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Tik Tok & 18 votes: Post GE 15 analysis among Young Chinese voters In P49, Tanjong, 

Penang 

Chapter 1: Introduction 

 

Abstract 

TikTok, a social media platform known for its short-form videos, has gained immense 

popularity among young people around the world. The application has been known for its 

influence on young people's behavior and perceptions, from shaping their opinions on various 

topics, including politics, to affecting their decision-making processes. In this research article, 

we will focus on the influence of TikTok on young Chinese voters in N49 Tanjong, Penang 

state in Malaysia in the coming general election 2022 period. This study aims to explore the 

role of TikTok in shaping the opinions of young voters on political issues and their voting 

behavior. With the help of this research, we hope to gain a better understanding of how social 

media platforms, like TikTok, can influence political views and decision-making among young 

people. 

1.1 Research Background 

TikTok has become a global phenomenon, with over 3 billion downloads and 1 billion 

monthly users worldwide (Midson, 2022). In Malaysia, TikTok has become a popular 

platform among the youth, with nearly 50% of its global audience under the age of 34. 

Understanding the cultural significance and impact of TikTok in Malaysia is important, 

especially when it comes to analyzing the behavior and voting patterns of young Chinese 

voters in the Penang state after the General Election in 2022. 

 



The Malaysian political landscape is diverse, with the population being composed of 

multiple ethnic groups. According to the Department of Statistics Malaysia (2022) the 

Chinese population in Malaysia has a significant impact on the country's politics, making up 

around 22.8% of the total population. Penang state, which has a predominantly Chinese 

population, has become a focal point of political analysis in Malaysia. The post-GE15 

analysis of young Chinese voters in Penang state, and their behavior on social media 

platforms like TikTok, can provide important insights into the current political climate in the 

country. 

 

TikTok, with its algorithmically-driven feeds and experiences, has emerged as a unique 

platform that is explicitly driven by its For You algorithm (Bhandari & Bimo, 2022). TikTok 

has become a powerful tool for communication, entertainment, and cultural expression 

among Malaysian youth. Young Chinese voters in Penang state, who are heavy users of 

TikTok, may be influenced by the content they consume on the platform. The impact of 

TikTok on young Chinese voters and their voting behavior in Penang state, in the context of 

post-GE15 analysis, is an important research topic that can provide valuable insights into the 

evolving political climate in Malaysia. 

 

In conclusion, TikTok has become an integral part of youth culture in Malaysia, with 

young Chinese voters in Penang state being heavy users of the platform. Understanding the 

cultural significance and impact of TikTok on these voters, and their voting behavior in the 

context of post-GE15 analysis, is an important research topic. It can provide valuable insights 

into the current political climate in Malaysia, especially in the context of the diverse and 

multicultural nature of the country's population. 

 



 

 

 

 

 

 

1.2 Problem Statement 

TikTok is a social media platform that has become increasingly popular among young 

people in recent years (Galer, 2020). The platform allows users to create and share short 

videos, and its global reach has made it a popular tool for entertainment, education, and 

activism. However, the impact of TikTok on political participation and voting behavior is not 

well understood, particularly in the context of young Chinese voters in Penang state after the 

2022 general election. 

 

 

The main problem addressed in this research article is the lack of research on the 

relationship between TikTok use and political participation among young Chinese voters in 

Penang state. Although previous studies have examined the use of social media in political 

campaigns and voter behavior, there is limited research on the impact of TikTok specifically 

(Dilon, 2020). Understanding the ways in which TikTok affects political engagement and 

voting behavior among young people in Penang state could provide valuable insights into the 

role of social media in shaping democratic participation. 

 

Moreover, the research article aims to examine the impact of the 2022 general election 

on young Chinese voters in Penang state. The election was marked by a significant shift in 



the political landscape of Malaysia, with the opposition coalition making significant gains. 

However, the impact of this election on young Chinese voters and their political engagement 

has not been extensively studied. By focusing on this particular demographic in Penang state, 

the research article aims to shed light on the factors that influenced voting behavior and the 

impact of the election on future political participation (Dudenhoefer, 2022). 

 

Overall, this research article seeks to address a significant gap in the literature on 

TikTok and political participation, with a particular focus on young Chinese voters in Penang 

state after the 2022 general election. By providing a detailed analysis of the impact of TikTok 

and the election on political behavior, the research article aims to contribute to a better 

understanding of the role of social media in shaping democratic participation among young 

people. 

 

 

 

 

 

1.3 Research Objective 

• RO1: To examine the extent to which TikTok has influenced the political attitudes and 

behaviors of young Chinese voters in N49 Tanjong, Penang state post GE 15 

 

• RO2: To investigate the potential risks and challenges associated with using 

TikTok for political purposes, including the spread of misinformation. 

 

 

• RO3: To assess the effectiveness of political campaigning on TikTok. 



1.4 Research Questions 

• RQ1: How has the use of TikTok affected the voting behaviors of young Chinese 

voters in N49 Tanjong, Penang state after GE15? 

 

• RQ2: : How likely are young Chinese voters to share political content from TikTok 

campaigns with their social media followers? 

 

• RQ3: What are the key elements of an effective political campaign on TikTok? 

 

 

1.5 Research Hypothesis 

H1: Young Chinese voters in N49 Tanjong, Penang state who use TikTok are more likely to engage 

in political discussions, share political content, and participate in political activities compared to 

those who do not use TikTok, due to the platform's interactive and engaging nature. 

 

 

H2: Exposure to political content on TikTok significantly affects young Chinese voters' perception 

of political issues and candidates, leading to either increased or decreased support for certain 

candidates and causes. 

 

1.6 Research Significant 

1.6.1 Theoretical Significance 

In Malaysia, the available research on the influence of TikTok is limited, and it is 

challenging to find any relevant studies or journals in the Malaysian context. This study aims 



to address this gap in the literature and provide a reference for future research on the topic. 

Given the scarcity of studies on the subject in Malaysia, this paper has the potential to 

provide a valuable resource for academicians. 

1.6.2 Practical Significance 

This research on the impact of TikTok on young Chinese voters in Penang state 

carries practical significance in illuminating the function of social media in political 

campaigns and voting conduct. Given TikTok's popularity among the youth and its vast 

reach on a global scale, comprehending its usage by political campaigns and its influence on 

young people's voting choices is crucial. Furthermore, gaining insights into the values, 

attitudes, and actions of young people through their utilization of TikTok can inform 

upcoming political campaigns and policymaking decisions. 

 

1.7 Research Limitation 

In conducting research on Tik Tok and 18 votes: Post GE 15 analysis among young Chinese 

voters in Penang state, it is important to consider the limitations of the study. Firstly, it is important 

to note that the study only focuses on the Chinese population. While this is necessary to investigate 

the experiences of this particular demographic, it is important to acknowledge that the findings may 

not be generalizable to other ethnic groups in Penang state or to the population as a whole. It is 

important to be transparent about the scope of the study and any potential limitations this may have 

on the findings. 

 

Secondly, the study only includes participants between the ages of 18-25. While this age group 

is important to understand the experiences and opinions of young voters, it is important to 

acknowledge that the findings may not be applicable to older age groups. It is important to be clear 

about the age range of the participants and the potential implications this may have on the findings. 



By acknowledging these limitations, the study can be more transparent and nuanced in its findings, 

and other researchers can build on this knowledge by taking into account the unique perspectives and 

experiences of other ethnic groups and age groups in future research. 

1.8 Research Scope 

The purpose of this research is to identify the areas in Penang with the highest Chinese voter 

populations and examine the voting behavior and preferences of young Chinese voters aged 

between 18 and 30 years old in these areas. Specifically, the location with the highest Chinese 

voter populations, P49 Tanjong, will be the focus of this study. According to the 14th General 

Election Malaysia (GE14 / PRU14), The location had a Chinese voter population of 70%. 

 

It is noteworthy that a significant proportion of young voters lack understanding in political 

matters in Malaysia. A report by Institute of Strategic & International Studies in 2022 revealed 

that 60% of youth involved in the UNDI18 program lacked a strong grasp of political issues (Min 

Hui, 2022). Therefore, the findings of this research could provide valuable insights for political 

parties and policymakers in understanding the voting behavior and preferences of this particular 

demographic group in Penang. 

