to measure the consistency of the item, telling the researcher
how the items closely relate to each other as a group. Measurement of
Cronbach's alpha will be carried out for the pilot test and the exact data
analysis. Variable items are reliable if Cronbach's Alpha is more than 0.7
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(Nunnally, 1978). Hence the ideal values of the Cronbach's Alpha for the

variables are more than 0.7.

3.5 Data Processing

3.5.1 Data Checking

Since researcher is using the Microsoft Form as a survey tool, it is
easy to check whether the questionnaire is completed by every respondent.
The respondent was unable to submit the form if there is the uncompleted
question. While the data collection was done, the data was transformed into

an excel file.

3.5.2 Data Cleaning

Within the excel document, researcher examined the data carefully
to determine the qualification of each respondent. Those ambiguous data
have also been checked and considered to be set as the qualified data. During
data cleaning, the faulty data also can be filtered out. The outcome of this

process was concluding there were 206 usable data within the 243 data.

3.5.3 Data Coding

The data was coded into a simplified form to ease the following
analysis. For the respondent details, researcher coded those data into a single
word. The IV and DV data were coded as numbers according to the 5 Likert

scale.
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3.6 Data Analysis

3.6.1 Descriptive Analysis

The descriptive data will be separated into a single sheet to show the
value, frequency distribution, and percentage from the information given by
the respondents. The researcher would further evaluate the data into a
clearer picture such as a table and chart. The descriptive data also can be
summarized easily by showing the highest or the lowest frequency of each
statistic. By blending those interrelated data, researcher was able to find out
the interaction between each data. Moreover, the outcome of the
demographic and the firm information can be used to test whether there was

a linkage with the variable items.

3.6.2 Reliability Test

The internal consistency reliability of the variable item would be
tested again for the 206 total data collected. By using the same method
during Pilot Test, Cronbach’s Alpha would be used. The ideal value for
Cronbach’s Alpha should be over 0.7.

3.6.3 Pearson Correlation Coefficient Analysis

Pearson Correlation Coefficient would be used to measure the linear
correlation between the product development capability, absorptive capacity,
pricing capability and the sustainable competitive advantage. Researcher
will determine the correlation between the variables according to the rule of

thumb set by the scholars.
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Table 3.5: Rule of Thumb of Pearson Correlation Coefficient

Correlation Coefficient Interpretation
0.00-0.10 Negligible correlation
0.10-0.39 Weak correlation
0.40-0.69 Moderate correlation
0.70-0.89 Strong correlation
0.90-1.00 Very strong correlation

Source: Schober, P., & Schwarte, L. A. (2018). Correlation coefficients:
Appropriate use and interpretation. Anesthesia and Analgesia, 126(5),
1763-1768. https://doi.org/10.1213/ANE.0000000000002864.

3.6.4 Multiple Regression Analysis

Multiple Regression would be used to determine whether there is a
positive relationship between the Vs and DV. The hypothesis would be
tested in this part. Researcher would check the relationship of capabilities
toward Sustainable Competitive Advantage.

3.8 Conclusion

In nutshell, this business quantitative research involved the survey research
and management level of Negeri Sembilan. Researcher designed the questionnaire
in e-survey form to ease the data collection. Researcher went physically to collect
the data with convenience sampling technique after the pre-test and pilot test. There
data would be checked, cleaned and coded. This study would present the descriptive
data, the reliability of the variable, correlation and the hypothesis testing through

multiple regression.
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CHAPTER 4: DATA ANALYSIS

4.0 Introduction

In Chapter 4, researcher will analyze the data collected. The descriptive
analysis is showing the demographic statistic for the respondent. Besides,
researcher will analyze the information of the respondent firms. The inferential
analysis included the reliability test, Pearson Correlation Coefficient and Multiple

Linear Regression which is important for the overall outcome of the research.

4.1 Descriptive Analysis

4.1.1 Location of Firm

During data collection, researcher successfully collected 243 total
data. There were only 206 qualified data that would be included in the
following data analysis.

From Table 4.1, the Seremban area consisted of most of the
respondents compared to other areas, followed by Port Dickson and Jempol.
Tampin consisted of only 9 respondents, less than 5% overall, which is the
least amount respectively.

According to the Department of Statistics Malaysia in 2020,
Seremban was the district that has the most residents in Negeri Sembilan.
Followed by Jempol and Port Dickson which have about 130 thousand
residents. The other 4 districts have fewer residents compared to the top 3

districts.
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Figure 4.1: Numbers of Respondent from Each Location
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Source: Developed from the research.

Table 4.1: Location of Firm

Location Number of Number of
respondents (Unit) Respondent (%)

Seremban 67 32.5%
Port Dickson 31 15.0%
Jempol 28 13.6%
Jelebu 24 11.7%
Kuala Pilah 17 8.3%
Nilai 16 7.8%
Rembau 14 6.8%
Tampin 9 4.4%

Total 206 100.0%

Source: Developed from the research.
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4.1.2 Business Owner and Job Position

Researcher was studying the relationship between DV and IVs
through the perception of management level. Therefore, it was important for
the researcher to know the job position of the respondents.

The majority of the respondents were not owning a business, the
ratio of the business owners to non-business owners is about 4:6. As shown
in Figure 4.2, most of the respondents started their business more than 7
years. Yet, about one-third of them have a business over 10 years. On the
other hand, the non-business owner respondents were mostly serviced in
their firms for more than 4 years. No more than 20% of them are only in

their company for 1 to 3 years. This statistic is shown in Figure 4.3

Figure 4.2: Term of Business

Term of Business

= Less than 1 year = 1-3 years = 4-6 years « 7-9 years 10 years and more

4%

33%

23%

29%

Source: Developed from the research.
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Figure 4.3: Non-business Owner Working Tenure

Non-business Owner Working Tenure

m1-3years =4-6years
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13%

7-9 years
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10 years and more

Source: Developed from the research.

According to Table 4.2, we can see the position of “Assistant

Director” among the respondents was significantly less than others.

“Manager” was the most position held by the respondents, it was more than

one-quarter of them.

