
 

 

 

 

 

LINKAGE BETWEEN BEHAVIOURAL FACTORS 

AND INVESTMENT INTENTION AMONG YOUTH 

IN MALAYSIA 

 

 

 

CHIA WAN THING 

KOH KAH FONG 

NG WEE KIT 

YAP ZHENG HEE 

 

 

BACHELOR OF FINANCE (HONS) 

 

UNIVERSITI TUNKU ABDUL RAHMAN 

 

FACULTY OF BUSINESS AND FINANCE 

DEPARTMENT OF FINANCE 

 

APRIL 2023 



LINKAGE BETWEEN BEHAVIOURAL FACTORS AND INVESTMENT INTENTION AMONG YOUTH IN MALAYSIA 

_________________________________________________________________________________________________________________ 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

CHIA, KOH, NG, YAP       INVESTMENT INTENTION                                        BFN (HONS)       APRIL 2023 



LINKAGE BETWEEN BEHAVIOURAL FACTORS AND INVESTMENT INTENTION 

AMONG YOUTH IN MALAYSIA 

__________________________________________________________________________ 

 

 

 

 

LINKAGE BETWEEN BEHAVIOURAL FACTORS 

AND INVESTMENT INTENTION AMONG YOUTH 

IN MALAYSIA 

 

 

BY 

 

CHIA WAN THING 

KOH KAH FONG 

NG WEE KIT 

YAP ZHENG HEE 

 

 

A final year project submitted in partial fulfillment of the 

requirement for the degree of 

 

BACHELOR OF FINANCE (HONS) 

 

UNIVERSITI TUNKU ABDUL RAHMAN 

 

FACULTY OF BUSINESS AND FINANCE 

DEPARTMENT OF FINANCE 

 

APRIL 2023 

 



LINKAGE BETWEEN BEHAVIOURAL FACTORS AND INVESTMENT INTENTION 

AMONG YOUTH IN MALAYSIA 

__________________________________________________________________________ 

 ii 

Copyright @ 2023 

ALL RIGHTS RESERVED. No part of this paper may be reproduced, stored in a 

retrieval system, or transmitted in any form or by any means, graphic, electronic, 

mechanical, photocopying, recording, scanning, or otherwise, without the prior 

consent of the authors. 

 

 

 



LINKAGE BETWEEN BEHAVIOURAL FACTORS AND INVESTMENT INTENTION 

AMONG YOUTH IN MALAYSIA 

__________________________________________________________________________ 

 iii 

 

DECLARATION 

 

 

We hereby declare that: 

(1) This undergraduate FYP is the end result of our own work and that due 

acknowledgement has been given in the references to ALL sources of 

information be they printed, electronic, or personal. 

(2) No portion of this FYP has been submitted in support of any application for 

any other degree or qualification of this or any other university, or other 

institutes of learning. 

(3) Equal contribution has been made by each group member in completing the 

FYP. 

(4) The word count of this research report is 16159 words. 

 

 

 

 

 Name of Student: Student ID: Signature: 

1. CHIA WAN THING 19ABB03471  

2. KOH KAH FONG 19ABB04558  

3. NG WEE KIT 19ABB01165  

4. YAP ZHENG HEE 19ABB02568 
 

 

 

 

Date: 20/4/2023



LINKAGE BETWEEN BEHAVIOURAL FACTORS AND INVESTMENT INTENTION 

AMONG YOUTH IN MALAYSIA 

__________________________________________________________________________ 

 iv 

 

ACKNOWLEDGMENT 

 

This research’s completion has been a difficult and drawn-out process for us. We 

are thankful that we were able to overcome many obstacles we encountered along 

the way, and we would like to thank a few people for their support and assistance 

throughout the course of the two trimesters. 

 

First and foremost, we want to thank Assoc Prof Dr Au Yong Hui Nee for all her 

help and advice during the research process. Assoc Prof Dr Au Yong has supported 

us through good times and bad, and she has given us a lot of advice to help us write 

a high-calibre research report. This research project might not be effectively 

finished without her direction and persistence. With this, we would like to express 

our sincere gratitude for all of her help over the past few months. On top of that, we 

would like to thank Dr Nurul Afidah, the examiner, for her important suggestions 

that could improve the quality of the research.  

 

Moreover, we would want to express our gratitude to Universiti Tunku Abdul 

Rahman (UTAR) for giving us the chance to perform this research project in our 

final year. By doing this research project, we are able to deepen our knowledge and 

learn outside the scope of our academic area.  

 

Besides, we would like to express our gratitude to all of the respondents for their 

assistance in answering the questionnaire. Our research would not be possible 

without their cooperation. We value their efforts very much. 

 

Finally, we want to thank each and every one of our team members. This research 

project was completed with the help of each group member. Each team member 

contributes their skills, hard work, and knowledge to make this research a success. 

Without each and everyone’s dedication and excellent teamwork, we would not 

have been able to finish this study report.



 

Table of Contents 

DECLARATION.................................................................................................. iii 

ACKNOWLEDGMENT ...................................................................................... iv 

LIST OF TABLES ................................................................................................ xi 

LIST OF FIGURES .............................................................................................xii 

LIST OF ABBREVIATIONS ........................................................................... xiii 

LIST OF APPENDICES ..................................................................................... xv 

PREFACE ............................................................................................................ xvi 

ABSTRACT ........................................................................................................xvii 

CHAPTER 1: RESEARCH OVERVIEW ........................................................... 1 

1.0 Introduction ................................................................................................ 1 

1.1 Research Background ................................................................................ 1 

1.2 Problem Statement..................................................................................... 5 

1.3 Research Questions .................................................................................... 7 

1.3.1 General Research Question ............................................................................. 7 

1.3.2 Specific Research Questions ............................................................................ 7 

1.4 Research Objectives ................................................................................... 8 

1.4.1 General Research Objective ............................................................................ 8 

1.4.2 Specific Research Objectives ........................................................................... 8 

1.5 Research Significance ................................................................................ 9 

CHAPTER 2: LITERATURE REVIEW........................................................... 10 

2.0 Introduction .............................................................................................. 10 

2.1 Underlying Theories ................................................................................ 10 



LINKAGE BETWEEN BEHAVIOURAL FACTORS AND INVESTMENT INTENTION 

AMONG YOUTH IN MALAYSIA 

__________________________________________________________________________ 

 vi 

2.1.1 Theory of Planned Behaviour ....................................................................... 10 

2.1.2 Behavioural Finance Theory ......................................................................... 11 

2.2 Review of Variables ................................................................................. 13 

2.2.1 Investment Intention ...................................................................................... 13 

2.2.2 Risk Tolerance ................................................................................................ 14 

2.2.3 Financial Literacy .......................................................................................... 15 

2.2.4 Overconfidence Bias ....................................................................................... 16 

2.2.5 Social Interaction ........................................................................................... 17 

2.2.6 Herding Behaviour ......................................................................................... 18 

2.2.7 Disposition Effect ........................................................................................... 20 

2.2.8 Perceived Behavioural Control ..................................................................... 21 

2.3 Theoretical Framework ........................................................................... 23 

2.4 Hypothesis ................................................................................................. 23 

2.4.1 Risk Tolerance ................................................................................................ 23 

2.4.2 Financial Literacy .......................................................................................... 24 

2.4.3 Overconfidence Bias ....................................................................................... 24 

2.4.4 Social Interaction ........................................................................................... 25 

2.4.5 Herding Behaviour ......................................................................................... 25 

2.4.6 Disposition Effect ........................................................................................... 25 

2.4.7 Perceived Behavioural Control ..................................................................... 26 

2.5 Gap of Literature ........................................................................................... 26 

CHAPTER 3: METHODOLOGY...................................................................... 28 

3.0 Introduction .............................................................................................. 28 

3.1 Research Design ....................................................................................... 28 

3.1.1 Correlational Research .................................................................................. 29 



LINKAGE BETWEEN BEHAVIOURAL FACTORS AND INVESTMENT INTENTION 

AMONG YOUTH IN MALAYSIA 

__________________________________________________________________________ 

 vii 

3.2 Data Collection Method ........................................................................... 29 

3.2.1 Primary data ................................................................................................... 30 

3.3 Sampling Design ....................................................................................... 30 

3.3.1 Target Population ........................................................................................... 32 

3.3.2 Survey Frame ................................................................................................. 32 

3.3.3 Sampling Method ........................................................................................... 33 

3.3.4 Sample Size ..................................................................................................... 34 

3.4 Research Instrument ............................................................................... 35 

3.4.1 Questionnaire Design ..................................................................................... 36 

3.4.2 Pilot Study ....................................................................................................... 36 

3.4.3 Source of Questionnaire ................................................................................ 37 

3.5 Construct Measurement .......................................................................... 38 

3.5.1 Scale of Measurement .................................................................................... 38 

3.5.2 Scaling Techniques ......................................................................................... 39 

3.6 Data Processing ........................................................................................ 40 

3.6.1 Data Audit ....................................................................................................... 40 

3.6.2 Data Editing .................................................................................................... 40 

3.6.3 Data Coding .................................................................................................... 40 

3.7 Data Analysis ............................................................................................ 41 

3.7.1 Descriptive Analysis ....................................................................................... 41 

3.7.2 Reliability Test ................................................................................................ 42 

3.7.3 Inferential Analysis ........................................................................................ 43 

3.7.3.1 Linear Correlation Coefficient Analysis ......................................................... 43 

3.7.3.2 Multiple Linear Regression (MLR) ................................................................. 44 

3.7.3.3 Analysis of Variance (ANOVA) ....................................................................... 44 

3.8 Conclusion ................................................................................................ 45 



LINKAGE BETWEEN BEHAVIOURAL FACTORS AND INVESTMENT INTENTION 

AMONG YOUTH IN MALAYSIA 

__________________________________________________________________________ 

 viii 

CHAPTER 4: DATA ANALYSIS ...................................................................... 46 

4.0 Introduction .............................................................................................. 46 

4.1 Descriptive Analysis ................................................................................. 46 

4.1.1 Demographic Profile ...................................................................................... 46 

4.1.1.1 Age ...................................................................................................................... 47 

4.1.1.2 Gender ................................................................................................................ 47 

4.1.1.3 Ethnicity ............................................................................................................. 47 

4.1.1.4 Highest Education Level................................................................................... 47 

4.1.1.5 Occupation ......................................................................................................... 48 

4.1.1.6 Annual Income .................................................................................................. 48 

4.1.1.7 Year(s) of Investment Experience ................................................................... 49 

4.1.2 Measure of Central Tendency ....................................................................... 49 

4.2 Reliability Analysis .................................................................................. 50 

4.2.1 Dependent Variable – Investment Intention ................................................ 50 

4.2.2 Independent Variables ................................................................................... 51 

4.3 Inferential Analysis .................................................................................. 52 

4.3.1 Pearson’s Correlation .................................................................................... 52 

4.3.2 Multicollinearity Test ..................................................................................... 53 

4.3.3 Multiple Regression Analysis ........................................................................ 54 

4.3.3.1 Risk Tolerance (RT) ......................................................................................... 56 

4.3.3.2 Financial Literacy (FL) .................................................................................... 56 

4.3.3.3 Overconfidence Bias (OB) ................................................................................ 57 

4.3.3.4 Social Interaction (SI) ....................................................................................... 57 

4.3.3.5 Herding Behaviour (HB) .................................................................................. 58 

4.3.3.6 Disposition Effect (DE) ..................................................................................... 58 

4.3.3.7 Perceived Behavioural Control (PBC) ............................................................ 59 

4.3.4 ANOVA ........................................................................................................... 59 

4.4 Conclusion ................................................................................................ 60 

CHAPTER 5: DISCUSSION, CONCLUSION, AND IMPLICATION ......... 61 



LINKAGE BETWEEN BEHAVIOURAL FACTORS AND INVESTMENT INTENTION 

AMONG YOUTH IN MALAYSIA 

__________________________________________________________________________ 

 ix 

5.0 Introduction .............................................................................................. 61 

5.1 Discussion on Major Findings................................................................. 61 

5.1.1 Risk Tolerance ................................................................................................ 62 

5.1.2 Financial Literacy .......................................................................................... 62 

5.1.3 Overconfidence Bias ....................................................................................... 63 

5.1.4 Social Interaction ........................................................................................... 63 

5.1.5 Herding Behaviour ......................................................................................... 64 

5.1.6 Disposition Effect ........................................................................................... 64 

5.1.7 Perceived Behavioural Control ..................................................................... 65 

5.2 Implication of study ................................................................................. 65 

5.2.1 Theoretical Implication ................................................................................. 65 

5.2.2 Policy/Practical Implication .......................................................................... 66 

5.3 Limitations of study ................................................................................. 68 

5.4 Recommendations of study ..................................................................... 69 

5.5 Conclusion ................................................................................................ 70 

REFERENCES ..................................................................................................... 72 

APPENDICES ...................................................................................................... 87 

Appendix 2.1 ................................................................................................................ 87 

Appendix 3.1 ................................................................................................................ 96 

Appendix 3.2 ................................................................................................................ 97 

Appendix 3.3 .............................................................................................................. 118 

Appendix 4.1 .............................................................................................................. 121 

Appendix 4.2 .............................................................................................................. 121 

Appendix 4.3 .............................................................................................................. 122 

Appendix 4.4 .............................................................................................................. 123 



LINKAGE BETWEEN BEHAVIOURAL FACTORS AND INVESTMENT INTENTION 

AMONG YOUTH IN MALAYSIA 

__________________________________________________________________________ 

 x 

Appendix 4.5 .............................................................................................................. 124 

Appendix 4.6 .............................................................................................................. 125 

Appendix 4.7 .............................................................................................................. 126 

Appendix 4.8 .............................................................................................................. 127 

Appendix 4.9 .............................................................................................................. 131 

Appendix 4.10 ............................................................................................................ 131 

Appendix 4.11 ............................................................................................................ 133 

 



LINKAGE BETWEEN BEHAVIOURAL FACTORS AND INVESTMENT INTENTION 

AMONG YOUTH IN MALAYSIA 

__________________________________________________________________________ 

 xi 

LIST OF TABLES 

 

 Page 

Table 3.1: Sample Size of Determined on Required Precision 35 

Table 3.2: 5-point Likert Scale 39 

Table 3.3: Variable-specific code 41 

Table 3.4: Cronbach’s Alpha Rule of Thumb 42 

Table 3.5: General Guide To Interpret Correlation Coefficient Size 43 

Table 4.1: Reliability Test of Investment Intention 50 

Table 4.2: Reliability Test of All Independent Variables 51 

Table 4.3: Results of Linear Correlation Coefficient Analysis of 

Predictor Variables and Investment Intention 

52 

Table 5.1: Summary on Major Findings 61 



LINKAGE BETWEEN BEHAVIOURAL FACTORS AND INVESTMENT INTENTION 

AMONG YOUTH IN MALAYSIA 

__________________________________________________________________________ 

 xii 

LIST OF FIGURES 

 

 Page 

Figure 1.1: Total Value of Equity (Shares) Traded Globally 

Between 2019-2021. 
2 

Figure 1.2: Preferred Capital Market Products 4 

Figure 1.3: Preferred Non-capital Market Products 4 

Figure 2.1: Theoretical Framework of the Research 23 

Figure 3.1: Steps Involved in Sampling Process. 31 

Figure 3.2: Sampling Techniques 33 

Figure 5.1: Illustration on Theory Used 66 



LINKAGE BETWEEN BEHAVIOURAL FACTORS AND INVESTMENT INTENTION 

AMONG YOUTH IN MALAYSIA 

__________________________________________________________________________ 

 xiii 

LIST OF ABBREVIATIONS 

 

ANOVA Analysis of Variance 

CDS Central Depository System 

COVID-19 Coronavirus Disease 2019 

CV Critical Value 

DE Disposition Effect 

DV Dependent Variable 

ETF Exchange-traded Funds 

FL Financial Literacy 

FOMO Fear of Missing Out 

FOREX Foreign Exchange 

HB Herding Behaviour 

INT Investment Intentions 

IPO Initial Public Offerings 

IVs Independent Variables 

MCO Movement Control Order 

OB Overconfidence Bias 

PBC Perceived Behavioural Control 

PRS Private Retirement Scheme 

RT Risk Tolerance 

SC Securities Commission Malaysia 

SI Social Interaction 

TPB Theory of Planned Behaviour 



LINKAGE BETWEEN BEHAVIOURAL FACTORS AND INVESTMENT INTENTION 

AMONG YOUTH IN MALAYSIA 

__________________________________________________________________________ 

 xiv 

TRA Theory of Reasoned Action 

UTAR Universiti Tunku Abdul Rahman 

YOLO You Only Live Once 



LINKAGE BETWEEN BEHAVIOURAL FACTORS AND INVESTMENT INTENTION 

AMONG YOUTH IN MALAYSIA 

__________________________________________________________________________ 

 xv 

LIST OF APPENDICES 

 

 Page 

Appendix 2.1: Summary Table of Past Studies 

Results 
87 - 95 

Appendix 3.1: Pilot Study Reliability Test Result 96 

Appendix 3.2: Questionnaire 97 - 117 

Appendix 3.3: Origin of Questionnaire for Each 

Variable 
118 - 120 

Appendix 4.1: Frequency Table for Age 121 

Appendix 4.2: Frequency Table for Gender 121 

Appendix 4.3: Frequency Table for Ethnicity 122 

Appendix 4.4: Frequency Table for Highest 

Education Level 
123 

Appendix 4.5: Frequency Table for Occupation 124 

Appendix 4.6: Frequency Table for Annual Income 125 

Appendix 4.7: Frequency Table for Year(s) of 

Investment Experience 
126 

Appendix 4.8: Mean, Median, Mode, and Standard 

Deviation for Each Variable’s Items 
127 - 131 

Appendix 4.9: Table of Multicollinearity Test’s 

Result 
131 

Appendix 4.10: Table of Predicted Regression 

Result (Multiple Regression Analysis) 
131 - 132 

Appendix 4.11: Table of ANOVA Result 133 



LINKAGE BETWEEN BEHAVIOURAL FACTORS AND INVESTMENT INTENTION 

AMONG YOUTH IN MALAYSIA 

__________________________________________________________________________ 

 xvi 

 

 

PREFACE 

 

Investment intention portrays the reason or motive of investor in making an 

investment decision. It is often separated into short-term and long-term intention of 

investing and is related to both portfolio management and individual investing. 