 

 

 

 

 

Literature Review 

2.1 social media 

The 15th General Election came with a hung parliaments without clear winner, Barisan Nasional (BN), 

the longest governing party was defeated again in majority of the parliamentary seats. With only 30 



seats less than half of the other political party. Pakatan Harapan with the highest seats, 81 seats and 

comparative with a new emerging political party Perikatan Nasional (PN), a collation composed of 

the Malaysian United Indigenous Party (Parti Pribumi Bersatu Malaysia; BERSATU), Malaysian 

Islamic Party (Parti Islam Se-Malaysia; PAS) and Malaysian People's Movement Party (Parti Gerakan 

Rakyat Malaysia; GERAKAN) had more than double of BN seats, 74 seats in total. The results of the 

election were mainly due to the online campaigning has become increasingly important in recent 

years, with the COVID-19 pandemic forcing many political parties to shift their campaign strategies 

to digital platforms (Mohamed & Abdul Manan, 2020). Social media has become an increasingly 

important tool for political campaigns, with parties using platforms like Facebook, Twitter, Instagram 

and especially TikTok to engage with voters and spread their message.  

The social media phenomenon started with MySpace in 2003, allowing users to create profiles, 

connect with friends and share content. Although MySpace was soon overtaken by newer platforms 

like Facebook, Twitter and Instagram, social media has since become an integral part of modern 

communication, transforming the way we connect and share information. During periods of political 

turmoil and the Covid-19 Pandemic, individuals are more likely to turn to mass media as a trustworthy 

source of information. As a result, the social media's potential influence on people's attitudes and 

beliefs is significantly increased (Taib & Vivian, 2022). Social media are used by young voters as a 

tool to express their views and opinions on politics through social media, there is a significant group 

of people who actively use these platforms to share their political opinions, views, and news, 

expressing their support for specific political parties or ideologies. Which leads us to the latest social 

media usage, where Trump uses social media extensively to express his ideologies and express support 

when he loses 2020 presidential election. Trump was able to get mob of his supporters through 

Facebook attacked the United States Capitol Building in Washington, D.C. (Timberg et al., 2021).  

Around 80% of internet users in Indonesia belong to the age groups of 20-24 years and 25-29 years 

(Susilo & Putranto, 2018). According to a recent study by the Association of Internet Service 

Providers Indonesia, the 20-24 age group has 22.3 million internet users, which accounts for 82 



percent of the group's total population. Similarly, the 25-29 age group has 24 million internet users, 

equivalent to 80 percent of their total population (Untari et al., 2020). Social media is not only used 

for communication by Indonesian youth but also for sharing their daily activities and grievances. 

Additionally, social media is used for transactions, finding partners, and displaying social status. The 

internet has become a fundamental necessity for Indonesian teenagers, especially those in junior high 

and high school, to support their learning and entertainment needs. The effects of technology and 

communication, particularly social networking, have an impact on adolescents. Even more so with 

how they are affected by political ads on social media to influence their voting behaviour. 

According to the "Digital 2023 Malaysia" report by Datareportal, Malaysia has a high rate of social 

media usage, with 84% of the country's population using social media as of January 2021 (Kemp, 

2023). The most commonly used social media platforms in Malaysia are YouTube, Facebook, and 

WhatsApp, followed by Instagram, Twitter, and LinkedIn. 

 

The report emphasizes that social media has a significant impact on consumer behavior in Malaysia, 

as 74% of internet users in the country utilize social media for product and service research before 

making a purchase. 

Furthermore, the report highlights the growing influence of social media in Malaysian politics, with 

government agencies and political parties using social media platforms to engage with voters and 

supporters. 

 

Overall, the report suggests that social media has become an integral aspect of daily life in Malaysia, 

with a vast majority of the population actively using social media for various purposes such as 

information sharing and political expression (Kemp, 2023). 

 

2.2 TikTok 

In the year 2022, the total count of TikTok users in Malaysia has witnessed a surge, with a current 



estimation of 14.4 million users (Salleh, 2022). Koyak (2021) explain that TikTok is one of the fastest 

growing apps and as the leading social media application, is prevalently used by individuals aged 16 

to 30. The user base of TikTok primarily comprises the generation of humans born after the 

Millennials, colloquially referred to as Generation Z. This generation is responsible for 60% of 

TikTok's usage, and although our understanding of Generation Z is limited, we do know that this 

particular age group has started to shift away from Facebook. The prevalence of TikTok among 

individuals aged 25 and below may seem inconsequential; however, it is imperative to note that 

Generation Z is the most significant cohort in history, surpassing even the Baby Boomers. 

Unlike most social media platforms, TikTok boasts a user base that is predominantly female in the 

United States, with women comprising 60% of the platform's users. The only other social media 

platform that comes close to this is Pinterest. According to a report by The New York Times in 2019, 

several high schools have begun to establish extracurricular clubs dedicated solely to TikTok (Lorenz, 

2020). There has been a trend of political agents who employ TikTok as a platform to disseminate 

politically-tinged content (Cervi & Marín-Llado, 2021). TikTok users have also proclaimed that their 

"Foryoupage", the app's general page, has been privy to content contingent on their political 

predilections via likes, viewing time and comments left on videos (Cervi & Marín-Llado, 2021). 

 

TikTok has garnered widespread usage across various regions and has accrued over 300 million users 

in the Asia-Pacific region, excluding China and India. This staggering figure highlights the immense 

popularity of the app, indicating that it has gained traction among individuals from diverse 

backgrounds and cultural spheres. 

 

TikTok rapidly gained immense popularity, becoming the most downloaded app in both 2019 and 

2020, with a staggering 693 million and 850 million downloads, respectively. Despite launching in 

2017, it managed to claim the seventh spot among the most downloaded apps of the decade and is 

emerging as a formidable challenger to Facebook's dominance in the social networking sphere in the 



West (Iqbal, 2023). 

 

However, TikTok has had to navigate through a series of controversies, including being banned by 

India and Pakistan in 2019 for "morality issues," which were eventually lifted (Singh, 2020). But the 

ban was reinstated by India in June 2020, along with several other Chinese-based apps, due to 

escalating tensions between the two countries. 

 

On May 13, 2022, a report by The Vibes mentions there was a posting of hate content on TikTok in 

Malaysia. Some social media users are blaming supporters of Perikatan Nasional for the incident. In 

addition, there are reports of children in schools discussing the risks associated with supporting a 

government that includes DAP (Shah Mohsen, 2022). Some believe that these discussions are the 

result of false narratives that have been spread through indoctrination. 

 

Muhammad Khalil, the son of party president Tan Sri Abdul Hadi Awang, has credited the social 

media platform TikTok for the Islamist party's success in winning 49 seats during the 15th general 

election (GE15) under the Perikatan Nasional (PN) coalition (Morden, 2022). He believes that this is 

a sign that political Islam is gaining popularity in Malaysia, and the "conservative religious politics" 

of PAS are becoming more appealing to young and first-time voters. This suggests that PAS's strategy 

of using social media to reach out to voters and promote its ideology has been successful. It also 

highlights the importance of social media in shaping public opinion and influencing election 

outcomes. 

 

TikTok has emerged as a powerful social media platform that has the potential to influence the youth's 

voting behavior and shape their political views. Its ability to reach a large and diverse audience 

through short, engaging videos has made it a popular tool for political campaigns and propaganda. 

However, as seen in the case of Malaysia, there are concerns about the spread of hate content and false 



narratives on the platform, which can potentially indoctrinate young and impressionable minds. It is 

crucial to address these concerns and ensure that the content on TikTok is factual and free from hate 

speech. With proper regulation and responsible use, TikTok can be a valuable tool for engaging and 

informing young voters, and for promoting a healthy and informed democracy. 

 

2.3 Undi 18 GE-15 

According to the Official Undi 18 website, Undi18, a Malaysian youth movement, successfully fought 

to modify Federal Constitution Article 119(1), lowering the voting age from 21 to 18 (Lee, 2021). The 

Malaysian Students' Global Alliance launched the campaign in 2016 as a student-led effort, and it has 

since organised town halls, seminars, and public engagements to raise awareness of youth democratic 

representation. Undi18 has met with lawmakers from all political parties and believes in crossing party 

lines for young empowerment. The movement won a historic Constitutional Amendment with 

unanimous agreement from both the Upper and Lower Houses of Parliament in July 2019, thanks to 

the backing of YB Syed Saddiq Syed Abdul Rahman (Halid, 2021). 

In most European countries, the voting age is 18 years. It had become the most common voting age, 

and it remains the same today. Ever since 1946, Czechoslovakia became the first country to lower 

their minimum voting age to 20 and since then most countries have started to lower their minimum 

voting age. The most prevalent voting age of 18 is linked to military enlistment, as it is the age when 

citizens are typically eligible to join the military. Therefore, those who are able to serve their country 

are inclined to exercise their right to vote during elections. 

Switzerland is one of the European countries where direct democracy and federalism are prominent 

features. Any Swiss citizen who is 18 years or older, excluding individuals incapacitated due to mental 

illness or disability as outlined in article 136, section 1 of the federal constitution, can participate in 

National Council elections, including voting and being a candidate (Von Wyl, 2022). 

Additionally, there is a push from the Switzerland Parliament to lower the voting age to 16. There 

exists a divide between the younger generation and the government, as the former is more inclined to 



protest publicly rather than engage in institutional democracy by means of voting in elections or 

referendums, initiating political actions, or joining political parties (Wälterlin, 2020).  