Table 4.2: Job Title of Respondents

Job Title Number of Number of
Respondent (Unit) Respondent (%)
Director 38 18.4%
Assistant Director 4 1.9%
Manager 59 28.6%
Assistant Manager 33 16.0%
Head of Department 43 20.9%
Head of Division 29 14.1%
Total 206 100.0%

Source: Developed from the research
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4.1.3 Information of the firms

Researchers had focused the study on the service and manufacturing
firms in Negeri Sembilan. As shown in Table 4.3, the respondents from
service companies occupied 59.2% of the overall, meanwhile, respondents
from manufacturing companies were 40.8%. The ratio of service firms to
manufacturing firms is roughly 7:10, which is RM16,761 million and
RM23,780 million respectively in 2020 (Department of Statistics Malaysia,
2020).

For the service sector, business is the main category of the
respondent group, while 20.2% of the respondents in the food category were
the largest group of the respondents in manufacturing firms. On the other
hand, a major part of the firm size is SME. In more detail, micro SMEs and
small SMEs were over 90% of the service sector firm. In the manufacturing

sector, small SME is the majority, having 69% of them in total.

Table 4.3: Information of The Firms

Sector & Categories Number of | Firm Size Number
Respondents Respondents
(%) (%)
Service (59.2%)
Business 57.4% Micro SME 52.5%
Health Related & Social Services 14.8% Small SME 40.2%
Communication 7.4% Medium SME | 4.9%
Distribution 7.4% Non- SME 2.5%
Construction & Related Engineering | 6.6%
Transport 3.3%
Education 1.6%
Tourism & Related Travel 1.6%
Manufacturing (40.8%)
Food 20.2% Micro SME 17.9%
Textile Apparel & Footwear 15.5% Small SME 69.0%
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Wood Based 10.7% Medium SME | 8.3%
Automotive 10.7% Non-SME 4.8%
Electrical & Electronics 9.5%
Rubber 9.5%
Iron Steel 9.5%
Machinery & Equipment 8.3%
Chemical & Petrochemical 4.8%
Building Materials 1.2%

Source: Developed from the research.

4.1.4 Perception Towards SCA

Researcher

the perception between both sector

respondents towards the sustainable competitive advantage items which are
shown in Figure 4.4. Obviously, both of them mostly agree and strongly
agree they have a sustainable competitive advantage in their firms. However,
among those firms, manufacturing tended to have more confidence in their
competitive advantage. Especially, above 85% of them agreed that they
were able to compete based on quality, offered high-quality
products/services to their customers and modified their product/service

offerings to meet client needs.
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Figure 4.4: Sustainable Competitive Advantage Likert Scale

Sustainable Competitive Advantage (SCA)
Disagree  Neutral mAgree

Is ABLE TO OFFER prices as low or lower than our competitors. 20% 28%

OFFERED competitive prices. 19% 19%
g RESPONDED WELL to customer demand for “new” features. 24% 26% —
2
3 MODIFIED our product/service offerings to meet client needs. 21% 18% _

Offered HIGH QUALITY products/services to our customers. 19% 13%

Is able to COMPETE based on quality. 22% 14%

Is ABLE TO OFFER prices as low or lower than our competitors. 10% 21%

OFFERED competitive prices. 10% 11%

RESPONDED WELL to customer demand for “new” features. 12% 18%
10% 5%
Offered HIGH QUALITY products/services to our customers.  10% 2Y
Is able to COMPETE based on quality.  10% 4%

0% 20% 40% 60% 80% 100%

Manufacturing

MODIFIED our product/service offerings to meet client needs.

Source: Developed from this research.

4.3 Inferential Analysis

4.3.1 Reliability Test

Researcher used Cronbach Alpha to test the overall reliability of the
variable items. The internal consistency reliability is higher, when the
Cronbach’s Alpha is closer to 1 (Sekaran & Bougie, 2016). According to
Table 4.4, the values of all the 4 variables are above 0.9. Therefore, the items

in the variables are reliable.

Table 4.4: Reliability Test

Variables Cronbach's alpha
Product Development Capability 0.954
Absorptive Capacity 0.953
Pricing Capability 0.952
Sustainable Competitive Advantage 0.944

Source: Developed from this research.
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4.3.2 Pearson Correlation Coefficient

Under the two-tail test and with a significance level of 0.01.
According to Table 4.5, the result had shown there are correlations between
all variables. 3 of the independent variables have positive coefficient values,
so there is correlation to each other. Moreover, the coefficient values of the
sustainable competitive advantage to the 3 1Vs are positive. Hence, there is
correlation between sustainable competitive advantage to product

development capability, absorptive capacity and pricing capability.

Table 4.5: Pearson Correlation Coefficient Analysis

PDC AC PC SCA
PDC 1.000
AC 0.667 1.000
PC 0.510 0.555 1.000
SCA 0.519 0.516 0.646 1.000

Source: Developed from this research.

4.3.3 Multiple Linear Regression Analysis

The R2 value of the study outcome is 0.47, which is a moderate value.
R2 values of 0.75, 0.50, or 0.25 is as substantial, moderate, or weak,
respectively (Hair et al., 2011). In another word, the R? value tells, 47% of
the variance if the sustainable competitive advantage can be explained by
the 3 different I1Vs, product development capability, absorptive capacity and

pricing capability in this regression model.
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Table 4.6: Model Summary

Multiple R 0.69

R Square 0.47

Adjusted R Square 0.47

Standard Error 0.70
Observations 206.00

Source: Developed from this research.

On the other hand, in this two-tail test, researcher will test the

hypothesis developed by the indicator of the P-value. The hypothesis is

supported if the p-value is less than 0.05 (Kock, 2016). According to the

results generated from the research, the P-value of product development

capability and pricing capability is less than 0.05. Meanwhile, the P-value

of absorptive capacity is more than 0.05 which is 0.099. Therefore, the

outcome of the analysis is supporting H1 and H3, but H2 is not supported.

Table 4.7: Multiple Regression Result

Coefficients | Standard Error t Stat P-value
Intercept 1.110 0.194 5.723 0.000
Product Development 0.164 0.060 2.750 0.006
Capability
Absorptive Capacity 0.105 0.064 1.658 0.099
Pricing Capability 0.463 0.061 7.631 0.000

Source: Developed from this research.

