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ABSTRACT

Social media is one of the vital things in everyone’s life in this current century. Social media

applications are used for various reasons such as socialising, shopping, and even education

purposes. Social media has become a necessity instead of luxury with the rapid advancement

of technology in every field. Due to the Covid-19 pandemic that occurred 2 years ago, a new

way was found so that students and teachers can continue learning and teaching without

having to see each other physically. Social media platforms such as Microsoft Teams, Google

Meet, and Zoom were used to enable students to learn remotely while platforms such as

Facebook, Instagram and Tik Tok entertained people and helped people to be socially active

online. Even Though, the social media has helped students to study, due to the lack of

face-to- face communication and team building activities, students lack good communication

skills that are vital for their future. This study aims to investigate the negative effects of

Instagram on students' communication skills, and the level of social media usage that affects

the communication skills of students.
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CHAPTER 1

1.1.Background

People use social media a lot due to its nature which is easy to use and is free of

charge. According to Digital Malaysia 2022, the Kepios analysis indicates that social media

users in Malaysia increased by 2.3 million which is 8.0 percent between the years 2021 and

2022. Digital Malaysia 2022 also stated that the number of social media users in Malaysia at

the start of 2022 only was equivalent to 91.7 percent of the total population. This clearly

indicates that social media has become a typical lifestyle for Malaysians, especially the

youth.

Instagram is a social media platform owned by Meta Platforms that enables people to

share any photos and videos. According to NapoleonCat, there were 14,726,800 million

Instagram users in Malaysia as of the month of January 2023 and the second highest number

of users are individuals aged 19-24 years old (2023). This proves that Instagram is very much

popular among university students in Malaysia.

Although social media helps people in terms of providing information, connectivity

with loved ones, and for leisure purposes. It tends to affect a person’s communication skills

as it is not a must for social media users to communicate face-to-face. It is important to have

good communication skills to make sure one’s opinions, ideas, and thoughts are voiced out in

a proper manner.

There are many reasons why effective communication skills are important, such as it

is in great demand in business. According to Kashyap, communication skills allow you to

interact with people effectively and let you make your presence felt by the people present in a

discussion or meeting. (2023). This goes to show that good communication skills are

something that is unavoidable. Good communication skills also help one to enhance his/her

professional image. Good communication shapes one’ first impression on others. Being able

to communicate effectively with people will help build trust, strengthen your professional

relationships, boost teamwork, develop a sense of belongingness, and help you to become

more productive (Kashyap,2023).

Social media does affect communications positively. One of the positive effects of

social media on communication is that platforms such as Facebook, Instagram, and Twitter
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allow people to broadcast their thoughts, feelings, and milestones to their friends and the

general public instantaneously (Jacob,2021). Introverts find it more comfortable to express

their feelings online rather than in face-to-face communication, thus social media helps them

to communicate with others with confidence. Social media is very ideal to be used for

informal communications among family and friends that do not require any form of

professional communication skills. As people can constantly be in touch with their loved

ones. Social media can influence communication skills positively as it allows its users to

provide feedback about something instantly. As providing feedback, especially constructive

feedback, is a vital aspect of good communication skills, social media provides the

opportunity for people to give their feedback whether they like or dislike something.

Although social media helps people in terms of providing information, connectivity

with loved ones, and for leisure purposes. However, It also tends to affect a person’s

communication skills negatively as it is not a must for social media users to communicate

face-to-face.

The excessive usage of social media has brought detrimental effects on people

especially students and their way of communicating with others. According to Jacob, people

have forgotten how to listen to others because of using social media (2021). Listening is one

of the vital aspects of good communication. Good listeners tend to understand the issue or

point being spoken by others and give a proper opinion. Social media shortens the attention

span of students as they can reply instantly. They might not fully understand the context of

what is being said. The use of emojis in messages alters the real meaning of a message thus

creating miscommunication. As students are very much used to instant messaging and instant

replies, they will find it difficult to engage themselves in real-life conversations that might be

longer as they cannot pay enough attention and listen to the other person due to their shorter

attention span. Another negative aspect of social media that affects students' communication

skills is the lack of non-verbal cues. Effective communication involves both verbal and

non-verbal communication. Non-verbal communication involves gestures, facial expressions,

body language and eye contact. As communications on social media are often anonymous

and do not require face-to-face communication, it definitely lacks the usage of non-verbal

communication. Most people become uncomfortable when someone makes direct eye contact

with them ( Jacob,2021). This is because they are not used to making eye contact with others

on a daily basis. Youngsters nowadays struggle to excel in job interviews as they lack the

proper non-verbal communication that is required of them. For example, maintaining proper
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body language such as sitting up straight is very important in an interview, but youngsters

might not know this as social media communication does not require any non-verbal gestures

(Jacob, 2021).

In order to investigate the effects of Instagram usage on the communication skills of

university students in Klang Valley, this research has come up with an exhaustive model by

making reference to the Uses & Gratification Theory. Uses & Gratification Theory states that

people are active in media and are not passive. This theory proposes that people choose to

consume certain kinds of media because they expect to obtain specific gratifications as a

result of those selections (Vinney, 2022).

This research will separate the theory into two parts as in why university students use

Instagram and the gratifications they achieve by using it. These two parts will act as the

individual variables of this research. By knowing why university students use Instagram, we

can determine why they depend on Instagram a lot. By knowing the gratifications they

achieve by using Instagram, we can determine how much it influences their behaviour.

Therefore, this research trusts that these two independent variables can determine the effects

of social media on the communication skills of university students.
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1.2.Research Audience

This research will target University students around the Klang Valley area who are

aged between 19-24 years old. Since Instagram is largely used by university students

according to the statistics by NapoleonCat (2023), this research tends to target them as they

will be suitable participants. Other than that, we choose the research region to be around the

Klang Valley area, this is because it is the capital state of Malaysia and it also houses many

universities, thus providing a lot of university students needed for this research. Therefore, by

researching the target audience stated above, we can determine the Instagram usage

behaviour of university students and how it affects their communication skills.

1.3.Research Gap

The research that studies on Instagram and its effect on the communication skills of

students is still lacking in Malaysia according to the online search that was done for this

research .Other than that, most of the research that studies on the effects of social media on

students only focuses on selective or one particular social media rather than finding out which

ones the students use the most. For example, the studies mostly only focus on Facebook and

its effects. Other than Facebook, we must not ignore that other social media platforms also

have significant impacts on the media behaviour of students. It is very important for the

research to be up to date with the constantly changing social media preferences and trends.