People across the world today have easier and quicker access to the financial market 

in terms of the many aspects of financial services and products, especially the 

younger generation. Hence, it is crucial to understand that young people's 

investment intentions are frequently influenced by both internal and external factors. 

For such reason, we have been inspired to figure out the underlying factors that have 

the impacts toward investment intentions among youth, thereby the young people 

can be sensitive of behavioural factors and try to avoid biases when creating their 

investment strategy.  

 

In this study, investment intention is selected as the dependent variable, while 

overconfidence bias, social interaction, herding behaviour, risk tolerance, 

disposition effect, financial literacy, and perceived behavioural control are being 

chosen as the independent variables. Even if this field of study is just kicking off, 

we intend to contribute to the financial agencies and institutions, policymakers and 

authorities, all levels of investors, educational institutions, families, and students 

with some insightful and effective recommendations. We hope that this research 

can be used as a reference for implementing financial-related initiatives in adopting 

a benevolent investing culture in Malaysia and increasing personal financial 

capabilities in near future. 
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ABSTRACT 

 

This research carries the purpose of examining the relationship between behavioural factors 

and investment intention among youth in Malaysia. The explanatory variables 

(phycological factors) include risk tolerance, financial literacy, overconfidence bias, social 

interaction, herding behaviour, disposition effect, and perceived behavioural control. The 

combination of behavioural finance theory and the theory of planned behaviour is applied 

to investigate how behavioural factors affect investment intention. In this research, primary 

data, as well as convenience sampling method, was implemented. A total of 400 

respondents were collected from individuals aged between 18 – 30 across Malaysia, in 

which most of the respondents are students and alumni from UTAR. Data collected for 

analysis and interpretation was generated with the aid of IBM SPSS Statistics Version 28. 

Indeed, the results obtained were examined and interpreted using Descriptive Analysis, 

Reliability Analysis, Pearson’s Correlation Coefficient analysis, Multicollinearity Test, 

Multiple Regression Analysis, and ANOVA test. From the research outcomes, risk 

tolerance, financial literacy, overconfidence bias, social interaction, disposition effect, and 

perceived behavioural control have a significant impact on investment intention whereas 

herding behaviour is not statistically significant in influencing investment intention. In 

addition, the implications, limitations, and recommendations of the research are provided 

to facilitate future research related to this field. 
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CHAPTER 1: RESEARCH OVERVIEW 

 

 

1.0 Introduction 

 

The behaviour of an individual investor is extensively influenced by various 

psychological factors and is highlighted in the burgeoning discipline of behaviour 

finance. It makes the assumption that investors are not always sensible, and 

behavioural factors may have some influence on their intention to invest in the 

financial markets (Kapoor and Prosad, 2017). In Malaysia, there are not many 

studies on this context since it works differently as compared to how orthodox 

financial theories think it should. In fact, even fewer studies have been conducted 

on Malaysia’s youth demographic. When Malaysian investors acted irrationally 

towards the stock market during and after the COVID-19 outbreak, it shows how 

important it is to understand behavioural finance. Thereby, the purpose of this study 

was to determine if the behavioural characteristics, including herding behaviour, 

social interaction, overconfidence bias, risk tolerance, disposition effect, financial 

literacy, and perceived behavioural control play significant roles in affecting the 

investment intention of Malaysian youth investors. 

 

 

1.1 Research Background 

 

 

1.1.1 Behaviour and the Intention to Invest 

 

The expansion of financial markets has provided the largest-ever 

opportunities for people to invest in a variety of financial instruments, 

especially for both money and capital markets (Bank Negara Malaysia, n.d.). 

In the context of the stock market, investment refers to a share purchased at 

a cost with the expectation of generating income or appreciation (Kearney 

and Lucey, 2004). The amount of money invested since the outburst of the 
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COVID-19 pandemic in the global equity market has almost doubled as 

compared to the period before COVID-19 (Value of Global Equity., 2022). 

The quarterly data of the shares traded worldwide is shown in Figure 1.1.  

 

 

Figure 1.1. Total Value of Equity (Shares) Traded Globally Between 2019-

2021.  

Adapted from Statista. (2022). Value of global equity trading worldwide 

from 1st quarter 2017 to 4th quarter 2021. 

 

Looking into Malaysia, a total of RM16.6 billion was raised from the equity 

market in 2021 (Capital Markets Malaysia, 2022). As compared to 2020’s 

RM10 billion, the amount has increased by 66%. It was fuelled by a 15% 

rise in IPOs and a 79% spike in secondary issuances. Despite the economic 

reasons, there are some underlying factors that drive the intention of 

investors to invest and contributed to the boom in the equity market. The 

early studies on people's investing intentions relied on Modern Finance 

Theory. It believes that investors are rational and seek to maximise their 

return for a given amount of risk by focusing solely on macroeconomic and 

microeconomic considerations (Lim et al., 2013). Indeed, the cornerstone of 

traditional finance is working alongside with efficient market hypothesis, 

which states that investors have access to market information including asset 

prices and their behaviours are logical and rational (Madaan and Singh, 

2019). 

 

https://www.statista.com/aboutus/our-research-commitment
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In contrast to traditional finance, behaviour finance explains how various 

investors interpret and react to the information available, and they do not 

always act logically or make unbiased and impartial predictions of stock 

prices (Jahanzeb, 2012). Individuals are more being shaped by their 

personality traits, financial profiles, and behavioural biases which prohibit 

them from forming their investment intention with complete rationality 

(Zamri et al., 2017). As a result, the father of behavioural finance, Daniel 

Kahneman views behavioural biases as the foundation of behavioural 

finance (Madaan and Singh, 2019). In contrast to the efficient market theory, 

previous studies have presented individual-level behaviour by exploring the 

impact of micro-behavioural factors which includes mental accounting, 

overconfidence, heuristics, and representativeness on an individual’s 

investment intention (Musciotto et al., 2018). Hence, this study incorporates 

a list of more comprehensive behavioural factors, including risk tolerance, 

financial literacy, overconfidence bias, social interaction, herding behaviour, 

disposition effect, and perceived behavioural control to determine their 

influence on youth’s investment intentions in Malaysia. 

 

 

1.1.2 Youth Investors in Malaysia 

  

Any individual or entity which invests a certain amount of capital into any 

financial instruments with the intention of profiting from it through 

dividends, interest, or capital appreciation is referred to as an investor. 

According to the Malaysian Youth Policy, youth in Malaysia are defined as 

individuals aged between 18 to 30 years (Islamic Development Bank, 2019). 

A Youth Capital Market Survey: A Malaysian Perspective conducted by the 

Securities Commission Malaysia (SC) reveals that stock investment turned 

up to be the second most preferred financial instrument among capital 

market products for youth as shown in Figure 1.2. This survey that was 

published on 30 June 2022 is contributed by a total sample of 1,003 

participants nationwide which covers both urban and rural populations.  
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Figure 1.2. Preferred Capital Market Products.  

Adapted from The Edge Markets. (2022). Trends: Unit trust remains No 1 

capital market product among youth. 

 

Unexpectedly, exchange-traded funds, equity crowdfunding, and peer-to-

peer financing, which are thought to be more popular among young people, 

are less preferred. The survey showed that youth with higher financial 

literacy invest more in bonds (24%), PRS (17%) and ETFs (9%), compared 

with those with lower financial literacy (at 16%, 13% and 6% respectively).  

 

 

Figure 1.3. Preferred Non-capital Market Products.  

Adapted from The Edge Markets. (2022). Trends: Unit trust remains No 1 

capital market product among youth. 

  

In the non-capital market, insurance is the most widely used product as 

demonstrated in Figure 1.3, followed by Tabung Haji, fixed deposits, 

property/real estate, gold, and FOREX. Notably, youth who are more 
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financially aware make lesser investment in Tabung Haji (The Edge 

Markets, 2022).  

 

Apart from that, the survey shows how popular cryptocurrencies are among 

young people. Compared to previous years, their interest in digital assets 

has gradually increased. The market's tremendous volatility tempts youth to 

pursue higher-risk, higher-reward ventures. In addition to digital asset 

speculations, the way that young people think and act may render them 

financially susceptible in the long run (The Edge Markets, 2022). For 

example, young people’s tendency to YOLO has resulted in overspending 

to please others or investing in speculative asset classes for the excitement 

of it. On top of that, they are also easily swayed by herd mentality, leading 

them to make irrational investments during the peak of the pandemic by 

investing blindly in glove stocks and meme stocks like GameStop Corp. 

(The Edge Markets, 2022). Fear of Missing Out (FOMO) is the term used 

to describe such a mindset. The mindsets of having crowd bias and the 

influence of social interaction that will shape their behaviours could totally 

change their investment intention.  

 

The behavioural finance theory is used in combination with the study to 

determine the effect of behavioural factors (risk tolerance, financial literacy, 

overconfidence bias, social interaction, herding behaviour, disposition 

effect, and perceived behavioural control) on the youth’s investment 

intention.  

 

 

1.2 Problem Statement 

 

The participation of individual Malaysian investors has expanded dramatically in 

2020 and 2021. The retail average daily trading volume in the share market rose by 

236%, reaching RM1.6 billion in 2020 (Cheong, 2021). In conjunction with the 

spike, one of the digital equity platforms, Rakuten Trade reported a record-breaking 

of more than 11,000 new accounts being activated during the period of movement 
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control order (MCO) in April 2020 (Tan, 2020). Apart from that, compared to 2019, 

the number of CDS accounts registered grew by 125 percent in the first two quarters 

of 2020 (The Edge Markets, 2020). On top of that, the SC stated that over 300,000 

new accounts have been created in 2021 to trade digital assets, while these account 

values were exceeding RM16 billion (Azman, 2021). In point of fact, the number 

of new cryptocurrency accounts created has increased by nearly 35% since January 

2021, with 60% of them being opened by investors who are 18 – 35 years of age 

(Azman, 2021). The actual reason to invest for many of them is influenced by their 

social networks that direct their investment behaviours. As a result, the 

phenomenon of irrational and compulsive investment behaviour can be seen in the 

youth in Malaysia. 

 

According to Syed Zaid Albar, the chairman of the SC, the investing sector in 

Malaysia has developed to fulfil a wide range of investor needs, including trading 

through digital-only brokers that accommodate clients who seek for no-frills 

(simple) services (Tan, 2020). However, the unscrupulous parties have become the 

wet blankets. The Domestic Trade and Consumers Affairs Ministry recorded 11,875 

cases of investment scams from 2020 to February 2022 (New Straits Times, 2022). 

During the period of COVID-19, many individual investors, with 44% of people 

aged 20 to 29 got scammed in various investing activities which have been shown 

in the reports of the Federal Trade Commission. On top of that, the Royal Malaysian 

Police has revealed 370 illegal investment scams with an upsurge in losses 

amounting to RM914 million in the first half of 2020 (Malaymail, 2020). In fact, 

the number of scams for the first half of 2020 is more than the whole year of 2019 

(Malaymail, 2020). 

 

Investment scammers may conduct fraud to the public by providing fake 

information about a real investment as well as making up a fake investment 

opportunity (Aziz et al., 2021). The fake offline or online investments include 

investments in stocks, bonds, forex, notes, and commodities. Even though Bank 

Negara Malaysia is regulating the financial industry to battle against illegal 

investment schemes under the Financial Services Act 2013 and Islamic Financial 

Services Act 2013, consumers are still not protected if they choose to deal with 

illegal financial service providers (Aziz et al., 2021). Regarding the discussed 
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phenomenon, there is worrisome that more and more youth will suffer a failed 

investment and lead to financial problems at a young age. To date, there is a lack of 

study on youth’s investing behaviour, not to mention in Malaysia especially after 

considering the impact brought by the pandemic. Due to the possibility that 

individuals may become aware of the behavioural aspects influencing their 

intentions in investing and exercise greater caution when making investment 

decisions, this increases the desire to carry out a pertinent study. 

 

 

1.3 Research Questions 

 

 

1.3.1 General Research Question 

 

What are the behavioural factors that affect the investment intention of 

Malaysian youth? 

 

 

1.3.2 Specific Research Questions 

 

a. Does risk tolerance drastically influence the investment intention? 

b. Does financial literacy immensely influence the investment 

intention? 

c. Does overconfidence bias excessively influence the investment 

intention? 

d. Does social interaction seriously influence the investment intention? 

e. Does herding behaviour significantly influence the investment 

intention? 

f. Does disposition effect significantly influence the investment 

intention? 

g. Does perceived behavioural control substantially influence the 

investment intention? 
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1.4 Research Objectives 

 

 

1.4.1 General Research Objective 

 

The goal of this study is to determine how a Malaysian youth's intention to 

invest is influenced by behavioural aspects such as risk tolerance, financial 

literacy, overconfidence bias, social interaction, herding behaviour, 

disposition effect, and perceived behavioural control. 

 

 

1.4.2 Specific Research Objectives 

 

a. To investigate the association between risk tolerance and investment 

intention. 

b. To investigate the association between financial literacy and 

investment intention. 

c. To investigate the association between overconfidence bias and 

investment intention. 

d. To investigate the association between social interaction and 

investment intention. 

e. To investigate the association between herding behaviour and 

investment intention. 

f. To investigate the association between disposition effect and 

investment intention. 

g. To investigate the association between perceived behavioural 

control and investment intention. 
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1.5 Research Significance 

 

This research reveals that investors' investment intentions are influenced by factors 

other than merely market knowledge and conditions, which is crucial information 

for the society. Eventually, it is also impacted by the stated behavioural factors as 

they do not always act in a rational way. The financial market has seen an increase 

in the involvement of youth; thus, it is beneficial for them to grasp the psychological 

variables that influence their decision to invest in these financial products. Indeed, 

it is important, especially for the youth society where some of the investments 

available in the market are pseudo-investment schemes that are disguised as real 

investment tools. 

 

On the other hand, this research can be used as a reference by financial institutions 

and investment advisors to explore the effect of behavioural aspects on investing 

intention. They can use the findings from this study to help individual investors 

make effective investment decisions in accordance with their investment goals by 

taking respective behavioural factors into account. Furthermore, investment 

companies are becoming more important in assisting individuals as they serve as 

consultants to individual investors for investment advice. They must therefore be 

able to supply investors about correct behavioural finance-related information and 

teach them how to make rational investment plans. 

Apart from that, this study provides insights to individual investors. The findings 

will direct them to become more vigilant while making investment decisions. The 

investors, particularly youth can have the ability to avoid unnecessary losses in their 

investments that are caused by irrational and impulsive intentions. Additionally, 

they will be able to develop a clear investment intention. A clear intention to invest 

is important as it helps to avoid the youth investors from falling for investment 

scams. Thus, the youth can benefit from this study by being conscious of the 

behavioural elements and striving to avoid biases while developing their investment 

strategy. 
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CHAPTER 2: LITERATURE REVIEW 

 

 

2.0 Introduction 

 

The focus of this chapter is to explore the relevant literature and research on 

behavioural factors that contribute to the changes in investment intentions. Among 

these studies, several behavioural factors that function as the independent variables 

are assessed, which comprised of risk tolerance, financial literacy, overconfidence 

bias, social interaction, herding behaviour, disposition effect and perceived 

behavioural control. These past studies have provided a significant foundation in 

constructing the econometrics model, along with the underlying rationale of the 

determinants for this study. 

 

 

2.1 Underlying Theories 

 

 

2.1.1 Theory of Planned Behaviour 

 

The Theory of Planned Behaviour (TPB) was first founded by Icek Ajzen, 

incorporating the Theory of Reasoned Action (TRA) as its foundation. TPB 

is a prominent model that examines how information and incentives affect 

human behaviour (Akhtar & Das, 2019). Both theories consider a person's 

behavioural and normative beliefs, as well as social standards, as important 

factors in understanding their attitudes and intentions toward a particular 

action. However, TPB provides a better opportunity to comprehend a 

person's underlying attitudes that drive the physical behaviour being 

performed (Brown, n.d.). 
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According to Yang et al. (2021), TPB focuses on a person's intention to 

engage in a particular behaviour, and the stronger the intention, the more 

likely the person is to follow through. TPB is an extension of TRA, which 

suggests that a person's desire to behave is influenced by their attitudes 

toward the behaviour and subjective norms. Attitudes toward conduct reflect 

how positively or negatively an individual views the behaviour, while 

subjective norms reflect behaviour’s perceived social acceptability. 

Intention is seen as a direct precursor to behaviour, indicating the 

individual's readiness to engage in specific actions. 