4.4 Conclusion

Researcher analysed the data and reported them in an organized way.

Respondents and the firm details were analysed and discussed. There were some
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linkages between the descriptive data shown in the report. From the DV and 1Vs
data, researcher found those items are reliable through Cronbach’s Alpha. The

outcome can be concluded as H1 and H3 are supported and H2 is not supported.
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Chapter 5: DISCUSSION AND CONCLUSION

5.1 Introduction

Researcher would like to discuss the outcome of the study. Referring to the
data analysed and the past studies, the similarity and the differences among them
would be pointed out. Besides, the implication for the policy maker and managers
were included in the following content. Last but not least, there were some
limitations in this research and researcher would try to recommend further study on

the relevant topics.

5.2 Summary

5.2.1 Descriptive Analysis

The majority of the respondents were from the district of Seremban
which included the Nilai area, Port Dickson and Jempol. This statistic was
similar to the structure of the citizen distribution in Negeri Sembilan. The
residents were mainly concentrated in these three districts.

Apart from that, the non-business owners formed beyond half of the
respondent group. However, either business owners or non- business owners,
were most experienced in their organizations. Most of them serviced in their
firm for more than 4 years.

The ratio of the manufacturing firm and service firm of the
respondents was alike to the overall ratio of both sectors of the whole Negeri
Sembilan. However, only a small portion of the data was provided by the
big firms. Over 90% of the survey participants were from different sizes of
SMEs.

On the other hand, researcher gained a different point of view
regarding the sustainable competitive advantage of the firm. The
respondents from the service and manufacturing sectors presented a

different level of belief when showing their sustainable competitive
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advantage. Obviously, respondents from manufacturing firms were more

confident when mentioning their sustainable competitive advantage.

5.2.2 Inferential Analysis

The 4 variables in this research were showing its sufficient internal
consistency reliability due to the value of Cronbach alpha being closed to 1.
Meanwhile, all the 3 IVs are showing a positive correlation coefficient with
the sustainable competitive advantage. The product development capability,
absorptive capacity and pricing capability have a correlation with the
sustainable competitive advantage respectively.

With a moderate R-square value for the multiple regression analysis,
the p-value was used to test the hypothesis. The results showed that H1 and

H3 were supported and H2 was not supported.

5.3 Discussion

5.3.1 Product Development Capability

The research provided evidence to prove there is a positive
relationship between product development capability and sustainable
competitive advantage. This result is similar to the outcome of Saranga
(2018), which showed the role played by product development capability
influencing the sustainable competitive advantage. In the latest past study,
scholars also found out product development capability has a relationship to
the sustainable competitive advantage (Pratono, 2021). Besides, Zou (2003)
evaluated the importance of the product development capability more

specifically, it can influence the branding competitive advantage of the firm.

5.3.2 Absorptive Capacity
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From the outcome of the research, the absorptive capacity is the only
capability that has no support to the relationship between it with a
sustainable competitive advantage. This research outcome is not meeting
the expectation of the researcher as most of the past studies showed there
was a relationship between both variables (Chuang et al., 2016; Delmas,
2011). However, this phenomenon was explained by some scholars in past
studies. There is no relationship between absorptive capacity and
sustainable competitive advantage if there is the involvement of knowledge

transfer between them (Liao et al, 2016).

5.3.3 Pricing Capability

This study shows the support for the pricing capability which has a
relationship with a sustainable competitive advantage. The outcome was
supported by past studies. Leonidou (2013) has a similar result when testing
the relationship between pricing capability and the competitive advantage
of the firm. Apart from that, pricing capability presented its importance
while the competitive advantage is divided into differentiation advantage
and low-cost advantage (Tan & Sousa, 2015). The research outcome tally
with the research framework developed by Morgan et al. (2009).

5.4 Implication

5.4.1 Policy Maker

This research has several policy implications. Policy maker should
aware that the importance of sustainable competitive advantage of the
service and manufacturing firms will directly influence the performance of
the firm performance and the economy. Policies and programs should be
released to contribute to the competitive advantage of the firms. As shown
in the result the absorption capacity is unlikely to have an impact on the

sustainable competitive advantage. Instead of putting effort into the
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programs to boost the knowledge of the entrepreneur, policy maker can pay
more attention to the product development capability and the pricing
capability of the firm.

The research suggests the policy maker provides guidelines and
invests more in the firm for enhancing their product development capability.
The power of the local institution should be joined and ease the managers to
gain the product developing guidelines in different fields of those sectors.
Besides, the policy maker should reduce the cost of spending on the
knowledge delivered to the firm but invest more in the R&D of the local
firm. The subsidy is one of the easy ways to achieve it. For example, China
government released subsidies for electrical wvehicles manufacturer,
assisting them to develop the new-to-market product.

Apart from that, a direct way to enhance the pricing capability of the
firm is to provide them the advantage of the low cost. Policy maker can offer
the tax allowance and tax exemption to the firm. It will ease to firm while
planning its pricing strategy. With a lower tax payment, the company has

space to reduce the price of the product or service.

5.4.1 Managerial Implication

This research provided the reason for the managers to improve their
product development capability. To secure the competitive advantage of the
firm for the long term, companies should be able to develop their own
product or services. Either the external or internal knowledge sharing
occurring in the firm and the systematic learning will bring a positive impact
on the product development capability (Ferreira et al., 2020; Hong et al.,
2004; Mosey, 2005). Managers should engage the learning culture among
the employees and arrange a regular training schedule to enhance the
knowledge of the overall firm. Besides, in-house R&D is essential for
sustaining the ability of product development.

On the other hand, pricing capability is an issue for the company to
put their attention on. The outcome of this study suggested that firms to

improve their pricing capability which can drive a sustainable competitive
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advantage. Market-focused learning enables the firm to monitor the market
trend and the movement of competitors, which can allow them to adjust their
prices (Ranjan et al., 2022). The firms should beware of the market trend
and be sensitive to the market movement. Besides, the cost control will be
a way to secure the pricing capability. A low operating cost will bring room

for the managers to control the pricing.