Since current students are more interested in using Instagram, it is vital for us to know the

reasons for this shift in interest and how it impacts the students. Thus, determining the effects

of Instagram on the communication skills of students must be a vital topic that needs to be

researched. Generally, research conducted on the effects of Instagram using the uses &

gratification theory is very limited and has failed to give a comprehensive framework on how

different media influences people differently. In order to complete the gap among the studies,

this research is done to find out the effects that Instagram has on the communication skills of

University students
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1.4. Research Questions

Since this research is done to study the effects of Instagram usage on the communication

skills of university students, the research questions are :

RQ1: What are the factors that cause university students to use the ‘Instagram’ Application?

RQ2: What is the Instagram Usage Behaviour of University Students in Klang Valley?

RQ3: What are the effects of using ‘Instagram’ on the communication skills of university

students?

1.5.Research Objectives

RO1: To find out the factors that cause university students to use the ‘Instagram’ Application.

RO2: To find out the Instagram Usage Behaviour of University Students in Klang Valley

RO3: To find out the effects of using ‘Instagram’ on the communication skills of university

students.
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1.6.Significance of Study

Since there is limited research on the effects of Instagram usage on communication

skills in Malaysia using the uses & gratification theory, this research would help determine

how the uses & gratification theory influences the Instagram usage of the university students

in Klang Valley and how it affects their communication skills. These findings from this

research can help us to understand the media usage behaviour of university students and

understand better how to communicate with them and help educate the students on how social

media is affecting their communication skills. The findings of this research strives to help

give people a wider understanding to the public about the relationship between uses &

gratification theory and the effects of Instagram usage on the communication skills of

university students by explaining using an adequate theoretical framework which is clear and

could make the arguments in this research valid. These research findings can also be referred

to by future scholars for future studies on communication skills and Instagram usage.
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CHAPTER 2

Literature Review

2.1 Previous Researches on The Impact of Social Media Usage

There is quite an amount of research done on the effects of social media usage by

many scholars and each of them explains the effects from different aspects. The first research

article by Wojdan et al (2020), explains the impact of social media on the lifestyle of young

people. The research concluded that youngsters spend so much time per day on social media.

It also mentioned that many young people tend to procrastinate on household chores and

other duties because of their social media usage. According to Wojdan et al, 59% of

respondents who are high school students are lacking sleep due to social media usage and 43

% of respondents have concentration issues in a conversation due to the same reason.

Arguments among loved ones have also occurred to 36% of respondents caused by their use

of social media. Finally, the research suggested that awareness must be increased among

youngsters to educate them on the wide dangers lurking online as there are still some

youngsters who are unaware of the online dangers that they might face. This proves that

social media usage does have a significant impact on people.

The major contributing factors to the usage of social media by university students in

Wuhan, China are privacy, convenience, and time spent (Athukorala, 2018). The researcher

of this study suggests based on his/her findings that the privacy of social media users must be

protected and that education institutions should incorporate media literacy education into

their academic plans. This research explains the reasons why students use social media on a

daily basis and how much it impacts their daily life.

Talakoub (2018) explains about the effect of mobile social networking as a

supplementary strategy on EFL(English For Literature) Learners Writing Ability. This study

shows that the participants of the study had a positive attitude towards mobile social

networking-assisted writing as a supplementary strategy (Talakoub, 2018). The research also

concludes that working together when writing can help students to be more creative and

imaginative when they are writing. Students in the research also felt happier to be able to

communicate with their friends and teacher outside of the classroom. It was also concluded

that the students felt more confident in doing their work while being able to communicate
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with others and also felt confident when using social media during their learning process. The

study also concludes that getting instant feedback from the teacher and their friends helps to

evaluate their work better. The researcher stated that in order to reduce the inaccuracies and

to get a better result, teachers must make sure to identify any limitations and must be efficient

in using social media. This study shows us that social media does have positive effects on

students if it is used for the right purpose.

The positive impacts of social media are the sharing of opinions with others, the

raising of awareness, the sharing of knowledge, the building of relationships, identity,

reputation, and contacts, the improvement of social influence, and the development of other

social skills (Abbas et al, 2019). The drastic advancement in technology has made it possible

for many things to be done via social media thus being able to fulfil one’s desires. The

negative impacts of social media according to the research are depression, stress, anxiety, and

other health problems (Abbas et al,2019). Online scams, cyberbullying, breach of privacy,

and fake news can lead to one feeling totally miserable if they use social media excessively.

The findings of this research also concluded one should balance their time on social media to

avert the bad impacts from them. This study shows that social media has both positive and

negative impacts on a person.

In another research done by Arikewuyo et al (2020) in Russia, the findings showed

that the higher the jealousy, infidelity, and monitoring of romantic partners, the higher the

conflict in a romantic relationship due to social media use. Jealousy, infidelity, and

monitoring of romantic partners were the mediating variables in this research. This study

shows that social media usage has a significant impact on the relationship between people.

The high dependency on social networking sites (SNS) needs to be balanced by

society’s readiness to face the Covid-19 content circulated on the platform (Handarkho et al,

2021). As fake news spreads really fast through social media, authorities must provide people

with reliable information to counter the fake news. According to Handarkho et al (2021), the

uncertainty affects users' tendency to disseminate Covid-19 information to their relatives and

friends without clarifying the correctness. The authorities must make sure news spreading on

social media can be trusted and must be approachable and open to communicating with the

public to clarify their doubt. This study shows that social media is able to shape the

perception of people on a certain news or issue and that miscommunication can occur on

social media and the responsible authorities must take relevant actions to avoid it.
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The increasing level of smartphone addiction negatively affects the communication

skills, academic performance, and social lives of the medical and nursing students ( Celikkalp

et al, 2020). It was suggested that monitoring the smartphone usage of the students to avoid

the negative effects on their communication skills is vital so that they can communicate with

their patients better. The study also says that precautions must be taken to reduce smartphone

addiction by increasing awareness, organising more sports and activities on campus for

students to join, and providing counselling to students with a high level of addiction.

Social media usage has certain serious negative effects on youth such as

cyberbullying, jeopardised privacy, scams, uncredible information, and distraction from

studying (Bahadur, 2021). Even though social media provides easy and open access to

important information, one has to be aware of social media since it is very unpredictable and

is open to various threats, and students’ work might be uncredible as the information that they

use for their assignment might not be accurate.