 

Moreover, TPB aims to predict and assess behaviours that are not entirely 

voluntary; for instance, perceived behavioural control, which gauges the 

degree of difficulty for an individual to perform certain behaviours (Akhtar 

& Das, 2019). Additionally, attempts to evaluate investment performance 

and initiate investment decisions, including an assessment of one's financial 

situation, also reveal the individual's level of intention to participate in the 

stock market (Yang et al., 2021). 

 

 

2.1.2 Behavioural Finance Theory 

 

According to Madaan and Singh (2019), traditional finance posits that price 

movements completely reflect available information, whereas behavioural 

finance argues that stock or security prices differ due to non-rational 

investor behaviour and inefficiencies in financial markets. The theory of 

behavioural finance combines sociology, economics, and psychology, and 

arose when financial institutions sought to understand how people behave 

both individually and in groups when investing in a simple society 

(Deshmukh & Sanskrity, 2016). In fact, behavioural finance is a recently 

raised research field regarding finance that seeks to clarify why individual 

make unwise financial choices by combining behavioural and cognitive 
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psychology theory with classical economics and finance (Kumar, 2017). 

The birth of behavioural finance was attributed to the impact of 

psychological variables on portfolio selection. Anthony and Joseph (2017) 

describe behavioural finance as the study of psychological aspects that 

influence an investor's decision-making. Additionally, a study suggested 

that behavioural finance advocates understanding various components of an 

investor's behaviour, such as judgement, emotions, social interactions, 

intellectual capacity, and cognitive limitations, as the main drivers of the 

stock market (Ahmed et al., 2022). 

 

Furthermore, heuristics, framing, emotions, and market impact are the four 

key aspects that contributed to the foundation for behavioural finance 

theories. Therefore, behavioural finance emphasizes more on the association 

between investor behaviour and their process of making decisions in the 

investment process, along with the rising participation of investors. 

However, many investors do not always act rationally when investing. In 

fact, emotions, heuristics, and behavioural biases are strongly linked to 

investment decisions (Bakar & Yi, 2016). Most financial market investors 

lack appropriate knowledge and information of investing and economic 

ideas. As a result, they may become irrational while investing because they 

cannot properly process all relevant information and knowledge to generate 

expectations about a company’s future. Consequently, irrational conduct 

causes them to be biassed, leading to the market differing from its actual 

position. Additionally, behavioural finance assumes that investors are 

irrational when “choosing and selecting” investment routes (Antony & 

Joseph, 2017). They will react according to new findings, and their 

judgement may be mispriced due to the arbitrage limit in these 

circumstances. This, in turn, causes the market price to vary from the 

fundamental values. 
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2.2 Review of Variables 

 

 

2.2.1 Investment Intention 

 

Intention is characterised in various ways by various specialists. In general, 

intention is viewed as a person's signal of his future actions (Samsuria et al., 

2019). Intention is also seen to represent one's willingness to try or how 

much effort one puts into engaging in a certain conduct, as well as to capture 

the motivating elements that impact that behaviour (Yang et al., 2021). A 

person's intention is therefore his or her desire or plan to carry out the 

relevant action in the future. As a result of intention providing knowledge 

about the future direction, attitudes, beliefs, and intentions typically change. 

Intention is a state of mind that focuses attention on particular items (goals) 

based on prior experiences or predetermined methods of success (Bird, 

1988). Typically, investment intentions could be assessed in 2 horizons, 

which are short-term intentions and long-term investment intentions. 

Intentions to invest in short-term investment instruments would tends to 

produce quick returns and have high liquidity. On the other hand, a long-

term investment intention refers to plans to invest in financial instruments 

that typically offer stable returns, little liquidity, and are kept for an 

incredibly long time (Mankuroane, 2020). Hence, investors have different 

investment intentions. Long-term intention to invest refers to the tendency 

of investors to prefer long-term investments when they desire to lock up 

their money for a long time and expect higher returns. Investors with short-

term investment goals typically invest in short-term investments because 

they need assets that can be sold quickly or that are marketable and are ready 

to assume a small amount of risk in exchange for potential rewards 

(Sashikala & Chitramani, 2018). Some illustrations for long-term assets 

could be shares, bonds, real estate, and cash that have been kept for longer 

than a year. In fact, normally investors with short-term investment intention 
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would hold them for shorter periods, typically three months or less. 

According to Yang et al. (2021), the study has posited the significant 

relationship between behaviour and the investment intention in Malaysia. 

 

 

2.2.2 Risk Tolerance 

 

The tolerance to risk is a crucial factor in making personal financial 

decisions, defined as the willingness to take risks on opportunities for 

greater profit volume or the maximum uncertainty one is prepared to accept 

(Grable, 2008; Joo & Grable, 2004, as cited in Samsuria et.al., 2019). It 

plays a significant role in an investor's behaviour and determines the suitable 

asset mix in a portfolio. A risk-adverse investor tends to be discouraged by 

high risks. Vice versa, investors with higher risk tolerance level tends to 

have low uncertainty avoidance. They are relatively more flexible to accept 

uncertainties without discomfort, take risks easily, and show a great load of 

openness for external opinions and behaviours (Lim et al., 2013). To test the 

hypothesis, understanding a one’s risk tolerance level and perception 

towards risk is essential as it is a vital portion of for decisions on wealth 

accumulation, personal financing planning and investment portfolio (Hanna 

et al., 2001). 

 

As proposed by Grable & Lytton (1999), various techniques are introduced 

as metrics to measure a person’s tolerance to financial risks. For instance, a 

survey that analyse an individual’s readiness to accept risk in distinct 

circumstances. Financial services providers use risk assessment instruments 

to quickly and accurately determine how much clients and other respondents 

are willing to risk financially. People who are high risk averse are most 

probably not very risk tolerant when it comes to financial risk, and vice 

versa. Those who take on more risk in their portfolios are expected to get 

wealthier over time (Faff et al., 2008; Grable & Roszkowski, 2007). 
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2.2.3 Financial Literacy 

 

According to Fernando (2022), financial literacy refers to one’s capability 

to understand and be proficient in the applying different financial skills and 

theories in real-life, ranging from calculations, budgeting, hedging and 

speculating. Financial literacy is characterised as having a basic 

understanding of risk diversification and inflation (Jain et al., 2022). Due to 

its importance for making financial decisions, financial literacy has become 

a phenomenon that both policy makers and scholars are interested in (Sadiq 

& Azad Khan, 2019). Moreover, a study stated that high financial literacy 

persons are familiar with compound interest rates (Samsuria et al., 2019). 

Another study stated that individuals with financial literacy will be able to 

enrol in in formal financial markets as the concept of the time value of 

money is prominent in investing for sustainable and substantial income 

(Agarwalla et al., 2013). Besides, making wise decisions about how to use 

investment tools requires financial literacy (Yang et al., 2021). 

  

Based on Adil et al. (2021), when an individual is highly proficient in 

financial related knowledge, he/she tends to have greater confidence and 

intention to be participating in investments. One of the most important 

factors that helps investors make rational investment decisions is financial 

literacy. Additionally, Adil et al. (2021) has provided that since highly 

literate investors have greater volume of financial knowledge, they would 

gain a more comprehensive financial strategy from different approaches 

while making judgments, as compared to those with weaker financial 

literacy.  

 

The path analysis by Yang et al. (2021) has also showed that the result of 

path analysis shows that financial literacy has contributed a significant 

effect on the investment intention. Financial literacy is generally correlated 

with investing decisions, according to a review of the research on the topic 

(Hawati et al., 2016). According to Tanuwijaya and Setyawan (2021), the 

result of the seventh hypothesis, which is to investigate the link between 
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financial literacy and investment intention, showed that there is a substantial 

positive association between these two variables. Thus, the higher an 

individual’s level of financial literacy may lead to investment interest. 

According to the findings of the study, someone who is financially literate 

will definitely be aware of the numerous types of uncertainty that will exist 

in the future, which will likely increase interest in investing as a way of 

addressing these uncertainties. 

 

Based on Samsuria et al. (2019), it is well known that once parents attend 

financial seminars at work, overall net worth and financial wealth improve. 

On the other hand, households make bad investment decisions because they 

lack knowledge. This study concluded that there is a positive effect between 

financial literacy and investment intention. However, Fauzi et al. (2017) 

demonstrate that the financial literacy has the insignificant impact on 

investment intention and concluded that knowledgeable investors not 

necessary invest in stock market. 

 

 

2.2.4 Overconfidence Bias 

 

According to Yang et al. (2021) and Bakar and Yi (2016), overconfidence 

is also known as a heuristic bias that investors use to supposedly lower their 

risk of suffering losses in uncertain circumstances. It also stated that 

overconfidence caused the stock market participants to overestimate their 

stock market knowledge. As a result, they tend to be engaged in excessive 

trading, which ultimately has an impact on their behaviours. Investors who 

are overconfident take more risks because they think they can time the 

market and overestimate their ability to forecast future events (Waweru et 

al., 2014). Hence, the investors who are overconfident will be more likely 

to take higher risk. Overconfidence is when investors think they know more 

than they actually do because of their successful trading experience 

(Keswani et al., 2019). In this scenario, the investor underestimates the risk, 

and his overconfidence causes him to make investments with little 
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diversification. Overconfidence is the propensity to think highly of oneself 

and one's chances of success (Antony & Joseph, 2017). When people 

believe they have control over some traits that are familiar to them, 

overconfidence comes in and they place an excessive amount of value on 

their own skills and knowledge (Joyce & Leong, 2013). According to 

Akhtar and Das (2019), investors who are overconfident trade too often. 

Overconfidence is a well-known bias that allows people to have excessive 

confidence in their knowledge and abilities without considering the risk 

associated with an investment (Mankuroane, 2020) 

  

Bakar and Yi (2016) and Antony and Joseph (2017) concluded that 

overconfidence contributes a positive severe influence on the investor's 

decision making. According to Adil et al. (2021), Keswani et al. (2019) and 

Rehan and Umer (2017), the study also shows the significance of 

overconfidence bias as a variable in affecting investment decision. In short, 

overconfident investors tend to invest at higher risks. It also concluded that 

the overconfident investors would trade more than rational investors. 

However, Adil et al. (2021) further concluded that overconfidence bias is 

linked with financial literacy as investors with higher financial literacy will 

show more overconfidence while investing. 

  

However, the results of Park et al. (2010) implied that the overconfidence 

bias has a detrimental effect on investment performance, indicating that it 

has an impact on the quality of investment judgments. In addition, the study 

found that the overconfidence had a detrimental effect on choices and 

outcomes related to investments (Kengatharan & Kengatharan, 2014). 

 

 

2.2.5 Social Interaction 

 

The concept of social influence refers to how individuals perceive others' 

behaviour and their expectations of that behaviour. In the context of product 

or service consumption, social influence considers how users perceive other 
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users’ opinions about the product or service, and how this can influence their 

own behaviour. Feedback mechanisms such as likes and comments can 

serve as recognition and validation and encourage users to conform to the 

perceived expectations of others. Studies have shown that social interaction 

and media can have a positive impact on trading decisions, and social 

interaction, in particular, can have a substantial impact on trading decisions 

and investment intention. However, the application of modern 

communication gadgets may minimize the informational effect of 

interactions. The marketing and spread of successful investment stories on 

social platforms may also contribute to fluctuations in the stock market. 

These findings suggest that social factors, such as social interaction, play a 

crucial role in shaping individuals’ behaviours and decisions related to 

investment and consumption (Yang. Et al., 2021). 

 

 

2.2.6 Herding Behaviour 

 

People that exhibit herding behaviour would execute their investment 

choices on the trading done by the group, which leads to speculative bubbles 

and, as a result, makes the stock market inefficient (Yang et al., 2021). There 

are two effects of herding behaviour which are to protect them from losses 

and to maximise their profit. In the financial market, herding is a 

phenomenon that is frequently seen. Individuals have a tendency observe, 

and act similarly like the actions of others perceived, especially when there 

is uncertainty in the financial markets (Madaan & Singh, 2019). According 

to Antony and Joseph (2017), herd behaviour is a type of heuristic in which 

people are persuaded to comply with the majority of people in the decision-

making environment by copying their behaviours. According to 

Kengatharan and Kengatharan (2014), investors may favour herding if they 

think it will enable them to gather accurate and helpful information. As a 

result, investors' financial decision-making and choice-making may be 

greatly affected by herding behaviour.  
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According to Yang et al. (2021), the study shows that herding behaviour had 

a strong effect on the intention to invest. As a result, investors who exhibit 

herding behaviour mimic the actions of other investors while ignoring their 

own individual requirements and expectations. In other words, herding 

behaviour would cause someone to follow and mimic the way of others 

behave, affecting their intention to invest. Moreover, Nareswari et al. (2021) 

and Keswani et al. (2019) demonstrated that herding behaviour has a 

favourable effect on decision making and concluded that herding can 

influence stock investment choices and build momentum. This research has 

collectively implied the significance of herding behaviour in affecting 

investment intentions, along with the choices made. 

 

Apart from that, a study also shows that herding behaviour influences 

investing choices in a favourable and significant way (Madaan & Singh, 

2019). Investors do not make rational investing decisions when herding is 

present. Besides, a study concluded that herding behaviour has a moderate 

impact on investors’ decision making (Kengatharan & Kengatharan, 2014).  

 

However, Bakar and Yi (2016) show that herding behaviour has 

insignificant effect on investment decisions since they showed that some 

investors believe it is improper to merely invest according to the majority 

view. However, a study demonstrates that there is no evidence of a 

substantial association between herding behaviour and investor investment 

choices in Pakistan's financial market (Ahmed et al., 2022). 

 

According to Adil et al. (2021), it found that herding biases have negative 

and significant effects on investment decisions among male and female 

investors. However, herding behaviour was shown to be having less impact 

in accordance with Antony and Joseph (2017).  
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2.2.7 Disposition Effect 

 

Disposition effect is the trend of investors to hold onto unrealized losses in 

the hopes of eventual gains, as studied by Pelster and Hofmann (2018). This 

effect is estimated by calculating the discrepancy between the proportion of 

realised profits and the proportion of realised losses (Odean, 1999; Odean, 

Strahilevitz, & Barber, 2010). Holding onto losing investments can lead to 

underperformance, while selling winning investments too early can also 

lead to underperformance (Aspara & Hoffmann, 2013). The disposition 

effect may affect investor’s investment intention by influencing their 

perception on risk and return, whereby if investors experience regret of 

discomfort for selling a winning investment too early or holding a losing 

investment for too long, they may become less confident in the subsequent 

intention on investing. However, it has been acknowledged by other 

researchers that manipulating projected future profits or losses in 

experiments has no impact on the disposition effects (Lee et al., 2008).  

 

Several studies have addressed the influence of the disposition effect on 

investment decision making. For example, researchers studied the effect of 

disposition on e-trading of stocks and found that it can sometimes have a 

negative financial impact (Madaan & Singh, 2019). The presence of the 

disposition effect has also been observed in the Taiwanese warrant markets, 

with warrants at different market prices displaying different disposition 

behaviour (Chang, 2008). In the emerging Chinese stock market, investors 

tend to recognize gains but not losses, leading to a persistent disposition 

behaviour (Chen et al., 2007). 

 

Other studies have analysed the effect of socio-economic and demographic 

factors on the disposition effect. Wealthier and professional investors tend 

to display a lower DE (Dhar & Zhu, 2006). The market-wide influence of 

the DE on trading volume of IPOs has also been studied, with the present 

purchase price driven by IPO investors having the most reliable impact 

(Kaustia, 2004). It has also been examined with regard to the equity 
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premium how the disposition impact, which is genuine and makes investors 

pay higher risk premiums for stock investments (Roger, 2009). Furthermore, 

research has also looked into how the DE affects investment performance in 

the Korean stock index futures market, finding that retail investors are much 

more prone to the effect than foreign and institutional investors. 

 

Ultimately, the disposition effect can have a negative impact on investment 

performance, with a stronger bias observed in long positions than in short 

positions. While the individual investors’ education level has been 

discovered to have a favourable relationship with the DE in the Taiwan 

Stock Market, the effect varies among Taiwan mutual fund investors 

depending on market states (Lee et al., 2013). 

 

 

2.2.8 Perceived Behavioural Control  

 

The theory of planned behaviour includes a further variable which is 

perceived behavioural control - that is not normally included in traditional 

attitude behavioural models in order to account for non-volitional aspects of 

conduct. The perceived behavioural control describes the perceived level of 

difficulty in carrying out the behaviour, taking into account both previous 

experience and potential obstacles (Xiao, 2008). In general, the stronger the 

behavioural intention, the larger the perceived social acceptability, the 

easier the activity is considered to be performed, and the more favourable 

the attitude toward engaging in the behaviour. The likelihood that a 

behaviour will be carried out increases with behavioural intention. 

Additionally, the behaviour may be directly impacted by the perceived 

control (Ajzen, 1991). Mahardhika and Zakiyah (2020) defined perceived 

behaviour control as a result of beliefs, specifically personal views 

regarding the existence or absence of elements that assist or hinder people's 

conduct. 
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The argument presented by Mahardhika and Zakiyah (2020) that perceived 

behaviour control has a positive impact on investment intention is supported. 

It can be concluded that youth investors’ evaluation of their purchasing 

capacity will influence on whether they intended to do so. Youth investors 

who believe they are competent and skilled in the stock market are more 

likely to be interested in conducting stock transactions. 

 

Besides, Ibrahim and Arshad (2017) and Adam and Shauki (2014) reached 

the conclusion that individual investors’ investing intentions are not 

significantly impacted by PBC. According to their research, individual 

investors frequently rely more on the opinions of individuals who are 

important to them than on their own judgement when making investment 

decisions. 