5.5 Limitation & Recommendation

5.5.1 Limitation

The difficulty of the generalisability is the limitation of this research.
The research problem found was specified in the state of Negeri Sembilan.
According to the issue and fact-finding in NS, researcher designed the
research which fit to the problem happening in NS. The outcome of the
research is not suitable to apply all around the world or to other state in
Malaysia. This study is useful only when the status of the area is like NS.

On the other hand, the cross-sectional research design was applied.
Researcher assessed the relationship between the 3 different capabilities and
the sustainable competitive advantage by taking the data one point at a time.
The researcher carried out the data collection in January of 2022 and it ended

within a few weeks.

5.5.2 Recommendation

To solve the generalisability limitation, researcher recommends
carrying out the future research by designing the research referring to the
local situation. The research also can be done to be generalized in another
area by including wider research background and problem. By considering
more relevant components in the research, the outcome of the research can

be implicated in the wider area.
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Apart from that, a longitudinal research design is recommended in
future study. By studying a group of people over a period, the result can
explain the patterns of the relationship between the capabilities and
sustainable competitive advantage better. Especially, when researcher can
include past financial data to examine the firm performance to further prove

the competitive advantage within the firm.,

5.6 Conclusion

The outcome of the study had been summarized. The overall result showed
the support for the positive relationship between the product development capability
and pricing capability with the sustainable competitive advantage. There were past
studies supporting the discussion of the different independent variables. The policy
maker and the managers are suggested to release the program or strategy to improve
the capabilities of product development and pricing. With the limitation of
generalisability and cross-sectional research design, the researcher provided some

recommendations for future study.
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1

Dear Sir/Madam

Good day!

| am Kwan Hao Feng (1902020), a final year undergraduate student pursuing
Bachelor of International Business (Hons) in Universiti Tunku Abdul Rahman

(UTAR).

I am conducting my final year project (FYP). The topic of my research
is Organizational Capabilities towards Sustainable Competitive Advantage.

Criteria: Management level in a private organization located in Negeri Sembilan.

I would like to invite you to participate in this questionnaire survey. This is on a
voluntary basis.

This questionnaire only will take you 5 to 10 minutes.

Your answers will be kept private and confidential, and will only be used for
academic purpose.

If you have any questions, please do not hesitate to contact me

at shawnkwan0703@ 1utar.my_(mailto:shawnkwan0703@ Tutar.my).

Tuan / Puan selamat sejahtera!

Saya Kwan Hao Feng (19UKB02020), pelajar tahun akhir Sarjana Muda Perniagaan
Antarabangsa (Kepujian) di Universiti Tunku Abdul Rahman (UTAR).

Saya sedang menjalankan projek tahun akhir (FYP). Topik kajian saya ialah
Keupayaan Organisasi ke arah Kelebihan Daya Saing Mampan.

Kriteria: Peringkat pengurusan di sebuah organisasi swasta yang terletak di
Negeri Sembilan.

Saya ingin menjemput anda untuk mengambil bahagian dalam tinjauan soal
selidik ini. Ini adalah atas dasar sukarela.

Soal selidik ini hanya akan membawa anda 5 hingga 10 minit.

Jawapan anda akan dirahsiakan, dan hanya akan digunakan untuk tujuan
akademik.

Jika anda mempunyai sebarang pertanyaan, jangan teragak-agak untuk
ARQizies menghubungi saya di shawnkwan0703@ lutar.my_
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(malito:snawnkwanu/U3(@ jutar.my).

EHR0SE/ L IREF!

F2 Kwan Hao Feng (19UKB02020), 2TEFRMEMIEHIE A (UTAR) KIEEFRE
% (FE) FIEEANRE—FARLE,

HIEEHTRAISE—FIE (FYP). RTMAREREERTIFERHAEMAR
BEN.

K UTHEZMORAATENEIRE.
ANaERZE 5 3 10 S8h,
SHEEISERE, (NBTEAREN.

WRIEEHELEE), 15MERYIEID shawnkwan0703@1utar.my.
(mailto:shawnkwan0703@ 1utar.my) SIKEER.
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2

Your answers will be kept private and confidential, and will only be used for
academic purpose. All the data received will be only used for this research only.

Any personal information retained by UTAR shall be destroyed and/or deleted in
accordance with our retention policy applicable for us in the event such
information is no longer required.

Consent:

1. By agree this question you hereby authorize and consent to us processing
(including disclosing) your personal data and any updates of your information, for
the purposes and/or for any other purposes related to the purpose.

2. If you do not consent or subsequently withdraw your consent to the processing
and disclosure of your personal data, UTAR will not be able to fulfill our
obligations or to contact you or to assist you in respect of the purposes and/or for
any other purposes related to the purpose.

Jawapan anda akan dirahsiakan dan dirahsiakan, dan hanya akan digunakan untuk
tujuan akademik. Semua data yang diterima hanya akan digunakan untuk
penyelidikan ini sahaja.

Sebarang maklumat peribadi yang disimpan oleh UTAR akan dimusnahkan
dan/atau dipadamkan mengikut dasar pengekalan kami yang terpakai untuk kami
sekiranya maklumat tersebut tidak diperlukan lagi.

Persetujuan:

1. Dengan setuju soalan ini, anda dengan ini membenarkan dan membenarkan
kami memproses (termasuk mendedahkan) data peribadi anda dan sebarang
kemas kini maklumat anda, untuk tujuan dan/atau untuk sebarang tujuan lain
yang berkaitan dengan tujuan tersebut.

2. Jika anda tidak bersetuju atau kemudiannya menarik balik persetujuan anda
terhadap pemprosesan dan pendedahan data peribadi anda, UTAR tidak akan
dapat memenuhi kewajipan kami atau menghubungi anda atau untuk membantu
anda berkenaan dengan tujuan dan/atau untuk mana-mana yang lain. tujuan
yang berkaitan dengan tujuan.

BREERRE, XBTFEAREN. WEINMESIESNBTEAHRR.

MRFBEELUXRES, UTAR REIEHINAGEBRIEERTHRARREBER
THERAN/ERARR.

