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Abstract

This study aimed to investigate The Use Of Douyin And Beauty Self-Satisfaction Among
Emerging Female Adults in Malaysia. Employing a qualitative approach, semi-structured in-
depth interviews has been conducted with 25 participants selected through a non-probability
purposive sampling method. The practical implications of this research were significant for
government agencies and organizations seeking to comprehend the psychological behaviors of
these audiences shaped by social media consumption. The findings can serve as a valuable
reference for the development of tactical and strategic actions, such as campaigns or policies,
aimed at fostering a healthy norm and mindset regarding beauty standards among Malaysian
youth. The value of this study lies in offering a deeper understanding of the behavioral changes,
perspectives, and effects on youth who engage with Douyin in relation to beauty standards. The

keywords associated with this research include Douyin, Beauty Standards, and Emerging

Female Adults.
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CHAPTER 1
1.1 Background Of the Study

With the advancement of technology and the continuous development of mankind, it is an
undeniable fact that social media is currently the most common yet significant communication
tools in the daily operation of human beings as compared to other new or traditional media, as
such is justifiable by the statistics given from Wong (2023) on Forbes, that a record of 4.9
billion people globally use social media every day, and this statistic is expected to gradually
increase year by year to the point that it is expected to reach 5.85 billion users by 2027. To
further illustrate on the importance of social media in the daily routine of the civilians, it was
found that an individual has the potential of spending “a significant portion of their day — about
145 minutes on social media”, in which if a person average life span is 73 years, a person is
expected to spend “an astonishing 5.7 years on social media platforms” (Wong, 2023). With that
being said, the findings from Forbes highlighted that social media have played an important
role in the daily operation of mankind, to the extent that most individuals would have owned a
social media, and most of them would spend at least an hour a day using these social networking
platforms. Looking into Malaysia context, it was reported that an estimated percentage of “91.7%
of Malaysia’s total populations of 33.5 million” has a social media account, which such has
made up a rough figure of 30.25 million social media users in the country (Commission Factory,
2023). Though the number of users has reached almost all of the Malaysian population, which
is considered relatively saturated with the number of users engaged in these networking
platforms, yet, the total numbers of users would still be gradually increase with “an estimation
400,000 new adults to its populations each year” (Commission Factory, 2023). In addition to that,
statistical results from DataReportal (2022) have also highlighted that the adult population of
social media usage is approaching to a full saturation level at 99.8%, which in other words,
almost every adult in Malaysia is using at least one social media application. Such findings are
justifiable, given the fact that most of the adults; in which researchers Peng, Zhu, Wang and Jie
(2020) has categorized that people who are aged between 18 years old to 44 years old are
considered as adults; are from the generations that born during the rise of digitalization, which
are the Generation Y or also known as the Millennials and the Generation Z. These two groups
of people are considered the digital natives, in which they are “the generations born after 1980
— for their entire lives, they’ve been surrounded by technology, social media, mobile devices,
computers and the internet”, and currently, they have already actively involved in the working

industry, with compromising a total of “38% of the overall workforce” (McClure, 2022). In
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addition to that, it was stated that Malaysia has ranked “sixth in the world for daily average
time spent online at 9 hours and 4 minutes” a day in 2022, and the latest findings in 2023 has
shown that Malaysian only “spent an hour less online” as compared to 2022, which is at 8 hours
and 6 minutes (Commission Factory, 2023). With that being said, it is justifiable and
understandable that why numbers of social media users would gradually increase, and why,
specifically, adults nowadays would actively engaged on social media platform, and why, the
usage and the time spent has also shown a sign of increasing years by years, as social media is
currently the primary operating gears that build connection between all parties in different
aspects and it helps to ensure that the communication between sender and receiver can be done

in a more simplified yet effective manner.

The multifunctional yet flexible features of social media have become one of the
reasons why the generation nowadays would use them as the main operation tools for
communication, as the well-equipped platform has motivated the users to generate its own
contents, allowing variety of messages in different forms, such as text, images, videos and more
to be circulating on the online networking websites. Among the types of contents that are
available on social media, short-form videos , which are “typically less than a minute in length”
are currently the most engaging type of contents, with supporting findings from Wong (2023)
that shows 66% of consumers were caught attention to short form video content, which is 2.5
times more engaging relatively compared to long form video. Such trend is justifiable, as Patel
(2017) has found that the digital native, Generation Y, has an average attention span of 12
seconds, while another group of digital natives, Generation Z has an average attention span of
8 seconds. These two generations of people have made up most of the users on social media,
which such explained why short-form video has become the mainstream contents that appeared
on social media nowadays, as these types of contents are more likely to attract the attention of
their target users and transmit messages in a more strategic manner. Hence, understanding such
pattern of usage and behaviours of the target audiences, Bytedance has introduced Douyin in
2016 which position itself as a social media platform with “entertaining, easy-to-consume
video content” (Joyce, 2022). The supply provided by Bytedance has satisfied the demand of the
younger generations who are digital natives with short attention span, as according to Tsui
(2019), the application has instantly overtaken Facebook and Instagram by becoming the
world’s most popular free 10S apps in the recent years. It is believed that the secret behind the
instant success of Douyin as compared to its pioneer, Vine, is that Bytedance has not only

focused on the China market with its launch in Douyin, however, the company has been
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strategically “capture a wider audience” by creating an international version, which is named
after TikTok (Tsui, 2019). Though both came under the same parental company and share
similarities in terms of features, yet in terms of audiences, Douyin focuses more on Chinese-
speaking audiences while TikTok focuses on variety of audiences globally. Thus from the
findings above, it is understandable that contents from Douyin would be more Chinese-oriented
and the messages available on the platform are able to project the culture and value of that
particular community, as scholar Zhang (2017) has highlighted that culture has a direct
influences on media and society, and a medium who does not undergoing cultural adaptation
of that particular group of people will be expected to lose their target audiences and disappear
out of the market. In another words, it is aware that the contents available on social media has
elements of the belief and value that reflect the community, as to ensure the sustainability of
the platform as well as to increase the acceptance of that target audiences. Allison (2023) has
pointed out that Douyin has achieved a new milestone by having an astonishing 680 million of
Daily Active Users (DAUS) as of August 2022, and the number of users are expected to increase,
with an estimation of 835 million users to be engaged with the Chinese version of Tiktok by
the year of 2025. Such incredible statistics has shown that Douyin is well accepted by the
Chinese-speaking-community, which such alliance with the saying from Zhang, the contents
on Douyin are compatible with the cultures and values practices by the target audiences, and
thus, allowing it to sustain and gaining more fame day by day. Hence, based on such statement
above, it is predictable that the contents circulating on Douyin could well-portrayed the cultural
practices by the community, as it is highly favourable and welcomed by the target audiences.
In terms of audiences analysis, Allison (2023) has noticed a trend among the new generations,
in which as compared to comprehensive multifunctional social media like Facebook, Instagram,
Twitter and more, the younger generations are most likely to prefer short-video contents based
platform like Douyin, as the latter has a strong users base which mostly made up from the
digital natives, with one in every three are under the age of 26. While Sabin-Darget (2022) has
given a clearer picture on the statistic of Douyin users, with 89% of the total users are made up
from adults under the age of 40, with 50.8% of the Chinese community to at least have an
account on Douyin. Not to mention, findings from Thomala (2022) reflected that the China
netzines would spend an average of 108.4 minutes per day on Douyin, positioning the online
media on the top among others competitors and becoming the leading social application with
the highest engagement rate. It is also noticeable that the short-video contents platform has
achieved a remarkable achievement by having its users spend an average of 1,794 minutes

monthly, which is also equivalent to 30 hours. In a nutshell, the findings above have justified
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why Douyin has been highly favourable by the digital natives, and it is expected that such trend
will continue to ongoing for years, as the operational characteristics of Douyin has matched

with the behaviour of the young Chinese users.

The continuous rising of users and time spent on social media are the best indicators
that explained the reliance on the online networking site among the new generations, as study
shows that with social media being accessible everywhere, the adults are online “almost
constantly” on different social application (Baglari et al., 2020). Study from Bjornsen (2018)
showed that the functionality provided by these social media platform has formed a positive
relationship between the emerging adults and the former, as the latter are able to utilize the
online networking platform to develop autonomy, build and maintain connections as well as
explore their identity, in which this process is referred as cyber-socialization, which the scholar
has pin-pointed out that such is particular useful for the new generation especially in an era of
increased mobility in modern culture. Researcher Keum (2022) has also stated that majority of
the users felt more connected to their friends through the virtual interaction supported by the
functionality of social media. In addition to that, as most social media encourage user-
generated-content (UGC) on their platform, the targeted adults are more likely to feel beneficial,
expressive and meaningful, as users could gain information and support through the contents
available online while at the same time being granted the freedom to comment their thoughts
on the posts through the comment features provided, allowing them to have “deeper
engagement with personal social media content that can facilitate connections with others,
enhance self-knowledge and increase a sense of connection between present and past selves”
(Brian TaeHyuk Keum et al., 2022). However, findings from Primack et al (2017) said otherwise,
as the scholars highlighted that the dependency of social media usage on informational sharing
and expanding connectivity may also indirectly resulted in loneliness and self-negativity due
to social comparison with the users on the networking platform, which soon resulted in social
isolation and the increase of feeling loneliness. Similarly, a study on young people from Saudi
Arabia has further justified that high social media dependency may lead to higher risk of mental
health issue, as it was found that the digital natives are “likely to think that something is wrong
with themselves” when the young users compared themselves with public figures that appeared
on social media via UGC contents, especially when they do not achieve the physical
appearances that the online visual aids has portrayed, for men being muscular and women being
tall and slim (Beyari, 2023). Different yet somehow similar to the mainstream social media,

Douyin is commonly used by the new generation for “entertainment gratification” (Yang & Ha,
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2021). Such results of study are justifiable, as mentioned previously, Douyin mainly focused
on short, light-hearted entertaining video generated by users themselves (UGC), in which it is
expected that contents that circulate on the platform would be most likely to be entertaining
and fulfil the satisfying needs of their users to “relax and to be sociable” (Qiu, 2022). In support
of the statement above, scholars Mohamed et al., (2023) highlighted that the platform has
allowed its users to express themselves in different creative ways, which such could boost up
individuals’ self-confidence once UGC contents generated by the users has become trendy and
“TikTok Famous”. However, everything has two sides, the researchers further suggested that
the strong reliance of users on online validations for self-confidence would eventually lead to
the development of narcissism and egoism if compliments continuously to flow in; as well as
insecurities if they are unable to achieve the “fake lifestyle” that they were exposed to on the
social media (Mohamed et al., 2023). The statement given is understandable, as highlighted
previously by scholars, feedbacks from online has been a major force that affected the self-
confidence of the emerging adults’ users these days due to the dependency, hence, it is
justifiable that the contents on Douyin has a direct influence on the confidence and the
psychological behaviours of the digital natives. Similarly, Montag et al. (2021) proposed that
Douyin has helped the users to fulfil different needs such as escapism and relief of pressure
through entertaining content consumption; expressions, expanding social networks and seeking
fame through the features provided by the platform, in which the researchers believe that such
has led to problematic use of TikTok in developing addictive-like behaviour due to the desire

constant validations from the online platforms.

Other than that, Fung and Hu (2022) also noticed that there is cultural consumption
among Douyin users from the dissemination of short videos on the platform. The trend of
“Douyin Makeup” which inspired from Korean and Chinese beauty standards that emphasize
on “long sparese lashses, a lot of pink blush, light lip-gloss, and round eyes” is a reflection of
the Chinese community beauty standards that desire to achieve the “innocent and feminine”
physical appearance (Tamagno, 2017). In addition to that, the goal of having “glass skin” was
popularised among the emerging adults on the social media through skincare or makeup since
2019 (echo, 2023). Thus, it is understandable that the reason behind why Douyin is widely
accepted by the Chinese community is due to the contents circulating online aligned and
matches the culture and belief of the population, and hence is accepted and highly welcomed
by the digital natives of that target group. As the beauty contents and make up trends circulating

on Douyin match with the beauty standards accepted by the Chinese community, hence, such
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contents can widespread easily and popularized among the emerging adults that used Douyin,
forming another wave of culture and social media wave that glamorized such beauty standards
as stated above. To further explain on this matter, it was reported that the hashtag
#douyinmakeup that promotes Chinese “ultrafeminine” look has “massed over one billion
views on TikTok globally” (Song, 2023). The circulation of the trend on the Internet has shown
that the embrace of soft femineity has now become the indicators that define the physical
attractiveness of an individual, in which such would form a stereotypical figure among the
community that female emerging adults should particularly look like this. Researcher Wood
(1994) has once pointed out that the power media upholds the most pervasive and strong
influences in affecting how the general public perceived men and women by further explained
that portrayal of women from media in being soft and feminine has resulted in unrealistic
stereotypical and limiting perception, which such would have the tendency in resulting higher
rate of violence against women due to the misconception of women are inferior as compared

to men.

As of April 2023, it was reported that “60% of the world’s populations uses social
media”, in which such numbers of individuals are also equivalent to 4.80 bullion of people
around the globe (Chaffey, 2023). With the continuous improvement in technology, it is
justifiable from the statement above that the numbers of social media users have skyrocketed
over the past two decades, as now social media is reachable at everywhere, anywhere and
anytime. The key incident that has pushed the usage of social media to its current peak was
during the strike of pandemic, as according to Serrano (2022), there’s a significant rise of
screentime among adults on social media over the past few years, with 60% - 80% of increment
in social media screentime since 2020, where many activities has shifted online and digitalized
with the use of social media due to the strike of pandemic. With that being said, such shows
that the society has ever since formed a high trust on the usage of social media, as the behaviour
of dependency and reliance on the online networking platforms to carry out most of significant
daily operations that formed since pandemic has drastically increased, and thus creating a
strong bond between mankind and social media. Suciu (2022) has noticed that there is high
degree of trust among the current generations towards social media, as social media itself has
provided various of contents that range from informative, educational, entertainment and
inspiration wherever they are around the clock. Thus, from the statement provided above, the
conveniency provided by social media due to the shift towards digitalization on various aspects

and purposes, people nowadays believe on the functionality these online networking
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applications can provide, and hence, allowing the digital gadgets to interfere more in the life
of mankind, to which the extend that people would trust the contents that display on the
platforms. Shorthand (2019) has highlighted the issue of many netzines at this age of time
would allow social media to define them and their relatives, in which 53% the younger
generations would take advice from social media rather their own parents’ advice. In other
words, such has caused a norm in which the generations nowadays would take the informative
contents, messages or comments online rather than from people they know offline, in which
such formed a culture where the most of the time the tech-savvy generations seek “validation
of social media” to justify on a certain issue they are doubted with or challenging their
perception on an issue (shorthand, 2019). Scholar Onifade (2022) has further the consequences
of the statement above, by suggesting that self-worth that formed based on the feedbacks and
validations of online users would encourages more social comparison behaviours, thus leading
the users to absorb that certain culture that has been commonly practice and seen on social

media regarding physical appearance which soon led to conformity due to peer pressure.

It is noticeable that there are a series of behavioural changes among the current
generation when it comes to social media consumption, as the success of Douyin for its short
video contents has justified the facts above. Cox (2021) has highlighted that the new generation,
specifically those who grew up as a digital native, are having shorter attention span as it used
to before, and expectation on fast and immediate results and gratification has also been
gradually increased. Meaning to say, as time passes, people are expecting more shorter yet
comprehensive contents online from time to time, which such would have resulted that the
attention span getting decreased year by years. Though it may seems like a negative trend on
the social media consumption of the users, yet looking into the upside of it, such shows that
the younger generations are more likely to “engage in important conversations around the ideas
that build our lives”, in which the behaviour of users on having shorter attention span could
have helped individuals in filtering out unwanted contents or conversations, but only engaged
with those which the users themselves considered relatively related and significant for them to
create a bond and connection. However, the consumption behaviour of being selectively
engaged with contents that one deemed as important could also be a problem as well, as Cox
(2021) noticed, generations who grew up with social media are more open to receive
validations via online through likes, shares, comments on the networking platform rather than
hearing pleasantries in person. In other words, the active online networking users has a higher

chance of narrowing themselves to only engaged and focus on contents they could gain
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confidence from to feel validated, and to achieve and chase such appraisal to increase self-
esteem, they would engage, consume and follow the online posts blindly, ending up blurring
the difference between Reel and Real and “chasing the illusion” (Cox, 2021). Such statements
above has been supported by Hu (2023), in which the researcher mentioned that the rise of
short-video mobile platform, typically Douyin, has created a stronger engagements with the
current generation as compared to other social media platform due to its content diversity and
recommendations algorithms, and such has granted Douyin to have a strong power to create
influences on the users’ consumption patterns, lifestyles and even social values. Yang (2022)
concluded that Chinese users on Douyin are more likely to be influenced by the contents on
Douyin as compared to US users on Tiktok, which such has projected that the platform holds
a strong impact towards its users due to the seek of validations from the virtual world to satisfy
own confidence and self-esteem. TikTok, which shares similar functionality but with different
languages and target audiences, has also projected how much effects it could bring to the self-
esteem of individuals, as Herbert (2023) highlighted, contents such as toned abs and diet culture
trends has been circulating all over the short-video platform, allowing the young people to be
exposed to videos that featuring people with the ‘perfect’ body and ‘perfect’ life. Findings from
Nuse (2020) has also find the negative association of social media with self-esteem, by
explaining that both upwards and downwards social comparison exist among the users of social
media through the responses from the numbers and responses of “likes”, “comments” and
“share”, which such could led to poorer self-confidence as the former that focus on “other-
oriented” contents would compare themselves with the perfect, idealized and hardly achievable
self-potrayed that does not reflect the reality; while the latter which emphasize on self-oriented
social media use would gain self-confidence from the positive response from the netzines, but
only short-lived as they would sooner become more sensitive towards the feedbacks from the
online world, causing them to be fragile and vulnerable for all sorts of positive and negative
comments as a result of depending on social media validations for self-confidence. However,
attorney Bergeman (2023) argued that having comparison with people online does not only
bring out the negative consequences, as he highlighted, the upward comparison allows users to
have a healthy peer attachment, as ones would constantly seek for motivation and self-
improvement by looking others as an example, though he also suggested that people have
always been obsessive compulsion in evaluating themselves in comparison with others, and
the sense of inferior would flow in when most of the time, upward comparison has been done

and individuals might feel that they are lacking.
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Moreover, the use of algorithm in the operating system of both Douyin and Tiktok in
sending out “personalized contents” to each individual may have increases the chances of users
to keep being shown with similar contents, in which in some way, convincing the users only
the current stereotypical beauty standards are considered ‘normal’(Jacopo Pruccoli et al., 2022).
Such would have led to users who consumed Douyin nor Tiktok to unconsciously planting the
thoughts of “unrealistic view of what a ‘normal’ body looks like”, which will soon lead to low
confidence and self-esteem after failing to achieve the same type of body or life due to upward
comparison (Herbert, 2023). In short, regardless Douyin or Tiktok, it is an undeniable fact that
younger generation nowadays are most likely to engage with contents arousing unrealistic
beauty standards that circulating on the short-video content social application, as the nature of
both Douyin and TikTok satisfy the needs of the new generation that has a shorter attention
span. Moreover, as the new generation are said to preferably seek validations and confirmation
through online, it is possible that the emerging adults would blindly trust and believe contents
on the platform, which such would unconsciously affecting their self-esteem and confidence
due to the difficulty in catching up with the current beauty standards that has been displayed

online.