In a research done on students in Saudi Arabia, it was concluded that social media

helps students to gain more knowledge and find it more convenient that they access their

study materials online (Nasrullah & Khan, 2019). It was also found that the usage of social

media has enhanced the students’ communication skills as they are able to communicate with

teachers and others whenever they want. The students’ social life expanded via social media

as they were able to make a lot of new online friends. The negative impact that was found is

that negative comments and rumours spread faster via social media creating emotional

disturbances among some students. This study explains that using social media can be very

helpful to students if used for good reasons.

Social media is able to influence the communication skills of the students when they

want to learn a new skill or enhance a skill that they already have (Loreto,2022). It also

influences the way students seek new knowledge related to their studies. The study also says

that effective teaching and learning techniques are vital to develop good communication

skills and that real-life experiences are very effective in learning. The study believes that the

face-to-face approach is still a provocative way for students to learn their interpersonal

communication skills.

Mass communication students do not necessarily find it difficult to write formal

writing due to their social media usage and they are able to excel in writing when they are

given the adequate amount of proper training by their lecturers to enhance their writing skills
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(Salaudeen & Lawal, 2019) . The training given is said to limit the effect of their social media

usage.

In a research done in Malaysia post the Covid-19 pandemic, it was found that when

young adults receive positive feedback on their interactions regarding their health behaviour

such as losing weight via Instagram, it increases their motivation to lose weight. The role of

Instagram in this study was mainly to facilitate the process for changing health behaviour

(Wilson et al., 2018) by providing a platform to search for health information and to engage

in social interactions by seeking feedback and sharing knowledge (Razak et al, 2020). This

study explains that social media, mainly Instagram, exposes youths to various health

information and makes it easier for them to refer to the information and to communicate with

others with ease regarding their health behaviour which in return influences them to have a

healthier lifestyle given that the feedback they receive are positive.

Another research done by Devana and Afifah (2020) in Malaysia, it was concluded

that the usage of Instagram vlogs to practise speaking English enhances the speaking skills of

students. It is vital for the teachers to improve their knowledge on new and upcoming

technologies and use it to educate the students. It was found in this research that students had

increased levels of motivation when speaking English after the Instagram vlogs were used.

This is because students are able to express their opinions, hopes,intentions and viewpoints

with more imagination and creativity (Devana & Afifah, 2020). However, the use of

technology for educational purposes must be monitored by the teachers to ensure students

understand what is being taught and to ensure students are getting the adequate amount of

knowledge so that they don't end up learning the wrong information.



24

2.2 Previous Research on Communication Skills

The study of communication skills was quite limited in the past. This research article

by Huaman et al (2022), explains the importance of communication skills in education. The

study concludes that it is vital to identify the different methods of communication aspects, as

it determines the effectiveness of the information, knowledge and the experience that is being

expressed to others. Knowing the right way to communicate, enhances the effectiveness of

the content being shared with others. The study also says that good communication skills

increase the self-efficacy and social skills of the students. Other than that, the study also says

that good communication skills are signs of intelligence and self-development in a student. It

helps the student to develop as an individual. Finally, the study informs that it is important for

teachers to also have good communication skills as they are responsible for passing on the

knowledge to students, thus it is vital for them to communicate with the students in an

understandable way.

The research article by Rosdianti et al (2020) is studying the teachers’ strategy in

developing and measuring students' communication skills. The study concludes that

communication skills are vital for students in order for them to understand their teachers

better, and to broaden their social life in future. It also explains that there are many forms of

communication skills such as written communication, body language, listening and

interpreting and interacting with one’s thoughts and ideas other than oral communication.

In conclusion, there are various forms of communication skills that a person needs to

learn and master in order to build a strong and useful communication with others as

communication is a process that happens daily. It is vital to have good communication as it

enables one to deliver a message precisely to another.



25

2.3 Previous Research on Uses & Gratification Theory on Social Media Usage

The first research article by Hossain, (2018) is on the effects of uses and gratifications

on social media: The Facebook Case with Multiple Mediator Analysis. This research explains

that the increased popularity of social networking services in the virtual world has

encouraged users to have a higher degree of gratification. Not to mention, social networking

services desire to have a higher level of usage by their users. They also mentioned that the

intention of social networking service use should not merely equate to obligating SNS users

to stay with the current service provider but rather due to the greater level of gratification.

Hence, it can be sure that Facebook users fundamentally seek different gratifications to fulfil

their needs and wants. In summary, uses and gratification has a significant direct effect on the

usage intention of Facebook and user habit and subjective norm are significant mediators in

the relationship between U&G Theory and user intention.

The second research article by Hossain et al (2019) is entitled ‘Can Liking Behaviour

Lead to Usage Intention on Facebook : Uses and Gratification Theory Perspective. This

research explains how U&G theory influences the liking behaviour on Facebook to boost

continuous usage intentions in Facebook. The journal explains that there are three types of

gratification that influence liking behaviour on Facebook, such as hedonic gratification which

gives enjoyment, utilitarian gratification which is information-seeking gratification, and

social gratification which gives social interaction. It was founded according to the research

that the gratification with the most positive influence on the liking behaviour is utilitarian

gratification. Social media users feel content when they receive useful information from

Facebook posts. They also feel pleasurable when they view posts from other people. The

journal also included how subjective norms lead to people liking other people’s posts on

Facebook. When people are pressured by the social context, they tend to act according to the

expectations brought upon them. Subjective norms also have a positive effect on liking

behaviour among users as they view other users on Facebook as essential. Other gratifications

such as enjoyment and social interaction have less influence on users' liking behaviour, the

author explained that this could have been due to the act of the participants who use

Facebook during their leisure time and they just scroll through the posts but don't necessarily

like the posts they view.
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Another research by Muhammad.F studying the effects of Instagram on adolescence

and young adults using U&G theory concluded that the adolescents and young adults who use

Instagram receive multiple gratifications by using it such as social interaction, information

seeking, entertainment, relaxation, communicatory utility, convenience utility, expression of

opinion, information sharing, and surveillance/knowledge (Muhammad, 2018). The study

also explains that Instagram usage has both advantages and disadvantages on its users. The

positive gratifications would be enhancing the creativity of users as they can edit any

photos/videos and even sell or promote products via Instagram and instant connectivity that

allows its users to communicate with anyone wherever and whenever they want to. The

negative gratifications/effects of Instagram on adolescents and young adults are the stress and

depression they experience due to the comparison they make with their lifestyle and others’

lifestyle when they are constantly using the application. The study urges that Instagram users

must be completely mindful of their activities on Instagram.