 

Based on the results from the study by Fauzi et al. (2017) and Setyorini and 

Indriasari (2020), it demonstrates that PBC has a favourable impact on INT. 

It concludes that the high control perceivers will continue to be driven and 

strive for investment success because they are sure that with the 

opportunities and resources at their disposal, the challenges they encounter 

can be overcome. 
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2.3 Theoretical Framework 

 

 

 

2.4 Hypothesis 

 

 

2.4.1 Risk Tolerance 

 

According to Yang et al. (2021), the study has posited the significant 

relationship between behaviour and the investment intention in Malaysia. 

Investor with high level of risk tolerance may take more risk on investment 

since he/she is competent to control emotions and attitudes in the face of 

risk. When one is more flexible to be accepting risks, it’s more likely that 

he/she will be involve in investment. 

 

H1: There is a significant relationship between risk tolerance and investment 

intention. 

 

 

 

Figure 2.1. Theoretical Framework of the Research 
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2.4.2 Financial Literacy 

 

Raut (2020) shows that financial literacy not only assists investors in 

developing a consistent method of thinking for investing decision-making, 

but also gives them the self-assurance to make an informed and calculated 

decision. Hence, investor may involve in stock market when he/she own 

financial knowledge. 

 

H2: There is a significant relationship between financial literacy and 

investment intention. 

 

 

2.4.3 Overconfidence Bias 

 

According to Adil et al. (2021), Keswani et al. (2019) and Rehan and Umer 

(2017), the study also shows the significance of overconfidence bias as a 

variable in affecting investment decision. They concluded that 

overconfident investors tend to invest at higher risks. It also concluded that 

the overconfident investors would trade more than rational investors. On the 

other hand, Ahmad and Shah (2020) and Kafayat (2014) indicated that 

overconfidence bias had a significant negative correlation with investment 

decision-making and substantially impacted the quality of investment 

decisions. This meant that individual investors might have made irrational 

investment strategies because they were too confident in themselves on a 

particular investment, resulting in negative experiences and a lack of 

intention to invest in the future. 

 

H3: There is a significant relationship between overconfidence bias and 

investment intention. 
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2.4.4 Social Interaction 

 

Studies have shown that social interaction and media can have an impact on 

trading decisions, and social interaction, in particular, can have a substantial 

impact on trading decisions and investment intention. However, the 

application of modern communication gadgets may minimize the 

informational effect of interactions. Investors' investment intentions may 

change due to social interactions. 

 

H4: There is a significant relationship between social interaction and 

investment intention. 

 

 

2.4.5 Herding Behaviour 

 

Investors prefer to group think and possess herding behaviours when they 

believe it will help them obtain useful and reliable information. According 

to Pahlevi and Oktaviani (2018), herding behaviour has a significant 

favourable effect on investor attitudes toward investing, implying that herd 

behaviour influence on investor attitudes toward investing. Hence, it is 

hypothesized that there is an association between herding behaviour and 

investment intention. 

 

H5: There is a significant relationship between herding behaviour and 

investment intention. 

 

 

2.4.6 Disposition Effect 

 

The disposition effect is the propensity of investors to hold failing securities 

and sell winning ones instantly. The disposition effect is always brought on 

by short-term investments as opposed to long-term investments, and people 

who sell winning stocks right away do so because they don't want to take 
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any investment risk. A study shows that there is a positive significant 

linkage between the disposition effect and investment decision (Ahmed et 

al., 2022). In short, it means that the individual investors’ intention to invest 

would be affected by the fear of losses, alongside with the potential risks, 

causing them to be selling their winning investments too quickly or holding 

their losing investments for too long. Thus, the investment intention may 

vary due to the disposition effect while the investor wants to minimize losses 

and risk. 

 

H6: There is a significant relationship between disposition effect and 

investment intention. 

 

 

2.4.7 Perceived Behavioural Control 

 

PBC is subject to a person’s perceptions of the elements that support or 

prevent them from engaging in an activity. When sophisticated investors 

need additional confidence in selecting a stock, they will use their social 

references as controls to improve their confidence in the aspects that can 

support the research they have done (Masrurun & Yanto, 2015). Therefore, 

an investor with perceived behavioural control will be involved in stock 

market. 

 

H7: There is a significant relationship between perceived behavioural control 

and investment intention. 

 

 

2.5 Gap of Literature 

 

The present study aims to provide a more comprehensive analysis of investment 

intention by drawing on two theoretical perspectives, namely the Theory of Planned 

Behaviour (TPB) and Behavioural Finance Theory. By combining both theories, 

the study seeks to examine the impact of various independent variables on 
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investment intention, including Risk Tolerance, Financial Literacy, Overconfidence 

Bias, Social Interaction, and Perceived Behavioural Control, which are derived 

from the TPB theory. Additionally, the study also examines the impact of 

Disposition Effect and Herding Behaviours, which are derived from Behavioural 

Finance Theory. The incorporation of these two theoretical perspectives allows for 

a more nuanced and detailed understanding of investment intention, as it takes into 

account various psychological and behavioural factors that may influence 

investment intentions.  

 

Furthermore, the study distinguishes itself from previous research by examining 

investment intentions among Malaysian youth, while previous studies have focused 

on other geographic regions and target groups such as Taiwan, Pakistan, India, 

Klang Valley, and Pahang, and on groups such as millennials and adults (as attached 

in Appendix 2.1). The study also provides a unique perspective on investment 

intentions specifically among Malaysian youth, which is an important demographic 

given the increasing importance of financial literacy and investment in today's 

economy. 

 

However, the study omits the determinant of financial well-being due to the 

unreliable characteristic of the determinant, as revealed by the reliability test. 

Despite this limitation, the study provides valuable insights into the factors that 

influence investment intention among Malaysian youth, and the findings can be 

used to develop targeted interventions to promote financial literacy and investment 

among this demographic. 
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CHAPTER 3: METHODOLOGY 

 

 

3.0 Introduction 

 

Chapter 3 introduces the techniques applied in this research. The research design 

which discusses the methodology employed in this study is presented in the first 

section, followed by sections on data collecting, sampling design, research tools, 

construct assessment, processing of data, and last but not least, analysis of data. 

 

 

3.1 Research Design 

 

Research design is a concept for the intended research endeavour; it is the "Glue" 

that holds all of a research’s elements together. Research design may be regarded 

of as the pattern of research (Akhtar, 2016). The two main categories of research 

data are quantitative or qualitative. Both quantitative and qualitative study 

approaches obviously vary from each other in terms of the ways of the data are 

obtained and evaluated. Variables must be converted to numeric before statistical 

analysis may be performed in quantitative research. In contrast, qualitative research 

involves collecting data using non-numerical formats like writings, photographs, 

films, etc. (Gelo et al., 2008). In this research, we will use quantitative research to 

investigate how risk tolerance, financial literacy, overconfidence bias, social 

interaction, herding behaviour, disposition effect, and perceived behavioural 

control give an impact towards the investment intention of the Malaysian youth.  

 

Also, a cross-sectional survey was performed in this research to gather quantitative 

data through an online survey using Google Form. We decided to share the google 

form URL on several social platforms which including Facebook, Instagram, 

UTAR Mail, and a Chinese Platform which is known as “Xiao Hong Shu”. In 

comparison to other survey techniques like the paper-and-pencil approach and 

human interviews, conducting an online survey has proved a speedier way to gather 
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data from respondents. In addition to this benefit, the online survey offers additional 

advantages for anybody that wants to conduct a survey (Sincero, 2012).  

 

To analyse the data for this research and conduct the investigation, Statistical 

package for the social sciences (SPSS) was utilized. The major purpose of this 

programme is to analyse research data from the social sciences. This information 

may be utilised for market research, polls, data mining, and other functions. 

Research workers employ the comprehensive software SPSS to process important 

information in a series of simple steps. Dealing with data is a challenging and time-

consuming activity, but with the support of specific strategies, this programme may 

effortlessly manage and run data. These techniques are deployed to analyse, change, 

and produce a clear pattern between different data variables. Furthermore, the result 

can be graphically depicted to enable a person to easily understand the result (Noels, 

2018). 

 

 

3.1.1 Correlational Research 

 

We have adopted correlation research in this study because it aims to 

identify links between two or more variables. Simply expressed, it 

investigates whether a rise or fall in one variable is accompanied by a rise 

or fall in another. Researchers can assess if two variables alter together and 

to what extent by using the results of correlational studies. When two 

variables move in the same direction, there is a positive correlation. In 

contrast, when two variables move in opposite to one another, this is known 

as a negative correlation. 

 

 

3.2 Data Collection Method 

 

To respond to specific study questions, formulate text assumptions, and evaluate 

results, data collection refers to the process of gathering and analysing relevant data 

on parameters in a structured and predetermined way. The goal of any data 
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collection is to acquire trustworthy information that can be utilised to conduct in-

depth data analysis and build a compelling argument for responding to specific issue. 

No matter the subject of research or desired option for describing data 

(quantitative/qualitative), accurate data collection is essential in maintaining the 

integrity of reserving (Kabir, 2016).  

 

 

3.2.1 Primary data 

 

Primary data collection will be used in this research. Primary data is 

information that has been gathered from first-hand experience. Primary data 

is more dependable, authentic, and unbiased and has not yet been published. 

Since primary data has never been modified or altered by individuals, its 

validity is higher than that of secondary data. The information gathered 

through surveys is fresh and gives one comprehensive detail about the 

chosen subject. Depending on the sort of research, it reflects on how 

individuals think while taking in mind the present environmental and 

societal aspects (Harbor, 2022). In general, there are several types of 

collecting primary data. For example, observations, interviews and 

questionnaires. In our research, we will conduct a survey to collect our data 

by distributing the questionnaire to the youth in Malaysia. The online survey 

was specifically created with the goals of the research in mind to ensure the 

accuracy and quality of the data.  

 

 

3.3 Sampling Design 

 

In most cases, samples of participants rather than the entire population are used in 

research investigations. The hardest part of fieldwork is selecting a random sample 

from the intended population that will be used to generalise the study’s findings 

(Banerjee & Chaudhury, 2010). Sampling design, a mathematical function, gives 

the probability of choosing any certain sample. Since sampling forms the basis of 

almost all research projects, the analysis of sampling design is an essential 



LINKAGE BETWEEN BEHAVIOURAL FACTORS AND INVESTMENT INTENTION 

AMONG YOUTH IN MALAYSIA 

__________________________________________________________________________ 

Page 31 of 133 

component of statistics. It entails not only mastering how to calculate the knowing 

how to create the sample strategy that will work the best in a given scenario (Glen, 

2021). A population parameter estimate, and a hypothesis test are the two main 

goals of sampling. When there are an infinite number of members in a population, 

sampling is still the only option. In some circumstances, sampling is the only 

feasible method for gathering data (Kabir, 2016). According to Taherdoost (2016), 

Figure 3.1 depicts the steps that are typically taken when doing sampling. 

 

Figure 3.1: Steps Involved in Sampling Process.  

Adapted From Taherdoost, H. (2016). Sampling methods in research methodology; 

how to choose a sampling technique for research. SSRN Electronic Journal. 

https://doi.org/10.2139/ssrn.3205035   
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3.3.1 Target Population 

 

The target population includes all the demographics that the researchers are 

interested in. Even when the entire group is not included in the study, the 

outcomes are used to generalise the entire group. It is necessary to define 

the target population precisely. Ineffective research will be produced when 

the target population is not accurately defined and the data acquired does 

not match. This research’s targeted population includes youth aged from 18 

to 30 in Malaysia. To guarantee the outcome is unbiased, we will follow the 

population size of the ethnic group and gender. Bumiputera made up 71.63% 

of the 5.2 million citizens in 2019, while the Chinese and Indian people in 

the population are 20.59% and 6.76%, respectively. Others held steady at 

1.02%. Apart from that, with 2.63 million men and 2.56 million women, 

respectively, the men population will outnumber the female population in 

2022 (Department of Statistics Malaysia, 2022).   

 

 

3.3.2 Survey Frame 

 

Survey frame is known as a list of the elements that can serve as a source 

for a sample (Taherdoost, 2016). The functioning population is another 

name for the sampling frame because these elements will ultimately provide 

the units needed for an analysis (Zikmund & Carr, 2008). The sample ought 

to be able to represent the sampling frame, which should ideally be 

comparable to the population but commonly varies due to practical issues 

with information accessibility (Welman et al., 2005). Malaysian investors 

were chosen using a non-probability, deliberate sampling process, which is 

described below. 
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3.3.3 Sampling Method 

 

When performing research on a group of people, it is extremely rare to 

collect data from every individual in the group. A sample which 

representing the actual study’s participant population is instead chosen by 

the researcher. An investigator must properly assess when choosing a 

sample that represents the whole group to make accurate conclusions from 

the data collected (McCombes, 2019). The two main categories of sampling 

techniques are probability sampling and non-probability sampling (Acharya 

et al., 2013). Probability sampling is conducted with randomisation, 

whereas probability sampling is not (de Vos et al., 2011). It is necessary to 

select a broad sampling methodology first before setting on a particular kind 

of sample strategy. The various sampling methodologies are shown in 

Figure 3.2. 

 

  

Figure 3.2: Sampling Techniques.  

Adapted From Taherdoost, H. (2016). Sampling methods in research 

methodology; how to choose a sampling technique for research. SSRN 

Electronic Journal. https://doi.org/10.2139/ssrn.3205035   

 

In our study, we employed convenience sampling to enable us to reach the 

respondents required easily. Convenience sampling refers to the selection of 

units for the sample based on their accessibility to the researcher 
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(Nikolopoulou, 2022). This makes it possible to thoroughly examine the 

phenomena known as “youth investment intention” in related circumstances.  

 

 

3.3.4 Sample Size 

 

To eliminate biases or sampling errors, a random sample must be large 

enough to allow generalisation from it. What is adequate depends on a 

vvariety of parameters that commonly confound first-time questionnaire 

respondents. This is because, in this case, what concerns is the actual size 

of the sample that is decided in connection to the intricacy of the population, 

the investigator’s goal, and the quantitative technique types which are going 

to be utilised in analysis of data. It does not matter what proportion of the 

study population is sampled (Taherdoost, 2016). Although there may be 

decreasing returns at a given sample size, that have to be measured against 

the resources of the investigators, it is undeniable that findings are less likely 

to be biased as the sample are bigger (Gill et al., 2014). In other words, 

higher sample sizes may minimize error of sampling, but the effect wears 

off over time. The sample size can be calculated using a variety of statistical 

formulas. Table 3.1 displays the sample size needed for a precise set.  
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Table 3.1:  

Sample Size Determined on Required Precision 

 

Note. From Gill, J., Johnson, P., & Clark, M. (2014). Research methods for 

managers. SAGE.   

 

The population of Malaysian citizens expanded to 30.2 million in 2022, with 

the growth rate that fell from 0.8% to 0.7% over that time (Department of 

Statistics Malaysia, 2022). Referring to Table 3.1, the minimum sample size, 

at a 95% confidence level and 5% margin of error, required in this study is 

384.  

 

 

3.4 Research Instrument 

 

Data gathering instruments are those used in research. There are two primary 

approaches for doing this: (1) survey methods, and (2) non-survey methods. The 

survey approach involves the researcher and subject having direct contact while the 

researcher is asking questions and the subject is responding. On the other hand, a 

non-survey method is one in which information is gathered about subjects without 

always asking them questions or always involving any actual interactions between 

both the researcher and the respondent (Afolayan & Oniyinde, 2019). According to 

Tan (2018), quantitative research is more likely to include simulation, standardised 



LINKAGE BETWEEN BEHAVIOURAL FACTORS AND INVESTMENT INTENTION 

AMONG YOUTH IN MALAYSIA 

__________________________________________________________________________ 

Page 36 of 133 

assessments, actual measuring equipment, and questionnaires. Many quantitative 

data are frequently gathered via questionnaires. There are various methods of 

distributing questionnaires, including mailing or electronic distribution (Sekaran & 

Bougie, 2016). In this study, we decided to design a questionnaire in Google Form 

and distribute it to the target participants. This is because questionnaires are 

typically less expensive than observations and interviews. The development of the 

questionnaire is described in depth in the following parts. 

 

 

3.4.1 Questionnaire Design 

 

A questionnaire consists of a number of questions to be asked to participants 

in order to gather information (Tan, 2018). Additionally, de Vos et al. (2011) 

state that the majority of questionnaires consist of relevant questions that 

are highly organised, have few options for responses and ratings, and rarely 

include options along with the explanation. Tan (2018) also mentioned that 

a preliminary test should be organized with a small sample of participants 

before the questionnaire is finalised in order to get input on its content, 

design, ordering, and complexity. The questionnaire was constructed in 

plain language for this research so that respondents whose mother language 

is not English could understand it. This questionnaire comprises 9 sections 

with 47 questions in total. A sample of our questionnaire is attached on 

Appendix 3.2. Demographic questions are included in Section A to help 

gather the essential respondent’s data. Gender, age group, ethnicity, 

education, occupation, and annual income were among the demographic 

data.  