Even though Douyin started off as a short video content platform, yet over the years
due to the high competition in the market, the parents’ company of Douyin, ByteDance has
been installing different features within the apps, allowing different kind of functionalities to
be serviced to the public in order to create more competitive advantages. According to Wang
(2021), Douyin has expanded its business to a wide range of services, involving to the newly
launched social e-commerce, gaming, livestreaming as well as the short video content, and
among all these functionalities, livestream and short-video campaign received more attentions
from its users, causing a trendy battlefield between the brands to get themselves exposed to
their target audiences through the Douyin application. It is noticeable that Douyin has received
lots of advertisements from various categories of brand, as according to Wu (2019), most of
the revenue generated from ByteDance, parents’ company of Douyin came from selling
advertisement, which has occupied 86% of the total revenue. Though ever since the launched
merge of Music.ly to Tiktok has caused a sensational trend all around the world, yet majority
of the revenue of ByteDance still relies heavily on the publicity generated from Douyin, as
according to Dredge (2023), Tiktok has only contributed 12% of revenue for ByteDance. To
further illustrate on this, it was reported that 90% of ByteDance revenue were generated from

the Chinese market, and out of the 90%, 60% and 26% respectively came from advertising and
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product live broadcasting on Douyin (Sacra, 2023). Thus, such has projected the high demand
of market to advertise using Douyin through its available functionalities, in which short-video
content campaign, advertisement, products selling live stream are expected to be seen more
frequently by the users within the application. Song (2022) noticed that food and beverage and
beauty skincare are two of the top best-selling categories among the remaining 500 categories
of best-selling products on Douyin, with an estimated of RMB 1178 million and RMB 906.7
million generated respectively, which occupied 48% of the total sales combined. The high
traffic on beauty products categories has attracted many cosmetic brands to millions of users
on the Douyin platform, through collaborating with Chinese beauty influencers in creating
contents or live-streaming arousing “tutorials on skincare routines, make up hacks, and
reviewing new products” which were “followed by many Chinese women” (Marketing To China,
2023). These Chinese beauty influencers that has been approached on the platform are usually
the beauty trendsetters for their appearance, which could cause many to be influenced and most
likely to follow and make purchasing decision. With the popularity and strong fanbase from
the online platform, most of the Chinese beauty influencers have the power to “shape the
perception of what is considered beautiful”, and the impact that these Key Opinion Leaders
hold could affect the netzines’ view on beauty, causing the latter to look up on the former when
it comes to beauty standards (Marketing To China, 2023). To further illustrate on this, originated
from Douyin itself, the trend of “Douyin Makeup” has been circulating in other different social
media platforms for its beauty aesthetic in achieving “doll-like, ultra-blushed, and wispy-
lashed”, which most of the time, these trends were set by Chinese beauty creators or celebrities
on Douyin, and sooner, these trends will be normalized to become a practice as most of the
users online are following it according to the portrayal that has been done by these Douyin

influencers (Amara Amaryah, 2023).

With the trend of “Douyin” makeup circulating on different platform, it is
understandable that contents on Douyin as well as the Chinese Key Opinion Leaders play a
crucial role in affecting people’s perception on the current beauty standard. However, most of
the time, these Chinese Beauty Social Influencers only play the role as an agent to introduce
and set the trend of beauty standards which originated from the world of KPOP and JPOP to
the audiences of Douyin. According to Marketing to China (2023), with KPOP and JPOP being
the current sensation among the generation nowadays, the beauty standards from both the pop
entertainment cultures have made a significant impact on the Chinese beauty culture. Such

elements can be found from Douyin beauty makeup trend, in which most of the time, makeup
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was done to achieve a “soft, blurred complexion”, with “glassy skin, high-placement of blush
and an emphasize on doll-like eyes” (Zhou, 2023). The emphasis on flawless skin and dolly-
looked features that has been highly welcomed by the trendsetters and the new generation has
shaped the current beauty standards today, in which to the extent that double-eyelid tapes and
masks have been the top 2 products to be purchased by Douyin users online to comfort and fit
in to the current concept of beautiful by having “glass-skin — clear, radiant, flawless complexion”
(Marketing To China, 2023). Other than that, contents such as tutorials on “skin care routines,
makeup hacks and reviewing new products” by the Chinese beauty influencers was said to be
strengthen the current beauty concept that has been circulating on Douyin, which such has
formed a mutual understanding among the emerging adults that this is the current norm and
beauty standards of the society (Marketing To China, 2023). Aside from the influence from the
pop sensations, the concept of “white, rich and beautiful” which was originated from the
Chinese community’s “long-standing belief” that could be traced back thousands of years ago
from the ancient time, has also been trending among the emerging adults nowadays on the
social media platform (Marketing To China, 2023). The idealisation of the traditional beauty
standards, which was said to be dated back during the Tang dynasty and still have a significant
impact on the current Chinese society as well, focused on achieving pale skin, as pale skin is a
symbolisation of “beauty and status” that reflects that particular individuals are wealthy enough
to “avoid working outdoors in the sun” (Marketing To China, 2023). Such has resulted in the
blindly pursue of fair and pale skin of the younger generation nowadays, to which the extend
of drastic measures has been taken to achieve such beauty standards. DaXueConsulting (2021)
has highlighted that the idolisation of skin whitening through Chinese KOLs, idols, celebrities,
and public figures on the social media platform has encouraged more business opportunities
for marketers and corporations, as there is a strong demand of the current generation to have
lightening pale skin to comfort and fit into the social norms. Products such as whitening
skincare, digital filters and whitening Lasik procedures were introduced to the public to satisfy
with the market needs, however, according to it is understood that Chinese are naturally born

with skin colour that are rather yellowish instead of white (Xiao et al., 2017).

Born as a digital native, it is understandable and justifiable that many findings have
shown that this generation of youth and emerging adults are more likely to be engaged and
addicted to social media usage, as they were taught and exposed to these electronical gadgets
since young, which was during the period where the rising of digital media and skyrocket

development of technology that take place within these past decades. According to the Youth
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Societies and Youth Development Act (Amendment) 2019 (Act 668), youth in Malaysia is
defined as person who are aged between 15 years old to 30 years old (Yunus & Landau, 2019). In
another words, by putting it into the current context, people who are born in the 1990s and
2000s, or also known as the Millennials and Generation Z respectively, fit into the categories
of Malaysian Youth and emerging adults. Academician Munsey (2023) adopted the findings
from psychologist Jeffrey Jensen Arnett by further narrowing down the age group of youth into
18 to 29, which such has formed a new subgroup from adulthood called emerging adults. It
was reported that the age between 18 to 29 is known as an emerging adult due to the process
transition from adolescence to adulthood, which most of the time, people in this age group are
given different directions in life yet still required time to be independent enough to explore
various life’s possibilities and responsibilities, as at the current stage, they shared the
characteristics of “age of identity exploration”, “age of instability”, “age of self-focus”, “age
of feeling in-between”, and “age of possibilities” (Emerging Adulthood Defined | Lifespan
Development, 2016). Looking into details, the characteristics of ‘“age of instability” has
amplified that individuals at this age group tends to have more uncertainties and instabilities in
life, where changes happened “more frequently than other age groups” as emerging adults are
still learning about what they want to achieve in life (Emerging Adulthood Defined | Lifespan
Development, 2016). Hence, based on such characteristics stated above, it is understood that
emerging adults are more likely to open to different knowledges and perspective, and the
constant exposure on contents such as beauty standards via the mainstream social media like
Douyin would shape the stereotypical perception about physical attractiveness, hence, causing
the users who consumed such contents to adopt the ideology during the learning stage to
conform to the social norm. In addition to that, with the first creation and the earliest of social
media network, Six Degrees profile upload services back in 1997, to the later highly sensation
networking platform, Friendster, until today where there are even more variety of social media
blossom in the digitalized era for the mankind to use on a daily basis and operation, such shows
that social media has always been there throughout the growth of the current generation
Malaysian youth and emerging adults, in which such explain why this group of people would
more likely to spend most of their time on social networking site, highly engaged and consumed
to it. Not to mention, during the development stage of these group of people, Millennials and
Generation Z started to develop their own thoughts, opinion and critical thinking. With the high
dependency of technology, the Malaysian youth would mostly be likely to be influenced and

affected by the online contents they consumed on social media, after long period of exposure
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on these online networking site. For instance, taking U.S context as an example, nine out of ten
teenagers use social media platforms daily, and these youth who frequently used the
“automated photo editing tools that use artificial intelligence” to make themselves “in line with
conventional beauty” are “more likely to desire plastic surgery” due to “distorted sense of
validation” (Media, 2022). The same goes to the usage of Douyin among emerging adults, in
which according to Hu (2023), it was found that there was a significant increase of usage on
the online short video content platform usage ever since the COVID-19 pandemic outbreak
back in 2019, as many operation and daily tasks has been digitalized, which resulted more
screentime and reliance on the technology and digital media. The high exposure and usage of
Douyin has led to self-beauty dissatisfaction, as the contents on the video and image sharing
application as well as the algorithm in suggesting similar posts has engaged its users to
constantly compared themselves with the visuals that has been presented online, causing an
“upwards appearance comparison” by comparing themselves with influencers or celebrities on
Douyin (Hu et al., 2023). In addition to that, as mentioned previously, the new emerging adults
which grew up together with the development of technology seek for confirmation and
validations more from the social media, in which such would strengthen the possibility of the
new generations to compare, adapt and practice the beauty standards that they have been
exposed to on Douyin, resulting in low-self-esteem and endless chase on the constant changing

beauty standards scenario.

1.2 Problem Statement

Though many studies has showed the significant impact of social media and Douyin towards
the beauty dissatisfaction among the emerging adults, yet scholars Dhadly et al., (2023) shared
different point of view, by sharing that there are possibility of beauty satisfaction being
increased by constantly being exposed to contents that showed the stereotypical beauty
standards of societal idea on TikTok, yet such can only be achieved depending on the type of
content being viewed and the way the user generated content addressed out the message on
beauty standards, else, based on the findings from the researchers, emerging adults experienced
a decline in body satisfaction after being shown beauty-related TikTok videos for five minutes.
Findings from Xu et al. (2023) also showed that the application of beauty filters that are
available on social media, in which in line with society’s beauty standards with smooth skin,

enhance big lips and eyes, sharp contour nose and jawline, high cheekbones and so on have
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consequently motivated the users to get cosmetic surgery to look like their filtered counterparts
due to high beauty dissatisfaction on their appearance. The strong desire and desperateness of
the younger generations in achieving the extreme beauty standards has also been portrayed
among Chinese social media users, which such can be justified from the incidents below, as
according to the Sixth Tone (2022), many young parents has started to purchase products in
hoping with changing the physical features of their children, in which the article described “In
China, a growing number intervention are taking drastic measures to ensure their infant
children conform to traditional beauty standard”. Such behaviours are believed, due to the
members of society in China that thinks “a child’s future success will depend on their physical
appearance as much as their education”, and hence, the young parents would start intervening
early (Tone, 2022). To further illustrate on this, the article reported the case of Li Zhenzhen
sealing the lips of his son with medical tape, as the mother was convinced that breathing
through the mouth would “damage” the appearance of his infant (Tone, 2022). To understand
the context even deeper, Peking University Department of Social Science has conducted a
survey in 2016, in which the results shows that almost 85% of Chinese women have felt
“anxious and easily influenced by the negative comments on social media platforms” if they
did not manage to achieve the extreme beauty standards that has been shown on the Internet
(Wu, 2020). The strong desire to become the “ideal” beauty has motivated many to take up
dangerous and extreme procedure, in which some would go through what LiZhenzhen had
done, whilst some would take the procedure to go through many times of plastic surgery
procedure to meet the Chinese beauty standards portrayed on social media and agreed by the
majority of the Chinese, “porcelain skin, sharp chin, high-nose-bridge and doll-like eyes”, and
for Zixin’s case, she would go for more surgical procedure to achieve the endless trends of

beauty standards, as she’s currently still “not satisfied with how she looks” (Wu, 2020).

In a nutshell, it is noted that the usage of Douyin has the possibility of bringing impacts
towards the emerging adults who consumed the short-video platform in the aspects of mental
well-being due to the portrayal of beauty standards on the applications. From constant exposure
of stereotypical soft feminine physical features due to the operational system of Douyin with
algorithms by constantly suggesting personalized video based on the users’ online activities, to
the desire of being validated through online community to gain self-confidence on physical
attractiveness, such has indirectly affecting the youth’s mental health, in which has lead to the
extend of persuading them to go with dangerous measures to cope with the extreme beauty

standards formed by the social media, and such has shown an alarming sign that the unrealistic
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beauty standards needs to be ceased before shaping a generation in Malaysia who will develop
low-self-esteem and self-beauty dissatisfaction due to these online contents, in which such
serve the rationale of the study. Thus, with such studies above, it is clear that the advancement
of technology such as artificial intelligence and algorithm has allowed more and more contents
with conventional extreme beauty standards to be promoted to Malaysian youth and emerging
adults more frequently, not to mention that these digital natives are active users of social media,
particularly with the rise of short-video online networking platform, Douyin, such has foster
the issue of self-satisfaction on beauty even more among the young digital generation, due to
the seeking of acceptance and compliments from online community from the result of upward
social comparison at the age of emerging adulthood that shared the characteristics of exploring
more possibilities to learn and be better, however, of conforming and achieving the standards

that has been set by the society on facial features.

Hence, with such reasonings above, it is significant to highlight that research needs to
be conducted in order to understand the impact of Douyin usage on Malaysian emerging adults,
as past studies have reflected that the consumption of Douyin has a direct influence on the
beauty standards of the active users of this generation, in which consequently influenced the
beauty dissatisfaction and self-esteem. With that, a problem statement has been developed to

carry out the research as follows:

e Problem Statement:
The emerging female adults in Malaysia beauty satisfaction are influenced by their

exposure on Douyin

1.3 Significance of Study

As this analysis will serve as the first study that focuses on non-western context, it is expected
that the outcome of the research is able to provide a better insight on the psychological changes,
perspective and even the effect towards the emerging adults who consumed Douyin in the
aspects of beauty standards, in which such knowledge gained could be contributed to future
academic research study. In addition to that, as most of the available research done that focuses
in Malaysia contexts on beauty standards and self-satisfaction studied about TikTok rather than
Douyin, thus, this study will be served as the first research that would particularly look into the
effect of Douyin on the self-beauty satisfaction of Malaysia female emerging adults for future

references. Nevertheless, as per mentioned above, with the social reality that has been formed,
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which soon has turned into a culture for a particular society in valuing the mainstream beauty
standards and putting appearance as the top priority above anything else, many individuals has
proceeded to done dangerous procedures in order to achieve these unrealistic beauty standards
that has been circulating on social media. The case study of Li Zhenzhen and Zixin has well
reflected such concerned, which both of their behaviours and perceptions change on beauty
standards are the results of one of the Chinese social media consumptions. With that, it is
noticeable that the outcome of the study could be contributed for industrial implication, in
which the findings can be used as a reference for government agencies or organisations to
understand the psychological behaviour of these audiences as the product of social media
consumption, so that tactical and strategical actions or proactive such as campaign or policy
can be carried out to shape and build a healthy norm and mindset on the beauty standards
among Malaysian Youth. Nevertheless, the operations of Douyin with the use of algorithm have
caused many similar contents to be kept suggesting to the audiences, in which repetitiveness
of exposure on unrealistic beauty information could have worsen the potential risk and
consequences as per mentioned by the past studies such as lower self-beauty satisfaction and
lower self-esteem due to social comparison that is hard to achieve. With that, the findings of
this study are able to provide an insight for the relevant authorities to review the current policy
on the operations and functionality of Douyin as well as other social media platforms, so that
actions can be taken and the possibility that leads to such negative outcomes as highlighted by
the past researchers could be avoided and ceased. With that, three research question are

generated to conduct the research as follows:

1. What are the influences of Douyin consumption on the beauty self-satisfaction
among emerging female adults in Malaysia?