In conclusion, Uses and Gratification theory is related to social media usage. Hence,

the Uses and Gratification theory has to be used to study the effects of Instagram usage on the

communication skills of university students. University students need to know what are the

gratifications that can be received by using Instagram and how those gratifications can affect

their communication skills.
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2.4 Theoretical Framework- Uses & Gratification Theory

The model for this research was created using the Uses & Gratification Theory. Uses

& Gratification theory is one of the important theories that studies the media usage behaviour

of people. It states that the public are active members of the media , hence do not have a

passive behaviour towards the media. The theory proposes that people choose to consume

certain kinds of media because they expect to obtain specific gratifications as a result of those

selections (Vinney, 2022). U&G theory describes the four main reasons/gratifications that

influence people to use a particular media such as Cognitive needs, Affective & Integrative

needs, Social Integrative needs, and Tension release needs. Cognitive needs / Surveillance is

the need to acquire information and knowledge or improve understanding, Affective &

Integrative needs / Identity is the need to have aesthetic/ emotional experiences and the need

to strengthen confidence, status, or credibility. Social Integrative needs/ Relationships are the

need to strengthen relationships with friends/ family. Tension release needs/ Diversion is the

need to relax and escape by lessening one’s awareness of the self (Vinney, 2022).

Researchers have adopted the Uses & Gratifications theory in their research in order

to learn the usage behaviour of their respondents towards social media. The uses &

Gratifications theory helps to explain the various reasons people use social media and the

different types of satisfaction that they get by using social media. As an example, (Hossain,

2018) used Uses & Gratification theory in a research to explain that the high popularity of

social networking sites such as Facebook leads to its users having a higher degree of

gratification. In addition to that, ( Hossain, 2019) has also adopted the Uses and Gratification

theory in another research to explain which gratifications while using Facebook influences

the liking behaviour among its users.

Uses and Gratifications theory has definitely played a pivotal role in both the research

mentioned above to understand people's media usage behaviour, but both the researches only

focus on one particular social media which is Facebook and did not use the Uses &

Gratifications theory to discuss people ‘s usage behaviour and the gratifications they receive

on other social media platforms such as Instagram and how it would influence them.

In this research, Uses and Gratifications theory will be used to determine the main

reasons the University students use Instagram and what are the gratifications they receive by

using Instagram and the effects of their Instagram usage on their communication skills.
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CHAPTER 3

Methodology

3.0 Introduction

In order to conduct this research successfully, certain procedures must be done

precisely. It is vital to follow these procedures in order to study the impact of social media

usage on the communication skills of university students In Klang Valley. In this chapter, I

will be explaining about the research procedure such as the research approach, methods used

to collect the data, the research population & sampling and the data analysis method used.

3.1 Research Approach

The research approach used for this research Is the Quantitative research approach in

order to find the accurate answers to the research questions. The main advantage of using this

approach is that the data from large samples can be processed and analysed using reliable and

consistent procedures through this approach (Scribbr, 2023). This research aims to find out

the effects of social media usage on the communication skills of university students in the

Klang Valley area. The effects of social media usage on the students’ communication skills

will be measured and analysed using survey questionnaires. The same set of questions will be

given to all the respondents.

The research method for this research was chosen based on the objectives of this

research. The questions in the survey will be structured in a way that can help to achieve the

following research objectives:

RO1: To find out the factors that cause university students to use the ‘Instagram’ Application.

RO2: To find out the Instagram Usage Behaviour of University Students in Klang Valley

RO3: To find out the effects of using ‘Instagram’ on the communication skills of university

students
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3.3 Data Collection Method

Since the quantitative research approach is used to fulfil the aim of this research, the

data will be collected through statistics. In quantitative research, data will be collected via

polls, surveys or questionnaires. The data for this research will be collected via online survey

forms. The information from the data collected will then be explained using tables and graphs

after being arranged in a numerical form.

In order for the respondents to answer the questions with ease, the survey questions

will be divided into 3 categories. The same set of questions will be given to all respondents in

order to get accurate results for the research. A questionnaire with questions with regard to

the effects of Instagram usage on the communication skills of University students in Klang

Valley was created as the main data-collecting tool for this study. The questions for the first

section were structured in a way that needed the respondents to answer questions using the

nominal scale. A nominal scale is a measurement scale that normally deals with non-numeric

(quantitative) variables or where numbers have no value (QuestionPro,2023), for example :

Age. The second section of the questionnaire needed the respondents to answer using the

nominal scale, ratio scale and ordinal scale. The ratio scale allows researchers to compare the

intervals or differences while the ordinal scale reports the ranking and ordering of the data

without actually establishing the degree of variation between them (QuestionPro,2023). For

the third section, it requires the respondents to give their answer using the ordinal scale to

determine whether they agree or disagree to a given statement.

The questionnaire was created using a Google form. This is because it is easier to

circulate the questions to a large number of respondents at the same time.The questions

regarding the effects of Instagram usage on the communication skills of students were

adapted from the research done by Chavez et al (2020) to study the Impacts of Social Media

Usage on the Effective Communication Skills of Grade 12 Fidelis Senior High Students .

The first part of the questionnaire focuses on the demographic information of the

respondents such as their age, gender, race, their current University, and their current level of

education. The second section of the questionnaire focuses on the Instagram usage behaviour

of the respondents such as how many years they have been using Instagram, how many hours

do they spend on Instagram, how often they use Instagram in their daily life, and the main
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reason why they use Instagram and also focuses on the main reasons why the students use

Instagram. The third section of the questionnaire is focused on the third objective of the

research by asking questions related to examining the level of influence of Instagram on the

communication skills of the respondents. The purpose of this section is to ask respondents

about their communication skills and their thought process on how Instagram usage affects

their communication skills.

A sample of the questions included in the questionnaire are as follows:

-The use of Instagram resulted for me to show interest and attention to others

Strongly Agree

Agree

Disagree

Strongly Disagree

-The use of Instagram resulted for me to increase my confidence level in writing

Strongly Agree

Agree

Disagree

Strongly Disagree
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3.4 Population And Sampling

The research population for this study will be the university students in the Klang

Valley area as they are the target audience for this particular research. The criterias that are

required by the respondents to be a part of this research are: A) Must be aged from 19 to 24

years old, B)Must be university students who are currently studying in universities in Klang

Valley.

The sampling method used to collect the sample from the population is the Simple

Random sampling method. The simple random sampling method falls under Probability

Sampling as through this sampling, the sample members of the population are chosen

randomly. This sampling method is suitable to be used for this study as most of the university

students use Instagram. Thus, the sample need not be selected on any specific basis.