This divide highlights a disparity between politically active youth and established democratic 

institutions. Interestingly, lowering the voting age to 16 is not seen as a pressing concern among Swiss 

youngsters. 

The minimum age for voting in some other parts of the world, such as Asia, is 17 years old, as seen 

in Indonesia where it is the lowest in the Southeast Asian region and globally (Gnanasagaran, 2018). 

The country has not expressed interest in allowing their military and police personnel to vote. 

Meanwhile, in the West, Guatemala does not permit active-duty armed forces members to vote and 

confines them to their barracks on election day.  

During the 2014 legislative elections in Indonesia, the complicated election process and unclear 

eligibility rules resulted in inadequate voter education for young people (Gnanasagaran, 2018). 

Although the minimum voting age is 17, married individuals with an ID can also vote, which led to 

confusion among young voters who lacked information on their designated districts and the large 

number of candidates running for over 19,000 seats. As a result, it was predicted that young voters 

would not participate much in the elections. 

To address this issue, online voter education and electoral information emerged as an alternative 

source of information for young voters. The Central Statistics Agency (BPS) reported that 11.7% of 

voters in Indonesia's 2014 Elections were first-time voters, highlighting the need for more resources 

to educate young people about the importance of voting (Osman et al., 2014). Interestingly, Indonesia 

has a large population of young people, making it one of the most active nations on social media, 

which has prompted political parties and candidates to conduct their election campaigns online. By 

leveraging social media platforms, parties and politicians can reach out to more young voters and 

provide them with the necessary information to make informed decisions on election day. 

Malaysia experienced a significant milestone in its journey towards democracy when the Undi 18 bill 

was passed by the Parliament, enabling citizens aged 18 and above to participate in voting and 



contesting for political positions. This historic moment was further amplified by the unanimous 

approval of the bill without any exceptions. The bill was also endorsed by the upper house of the 

Parliament on July 25, 2019. Nonetheless, various studies indicate that the engagement of young 

people in conventional politics has been on the decline in recent times, as stated by Norhafiza Mohd 

Hed & Maria T Grasso (2019), Sloam (2016), and Sloam & Henn (2019). In the past few decades, 

there has been a global trend of decreasing voter turnout especially among young voters which seems 

to reinforce that young voters engagement with politics through the conventional way is decreasing 

(Solijonov, 2016; Blais, 2014) 

Additionally, many Malaysian researches only concentrate on specific age categories, primarily those 

above 21 years old, as noted by Norhafiza Mohd Hed & Maria T Grasso (2019). Ming, Azhar, Hazri, 

and Mulakala (2012) discovered that their study included respondents aged 17 to 19 years old, albeit 

their ratio to the overall number of respondents was minimal. This could be attributed to the fact that 

individuals under 18 years old are not legally authorized to vote. However, with the implementation 

of Undi18, the number of eligible voters has increased, and it is expected that around 1.2 million 

additional voters will participate in the upcoming GE15. This group of young voters, also known as 

the Undi18 group, has caught the attention of political parties, who are now competing for their 

support in the upcoming 15th general election (Jaafar, 2022). 

 

2.4 Young Chinese Voters 

According to the United Nations, "youth" refers to anyone aged 15 to 24, however the Commonwealth 

extends this to people aged up to 29. These definitions, however, are not established. According to the 

United Nations Population Division, the worldwide population of young people aged 10 to 24 

accounts for 23.6% of the world's total population of 7.8 billion in 2021. According to the Department 

of Statistics Malaysia, the number of people aged 15-30 in Malaysia in 2018 is expected to be 

approximately 15.1 million, which is 46.64 percent of the total population in the country. (Bernama, 



2019). According to Ahmad and Zin in 2021, the Youth Development and Societies Act 2007 (Act 

688) defines youth in Malaysia as those aged 15 to 30 years old as of 2018 (Yunus & Landau, 2019). 

As a result, this study of young Chinese voters' political identities will focus on those aged 18 to 30, 

taking into account the Ministry of Youth's new age group formed in 2018 and Malaysia's new 

minimum voting age, which will take effect in December 2021.  

The Malaysian Department of Statistics Official Portal reported that the Chinese make up the second 

largest ethnic group in Malaysia, comprising 22.6% of the population (Department of Statistics 

Malaysia, 2021). Thus, it is crucial to comprehend the factors that impact the goals of the Chinese 

struggle. Moreover, analyzing Chinese politics would enable one to grasp how these factors affect the 

political conduct of the Chinese community and translate into voting behaviour that supports or 

opposes the current government. More than 71% of the young voters indicated their preference for 

multi-racial political parties, which represented the interests of all Malaysians regardless of ethnicity 

or religion 

The political behavior of Malaysian Chinese voters has been widely described as adhering to the 

"pendulum swing" theory (Khadijah, and Loh 2016). This characterization suggests that the majority 

of Malaysian Chinese voters tend to alternate their political support between one side and the other at 

successive generations. Specifically, they may either favor increased representation in the government 

or a stronger opposition depending on the circumstances. This pattern of political behavior has been 

observed and studied by scholars and experts in Malaysian politics. 

Additionally, Chin et al. (2015) conducted a study that presents a contrasting perspective on the voting 

behavior of Chinese Malaysian voters. The authors concluded that Chinese Malaysians make rational 

and dynamic political decisions. Based on their survey conducted in July 2013, they tend to support 

political parties that can effectively represent their ethnic rights and fulfill their desire to live in a well-

governed society. Despite the current rejection of BN by Chinese Malaysians, their voting patterns 

may change in the future as their decision-making is not static. 

Prof James Chin, an academic director at the Asia Institute in the University of Tasmania and a 



political analyst, has stated that Chinese voters' demands in Malaysia have not changed since the 1970s  

(The Star, 2022). They request equal treatment, recognition of Chinese culture, and a government that 

is free from corruption. The youth voters, on the other hand, are more concerned about issues such as 

employment, property prices, and college fees, and they prioritize economic opportunities over their 

rights and benefits. The Chinese community as a whole wish for a stable country that can produce 

better economic outcomes by adhering to the rule of law. Due to the allocation of seats, particularly 

in rural areas, Sabah, and Sarawak, the Chinese often perceive the election as unfair. Voters who are 

automatically registered are not inclined to vote because they are typically apolitical and have not 

enrolled themselves as voters. As a result, the turnout rate for these registered voters is expected to 

remain low unless an outstanding candidate wins their hearts or a candidate forces them to back his 

or her opponent. In conclusion, understanding the political behavior and demands of young Chinese 

voters is crucial to comprehending the complex political landscape in Malaysia. While some scholars 

suggest that the Chinese community adheres to a "pendulum swing" theory in their political support, 

others argue that Chinese voters make rational and dynamic decisions based on their desire for 

equitable treatment, cultural recognition, and clean governance. Young Chinese voters prioritize 

economic prospects over their rights and benefits, but also show a preference for multi-racial political 

parties that represent the interests of all Malaysians. With the incoming state poll set to take effect in 

June 2023, it will be interesting to observe how these young voters shape the political landscape in 

Malaysia and whether their demands and preferences shift over time. 

 

2.5: Theoretical Framework (Rational Choice Theory) 

In accordance with Merriam (1997), a theoretical framework is an integral component of any study, 

as it offers a foundation for research and facilitates the research process. It enables researchers to 

determine appropriate research methodologies, examine data, identify gaps in the literature, and 

establish hypotheses for empirical testing. Although quantitative research approaches necessitate a 

theoretical foundation to test hypotheses, qualitative studies can also employ a theoretical framework. 



This framework entails presenting a specific theory and integrating empirical and conceptual research 

on the subject (Creswell, 2003). 

 

This study employs a theoretical framework based on the Rational Choice Theory (RCT) to investigate 

the voting patterns and the impact of TikTok on the voting habits of young Chinese voters in Penang 

state (Levine & Palfrey, 2007; Simon, 1955; Weakliem & Heath, 1994). The RCT is a widely used 

framework in social sciences that assumes individuals make rational choices based on their 

preferences and the available information (Simon, 1955). By applying the RCT to this study, a 

conceptual framework can be developed to grasp the rational decision-making process underpinning 

the voting behaviors of young Chinese voters in Penang state. Specifically, the RCT can be used to 

identify the factors that influence young Chinese voters to vote in a particular way, such as their 

preferences, beliefs, and the available information. Furthermore, the RCT can be used to investigate 

the impact of TikTok on the voting habits of young Chinese voters in Penang state by understanding 

how TikTok influences their preferences, beliefs, and the available information, and how these factors, 

in turn, influence their voting behaviors. Overall, the RCT provides a useful framework for 

investigating the voting patterns and the impact of TikTok on the voting habits of young Chinese 

voters in Penang state, and can inform the research design and analysis of this study. 