2. What are the causes that affect the beauty self-satisfaction of emerging female
adults Douyin users in Malaysia?

3. What are the psychological affect on the beauty self-satisfaction after the

consumption of beauty contents on Douyin?
The study will also focus on three research objectives, which inclusive of:

1. ROI1: To examine the relationship between sociocultural influences on the
beauty self-satisfaction among the emerging female adults in Malaysia
2. RO2: To investigate the relationship between social comparison and self-beauty

satisfaction is mediated by psychological functioning
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3. RO3: To study the relationship between self-beauty satisfaction and self-

confidence after the consumption of Douyin’s beauty contents

1.4 Scope of The Study

As Douyin is a Chinese based social media short-video content creation application, the study
will thus focus on Malaysian community who use the application and understand Chinese. The
application can be found online and accessible without geographical limitation, and with that,
the research will cover participants of all geographical area of Malaysia, as long as the
participants fulfil the requirements of being Malaysian, understanding Chinese and has been
an active user of Douyin. Aside from that, as per mentioned by Youth Societies and Youth
Development Act (Amendment) 2019 (Act 668), youth or also emerging adults are defined as
individuals who are aged 30 years old and below in Malaysia (Yunus & Landau, 2019). Whilst
for the demographics of Douyin, it was found that 60% of its users are aged under 30 years old,
with 56% were female, and 44% were male (liiany, 2020). Not to mention, quoted by Hochberg
and Konner (2020), emerging adults are defined as people who aged between 18 to 29 years
old. Looking into content wise, it was found that Douyin top the chart board by being the
number 1 Chinese online social media platform which received the most marketing budget
from beauty and cosmetic brands (BeautyTech.jp, 2022). Such has reflected on the significance
of beauty contents on Douyin, as the investment from beauty brands has shown the potential
of the Chinese short-video platform in selling their beauty products. With that, the scope of the
study will be focusing on Malaysia female emerging adults that aged between 18 to 29 years

old and consumed beauty contents on Douyin.
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CHAPTER 2
2.1 Douyin and Its Usage

With the rise of digitalization, it is an undeniable fact that the quality and services of social
media has been constantly improving to provide greater users experiences as time passed, by
adding more features to the online networking applications to that covers comprehensive
functionalities. Fung and Hu (2022) highlighted that the debut of Douyin has marked a new era
of social media usage, as there is noticeable change in the content creations from creators,
contents consumptions and cultural productions among the new generation. For instance,
unlike the regular social media, the rise of Douyin has cultivated the culture of communicating
through generated short videos among the young adults. With that, Douyin is not only a
“important source of social entertainment and culture consumption”, but it also acts as an
important communication channel that allows its users to interact with one and another on the
platforms (Fung & Hu, 2022). To further illustrate on this, the researchers has explained how
Douyin has been appealing to the emerging adults, by explaining that the features provided by
the short-video applications has given them spaces to demonstrate their creativity to express
thoughts and opinion for exchanging ideas online among one and another, allowing social
networks to be built (Fung & Hu, 2022). Similarly, Gao (2023) also shared the perspective that
the creation of Douyin has encouraged the tremendous desire for sharing among young people.
As the new generation was born in an era that allows two way communication through different
platform, in which such has contributed to the cultivation of self-expression among the
emerging adults, thus the invention of Douyin has given the latter more opportunities to express
themselves through quality content creations via social platforms, allowing them “establishing
their persona on the network and initially building their social status” (Gao, 2023). Different
from the researchers above, Yang (2022) argued that there are a distinctive different in terms
of the usage of Douyin based on gender, as it was found that female would use the short-video
application with communication intention, while male would most likely use it for entertaining
and functional purposes. Results from Yang’s research also highlighted that most of the
participants who used Douyin are most likely to follow influencers who create contents related
to fashion, beauty and food, which such results has projected the young generations values the
importance of appearance with its role of being “significant consumers of beauty and fashion
products” on Douyin shop (Yang, 2022). In support of Yang, Huangd & Ouwerhand (n.d) also
stated that the most trending category of contents is make-up, and users on Douyin are more

likely to purchase makeup related products as influenced by the contents that are available on
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the short video platform. The key findings from the researchers also showed that social media
influencers and key opinion leaders (KOL) has played a big part of Douyin’s growth, as the
contents that were created helped the younger generations to be engaged, thus boost the usage

of Douyin to become sensational (Huang & Ouwehand, n.d.).

In a nutshell, it is clear as sky that most of the users on Douyin would engage with beauty-
appearance related contents due to the high percentage of female users as well as the norm of
contents creation on the application. Female emerging adults would use Douyin as a platform
to communicate thoughts and exchange ideas related to fashion and beauty with one another.
Together with the facilities provided by Douyin that has provided more flexibility and space
for creative content creation, such has encouraged more engaging contents related to beauty to

up burst and circulating on the short-video content platform.

2.2 Douyin’s Beauty Algorithm

Recent years, the unicorn startup company that based in China, ByteDance, has garnered many
media attention globally for its shocking rising usage of Douyin and Tiktok among the current
generations nowadays, as the world is curious about the operating secrets behind the success
of these two mainstreams applications that has become the top social media that preferred by
the emerging adults, retaining “No 1 spot in global downloads” for both of short-video content
platform (SCMP, 2021). Zhao (2021) analyse that the incredible growth of Douyin is highly
associated with the use of artificial intelligence in its operation, with the power of
recommendations algorithm that studies the consumption behaviours of its users, and thus,
recommend more accurate and personalized contents to fully meeting the users needs, which
such leads to higher users’ satisfaction and dependence on Douyin. Academicians Qin, Omar
and Musetti (2022) had also shared similar standpoints as the former, as it was reported that
the functionality of algorithm in tracking down the personal data helps the system to spoon-
feed videos to the users, so that the existing videos available in the platform could attract the
attention and concentration of users, and thus increase the enjoyment and pleasant experience
of users on the social media application, which such contributes to longer time spent on the
short-content-video application. Both papers above highlighted that the application of
algorithm in the operating system in Douyin has a direct impact on the time spent of users on
the application, as the cravings needs for contents were satisfied due to the personalisation

strategies that has been done by the Al. Meaning to say, algorithm plays a significant role in
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the engagement rate of users towards Douyin, by constantly exposing users with contents they
are interested in. With the increase of usage on Douyin due to high engagement rate as well as
constant personalized contents that has been narrowed down by the algorithm, it is expected
that the users are most likely to continuously being exposed to similar contents with a longer
time span. Researcher Filippone et al (2022) addressed that the increased by the time of
exposure is linked to problematic internet use, in which such refers to uncontrolled use of
Internet to the extend increase in impulsivity and affecting the user’s real-life behaviour. In
other words, the amount of time spent on social media is highly associated to the effects of
user’s behaviour in real life. Nevertheless, social media in the recent years has also filled with
contents that largely convey cultural ideas regarding attractiveness and thinness through videos
which can lead to “body shame and appearance anxiety”, especially among emerging adults
who are most likely to be constantly expose to this type of content could further develop “body
dissatisfaction that can lead to compulsive practice of physical exercise related with excessive
dietary control” as an efforts to lose body fat and appear in line with the thin female ideas
(Filippone et al., 2022). Put into the current study context by taking TikTok, which function the
same as Douyin as an example, Mihaylova (2021) noticed that the beauty self-satisfaction and
self-confidence of emerging female adults have an association with the way Douyin process
with beauty contents on the platform. It was reported that the more the physical features from
user generated content align with the current societal beauty standards, the more likely the short
videos will be appeared on TikTok “For You Page” and suggested to different users across the
applications. The viral sensations and fame due to “symmetric face and other defining features™
that guarantee the success of users on TikTok would eventually help to boost up the self-
confidence of the users who generated the contents due to online validations, while for those
who have been exposed to such contents would perform a upward comparison due to the desire
of becoming famous, as TikTok would promotes video contents with “beautiful people
determined by the app” and providing “more chances to become famous and get more views”
(Mihaylova, 2021). Mihaylova (2021) has further elaborate on TikTok’s beauty algorithm, by
giving example of the success of TikTok social media influencer, Bella Poarch, who have facial
features of fair skin, small noses, big eyes, small face shapes, and plump lips, that gone viral
on the application for its cute facial features that matches the societal beaut standards. The fame
of Bella Poarch has reflected that TikTok algorithm would define users who have such physical
features as beautiful, hence, constantly promoting videos that featured users who achieve such
beauty standards, which is why the researcher argued that there are a “lack of diversity because

the same traits consistently appear”, which such has formed the perception that only having the
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same physical appearance as stated above and recognize by TikTok are considered as beautiful

and attractive (Mihaylova, 2021).

With that being said, it is understandable that with the current generations has a higher chance
to be affected by the contents that has been displayed and shown to them on Douyin, as the
algorithm of the application provided enjoyable experience that satisfied the users’ needs, the
emerging adults would subconsciously spend more time on the application, which such could
resulted in constant exposure to certain type of contents, which in today’s context on Douyin,
appearance related contents, and thus affecting their real-life behaviour. Not to mention, with
the operational function of how beauty algorithm of Douyin works, users are consistently being
reminded with a particular beauty standard, which such could resulted the changes in beauty

self-satisfaction for those who aligned and for those who didn’t.

2.3 Beauty Standards

Physical attractiveness has always been the centre of discussion among the Asian community,
as pointed out by Madan (2016), though it is understandable that the desire to be beautiful runs
throughout the world, however, comparatively, Asian has higher unhealthy obsession with

beauty to the extent that it relates with the success of career, mental health and social currency.

Analysis from Harmermesh and Biddle (1993) on beauty and labour highlighted that attractive
people are often being perceived as an elite and talented, which help them to get the job easier.
The controversy of China in hiring a “super cute, pretty nine-year old girl” to lip sync to the
original voice of a “less attractive child” with “crooked baby teeth and chubby face” in 2008
Beijing Olympics was the best example that reflected the value that the Asian community held
for physical attraction (Madan, 2016). With the continue emerging of social media as well as the
rise of the digital natives, many younger generations would look up on the online platforms to
understand the current beauty standards in order to fit in and conform, as mentioned previously,
appearance and visual play a significant role among the Asian public. Piccoli et al (2021)
defined beauty standards as the ideals of physical attractiveness within a culture and the
prescribe of “what to look like” and approve that “look”. In other words, beauty standards are
benchmark formed by the social norm that describe the criteria of an attractive person. The
study from the researcher has pinpointed our that media, regardless of traditional or new media,
has a great influence in creating the beauty standards accepted by the society, as the portrayal

of “sexually attractive women” with “idealized and unrealistic bodies” as the beauty standards
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for women has been constantly shown on media, causing more people to be exposed with such
ideologies, and thus, forming a norm which normalized such perspective as the beauty
standards of this generation (Piccoli et al., 2021). On the other hand, academicians Kaur et al
(2023) sees beauty standards as a measurement on body shape, facial proportions, height and
weight set by human nature to strive for the conformity of their socio-cultural and political
systems. The perspective shared has justified the significance role of beauty standards played
in the current society, as people nowadays value appearance to the extend which they would
“deceive others by using clothes, makeup, and other methods that keep exerting pressure
towards seeing attractiveness a normative feature in the society” (Kaur et al., 2023). The rapid
growth of beauty products throughout the years in the business domain has further shown the
value of beauty in the society, as quoted by researcher Kaur et al (2023), such has suggested
that women still must use beauty to gain capital, which is why beauty works in this system.
Sharing similar perspective, Jung (2018) mentioned that the demand for beauty industries has
shown a significant increase over the years, which such has shown the significant of physical
beauty and the pressure to maintain feminine identities among the Asian emerging adults. Many
females were reported that efforts in changing their appearance on a daily basis through beauty
products due to the difficulty “to obtain the cultural standards of the ideal beauty” or extreme
measures such as “invasive or non-invasive cosmetic surgeries” has been carried out to
conform with the ideal image that matches the beauty standards of the norm (Jung, 2018). To
further illustrate on this, the significance of physical appearance has also been demonstrated
through the high selling demand of beauty products, by generating approximately RMB 906.7
million, contributing 70% of the total sales as combined with food and beverage (Song, 2022).
The data gathered above has shown that emerging adults’ users of Douyin are well aware of
the appearance, as resulted from the study of researchers, Highhouse et al (2022) showed that
video contents related to fashion and beauty tend to receive highest average number of
comments and likes, with an average of 2.9 million. The beauty content available in Douyin
projected how the society perceived the definition of beauty, as stated by Lotti (2018), the
ideology of beauty standards accepted by the Chinese community has been shown through
different media with images that depict female bodily representations, with pointed chin, slim
cheeks, high-bridged nose, big eyes and fair skin, in which such has been exposed to most
women to further pursued as ideal appearance. Jung (2018) further justified on the reasoning
that shaped the Chinese beauty standards on women, as according to researcher, the Chinese

community expects women to possess physical beauty according to an Anglo-European
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standard, which such was a result from the influences from Western media back in the days.
Cosmetic surgical procedure such as double eye-lid surgery has become a norm for many
emerging adults to go for , as it helps to create a “wide, open and deeper eye” that half East
Asian lack off (Lotti, 2018). Furthermore, celebrities like Fan Bingbing and Angelababy who fit
in the stereotypical beauty standards that demonstrated on Chinese social media has been seen

as the ideals physical appearance of women to pursue with (Lotti, 2018).

All in all, with the constant portrayal of the beauty standards of Chinese through Douyin, it has
exposed Douyin emerging adults’ users with the concept of having big eyes, sharp and slim
face, high-bridge nose and a fair skin as the ultimate measurement of being defined as beauty,
thus, forming a common understanding that such are the criteria for being appealing. Not to
mention, together with the pressure of the Asian community in glorifying the significance of
physical appearance, such would assert more pressure on the female emerging adults, which

affect their self-beauty satisfaction and self-esteem.

2.4 Self-Beauty Satisfaction

Though based on the findings from Kartika (2021) showed that the understanding on beauty is
very subjective and varies according to culture and background, yet it is undeniable that beauty
is commonly portrayed as appealing and attractive physical attributes that involve body shape
and facial appearance. With the high usage on social media applications like Douyin nowadays,
the chances of female emerging adults to be exposed to contents related to stereotypical beauty
standards would gradually increase, which such could resulted in lower level of self-beauty
satisfaction, in both body and facial appearance. However, Kakar et al (2023) found out that as
compared to Western country like Australia, emerging female adults in China and Malaysia
were reported to have lower levels of appearance satisfaction rather than on body satisfaction.
In another words, Asian female young adults think “great importance is placed on physical
appearance” (Kakar et al., 2023). Such statement above is justifiable, as supported by Samizafeh
& Wu (2018), it was reported that facial physiognomy and facial features are associated with
self-confidence, marriage and career in the community of China and Asia. Thus, it is
understandable that contents on Douyin as well as the female users on the short-video
application would focus on more physical facial attributes, as it has been tightly connected with
the life on an individual, which such explained why many procedures or cosmetic products

involving facial would receive such high amount of attention on Douyin. Statistics provided
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by China’s Beauty Industry (2023) has proven the statement above, as the data showed the top
5 most sold beauty items on Douyin as of 2022 inclusive of facial masks, skincare sets, serum,
lotions and beauty devices. The desire and action of conforming into the stereotypical beauty
standards through different efforts can be understood from oneself beauty satisfaction on facial
apperance, in which such can be understood as “how a person see themselves right now (actual
self) and how they wish or want to look (ideal self)” (Kakar et al., 2023). With the constant
exposure towards the female emerging adults with the stereotypical portrayal of ideal women
through mainstream media like Douyin, users who has higher consumption on the application
are more likely to unsatisfied with their current features, as stated by Henriques & Patnaik
(2021), the images shared on media has a strong influences on the users who consumed it,
resulting in the female emerging adults unconsciously undergoing upward comparison as it
means that they need to improve their current features, thus leaving them unhappy with their
current features and doubting their self-worth. The researchers also further pin-pointed that
makeup is one of the procedures in which many young adults would go for in order to “beautify
or change the way one looks either artistically or to conceal flaws” so that it could conform the
high societal expectations on physical attractiveness and achieve higher self-beauty satisfaction
through online validations such as “likes, followers and comments to uphold a perfect and
stable image of themselves” (Henriques & Patnaik, 2021). Scholars Selimbegovic et al (2019) has
also further justified with the statement above, by reporting that sensational media hold a
powerful role in disseminating unrealistic beauty standards among female adults, producing
negative self-relevant emotions, cognitions and behaviours due to low self-beauty satisfaction
on themselves, thus developing low self-esteem. The failure to “meet high standards” lead to
“aversive self-awareness and negative emotions”, which in another words, the self-beauty
satisfaction would be affected if one’s has not able to achieve the expectations set by the society

which formed through social media (Selimbegovi¢ et al., 2019).