[EE:
1. BYERLRE, SSRNFHEERIGE (B1EEE) BN ASIRFEN
EENEHIEN, BTFENF/ESiZEEXNTHTEMLER.

2. IRIEA RS EPEfEHEEIIMRIRE SN N ALIENRRE, UTAR BTEE

e L Y W E S T RN IR TP AT e LI B I S S P N
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1TFN JHY X F5 BT H HYTH/ 21117 21T B HY-9TGBAR BTG BHIMEKRHY B
a9,

*

| have been notified and that | hereby understood, consented and agreed to the notification
() above./ Saya telah dimaklumkan dan bahawa saya dengan ini memahami, bersetuju dan bersetuju

dengan pemberitahuan di atas./ FEKEIEN, RENER. BEHEREDREN.

O | disagree, | do not want to participant in this research./ Saya tidak bersetuju, saya tidak mahu
mengambil bahagian dalam penyelidikan ini/ EAERE, BEAES5XTHAR.

3

Your organization name (Optional to not fill in)
Nama organisasi anda (Mempunyai pilihan tidak mengisi)

BRBRETR (AIARR)

4
Job Title
Jawatan
BRUAZFR *
() Director/ Pengarah/ #5
Assistant Director/ Timbalan pengarah/ &l
i imbal h/ BlEESE
anager/ Pengurus
© Manager/ P / 288
() Assistant Manager/ Penolong Pengurus/ BB R
() Head of Department/ Ketua Jabatan/ 2B JE=&

() Head of Division/ Ketua Bahagian/ $88E&

4/26/2022
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5

My organization located in...
Organisasi saya terletak di...

HAVBRT .

O Nilai

() Seremban
O Port Dickson
Q Jempol

O Jelebu

(O Tampin

O Rembau

(O Kuala Pilah

6

Do you own a business currently?
Adakah anda memiliki perniagaan sendiri kini?

(REMERBERD?

() Yes/Ya/ B4

() No/ Tidak/ £

4/26/2022
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7

How long did you start your business?
Berapa lama anda memulakan perniagaan anda?

IREINVEZAT?
7
O Less than 1 year/ Kurang dari setahun/ /0 F—%
(O 1-3years/ 1-3 tahun/ 1-34E
O 4-6 years/ 4-6 tahun/ 4-65¢
() 7-9 years/ 7-9 tahun/ 7-9%

() 10 years and more/ 10 tahun ke atas/ 10814t

8

Do you have a full-time job?
Adakah anda mempunyai pekerjaan sepenuh masa?

FELIRT{FE?

*

(O Yes/Ya/ B

() No/ Tidak/ ;&8

9

Organization Sector
Sektor Organisasi

LEUAC S

() Private/ Swasta/ FAA

() Public/ Awam/ 23t

4/26/2022
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10

How many years did you work in your current organization?
Berapa tahun anda bekerja dalam organisasi semasa anda?

BEBRRBRTIE Y Z0E?
*
O Less than 1 year/ Kurang dari setahun/ >F—%5
() 1-3 years/ 1-3 tahun/ 1-36
O 4-6 years/ 4-6 tahun/ 4-65¢
() 7-9 years/ 7-9 tahun/ 7-94F

() 10 years and more/ 10 tahun ke atas/ 10814 £

4/26/2022
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Section B

1

Industry
Industri
Tk

() Manufacturing/ Pembuatan/ 4l

() service/ Perkhidmatan/ fg&3k

4/26/2022
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12

Manufacturing sectors
Sektor pembuatan

gL

() Chemical & Petrochemical Industry/ Industri Kimia & Petrokimia/ # TAIEHATL
(©) Automotive Industry/ Industri automotif/ S ZE{Tk

() Wood Based Industry/ Industri Kayu/ ATk

() Textile Apparel & Footwear Industry/ Industri Pakaian & Kasut Tekstil/ £543BREEFNEESIT L
() Rubber Industry/ Industri Getah/ #B Tl

O Electrical & Electronics Industry/ EBSFIEB 4T/ Industri Elektrik & Elektronik
() Machinery & Equipment Industry/ Industri Jentera & Peralatan/ HUEE1T L

() Aerospace Industry/ Industri Aeroangkasa/ fiik T\l

() Iron Steel Industry/ Industri Keluli Besi/ §3¢ Tl

() Cement Industry/ Industri Simen/ K47k

() Food Industry/ Industri Makanan/ &5 T\

() Medical Devices Industry/ Industri Peranti Perubatan/ EEF7 8847l

(O Pharmaceutical Industry/ Industri Farmaseutikal/ BEZ§¢7\k

O

Other

4/26/2022
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13

Service sectors
Sektor perkhidmatan
BRS5 1Tk

O Business/ perniagaan/ @il

() Communication/ Komunikasi/ /2i&

(O Construction & Related Engineering/ Pembinaan & Kejuruteraan Berkaitan/ EHARAEFX T2

() Distribution/ Pengagihan/ ¢

(O Education/ Pendidikan/ #(&

(O Environment/ Persekitaran/ ¥4

() Health Related & Social Services/ Perkhidmatan Berkaitan Kesihatan & Sosial/ f2EHEEFITSIRS
() Tourism & Related Travel/ Pelancongan & Perjalanan Berkaitan/ iR AHHRiHs

(O Transport/ Pengangkutan/ 354

O

Other

14

Number of employee in your organization (Manufacturing).
Bilangan pekerja dalam organisasi anda (Pembuatan).

RERFRRTAL (FhE),

*
(O Less than 5/ Kurang daripada 5/ ZbF5
O 5-74
(O 75-200

() Above 200/ Melebihi 200/ 233200

4/26/2022
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15

Number of employee in your organization (Service).
Bilangan pekerja dalam organisasi anda (Perkhidmatan).