 

 

3.4.2 Pilot Study 

 

Pretesting is the practise of running a small sample of people through the 

questionnaire to find and address any potential problems. It is important to 

test a questionnaire’s entirety, including the order of the questions, their 



LINKAGE BETWEEN BEHAVIOURAL FACTORS AND INVESTMENT INTENTION 

AMONG YOUTH IN MALAYSIA 

__________________________________________________________________________ 

Page 37 of 133 

format, their content, their phrasing, their layout and their level of difficulty 

(Malhotra et al., 2020). In terms of background information, knowledge 

with the topic, interest-related behaviours, and attitudes, respondents who 

participated in the pre-test and the real survey should be comparable 

(Malhotra, 2019).  A pilot test can be referred to in two ways in the field of 

social science. The phrase can be used to describe so-called feasibility 

studies, which are “limited scale versions, or test runs, conducted in 

preparation for main study” (Polit & Beck, 2006). Pilot studies, on the other 

hand, can also be employed to pre-test or “try out” a certain research tool 

(Baker, 2014). According to Johanson and Brooks (2009), a suitable 

minimum recommendation for a pilot research with the aim of questionnaire 

study or scale development is 30 relevant respondents from the demographic 

of interest. After collecting 30 responses, the validity and reliability of the 

responses will next be evaluated by SPSS. The questionnaire will undergo 

any necessary revisions based on the feedback from the participants in order 

to increase its quality.  

 

Referring to Appendix 3.1, the Cronbach’s Alpha of Financial Well-Being 

was found to be 0.421, which falls under the category of “Poor Reliability”. 

Thus, we will remove this independent variable to improve the overall 

reliability. 

 

 

3.4.3 Source of Questionnaire 

 

The questionnaire was mostly constructed from three sources. A portion of 

the questionnaire was created using questions from previous research. 

Besides, some of the questions in this questionnaire were developed by us 

using the evidence gathered from internet sites. The origin of questionnaire 

for each variable are displayed in Appendix 3.3. 
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3.5 Construct Measurement 

 

To gauge quality, surveys are frequently utilized. Likert scales are a typical survey 

rating format. Five or seven levels are used to rate respondents’ quality on a scale 

of highest to lowest or strongly agree to strongly disagree (Allen & Seaman, 2007).   

 

 

3.5.1 Scale of Measurement 

 

Measurement levels, commonly referred to as scales of measurement, can 

be used by researchers to determine how precisely variables are captured. 

Something that can take on different values based on the data gathering is 

referred to as a variable in scientific inquiry. Scales of measurement come 

in four varieties: nominal, ordinal, interval, and ratio (Bhandari, 2021). The 

simplest level type is the nominal scale because it just uses labels to identify 

or categorise objects, such as numbers and characters (Zikmund & Carr, 

2008). The rank-ordering process gives rise to the ordinal scale. This scale 

has an isotonic or order-preserving group structure because any “ordering-

preserving” transformation will render the scale form invariant (Stevens, 

1946).  Using an ordered relationship and an ordinal scale, items are 

arranged and classified according to their degree (Zikmund, 2008). In 

Section A, we will apply the nominal and ordinal scale to collect the data, 

including the participant's age, gender, ethnicity, education, occupation, and 

income level. 

 

Almost all common statistical measures work on an interval scale, with the 

exception of those that need knowledge of a “real” zero point. (Stevens, 

1946). Although the intervals between each point in an interval scale are 

evenly spaced, they likewise follow a distinct sequence. As a composite 

score created by aggregating the responses to at least four questions, the 

overall Likert-scale data is sometimes regarded as interval data (Bhandari, 

2022). We will apply the 5-point Likert scale in Section B to Section I in the 

questionnaire. Table 3.2 shows an example of the 5-point Likert scale. 
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3.5.2 Scaling Techniques 

 

The development of the Likert scale is anchored in the research’s objective. 

Sometimes the goal of the study is to comprehend respondent perceptions 

and attitudes in relation to a single “hidden” variable. Several “observable” 

components in the questionnaire “reveal” these “hidden” characteristics. 

These created components, which are mutually exclusive, each address a 

particular aspect of the phenomenon under investigation and together 

measure the phenomenon as a whole. The results from each questionnaire 

component are added up (summarised) in this study to produce a combined 

score, that logically evaluates a single trait overall. The Likert scale is the 

name of this tool. The Likert scale, in its ultimate iteration, is a 5-point scale 

that lets a person indicate how strongly they agree or disagree with a given 

proposition. A Likert scale usually offers five options for responses to a 

question or statement, allowing respondents to express their level of 

agreement or disapproval with the question or statement on a negative-to-

positive scale (McLeod, 2008).   

 

 

  

Table 3.2: 

5-point Likert scale 

5 Strongly Agree 

4 Agree 

3 Neither Agree or Disagree 

2 Disagree 

1 Strongly Disagree 
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3.6 Data Processing 

 

Processing of data is the collection and conversion of information into a useful form. 

Research data checking, editing, coding, and transcribing are parts of data 

processing. In order to prevent having a negative impact on the final outcome of 

data, proper data processing is essential. 

 

 

3.6.1 Data Audit 

 

Auditing on data is essential to help with the process of quality assurance 

for the information and responses acquired during market research studies. 

The study could be ruined by errors that arise during data entry. In this phase 

of the study, we have to ensure the validity of the responses received in the 

questionnaires. 

 

 

3.6.2 Data Editing 

 

Editing is the process of evaluating questionnaires with the goal of 

increasing exactness and correctness (Malhotra, 2010). When editing takes 

place, questionnaires are checked to detect responses that are incomplete, 

unclear, inconsistent, or unreadable (Malhotra, 2019). The method of data 

gathering will determine how the content is verified for completeness. In 

order to reduce some of the potential issues, the questionnaire responses 

should also be examined (Kumar, 2014).  

 

 

3.6.3 Data Coding 

 

The procedure of identifying and numbering the responses given by the 

responders is known as “coding” (Richards, 2015). This is done mainly to 

help the researcher interpret and classify responses. Chawla and Sondhi 
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(2011) mentioned that the results of the questionnaire are then documented 

in a spreadsheet. Nine sections, labelled A to I, make up the questionnaire 

utilised in this study. The variable codes and assigned values used in the 

various questionnaire sections are shown in Table 3.3. For sections B to I, 

the following codes are used to label each question. 

 

 

 

 

3.7 Data Analysis 

 

The most fundamental use of social statistics involves quantitative data analysis, 

which involves utilizing numbers to find and explain trends in the data (Chambliss 

& Schutt, 2019). Data must first be readied for analysis after it has been gathered. 

To do this, data must be entered into an electronic file using a statistical software 

programme. Statistical techniques must next be used to analyse the data after they 

have been summarised (Antonius, 2004). In our research, we will analyse the data 

collected using SPSS software. 

 

 

3.7.1 Descriptive Analysis 

 

The immediate monitoring of the desired behaviour under normal 

conditions is required for descriptive analysis to study about relevant and 

potentially significant environmental occurrences without the usage of 

Table 3.3: 

Variable-specific codes 

Degree of Agreeance Code 

Strongly Disagree 1 

Disagree 2 

Neither Agree or Disagree 3 

Agree 4 

Strongly Agree 5 

Source: Constructed for Research 
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experimental modification. Descriptive studies therefore identify situations 

that are related to the happening of a specific target response. Descriptive 

analysis is typically used before doing an experimental functional analysis 

as part of a full functional assessment of issue behaviour (Sloman, 2010). 

The data can be transformed using a standard descriptive approach like 

measures of central tendency (mean, mode median), measures of dispersion 

(variance and standard deviation), and measures of position (percentage) 

(Antonius, 2004).  

 

 

3.7.2 Reliability Test 

 

The regularity of a metric is correlated with its trustworthiness`. A person 

taking a test to determine motivation should give reasonably consistent 

responses each time (Twycross & Shields, 2004). Cronbach’s α is the most 

often used test that measure an instrument’s internal reliability. A 

dependability score of 0.7 or greater is regarded as acceptable (Shuttleworth, 

2009).  

 

Note. From Hair, J. F., Page, M., & Brunsveld, N. (2020). Essentials of 

Business Research Methods (4th ed.). Routledge.  

 

 

  

Table 3.4: 

Cronbach’s Alpha Rule of Thumb 
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3.7.3 Inferential Analysis  

 

A whole population can be inferred from a small portion of a sample using 

inferential statistics (Vergura et al., 2009; Zikmund et al., 2013). Therefore, 

to ensure the greatest possible interest population representation, inferential 

statistics depend on appropriate sampling techniques. Inferential statistics 

are built on a foundation of probability theory and hypothesis testing (Allua 

& Thompson, 2009). The primary goal of inferential statistics is not to 

guarantee 100 percent certainty, but rather to provide reliable tools for 

assessing the likelihood or unlikelihood of the generalization the researcher 

desires to make (Núñez, 2007). 

 

 

3.7.3.1 Linear Correlation Coefficient Analysis 

 

Linear correlation coefficient is also known as Pearson’s correlation 

coefficient. It determines how strongly two variables are linearly 

associated. When applied to a sample, the Person’s correlation 

coefficient is denoted by 𝑟. The Pearson coefficients’ range is from 

positive 1 to negative 1, with positive 1 signifying a positive 

correlation, negative 1 signifying a negative correlation, as well as 0 

signifying no link (Sedgwick, 2012).   

 

 

Note. From Evans, J. D. (1996). Straightforward statistics for the 

Behavioral Sciences. Brooks/Cole Pub. Co.  

 

 

Table 3.5: 

General Guide To Interprete Correlation Coefficient Size 
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3.7.3.2 Multiple Linear Regression (MLR) 

 

Similar to linear regression, multiple regression is built on the 

identical core principles. When using multiple regression, more than 

one predictor variable is utilised to identify the factors that have an 

effect on the predicted variable (Kellerman et al., 2019). The 

predicted component, Y, typically depends on a wider set of 

predictor variables, sometimes known as regressors. According to 

Asteriou and Hall (2021), the multiple regression model’s general 

structure is as follows: 

 

 

 

Whereby 

𝑌𝑡 = Dependent variable 

 𝛽0 = Dependent variable’s intercept 

𝛽𝑛  = nth observation's sample scope coefficient 

𝑋𝑛𝑡 = nth observation’s independent variable 

𝜇𝑡 = Error term 

 

This study employed multiple regression to identify the predictor 

variables, such as risk tolerance, financial literacy, overconfidence 

bias, social interaction, herding behaviour, disposition effects, and 

perceived behavioural control. Investment intentions were treated as 

the predicted variable, whereas the aforementioned variables and 

demographic characteristics were handled as predictor factors.  

 

 

3.7.3.3 Analysis of Variance (ANOVA) 

 

In situations when there is one predicted variable and one or more 

predictor variables, the ANOVA statistical test is performed to 

detect variations in the categories’ mean (Sawyer, 2009). The 
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purpose of the ANOVA test is to assess the influence of IVs on the 

DV (Shayfull et al., 2012). F-statistic is used by the ANOVA test to 

determine whether the means of all the classes are similar (Park, 

2009). There are two methods for doing the ANOVA test. One 

predictor variable is included in a one-way ANOVA. While the n-

way ANOVA is employed if there are more than two predictor 

variables (Malhotra, 2010).  

 

 

3.8 Conclusion 

 

For an appropriate study to be done, we should have a solid comprehension of the 

research process. Thus, the various research approaches employed for the empirical 

section of this study were covered in Chapter 3.  
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CHAPTER 4: DATA ANALYSIS 

 

 

4.0 Introduction 

 

Data analysis assists this study in transforming a set of raw data collected into 

actionable insights and constructive findings by examining, organizing, and 

interpreting it. There is a total of 403 respondents collected through survey via 

Google Forms. However, only 400 responses are being examined because the 

remaining 3 disagreed on the acknowledgement of notice. Thus, their data will not 

be processed. By utilising IBM SPSS Statistics Version 28, the results obtained 

from the questionnaire are analysed and interpreted to help to draw conclusions on 

our research goals. This chapter presents and discusses a series of analyses 

including descriptive analysis, reliability analysis, and inferential analysis are 

shown and discussed with numbers and tables.  

 

 

4.1 Descriptive Analysis 

 

Descriptive analysis refers to the strategy adopted to organize, rearrange, as well as 

manipulate data to analyse and interpret them effectively. It assists in summarizing 

and explaining data points in a meaningful manner. When collecting data, 

demographic information is first obtained through a questionnaire under ‘Section 

A’ and the results are presented in frequency tables. The group of respondents 

comprises individuals who are Malaysians and all aged between 18 and 30 years 

old. 

 

 

4.1.1 Demographic Profile 

 

This section demonstrates the respondents’ personal information, including 

their age, gender, ethnicity, highest education level, occupation, annual 
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income, and years of investment experiences. The number of responses for 

each item is analysed and presented through frequency tables. 

 

 

4.1.1.1 Age 

 

Appendix 4.1 presents the frequency distribution of age among 400 

participants, indicating that the majority respondents are aged 

between 22 – 24, which accounted for 39.3% of the total sample. 

Other than that, the age group of 28 – 30 has the lowest frequency, 

representing only 12.3% of the sample.  

 

 

4.1.1.2 Gender 

 

Appendix 4.2 demonstrates the gender distribution of 400 

participants. There are more males as compared to female. 

Specifically, the number of males is 220, which accounts for 55% of 

the total participants, whereas the number of females is 180, 

contributing 45% of the respondents. 

 

 

4.1.1.3 Ethnicity 

 

As demonstrated in Appendix 4.3, it shows the frequency 

distribution of ethnicity among 400 participants. The majority 

participants are Malay, accounting for 64.5% of the total sample, 

followed by Chinese – 29%, Indian – 6.3%, and Dayak – 0.3%. 

 

 

 

 

4.1.1.4 Highest Education Level 
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As illustrated in Appendix 4.4, the frequency of highest education 

level for the 400 participants is shown. Number of individuals who 

hold or currently pursuing a bachelor’s degree hit the highest amount, 

contributing 71.8% of the sample. On the other hand, respondents 

with the highest qualifications of secondary school certificate, 

diploma, master and/or doctoral degree are approximately equal, 

contributed with 7%, 9.3%, and 12% of the total participants.  

 

 

4.1.1.5 Occupation 

 

Appendix 4.5 shows the frequency of occupation for the 400 

participants. As illustrated, more than half of the respondents are 

students, contributing 56% of the total sample. Besides, a total of 

43.3% respondents are working, who comprised by employed 

participants, self-employed participants, and businessman. 

 

 

4.1.1.6 Annual Income 

  

The frequency of annual income for the 400 participants is shown in 

Appendix 4.6. There are 224 respondents with annual income below 

RM 21,000 which is the highest, contributing 56% of the sample. 

The second highest goes to the respondents with annual income 

above RM 48,000 (approximately 20%), while annual income 

between RM 21,000 to RM 24,000 is the lowest (2.3%) among the 

total participants. 
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4.1.1.7 Year(s) of Investment Experience 

 

As demonstrated by Appendix 4.7, it shows the frequency of years 

of investment experience among the 400 participants. 37% of the 

participants have no experience in investing whereas 63% of them 

have investment experience in between the range of less than 1 year 

to above 7 years. Individuals with more than 7 years of investment 

experience is the least among the 400 participants. 

 

 

4.1.2 Measure of Central Tendency 

 

This section includes the mean, median, mode, and standard deviation for 

the items in each variable. The data of the dependent variable (DV) is 

collected in ‘Section B’ of the questionnaire whereas for independent 

variables (IVs) are obtained in between ‘Section C’ to ‘Section I’ of the 

questionnaire. The overall summary of the results and their respective 

measurements is presented in Appendix 4.8. 

 

In overall, all the variables have a mean value in between 3 to 4, in which 

DV (INT) has the highest mean value, 3.9605 whereas IV4 (SI) has the 

lowest, 3.0245. Similar to mean value, IV4 (SI) has the lowest median value 

of 3.0000 while DV (INT), IV1 (RT), IV2 (FL), and IV6 (DE) all have the 

highest median values of 4.0000. On the other hand, the mode values for 

IV6 (DE) and IV7 (PBC) are the highest, recorded at 4.8000 whereas IV4 

(SI) and IV5 (HB) have the lowest mode values of 3.2000. The standard 

deviation for IV4 (SI) is the highest, indicating a higher spread of data from 

the mean, while the standard deviation for DV (INT) is the lowest, recorded 

at 1.04569. 
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4.2 Reliability Analysis 

 

A reliable test is a statistical method that evaluates the dependability and constancy 

of a measuring tool or evaluation instrument. It is used to ascertain the degree to 

which the instrument or tool consistently assesses the same thing throughout time 

and in various circumstances. Cronbach’s coefficient of 1.0 is uncommon since 

every research has some degree of inaccuracy. The majority of researchers set 

thresholds that specify “acceptable” degrees of reliability (Portney & Watkins, 

2015). In general, coefficients below 0.60 indicate poor reliability; coefficients 

from 0.60 to 0.69 is acceptable; coefficient ranging from 0.70 to 0.79 imply good 

reliability; coefficient lies from 0.80 to 0.89 represent excellent reliability; and 

coefficient greater than 0.9 is classified as somewhat high or too high reliability 

despite the fact that these limitations are largely arbitrary. 

 

 

4.2.1 Dependent Variable – Investment Intention 

 

 

 

Looking on Table 4.1, we can see that the Cronbach’s coefficient of 

Investment Intention is 0.908. This indicates that 90.8% of the tested 

statements were accurate. The reliability regime is at its highest level since 

it exceeds 0.75. To put it another way, it indicates that all the independent 

variables that were utilized to determine the dependent variable have high 

dependability. 