In a nutshell, it is understood that the media portrayal on women is an effecting factor on female
self-beauty satisfaction, as actions of purchasing skincare and cosmetic products to chase the
high beauty standards that formed through online applications like Douyin has well-
demonstrated the desire of women to seek validations via these social media platforms. Failure
of achieving the ideal facial appearance which generally expected by the society that formed
through social media would lead to low self-beauty satisfaction as a result of feeling

unconfident and low self-esteem.
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2.5 Social Comparison Theory

Highlighted previously by scholars Henriques & Patnaik (2021), the portrayal of women on
social media which formed the beauty standards among the society has caused an upward
comparison among the users who consumed such content, causing them to unsatisfied with the
physical appearance, and thus leading them to doubt their self-esteem. Not to mention in a
community like Asia which values physical appearance as part of important elements in life,
the failure of achieving such so would further contribute to negative emotions of women who
exposed to such ideology. Researchers McComb & Mills (2021) has related such situation with
social comparison theory, by further explaining that the desire of women in achieving the
idealized appearance shown on social media has unconsciously made them to undergo upward
appearance comparison, which such has subsequently resulted in lowered confidence, and
increased in appearance dissatisfaction due to unable to achieve the physical look. Social
comparison theory, which defined as “individuals assess their value in terms of how they
compare to others” has been commonly used in existing study that investigates about self-
beauty satisfaction (Miller et al., 2015). Such can be seen in research from Fioravanti et al (2022),
in which the scholars highlighted that the results which showed dissatisfaction of emerging
adults on appearance were due to viewing idealized images on social media platforms, and
appearance social comparison has significantly mediated the effect. Similarly, Park & Ko (2011)
has mentioned that social comparison theory has been a useful theoretical foundation that
associate individual’s physical social ideal of physical appearance that was formed by mass
media, and the consequences resulted in the responses of individuals inclusive of changes self-
esteem. While it is understood that social comparison is highly associated with one’s self-
esteem, academicians O’Brien et al (2009) has worked on specifying the theoretical
understanding into more details, by classifying the theory into upward and downward physical
appearance comparisons with a scale of measurement. In the article, it was said that upward
physical appearance comparisons were done when “people tend to make appearance
comparisons with more attractive targets, and that these comparisons result in dissatisfaction
with the self and adoption of risky compensatory behaviours”, in which most of the time, peers
or models are “perceived as relevant targets for comparison” (O’Brien et al., 2009). Contradictory,
downward appearance comparison can be understood as “comparing one’s physical appearance
with those perceived to be physically inferior or less attractive” which leads to a more positive
feeling about themselves (O’Brien et al., 2009). Putting into the research context, which with the

comparison being done between women portrayal on Douyin that formed the stereotypical
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beauty standards of the society and one true self, it is clear that upward physical appearance
comparison is being applied into the context. Such can be further justified based on the findings
from Franzoi et al (2012), in which the scholars indicate that female emerging adults have a
higher chance to rely on upward social comparison when it comes to evaluating their physical
appearance due to the greater cultural fixation that perceived women as a beauty object.
However, the failure and pressure of achieving the beauty standards portrayed by social media
through upward social comparison could have resulted the changes of self-beauty satisfaction.
Such has been further justified by research that highlights, female emerging adults “should
experience more” dissatisfaction on appearance and have “have more pessimistic expectations”
throughout the process achieving appearance perfection, which is hardly to be done, thus lead
to a decline on beauty self-satisfaction and affect one’s self-esteem (Franzoi et al., 2012). Studies
from Ngien (2020) has also reflected that the upward comparison that has been made by the
users are more likely to lead to social anxiety as they rank themselves lower when compared
to someone who is better on social media. Similarly, Lim & Yang (2015) concluded that users
on social media tends to develop upward comparison, which resulted in negative emotions such
as envy and shame while comparing with someone who is deemed superior on the online

networking platform.

2.6 Theoretical framework

Passive SNS
usage
Soc1a? coml?anson = Upward social — »  Self-esteem = » Subjective
orientation - comparison E - well-being

117

Interaction term

(Wang et al., 2017)

Scholars Wang et al, (2017) has provided a theoretical framework when look into the role of
social comparison in association between social networking site and subjective well-being. It
was understood that with the emergence of social media, an “unprecedented volume of personal

information can be a powerful source of social comparison”, as most of the information
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available on the online networking platform are “idealized for the sake of impression
management”, users who consumed such contents would most likely to generate “envy and
negative feelings” when unconsciously evaluating themselves with the users they seen online,
and thus, creating an environment of upward social comparison among the networking users
(Wang et al., 2017). Such can be similarly related to the topic of the study, as female emerging
adults who consumed Douyin which constantly suggesting beauty contents that projected the
stereotypical beauty standards of soft feminine with pale skin, big eyes, sharp features and
flawless skin, such would resulted in an upward comparison among users who were exposed
to that particular contents, and the desire to achieve the beauty attractiveness determined by
the society which projected through the application of Douyin would worsen the self-esteem
of the female emerging adults due to the pressure of fitting into the beauty mold that constructed
by the community, and thus, leading them to have the potential of taking different procedures
in order to conform. With that, a conceptual framework for the study has been created based

on the research questions and research objectives of the study:

Sociocultural

Influences \

Hioh Douvin Upward Social | 4 Negat1v§ feelings Low Beauty Self- Low Self-
gU I Comparison (Envy, jealousy, |y Digsatisfaction | *  Confidence
sage shame)
Douyin Beauty /
Algorithm
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CHAPTER 3
3.1 Research Design

In order to conduct the research to serve the purpose of the study, it is suggested that qualitative
approach with descriptive analysis and semi-structured in-depth interview methodology was
designed to be used to carry out the experiment. Such selection of methodology was supported
by similar research conducted by Wang (2023) that examine the influences of social media on
physical beauty among Chinese youth. In addition to that, scholar, Brouneus has given her
perspective and definition on the methodology of in-depth interviewing while discussing about
the process, skills and ethics of interviews in the research. The researcher quoted “the research
method of in-depth interviewing is used to learn of individual perspectives of one or a few
narrowly defined themes”, which in another words, the methodology applied allows the
researcher of the study to understand more particularly and in-depth on the reasonings behind
the answers that has been given by the respondents (Brounéus, 2011). Not to mention, the
flexibility in conducting semi-structural interview allows the researchers to change the
questions from time to time in order to accommodate the answers or response given by the
respondents throughout the interviewing process, in which such reasonings were also supported
by scholar Brouneus, that the academician quoted, “depending on the interviewee’s answers,
each in-depth interview will take different twists and turns and follow its own winding path —
an important component being to have the freedom to follow up on related themes raised by
the interviewees themselves” (Brounéus, 2011). Thus, with such references above, the study will
be conducted via qualitative approach with the methodology of semi-structured in-depth

interview.

3.2 Sampling

The sampling size will be set at the 25 participants, as according to Bekele and Ago, 20 to 60
participants are the most “frequently observed range of sample size in qualitative research”
(Bekele & Fikire Yohanes Ago, 2022). Additional 5 participants are added to reach the saturation
point. Non-probability sampling with purposive sampling method is suggested to apply for the
study of the research. As the study that will be conducted will be focusing on female emerging
adults who consumed Douyin actively and has been constantly exposed to beauty related posts
on the online networking site, hence it is advisable that the researcher is being given the

freedom and flexibility to filter and look for the relevant respondents that fulfil the
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requirements and serve the purpose of the study. To further support such justification,
researcher Campbell has defined purposive sampling as a sampling methodology in which “is
used to select respondents that are most likely to yield appropriate and useful information and
is a way of identifying and selecting cases that will use limited research resources effectively”
(Campbell et al., 2020). Hence, with such reasonings above, purposive sampling will be applied
when it comes to selection of samples, as it helps to “increase the depth (as opposed to breadth)

of understanding” with the right audiences for the study (Campbell et al., 2020).

3.3 Research Sample

Emerging female adult is being defined as the research sample. As according to the latest
amended to the Youth Societies and Youth Development Act (Amendment) 2019 (Act 669),
youth in Malaysia has now been defined from the age of 15 to 30, which the description of
youth was previously known for 15 to 40 back then (Yunus & Landau, 2019). Other than the legal
definition given by the Federal Constitution of Malaysia, emerging adults can generally being
recognized as people who aged between 18 to 29 years old (University of New Hampshire, 2020).
Such statement was supported by Munsey (2023), in which the scholar explained that this age
group of people are being categorized as emerging adults due to the process of gradually pulling
clear from the struggle of adolescence and starting to be responsible for self, yet still closely
tied to parents and family. Hence, in alliance with the findings above, the research sample will
be focusing on Malaysian female emerging adults who aged between 18 to 29 years old and
consumed beauty contents from Douyin, in which the latter requirements weas given due to

the purpose of the study.

3.4 Instrument

As similar studies and research approaches has been carried out by researcher Parnell (n.d) that
looked into the result in mental well-being due to the social comparison of young women on
the social media platform, Instagram, thus, this research shall adapt questions from the semi-
structural focus group interview formed by the researcher. Based on the adaptation inspired
from the researcher, the questions for the semi-structural focus group interview will investigate

several aspects as per follows:
1. Self-Identification of respondents
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Respondents’ perspective and feelings about others opinion
Respondents’ self-comparison tendency

Douyin usage and content consumption

A I

Respondents’ feelings and self-comparison tendency after consuming beauty contents
on Douyin

6. Respondents’ self-beauty satisfaction, and self-confidence tendency

Other than that, as mentioned previously that Douyin is highly accessible on the Internet, hence,
it is expected that Douyin users are available in all parts of Malaysia. Thus, it is suggested that
Google Meet will be used to carry out the focus groups interviews as the participants are
expected to originate from different part of the community in Malaysia. Other than that, the
application of virtual group interview would provide better convenience for both research and
participants, as the researcher could utilized the online tools provided to record and transcript
the interview, while the participants do not require to put extra efforts and expenses in travelling

for participating the interview.

3.5 Data Collection Procedure

As proposed with the number of sample size, the semi-structural focus group interview will be
split into 5 groups with 5 persons for each group. An estimation of 45 to 60 minutes will be
used to conduct the focus group interviews that asked approximately 10 questions. Subjected
to the methodology, semi-structural interviews that has been applied and the respondents’
answers during the process, the questions may varied depending on the situations to ensure a
better understanding of the answers given by the participants. The interview will focus on two
parts, in which the first part is to understand the comparison tendency and sensitivity of the
respondents when they were compared to other people. Next, the interview shall apply the same
concept on the study by looking into the context of Douyin, however, explore more deeper to
understand the feelings, self-beauty satisfaction, feelings, and self-confidence of the
participants. The interviews will be carried out through Google Meet and the participants will
be informed that the entire process will be recorded for study purposes. Recording tool such as
Vimeo will be used, and the recording will soon transcript y Atlas.tis8 software for further

analysation through coding.
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3.6 Data Analysis

The collected data will soon being analyse through thematic analysis via the method of coding.
According to the definition given by Braune & Clarke, thematic analysis has been highly
applied by many researchers while conducting research with qualitative research, as the
analysing tool offers researcher to be able to “systematically identifying, organising and
offering insights into the patterns of meaning (themes) across a data set” (Braun & Clarke,
2012). To further illustrate on this, the analysing methodology allows the researcher of the
study to interpret the data collected more in-depth, so that reasonings behind each response
given by the respondents can be justified, and such could give researcher a further insight and
explanation on why the behaviour, attitude, perception, value and belief of the responding
individual will be formed. Thus, with such supporting statement above, thematic analysis will
be applied to further analyse and interpret the data collected in this study. As suggested by
scholar Nina, on her journal article, “Learning to Do Qualtitaive Data Analysis: A Starting
Point”, the analysing process of data will go through 7 stages, which inclusive of preparing and
organising the data for analysis, transcribing the data, becoming familiar with the data,
memoing the data, coding the data, moving from codes to categories and categories to theme
and lastly making the analytic process transparent (Nina, 2020). Similar study that looks into
social comparison with the use of social media by Hassim et al. (n.d), the scholars has applied
Atlas.ti8 software for further coding on the data collected through focus group interview in
order to determine the themes and the initial coding. Hence, with the references above, Atlas.ti8

software will be suggested and applied for the process of analysation.

3.8 Ethical Consideration

Ethics approval form for the study will be obtained prior to approaching the 25 respondents
mentioned above. Only interviewees who have signed in written form and send back the ethics
approval form will be recruited for the study. Confidentiality was assured by de—identifying

the participants, as the names of the participants will be replaced with numerical codes.
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CHAPTER 4

4.1 Overview

The research samples have been group into 6 focus groups based on their availability and

conveniency of the date and timeslots provided. Virtual Interviews links were sent to each

respondent based on the timeslots respondents have secured with researchers. Invited

respondents are given the flexibility to not switched on their camera to reveal themselves and

communicate in Chinese to create a more comfortable environment and smoother conversation

among the respondents.

4.1.1 Focus Group 1

Factors Interviewee Interviewee Interviewee Interviewee Interviewee
A B C D E
Rate of self- High High Mid Mid High
appearance
Physical features -Nil- -Nil- Flat Nose & Tan skin Flat Nose
that are not Unorganized
satisfied Teeth
Perspective on Tall, skinny & | Tall, skinny & -Nil- Fair Skin & Structured and
beauty standards big eyes big eyes Soft femineity sharp facial
on Douyin features & Soft
femineity
Adaptation and To be skinny To be skinny To be skinny -Nil- To have more
comparison of & defined facial
Douyin’s beauty To have featured
standards in real organized teeth
life for nice smile
Intention and Pilates & Gym Pilates & Teeth -Nil- Plastic Surgery
motivation of Plastic Surgery Gym Orthodontics on eyes, nose,
changing physical Fashion Style teeth, chin and
features according Makeup jaws
to exposed beauty Teeth
standards Orthodontics
Online validations High High High High High
Perspective on the Important, Important, Important, -Nil- Important,
significant of By conform with | By conform As it can To prevent
physical the beauty with the become a bonus constant
appearance in standards of the beauty and privilege to criticism and
society society standards of have nice comment from
the society appearance others
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4.1.2 Focus Group 2

Factors Interviewee Interviewee
F G
Rate of self-appearance Low High
Physical features that are not Body weight and body -Nil-
satisfied shape

Perspective on beauty standards
on Douyin

Glass-skin, fair, young,
soft femineity

Tall, skinny & big eyes

Adaptation and comparison of
Douyin’s beauty standards in
real life

To be slim, and have
perfect skin

To be skinny and slim

Intention and motivation of Changing fashion style | Makeup and fashion style
changing physical features

according to exposed beauty

standards

Online validations High Low
Perspective on the significant of Important, Mid,

physical appearance in society However, at this stage Ability that matters

would preferably focus

on own mental-health

and go easy on herself

if unable to achieve the

beauty standards of the
society
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4.1.3 Focus Group 3

Factors Interviewee Interviewee Interviewee
H I J
Rate of self-appearance High High Mid
Physical features that are not Body features Mono-eyelid, body Weight
satisfied features, tanned skin management and
body features
Perspective on beauty Glass-skin, S-Shape Glass-skin, S-Shape Soft femineity
standards on Douyin body features, sharp body features, sharp
nose nose, soft femineity
Adaptation and comparison of To be skinny To be skinny To be skinny
Douyin’s beauty standards in To have double eyelid To have double
real life To have smaller but eyelid
defined nose To have better body
features

Intention and motivation of Strong filters and Makeup Plastic Surgery
changing physical features makeup Fashion clothing Makeup
according to exposed beauty Plastic Surgery Gym
standards

Online validations -Nil- High High
Perspective on the significant Important, Important, Important,
of physical appearance in Having great To prevent being To not feel

society

appearance is a form
of respect to the
society

criticize and comment
by others

“FOMO?”, fear of
missing out
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4.1.4 Focus Group 4

Factors Interviewee Interviewee Interviewee Interviewee | Interviewee | Interviewee
K L M N (0] P
Rate of self- High High High Mid Mid High
appearance
Physical Freckles Tanned skin, | Facial features Weight Weight -Nil-
features that short management | management
are not & Skin
satisfied management
Perspective on | Dolly eyes, Dolly eyes, -Nil- Dolly eyes, Fair skin Dolly eyes,
beauty defined nose, slim, soft defined defined nose,
standards on | slim and fairad | femineity features, slim and fair
Douyin flawless skin glass-skin ad flawless
skin

Adaptation -Nil- To have fair To have To have To have -Nil-
and skin smaller facial glass-skin | slimmer body
comparison of To become features To have figures
Douyin’s slimmer slimmer body
beauty figures
standards in
real life
Intention and -Nil- Filters and -Nil- Makeup Dietary -Nil-
motivation of photoshop Filters and
changing Makeup photoshop
physical Liposuction
features procedure
according to
exposed
beauty
standards
Online -Nil- High Low High Low Low
validations
Perspective on Important, Important, Important, Important, -Nil- Normal,
the significant | Having good As it helps As it helps To prevent As long as it
of physical appearance people to people to being is acceptable

appearance in
society

create greater
impression by
others

access with
privileges and
opportunities

access with
privileges and
opportunities

criticize and
comment by
others

by the society
and at the
same time
ones are
comfortable
on
themselves
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4.1.5 Focus Group 5

Factors Interviewee Interviewee Interviewee | Interviewee | Interviewee
Q R S T U
Rate of self- Mid Mid High Mid Mid
appearance
Physical Body features Blunt facial -Nil- Weight Weight
features that and weight features, big management | management
are not management | nose and mono & Body
satisfied eyelid figures
Perspective on | Double eyelid | Defined nose, Soft Hour-glass Hourglass
beauty Slim, elegant, smaller face, femineity, body figure, | body figures,
standards on soft femineity | double eyelid, hourglass sexy, tall, Slim
Douyin hourglass body | body, defined | slim, big eyes
facial
features
Adaptation -Nil- To have more -Nil- To have To have
and structured and hourglass slimmer body
comparison of defined facial body figure figures
Douyin’s features
beauty To have double
standards in eyelid
real life
Intention and -Nil- Filters and -Nil- Gym Dietary
motivation of photoshop
changing Makeup
physical Fashion
features Clothing
according to Plastic Surgery
exposed
beauty
standards
Online -Nil- High Low High Low
validations
Perspective on Normal, Important, Important, Important, -Nil-
the significant | Presentable but As it helps As it helps As it helps
of physical comfortable people to people to people to
appearance in | enough to be access with access with access with
society yourself privileges and privileges privileges
opportunities and and
opportunities | opportunities
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4.1.6 Focus Group 6

Factors Interviewee Interviewee Interviewee Interviewee
\% W X Y
Rate of self- Mid Mid High Low
appearance
Physical features | Skin management Blunt facial Weight Skin
that are not and weight features, weight | management management
satisfied management management
Perspective on Confident Defined nose Flawless skin Glass-skin
beauty standards As she tries to and structured
on Douyin look for contents | facial features Hourglass Fair skin
that emphasize on body shape
self-confident Slim Slim body figure
regardless of what
physical Fair skin
appearance

Adaptation and -Nil- Skin Body To have flawless
comparison of management management skin
Douyin’s beauty
standards in real Body weight
life management
Intention and -Nil- Facials Diet -Nil-
motivation of
changing physical
features according
to exposed beauty
standards
Online validations -Nil- Low Low High
Perspective on the Normal, Normal, Important, Important,
significant of Presentable but Being As it helps To prevent being
physical comfortable stereotypical people to criticize and
appearance in enough to be pretty can access | access with comment by
society yourself to more privileges and others

privilege, yet it
is also important
to feel
comfortable
about yourself

opportunities
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4.2 Douyin’s Beauty Standards And Its Effects Towards Emerging Female Adults

4.2.1 Respondents perspective on Douyin s Beauty standards

Most of the respondents have concluded that the beauty standards presented on Douyin mostly
involved the structured and defined facial features with dolly eyes as well as tall and skinny
body figures. In terms of skin complexity, respondents were exposed to content creators that

have flawless and fair skin, which such give them the impression of soft femineity.