According to the Department of Statistics Malaysia (2023), Klang Valley’s population

is 8,983,400. There are 1,335,900 young adults aged 19-24 years old in Klang Valley. Thus,

the population of this research is definitely sufficient enough for the research. According to

the Ministry of Higher Education, the population of public and private university students in

Klang Valley is 567,347 (2022). Based on the sample size table by The Research Advisors,

the required sample size for the population size of 567,347 is 107 samples. This is to ensure

the reliability of the survey with 70% confidence level and 0.05 margin of error. 107

respondents are targeted to answer this questionnaire. The questionnaire will be randomly

distributed to the university students regardless of their race and gender.
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Table 3.1. The Sample Size Table
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University No. of respondents

HELP University 1

MAHSA University 1

Putra Intelek International College 1

Sunway University 1

Tunku Abdul Rahman University of Management
and Technology (TARUMT)

59

University Tunku Abdul Rahman (UTAR) 39

University Malaya (UM) 3

Universiti Kebangsaan Malaysia (UKM) 1

Universiti Teknologi Malaysia (UTM) 1

Total 107

Table 3.2 The Universities of Respondents



34

3.4 Data Analysis

Descriptive Analysis

The descriptive analysis will be used to analyse part of the data collected once the

respondents have answered the questionnaire. The data collected from the questionnaire will

be analysed using the descriptive analysis method. The data collected from all three sections

will be transferred into a spreadsheet. It will then be analysed using the SPSS ( Statistical

Package for Social Science) software in order to be effective as SPSS will arrange the data

collected into tables, bar graphs and pie charts for an easier understanding and it will also

calculate the frequency, percentage, mean and standard deviation for all the data collected.

Cronbach’s Alpha

A reliability test known as Cronbach’s Alpha will be done on the questionnaire in

order to determine the questionnaire’s reliability.A higher number of Cronbach’s Alpha for

the questions indicates higher reliability. A pilot test is not required for this questionnaire as

the questions are adopted from a previous research titled ‘The Impacts of Social Media Usage

on the Effective Communication Skills of Grade 12 Fidelis Senior High Students’ by Chavez

et al (2020) .

Table 3.3 Case Processing Summary

Table 3.4 Reliability Statistics
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Table 3.5 Item Total Statistics
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CHAPTER 4

DATA ANALYSIS

4.0 Introduction

In this chapter, all the data collected from the Survey Questionnaire will be distributed

using tables and charts. By using the SPSS software, the information recorded will be

analysed and discussed in-detail in this chapter.

4.1 Demographic Information

4.1.1 Age

Graph 4.1 The Age of Respondents

Graph 4.1 shows the age of the respondents who have participated in the survey.The highest

number of respondents who have participated are 36 respondents who are 19 years old with a

percentage of 33.6%. The lowest number of respondents are 9 respondents who are 23 years

old with a percentage of 8.4 percent.
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4.1.2 Gender

Graph 4.2 Gender of respondents

According to graph 4.2, 25 male respondents and 82 female respondents have completed this

survey with a percentage of 23.4% and 76.6% respectively.

4.1.3 Race

Graph 4.3 The Race of Respondents

All three races, Malay, Chinese, and Indian have participated in this survey. The lowest

number of respondents are Malay with a frequency of 3 and a percentage of 2.8%. The

highest number of respondents are Chinese with a frequency of 81 and percentage of 75.7%.
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A moderate number of Indians have also participated in this survey with a frequency of 23

and percentage of 21.5%.

4.1.4 Current Level of Education

Graph 4.4 The Current level of education of respondents

The highest number of respondents who have participated in this survey are Degree students,

with a frequency of 54 and percentage of 50.5%. The lowest number of respondents are

Master Degree students with a frequency of 1 and percentage of 0.9%. 52 students with a

percentage of 48.6% who are doing their Matriculation/ Foundation/Diploma/STPM have

also participated in this survey.
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4.1.5 Which University are You From?

Graph 4.5 The Respondents Universities

The highest number of respondents are from Tunku Abdul Rahman University of

Management and Technology (TARUMT) with a frequency of 59 and percentage of 55% ,

followed by respondents from University Sungai Long with a percentage of 36% (39

respondents). There are 3 respondents from University Malaya (UM) with a percentage of

3%. There are only 1 respondent from each of the rest of the universities such as HELP,

Sunway University, Putra Intelek International College, Universiti Teknologi Malaysia

(UTM), Universiti Kebangsaan Malaysia (UKM), and MAHSA.



40

4.2 Instagram Usage Behaviour

4.2.1 How many years have you been using Instagram?

Graph 4.6 How many years have you been using Instagram

Table 4.1 Frequency table for how many years have you been using Instagram

According to graph 4.6 and table 4.1, the majority of respondents with a frequency of 51 and

percentage of 47.7 percent have been using Instagram for more than 6 years. A very few of

them have been using Instagram for 1-2 years with a frequency of 4 and a percentage of

3.7%. 5 people have been using it for less than 1 year (4.7%), 30 people have been using it

for 5-6 years (28%) and 17 people have been using it for 3-4 years (15.9%).
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4.2.2 How often do you check your Instagram?

Graph 4.7 How often do you use Instagram?

Table 4.2 How Often do you use Instagram?

The highest number of respondents with a frequency of 52 and percentage of 48.6% use

Instagram very often. 26 people ( 24.3%) use Instagram often, and 15 people (14%) use

Instagram moderately. Instagram is being used less and very less by 7 people (6.5%).
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4.2.3 Which device do you normally use to check Instagram?

Graph 4.8 Which device do you normally use to check Instagram?

Table 4.3 Which device do you normally use to check Instagram?

95 people (88.8%) use their smartphones to check their Instagram. 10 people (9.3%) use

more than 1 of the devices to check their Instagram.
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4.2.4 How many hours per day do you spend on Instagram?

Graph 4.9 How many hours per day do respondents spend on Instagram?

Table 4.4 How many hours per day do respondents spend on Instagram?

The maximum number of respondents (39 people,36.4%) spend 1-2 hours on their Instagram

per day while the minimum number of respondents (7 people, 6.5%) spends more than 6

hours on their Instagram per day. 27 people (25.2%) spend less than 1 hour on Instagram, 25

people (23.4) spend 3-4 hours on Instagram, and 9 people (8.4%) spend 5-6 hours on

Instagram.
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4.2.5 How do you spend your leisure time other than using Instagram?

Graph 4.10 How do respondents spend their leisure time other than using Instagram?

Table 4.5 How do respondents spend their leisure time other than using Instagram?