 

 

  

Table 4.1: 

Reliability Test of Investment Intention 

N of Items Cronbach’s Alpha Information 

5 0.908 Reliable 

Source: Constructed for the Research 
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4.2.2 Independent Variables 

 

 

 

As demonstrated in Table 4.2, the Cronbach’s coefficient for the predictor 

variables varied from least at 0.746 to most at 0.946. Perceived Behavioural 

Control (PBC), Overconfidence Bias, and Risk Tolerance all have 

Cronbach’s Alpha values above 0.80, which is categorized as “Excellent 

Reliability”, with PBC having the greatest value at 0.946. These input 

variables are considered to be very trustworthy. According to the results, the 

rest predictor variables are deemed to be trustworthy because they have the 

values of Cronbach’s Alpha more than 0.70. 

 

 

  

Table 4.2: 

Reliability Test of All Independent Variables 

Items N of Items Cronbach’s Alpha Information 

Risk Tolerance 5 0.884 Reliable 

Financial 

Literacy 
5 0.771 Reliable 

Overconfidence 

Bias 
5 0.898 Reliable 

Social 

Interaction 
5 0.746 Reliable 

Herding 

Behaviour 
5 0.760 Reliable 

Disposition 

Effect 
5 0.756 Reliable 

Perceived 

Behavioural 

Control 

5 0.946 Reliable 

Source: Constructed for the Research 
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4.3 Inferential Analysis 

 

 

4.3.1 Pearson’s Correlation 

 

A pair of metric variables’ linear relationship is measured via Pearson 

correlation. Correlation coefficients are used to describe the numerical 

representation of the Pearson correlation. Its value falls between -1.00 and 

+1.00, with 0 denoting a complete lack of correlation between the two 

measured variables. Although a perfect link between two variables could be 

represented by a value of -1.00 or +1.00, this is a rare occurrence (Hair et 

al., 2020). 

 

 

Table 4.3:  

Results of Linear Correlation Coefficient Analysis of Predictor Variables  

and Investment Intention 

 INT RT FL OB SI HB DE PBC 

INT 1               

RT 0.690** 1             

FL 0.766** 0.713** 1           

OB 0.672** 0.794** 0.759** 1         

SI 0.580** 0.420** 0.504** 0.501** 1      

HB 0.531** 0.396** 0.432** 0.480** 0.689** 1     

DE 0.724** 0.679** 0.632** 0.713** 0.607** 0.618** 1   

PBC 0.752** 0.694** 0.777** 0.833** 0.575** 0.575** 0.716** 1 

** Correlation is significant at the 0.01 level (2-tailed) 

Source: Constructed for the Research 
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Table 4.3 shows the correlation results between a pair of variables. There is 

a 0.690 correlation between RT and INT. This implies that the greater the 

RT, the greater the intention of a person to invest. In addition, the correlation 

between FL and INT was shown to be positive 0.766. The higher the FL, 

the greater the investment intention of a person. Furthermore, there is a 

0.672 relationship between OB and INT. Apart from that, the DE has been 

determined to be positive correlated with INT at a value of 0.724. This 

suggests that INT rises due to an increment in a person’s propensity to sell 

assets with rising values while holding those with declining ones. Besides 

that, the PBC and INT have a 0.752 correlation. With that being said, the 

stronger the discernment of an individual’s ability to execute the action, the 

greater the intention to invest. To conclude, the above predictor variables’ 

correlation coefficient lies between 0.60 and 0.79, indicating a strong 

positive connection between the aforementioned predictor variables and 

investment intention. 

 

On top of that, the correlation between social interaction and investment 

intention is 0.580. This indicates that the intention of an individual to invest 

rises in proportion to how much they are impacted by the social environment. 

Last but not least, herding behaviour and investment intention have a 

correlation coefficient of 0.531. This illustrates how youth are more likely 

to invest when the phenomena of choosing to follow others is stronger. All 

in all, both predictor variable’s correlation coefficient lies between 0.40 and 

0.59, indicating a moderate positive association between SI/HB and INT. 

 

 

4.3.2 Multicollinearity Test 

 

Appendix 4.9 displays the results of the multicollinearity test using the VIF 

and TOL. When the value of VIF is below 10, we can infer no to have 

significant multicollinearity issue. Each and every predictor variable’s VIF 

value is less than 10, which indicates that the multicollinearity issue is not 
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critical among the IVs. Next, the TOL used to examine for the presence of 

multicollinearity; if TOL less than 0.2, the model is said to have significant 

multicollinearity. According to the results displayed in Appendix 4.9, the 

value of TOL for each IVs is above 0.2, further demonstrating that there is 

no multicollinearity issue across all independent variables. As a result, the 

multicollinearity test’s findings indicate the projected regression result are 

always fair, consistent, and efficient. 

 

 

4.3.3 Multiple Regression Analysis  

 

Model below illustrates how the results of multiple regression analysis 

might be interpreted: 

 

INT = 𝛽0 + 𝛽1 RT + 𝛽2 FL + 𝛽3 OB + 𝛽4 SI + 𝛽5 HB + 𝛽6 DE + 𝛽7 PBC 

 

INT = 0.037 + 0.196 RT + 0.432 FL + (-0.189) OB + 0.077 SI + 0.033 HB 

+ 0.296 DE + 0.192 PBC 

 

Whereby: 

 

INT= Investment Intention 

RT= Risk Tolerance 

FL= Financial Literacy 

OB= Overconfidence Bias 

SI= Social Interaction 

HB= Herding Behaviour 

DE= Disposition Effect 

PBC= Perceived Behavioural Control 

 

Appendix 4.10 displays the multiple regression analysis result, and it 

employed to demonstrate the connection among the DV and IVs. Firstly, 

0.037 as the intercept value indicates that the investment intention among 
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youth will be 0.037 unit if the value of all IVs equal to 0. Next, the 

coefficient value of risk tolerance is 0.196 which represents that the 

investment intention among youth will increase by 0.350 unit for every 1 

unit increase in risk tolerance, all else unchanged. Third, the coefficient 

value of financial literacy is 0.432 and it represents that the investment 

intention among youth will increase 0.432 unit for every 1 unit rise in 

financial literacy, all else being equal. However, the OB with the value of -

0.189 states that the investment intention among youth will decrease by 

0.189 unit for every 1 unit increase in overconfidence bias, ceteris paribus. 

Besides, the value of social interaction is 0.077, which represents that the 

investment intention among youth will increase by 0.077 unit for every 1 

unit rise in social interaction, all else unchanged. Furthermore, the herding 

behaviour has the value of 0.033, which indicates that the investment 

intention among youth will increase by 0.033 unit for every 1 unit rise in 

herding behaviour, all else unchanged. In addition, the coefficient figure of 

disposition effect is 0.296, which represents that the investment intention 

among youth will grow 0.296 unit by every 1 unit grow in disposition effect, 

ceteris paribus. Lastly, the perceived behavioural control has the value of 

0.192 which shows that the investment intention among youth will grow 

0.192 unit by every 1 unit rise in perceived behavioural control, holding all 

other variables unchanged. 

 

Financial literacy has the greatest coefficient value, hence it’s possible to 

conclude that financial literacy has the most influence on investment 

intention among youth. Contrarily, among all the independent variables, 

herding behaviour with the smallest coefficient value considered to have the 

least influence toward the investment intention among youth. Nevertheless, 

the overconfidence bias has the negative coefficient value, thus it can be 

argued that the overconfidence bias has adverse influence on investment 

intention among youth. 

 

On the other hand, the figure of R2 used to indicate the model's ability to fit 

data. The variation in the IVs employed in this analysis may account for 

71.9% of the variation in the DV, according to the R2 value of 0.719. The 
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adjusted R2 (0.714) number also demonstrates that 71.4% of the variation in 

the DV can be accounted for by the variance in the IVs after the degree of 

freedom has been taken into consideration. 

 

 

4.3.3.1 Risk Tolerance (RT) 

 

H0: There is no significant relationship between RT and INT among 

youth. 

 

H1: There is a significant relationship between RT and INT among 

youth. 

 

Appendix 4.10 displays the risk tolerance’s p-value below 0.001, 

which is below the CV of 0.05. Consequently, at a significance level 

of 5%, it can be argued that risk tolerance statistically contributes to 

the explanation of young people's investment intentions. As a result, 

we accept H1 and reject H0. Risk tolerance and investing intention 

among youth has a positive connection, as evidenced by the positive 

coefficient value of 0.196. 

 

 

4.3.3.2 Financial Literacy (FL) 

 

H0: There is no significant relationship between FL and INT among 

youth. 

 

H1: There is a significant relationship between FL and INT among 

youth. 

 

Appendix 4.10 shows the p-value of financial literacy is below 

0.001, which is below the CV of 0.05. Thus, at a significance level 

of 5%, it can be argued that the financial literacy is statistically 

significant to the explanation of young people's investing intentions. 
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As a result, we accept H1 and reject H0. Financial literacy and 

investing intention among youth has a positive connection, as proven 

by the positive coefficient value of 0.196. 

 

 

4.3.3.3 Overconfidence Bias (OB) 

 

H0: There is no significant relationship between OB and INT among 

youth. 

 

H1: There is a significant relationship between OB and INT among 

youth. 

 

P-value of the overconfidence bias is below 0.001, which is smaller 

than the CV of 0.05, according to Appendix 4.10. So, it can be stated 

that overconfidence bias is statistically important to the explanation 

of young people's investment intentions at a significance level of 5%. 

Thus, we accept on H1 and reject with H0. The negative coefficient 

value of 0.189 demonstrates there is an adverse relationship between 

youth investment intention and overconfidence bias. 

 

 

4.3.3.4 Social Interaction (SI) 

 

H0: There is no significant relationship between SI and INT among 

youth. 

 

H1: There is a significant relationship between SI and INT among 

youth. 

 

The p-value of social interaction with 0.032, which is less than the 

CV of 0.05, as per Appendix 4.10. So, it can be stated that social 

interaction is highly significant to the explanation of young people's 

investment intentions at a significance level of 5%. Thus, we accept 
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with H1 and reject with H0. The positive value of coefficient with 

0.077 represents a positive relationship among social interaction and 

youth investment intention. 

 

 

4.3.3.5 Herding Behaviour (HB) 

 

H0: There is no significant relationship between HB and INT among 

youth. 

 

H1: There is a significant relationship between HB and INT among 

youth. 

 

P-value for herding behaviour is 0.394, which is above the CV of 

0.05, according to Appendix 4.10, which supports this conclusion. 

So, it can be argued that the herding behaviour is not statistically 

significance to the explanation of young people's investment 

intentions at significance levels of 5%. Thus, we accept on H0 and 

reject with H1. The positive coefficient value of 0.033 demonstrates 

a positive linkage between herding behaviour and investment 

intention among youth. 

 

 

4.3.3.6 Disposition Effect (DE) 

 

H0: There is no significant relationship between DE and INT among 

youth. 

 

H1: There is a significant relationship between DE and INT among 

youth. 

 

Appendix 4.10 demonstrates the outcome, which indicates that p-

value of disposition effect is below 0.001, and below the crucial 

value of 0.05. Consequently, at the 5% significance level, the 
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disposition effect statistically contributes to the explanation of young 

people's investment intention. H1 is accepted and H0 is rejected, 

demonstrating a significant link between investment intention 

among youth and disposition effect. Youth investment intention and 

disposition effect have a coefficient value of 0.296, indicating a 

positive relationship. 

 

 

4.3.3.7 Perceived Behavioural Control (PBC) 

 

H0: There is no significant relationship between PBC and INT 

among youth. 

 

H1: There is a significant relationship between PBC and INT among 

youth. 

 

Appendix 4.10’s outcome indicates the p-value of PBC is less than 

the CV of 0.05 and is 0.001. It can be inferred that there is a strong 

correlation between youth investment intention and PBC as a result 

of H0 being rejected and H1 being accepted. The relation between 

PBC and investment intention among youth is positive, with a 

coefficient value of 0.192. 

 

 

4.3.4 ANOVA 

 

The outcome of the ANOVA displayed in Appendix 4.11. The outcome 

reveals that the p-value for ANOVA is below 0.001, which is below the CV 

of 0.05, suggesting that the outcome is significant at the level of 5%. This is 

based on the F-statistic and its associated significance value. As a result, it 

can be judged that the means of all groups differ from one another and the 

IVs and DV are statistically significant related. 
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4.4 Conclusion 

 

The study's findings were reached using a variety of data analysis techniques. The 

descriptive analysis provides the characteristics of the sampled demographics. The 

validity of the constructs used in the questionnaire is subsequently evaluated. Lastly, 

inferential analysis was used to investigate the factors influencing young people's 

intention to make investments. The discussion and implications derived from the 

findings of this study, together with its limitations and recommendations, will be 

more thoroughly discussed in the final chapter. 
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CHAPTER 5: DISCUSSION, CONCLUSION, AND 

IMPLICATION 

 

 

5.0 Introduction 

 

This section encapsulates the essence of the research and presents potential avenues 

for future investigation and refinement. Furthermore, it undertakes an evaluation of 

the significant findings of this study, using various behavioural determinants to 

assess the investment inclination of the youth cohort in Malaysia. The section 

conscientiously acknowledges the study’s limitation and provided viable 

suggestions to enhance the quality of future research endeavours. 

 

 

5.1 Discussion on Major Findings 

 

The following Table 5.1 summarizes the major findings for each determinant: 

Table 5.1: Summary on Major Findings 

 

Subtopic 

Hypothesis 

IV Beta P-value Significance Decision 

5.1.1 H1 RT 0.196 <0.001(<0.05) Significant Supported 

5.1.2 H2 FL 0.432 <0.001(<0.05) Significant Supported 

5.1.3 H3 OB -0.189 <0.001(<0.05) Significant Supported 

5.1.4 H4 SI 0.077 0.032(<0.05) Significant Supported 

5.1.5 H5 HB 0.033 0.394(>0.05) Insignificant Not 

Supported 

5.1.6 H6 DE 0.296 <0.001(<0.05) Significant Supported 

5.1.7 H7 PBC 0.192 <0.001(<0.05) Significant Supported 

 Constant 0.037    
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5.1.1 Risk Tolerance 

 

In accordance with the statistical analysis purported in Table 5.1, risk 

tolerance is found to be positively affecting investment intention. This could 

be indicated by the significance of the determinant at confidence interval of 

95%. The result aligns with Yang et al. (2021) who proposed the 

significance of risk tolerance in affecting investment intention on working 

adults in Malaysia, which is also incompatible with the findings from Fauzi 

et al. (2017). Additionally, it is further specified that risk-takers tend to be 

more actively engage in the investment market. However, this study does 

provide a minor disparity in term of the research group, whereby the risk 

tolerance significance was present among the Malaysian youth. 

 

 

5.1.2 Financial Literacy 

 

In accordance with the statistical analysis purported in Table 5.1, financial 

literacy is found to be positively affecting investment intention. The result 

from this study aligns with the research by Tanuwijaya and Setyawan (2021) 

as well as Samsuria et al. (2019) who claimed the same positive relationship 

between these two variables. In other words, a greater level of financial 

literacy would lead to a greater level of investment intention accordingly. 

However, the results contradict with the research by Fauzi et al. (2017) who 

has proposed an insignificant impact of financial literacy on investment 

intention on the general public. This disparity could be explained as Fauzi 

assess the financial literacy on the investment intention from the perspective 

of a general public, whereas this study assess the financial literacy among 

youth in Malaysia. In this context, it is shown that the financial literacy tends 

to be a significant factor among Malaysian youth in the stock market 

investment. 
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5.1.3 Overconfidence Bias 

 

In accordance with the statistical analysis purported in Table 5.1, it is 

surprising to find that overconfidence bias negatively affecting investment 

intention. This finding has been a disruptive one as this contradicts with 

most research, such as research from Yang et al. (2021), Adil et al. (2021), 

Rehan and Umer (2017), Anthony and Joseph (2017) and Bakar and Yi 

(2016). However, the results of a study support the idea that investors make 

irrational decisions. According to Ahmad and Shah (2020) and Kafayat 

(2014), the quality of investment decisions is substantially impacted by 

overconfidence, which is considerably negatively correlated with 

investment decision-making. In short, it means that the individual investors 

might make some irrational investment strategies because they are too 

confident in themselves on the particular investment, therefore, they have 

some bad experiences and no longer have the intention to invest. 

 

 

5.1.4 Social Interaction 

 

In accordance with the statistical analysis purported in Table 5.1, social 

interaction is found to be positively affecting investment intentions. The 

result from these studies is align with Tauwijaya & Setyawan (2021) which 

also applies the theory of planned finance in studying investment intentions. 

Besides, the result supports the finding of a study by Shanmugham and 

Ramya (2012) and Yang et al. (2021) which found that the social interaction 

is significantly influence investment intention in stock market. Therefore, 

the youth’s intention regarding the investment increase as their level of 

social interaction increase. This is due to the fact that social interactions play 

a role in the trading process, and the highly sociable youth think the market 

more alluring when the people around them are engaged in investment. 

 

 

 



LINKAGE BETWEEN BEHAVIOURAL FACTORS AND INVESTMENT INTENTION 

AMONG YOUTH IN MALAYSIA 

__________________________________________________________________________ 

Page 64 of 133 

5.1.5 Herding Behaviour 

 

In accordance with the statistical analysis purported in Table 5.1, it is 

another surprising finding that the result indicates non-significance of 

herding behaviours to investment intention. In the research of Nareswari et 

al. (2021) and Keswani et al. (2019), it is shown that herding behaviour is a 

significant determinant that positively contributes to investment intention. 

However, Ahmed et al (2021) provided that there is no evidence of strong 

relationship between these two variables. On the other hand, Adil et al. 