 

2.5.1 Rational Choice Theory 

In present-day academic discourse, Rational Choice Theory is understood as a framework that 

proposes criminal behavior to be driven by a self-centered assessment of the pros and cons of different 

options, with the preferred option being the one believed to offer the highest possible benefit. The 

advocates of this theory also emphasize the importance of an individual's self-interest, commonly 

known as self-regarding preference in the field of economics. 

According to Smith (1759), the framework suggests that individuals act based on their own self-

interests, and that in a free market economy, self-interested competition drives the workings of the 



"invisible hand." 

According to Rational Choice Theory, individuals act rationally when voting or making decisions that 

serve their economic interests, while politicians seek election or re-election. This theory is both 

predictive and prescriptive, as it allows individuals to pursue their self-interests while anticipating the 

consequences of their actions. The theory assumes that individuals make decisions that will result in 

the best possible outcomes. The cost-benefit principle, which has been extended to political science, 

particularly in the context of voting behavior, forms the basis of this theory. (Paternoster et al., 2017) 

suggest that when confronted with a voter who states that their motivation for voting is due to a sense 

of civic duty, a rational choice theorist would disregard the voter's interpretation and instead apply 

their own version of rational choice theory, assuming that the decision to vote is driven by a cost-

benefit analysis that serves to maximize the voter's self-interest.  

Rational choice theory is a powerful tool for forecasting and analysing voter behaviour, as well as for 

comparing different actors such as people, political parties, and governmental bodies. Rational choice 

theory has proven to be an effective tool in predicting and analyzing voter behavior, while also 

facilitating comparisons between various actors, such as individuals, political parties, and 

governmental entities. As an illustration, Aldrich (1993) argues that rational choice theory allows 

individual voters to evaluate a political party's policies and image as the subject of their rational choice 

analysis. 

Downs (1957) argues that voters engage in logical decision-making processes when deciding whether 

to vote and whom to vote for. The rational choice approach is centered on the idea that voters make 

rational decisions by considering the qualities of candidates and political parties before casting their 

ballots. Rational Choice Theory posits that individuals are rational when making decisions, including 

when voting, and that they act in their self-interest. Politicians seeking re-election are also believed to 

take actions that would increase their chances of being re-elected. The underlying assumption is that 

decisions are made to maximize benefits while minimizing costs. This cost-benefit principle has been 

applied to the field of political science, particularly in the study of voting behavior. 



Based on this, the rational choice theory has three main principles. Firstly, it assumes that all voter 

decisions are rational and guided by self-interest, with the goal of maximizing their action for the most 

benefits (Smith, 1991). Secondly, it is possible to predict the effects of a voter's decision based on 

various options within the consistent framework of the democratic political system. Lastly, while 

consistency is a significant aspect, some degree of uncertainty is necessary to allow for multiple 

possibilities and contribute to a democratic society. Therefore, the rational choice theory relies on 

consistency, uncertainty, and rationality to explain the behavior of voters, political parties, and 

governments during an election that is not based on ideology. 

Boudon (1998) argues that there are limitations to Rational Choice Theory, as it has been unable to 

adequately explain certain significant phenomena. These limitations are known as "empirical 

objections" to the theory. The constraint of Rational Choice Theory lies in the difficulty individuals 

face in making informed decisions due to limited information and uncertainty. This may necessitate 

alternative decision-making methods. For instance, although an individual's vote has an 

infinitesimally small probability of affecting the outcome of an election, people still choose to vote. 

Therefore, it is challenging to attribute the motivation behind such behavior to the expected outcomes 

of specific actions. 

Despite its flaw, rational choice theory remains a valuable instrument for analyzing voting patterns in 

Malaysia. However, the effect of social media channels, such as TikTok, on the voting behavior of 

young Chinese voters in Penang is not yet understood. Therefore, the objective of this study is to 

establish a correlation between the use of TikTok and the voting habits of young Chinese voters in 

Penang following the 2022 General Election.  

The findings of this research will reveal the potential influence of social media on young voters' 

political engagement and contribute to a more comprehensive comprehension of the function of 

technology in shaping democratic processes. 

 

 



2.6 Conceptual Framework 

A conceptual framework is a tool that integrates relevant theories, empirical research, and concepts to 

advance and systematize knowledge about related concepts or issues. Its primary purpose is to define 

a concept, map out the research terrain or conceptual scope, systematize relations among concepts, 

and identify gaps in literature. A conceptual framework provides a systematic approach to 

understanding complex ideas and their relationships, particularly when a concept lacks a 

comprehensive understanding and integrated framework within the research community. The 

framework describes the relationship between the main concepts of a study and is arranged in a logical 

structure to provide a visual display of how ideas in a study relate to one another. By bringing together 

relevant concepts, theories, and empirical research, a conceptual framework advances the 

understanding of the concept and its relationships with other concepts. (Adom et al., 2018; Rocco & 

Plakhotnik, 2009). 

In order to analyze the Young Chinese Voters behaviors, the study will employ the Rational Choice 

Theory models. The associations between TikTok, rational choice and the voting trend are represented 

in Figure 1 as below: 

 



 

Figure 1: Impact of TikTok on Political Attitudes and Voting Behavior of Young Chinese Voters in 

N49 Tanjong, Penang. 

 

Several studies have been conducted on the voting patterns of Chinese voters in Malaysia, as 

evidenced by the works of Pandian (2014) and Hed & Saunders (2020). However, it has been observed 

that most of these studies have primarily focused on young voters aged 21 and above, particularly 

those of Chinese descent, and have explored their voting patterns in relation to their political identity. 

Notably, there is a dearth of research on the voting behavior of individuals aged 21 and below, 

particularly those belonging to the UNDI 18 group. This gap in the literature presents an opportunity 

for further investigation into the impact of social media, specifically TikTok, on the political attitudes 

and voting behavior of young Chinese voters in N49 Tanjong, Penang state. By addressing this gap, 

the study can provide valuable insights into the role of social media in shaping democratic 

participation and political views among young people in Malaysia, and can inform political campaigns 

and elections in the region. 
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It has been observed that previous academic studies have overlooked the constituencies selected for 

this study, specifically Tanjong, and have instead focused on larger cities, particularly in Lembah 

Klang. Consequently, the research questions outlined in the preceding chapter are of utmost 

importance and require urgent attention. The literature review conducted for this study has revealed a 

scarcity of resources, particularly in the field of political science, which further highlights the 

significance of this research. 

 

 

 

 

 

Methodology: 

 

3.1 Research Design: 

 

According to Swaen (2022), a conceptual framework is a model that illustrates the relationship 

between relevant variables pertaining to a problem. This framework serves as the basis for the entire 

study, as hypotheses are developed and tested based on it to confirm the theory formulated. 

This research will adopt the quantitative research is the most generally employed approach in the 

social sciences, and it entails the use of methods, tools, and assumptions to examine psychological, 

social, and economic phenomena through the examination of numerical patterns (Patton, 1987). There 

are several types of research in this category, including descriptive, correlational, experimental, and 

causal-comparative research. Because this is a quantitative study, it is critical to comprehend the link 

between independent and dependent variables. The study also comprises data collecting in order to 

detect and analyse conclusions by recognising patterns in the data. Heale and Twycross (2015) suggest 



that surveys or questionnaires are an effective method of collecting data when the researcher has a 

clear understanding of what is required and how to measure the variable of interest. This approach 

can also facilitate the generalization of findings from the study participants to a broader population. 

 

 

3.2 Sample and Sampling: 

The population targeted for a survey represents the total group whose data will be collected (Etikan, 

2017). A sample, on the other hand, is a pre-selected portion of the population. The process of 

selecting persons for the sample, which includes determining the subjects to be investigated, is known 

as sampling (Acharya et al., 2013). Probability sampling and non-probability sampling are the two 

types of sampling procedures. In this study, the study population consists of individuals between the 

ages of 18 and 30 who identify as members of the Chinese community residing in Penang state. To 

ensure that the sample is representative of the population, we will use simple random sampling and 

snowball sampling to select participants. This method involves selecting participants randomly from 

the population, ensuring that each member has an equal chance of being selected. 

According to Krejcie and Morgan's table, the research selected a sample of eligible voters from a 

specific geographic location. The sample size was determined to be 384 for a population of 100,000 

or more, as recommended by the table. This research will aim for 400 sample for a more accurate 

result. For a population size of 2,800, the recommended sample size was 338, which was used to 

calculate the sample size (Krejcie & Morgan, 1970). 

Prior to data collection, it's crucial for researchers to determine if their sample size is sufficient to 

produce accurate and dependable results (Chua Yan Piaw, 2020). In order to verify the appropriateness 

of the sample size recommended by Krejcie and Morgan (1970), the research team conducted 

statistical power analysis using Cohen's (1988) method. The recommendation by Memon et al. (2020) 

for a minimum of 200 cases further reinforces the significance of having an adequate sample size. 