For instance, taking Focus Group 1 to further illustrate, both Interviewee A and Interviewee B
agreed that the current C-POP idol sensation, Ju Jingyi is the perfect example that portrait the
current beauty standards that appear on Douyin, as their Douyin page are full of contents about

her physical appearance. Interview B has quoted:

“teanii T — B AR E . REHEHRILRAIE, BRAE, RERAREH
XEMESNRIERESHBES.

(Ju Jingyi has always appeared on my Douyin, and it makes me understand that the apperance

of Ju Jingyi set the benchmark of the society s beauty standards)

Interviewee D and Interviewee E further elaborated on the beauty standards that appeared on
the platform, Douyin, by specified that they would constantly being exposed to Chinese
artists such as “H & (Bailu), which give public the impression of soft femineity.

Similarly, Interviewee G also shared the same perspective as Interviewee A and Interviewee
B, which Interviewee G stressed out that the female that appeared on Douyin are mostly tall,
skinny and have dolly big eye. As much as Interviewee G observed the trend on the portrayal
of beauty standards on Douyin, yet Interviewee G has expressed concerns about the extreme
and never-ending evolution of beauty standards that have been set for emerging female adults

on the platform, as she quoted:

XIS BIEK— very perfectionist F T ER#ESE . sLEfIEE, BEE—DAE
wE RRANBREST, EFEER—D, WINERNE, Lk, RERREEZ
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Sh, REOBEER, ROBKRERE, REBRXF, REBEZUIL like very

impossible, *

(The platform has set a nurture a phenomenon where users have to be a perfectionist in terms
of body figure and physical appearance. Having fair skin, slim body figure and soft femine look
are unable to satisfy the concept of ‘attractive’. Now, other than being skinny, you also need to
have an hourglass body, and also need to know how to dress and makeup yourself, which is

impossible.)

The benchmark that set the beauty standards which reflected on Douyin are getting higher
and higher, as Interviewee H and Interviewee I shared the thoughts that having hourglass
body is now the trend that have been asserted on women. For example, Interviewee |
mentioned coming across a user-generated content that evaluate and analyze female Douyin

users, which Interviewee I stated:

“fIF TR example IAEMIN TR RZFNXNERE, REMMNZRIPLETHE,
RS Z TN AR T #% based on =ANFL S, AT B, RfF SHFRHEARIR
E— perfect T, AREHITMXNFEREBEIMRNER, REERNETF, RE
FIFHARNT, NROREAGNT, {RARRGT, EFMD. ”

(The content creator will live streaming on Douyin and look for the profile of female content
creators, and evaluate them according to 3 grades — S, A and B. If youre graded as S, you re
a perfect female content creator, which normally they will browse through your profile, look at
your facial appearance. Having bigger boobs and longer legs would add on more bonus [for

them to evaluate])

As one of the female content creators who have been scanned and analyzed by the above
content creator before, Interview I shared the comments received, which Interviewee I found
it “4£ 5 (frustrating)” and “RA%L37 (impolite)* for being commented on her physical
appearance, which Interviewee I’s eyes, nose and head has been circled and commented by the

content creator with “Fi3LIRS (forehead very big)” and its not small enough to fit into the

current beauty standards.
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However, different from other interviewees, Interviewee P noticed that as much as being thin
and slim are the current beauty sensation that has been trending all over Douyin, yet there are
people disagree on such beauty standards on the platforms, which netzines would comment

“E BB —KA (Slim like a piece of paper)” and “E FFr AR (malnutrition)”, which

Interviewee P found those comments as criticism.

In conjunction to Interviewee P, Interviewee Q highlighted that the definition of slim and thic
are very different based on the understanding that the general public have as compared with

the definition that exist on Douyin, as Interviewee Q quoted:

“BI—ERETE E LR E social media BIFRFAMNEE, MIESILRES, HIttRE
B, tERFER. fEBEMTIATIEHAMEE but ELMMI 0 R MA:, SR
9f, REEEEEENBMIIOERBM. FIIBMH, solike end of the day, XFPATIBH
R HIXAREA. BEINTFHOARH, MHFAZREENR... HEMENM
B, MRERE FRERE. "

(There s one time in which many social media, inclusive of Douyin, they would keep suggesting
thin and slim body figure as a definition of pretty. And even the contents on Douyin mentioned
about fat, the portrayal of it is not what we expected, in fact, are those girls with hourglass
body figure. So, at the end of the day, the definition of fat on Douyin isn t really the fat that we

generally understood, in fact, it is being chubby to the point you have obvious boobs and hips)

Interviewee W realized that both contents and the users from the platform — Douyin, has been
harsh to female who are generally known as “fat”, which she pointed out that because users
would unconsciously compared people who fits into the typical-generally-accepted stereotype,
who are with soft feminine physical features and slim hour glass body figure, with people
whose their looks fall beyond the beauty standards, in order to classify good or bad and create
a value to label each of them, and thus, people who are considered fat on Douyin, would always

perceived as negative.

All in all, it is notable that the beauty standards of Douyin have a clear benchmark for emerging
female users, which they should be perfect in many ways. In terms of facial features, dolly big

eyes with structured and defined facial appearance is a must, with flawless and fair skin in
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terms of skin complexity, and an on-going higher expectation on body figure, which currently

having slim, but hour-glass figure is the current trend and sensation.

4.2.2 Douyin's beauty standards and its effect on self-beauty satisfaction on emerging female
adults

Majority of the interviewees have responded that the exposure of Douyin beauty contents have
affected in real life, in which they would seek for feel unsatisfied with their current physical
appearance and seek for temporarily changes such as filters, photoshop, makeup, dress up,
facials and exercise, as well as permanent modification such as plastic surgery, teeth

orthodontics, and liposuction procedures.

For instance, Interviewee E, who is confident about own physical appearance, highlighted that
having a comparatively flat nose from Douyin beauty standards has motivated Interviewee E
to go for plastic surgery, which Interviewee E admitted that modification on face, lips, eyes and

shoulders have done before to feel more comfortable.

‘BEeEANTIUHBCEEEFEILBCE/ERE. AR EHREBEEEIEREROBIH
FEM. A, BAERBBESERHNHE., AEROLS MRS REXINM LS HES
®(T RELFEBRNETF., B2 AEM survey 89,

(The motive is to make myself look more appealing, so I could be more confident. So, I'm
currently modifying myself based on what I desired to look like, that's why I would go with

plastic surgery. And now, I'm saving money to do my nose, I'm currently surveying)

Having similar thoughts as Interviewee E, Interviewee C who see herself as normal, also raised
the interest in undergoing modifications through plastic surgery, as Interviewee C shares
similar facial features as Interviewee E, having a flat nose. Yet, at the current moment due to
financial burden, Interviewee C would like to go with teeth orthodontics first, with the first
concern of changing the facial features to be more structured, defined and smaller, without

going through plastic surgery, but in a more affordable and painless procedure.
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As much as Interviewee A and Interviewee B who are both confident about their physical
appearance, agreed that they have been exposed to beauty contents that emphasize on the
beauty standards of big dolly eyes and slim body figures, yet both of them have disagree that
the contents have significantly affected them to the extend where they would consider going

for permanent modification due to health concern. As Interviewee B quoted:

“Imean, 30 R 15 IXFTAYIE, FT BB 18T, T RESRBIWNAR R ABLE . T] =2 as I grow older, TRk
BB AEXMNNEET . BARRS MREKIZNERRESRERERE AL,
REANER, But XEEERR temporary Y, F/FIRE T IR, EHY set effect IREETEM,
FrIA BMEAREXFEF . REERAENEEZILRIBE like, grow old gracefully, fg

IRisne . EARESAMESH,

(I mean I used to consider of taking plastic surgery procedure to have double eyelid, yet as 1
grow older, such thoughts slowly faded away. Because thinking in long terms, you re doing it
for the sake of feeling attractive, which is all temporary, how about when you re old and let
the side effect of the plastic surgery affect you? Thus, I don't want to experience that. Now, [
would prefer to grow old gracefully as I think such do not worth the risk)

Both Interviewee A and Interviewee B express a strong sense of confidence when assessing
their current physical appearance. However, it is evident that when contemplating body
modifications to align with Douyin's prevailing beauty standards, both Interviewee A and B
would contemplate undergoing plastic surgery. Nevertheless, the likelihood of actually
proceeding with such procedures appears relatively low. Interviewee B emphasized a

significant apprehension regarding potential side effects, raising concerns about the

associated risks. Moreover, Interviewee B clarified “tt EE T EERENAE L X EM
HRE, MAZEN T FEZE (more because from a healthy perspective rather than for the

beauty)to undergo such modifications would be driven by necessity rather than a mere desire
for conformity”. Therefore, it is apparent that when considering their physical appearance,
both Interviewee A and B do not exhibit a sense of urgency or desperation for altering their
body shapes. However, when evaluating the significance of online validation, participants
were queried about their inclination to seek approval through "Likes" and comments on

platforms such as Douyin or other social media channels, as Interviewee A responded that:
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“DB, B2 AR EIFLIEW ., for certain post, Like, if 3 post Fe 2 L 20 [Y predict
Ffh—ERBRDNlike T, B—ESKE. AABAEILBECHE XFEENTUE
Z| double confirm AP like BLIXFE/D . I 52 part of where I validate myself”

(I will choose to close it off, for certain post. Like if I can already predict that the post will
less likely to have less like, I will choose to close the likes numbers, because I dont want to
see and remind myself like double confirm, I only get that much of like. I thnk that’s where the
part I would validate myself)

Hence, based on the aforementioned responses, it becomes evident that the high confidence
exhibited by both Interviewee A and Interviewee B is closely tied to the validations they receive
from social media. This is particularly noteworthy when their physical attributes align with the
prevailing beauty standards on Douyin. In such instances, they are more likely to feel confident,
given their reliance on likes, comments, and feedback from the online community. The positive
affirmations received through social media serve as validations, reassuring them that they are
deemed attractive according to the current beauty standards. Consequently, even though they
may contemplate body modifications, their underlying confidence persists due to the

affirmation they derive from online interactions.

Similar to Interviewee C and E, Interviewee I and J also struggle with not having defined and
structured facial features, which lead them to have the thoughts of undergoing plastic surgery
in the future. However, due to financial constraints at the current moment, both Interviewee I
and J relied on makeup and photoshop as a temporary modification on their facial features,

which Interviewee J mentioned that she would “BER7 (Smoothen out the skin)” and “ & /)
— . (edit the nose to become smaller)” and would soon proceed to go with plastic surgery to

have double eyelid and smaller nose in the future.

Being generally perceived as fat and always feeling anxious about her body figure, Interviewee
J also further explained that the slightly bigger chest as compared to females on Douyin has
constantly make Interviewee J feel insecure, which Interviewee J has also considered to
proceed with plastic surgery for long-lasting effect. Yet at the current moment, Interviewee J
has been using clothing to cover up body part that Interviewee J felt insecure, which such has

shared similarity with Interviewee F in which Interviewee F would try to mix and match
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different clothing to style out different wardrobe to conceal parts which Interviewee F deemed

as flaws.

Despite being confident about own self, yet born with comparatively tanner skin tone,
Interviewee L struggled with having comparatively fair skin as exposed to through Douyin
beauty standards, which Interviewee L sooner explained that photoshop and filters are some of
the tools Interviewee L would use to when it comes to posting on social media such as Douyin
to conceal what Interviewee L deemed as flaws. However in real life, Interviewee L would
apply makeup to look more fair, which Interviewee L expressed her anxiety on unable to
achieve the stereotypical beauty standards and in real life. As much as photoshop and filters
are able to adjust Interviewee L’s skin tone, yet in real-life Interviewee L unable to do much

modification about it, which feedbacks such as “[] Po BY8E 5 NME{RIE, E{EE{RKAIE"

(The photo you just posted doesn t look like you, are you sure it’s you?”. The constant exposure
on Douyin beauty standards on having the obsession with fair skin has led to Interviewee L
having the thought that only having fair skin would look more attractive as compared to the tan

skin Interviewee L was naturally born, which Interviewee L quoted:

“BEREN, XEFRM. HERRERITERE XL, BEHRISIRAM beauty
standards FEEARIR—ER B, RTGEEXLERT, REIRBFTEREER,
RERFGHAREEN. FNEHNRS, BRI ACRAERT, 788FAC
FRtEERe.

(Douyin has affected me. I saw a lot of beautiful Chinese females and kept being told that the
current beauty standards inclusive of being fair, only then you’ll be considered pretty, which
is why it gives me the thought that my skin colour which is darker is not attractive. Hence,
every time when I used photoshop, I will adjust to the maximum, to make myself fair and to

look nicer.)

In terms of body figures, many has shared that the constant exposure of slim and hourglass
body beauty standards has motivated them to build a slimmer body figure after comparing

themselves with females on the Douyin platform. As much as they would love to cut down
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their weight for the sake of confirming into the beauty standards, however, most of them find

it challenging, as Interviewee U quoted:

"B I HHAREZEENERSHNE. BRETEALR, HAR BB AKEN.
AEE—REs—MINEME, BERIEEERBMEEENAM, REEAKH
XY, SEOEENANMEROBMRTS, THAERERRE. F% LEOKD
ERFEABLTHEACIE, 27 Z3REXECEFERARFHBEELR—F, R
REL TR EXAEHEC.

(There was one time I was so too extreme in cutting down the weight. I choose not to eat any
rice, but only boiled chicken breast and forced myself to exercise more than an hour a day just
to have beautiful hourglass body figure. However due to this kind of irregular diet, it has
affected my mental health and my emotions as well, In which caused me to eat even more
because I was feeling unhappy. After I ate, 1 felt bad, and forced myself to throw out. I spent

quite some time to regulate my routine.)

All in all, as much as some of the respondents are confident about their physical apperance, yet,
with the constant exposure of certain beauty standards through social media platform that has
been highly used, for instance, Douyin, it is undeniable that the users would be unconsciously
affected, by having the intention of modifying their physical appearance, starting from the most

accessible filters and photoshop, to dietary, makeup, dress up and even plastic surgery.
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4.3 Douyin Beauty Standards in shaping societal expectations on physical appearance
Most of the respondents has agreed that physical appearance has played an important role in
society and believed that beauty contents of Douyin creates a significant impact in

contributing towards such societal expectation.

For instance, Interview L mentioned that the current working environment that Interviewee L
is doing have favoritism towards girls who align with the beauty standards presented on

Douyin, which is female who have strong soft femineity and big dolly eyes, as she quoted:

“BEIEREANER, AISRBEER, RE—E2RWi]EHE —252 chubby
face BER—EERE, ABREMNZENEAEE. EHABIREARRBR cute R
Fi21R innocent face AYBNTE, B RBEREMERTF. ©

(The type of girls who are like a cat, which their eyes are dolly-big and round, face can be
slightly chubby, but most importantly, she must be thin. I can tell they like this kind of style.
Else, the type of girls who wear glasses, but must look innocent and protective)

Agreed with Interviewee L, Interviewee K also noticed the privileged provided to females
who consists of the characteristics of Douyin beauty standards would be more likely to have

more opportunities, as Interviewee K mentioned in terms of work “f{f&f &R active 1R
BB EEITIREIZ (people would be more active to help out and answers females who

are deemed more attractive)”, as it creates the great and nice impression for people around.

On the other hand, Interviewee I, who have shared about the past experiences of being
evaluated and criticized on Douyin as the appearance that Interviewee I has are deemed to be
not “attractive” as according to the beauty standards on the Chinese platform, which such have
made Interviewee | having the thought that appearance that fit into the current stereotype are
extremely important, as the constant criticism of not conform into the beauty standards has
caused Interviewee I to feel anxious and doubt about own physical appearance, which

Interviewee I explained,

BHA DT ARBEZIHFERIRMNRER? BRATLEATREARGHECRE, X
fiptiFar oz T, MEERRIBANEE, ARMHESEEBNAR comment, R/F
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LA A comment ZIRFHR, RRFRTBEXTERETH, RERLES,
®, BEMNBRMHFIXFERGFE, . RERENZImELRE

(I will ask why they have to make us feel anxious? There are people who are very confident
about themselves, and they would go and check the comments section due to curiosity, hoping
to look for compliments, then they saw those criticism, and it makes me feel anxious, and felt,
am I that not good enough? Douyin really affected me a lot)

Agreed with Interviewee I that physical appearance played an important role, Interviewee J

further elaborated that such thoughts were given due to FOMO (the fear of missing out), as
Interviewee J mentioned, “f+ A LI, A R AT ARBEERXF T B Eh2HSE
THENRRXBFILIARSERRNAEZEXINT, BHRAEREZEBXNN (Pilates, or
whatever makeup trend, they actually affected me a lot, knowing that these are the current trend,

I need to go and follow the trend)”.