The maximum number of respondents (49.5%) use other social media such as Youtube,

facebook and Netflix in their leisure time. The activities done by least of the respondents are

watching television (2.8%) and reading (2.8%). Around 26.2% of people exercise or do

sports activity to pass their free time. 44.9% of respondents do more than one activity from

the list.
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4.2.6 What is the main reason for your Instagram usage?

Graph 4.11 What is the main reason for respondents’ Instagram usage?

Table 4.6 What is the main reason for respondents’ Instagram usage?

The highest number of respondents (10.3%) use Instagram as a source of entertainment or

diversion from stress. The lowest number of respondents use Instagram for news or

surveillance. 4.7% of respondents communicate with their family,friends and loved ones

using Instagram. 2.8% of respondents acquire new information or knowledge using Instagram

while 1.9 % share their personal experience with others via Instagram. A majority of

respondents have more than one reason for their Instagram usage.



46

4.3 Instagram Usage and Communication Skills

4.3.1 Verbal Skills

Code Items Strongly
Agree
(%)

Agree
(%)

Disagree
(%)

Strongly
Disagree
(%)

Mean Standard
Deviation

Mean
Ranking

B1 The use of
Instagram
resulted for me
to give
constructive
feedback on
important
discussions

12.1 65.4 15.9 6.5 2.1682 .72014 2

B2 The use of
Instagram
resulted for me
to give time for
others to
respond and
clarify on
important
matters

16.8 62.6 15.0 5.6 2.0935 .73373 4

B3 The use of
Instagram
resulted for me
to show interest
and attention to
others specially
during
discussion

19.6 65.4 12.1 2.8 1.9813 .65849 5

B4 The use of
Instagram
resulted for me
to participate in
disseminating
information
effectively and
my style of
communicating
the message is
clear and
simple

19.6 63.6 12.1 4.7 2.0187 .71350 3

B5 The use of 14.0 53.3 27.1 5.6 2.2430 .76283 1
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Instagram
resulted for me
to improve my
verbal skills

Table 4.7 The Effect of Instagram usage on the verbal skills of respondents

According to table 4.7 there are 5 items that studies the effect of Instagram usage on

the verbal skills of respondents. The items are indicated as B1-B5. B5 is in the first rank as it

has the highest mean value of 2.2430 and a standard deviation of .76283. Majority of

respondents (53.3%) agreed that the usage of their Instagram has improved their verbal skills.

A very few number respondents (5.6%) strongly disagreed that Instagram has improved their

verbal skills. 27.1% of respondents disagreed with the statement while 14 % strongly agreed

with the statement.

B1 is 2nd in ranking with a mean value of 2.1682 and a standard deviation of .72014.

Highest number of respondents (65.4%) agreed that their use of Instagram resulted in them

giving constructive feedback on important discussions. A very low percentage of respondents

(6.5%) strongly disagreed that Instagram usage resulted in them giving constructive feedback

during discussions. 15.9% of respondents disagreed with the statement while 12.1% of

respondents strongly agreed to the statement.

B4 ranks third in the list with a mean value of 2.0187 and a standard deviation of

.71350. Most of the respondents (63.6%) agreed that their usage of Instagram resulted in

them participating in disseminating information effectively and their style of communicating

the message is clear and simple. Least of respondents (4.7%) strongly disagreed that their

usage of Instagram resulted in them disseminating information effectively and that their style

of communicating has become more clearer and simple. 19.6% of respondents strongly

agreed to the statement while 12.1% of respondents disagreed with the statement.

B2 is the fourth in the rank with a mean value of 2.0935 and a standard deviation of

.73373. Majority of respondents (62.6%) agreed that their usage of Instagram resulted in

them giving time for others to respond and clarify on important matters. Lowest number of

respondents (5.6%) strongly disagreed that their usage of instagram resulted in them giving

time for others to respond and clarify on important matters . 16.8% of respondents strongly

agreed with the statement while 15% disagreed with the statement.
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B3 ranks last in the list with a mean value of 1.9813 and a standard deviation .65849.

Most of the respondents (65.4%) agreed that their usage of instagram resulted in them

showing interest and attention to others specially during discussions. The least number of

respondents (2.8%) strongly disagreed that their usage of Instagram resulted in them showing

interest and attention to others specially during discussions. 19.6% of respondents strongly

agreed with the statement while 12.1% of respondents disagreed with the statement
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4.3.2 Non-Verbal Skills

Code Items Strongly
Agree
(%)

Agree
(%)

Disagree
(%)

Strongly
Disagree
(%)

Mean Standard
Deviation

Mean
Ranking

C1 The use of
Instagram
resulted for me
to easily
recognize the
emotions of
someone while
communicating
to others

12.1 65.4 15.9 6.5 2.1682 .72014 2

C2 The use of
Instagram
resulted for me
to pay attention
on careful
gestures and
facial
expressions
during
face-to-face
interaction

15.9 62.6 15.9 5.6 2.1121 .73108 3

C3 The use of
Instagram
resulted for me
to not distract
audience by
using needless
gestures and
such

19.6 65.4 12.1 2.8 1.9813 .65849 5

C4 The use of
Instagram
resulted for me
to maintain
professional
posture during
formal
meetings and
presentations

19.6 63.6 12.1 4.7 2.0187 .71350 4

C5 The use of
Instagram

14.0 53.3 27.1 5.6 2.2430 .76283 1
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resulted for me
to improve my
non-verbal
skills

Table 4.8 The Effect of Instagram usage on the non- verbal skills of respondents

C5 ranked first place in the list with the highest mean value of 2.2430 and a standard

deviation of .76283. Majority of respondents (53.3%) agreed that their use of Instagram has

resulted in them improving their non-verbal skills. Minority of respondents ( 5.6%) strongly

disagreed that their Instagram usage has improved their non-verbal skills. 27.1% of

respondents disagreed with the statement while 14% of respondents strongly agree with the

statement.

C1 is the 2nd item in the list with a mean value of 2.1682 and a standard deviation of

.72014. Most of the respondents (65.4%) agreed that their usage of Instagram resulted in

them to easily recognize the emotions of someone while communicating to others. Least of

the respondents (6.5%) strongly disagreed that their Instagram usage has helped them to

easily recognize people’s emotions while communicating with them. 15.9% of respondents

disagreed with the statement while 12.1% strongly agreed with the statement.

C2 ranks third in the list with a mean value of 2.1121 and a standard deviation of

.73108. Majority of respondents (62.6%) have agreed that their Instagram usage has resulted

in them to pay attention to careful gestures and facial expressions during face-to -face

interactions. Minority of respondents (5.6%) have strongly disagreed that Instagram helped to

pay attention to gestures and facial expressions during a conversation.