The target population for this study consists of young Chinese voters aged 18 to 25 from one 



parliamentary constituency in Penang state: P49 Tanjong (approximately 49,586 registered voters 

(84.17%). This decision is based on the enormous number of voters in these districts, as well as the 

fact that more than 70% of registered voters in both areas identify as Chinese. 

 

 

3.3 Data Collection: 

In this research, quantitative data collection methods will be employed, given its critical role in the 

research process. Despite being considered an older research technique, surveys remain the most 

commonly used data collection method in social research today. The study will specifically target 

registered voters in their respective parliamentary constituencies, which will be selected through 

simple random sampling methods (Acharya et al., 2013). These techniques will ensure that every 

respondent has an equal and known probability of being selected for the study. 

This research will utilize a quantitative research approach and employ descriptive research methods 

to analyze the data collected. Descriptive analysis is a statistical technique that aids in identifying the 

optimal solution to research problems. Measures such as mean, median, percentage, and frequency 

will be used to analyze the collected data (Izenman, 2009). 

Data will be collected using a questionnaire survey instrument, which will be administered to the 

selected participants. A questionnaire is a structured research tool that consists of a series of questions 

and prompts intended to obtain data and information from respondents (Levenstein et al., 1993). 

Compared to other research instruments, questionnaires can be assessed in a more objective and 

scientific manner (Lederman et al., 2002). Moreover, the standardized nature of questionnaires 

enables researchers to conveniently collect and analyze relevant data (Marshall, 2005). Hence, 

questionnaire is selected for this study. 

(Oreiro et al., 2019) suggest that questionnaires are a suitable research instrument as they allow for 

standardization and efficient collection of relevant data. In this particular study, a questionnaire was 

deemed the most appropriate data gathering method. Questionnaires can be categorized into two types: 



structured and non-structured. A structured questionnaire, according to Bolarinwa (2015), is a highly 

reliable data gathering instrument that delivers quantitative data that is both easy to analyse and 

reduces deviations. As a result, a structured questionnaire was employed as a research instrument in 

this study to obtain quantitative data. 

The survey will be distributed through a Google survey questionnaire, which will be distributed 

physically or email to the eligible voters who will then have the option to complete the questionnaire 

anonymously. The questionnaire will consist of three sections with 5 questions each. Section A 

consists of acquiring data on how TikTok affects the voting behaviors of young Chinese voters in 

Penang state after GE15. The questionnaire includes questions on considering a candidate's TikTok 

account, influence of political content, frequency of engagement, and the impact on political 

knowledge and motivation. Section B acquiring data on questions on the frequency of encountering 

political misinformation, its impact on voting behaviors, confidence in distinguishing accurate 

information from misinformation, likelihood of reporting misinformation, and the potential 

effectiveness of fact-checking tools. Section C is acquiring data includes questions on the likelihood 

of engagement with humor or satire, focus on policy issues, use of user-generated content, utilization 

of influencers, and the likelihood of sharing political content with social media followers. The study 

aims to identify the most effective strategies for political campaigns on TikTok. All questions in the 

questionnaire were adopted and modified from past studies to suit this study. English will be the 

medium use as most of the participants would be urbanite and should not have any issues. It is also 

the lingua franca of South East Asia countries even in Malaysia its commonly use (Seidlhofer, 2005; 

Kirkpatrick et al., 2016). 

 

Due to the unavailability of updated data on the GE15 election in Penang state, as it will only be held 

in July 2023, we will be using the most recent election results available to us, which are from the 

GE14 electoral results. It is assumed that the data from the previous election will not differ 

significantly from the upcoming election. Please refer to Table 1. 



Table 1: Total Number of Sample Populations 

Parliamentary DUN Registered 

voters 

Chinese 

voters 

Population Sample 

P49 

Tanjong 

49,586 

410 

N 26 

Padang Kota 

14,476 75.97% 10,997      75 

N 27 

Pengkalan Kota 

20,069 92.12 % 18,487       255 

N 28 

Komtar 

15,041 81.45% 12,250       80 

TOTAL 49,586  41,734  

 

 

 

 

3.4 Data Analysis: 

Data analysis involves the process of assessing and interpreting collected data to extract relevant 

information for further study. This may include various steps such as measuring variability, evaluating 

relationships, and testing hypotheses to draw conclusions (Ibrahim, 2015). In this study, the researcher 

will utilize the Statistical Package for the Social Sciences software (SPSS) 29, the latest version of the 

statistical software platform, to analyze the research findings. According to Suresh (2015), SPSS is 

particularly important for social science research, especially for survey-based data analysis. Both 

descriptive and inferential analyses will be conducted using SPSS. The researcher will employ 

Pearson Correlation Analysis to examine the relationship between TikTok usage and the political 

participation of the respondents as outlined in RQ3. Additionally, descriptive analysis will be used to 



calculate the mean of variables for RQ1 and RQ2. Three independent variables—TikTok usage, 

political interest, and political knowledge—will be analyzed using SPSS to determine the mean, and 

Pearson Correlation Analysis will be used to assess the relationship between these variables and 

political participation. This analysis is commonly used to measure the significance and strength of the 

relationship between variables (Turney, 2022). Ultimately, this approach aims to determine whether 

these variables significantly impact the political participation of Tanjong Chinese youth on the social 

media platform TikTok. 

3.5 Ethical Considerations 

Ethical considerations were taken into account throughout the research process. Informed consent was 

obtained from all participants, and anonymity and confidentiality were ensured during the data 

collection and analysis process. 

 

 

 

 

3.6. Questionnaire questions 

Research Questions Questionnaire question 

Research Question 1: How has the use of 

TikTok affected the voting behaviors of 

young Chinese voters in Penang state 

after GE15? 

 

   

 

1. To what extent do you agree that 

TikTok has influenced your political 

beliefs? (Likert 7-point scale) 

2. How often do you come across political 

content on TikTok? (Structured 

question) 

3. Have you changed your political views 



as a result of content you have seen on 

TikTok? (Structured question) 

4. Do you believe that TikTok has made 

you more informed about political 

issues? (Likert 7-point scale) 

5. How likely are you to vote in the next 

election as a result of political content 

on TikTok? (Likert 7-point scale) 

Research Question 2: What are the common types 

of misinformation spread through TikTok in 

relation to political issues? 

1. Have you come across any political 

content on TikTok that you believe to 

be false or misleading? (Structured 

question) 

2. How often do you fact-check political 

content on TikTok before sharing it? 

(Likert 7-point scale) 

3. To what extent do you believe that 

misinformation on TikTok can 

influence political attitudes and 

behaviors? (Likert 7-point scale) 

4. Have you ever shared political content 

on TikTok that you later found out to 

be false or misleading? (Structured 



question) 

5. How likely are you to report political 

content on TikTok that you believe to 

be false or misleading? (Likert 7-point 

scale) 

 

 

 

 

 

 

Research Question 3: What are the key elements of 

an effective political campaign on TikTok? 

1. To what extent do you believe that 

political campaigns on TikTok can 

influence your voting behavior? (Likert 

7-point scale) 

2. What types of political content on 

TikTok are most likely to capture your 

attention? (Structured question) 

3. How often do you engage with political 

content on TikTok by liking, 

commenting, or sharing? (Likert 7-

point scale) 

4. How likely are you to participate in a 



political campaign on TikTok by 

creating and sharing your own content? 

(Likert 7-point scale)  

5. What do you believe are the most 

important factors for a political 

campaign to be successful on TikTok? 

(Structured question) 

 

3.7. Summary 

 

 

Chapter three meticulously solidifies the research design and methodology. The survey 

instrument, meticulously crafted from established measures within relevant literature, aims to 

illuminate the anticipated research outcomes. This rigorous approach ensures precise alignment with 

research objectives, targeted exploration of research questions, and rigorous testing of proposed 

hypotheses. A pilot study further honed the survey's efficacy in preparation for the forthcoming data 

collection phase. Additionally, thorough reliability testing validated the accuracy and consistency of 

both variables and questionnaire items. 

 

The subsequent chapter will shift focus to the insightful presentation and discussion of the 

study's findings. In-depth analysis of the results will be undertaken, fostering meaningful discourse 

and illuminating conclusions that draw together the entirety of the research journey. 

 

 

 



CHAPTER 4 RESULTS AND DISCUSSION 

The researcher utilized the snowball sampling technique to distribute a survey questionnaire 

and initially selected 400 responses for analysis. However, upon identifying that 10 survey 

responses did not meet the required criteria, an additional 10 responses were chosen to replace the 

disqualified ones. The disqualified responses typically indicated a lack of engagement with TikTok 

in their daily routines. In the Google Form setup, individuals who do not use or are not interested in 

TikTok were instructed to conclude their participation as they did not meet the eligibility criteria for 

the research. Consequently, the total number of respondents for this study stands at 410 young 

Chinese voters. 