BERPHIRTAL (RS) .
*
(O Less than 5/ Kurang daripada 5/ 0F5
O 5-29
QO 30-75

(O Above 75/ Melebihi 75/ 23375

16
Annual sales turnover of your organization. (Manufacturing)
Pendapatan tahunan organisasi anda. (Pembuatan)
RAFVFHER, (BhEdk) *
(O Less than RM300,000/ Kurang daripada RM300,000/ Z>FRM300,000
(O RM300,000 - RM 15,000,000

O RM15,000,000 - RM 50,000,000

() Above RM50,000,000/ Lebih daripada RM50,000,000/ £3RM50,000,000

17
Annual sales turnover of your organization. (Service)
Pendapatan tahunan organisasi anda. (Perkhidmatan)
REANVFHER, (BRSL) *
O Less than RM300,000/ Kurang daripada RM300,000/ Z>FRM300,000
O RM300,000 - RM3,000,000

(©) RM3,000,000 - RM 20,000,000

(O Above RM20,000,000/ Lebih daripada RM20,000,000/ Z13RM20,000,000
4/26/2022
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Section B(i)

18

Industry
Industri
Tl

() Manufacturing/ Pembuatan/ 4l

() service/ Perkhidmatan/ fg&3:k

4/26/2022
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19

Manufacturing sectors
Sektor pembuatan

i

() Chemical & Petrochemical Industry/ Industri Kimia & Petrokimia/ & TAIEHATY
(©) Automotive Industry/ Industri automotif/ S ZE{Tk

() Wood Based Industry/ Industri Kayu/ ATk

() Textile Apparel & Footwear Industry/ Industri Pakaian & Kasut Tekstil/ £543BREEFNEESIT L
() Rubber Industry/ Industri Getah/ #B Tl

O Electrical & Electronics Industry/ EBSFIEB 4T/ Industri Elektrik & Elektronik
() Machinery & Equipment Industry/ Industri Jentera & Peralatan/ HUiS&1T L

() Aerospace Industry/ Industri Aeroangkasa/ fiik T\l

() Iron Steel Industry/ Industri Keluli Besi/ §3¢ Tl

() Cement Industry/ Industri Simen/ K47k

() Food Industry/ Industri Makanan/ &5 T\

() Medical Devices Industry/ Industri Peranti Perubatan/ EEF7 8847l

(O Pharmaceutical Industry/ Industri Farmaseutikal/ BEZ547\k

O

Other

4/26/2022
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20

Service sectors
Sektor perkhidmatan
BR&5 1Tk

O Business/ perniagaan/ @il

() Communication/ Komunikasi/ {/2i&

(O Construction & Related Engineering/ Pembinaan & Kejuruteraan Berkaitan/ EHARAEE T2

() Distribution/ Pengagihan/ $%¢

(O Education/ Pendidikan/ #(&

(O Environment/ Persekitaran/ ¥4

() Health Related & Social Services/ Perkhidmatan Berkaitan Kesihatan & Sosial/ f2EHEEFITSIRS
() Tourism & Related Travel/ Pelancongan & Perjalanan Berkaitan/ iR AHHRiHz

(O Transport/ Pengangkutan/ 354

O

Other

21

Number of employee in your organization (Manufacturing).
Bilangan pekerja dalam organisasi anda (Pembuatan).

RERFRIRTAL (FhE),

*
(O Less than 5/ Kurang daripada 5/ ZbF5
Os5-74
O 75-200

() Above 200/ Melebihi 200/ 233200

4/26/2022
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22

Number of employee in your organization (Service).
Bilangan pekerja dalam organisasi anda (Perkhidmatan).

BERPHIRTAL (RS) .
*
(O Less than 5/ Kurang daripada 5/ >F5
O 5-29
QO 30-75

(O Above 75/ Melebihi 75/ 23375

23
Annual sales turnover of your organization. (Manufacturing)
Pendapatan tahunan organisasi anda. (Pembuatan)
RAFVFHER, (BhEdk) *
(O Less than RM300,000/ Kurang daripada RM300,000/ Z>FRM300,000
(O RM300,000 - RM 15,000,000

O RM15,000,000 - RM 50,000,000

() Above RM50,000,000/ Lebih daripada RM50,000,000/ £23RM50,000,000

24
Annual sales turnover of your organization. (Service)
Pendapatan tahunan organisasi anda. (Perkhidmatan)
REANVFHER, (BRSL) *
O Less than RM300,000/ Kurang daripada RM300,000/ Z>FRM300,000
O RM300,000 - RM3,000,000

(©) RM3,000,000 - RM 20,000,000

(O Above RM20,000,000/ Lebih daripada RM20,000,000/ Z13RM20,000,000
4/26/2022
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Section C

Please read the question and choose the answer to indicate the extent to which you agree or
disagree with the given range (5 - Strongly Agree, 4 - Agree, 3 - Neutral, 2 - Disagree, 1 -
Strongly Disagree).

Sila baca soalan dan pilih jawapan untuk menunjukkan anda bersetuju atau tidak bersetuju dengan
julat yang diberikan (5 - Sangat Setuju, 4 - Setuju, 3 - Neutral, 2 - Tidak Setuju, 1 - Sangat
Tidak Setuju).

BIEREH R ERURPBEEENEER T RESRAREE (5 - EEER, 4-F&, 3-F
i, 2-FEZ, 1-EEFERD) .
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Organization's Product/Services Development Capability
Keupayaan Pembangunan Produk/Perkhidmatan Organisasi

BRI/ BRSSTTRAED

1 - Strongly
5 - Strongly 2- Disagree/ Sang
Agree/ Sangat 4- 3- Disagree/ Tida  at Tidak
Setuju/ IEHE Agree/ Setuju/ Neutral/ Neutr k Setuju/ RE Setuju/ IEFER
<3 [GikEs al/ i3z B (B3

My organization had

DEVELOPED new

product/services.

/ Organisasi saya telah

MEMBANGUNKAN O O O O O
produk/perkhidmatan

baharu. / BEVBRFFE
TR/ .

My organization
SUCCESSFULLY
LAUNCH new
product/services.

/ Organisasi saya

BERJAYA O O O O O
MELANCARKAN

produk/perkhidmatan

baharu. / FAIBLRLTH
T R/ARSS.

4/26/2022
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My organization was
FAST in developing new
product/services.

/ Organisasi saya
PANTAS dalam
membangunkan
produk/perkhidmatan
baharu. / FAVELTEFF
KA/ IRSS T ES
RiR.