(2021) provided that herding biases could be positively and negatively 

affecting investors depending on their gender. Thus, these studies have 

shown that herding behaviour could be an instable element for assessing 

investment intention as it varies across different aspects, may it be gender, 

geographical area and so forth. However, this study does provide an insight 

that herding behaviour appeared to be insignificant in indicating youth’s 

intention to invest in Malaysia. 

 

 

5.1.6 Disposition Effect 

 

In accordance with the statistical analysis purported in Table 5.1, it is 

demonstrated that disposition effect does possess a significant positive 

relationship onto investment intention. The result from this study has shown 

a contradicting viewpoint with Lee et al. (2019) that proposed a disposition 

effect that negatively affect the stock market investment intention. However, 

it could be supported by a study shows that there is a positive significant 

linkage between the disposition effect and investment decision (Ahmed et 

al., 2022). The difference between this two research is due to geographical 

factor, where first was researching on Taiwan, while the later was on 

Pakistan. Thus, this study also indicates that the Malaysian youth’s 

intentions to invest are vulnerable to the disposition effect. 
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5.1.7 Perceived Behavioural Control 

 

In accordance with the statistical analysis purported in Table 5.1, it is 

demonstrated that perceived behavioural control would positively affect 

Malaysian youth’s investment intention. This result could be supported by 

Fauzi et al. (2017), Mahardhika and Zakiyah (2020), and Setyorini and 

Indriasari (2020). Hence, it could be concluded that high control perceivers 

would be motivated and encouraged to strive for investment success when 

taking consideration of the difficulty of how hard an investment could be 

conducted. In this study, the behaviours of the respondents have illustrated 

a positive impact of PBC onto their investment intentions. In other words, 

the higher their belief on their investment success, the more motivated they 

are to be investing. 

 

 

5.2 Implication of study 

 

 

5.2.1 Theoretical Implication 

 

This study has made a significant contribution by applying a combination 

of two well-known theories, namely the Theory of Planned Behaviours 

(TPB) and Behavioural Finance Theory, to evaluate the investment 

intentions of youth in Malaysia. The TPB theory was used to examine the 

underlying attitudes and beliefs of the participants towards investing, while 

behavioural finance theory explained the impact of psychological factors on 

investment intention. The study found that several factors, including risk 

tolerance, financial literacy, overconfidence bias, social interaction, 

disposition effect, and perceived behavioural control, were significant 

determinants affecting investment intentions. Interestingly, herding 

behaviour was found to be insignificant in influencing investment intentions. 
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It is noteworthy that the two theories have distinct focuses and scopes, with 

behavioural finance theory being more specific to financial decisioning and 

intentions and TPB theory is applicable to a broader range of behaviours. 

Nonetheless, the study highlights the potential overlap between the two 

theories in examining how investors behave in the market, as depicted in 

Figure 5.1. Overall, the findings of this study could have important 

implications for financial planners and policymakers in Malaysia seeking to 

better understand the investment behaviour of youth. 

 

 

 

 

 

 

 

Figure 5.1. Illustration on Theories Used  

 

 

5.2.2 Policy/Practical Implication 

 

This study has illustrated the importance of risk tolerance, financial literacy, 

overconfidence bias, social interaction, disposition effect and perceived 

behavioural control in influencing investment intentions. A myriad of 

policies and pragmatic measures could be taken to address the importance 

of these determinants. 

 

The current study suggests that respondents who believed themselves to be 

financially literate showed a negative overconfidence bias on their 

investment intentions. Most respondents disagreed, indicating a 

conservative behaviour. This could be because they have no confidence bias 

in investment intention. When investors act in an overly confident manner, 

these investors tend to be taking excessive risks, leading to poor downsides. 

However, the analysis has implied that youth in Malaysia are not affected 

Behavioral Finance 

Theory 

Theory of Planned 
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by overconfidence bias. As such, they tend to be more conservative and may 

possibly refuse to participate in investments. 

 

Besides, the study revealed that financial literacy is a significant factor that 

drives youth towards investing. To encourage youth participation in the 

investment market, it's important to equip them with knowledge on personal 

finance and economics. Azhar (2022) explains that the Malaysian capital 

market faces systemic problems, resulting in low confidence among 

investors. Behavioural factors such as perceived control and disposition 

effect could play a crucial role in determining investors' confidence in the 

market. Financial institutions and individual investors could use this 

information to predict how young investors may behave during significant 

events like financial crises, political instability, or wars. These factors, along 

with risk appetite, can serve as important indicators for investors looking to 

make investment decisions. Risk-takers may enter the market early to make 

profits during risky conditions, while risk-averse investors may enter when 

the market becomes more liquid to minimize risks. Additionally, this study 

has also provided that herding behaviour is insignificant in affecting the 

youth’s investment intention. This could imply the ability of the youth to 

think independently, which could be a result of higher financial literacy. 

Additionally, the high financial literacy shown among the youths may be 

attributed to the success of the Financial Education Network (FEN) in 

Malaysia. The inter-agency grouping has been actively providing reports, 

articles, talks and conferences to equip the public with better financial 

knowledge. In fact, students, youth, adults, and retirees were accommodated 

with distinct financial information. The initiatives conducted encompasses 

a myriad of topics, ranging from personal finance, financial scams, 

cybersecurity, financial management and investments (Financial Education 

Network, n.d.). However, the initiatives conducted were observed to be 

slightly halted in 2023. Hence, this study highlights the significance of the 

Financial Education Network to pursue the strategy in nurturing a greater 

level of financial literacy in the nation. 
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Apart from that, the study provided valuable insights to the Malaysian 

government and policymakers regarding the investment behaviours of 

Malaysian youth. The National Strategy for Financial Literacy 2019-2023 

had highlighted the low confidence levels of Malaysians in their financial 

knowledge, and the study further revealed that investors had unrealistic 

expectations regarding potential annual returns and insufficient knowledge 

about the risk levels of capital market investments (Securities Commission 

Malaysia, 2023). This was reflected in the skewed responses obtained 

during the survey, indicating a lack of financial confidence and confidence 

in surpassing average market returns. Therefore, there was a pressing need 

for increased transparency within the investment sector to provide better 

access and outreach to youth and other investors regarding market risks.  

 

 

5.3 Limitations of study 

 

The present study faces a number of limitations that can be attributed to 

several factors, including the sampling method, questionnaire design, and 

the overall nature of the study. Firstly, it is important to acknowledge that 

convenience sampling was employed for this study, primarily due to 

practical reasons. Although this approach has its advantages, it is also 

vulnerable to certain limitations inherent in the sampling method itself. For 

instance, convenience sampling can result in a biased sample that may not 

accurately represent the target population. Consequently, it may lead to 

overestimation or underestimation of certain cohorts, and this needs to be 

taken into account while interpreting the findings. 

 

Regarding the questionnaire design, it is prominent to note that the survey 

instrument is primarily comprised of closed-ended questions. While this 

approach is considered a standardized means of collecting quantitative data, 

it may restrict the diversity and breadth of responses that the respondents 

can provide. Essentially, participants are constrained to select from a 

predefined set of answers, which may not accurately reflect their actual 
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opinions. Thus, the data obtained from closed-ended questions may not be 

the most reliable method for comprehending the behaviour of Malaysian 

youth. 

 

Moreover, the limitations of this study can also be attributed to the nature 

of quantitative research. In general, quantitative studies heavily rely on the 

active involvement of the researcher in collecting and analysing the data. In 

this context, the study may be susceptible to the interpreter's subjectivity, 

where their experiences and perspectives may influence the interpretations 

made. Therefore, it is essential to consider these limitations while drawing 

conclusions from the findings of this study. 

 

 

5.4 Recommendations of study 

 

This section has addressed several pragmatic recommendations to improve on 

future studies. The recommendations are as following: 

 

1. Change in Sampling Method 

 

Instead of relying merely on convenience sampling, future studies could 

incorporate other types of sampling techniques, such as stratified or cluster 

sampling. These methods involve dividing the population into subgroups 

and then selecting a random sample from each subgroup, which can increase 

the representativeness of the sample and reduce potential bias. This could 

be supported by Margaret (2017) who recommends the application of 

stratified sampling in mitigating potential biases and assist in improving 

representativeness of a sample. 

 

 

2. Open-ended Questions 

As all humans do not behave in an identical way, it is crucial to study 

behavioural factors in view of different perspectives. As such, to obtain 
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more diverse and comprehensive data, the study could incorporate open-

ended questions in addition to closed-ended questions. Open-ended 

questions allow the respondents to provide more detailed and nuanced 

responses that may not be captured by closed-ended questions. This could 

provide more accurate and detailed insights into the behaviours and attitudes 

of Malaysian youth. Besides, it is also recommended that future studies 

could venture into qualitative interviews to gain in-depth understanding on 

their investment intentions. 

 

 

3. Change in the Nature of Study 

Future research could also benefit from incorporating a qualitative research 

approach alongside quantitative methods. As mentioned by Marja and Ann 

(1997), the combination of quantitative and qualitative method could result 

to a degree of comprehensiveness that may not be achieved by either the 

approach solely. Qualitative research provides an in-depth understanding of 

the experiences and perspectives of individuals, which can complement the 

data collected through quantitative methods. This approach can also help to 

address the potential subjectivity of the researcher by providing insights 

from multiple perspectives. At the same time, qualitative studies could be 

used as supporting references to validate the quantitative studies. 

 

In short, incorporating these recommendations into future research could 

enhance the quality and reliability of the data collected and provide a more 

accurate understanding of the behaviours and attitudes of Malaysian youth. 

 

 

5.5 Conclusion 

 

In conclusion, this study looks into the linkage between a number of behavioural 

factors and the investment intention of Malaysian youth. This study has shown that 

behavioural factors, such as risk tolerance, financial literacy, social interaction, 

disposition effect, and perceived behavioural control have a favourable and strong 
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impact on youth’s investment intention. However, it has been discovered that one 

of the factors which is overconfidence bias has a negative impact on youth’s 

intention to invest in financial products. Not only that, but herding behaviour was 

likewise found to have no impact on the investment intention of Malaysian youth. 

 

From the theoretical standpoint, this study has contributed to the application of 

merging the theory of planned behaviour and behavioural finance theory, 

incorporating behavioural elements from both theories to facilitate a more thorough 

comprehension. Additionally, practical implications were provided for lawmakers 

and professionals where the understanding of behavioural factors should be brought 

into concerns as it has been observed the significance of these behavioural 

characteristics in shaping the youth’s intention to be participating in investment 

markets.  

 

However, it is important to note that the sampling method that was employed was 

exposed to limitations of convenience sampling in collecting data. Questionnaire 

design that applied close-ended questions, and the nature of quantitative research 

were also found to be shortcomings of this study. To enhance future findings of the 

study, there are several pragmatic recommendations provided for future research 

co-workers, which includes changing of sampling method to other types of 

techniques such as stratified sampling or cluster sampling, implementing open-

ended questions which enables respondents to give more in-depth and detailed 

answers that may not be reflected by close-ended questions, and changing the nature 

of study to combination of qualitative and quantitative research. 
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APPENDICES 

 

Appendix 2.1 

Summary Table of Past Studies Results 

Author Year Theory Title Variables and Result Others 

Ahmed, Z., 

Rasool, S., 

Saleem, Q., 

Khan, M. A., & 

Kanwal, S. 

2022 Behavioural 

Finance Theory 

Mediating Role of Risk 

Perception Between 

Behavioral Biases and 

Investor’s Investment 

Decisions 

- Herding behaviour 

(Insignificant) 

- Disposition effect (Significant 

positive) 

Risk perception was taken as a 

mediating role. 

Arsyad, I., 

Tayasri, I., Im, L. 

C., & Sahban, 

M.A. 

2021 Theory of 

Planned 

Behaviour 

Perceived Risk and 

Theory of Planned 

Behaviour 

- Perceived risk (Significant 

negative) 

- Subjective norms (Significant 

positive) 

- Perceived behavioural control 

(Significant positive) 

This study successfully extended 

theory of planned behaviour by 

adding attitudinal factor which is 

perceived risk. 
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Ilyas, M., 

Moeljadi, & 

Djawahir, A. H. 

2021 Theory of 

Reasoned 

Action 

The   effect   of   financial   

knowledge   and   financial   

well-being   on investment 

intention mediated by 

financial attitude: A study 

on youth generation and 

Gen Z in Malang City 

- Financial Knowledge 

(Significant positive) 

- Financial Attitude 

(Significant positive) 

- Financial Well-being 

(Significant negative) 

 N/A 

Adil, M., Singh, 

Y., & Ansari, M. 

S. 

2021 Behavioural 

Finance Theory 

How financial literacy 

moderate the association 

between behaviour biases 

and investment decision? 

- Overconfidence bias 

(Significant positive for 

males, insignificant for 

females) 

- Herding bias (Significant 

Negative) 

- Disposition effect 

(Insignificant) 

- Risk-aversion bias 

(Significant Negative) 

- Financial literacy 

(Significant) 

Anticipate the 

moderation/interaction effect of 

financial literacy amongst male 

and female investors. 
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Nareswari, N., 

Salsabila 

Balqista, A., & 

Priyo Negoro, N. 

2021 Behavioural 

Finance Theory 

The Impact of Behavioral 

Aspects on Investment 

Decision Making 

- Investor sentiment 

(Significant positive) 

- Overconfidence (Significant 

positive) 

- Salience (Significant positive) 

- Overreaction (Significant 

positive) 

- Herding (Significant positive) 

Empirical studies prove that 

investors are not fully rational, but 

investment decisions are  also  

driven  by  behaviour. 

Tanuwijaya, K., 

& Setyawan, I. 

R. 

2021 Theory of 

Planned 

Behaviour and 

Social Learning 

Theory 

Can financial literacy 

become an effective 

mediator for investment 

intention? 

- Financial socialization 

(Significant positive) 

- Financial experience 

(Significant positive) 

- Financial literacy (Significant 

positive) 

N/A 

Yang, M., 

Mamun, A. A., 

Mohiuddin, M., 

Al-Shami, S. S., 

& Zainol, N. R. 

2021 Theory of 

Planned 

Behaviour 

Predicting Stock Market 

Investment Intention and 

Behavior among 

Malaysian Working 

Adults Using Partial Least 

Squares Structural 

Equation Modeling 

- Risk tolerance (Significant 

Positive) 

- Financial well-being 

(Insignificant) 

- Financial literacy 

(Insignificant) 

- Overconfidence bias 

(Significant positive) 

This study argued the importance 

of risk tolerance and 

overconfidence bias as predictors 

of working adult’s participation in 

the stock market through stock 

market investment intention. 
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(Significant) 

- Social interaction 

(Significant) 

Ahmad, M., & 

Shah, S. Z. 

2020 Behavioural 

Finance Theory 

Overconfidence heuristic-

driven bias in investment 

decision-making and 

performance: mediating 

effects of risk perception 

and moderating effects of 

financial literacy 

- Overconfidence (significant 

negative) 

- Risk perception (significant 

positive) 

- Financial literacy (significant 

positive) 

N/A 
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S., & Zakiyah, T. 

2020 Theory of 

planned 

behaviour 

Millennials’ Intention in 

Stock Investment: 

Extended Theory of 

Planned Behaviours 

- Attitude toward behaviour 

(Positive) 

- Subjective norms (Positive) 

- Perceived behaviour control 

(Positive) 

- Risk tolerance (Insignificant) 

Concluded that the theory of 

planned behaviour (TPB) 

approach can be applied 

empirically in explaining the 

behaviour of youth investors in 

investing in stocks 

Setyorini, N., & 

Indriasari, I. 

2020 Theory of 

planned 

behaviour 

Does millennials have an 

investment interest? 

theory of planned 

behaviour perspective. 

- Attitude (Insignificant) 

- Subjective norm (Significant 

Positive) 

- Perceived behaviour control 

(Positive) 

N/A 

Keswani, S., 

Dhingra, V., & 

Wadhwa, B. 

2019 Prospect Theory 

and Heuristic 

Theory 

Impact of behavioral 

factors in making 

investment decisions and 

performance: Study on 

investors of National 

Stock Exchange. 

- Herding (Significant) 

- Representativeness 

- Overconfidence (Significant) 

- Anchoring 

- Gambler’s fallacy 

- Availability bias 

- Loss aversion 

N/A 



LINKAGE BETWEEN BEHAVIOURAL FACTORS AND INVESTMENT INTENTION AMONG YOUTH IN MALAYSIA 

__________________________________________________________________________ 

Page 92 of 133 

Madaan, G., & 

Singh, S. 

2019 Behavioural 

Finance Theory 

An Analysis of Behavioral 

Biases in Investment 

Decision-Making 

- Overconfidence (Significant 

positive) 

- Herding bias (Significant 

positive) 

- Disposition effect 

(Insignificant) 

- Anchoring (Insignificant) 

When information is not fully 

available, evidence indicated 

repeated patterns of irrationality 

that appeared like the way 

individual investors arrive at 

decisions and choices when 

confronted with risk and 

uncertainty. 

Samsuria, A., 

Ismiyantib, F., & 

Narsac, I. M. 

2019 Theory of 

Planned 

Behaviour 

Effects of Risk Tolerance 

and Financial Literacy to 

Investment Intentions 

- Financial literacy (Significant 

Positive) 

- Risk tolerance (Significant) 

N/A 

Sri 

Hermuningsih, 

S., Kirana, K. C., 

& 

Kusumawardhan, 

R. 

2018 Theory of 

Planned 

Behaviour 

Determinant Of Potential 

Individual Investors in 

Decision Making of Share 

Investment in Indonesian 

stock Exchange 

- Government support 

(positive) 

- Subjective norm (positive) 

- Self-efficacy (positive) 

- Attitude (positive) 

N/A 
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Paramita, R. A. 