 

4.1.1 Demographic Profile  

 This study draws upon a sample of 410 young Chinese individuals who, as first-time voters, 

actively engage with political information on TikTok through searching, receiving, and sharing 

content. Given this homogeneity in key demographic aspects, the subsequent table focuses on 

further characterizing the sample through variables such as TikTok usage frequency, age, and type 

of school attended. 

 

Tanjong Demographic   Frequency  Percentage 

How often do you use 

TikTok? Always 210 51.2% 

 

Seldom 65 15.9% 

  Sometimes 135 32.9% 

Age 18-20 245 59.8% 

  21-24 115 28.0% 

  25 and above 50 12.2% 



 

Table 2: Demographic Information 

Table 2 outlines findings from a survey of 410 respondents, highlighting the widespread 

adoption of TikTok within the Chinese youth community in Tanjong. A considerable 51.2% of 

participants indicated daily usage of TikTok, while 32.9% reported occasional use, and 15.9% 

mentioned infrequent engagement. These statistics underscore a conspicuous trend, indicating a 

prevalent and frequent involvement with TikTok among the surveyed cohort. 

 

Furthermore, the age breakdown presented in Table 2 indicates that a majority of 

respondents (245 individuals) belong to the 18-20 age bracket. This demographic concentration 

strongly implies a distinct preference for TikTok among young Chinese individuals in Tanjong, 

particularly within the 18-20 age group. 

 

Additionally, the data sheds light on a notable aspect concerning UNDI 18 Chinese first-time 

voters, with almost 52% relying on TikTok for their political information consumption. This trend 

aligns with prior research, such as the findings from Musa (2022), revealing a comparable pattern. 

Musa's study demonstrated that 69% of teenagers and young adults aged 13 to 24 in Indonesia, 

Malaysia, and the Philippines predominantly use TikTok as their primary information source. 

Importantly, this research implies that the inclination towards TikTok as a platform for news and 

political information consumption is also prevalent among Chinese new voters in Tanjong. 

 

Type of School Attended National School (SMK) 150 36.6% 

  

National-type Chinese 

School (SJKC) 140 34.1% 

  

Private Chinese School 

(Independent Chinese 

School) 

 

 

120 

 

29.3% 



In summary, the data presented in Table 2 indicates a substantial and consistent preference 

for frequent TikTok usage among young Chinese individuals in Tanjong, particularly within the 18-

20 age group. This aligns with broader regional patterns and underscores the significance of TikTok 

as a prominent medium for political information consumption, especially among first-time voters. 

 

 

 

 

4.2 Data Analysis and Discussions 

The analysis phase delves into the collected data through a two-pronged approach. Descriptive 

statistics, including means for the three independent and one dependent variable, will be extracted to 

understand respondent agreement and central tendencies. This foundation allows for further 

exploration of the hypothesized relationships with Pearson Correlation Analysis conducted in SPSS.  

As Cohen (1988) posits, this robust statistical test meticulously quantifies the strength and 

direction of linear relationships between variables. By entrusting data to the capable hands of SPSS, 

a powerful statistical software package, we are able to extract correlations between variable. 

This method quantifies the strength and significance of associations between variables, shedding 

light on the core motivating factor impacting political participation from among the independents. 

 

4.2.1 Descriptive Analysis: Examining the Mean Scores of Variables 

 The descriptive analysis provides insights into the mean values of variables, enabling the 

researcher to ascertain the average level of agreement among respondents for the three variables 

(Abdelal et al., 2006). Table 3, titled " Analysis of Descriptive Statistics – Average of Each Variable," 

displays the mean values for the two independent variables (Political Attitude, Political Behavior) and 

one dependent variable (Political Participation). The measurement scale for these variables is a 7-

point scale. 



Likert scale: 1= Strongly Disagree; 2= Disagree ; 3= Somewhat Disagree ; 4 = Neither Agree Nor 

Disagree ; 5= Somewhat Agree ; 6= Agree ; 7= Strongly Agree 

Table 3: Analysis of Descriptive Statistics – Average of Each Variable 

Table 3 paints a telling picture: political attitude stands out with a commanding mean of 

4.34, suggesting its potential prominence in influencing the dependent variable. This indicates that it 

is the main factor influencing the Tanjong youth's political participation. In other words, most of the 

respondents agreed that their political attitude is the primary motivator for their political 

engagement. 

This finding aligns with the research of Weinschenk et al. (2021), whose study found that 

political attitude has the most significant impact on the online political participation of young people 

and is highly correlated with it. Similarly, Klesner (2003) and Mondak et al. (2010) argued that 

political participation is mediated by political attitude. 

This statement can be further supported by the results of a specific question included in the 

survey form. 

Question  Valid Frequency Mean 

I am likely to vote for 

the Candidate if they have a 

TikTok account that I follow. 

Strongly 

Disagree (1) 

25  

 

4.61 Disagree (2) 43 

Somewhat 

Disagree (3) 

14 

Neither Agree 186 

Variables 
 

Mean 

Independent Political Attitude 4.34 

 
Political Behaviour 4.25 

Dependents Political Participation 4.36 



Nor Disagree (4) 

Somewhat 

Agree (5) 

47 

Agree (6) 74 

Strongly Agree 

(7) 

21 

Table 4: Political Attitude with Candidate 

 

 

Table 4 presents data indicating a notably high level of interest among young Chinese voters in 

Tanjong regarding their intention to vote for a candidate. The interpretation of the mean scores is 

guided by the 'Mean Score Interpretation Table' formulated by Nunnally and Berstein in 1994, as 

referenced in Table 5: Mean Score Interpretation Table. 

 

In research, the use of established interpretation tables, such as the one by Nunnally and Berstein, is 

common practice to provide a standardized and reliable framework for understanding the 

significance of mean scores. The application of such interpretation tables ensures a consistent and 

objective analysis of survey data, allowing researchers to draw meaningful conclusions about the 

level of interest expressed by the respondents in voting for a candidate in the context of Tanjong's 

Chinese young voters. 

 

 

Mean Score Interpretation Table:  

Mean Score Level 

1.00-2.00 Low 



 

 

 

 

 

 

Table 5: Mean Score Interpretation Table 

 

The research has employed Table 5, the table act as a tool to scrutinize and elaborate on the 

results derived from the descriptive analysis. Within this framework, mean scores falling between 

1.00 and 2.00 are indicative of a low level of agreement for the variables or items, while mean 

scores ranging from 2.00 to 3.00 denote a medium-low level of agreement. Similarly, mean scores 

between 3.00 and 4.00 signify a medium-high level of agreement, and mean scores from 4.01 to 

5.00 suggest a high level of agreement for the considered variables or items. This systematic 

approach facilitates a clear and organised interpretation of the mean scores, aiding in the analysis 

and discussion of the research findings. 

 

The data extracted from Tables 3 and 4, which portray high mean scores for political attitude 

at 4.34 and the likelihood to vote for a candidate with a TikTok account, point towards a pronounced 

inclination towards specific political beliefs or opinions among Tanjong's Chinese youth voters. This 

observation implies that the respondents harbour a positive political attitude, as evidenced by their 

readiness to support a candidate on TikTok. The study suggests a correlation between individuals 

with a robust political attitude and their engagement in political activities, particularly in the realm 

of TikTok. Therefore, the data hints at a connection between political attitude, voting behaviour on 

TikTok, and an augmented level of political participation among the respondents. 

 

2.01-3.00 Medium Low 

3.01-4.00 Medium High 

4.01-5.00 High 



Question  Valid Frequency Mean 

I am more motivated 

to participate in political 

activities due to the political 

content on TikTok. 

Strongly 

Disagree (1) 

0  

 

4.50 Disagree (2) 10 

Somewhat 

Disagree (3) 

15 

Neither Agree 

Nor Disagree (4) 

225 

Somewhat 

Agree (5) 

107 

Agree (6) 28 

Strongly Agree 

(7) 

25 

 

Table 6 Political Attitude and Political Participation with Political content on TikTok 

 

Table 6 paints a clear picture: respondents overwhelmingly agree that political content on 

TikTok motivates them to engage in political activities. The mean score for this item, 4.50, falls 

squarely within the "high" category, as defined in Table 5. This signifies a substantial influence of 

political attitude on motivation, potentially shaping their political interests and engagement through 

activities like consuming more political content on TikTok. 

 

In the context of this research, the investigator focused on evaluating the Political Attitude of 

young Chinese voters in the Tanjong constituency to address Research Question 1 (RQ1). A specific 

survey question was carefully chosen to ascertain the mean score, shedding light on the respondents' 

motivation to participate in political activities influenced by TikTok's political content. 