My organization
IMPROVED &
MODIFIED existing
product/service.

/ Organisasi saya
BERTAMBAH BAIK &
MENGUBAH SUAI
produk/perkhidmatan
sedia ada. / FRAVBLK
HRMER T BBRI=/
fg55.

My organization ADOP
TED NEW IDEAS in the
product/service
process. / Organisasi
saya MENGGUNAKAN
IDEA BARU dalam
proses
produk/perkhidmatan
| BREVBEF G2/ RS
TR T #AYE
%

5 - Strongly
Agree/ Sangat
Setuju/ IEHERE Agre

B

1 - Strongly

2- Disagree/ Sang
4 - 3= Disagree/ Tida  at Tidak
e/ Setuju/ Neutral/ Neutr k Setuju/ @ Setuju/ IEHEAR
E= al/ i3z B (=
O O O O
O O O O
O O O Q
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Organization's Absorption Capacity Capability
Keupayaan Kapasiti Penyerapan organisasi

BRRIRIIEED

1 - Strongly
5 - Strongly 2= Disagree/ Sang
Agree/ Sangat 4- 3- Disagree/ Tida  at Tidak
Setuju/ EENE Agree/ Setuju/ Neutral/ Neutr k Setuju/ AE Setuju/ IEFER
=3 iy al/ #p3z B (B
People in my
organization
STRONGLY
INTERACTED with each

other to acquire new

knowledge. / Orang

dalam organisasi saya

BERINTERAKSI KUAT O O O O O
antara satu sama lain

untuk memperoleh

pengetahuan baharu.

/ BEVELPEIAIE

BRI ERLASREEE]

A

4/26/2022
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1 - Strongly

5 - Strongly 2- Disagree/ Sang
Agree/ Sangat 4 - 3= Disagree/ Tida  at Tidak
Setuju/ JEHEE Agree/ Setuju/ Neutral/ Neutr k Setuju/ A& Setuju/ IEHEAR

B R al/ bz B R

My organization
collected industry
information through
INFORMAL MEANS
(e.g., lunch with
industry friends, talks
with trade partners).

/ Organisasi saya
mengumpul maklumat
industri melalui CARA
TIDAK FORMAL (cth., O O O O O
makan tengah hari
dengan rakan industri,
perbincangan dengan
rakan kongsi
perdagangan). / ¥4
CAV U E S S wapav e S
TAfER (Bugn, 517
WHRRH#HTE, 58
BRI .

My organization quickly
RECOGNIZED SHIFTS &
CHANGES in our
market (e.g.,
competition, regulation,
demography).

/ Organisasi saya
MENGHUBUNGI
SEMULA ANJAKAN & O O O O O
PERUBAHAN dengan
pantas dalam pasaran
kami (cth., persaingan,
peraturan, demografi).
/ REVBLURIRFRIFEE
TRAHPAEEEF
T (B, TH K
&, AD%it) .

4/26/2022
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My organization has
the ability to
UNDERSTAND,
ANALYSE & INTERPRET
information from
external knowledge.

/ Organisasi saya
mempunyai kebolehan
untuk MEMAHAM|,
MENGANALISIS &
MENTAFSIR maklumat
daripada pengetahuan
luar. / FRRVBLBEEEN
MINEBEIRPERRR, 5
FRRRER.

My organization
REGULARLY adapt
technologies with new
knowledge.

/ Organisasi saya
SENTIASA
menyesuaikan
teknologi dengan
pengetahuan baharu.
| REVBREH R
FHESRIEEE AR,

5 - Strongly
Agree/ Sangat
Setuju/ IEHERE Agre

B

1 - Strongly

2- Disagree/ Sang
4 - 3= Disagree/ Tida  at Tidak
e/ Setuju/ Neutral/ Neutr k Setuju/ @ Setuju/ IEHEAR
E= al/ i3z B (=
O O O O
O O O O
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Organization's Pricing Capability
Keupayaan Harga Organisasi

BRRIEMBED

o
@&o
1 - Strongly
5 - Strongly 2- Disagree/ Sang
Agree/ Sangat 4- 3- Disagree/ Tida  at Tidak
Setuju/ IEHE Agree/ Setuju/ Neutral/ Neutr k Setuju/ @ Setuju/ IEFR
B (G al/ #a3z B B
My organization has
the ability to QUICKLY
RESPOND to
competitors’ pricing
actions. / Organisasi
saya mempunyai
keupayaan untuk O O O O O
MEMBALAS SEGERA
kepada tindakan

penetapan harga
pesaing. / BAVELE
BENRIEMRIZEFXIF
BIEMN1T .

4/26/2022
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My organization
QUICKLY RESPONDED
to customer demand in
term of price
considerations.

/ Organisasi saya CEPAT
MEMBALAS permintaan
pelanggan dari segi
pertimbangan harga.

| REVBEMIBE R
pali:ubs UG VAT =Sl |
K.

My organization has
the ability to
EFFECTIVELY
COMMUNICATE pricing
information to
customers. / Organisasi
saya mempunyai
keupayaan untuk
BERKESAN
BERKOMUNIKASI
maklumat harga
kepada pelanggan. / #
NERERNAEFE
BUAELEMNER.

My organization
QUICKLY RESPOND to
competitors’
products/service
pricing
strategies/tactics.

/ Organisasi saya
BERTINDAK CEPAT
kepada strategi/taktik
harga
produk/perkhidmatan
pesaing. / FAYBL
LB VEE SO ES: Vg T
ARSSTEMN HREE/5RER.