While Interviewee F accepted the fact that in reality, physical appearance are extremely
important in different aspect of life, yet Interviewee F would also highlight that ones should
always put own mental health first and go easy on yourself if ones are unable to achieve the
beauty standards of the society. Same goes for Interviewee W who acknowledge the existence

of pretty privilege, yet most importantly is to be confident, as Interviewee W think that “F 5
BURENAKRER, AAMFANBIEE—EHEENE, REATRESTR? B
BT IRIBE R (1t is a very unhealthy phenomenon to constantly chasing the wave or trend

of ever-changing beauty standards to conform because it would be impossible to keep on

following the trend, unless you’re rich)”.

On the other hand, Interviewee G shared a very different opinion as compared to the rest of the
respondents. With high confidence on own appearance, and lack of constant interest in makeup
and fashion despite being exposed to beauty contents on Douyin, Interviewee G thinks that
there are more other aspects of life to focus on when it comes to the real world, which inclusive

of “SIRE, B, XHF KT (Poor and wealth, fame, these kind of stuff)”. In other words,

Interviewee G thinks that appearance do not play much of an impact to real life, in fact,

monetary and power hold are more impactful in a realistic and logical point of view.
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Chapter 5

5.1 Conclusion

The focus group interviews, conducted with 25 respondents, effectively reflected the first
objective. The portrayal of females on the Douyin platform has communicated beauty standards
encompassing soft femininity, dolly eyes, a structured and defined figure, flawless skin, and a
slim body. This portrayal has influenced society's perception of beauty standards, shaping how
emerging female adults are evaluated and defined in the real world. Several respondents
emphasized the importance of aligning with societal stereotypes regarding physical appearance.
They noted that doing so not only provides more opportunities but also grants privileges, as
possessing an acceptable physical appearance leaves a positive impression. Additionally, some
respondents expressed concerns about the fear of criticism and the fear of missing out by not
conforming to the prevailing physical appearance trends in society. Given the elevated beauty
standards for females and the ongoing evolution toward more extreme standards, respondents
who do not conform or fall outside these norms experience insecurity. They feel at risk of being
perceived as unattractive. In response, these individuals explained that they would go to great

lengths, either temporarily or permanently, to fit into the accepted category.

The second objective of the research is evident in the focus group interviews. One Douyin
content creator, interviewed as part of the study, expressed a desire for validation from online
users and fans as it contributes to building her confidence. However, when the interviewee
began comparing herself to other Douyin content creators and engaging in discussions with
online users, doubts about her physical attractiveness arose. The constant exposure to Chinese
beauty standards, particularly the emphasis on fair skin, led the interviewee to edit photos and
apply filters. This effort was driven by a desire to align with prevailing beauty standards, hoping
to receive similar validations. When others pointed out differences in the interviewee's skin
tone between photos and real life, it created a sense of intimidation. Additionally, some
respondents faced insecurities and anxiety about their facial features due to constant exposure
to structured and defined facial characteristics on Douyin. This comparison with other users
prompted some to take extra measures to modify their faces. Beyond facial features and skin
complexity, the current trend of not only being slim but also having an hourglass body figure
has led some respondents to adopt extreme diets, negatively impacting their mental and

physical health. Despite having a healthy body weight, which is considered relatively fat by
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Douyin's beauty standards, a few respondents have taken steps to conceal what they perceive
as flaws. This includes clothing choices to cover up their bodies and, in some cases, considering
liposuction procedures. These behaviors reflect the long-term impact of standardized beauty

standards on Douyin, fostering unconscious comparisons among respondents.

It's worth noting that half of the respondents who experience increased self-confidence after
consuming Douyin beauty content would not entertain the idea of undergoing permanent body
modifications. Instead, they opt for temporary changes such as makeup, dressing up, photo
editing, filters, gym workouts, and pilates. On the other hand, the remaining half of confident
respondents either have undergone permanent modifications like plastic surgery or are
contemplating such actions. This suggests that those not considering body modifications either
naturally align with mainstream beauty standards or have received sufficient validations,

fostering confidence unaffected by societal norms.

Conversely, respondents with high self-confidence resulting from plastic surgery indicate that
their confidence is built upon conforming to societal norms, driving a desire for further body
modifications to align with prevailing beauty standards. Regardless, it is evident that
individuals with high confidence in their appearance heavily rely on online validations. This
indicates that their confidence is shaped by online comments and likes, suggesting that
confident respondents either align with Douyin's beauty standards or aspire to reach the

benchmark of attractiveness set by the platform.

The results also reveal a polarized perspective among respondents. Some lacking confidence
yet seeking high online validations consider extreme measures for permanent body
modifications, relying strongly on online validation. In contrast, other respondents, while not
entirely confident in their current appearance, feel comfortable and accepting of their looks.
They place less emphasis on online validation, explaining their choice to avoid permanent body
modifications. Instead, they enjoy their current appearance, acknowledging that it may not

align with societal perceptions of attractiveness.
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5.2 Limitations

Due to the virtual nature of the interviews, there have been instances where respondents either
switched sessions or were absent, resulting in an uneven distribution of participants across the
focus groups. This indirectly impacted the quality of the results, as some discussions were
hindered by the discomfort of talking within very small or overly large groups. For instance, in
Focus Group 2, the smallest group, and in Focus Group 4, one participant responded passively
due to a lack of two-way communication with another interviewee. In the latter case, it's also
evident that one respondent remained mostly silent, likely because of the crowded setting that
didn't afford them the opportunity to speak. To enhance the quality of discussions and generate
more diverse opinions and ideas, it is recommended to balance the number of respondents in
each interview session. This adjustment would create a more comfortable environment and

facilitate smoother interactions between participants.

Additionally, some respondents exhibited shyness and were reluctant to engage in discussions
with other interviewees during focus group sessions. This trend was particularly noticeable in
a few of the focus groups, where certain participants only responded when prompted by the
researcher's specific questions, and some opted to abstain from addressing particular inquiries.
Despite being a focus group interview, the majority of the communication in these three
sessions was limited to a single two-way exchange. In essence, most interviewees seemed
disinclined to engage in discussions with their peers, sharing differing thoughts, and appeared
primarily interested and responsive in communicating with the researcher alone. It is
hypothesized that if the focus group interviews had taken place in a physical, face-to-face
setting, participants might have felt more emboldened and willing to express their thoughts and
perspectives on the research topic. This could have led to a more dynamic exchange of ideas

among respondents within the focus group.
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5.3 Recommendations

Given that beauty standards encompass facial features, skin complexity, and body figures, it is
recommended to narrow the scope of the study on beauty standards. The current study's scope
is too broad, resulting in a less focused and saturated research outcome. For instance, some
respondents express dissatisfaction with body figures, while others focus on skin complexity
or facial features. This divergence in focus has led to fewer discussions among respondents due
to varying interests in specific aspects of beauty. Therefore, it is suggested that future research
narrow down the scope of beauty standards to enhance focus and facilitate more meaningful

discussions among participants with common interests in a particular aspect of beauty.

Furthermore, it is recommended that the research methodology shift to one-on-one interviews
instead of focus groups. The discussion of beauty standards and self-beauty satisfaction can be
considered sensitive in a Chinese community, as highlighted in Chapter 2 regarding the
emphasis on physical appearance in Asian communities. Given the sensitivity of the topic,
some respondents may feel uncomfortable sharing their personal stories in a group setting,
deeming such narratives as intimate and private. This discomfort may lead to reticence and
reduced responsiveness during the research, potentially compromising the accuracy of the
results. Therefore, for a more in-depth exploration and analysis of this topic, future research is

advised to opt for one-on-one interviews.
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APPENDIX

Guiding interview questions for semi-structured interviews.

Number

Questions

1

Ice-Breaking Session
e Would you compare yourself with people around you?
e Why would you compare?
e How do you feel after you compare?
¢ Did any of the comparison affected any decision you make in life?
e Do you think you’re pretty?
¢ Kindly rate your appearance.

e Are you confident about your appearance or yourself?

Douyin usage and content consumption
e Tell me about your Douyin usage.

e What is your perspective on these women in Douyin?

e Would you continuously swipe this kind of contents? Or would this

kind of contents constantly appear on your feed?

77




Respondents’ perspective and feelings about others’ opinions

Do you seek for others’ opinion when you want to know more details
about something?
Do you care about what others’ opinion after you received their

comments?

Respondents’ online validation tendency

Do you post Douyin contents?

How were the results?

Would you constantly look back at your contents for likes, comments or
shares?

How would you feel if the number of likes of your contents increases or

you have received compliments from netzines online?

Respondents’ self-comparison tendency

Would you compare yourself with them? If so, why?
After compare how do you feel?
Would you take them as inspiration when it comes to your appearance?

What are your opinions about their physical appearance and how do you
feel after using Douyin?
Would you see yourself using Douyin more in the future for beauty

contents? Why?

Respondents’ perspective on self-beauty satisfaction

Are there any parts of your appearance which particularly make you feel

ashamed of?
Would you like to change your appearance? Why?
How would you like to change your appearance?

Do you think appearance play an important role in life?
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APPENDIX

Transcription for each group of semi-structured focus group interview.

Group 1

[00:20 - 00:23] R, Fx &

[00:23 - 00:42] F &1 F FEAE

[00:43 - 00:52] HZ— R AGHEN RS ERBE O ES

[00:53 - 00:59] L AE

[01:05 - 01:14] HRERF HEXRILFHAT N HEVWER

[01:14 - 01:26] AP EEEREMN, BNEXRMRKR, FMNESROEALLRA—HF

[01:26 —0:51] S EFEL —HRER, F<(olih - whether it is suitable for me or not
because I myself know me better so definitely when we share information like fth< share iX
MRE SR XMNKIRIRIE SR you should go for this type of style or clothing then that
information.

[01:51 - 02:01] 2F < take it B9 but FFPNAZ T actively & seek the opinion F{N 2
passively B9 input &4

[02:08 - 02:10] & & & yes

[02:32 - 02:44] W] ZAFL TERIEL TTERHTRE REREFH Rtk T
JL3K BB ok 4

[02:44 - 02:56] RFELFTOEEEELE — — LR decision T HRELRERE
post BE—K T RE@RELEFHFLXEA BRBELRE—HH

[03:06 - 03:18] X T2 T @R EIE like B MR MATRIFH A HRFOERH
— KA EREA—HH RERZ R post 19

[03:44 - 03:57] T3 FARLIHEE M H/EZ— DA REEME BHERFKELE close

[03:57 - 04:08] R T #E 3K BY A X double confirm — 1 X XUk AFMNREMA#H%
BT FEAFIR ok B A+ AR AIM—D NP AR ARF L ok 1B

[04:26 - 04:28] BB X Fre X ¥

[04:38 - 04:50] 5k HILBRDSEBARXER XPMRAFAEFEN RSN
BF BB HE Bl post IE BEZAZEFIAZIA IR Ty

[04:51 - 04:52] W BXFEF
[04:52 - 05:31] e HE
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[05:31 - 05:43] MRRAKH X XLERER BRESK BASEREHAE LML
FEEHRE BFEGUBEXHFHEEH A BARNHEBCLERFAREN

[05:48 - 06:01] HSLF R BERMRE K ZAIAM type kA T 2HAE 2R —FE—
MR E BNMRER BMRRKE TEREASMBILERE RAXKEEF DA

[06:01 - 06:13] FEEF— P AR A 24 IR EBLLRILEZRENE (RECHER
FERNW TRARKE —DRERRA RXEEBEIY RO EEE LAY appearance RIFE

[06:13 - 06:25] BT BES A F A — Rk RFAIER FTABB R B R J2HAEELL
B 3 FZER (Interviewee C) —#FAJARIE

[06:25 - 06:36] E B BEAN ANE AR HEB RN BHEE THEMWRF IR

EMELZ REHOERGRRES

[06:36 - 06:48] F AT K EENANERFEREN— FATFINEE TREN
R RERRBEDIABKEARNEE F— 1A TSN AE T UREW

[06:52 - 07:03] 18 REFANIE I ANER KT WIREMAAR—1F WESLLRAAFA B
LRI &R

[07:03 - 07:15] &3k 515 approachable FYXT R FiELaNE o] BE7E R — B+ [E— social
circle B S EFBHEREMA

[07:15 - 07:28] B JEHSEEFABE & A like as if body image FY1E SR S KIXHE
BERIRECmEW HEHEE

[07:28 - 07:40] 4N RIRE B CH B EIEFIA T 938 RBERHEEFHRA LD
quote FT A= 1T TS KRR AR T7 H X AF AR

[07:40 - 07:53] AR XA EIEw) Fok B S SEER B HFFNEEFINE BREE
FEEHIRMALR FTIAERSE BEF DA E—F

[07:53 - 08:02] IXA™ age #AJ5 fth BT AR X+ F fth o] MUX ¥ discipline XK EZNEN
ZthFEF S MhA discipline i A2 S fbA] body image

[08:11 - 08:22] M& 1& 1= 1= 1"
[08:23 - 08:25] & & 1%

[08:40 - 08:52] IR & 12 1R 18 18 18 08 1% 08 08 03 08 08 08 18 IR XA R ek k

FHARMNEME L thHBRE A MHNETZH ~2

[08:52 - 09:05] I EZFHZ ftbEIFARA discipline W so based on this when we look further
into this RS ER AKX U— 28 1 8E% UK but then based on

[09:05 - 09:17] 3 A9 schedule F ] BE—MALFE FBEBE XL gym AYATE] HETT BE = K then 3k
FLIE] FAY max BRIF T FEEBMEI TR max R UM ECHAERZR EERE
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[09:17 - 09:23] INMERZHHREM T XNZFk give my 100% 7 then Bkt 1
[09:48 - 10:00] ok {R5E {R4E ok to be honest By FeZ5FcEH CF 80 /My FE

[10:01 - 10:14] B X AR 3 3 3 3 H BIREABREHEL ZFH

[10:14 - 10:26] F AFKIIEIFIREIE 80 43 yeah % F 80 N REZE R A HLFKAY

[10:26 - 10:38] ME— I EFEHN— AN RERSEBFERABEN REHL =&
EXHFFR eERELEREE FNERSAXIE SRELHIFHBONE =
[10:38 - 10:42] XM ABEIEFE BEx AR AIRE &

[10:42 - 10:54] RER B2 HRE ABRIBBARE ARG EBN. I EEAVEN
FERI RO MR XN NEAXE AR, B A XX, B2 2006 ABENECH
A&

[11:02 - 11:27] FHATE, K LEKTIUAELE B C.00R 10 2 EH 6 432 pass BJ1h,maybe 5.5
IE ,approaching to a pass, 5515 definitely AR IMHE R K BEMNE LW, HEXE
RENLEAFHEEREAFHEE T AKRE AFEKLEREZESRE, that's all
my flaws, but then I admit that I do have all my flaws,

[11:30 - 11:48] KW BR L, FIN LTt AN LLRIERZERXHEE, KIS decent
IERERMEKSSEMT RERERE. R HERE.RBEERN®B T,
[11:52 - 12:01] F A B RSIRBMUERF I HEFE. TJ=Z,IREZ.0k, back to you.
[12:01 - 12:10] HELMNREHIT B C O HMNIEBASITXHES BT 100 70,2 % 5
FIE, TRER =% Tk 60 T E .

[12:14 - 12:30] A AX R EREBRASREE selfie WREZ—h, B ABRE RERK
BCRTFE EEHt XA RERACRABIAEBACE— BN — AR TEE
AR ER—E,

[12:30 - 12:33] A 24, T EFE N ESREXR,

[12:33 - 12:48] T B4R depend on, B FHAHBE RS A RZ post T — PR, RAR
MN=BEARZEL,TZMR post 7 HNFRAIMRIEZRRBERFEI AR compliment, 7] 2
WMRIRZH 5E compliment AY38, YR58 15, 18.I'm not really that bad, ;X H¥F 1%,

[12:48 - 13:05] Sl @2 FHIMELVLZSZE,FK post WIEFL AT EI A A Z WL AT IXFLZ avoid
M E X EFRIERR TN AR E B hERRASEEE X FET
RIBHFERN, A B

[13:17 - 13:17] X,

[13:23-13:36] B H R BB+ TR AANEEE ARERE B MR B R
R MARERN A LEEAFTAREE,
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[13:39-13:50] KZ 7, BITAZ TR B SEERFEXN,EL. BN NEERY
=, ERBHRRE7,

[13:51 - 13:58] AL, AR EEE B TR T @, 1Y B 2 RS EH C 2R A5
FEE, 1E,

[13:59 - 14:12] F o] IAFHE H— point B, 5t 23 515 the influence of Bl FH LI KA,
AYRINR B It social media A91E, H LR ABEFE E L KK AT .

[14:12 - 14:20] TR E EFR AR IEBEHIE B ANE, BERXRAREFXEMESHNREIREE
E#G.

[14:20 - 14:31] X IR IR B 5815 Eb A9 B, 5 Eni, 3 R AR 7E MR B2, 3 X A4 3, B st 4y,
B AT EQMXHER O EEYLHE., |/,

5

[14:32 - 14:42] SR 23 AR social media, E% set —PMR1R beauty standard 7L, 18
IREIRE, 5] R H X beauty standard, R —HHF— T,

[14:42 - 14:53] B IAR, FE 5 B4R o] AR X #E R 780y, [ 24 B 68 fF B & IR B R R
ERE, U R EIL I AR EXNMRERAAR? RIREER, FHERHEHSL,

[15:08 - 15:15] I, 0] R N RIFBHB B ENIE B BN AL EIRS, BN IZ R
Leona —#¥ 80 M,

[15:20 - 15:28] RABE RALERENACNHEN—METT. RAMNBHER,
SRR A SE T RIE LR ok My,

[15:28 - 15:36] A/ e, X NHEHBECHETHHRTH. AFHEINE.