 

Referring to Question 6, which addresses Political Attitude among Tanjong Chinese youth 

voters, the total mean score for this question stands at 4.50, indicating a high level of political 

attitude. Concurrently, the overall mean score for the independent variable – Political Attitude – is 

4.34, also signifying a high level. These consistent outcomes affirm that the political attitude of 

young Chinese voters in Tanjong is notably high, effectively providing insight into the implications 

of TikTok use on their voting behaviours following the 15th General Election (GE15). The findings 

strongly suggest that TikTok indeed plays a significant role in influencing the voting behaviours of 

young Chinese voters. 

 

This investigation incorporated TikTok, a social media platform, to examine whether the use 

of social media for news consumption affects respondents' political attitude and political 

participation. The findings revealed a positive association between TikTok usage and both political 

knowledge and political participation among the respondents. This diverges from the conclusions of 

Zhang et al. (2010), who suggested a negative correlation between social media use, political 

knowledge acquisition, and engagement. Their argument posits that social media platform primarily 

function as entertainment channels, offering limited potential for political purposes. This 

discrepancy highlights the potential for evolving dynamics within the social media landscape, where 

platforms like TikTok might be actively facilitating political awareness and involvement rather than 

solely serving as recreational outlets. For a deeper understanding of the nuances of this association, 

refer to the detailed data presented in Table 7. 

 

Question  Valid Frequency Mean 

I believe that Strongly 

Disagree (1) 

10  

 



political content on TikTok 

has significantly increased 

my political knowledge. 

Disagree (2) 0 4.55 

Somewhat 

Disagree (3) 

15 

Neither Agree 

Nor Disagree (4) 

259 

Somewhat 

Agree (5) 

15 

Agree (6) 77 

Strongly Agree 

(7) 

34 

 

Table 7 Political Attitude and Political Participation with Political content on TikTok 

Table 7, focusing on Political Attitude and Political Participation with Political Content on 

TikTok, reveals a mean score of 4.55 for this particular discovery. This signifies a predominant 

agreement among young Chinese voters that accessing information on TikTok enhances their 

political knowledge and subsequently influences their voting behaviour. 

 

In contrast, as indicated in Table 3, the overall mean score for the independent variable 

"Political Attitude" among the youth is 4.34, representing the highest mean score among all 

independent variables. This aligns with the findings of Dimitrova et al. (2014), who asserted that the 

informational use of social media, encompassing activities like seeking and obtaining political news 

from diverse sources, positively impacts political knowledge and shapes individual political 

participation. Consequently, the results suggest that the respondents' informational use of TikTok, 

specifically in watching political videos, has positive effects on both their political knowledge and 

participation. Therefore, the perspective put forth by Zhang et al. (2014) does not apply in this 

specific context. The disparity in findings may be attributed to variations in the respondents' levels 



of political participation and interest. Unlike previous studies where social media was predominantly 

used for civic participation such as relationship maintenance and communication, this study 

explicitly targets first-time voters who use TikTok for political information-seeking, enabling a 

direct examination of the relationship between their political participation and TikTok usage. 

 

In this study, the researcher evaluated the Political Attitude of Tanjong Chinese youth voters 

to address RQ2. A specific survey question's result has been extracted to determine the mean score, 

and Table 7 indicates a mean score of 4.55 for this finding. This suggests a predominant agreement 

among young Chinese voters that consuming information from TikTok enhances their political 

knowledge. 

Table8 Respondent's TikTok Usage 

 

The findings disclosed in the preceding chapter uncover a compelling trend among Chinese 

youth voters – their predominant reliance on TikTok as a primary source for political information. 

This phenomenon warrants further scrutiny to delve into its ramifications for political 

Respondent's TikTok Usage   Frequency  Percentage 

Are you interested in searching, receiving and sharing 

political information on TikTok Yes 345 82.1% 

    
  No 75 17.9% 

Age 18-20 245 59.8% 

  21-24 115 28.0% 

  25 and above 50 12.2% 

TikTok Usage Frequency Always 210 51.2% 

 

Seldom 65 15.9% 

  Sometimes 135 32.9% 



communication and engagement. 

 

An overwhelming majority (82.1%) of Chinese youth voters utilise TikTok for accessing, 

receiving, and sharing political information. This statistic significantly surpasses the usage of 

traditional channels, underscoring a distinct preference for the platform's accessible and engaging 

format (Dimitrova et al., 2014). Additionally, a noteworthy 59.8% of users fall within the 18-20 age 

group, indicating a generational shift in information consumption habits (Zhang et al., 2014). 

 

In this study, the researcher assessed the Political Engagement of Tanjong Chinese youth 

voters to address RQ. A specific survey question's result has been extracted to determine the mean 

score. Table 7 indicates a mean score of 4.19 for this finding, suggesting that young Chinese voters 

predominantly agree that they are most likely to engage with a political campaign that incorporates 

humour or satire. 

Question  Valid Frequency Mean 

I am likely to engage 

with a political campaign on 

TikTok that uses humor or 

satire. 

Strongly 

Disagree (1) 

15  

 

4.19 Disagree (2) 2 

Somewhat 

Disagree (3) 

52 

Neither Agree 

Nor Disagree (4) 

244 

Somewhat 

Agree (5) 

36 

Agree (6) 42 

Strongly Agree 19 



(7) 

 

Table 9 Political Participation with Political content humor or satire on TikTok 

 

4.2.2 Strong and meaningful correlations exist among TikTok usage, Political Attitude, Political 

Behaviour, and Political Participation. 

 

Unveiling the intricate web of political engagement, the researcher utilized Pearson Correlation 

Analysis to explore the relationships between attitudes, behaviors, and participation. This rigorous 

approach confirmed all initial hypotheses, revealing positive correlations across the board. These 

findings will be meticulously compared to existing studies in order to enrich the understanding of 

this complex phenomenon. All hypotheses were confirmed through Pearson Correlation Analysis, 

which uncovered positive correlations between political attitude, behaviors, and participation 

 

Correlations 

 

OverallMea

nsPolATT 

OverallMea

nsPolPartici

pation 

OverallMea

nsPolBehavi

our 

OverallMeansPolATT Pearson 

Correlation 

1 .233** .354** 

Sig. (2-tailed)  .000 .000 

N 410 410 410 

OverallMeansPolParti

cipation 

Pearson 

Correlation 

.233** 1 .335** 

Sig. (2-tailed) .000  .000 



N 410 410 410 

OverallMeansPolBeh

aviour 

Pearson 

Correlation 

.354** .335** 1 

Sig. (2-tailed) .000 .000  

N 410 410 410 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

Table 10: Pearson Correlation Analysis 

 

Table 10 presents the outcomes of Pearson Correlation Analysis, revealing noteworthy relationships 

between the independent variables (Political Attitude and Political Behaviour) and the dependent 

variable (Political Participation). As highlighted by Turney (2022), a p-value below .05 is indicative 

of a significant relationship, and in this instance, all p-values are markedly less than .05 (p < .001), 

confirming statistically significant relationships among the variables. 

 

H1 posits that young Chinese voters in N49 Tanjong, Penang state who use TikTok are more likely 

to engage in political discussions, share political content, and participate in political activities 

compared to those who do not use TikTok, owing to the platform's interactive and engaging nature. 

The analysis in Table 10 reveals a p-value of p < .001 between Political Attitude and Political 

Participation, confirming a significant relationship. Therefore, H1 is accepted. 

 

To further assess this relationship, Cohen's (1998) guidelines for interpreting effect sizes are applied. 

With a Pearson r value of .233 between Political Attitude and Political Participation, indicating a 

low correlation, it suggests that while Political Attitude significantly influences political 

participation, the effect size is relatively modest. 

 



The analysis also unveils a significant and positive relationship between Political Behaviour and 

political participation among young Chinese voters in Tanjong, with a low correlation based on 

Cohen's criteria. This aligns with Verba's (1960) findings, identifying a substantial relationship 

between political behaviour and the political participation of users. The p-value of p < .001 between 

Political Behaviour and Political Participation further confirms this relationship, resulting in the 

acceptance of Hypothesis 2 (H2). 

 

However, it's noteworthy that the positive relationship between Political Behaviour and Political 

Participation is moderate, with an r value of .335. An r value between 0.3 and 0.5 is considered a 

medium relationship. This implies that while Behaviour significantly influences the Political 

Participation of youth voters in Tanjong, its impact is moderate compared to Political Attitude. 

 

Consequently, Political Behaviour remains a moderate motivator for political participation, 

following Political Attitude. The findings suggest that all hypotheses formulated for this study are 

accepted. 