5 - Strongly
Agree/ Sangat
Setuju/ IEHERE Agre

B

O

1 - Strongly

2- Disagree/ Sang
4 - 3= Disagree/ Tida  at Tidak
e/ Setuju/ Neutral/ Neutr k Setuju/ @ Setuju/ IEHEAR
E= al/ i3z B (=
O O O O
O O O O
O O O O
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1 - Strongly

5 - Strongly 2- Disagree/ Sang
Agree/ Sangat 4- 3- Disagree/ Tida  at Tidak
Setuju/ JEEEE Agree/ Setuju/ Neutral/ Neutr k Setuju/ A[E Setuju/ IEEAR
B E= al/ §i3z B =
My organization TOOK
ADVANTAGE of
financial success to
reduce
products/services
prices. / Organisasi saya
MENGAMBIL O O O O O

KELEBIHAN kejayaan
kewangan untuk
mengurangkan harga
produk/perkhidmatan.
/ BRAVBRLFI M S5
ThskBERr = aa/BRSS
&,

4/26/2022
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Section D

Please read the question and choose the answer to indicate the extent to which you agree or
disagree with the given range (5 - Strongly Agree, 4 - Agree, 3 - Neutral, 2 - Disagree, 1 -
Strongly Disagree).

Sila baca soalan dan pilih jawapan untuk menunjukkan anda bersetuju atau tidak bersetuju dengan
julat yang diberikan (5 - Sangat Setuju, 4 - Setuju, 3 - Neutral, 2 - Tidak Setuju, 1 - Sangat
Tidak Setuju).

BIEREH R ERURPBEEENEER T RESRAREE (5 - EEER, 4-F&, 3-F
i, 2-FERZ, 1-EEFED) .
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Organization's Sustainable Competitive Advantage
Kelebihan Persaingan Mampan Organisasi

BRRAT R RS

4

(t

1 - Strongly
5 - Strongly 2- Disagree/ Sang
Agree/ Sangat 4- 3- Disagree/ Tida  at Tidak
Setuju/ IEEE Agree/ Setuju/ Neutral/ Neutr k Setuju/ &E Setuju/ IEFER
=3 (i al/ i3z B [EikEs
My organization is able
to COMPETE based on
quality. / Organisasi
saya mampu BERSAING O O O O O
berdasarkan kualiti. / ¥
HOLBLR BB RIB R R
T5%.
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1 - Strongly
5 - Strongly 2- Disagree/ Sang
Agree/ Sangat 4 - 3= Disagree/ Tida  at Tidak
Setuju/ JEHEE Agree/ Setuju/ Neutral/ Neutr k Setuju/ A& Setuju/ IEHEAR
B R al/ bz B R

My organization
offered HIGH QUALITY
products/services to
our customers.

/ Organisasi saya
menawarkan
produk/perkhidmatan O ® O O O
BERKUALITI TINGGI
kepada pelanggan
kami. / FAMALEA]
& PR RRAY
m/BRSS.

My organization
MODIFIED our
product/service
offerings to meet client
needs. / Organisasi saya
MENGUBAH SUAI
tawaran O O O O O
produk/perkhidmatan
kami untuk memenuhi
keperluan pelanggan.

/ BREVBRUER T HAN
=R/ RS EHEER
RITRK.

My organization

RESPONDED WELL to

customer demand for

“new"” features.

/ Organisasi saya

BERTINDAK BAIK O O O O O
kepada permintaan

pelanggan untuk ciri

"baharu”. / FAGALIR

SFHBIBRL 7 =

My organization

OFFERED competitive

prices. / Organisasi saya

MENAWARKAN harga O O O &) O
yang kompetitif. / FHY

BLRHBERSFHOMN

%,
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1 - Strongly

5 - Strongly 2- Disagree/ Sang
Agree/ Sangat 4- 3= Disagree/ Tida  at Tidak
Setuju/ JEHE[E Agree/ Setuju/ Neutral/ Neutr k Setuju/ A& Setuju/ IEFEAR

B BE al/ #3z B [Gl=)

My organization is
ABLE TO OFFER prices
as low or lower than
our competitors.

/ Organisasi saya
MAMPU
MENAWARKAN harga O O O O O
serendah atau lebih
rendah daripada
pesaing kami. / EA94E
LRI S RENF
—HH{REERAIMNTE.

This content is neither created nor endorsed by Microsoft. The data you submit will be sent to the form owner.

Microsoft Forms
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Appendix 2.1: Calculation of Minimum Sample Size Using G*power

E“x G*Power 3.1.9.7 — p:4
File Edit Wiew Tests Calculator Help
Central and noncentral distributions  Protocol of power analyses
critical F = 2.73002
0.6 4
0.4 4
0.2 4
e
- (.4 Tt~ —
- ~l i T
0 = T T T T T T T T T
0 2 4 B b4 10
Test family Statistical test
F tests e Linear multiple regression: Fixed model, R? deviation from zero e
Type of power analysis
A priori: Compute required sample size - given «, power, and effect size e
Input Parameters Output Parameters
Determine == Effect size f2 015 Moncentrality parameter & 11.5500000
o err prob 0.05 Critical F 2.7300187
Power (1-§ err prob) 0.8 Mumerator df 3
Number of predictors 3 Denominator df 73
Total sample size 77
Actual power 0.8017655
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Appendix 3.1: Record of Data Collection

date Total data collectdValid Dat{Invalid Dat Location 1 Time people appoached [Approximat
B/1/2022 17 ] 11|Senawang/Seremban | 2pm-4.30pm 35
7/1/2022 21 18 3|Galena/ Seremban  [2.30pm 38
8/1/2022 8 7 1| Centerpoint/Serembal4pm 22
31
date Total data collectdUsable  |[Unusable |Location 1 Time people appoached [Approximat
11/1/2022 35 22 13|52/ Seremban 1pm-4.45pm 55
12/1f2022 36 31 5|Lukut/ Port Dickson  [11am f5
13/1/2022 32 32 0]Rembau 11am 30
17/1f2022 52 46 B|Kuala Pilah 11.30am 30
15/1/2022 35 31 4llelebu 1130am 35
20/1/2022 21 20 1|Senawang/Seremban [1.15pm 35
21/1/2022 32| 28 4|Nilai/ Seremban 1230 50
22/1/2022
23/1/2022
Location 2 Time people appoached prproximate)
mpur
Location 2 Time people appoached (Approximate)
Port Dickson 2.30pm
Tampin 2pm 25
g
Bahau/Jempol 12.45pm 45
Oakland/Seremba|3.45pm 15

12/1/2022]
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17/1/2022]

19/1/2022]

20/1/2022]

21/1/2022]
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Appendix 3.2: Picture with The Respondents Participated in Survey
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