[15:36 - 15:46] BLEFR (Interviewee A) NIRIHAY, L2 2K IR AT B 8 L IRBL = 52 15,28, ok I,
EO N B ERFEN. REREERLHNNE what the fuck X2 AR

[15:59 - 16:05] H =, F AFZHEF B RBHECEBATRE RZHLBRERBILLRIE
EI\J o

[16:05 - 16:18] R ARETHE T T E ARIREMNRELRLEE A LR RAERLL
Riufd—m. EERBFREINREMUZMEERELENFEN.

[16:19 - 16:31] SRR, B Mg, WB.ETR. RBAEBMHIHENT RETER. &
B, XIEX K.

[16:32 - 16:33] XA BIE,

[16:50 - 16:54] )% . RH.XZHENTANIAALE,

[17:18-17:21] B, MB B FREXLEFERELEHN KRS

[17:27 - 17:35] RiiZ, N IZe RS DEMBINAER L. EX EEHEEMATPRERL,
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[17:38 - 17:43] Fr LB F IR KR F SR ITH 2, B, HANME— M TR E .

[17:44 - 17:51] AL R PEAR ST ABM BT o RS, F ST S, L2 A |l
M.

[17:51 - 18:04] AAMEKRI G E 7L F, Kt e = £, 55 0L e _EM— AL 2,5
BAREFE., RERAHRPB—ERA,

[18:04 - 18:14] A/, AR R K Z BN AH S —ERNHL IR 7. RFRE 1S,
'3 4 el = Nl ST ;R

[18:36 - 18:41] BRFEAIE X KB THE? KT LLBREZEARBIIE,

[18:42 - 18:52] 540, W £ A9 3TRA A SAR T URBAE BB B AKE —BF—FK
M. fgn.

[18:53 - 19:06] LM BH—MPAEB R MEEEERT . B F —FXi#E—
Ko REBERARRE—FFHE—XK,

[19:06 - 19:11] 2RJ7, AN S A TFIE L R BT IR B BRI
[19:12 - 19:22] Fr A B MR R, AL AR Z BB BFHE 2,081 A B RE

[19:22 - 19:34] EA—MERMIEA— P RS EBAEFIE. b —FaEsISUaRm
R, R IR IREEAREF XA T

[19:35 - 19:40] Fir A, 318 AR EARER 2, € HFEL T IX L2 T HIERPE .

[19:40 - 19:53] o] 2, iE 2 E R IBHHAY, 0E, I8 3K, B FiEftl . BORIN T ARLEBRES
BOKINT ARLEGRBE

[19:53 - 20:04] B HEBMALE . EAREIIMRKEFE RNOREFE SRR
[20:15 - 20:25] B8, &, — M/ \BHIE

[20:27 - 20:36) W2HR— A/ NI BB A _ERESERT ST AR A=A NBF BB, WM ek
EREEEEN.

[20:40 - 20:47] T 3152, BR A-SOUL, s —HERH,H—X, A X EISICh (8.

[20:47 - 20:54] 2. R RERHE—EZU AU AT R AREXEMENRIE
g2

[20:54 - 21:03] B AR, L ERIRARMITIET —E XML /EIRIESBLEE _EABA B (62
B R H MR RRAIBIER T . TR, —ERLRBLELR . XF0E,

[21:19 - 21:27] R4, WE,about,] will control lah, recently, like, K48 30 3 EHE|—/N/\B =
Mo
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[21:32 - 21:43] ;2 B iHHE. FRIXH like,physically set 15, 72,08, B C E /Y (8], RAEA
18,0k, 3 7 30 43%H, Then, it's time to control 7 ,it's time to stop ¥ .

[21:43 - 21:53] 18 then A9 77 7% =2,1 will divert my time into something more meaningful ,
Ebanis e, B I ZEth &2 master research FYS2 4 I .

[21:53 - 22:03] So, I will try to, uh, dive into reading or other things that I can divert %Y

attention on those, uh, stuff, &

[22:08 - 22:18] B, Thank you, RSISHS,

[22:44 - 22:45] WRNGNE ., MEIRNS. JXE.

[22:46 - 23:00] B2, & 71 /N TR kB AR RIRIHAI TT /N T]

[23:00 - 23:12] FHM 5, HEREE., E©I2HE— follow B9, 32— A R HIAHE,
HE— follow AR NMEE,

[23:14-23:25] RF R ENLE. REENBIIUBLENBISE. HEERXH
FERERA R,

[23:28 - 23:32] HSLINRTI/NTL,E AT BEE BRlER. ',

[23:32 - 23:42] WG, HLE, EHERZRRA K YL KK EBRE KA, UL, 522U,
LR

[23:42-23:51] I RERSMARRREXSAERKRGEBCMS . RUNEKESH

C,I8, 2 1R subjective,

[23:51 - 23:59] MRHFFT LI th REBH IR MBI I LERRILBRT—H
. THEL—BREE.

[23:59 - 24:10] RIE T 3R maybe FH, XAH AHAEBEHTOBER. 340
RRIEHET.

2412 - 2424] MBHEERHALBHB I LRRHFANLLOER. REHBAR
tti&g_lﬁ\o %EO Z:%)EIEEEEEO u}EO

2425- 24371 R, ABRFEHCHARNRIRTRAROES. RERERT
i1, T ER LA — OK T KA L R H BHAN.

24372445 REE - TR real. 3%, HXORBECERPUANHZETLML
E.

[24:45 - 2457 AABHRENR ARAMALARTHE XK BRE THEL
—BHI. 3. TRABCRANE e TN CREALTHREE. L.
[2501-25:10] %Y. TLARMLAREAER. M. HEATRESMIK
.

pali
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[25:19 - 25:28] EFHRE before BIFF IR ERELE BT . MU EAREZRZTMN,
EREAIHIMLL .

[25:47 - 25:55] AT REFE MU EF, EL MR R/NBIEMNITFE . RENFBRNRIERN—L
feature, T L E SR .

[25:56 - 26:07] HSLREEHEMBTIAETA video, HSLERKBAZIHZRER. TEE
B2 EARRERER. REREAZEITABBRENR.

[26:07 - 26:16] T RHEIRLLAY video T feature, ERILTL —RATE. RHEE
RIS R E AR RTAATE .

[26:16 - 26:26] A AFEEBEBH A—MREFEE—MERE. EERIMALL A
BN KERFENRIRLLA

[26:28 - 26:37] /A, AL A AR ZFER— MR EMMLEEAARMNESR,

[26:38 - 26:49] {REREL AN, GARAIRS KIAX A content B X T, NMERITIRBEFRIZFH
T AN S A B AR Ry Ty SR AR video, R B SR & Bk

[26:49 - 27:01] AR A BRRRKE— R AR A /REZSRBHRERINMHE REZ
content KIAAIE, REERBLLMBEESSLAMW. FAERRFHFEARTELMXAN
ipy

[27:01 - 27:11] R R EE A X NMHERZFENRZ 4., REREXNERA
TR A SR, B I SXFERMEEN . FHIR agree to (Interviewee A)HFHYZR G,

[27:12 - 27:23] LR HSLE#ME2—MEBMNEFEE, REXPPEZFI., HEZXD,
e, M4, FAEERFR AR,

[27:23 - 27:34] REFAEXNEELF LEER. RREEEBRDMRAOFEHS Y. So,
Malaysia H 50 — £ influencer,

[27:34 - 27:45] they are also managing their TikTok account,fil, 3% account i, So,f/RT]
UEBEIH.BEEMMNENRBEEEF, Then, REHEBEE, then BZF,

[27:45 - 27:56] RAEBEMKERFE BEFIIK. BIETFEEEEIF TR
KEXMF., So,BEMARBREMARIK., EXHHEN,SRENFER.

[27:56 - 28:06] B] /2,the thing is, e, EFMEN R EHRAEBIHKOLAET . B,
OK, NRIREZBEHBEH IR AL T th 2R,

[28:06 - 28:16] B 24, BN A EER TR BANAEE ML, fb]4,8, BERHFIL
fieBCHLAREX. HLEMRE.

[28:17 - 28:29] RARETR Z ANIAFFHIE,IG AUFARMU NI . 2 XD ESMEL X LR
. REMAMNBERIAEZEHERT .
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[28:30 - 28:40] B2, — T T B EBHAXNMRALM T — N — M E B, — trend T /7
B, AT I RERA .

[28:42 - 28:53] OK,WE,iX#E— T ,sorry, Fhire, F ot SR 0, fth (11X L, Ue, 3 A o] DU fb
{1172 content. F ] PUh{] R 2. 52, 18 K IH X F, VB, @ F /Y video,

[28:53 - 29:06] H S {RE B fth 2 B, IR, B 2 b, FRIBIE A9 B, VR & B 15 100, T AR SE M
BREMHELZFILIZAN. RERAREERERT . REIKEERES R,
ol . BT BE I — b — 4 N E R L — P EB—1%

[29:06 - 29:17] But,F 53, N REKEEE M AILIZ 2 HIFR content creator B, R
ZEBCHAFIE SR, REEWM—LA 5, HKIEEE,— content creator FREE
K2 B WG,

[29:17 - 29:29] But, 1R & X #: &, A Fh, 38 video A9 IABKEER IAZ XML LD 2F X
4E s, FeM(Interviewee A)FBif,UE, further extend — = 2. 10,

[29:29 - 29:37] g2, B 515 0B, ICIZ R 2 BTHLL R ] DUER B R4 7. FRICSEIMBASK
Ko

[29:37 - 29:48] B &, FZ B EM creator economy B E AR ITAIIE, B2 K E A1 IHT

B> B SC1R /.  Definitely, they have their innovative, innovativeness, innovation.
[29:48 - 29:53] I gEfhEL 2. B, KR 210 B CHIE, A AXMERE .

[29:54 - 30:02] E2. 1B CHRE.AERAEBCHN AR ENIE TS XN
creation A9 7 EH LR

[30:02 - 30:13] Creation Lb31& 2 M E, SR 5 create something that never exist in the market
before, I EiX 7 2Z,UE,content creator {4 Ty .

[30:14 - 30:23] ZNRIRS R R ZVE,E AN E IR H B . £1,and then JREREMBEE,
XANANY innovation, XM ASAY creation Ef .

[30:23 - 30:30] R FEXNEMRZE.VE.T B BRM MR B KK,
[30:33 - 31:08] I&, W&, Ik e 315 .

[31:08 - 31:18] X Tk i, F S A, IR K iFa0E HL e, 88 RE. B4
inclusivity E SR, 1R5& .,

[31:18 - 31:29] FL @, AN ERKEE AR L, &2 T U inclusive, TE, B2 3 5 5 KHE
2B —1,—> standard ZEFRIBE,

[31:30 - 31:40] B2 MR B HIRNETE LD, T 45degree T 24X HFRE. BEME
% RARAER VB IRICIFIRER .
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[31:40 - 31:51] 2,{% how do you hook the, the comment to be fire up, FK S, IR, X R
BREEREZATEIRIMS comment,

[31:51 - 32:00] Then {RE9HR engagement T = 5,384 algorithm 5EL F4RI0AbHE
%, Then that's where, (RFFIRLIER . HRBEXHF T

[32:08 - 32:20] 8,18, 18,1818 . So,WE IREHHbH 4,08, 3L E = to spice up fAT1AIARA
account, ftifIJAYEIE . FHIFLE —MERM

[32:20 - 32:32] B2 A RRFS/NRFEE B B CRIMAEN ., PrRURBEH.AE AR
RIS FEELIRBBEA =4I, REIXBERE. B,

[32:47 -32:48] &, &, &,

[32:58 - 33:08] PR REIREL B ER T, MWXBANEPEEN. REW RIS
EREREFE. Like B, —PELKWIRASLER.

[33:09 - 33:21] ERARIRHZ/\F] it's like Li Rong Hao, then BN 2R AT S,
Then {RELE 414K, But then, the, the point where you £ Bk, & — MR XE TR & A9 7R 7 10,
XEK

[33:21 - 33:34] {RZI ALK AIRE influence B, WRIE, i H,if anyone of you study F4|
TikTok s{ & =R ZHIFAB algorithm H ,

[33:34 - 33:44] They actually, their founder actually & 3, then fth{[]5 share, fth{]15 i, 5

£=,content is the king FYIX =,

[33:45 - 33:57] FRRLIREMIEF— content B,  INRIRES KRR Z KB BIMEF, ARG
always BkEE,BKEEE T . So/REEXBHEIRAY content ZEFBET,

[33:57 - 34:00] {REVICIZ R EWRE . 1&,

[34:54 - 35:05] B H. HEE. BHRZTREZERE like . BMEFX—KN. &
ERVESEBRIRET .

[35:07 - 35:16] 581572 algorithm fh{IBKEIIRF=M ., Like, MBIIE{REAE search £
KEEH4. (RIRFEBEEEEW—T content FHEZ.,

[35:16 - 35:26] Fir A ML 2 4715 MRS R FH AR K AT A, So, they will

push up the content that relevant to you.

[35:30 - 35:42] AL ICKBBBEHN extra (IRA . BN RIERHE BN, B2 F i
swap T A WB BRI B LB R, A/EHEKH, comment T,

[35:42 - 35:49] 4 comment E L1 R F protect E A5, RE S control FRLE A, FRLE
O] RELLER % like AY comment £ 7E top,7E pin fREY top X F W

87



[35:49 - 35:58] ] mH UMK, 55 4 R, FE R B, 55 4 BR 20 4 L fthA[] top AV, 2 A — 189, 1R
MEE, REeSPTRXEEERTN.
[35:58 - 36:11] LbAE— 4, — video R TFE LM, TRMRBRELHTFEEEEW
Ee R AXEXENERA. ARRRSEIREEL4EBEERD comment
EXEEFIMN.
[36:11 - 36:18] O] BRI FSH SN BEFEA comment, B GHIEETH, HAHA
XX, ESRBERIEXEN—IERA.
[36:19 - 36:29] 2 HEEHHZN W ARFHERFTVHOARIXINIERA, S
{il,comment iA1= A B L ELBIRMNEER . B,
[36:41 - 36:51] W, N2, B2 T2, B A I T T setting Fi, T B O HE L E XA
XFo MBI, BT 23K, XA, 3X AN connect creator, fit 55 2 #E AL BEH A comment,
[36:52-37:03] AR, FX B LHEREAKX. TEREINNEREE K —
MEENTRBEFIINERR, 5 ERESME, IR IRAH AR E LAY, {RAY K
T AR R SEAYIR, IX A X EE TR
[37:03 - 37:16] B[ R M RE S & B —UE. T2 S 4 A — 08, 0E, A system, FT S &
BYTE BEA—HERY comment 27 top . FLANTHE LR, F 3 I & &L VB, 3 o AT AA
TRIRIRT, 22 AR A& ML IX B F-
[37:16 - 37:17] I&,
[37:28 - 37:40] B, A2 A= BB EABMEE T VAN ZEER—, KTXER
. FABTRIR— search XANRALIRE BRI Z. ZENA R MRS EZI.5 ok, .7
HIEAYZR PR,
[37:40 - 37:49] A NiHRLE, SRR search,IE, T AE FWALNIE, TEMNIE RS
search ZI| 353 150, 47549 1B, 1X £E 72 7
[37:49 - 38:01] But, I RIREBHF GRS WE — N EZFIN— D EMARGF S,
SRS A, Jee A%, JEE Bt 22 AR A, IR I TR F M S TMB X0, XK,
[38:02 - 38:08] F & TikTok &AL but B = ELiXHE, Yes,
[38:28 - 38:35] MFHF, o] 2 XAV BRI B 7E comment 1 BRIRIXFEF X 70, jhi, 5L 1R
AN RAE
[38:45 - 38:46] I HIH .
[38:50 - 39:00] F 5t 15, 0E. #i 2 TikTok XHFES LR MK E— I —TRIZI BN
EERSBIRZBARMEERREZ ok AV,
[39:00 - 39:11] F] R E HMREELERARFE R BEENRA. XA MR RIAZERH
FIMNE. AnE2XEXHEFNRERGEITMUEI W BANEES RS,
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[39:29 -3934] E,HER — R, FhE. RBEEXR.
[40:16 - 40:17] &, AW, H AT E?
[40:36 - 40:37] &=,

[40:38 - 40:50] A A, A AFEM . BABE A EE. OAREL. J2H ESMIXLE
like BHERF, FH—1, B, 1] agree FAIE < ER,

[40:50 - 41:00] A1) 5 X FET ok BB, ARG ABRIRUAR —F LXMW, I

x. |’

o

~

[41:01 - 41:11] 28 T AF,7E cute cute FIAFPREFIEL. BEBMREBBELRKEAX
BT H

[41:15-41:25]1 18, OK., WE,7£ MCO FBEX AT &) Bk, OK, Ve, st AT JLEE, B A EEIE .

[41:26 - 41:37] B, AL FEHRERARMRARBXE like HANORE., FAIMBRER
numbers R comments E 32, RS E] . RERSEB.IHSER KT BA ZINATH
Instagram i, OK ,

[41:37 - 41:50] RS FEMEFLAY caption B BEMA O] UFEAKE) comment, —EZEiLA
7 comment A ] [, A5 for story HJIEHE, FSF inside k. REHEEW.SFEFL,
e, 5t 2 FF%H follow RN, S BRIV,

[41:50 - 41:58] R E—D—DEFBHRE follow I, RIFZUEXR stalk FOXFT .
KRERREXLERA. BERMN, HEH.

[41:59 - 42:11] ER,BEELEXNMNSERERIEAREMNEBHAE/NSHANTZES
—MN—NEEF., but,i XZEEIM ., but,AEERILIE, A BRI, EX—, X WEHF
&,after MCOL,

[42:12 - 42:24] ZRJ5 7T 1A posting AY A&, K 7 1G 117 4AE % limited 1R & 2R Fa Wk .
R ASBIR—T T U REIR T —1,FRERE likes W, b even BT ULRIRK
1 ARE KR like R TT AWK, 3 A3

[42:24 - 42:37] RIEHRE LTI, E LRt AR AATER numbers By, EH,E B ARBE
DRIBARBIEBTRERER —FE—TFET . th0ET S like, JeE2E BRI
REBPENSG EIRF like {REE,

[42:37 - 42:49] 28 )5 next story, WM AR A E—NMNEF, LR R stalk FF,FH4
KoM, BRES2ICLEEIEETXNRAN, RAKERXNRAWINE. AR
SYHEESK.