Abbreviation Hypothesis Conclusion 

H1 Young Chinese voters in N49 Tanjong, Penang state 

who use TikTok are more likely to engage in political 

discussions, share political content, and participate in 

political activities compared to those who do not use 

TikTok, due to the platform's interactive and 

engaging nature. 

Accepted, low 

H2 Exposure to political content on TikTok significantly 

affects young Chinese voters' perception of political 

issues and candidates, leading to either increased or 

Accepted, 

medium 



decreased support for certain candidates and causes. 

Table 11: Results of Hypotheses Testing 

 

 

 

 

 

4.3 Rational Choice Theory (RCT) 

 Rational Choice Theory is a framework used to understand social and economic phenomena 

by examining individual decision-making processes. The theory posits that individuals make choices 

based on rational calculations, aiming to maximize their perceived benefits while minimizing costs 

(Simon, 1955). In the context of political behaviour, individuals are viewed as rational actors who 

weigh the costs and benefits associated with various political actions. 

In the context of Tanjong youth's political attitudes, TikTok engagement, and voting 

behaviour, the passage posits that individuals with positive political attitudes are inclined to perceive 

candidates, such as Lim Guan Eng, who actively utilize TikTok, as more accessible and relatable. 

This positive perception is further reinforced through the interactive and entertaining content on 

TikTok. This alignment with Rational Choice Theory underscores the notion that individuals seek to 

maximise their expected utility by opting for choices that promise perceived benefits. 

Among young voters in the study, those from SJKC 140 (34.1%) and Independent Chinese 

Schools 120 (29.3%) showed a higher favorability towards Lim Guan Eng compared to other 

groups. This observation raises interesting questions about the potential influence of factors like 

shared cultural background, language, or possibly ideological alignment on voting behavior. 

However, it's important to remember that individual voters hold diverse political preferences, and 

further research is needed to understand the complex influences on voting choices within any 

demographic group. 



While it's true that some Chinese education students in your study favored a Chinese 

candidate, it's crucial to avoid generalizations based solely on ethnicity. Various factors, including 

specific campaign promises, candidate qualifications, or personal political beliefs, could also play a 

role in individual voting decisions. Instead of assuming shared ethnicity automatically translates to 

political preference, investigating the diverse range of views within the Chinese education student 

population would provide a more nuanced understanding of their voting behavior 

Rational Choice Theory (RCT) places significant emphasis on the role of information and 

persuasion in shaping individual choices. The passage asserts that the interactive and engaging 

nature of TikTok serves as a medium for the dissemination of political messages, thereby 

influencing the perceptions and decisions of voters. Furthermore, TikTok's ability to simplify 

intricate political issues aligns with RCT's principle of cognitive efficiency, effectively reducing the 

processing costs associated with political information for young voters. 

The survey results, indicating high mean scores for political attitude and a predisposition to 

vote for candidates with a TikTok presence, lend support to the RCT-based perspective outlined in 

the passage. This suggests that Tanjong youth with positive political attitudes are more likely to 

recognise the benefits of engaging with Lim Guan Eng on TikTok, thereby influencing their voting 

behaviour. 

 

Statement  Valid Frequency 

Pakatan Harapan is 

capable of lasting long. 

Neither Agree 

Nor Disagree (4) 

 

255 (62.2%) 

Somewhat 

Agree (5) 

155 (37.8%) 

 

 

Despite the evident public support for Lim Guan Eng, as highlighted in the survey, a notable 62% of 



respondents remain uncommitted, expressing uncertainty regarding the long-term sustainability of 

Pakatan Harapan. This uncertainty could be attributed to various factors: 

1. Short-term successes not translating into long-term confidence. 

2. Unfulfilled expectations leading to skepticism. 

3. External factors playing a role in uncertainty. 

 

Chapter 5: Conclusion 

5.1 New Achievements of This Study 

 

Despite TikTok recent rise to popularity among young Malaysians, this study identifies TikTok's 

pivotal role in politics. During the 15th General Election (GE15), Ooi (2022) state that politicians 

and political parties turned TikTok into a battleground, weaponizing it to rapidly disseminate 

emotionally charged content that was easily shared across various social media platforms. 

This study has achieved several new findings regarding the relationship between TikTok usage and 

political engagement among young Chinese voters in Tanjong, Penang state. These achievements 

include: 

• Demonstrating a strong preference for TikTok as a source of political information: This 

study revealed that a vast majority (82.1%) of Chinese youth voters use TikTok to 

access, receive, and share political information. This significantly surpasses traditional 

channels and highlights a generational shift in information consumption habits. 

• Identifying the positive impact of TikTok on political knowledge and participation: The 

findings demonstrated positive correlations between TikTok usage and both political 

knowledge and political participation. This suggests that the platform's interactive and 

engaging nature can effectively increase young voters' knowledge and engagement in the 

political process. 



• Uncovering key elements for effective political campaigns on TikTok: Through 

analysis, humor and satire were identified as engaging elements for political campaigns on 

TikTok, indicating a preference for entertaining and accessible content among young voters. 

5.2 Contribution of This Study 

The study's implications extend beyond understanding the political behavior of young voters and 

have far-reaching effects on political campaigns, social media platforms, and academic research in 

this field. 

For political parties and candidates, comprehending the preferences and behaviors of young 

voters on platforms like TikTok is essential for creating impactful campaigns. Tailoring content and 

messaging to align with the interests and preferred communication styles of young voters, such as 

humor and satire, can expand the reach and engagement with this crucial demographic. This may 

involve creating relatable content featuring candidates addressing everyday issues, collaborating 

with popular young influencers, or hosting interactive challenges and contests. Engaging with young 

voters on their preferred platform can help build trust, encourage meaningful conversations, and 

ultimately mobilize them to participate in the political process. 

For social media platforms like TikTok, the study underscores their increasing role in shaping 

political discourse and engagement. This emphasizes the need for these platforms to develop 

features and tools that facilitate constructive political dialogue and information sharing. This could 

include implementing fact-checking mechanisms, promoting media literacy initiatives, and fostering 

partnerships with educational institutions and NGOs to provide voters with reliable and unbiased 

information. Moreover, platforms like TikTok can encourage responsible political communication 

by implementing guidelines and policies that discourage misinformation, hate speech, and other 

harmful content. By addressing these issues proactively, social media platforms can ensure that their 

platforms contribute positively to the political landscape and promote a more informed and engaged 

citizenry. 

For researchers and scholars, this study offers valuable data and analysis for further exploration 



of the intricate relationship between social media and political behavior. By analyzing the impact of 

various communication strategies and content formats on young voters, researchers can gain a 

deeper understanding of how technology is impacting democratic processes and voter engagement. 

This can inform the development of new theories and models, guide future research directions, and 

ultimately contribute to more effective and responsible political communication in the digital age. 

With a comprehensive understanding of young voters' online behavior and preferences, researchers 

can equip political actors and social media platforms with the knowledge and tools necessary to 

promote a more informed, engaged, and inclusive political landscape. 

5.3 Limitations   

Despite its contributions, this study has some limitations that should be acknowledged: 

• Sample size: While the study sample of 410 young Chinese voters in Tanjong is statistically 

significant, it may not be representative of the entire population of young Chinese voters in 

Malaysia. 

• Cross-sectional design: The study employed a cross-sectional design, which limits the ability 

to establish causality between variables. Future research could utilize longitudinal designs to 

track changes in political behavior over time. 

• Focus on young Chinese voters: This study specifically focused on young Chinese voters in 

Tanjong, Penang state. Future research should be conducted to explore the experiences of 

other demographic groups and regions in Malaysia. 

5.4 Recommendations for Future Research 

The study revealed that a significant majority of young Chinese voters in Tanjong rely on 

TikTok for political information. While TikTok offers a platform for engaging with political 

content, it is crucial to acknowledge the potential for misinformation and bias. Therefore, it 

is recommended that media literacy initiatives be integrated within the platform and 

promoted to its users. This could involve: 

 



• Educational content: Creating and promoting short, engaging videos on TikTok that 

educate users on media literacy skills, such as fact-checking, identifying bias, and 

evaluating sources. 

• Partnerships with fact-checking organizations: Collaborating with established fact-

checking organizations to identify and flag misleading content on the platform. 

• User-generated content campaigns: Encouraging users to create their own content 

promoting media literacy, such as challenges and educational skits. 

• Information literacy features: Implementing features within the platform that provide 

users with additional context about the content they are consuming, such as source 

information and related articles. 

• By actively promoting media literacy, TikTok can empower its users to become more 

discerning consumers of information and foster a more informed and engaged 

citizenry. This is particularly crucial for young voters who are increasingly relying on 

social media platforms for their news and political information. 

 

Overall, this study provides valuable insights into the changing landscape of political 

communication and engagement in Malaysia. By addressing the limitations and recommendations 

outlined above, future research can further build upon these findings and contribute to a more 

informed understanding of the role of social media in the democratic process. 
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