C4 ranks fourth in the list with a mean value of 2.0187 and a standard deviation of

.71350. Most of the respondents (63.6%) agreed that their usage of Instagram has resulted in

them maintaining professional posture during formal meetings and presentations. Least of the

respondents (4.7%) strongly disagreed that Instagram has helped them to maintain

professional posture during meetings and presentations. 19.6% of respondents have agreed

with the statement while 12.1% of respondents have disagreed with the statement.

C3 is ranked last in the list with a mean value of 1.9813 and a standard deviation of

.65849 . Majority of respondents (65.4%) have agreed that their usage of Instagram has

resulted in them to not distract the audience by using needless gestures and such. Minority of
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respondents (2.8%) have strongly disagreed that their use of Instagram has helped them to

not distract others using needless gestures and such. 19.6% of respondents have strongly

agreed with the statement and 12.1% of respondents have disagreed with the statement.
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4.3.3 Written Skills

Code Items Strongly
Agree
(%)

Agree
(%)

Disagree
(%)

Strongly
Disagree
(%)

Mean Standard
Deviation

Mean
Ranking

D1 The use of
Instagram
resulted for me
to gain the
ability of
gathering
written
information
from different
sources
professionally

16.8 54.2 25.2 3.7 2.1589 .74161 5

D2 The use of
Instagram
resulted for me
to increase my
confidence
level in writing

12.1 44.9 32.7 10.3 2.4112 .83500 2

D3 The use of
Instagram
resulted for me
to become
more conscious
about grammar
structure and
spellings by
exposing me to
writings with
good grammar
structures and
spellings

10.3 50.5 30.8 8.4 2.3738 .78336 3

D4 The use of
Instagram
resulted for me
to become
more conscious
about
punctuations
when I write by
exposing me to
writings with
good

13.1 41.1 35.5 10.3 2.4299 .84800 1
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punctuations

D5 The use of
Instagram
resulted for me
to improve my
writing skills

9.3 54.2 29.0 7.5 2.3458 .75364 4

Table 4.9 The Effect of Instagram usage on the writing skills of respondents

D4 is the first item in the list with the highest mean value of 2.4299 and a standard

deviation of .84800.Majority of respondents (41.1%) agreed that their Instagram usage

resulted in them becoming more conscious about punctuations when they write by exposing

them to writings with good punctuations. Minority of respondents (10.3%) strongly disagreed

that Instagram has made them more punctuation conscious by exposing them to writings

with good punctuation. 35.5% of respondents disagreed with the statement while 13.1% of

respondents strongly agree with this statement.

D2 ranks 2nd in the item list with the mean value of 2.4112 and a standard deviation

of .83500. Majority of respondents (44.9%) agreed that their usage of Instagram has resulted

in them increasing their confidence level in writing. Minority of respondents (10.3%)

strongly disagree that their confidence level in writing has increased because of Instagram.

32.7% of respondents disagree with the statement while 12.1% of respondents strongly agree

with the statement.

D3 is in the third place in the list with the mean value of 2.3738 and a standard

deviation of .78336. Most of the respondents (50.5%) agreed that their usage of Instagram

has resulted in them becoming more conscious about grammar structure and spellings by

exposing them to writings with good grammar structures and spellings. Least number of

respondents (8.4%) have strongly disagreed that Instagram has made them more grammar

and spelling conscious by exposing them to writings with good grammar structures and

spellings. 30.8% of respondents disagree with the statement while 10.3% have strongly

agreed with the statement.

D5 is the fourth item in ranking with a mean value of 2.3458 and a standard deviation

of .75364. Majority of respondents (54.2%) agreed that their usage of Instagram has resulted
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in them improving their writing skills. Minority of respondents (7.5%) strongly disagreed that

Instagram has helped them to improve their writing skills. 29% of respondents disagree with

the statement while 9.3% of respondents strongly agree with the statement.

D1 is the last item in ranking with a mean value of 2.1589 and a standard deviation of

.74161. Most of the respondents (54.2%) agreed that their usage of Instagram resulted in

them gaining the ability of gathering written information from different sources

professionally. Least number of students (3.7%) strongly disagreed that Instagram had helped

them to gain the ability to gather written information professionally from different sources.

25.2% of respondents disagreed with the statement while 16.8% of respondents strongly

agreed with the statement.
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CHAPTER 5

DISCUSSION AND CONCLUSION

5.0 Introduction

In this chapter, the results that were obtained from the data analysis done in the

previous chapter will be discussed in a more in-depth manner. It will also explain the

limitations that were faced in this research , the recommendations for conducting research in

future, and the conclusion of the entire research.

5.1 Major Findings

5.1.1 The effect of Instagram on the verbal skills of university students

Code Items Strongly
Agree
(%)

Agree
(%)

Disagree\
(%)

Strongly
Disagree
(%)

Mean Standard
Deviation

Mean
Ranking

B1 The use of
Instagram
resulted for me
to give
constructive
feedback on
important
discussions

12.1 65.4 15.9 6.5 2.1682 .72014 2

B2 The use of
Instagram
resulted for me
to give time for
others to
respond and
clarify on
important
matters

16.8 62.6 15.0 5.6 2.0935 .73373 4

B3 The use of
Instagram
resulted for me
to show interest
and attention to
others specially

19.6 65.4 12.1 2.8 1.9813 .65849 5
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during
discussion

B4 The use of
Instagram
resulted for me
to participate in
disseminating
information
effectively and
my style of
communicating
the message is
clear and
simple

19.6 63.6 12.1 4.7 2.0187 .71350 3

B5 The use of
Instagram
resulted for me
to improve my
verbal skills

14.0 53.3 27.1 5.6 2.2430 .76283 1

According to the results obtained from chapter 4, the Instagram usage of students

have positive impacts on their verbal skills. A vast majority of students have agreed to the

statements that were questioned to them regarding Instagram’s impact on their verbal skills

such as being able to give constructive feedback, give others time to respond and clarify,

show interest during discussion, disseminate information effectively in a clear & simple way

and improve verbal skills.

This result also comes in line with the previous study by Devana & Afifah that

discusses the effect of Instagram on speaking skills. The study mentioned that students have

increased level of motivation when speaking English after using Instagram vlogs to help

them. The reason for this is that the students are able to express their opinions, hopes,

intentions and viewpoints with more imagination and creativity (Devana & Afifiah, 2020). In

addition to that, another research by Nasrullah & Khan states that social media such as

Instagram enhances students' communication skills as their social life is expanded online as

they make many new friends via online instantly. The respondents of this research are able to

improve their verbal skills by using Instagram.