S., Isbanah, Y., 

Kusumaningrum, 

T. M., 

Musdholifah, & 

Hartono, U. 

2018 Theory of 

Planned 

Behaviour 

Young Investor Behavior: 

Implementation Theory of 

Planned Behavior 

- Attitude (No effect) 

- Subjective norm (No effect) 

- Perceived behavioural control 

(No effect) 

N/A 

Metawie, M., & 

Elmosalamy, D. 

A. 

2018 Theory of 

Planned 

Behaviour 

Predictors of Investors’ 

Participation in the 

Egyptian Stock Market: 

Application of Theory of 

Planned Behavior 

- Subjective Financial Literacy 

(Positive) 

- POR (Positive) 

- Risk Avoidance (Negative) 

- PISO (Positive) 

Other moderating factors (as 

change in interest rates, taxes, and 

transaction costs) can be examined 

to test the effect on SMP. 

Akhtar, F., & 

Das, N. 

2017 Theory of 

Planned 

Behaviour 

Predictors of investment 

intention in India Stock 

Markets: Extending the 

theory of planned 

behaviour 

- Financial literacy 

- Personality traits (Significant) 

- Attitude (Significant) 

- Subjective norms 

(Significant) 

- Financial self-efficacy 

(Significant) 

Filled the gap on psychological 

aspect to be strengthened in order 

to create investment intentions 



LINKAGE BETWEEN BEHAVIOURAL FACTORS AND INVESTMENT INTENTION AMONG YOUTH IN MALAYSIA 

__________________________________________________________________________ 

Page 94 of 133 

Antony, A., & 

Joseph, A. I. 

2017 Behavioural 

Finance Theory 

Influence of Behavioural 

Factors Affecting 

Investment Decision—An 

AHP Analysis 

- Overconfidence bias 

(Greatest impact) 

- Representative bias 

- Regret aversion 

- Mental accounting 

- Herd behaviour (Less impact) 

N/A 

Fauzi, A. A. W., 

Husniyah, A. R., 

Fazli, S. M., & 

Amim, O. M. 

2017 Theory of 

Planned 

Behaviour 

Financial Risk Tolerance 

as a Predictor for 

Malaysian Employees’ 

Gold Investment Behavior 

- Investment Knowledge 

(Insignificant) 

- Financial Risk Tolerance 

(Significant positive) 

- Attitude (Significant) 

- Subjective Norms 

(Significant) 

- Perceived Behavioural 

Control (Significant Positive) 

N/A 

Ibrahim, Y., & 

Arshad, I. 

2017 Theory of 

planned 

behaviour 

Examining the impact of 

product involvement, 

subjective norm and 

perceived behavioral 

control on investment 

intentions of individual 

investors in Pakistan 

- Subjective norm (Significant) 

- Perceived behavioural control 

(Insignificant) 

- Product involvement 

(Significant) 

N/A 
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Bakar, S., & Yi, 

A. N. 

2016 Behavioural 

Finance Theory 

The Impact of 

Psychological Factors on 

Investors’ Decision 

Making in Malaysian 

Stock Market: A Case of 

Klang Valley and Pahang 

- Overconfidence (Significant 

positive) 

- Conservatism (Significant 

negative) 

- Herding (Insignificant) 

- Availability bias (Significant 

Positive) 

It is also found that the 

psychological factors are 

dependent of individual’s gender. 

Adam, A. A., & 

Shauki, E. R. 

2014 Theory of 

Planned 

Behaviour 

Socially responsible 

investment in Malaysia: 

behavioural framework in 

evaluating investors' 

decision-making process 

- Moral norm (Significant) 

- Subjective norm (Significant 

positive) 

- Perceived behavioural control 

(Insignificant) 

- Attitude (Significant positive) 

It also has been discovered that 

investors' personal standards 

affect their investment intention 

and conduct. 

Kafayat, A. 2014 Behavioural 

Finance Theory 

Interrelationship of biases: 

effect investment 

decisions ultimately 

- Self-attribution bias 

(Significant negative) 

- Overconfidence (Significant 

negative) 

- Overoptimism (Significant 

negative) 

 

N/A 
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Appendix 3.1 

Pilot Study Reliability Test Result 

Variables  
Cronbach’s 

Alpha 
N of Items Information 

Investment 

Intention 
 0.874 5 Reliable 

Risk 

Tolerance 
 0.778 5 Reliable 

Financial 

Well-Being 
 0.421 5 Not Reliable 

Financial 

Literacy 
 0.711 5 Reliable 

Overconfide

nce Bias 
 0.879 5 Reliable 

Social 

Interaction 
 0.784 5 Reliable 

Herding 

Behaviour 
 0.896 5 Reliable 

Disposition 

Effect 
 0.752 5 Reliable 

Perceived 

Behavioural 

Control 

 0.877 5 Reliable 
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Appendix 3.2 

Questionnaire 
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Appendix 3.3 

Origin of Questionnaire for Each Variable 

 

Investment Intention 

No. Source 

INT1 

INT2 

INT3 

INT4 

Adapted from Yang et al. (2021) 

INT5 Adapted from Schmidt (2010) 

 

 

Risk Tolerance 

No. Source 

RT1 

Adapted from Yang et al. (2021) 

RT2 

RT3 

RT4 

RT5 

 

 

Financial Literacy 

No. Source 

FL1 

FL2 
Adapted from Yang et al. (2021) 

FL3 Constructed ourselves 

FL4 Adapted from Yang et al. (2021) 

FL5 Constructed ourselves 
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Overconfidence Bias 

No. Source 

OB1 

Adapted from Yang et al. (2021) 

OB2 

OB3 

OB4 

OB5 

 

 

Social Interaction 

No. Source 

SI1 

Adapted from Yang et al. (2021) 

SI2 

SI3 

SI4 

SI5 

 

 

Herding Behaviour 

No. Source 

HB1 

Adapted from Yang et al. (2021) 

HB2 

HB3 

HB4 

HB5 
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Disposition Effect 

No. Source 

DE1 

Adapted from Ahmed et al. (2022) 

DE2 

DE3 

DE4 

DE5 

 

 

Perceived Behavioural Control 

No. Source 

PBC1 

PBC2 

PBC3 

Adapted from Schmidt (2010) 

PBC4 

PBC5 
Adapted from Raut et al. (2018) 
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Appendix 4.1 

Frequency Table for Age 

Age 

 Frequency Percent (%) 
Valid 

Percent (%) 

Cumulative 

Percent (%) 

Valid 

18 - 21 115 28.7 28.7 28.7 

22-24 157 39.3 39.3 68.0 

25-27 79 19.8 19.8 87.8 

28-30 49 12.3 12.3 100.0 

Total 400 100.0 100.0  

 

 

Appendix 4.2 

Frequency Table for Gender 

Gender 

 Frequency Percent (%) 
Valid 

Percent (%) 

Cumulative 

Percent (%) 

Valid 

Male 220 55.0 55.0 55.0 

Female 180 45.0 45.0 100.0 

Total 400 100.0 100.0  
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Appendix 4.3 

Frequency Table for Ethnicity 

Ethnicity 

 Frequency Percent (%) 

Valid 

Percent 

(%) 

Cumulative 

Percent (%) 

Valid 

Malay 258 64.5 64.5 64.5 

Chinese 116 29.0 29.0 93.5 

Indian 25 6.3 6.3 99.8 

Dayak 1 0.3 0.3 100.0 

Total 400 100.0 100.0  
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Appendix 4.4 

Frequency Table for Highest Education Level 

Highest Education Level 

 Frequency 
Percent 

(%) 

Valid 

Percent 

(%) 

Cumulative 

Percent (%) 

Valid 

Secondary 

School 

Certificate 

28 7.0 7.0 7.0 

Diploma / 

Technical 

School 

Certificate 

48 12.0 12.0 19.0 

Bachelor’s 

Degree or 

Equivalent 

287 71.8 71.8 90.8 

Master and/or 

Doctoral 

Degree 

37 9.3 9.3 100.0 

Total 400 100.0 100.0  
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Appendix 4.5 

Frequency Table for Occupation 

Occupation 

 Frequency 
Percent 

(%) 

Valid 

Percent 

(%) 

Cumulative 

Percent (%) 

Valid 

Student 224 56.0 56.0 56.0 

Employed 154 38.5 38.5 94.5 

Businessman 13 3.3 3.3 97.8 

Self-employed 6 1.5 1.5 99.3 

Unemployed 3 0.8 0.8 100.0 

 Total 400 100.0 100.0  
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Appendix 4.6 

Frequency Table for Annual Income 

Annual Income 

 Frequency 
Percent 

(%) 

Valid 

Percent 

(%) 

Cumulative 

Percent (%) 

Valid 

Below 

RM21,000 
224 56.0 56.0 56.0 

RM21,000 to 

RM24,000 
9 2.3 2.3 58.3 

RM24,001 to 

RM36,000 
30 7.5 7.5 65.8 

RM36,001 to 

RM48,000 
58 14.5 14.5 80.3 

Above 

RM48,000 
79 19.8 19.8 100.0 

 Total 400 100.0 100.0  
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Appendix 4.7 

Frequency Table for Year(s) of Investment Experience 

Year(s) of Investment Experience 

 Frequency 
Percent 

(%) 

Valid 

Percent 

(%) 

Cumulative 

Percent (%) 

Valid 

No experience 148 37.0 37.0 37.0 

Below 1 year 87 21.8 21.8 58.8 

1-3 years 86 21.5 21.5 80.3 

3.1-5 years 42 10.5 10.5 90.8 

5.1-7 years 23 5.8 5.8 96.5 

 Above 7 years 14 3.5 3.5 100.0 

 Total 400 100.0 100.0  

 

 

  



LINKAGE BETWEEN BEHAVIOURAL FACTORS AND INVESTMENT INTENTION AMONG YOUTH 

IN MALAYSIA 

__________________________________________________________________________ 

Page 127 of 133 

Appendix 4.8 

Mean, Median, Mode, and Standard Deviation for Each Variable Items 

Items Mean Median Mode 
Standard 

Deviation 

DV – Investment Intention 

(INT) 

1.     I will participate in stock 

market investments to earn side 

income. 

 

 

4.0100 

 

 

4.0000 

 

 

4.0000 

 

 

0.99618 

2.     I would like to advise my 

family and friends to invest in 

the stock market. 

 

3.4475 

 

4.0000 

 

5.0000 

 

1.33668 

3.  I am going to start investing 

in stocks. 
4.0125 4.0000 5.0000 1.07248 

 4.     I believe that the stock 

exchange is an effective 

investing channel. 

4.0975 

 

4.0000 

 
4.0000 0.90556 

5. When I have extra money, I 

plan to invest in stock market. 
4.2350 4.0000 5.0000 0.91754 

IV1 – Risk Tolerance (RT) 

1 I would show my willingness 

to take risks in financial 

decisions. 

 

3.8150 

 

4.0000 

 

4.0000 

 

1.17440 

2.    If I unexpectedly received 

some money, I would surely 

invest them in any channel. 

4.0250 4.0000 4.0000 0.96525 

3.    I would prefer to invest in 

stocks rather than to keep 

money in a bank account. 

3.8775 4.0000 4.0000 1.07255 
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4. I consider risk in investments 

as an opportunity. 
3.8500 4.0000 4.0000 1.10479 

5.     I would not mind losing 

some money if some 

unfavourable situations happens 

throughout the investment 

process. 

 

3.3625 

 

4.0000 

 

4.0000 

 

1.28461 

IV2 – Financial Literacy (FL) 

1.      I have basic knowledge on 

investment. 

 

3.6875 

 

4.0000 

 

4.0000 

 

1.17187 

2.      I would check analyses 

before investing. 
4.1175 4.0000 4.0000 0.99558 

3.      I would consider time value 

of money in my investment. 
4.0500 4.0000 4.0000 0.87431 

4.  I would consider long-term 

investments. 
4.1850 4.0000 5.0000 0.95028 

5.      I know how to read trends, 

candle-stick charts, bid-ask 

prices, etc. 

3.4250 4.0000 5.0000 1.39974 

IV3 – Overconfidence Bias 

(OB) 

1.   I feel confident to evaluate 

stock prices in my investment 

portfolio myself. 

 

 

3.3175 

 

 

3.0000 

 

 

5.0000 

 

 

1.30804 

2. My past profitable 

investments were mainly due to 

my specific investment skills. 

 

3.1775 

 

3.0000 

 

4.0000 

 

1.36222 

3.      I always believe that I 

would not fall into any 

investment scams. 

3.9125 4.0000 5.0000 1.20768 
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4.      My investment decisions 

can mostly earn higher than 

average return in the market. 

3.0950 3.0000 3.0000 1.26093 

5.    I believe that my skills and 

knowledge of the market help 

me to outperform the market. 

3.2700 3.0000 3.0000 1.29278 

IV4 – Social Interaction (SI) 

1.   I was influenced by my 

friends when making 

investment decisions. 

 

 

2.9500 

 

 

3.0000 

 

 

2.0000 

 

 

1.32737 

2.      I was influenced by my 

relatives when making 

investment decisions. 

3.0675 3.0000 4.0000 1.37757 

3. I have frequent 

communication with some 

‘investment gurus’. 

3.0725 3.0000 5.0000 1.51756 

4.   I am very active in 

investment related 

conversation. 

3.2700 4.0000 4.0000 1.35709 

5.      I join investment clubs and 

invest with a group of people. 
2.7625 2.0000 1.0000 1.60703 

IV5 – Herding Behaviour 

(HB) 

1.    My volume of investment 

also depends on others opinion 

(financial consultant, etc.). 

 

 

 

 

3.6175 

 

 

 

 

4.0000 

 

 

 

 

 

5.0000 

 

 

 

 

1.25704 

2. I am confident about 

accuracy of investment 

decisions. 

3.4250 4.0000 4.0000 1.23823 
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3.    I believe that information 

from friends is reliable. 
3.0925 3.0000 2.0000 1.27594 

4.     I believe that information 

from colleagues is reliable. 
2.5400 2.0000 1.0000 1.37409 

5.     I believe that information 

from relatives is reliable. 
3.0475 3.0000 4.0000 1.31131 

IV6 – Disposition Effects (DE) 

1. I believe that selling my 

investment early is able to 

secure profits. 

 

4.0000 

 

4.0000 

 

5.0000 

 

1.02353 

2. I believe that my losing 

investments will turn into profit 

in the future. 

3.5225 4.0000 4.0000 1.24433 

3. I afraid that holding a 

profiting stock will turn into 

loss after all. 

3.9150 4.0000 5.0000 1.12068 

4.   I am satisfied with profits on 

investments. 
3.8800 4.0000 5.0000 1.02383 

5.  I prefer selling profiting 

investments rather than holding 

it. 

3.8200 4.0000 5.0000 1.09114 

IV7 – Perceived Behavioural 

Control (PBC) 

1.      I am very confident in my 

ability to invest in stock market. 

3.4300 4.0000 5.0000 1.28227 

2.  I am competent in selecting 

stocks. 
3.3300 4.0000 5.0000 1.35488 

3.      I can simply track the trend 

of stocks. 
3.3200 3.0000 5.0000 1.31603 

4.      I know the platform to buy 

stocks. 
3.8675 4.0000 5.0000 1.21599 
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5.      It is simple for me to find 

profitable stocks. 
3.2400 3.0000 4.0000 1.33298 

Overall Results (Average) 

DV – INT 

 

3.9605 

 

4.0000 

 

4.6000 

 

1.04569 

IV1 – RT 3.7860 4.0000 4.0000 1.12032 

IV2 – FL 3.8930 4.0000 4.4000 1.07836 

IV3 – OB 3.3545 3.2000 4.0000 1.28633 

IV4 – SI 3.0245 3.0000 3.2000 1.43732 

IV5 – HB 3.1445 3.2000 3.2000 1.29132 

IV6 – DE 3.8275 4.0000 4.8000 1.10070 

IV7 – PBC 3.4375 3.6000 4.8000 1.30043 

 

Appendix 4.9 

Table of Multicollinearity Test’s Result 

 VIF TOL 

RT 3.152 0.317 

FL 3.063 0.326 

OB 4.828 0.207 

SI 2.273 0.440 

HB 2.231 0.448 

DE 2.925 0.342 

PBC 4.656 0.215 

a. Dependent Variable: INT 

 

 

Appendix 4.10 

Table of Predicted Regression Result (Multiple Regression Analysis) 

 Beta Standard error T-statistic P-value 

Constant 0.037 0.156 0.240 0.810 

RT 0.196** 0.046 4.232 <0.001 
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FL 0.432** 0.054 8.070 <0.001 

OB -0.189** 0.049 -3.847 <0.001 

SI 0.077* 0.036 2.151 0.032 

HB 0.033 0.039 0.853 0.394 

DE 0.296** 0.053 5.619 <0.001 

PBC 0.192** 0.044 4.330 <0.001 

R2 0.719    

Adjusted R2 0.714    

Standard error 0.48344    

Note: ** Indicates significance at 0.01 level 

* Indicates significance at 0.05 level 
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Appendix 4.11 

Table of ANOVA Result 

 
Sum of 

Squares 
df Mean Square F Significance 

Regression 234.439 7 33.491 143.299 <0.001b 

Residual 91.617 392 0.234   

Total 326.056 399    

a. Dependent Variable: INT 

b. Predictors: (Constant), PBC, HB, RT, SI, DE, FL, OB 
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