5.1.2 The effect of Instagram on the non- verbal skills of university students
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Code Items Strongly
Agree
(%)

Agree
(%)

Disagree
(%)

Strongly
Disagree
(%)

Mean Standard
Deviation

Mean
Ranking

C1 The use of
Instagram
resulted for me
to easily
recognize the
emotions of
someone while
communicating
to others

12.1 65.4 15.9 6.5 2.1682 .72014 2

C2 The use of
Instagram
resulted for me
to pay attention
on careful
gestures and
facial
expressions
during
face-to-face
interaction

15.9 62.6 15.9 5.6 2.1121 .73108 3

C3 The use of
Instagram
resulted for me
to not distract
audience by
using needless
gestures and
such

19.6 65.4 12.1 2.8 1.9813 .65849 5

C4 The use of
Instagram
resulted for me
to maintain
professional
posture during
formal
meetings and
presentations

19.6 63.6 12.1 4.7 2.0187 .71350 4

C5 The use of
Instagram
resulted for me
to improve my
non-verbal

14.0 53.3 27.1 5.6 2.2430 .76283 1
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skills

Table 4.8 The Effect of Instagram usage on the non- verbal skills of respondents

According to the results obtained, it was found that the usage of Instagram by

university students has positive impacts on the non-verbal skills of university students.

Majority of students have agreed that their Instagram usage has caused them to easily

recognize people’s emotions while communicating with others, pay attention to gestures and

facial expressions during a conversation, avoid unnecessary gestures during a conversation,

maintain professional posture during formal meetings and presentations, and improve their

non-verbal skills.

These results are in line with the previous study done by Loreto (2022) on the impact

of social media on communication skills. It is stated that social media influences the

communication skills of students in the process of learning a new skill or enhancing skills

they already possess and the approach of a student seeking for information that is related to

their studies or life. In this case, Instagram has influenced university students to sharpen their

non-verbal skills that are vital for their studies, when they actively seek out information that

is related to non-verbal skills.
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5.1.3 The effect of Instagram on the written skills of university students

Code Items Strongly
Agree
(%)

Agree
(%)

Disagree
(%)

Strongly
Disagree
(%)

Mean Standard
Deviation

Mean
Ranking

D1 The use of
Instagram
resulted for me
to gain the
ability of
gathering
written
information
from different
sources
professionally

16.8 54.2 25.2 3.7 2.1589 .74161 5

D2 The use of
Instagram
resulted for me
to increase my
confidence
level in writing

12.1 44.9 32.7 10.3 2.4112 .83500 2

D3 The use of
Instagram
resulted for me
to become
more conscious
about grammar
structure and
spellings by
exposing me to
writings with
good grammar
structures and
spellings

10.3 50.5 30.8 8.4 2.3738 .78336 3

D4 The use of
Instagram
resulted for me
to become
more conscious
about
punctuations
when I write by
exposing me to
writings with
good

13.1 41.1 35.5 10.3 2.4299 .84800 1
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punctuations

D5 The use of
Instagram
resulted for me
to improve my
writing skills

9.3 54.2 29.0 7.5 2.3458 .75364 4

Table 4.9 The Effect of Instagram usage on the writing skills of respondents

According to the results above, the Instagram usage of students has impacted their

writing skills positively. Most of the university students have agreed that Instagram has

helped them to gain the ability to gather written information from various sources

professionally, increase their confidence in writing, be more conscious about grammar and

spelling when writing , be more conscious about punctuations when writing and improve

their writing skills.

This is in line with the previous research done by Talakoub on the effect of mobile

social networking as a supplementary strategy on the English For Literature (EFL) learners

writing ability. It was stated that using social media during the learning process of students,

increased their confidence in writing and instant feedback on their writing makes the

evaluation better. Moreover, as stated by Loreto (2022) previously,social media such as

Instagram influences the process of learning & enhancing new skills and the approach of

students seeking for information on their studies, thus, in this case Instagram has helped to

sharpen the writing skills of students by exposing them to good examples of writings.
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5.2 Limitations

The limitations that were faced during this research was that the respondents for this

research lacked racial diversity since 75.7% of the respondents were chinese. The number of

Malay and Indian respondents are very much lower compared to the Chinese respondents.

Since Malaysia is an multiracial country, it is important to get an equal amount of responses

from all the three races to have a higher reliability and accuracy in the results.

Other than that, the second limitation for this research is the sample size of the

research. It was mentioned in chapter 3 that the overall population of university students in

Klang Valley is 567,347, but the sample size for this research was only 107 students which is

only 0.02% of the population. Thus, the results of this study were not able to represent all the

university students in Klang Valley.
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5.3 Recommendations

As studies on the effects of Instagram on communication skills are rare in Malaysia,

further research must be done as it is very important for the general public to gain more

information on how social media such as Instagram can shape their perceptions and thoughts

on their communication skills. This research can also be further extended to study how

Instagram can affect the communication skills of the public when communicating with people

who belong to a different race. Since Malaysia is a multiracial country, it is crucial to learn

how social media can affect the public's communication skills while engaging in a

conversation with someone who has a different racial identity. Other than that, since this

research is constrained to the university students around the Klang Valley area, it must be

expanded to university students in all states throughout the country. In addition to that,

university students must always refer to their lecturers or other credible referent place when

they acquire communication skills via social media like Instagram so that they are aware

whether whatever they have learned is right or wrong and are guided to the right pathway.

Lastly, the government must take relevant actions to make sure only useful and credible

information is being shared by online content creators to combat the spread of unworthy

information.
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5.4 Conclusion

In conclusion, this study aims to find out the effect of Instagram usage on the

communication skills of university students with the help of the Uses and Gratification theory

and it was found that Instagram does have a significant impact on the communication skills

of the university students.Various previous researches that explains the effect of social media

such as Instagram on public, communication skills and uses gratifications theory were

referred to carry out this research. After conducting a survey among the University students

in Klang Valley, it was found out that Instagram has a positive impact on communication

skills such as the verbal ,non-verbal and writing skills of the students. This study successfully

has helped to identify in what way Instagram has helped students under each communication

skill. It was concluded that Instagram can be a very useful tool for university students to

sharpen their communication skills if they use it to pursue the particular knowledge and skills

that they need. If the students are concerned about their communication skills, they can use

Instagram as a medium to learn more about it, given that they are willing to search for

references and examples that can help them via Instagram.
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