[42:56 - 43:06] WE, for | Ay AY RHE T A&, 5t 2. & 0 IXRTRIFH 45, %62 MCU FRERET [ E 2
LR ZRE . REAFEIT social media, JLHZ Instagram B
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[43:06 - 43:19] R & AL SR 2 FRFH, VB, LB 47 B, SR /5 EL B 45 A1 B9 video (R HERAR
ERAR—DFHAN. TBATHERES RSB why not 5t B &R T FH OB ST
&

[43:19 - 43:30] —EZ, B AN, —EEI numbers REXRECEAEE, HI{RE
CAGE SR K RGFEWN, B84 why not {RELE B C B FE, A& numbers % /4
1E, 1R R E R ok B,

[43:31 - 43:37] yeah, X @ HKIMERBNE L. BREBARTERZALE. BHERE
like A2 comment, 35 F 1R care f, EA~E .

[43:40 - 43:53] BRI EVREY (o) BT, 58 2. 08, B X B AR F W Z K89, ohno,15
minutes,ok, UB,F B CE%B KB & ABFH AR K,IE, Instagram,,

[43:53 - 44:06] but then HIMAEL AR B ASEAAMER S L. IEBERRAITELR
mEEHKEBR. MBEELREITMEREIHBRABEMREET AR EM AT 4, it's
more to life.

[44:07 - 44:16] %A /7 extend from XPRAIZREG . L F O AR FE AT AMSTELLE
Kcare, HuBELERNA feel of missing out By, —FF 5,

[44:16 - 44:28] A AT B C i study FYAT&, K H LB LI E,HE,MCO FBER AT [8] 2 social
media FARANEHIRHME, EAKKEH isolated,

[44:28 - 44:40] So, social media is one of the channel, is the only channel that connects
everyone of us. So,lE,{REHMIE KK AH X H ERIR connect A4, B2 Id social media,

[44:40 - 44:51] PRI JRE B grab for attention, Fi Z /R post Z= i, A ZK KK like (R, FH
£2 3k comment {RAY post, Then that's where, B, the attention is directed to you W,

[44:51 - 45:04] FRHEXEIBE MCO ARARITH—HEBELREN—HFE.
Then, Hf+ 4G 3K, (Interviewee AR B X F BB E L= E A4, FA1E L back to
physical world 1,

[45:04 - 45:16] FLE2RB A /RBEEZE. Then, everyone is talking to you. So,{RA=ITIX
L numbers 2| JEXRFB XB =M, Unless you are a content creator or influencer.

[45:17 - 45:19] B, B R 52 X TFIE,

[45:24 - 45:32] Ok, for F YA, I FELE MCO UMM EHEE —E—BEERTEN,

[45:32 - 45:42] A5 but then R R, LS ETBHE like AL, ZEIIEHZEE
B2, HKEREGH.

[45:42 - 45:52] HRRBFIEIEME L EAESAR attract F] A, FABEIREZAD
XEEFHEE.  But then MG, B E2E XA post B,
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[45:53 - 46:05] But, Xt 33k ift, ARLE like T, iF 2 comment I, L2 22 like normal 7
W, BEZEHASEEE. WEIGAYIE,BAF,© T [ highlight account B,

[46:05 - 46:17] BB EIEFAS account, 5t 2 IR likes B9 AR numbers 25423 high 37,
FRAE BRASEEBE ceAABRRERMEAILKENEE. RATAREREEXE
R,

[46:17 - 46:30] FLIRMREX post B, ARIFL OT #E post Tk, T =7, FK T REREEIE—1
FHEE, AERAREBRMNBAENMERNESRRFSE EEE—NER.

[46:30 - 46:38] MXFETME ., HARRARBE.ZEREBEEBLAREGXHET, =X
e, EMNELM T H—TERERN— T,

[47:18 - 47:29] B, A&, F high,F{ high ¥ likes, EAEER/ A KB HRZ DN
likes, HEAFHEEIE XBENHE,

[47:29 - 47: 2] H, BN ARREXELERW, 7B kRERBZEAIE T FEECH
EREE inside B, RIEFRBAZLRMNEBEAE ., RIOHRIMELE like 9,715
like,

[47:42 - 47:53] FRAITAAR like, LA like, FRXMFFIE, FIHARHIIALERIK like
A like F93 4

[47:53 - 48:04] REFH N AT, B EHACERFIERYF. MXEF. W,

g, sorry,sorry,f£H. — N F,— N FW., FHiH—T,

[48:06 - 48:18] S XFE R XFERXFER, WAREEFRIZFR, WAL IZKRIZE
R, e, FAOTEE M0, 3 XE, B SLFEIX ) function,iX /) feature, but FEMM KR
FEY., BE—EFAE. MURTRIIIERE—EFE.

[48:18 - 48:30] A AKBREREIMEBAEZERL) . BRAAREBIIEXE like 1y
EEER SRS, RINEZLERIEMABTRIINERN, NFEEEEMUARTEIIL
7E B EB X FhAR L

[48:31 - 48:41] FH B2 AKX EBEMRBAT IUHRTA ., HEMENIEERID
comment #f, we year,iX A5k fr, 13X /> like TIE, ARO6EWR. PTIAFERZ.UE,yeah, I
don't care, IXLEZRTY,

[48:42 - 48:52] X F K 1L B, B, 5L E AL T X hide FHBA like count T, FIEESM
notification PN —E XM, HEIEIREE T DA like,

[48:53 - 49:02] B B2 FIRAESEIZFE IR, for certain post, like,if AR/ post TKE L
=0 [ predict Z|ftt—EZR DN like T, FH—ESER.

[49:02 - 49:13] A ATRAEIL B O XHHEFEL T IXEE double confirm A/ like Ft
XD, FnEMZE part of where I validate myself,
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[49:13 - 49:25] W (B 2 FIE WB, a0 R AP post, REA like, Y AR RS hide &K
B, FHESBELKKEE|. guys,I'mhaving so many likes here, FHEIRZH],you
know,attention here,

[49:25 - 49:34] AR BBLAKE. URBIHBD post KA ARE, LBEZREHT4A
SEEE R EH AR, RS S,

[49:35 - 49:45] e, —#B R A T MLECEXHMAD. BMERERELIC RN post B
AZ, then another part 2,

[49:45 - 49:57] T H G FRIEE reduce BDFENM . BHABERE A HIAFEXA post
XA like, PRINFRBWEREARE likes, HAFECHEILER like A like — P ABIKRE
Y

[49:58 - 50:03] MRFKEM. K TR B XHEERBINABHEE, HESEB likes B
HE%,

[50:03 - 50:13] AR B ZEIKEARE join P, UL, liking A community,community X4
%o l:II|§\0 ZEE \IEE?

[50:37 - 50:46] N2 REAKESXFE, XX, FridAW,ESSmE, R NIN St iHRIE
1B like, {R 1115k like, WMERAEFRFHAE,

[50:47 - 50:51] T AEERE A I like cause, A Jg EIEFIREARE like, &,

[51:41-51:51] 1%, B E (Interviewee E)JT L 7 BATRGM I T HY. LA IXTIEBILL
fRifFON. MEEERERS. MLIMEARWLER. ok XM FRIERMIEE.

[51:53 - 52:05] B2, Wi Ve, RN RIS AN R P ik,  HSLMABEFEAEHEN,
AB—EE KRB T B TR BB AKRE O/ . il that's why IIRZ R A

BB X T K.

[52:05 - 52:16] LA M ARARHKRME . FTIUFHHELZEHE — planning EBEL/FEE

%o RIEEAMERERER R AL M EWFEW, RS HMETT
ARF R,

[52:17 - 52:28] B IR F R RFEW, X B, X EF, TEXXFE. XFTAUHS
BHREMBEERTE. AAFRNENTELER ELRERRK like baby 7.

[52:29 - 52:40] 1B2 X M&th baby F M, R/5 XAR1&H gap iX#f., AEMAY gap X A&,
A& ABFFIR 1%, B, middle east FBFHARY gap. BT (B T e — P ah 2| AR,

[52:40 - 52:52] HAZ, AL BHRK. Frilthat's why A FBIFRBESF. RE.H
M35, M EFHRIREBRIBDOAE AL TR T ERERNA N RER, &
RARRFREORT .
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[52:52 - 53:03] {RREF. B A TR D XN XD R A FEIRS A E R
MEE T EERFBEXNRAN.

[53:10-5321] B, ok, EECASNERELFENWENERA 7. BeRNRITL R
BT, AV RR B TS, Ve, B A &, SL R &R T3

[53:22 - 53:34] #, e, =M. BRI, EABEEHE, T MaI{]1= B BLIRER
T AR EWAR B, A+ AT 4.

[53:35 - 53: 4] B E.BLEE.E — N — N HEFH G, eSS E AT HE
Ep e N

[53:44 - 53:54] X#F B2 R AR FEKAERART . XHEFHRA, RIS, But
then, but then KA1, T2 5015 BLIR B E

[53:54-54:03] MR AN TIULBCER/EHE. LBCEBERRE. REIBHREBMEIEFHK
=R EFEL

[54:04 - 54:15] FRRLATIAE A R A B B A MM E, RERBS B2 REXME
FHEREBE T BRELZFRNET. BBUEHAEM survey B9,

[54:15 - 54:21] RJE. Bk 2, FHAE BAYRIR BN EZRHPREBMI T LR
. B,

[54:22 - 54:33] SR F 5 EELMRBENIE BELIBAENIE S EEF, T L
BREEBF—N, RERWEETE.

[54:33 - 54:43] R, ELBAHERNRE ., REHE M0 HE—LEZRLHE.M]R
5 ARt o] DUBAEEIRA B R,

[54:45 - 54:57] P RLER LR, A A B e R LB T — =8, ATAFB X IaYiE. FHAE
EEUANTUBMERABF REILENRELRBM—=.

[54:57 - 55:09] X#F., HMEBEHNEAZEFT. W, BFEMNFEIR Annie ERE A —
. OK, BEBEIEASH.

[55:09 - 55:22] B2 B K AR ERP TS ERER XLELERE I ELEX
change your body image My, XERFEITE. I, YE.5kGP5F.

[55:22 - 55:33] HFRREMER ., XEHFZU—MERNBEEMN. EARZEH
AT MM, TTEERRITERME A AEE,

[55:33 - 55: ] BEREABRE— N ERIEF IR A, So,lE,why I do manicure is
because EAE, HEBELILKRIEFET .

[55:43 - 55:51] FRAE £ MEBZE AL REZHNEARRNARHRZEMAVRE.
mAZAT Emx,
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[56:11 - 56:18] e, RAFA,I mean, AR UL INFTAYIE, T e =B 181, T BE SR BB 90 K2 7B

&,

[56:19 - 56:26] T] &, B M3E.I mean like, as I grow older, IR GBI )X B XFEMNIEEXT .

[56:26 - 56:39] A A F & NREKIZHIEFRINEESRERERZABREAEZR,
But,IX L #82 temporary By, E/FIRE TR EH seteffect B2 EEM. FILEER
HEXMET,

[56:39 - 56:49] T b3k, A BV AR L B LU 3B £ like, grow old gracefully, RERSISHG,
HBESNMESW., XFFERIRINE.

[56:54 - 57:05] WB, 0K, H 30 F;, 25,08 ,agree with 3 B FIFR> opinion M, For FaviE,H
LE AR L E 2 XA, 0B, XA HE

[57:06 - 57:18] HR B MR EBENKACHIERERSMTARLE. U= A
AR BMAHE BRELAREFLENALHMHO TR ME. EHHOTUR
=

[57:18 - 57:31] {EH Lo 6B B 3 49,08, A A F B K AR A, HEBERAEHZME
2o FrRLF O UG 2 for gym, 5 2 E AR X FER] exercise SRETHEF B C /YK

AN

A
/Ch o0

[57:31 - 57:41] B] 2, B 545 A RARIAZS 47 7, 10 URAY, IR A9, BR 7 #RAY body shape Z MR
MEMhIREENE. HEGEE— 22— 1MRERN.

[57:41 - 5T:A9] ER.FK U NIAEECHEGRZINBERABRACHEE 2. E—NX
HF My for FRR2IXM T, Yes,

[57:50 - 57:55] KK, EASRELMZHIERATIL confim, S AEH
[58:08 - 58:09] % H..ZH..XH -

[58:17 - 58:30] (REFMIFREAERMIENE AKX TR BIEL . EANELeETIEL
T 4B LEERREERREFE,

[58:30 - 58:39] %3 A A L T4, BAESRAREE 5 S5, U, S REHHI I, 5 E 3L 218
(3% ok 7 M, E S,

[00:00 - 00:11] IR EIL—PAVRK B EILIRE SIS E T/251% 2 OK FBEHEARE
BEIHRILERFXAIEZE interview — P4 OK

[00:12 - 00:22] AL TSR B A1)/ ) T Hefl intern RS L2 5% M ZERLEATBA resume E
SHEFEN TIEERER Y TE

[00:22 - 00:32] OK flFY IR /1 2 4F B Y but then FRFFATE T interview fti 59 1% fh A AR
Mg —F—FMBRXEREREZ SO R X (REERRSBEX
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[00:33 - 00:45] {REFBNHNJLKBFELF TE OK BiERETE 7R E interview AYTEEE
=2 interview 7 RFIREEERPREBBII/ —TIRES

[00:45 - 00:57] BANAERNASEEROMER B B REREEABIEBEREAN
KERFME—THEE RiE A

[00:57 - 01:09] AE 7T th=&Fhk REHIEFE A —IMELEE AN EEMEITA
KES—RK BB HEZNE VO BEEESRAOH XHEN—PERA

[01:09 - 01:16] WP INF G MEHERFW TEHESRE XHEFHERA T ESXH
%

[01:16-01:32] (REZ

[01:33 - 01:46] HtW R HEREE E AHXNZIRAY first impression RAHIEE—PAZ
A2 BIARREZEAEM (RS RAREBE — (RARINRA ARG BB
N

[01:47 - 01:59] {RERftBAY first impression 1R 2 A #8218 1T first impression TAIR{RIX A
T RARRRIX DA H3HBITHREY physical appearance 5 SBHRLE TN T HERIR
BRIEMHTER BX—17T BREFEBIRZA

[01:59 - 02:11] FFUEARALE SRFRECH ML RBCBEXRLERET BAFRR
FIER BT X AMSMEERE FFAERMS

[02:11 - 02:23] F B TN EIREFARAEXHEFIIE KB CMA ZBXFHETEE it
MMEts HE—MEERX N ERE BLEZREANMNAEE II— bR FNEXREZ
ILECHEH

[02:23 - 02:32] X FHOMSTHERESHEL EREEZMAXRLER — IS T
wE BRECHERSRE

[02:33 - 02:45] BT EN B C R optimistic T 2 XXMt SR fascinistic BI—PA it
B BREEE BERARREXHE T EiFREE T

[02:45 - 02:57] KARBEERAHFENBATHERFRITZEERE IMMEEARRAZER—T
individual B2 A 5 A Z [8) ZiZ build out —4> community

[02:57 - 03:08] when I need to step into this community I BB & B EF REF|FHE
LT AT AFE 545 first impression {REE

[03:08 - 03:15] then how do I build first impression ISR EZFHE 2MINE FHEE
build up F

[04:03 - 04:15] ok HH— T ELBEE/MERN T £WBAXRHNME RETEFTNE
TEELXANEEIELERZEERA
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[04:15 - 04:24] ER family £ ABFRABLREEN E—HRKRTHRILET
TBH BRI

[04:24 - 04:32] B-HERWRHBRE—NYEHERYBNHH— — — KA
R

[04:33 - 04:43] B A (RMBARITHEFRE R KM RITHEHMIERFLRNEY B b
HREENR RAERMBRGELMBRRM— sales 1) REXRERIHT

[04:43 - 04:52] XS REYE—DPABRREDPAFHNESERE SEDLRE IHHEE
EREFRER WS EFIRER

[04:52 - 05:05] N RIRZLE HIM—DFEIR T-shirt REFFFERLIR king ERMTE (R
EFRX R EFEMDIRERESEFREMRA VR EERNTARBEEREELRE
FRRRESERE

[05:12 - 05:24] SR — MR RAR MRS RAFSERAKRIRE TEIMRHE
FEFHTRMNTNRE T SRERF

[05:25 - 05:36] F A FERFRIRB X B R _L/KX M fRXER LK EE® (RER L
Kt AU TS RIIE S A

[05:36 - 05:41] HETWAF S/ _E7KAEY A As a respect to them
[05:41 - 06:39] th EBHFIRIBIFEA

[06:40 - 06:52] iEFA BT DUAIRTK L FANAREMNEE —KIANRKIEL REFH T IXT 8
FRZHRA X RERIEMREIMNR T —> bestie iXA¥ bestie slay

[06:55 - 07:07] & link 15 AN RIRE RBRMNMNWIGEIGT BIGT AR F—THE
comment FHEE

[07:09 - 07:16] X HFEF] Zen FYIXA™ LFA1132#k IG Zen AYIX > meeting iF &2 —1
dating app iX#f

[07:16 - 07:45] RIS ASH 2 EEWEZE KHERFNERA
[08:06 - 08:06] TT |}

[08:15 - 08:28] HSLFL R AYZTR big check MRIZFHRE B HRE A i 2 RE=
spread FB—FIE B 0 B AR ANEE A BRI A KRR B &N X —1ES

[08:32 - 08:33] EL4FEE &
[08:45 - 08:45] 18
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[09:12 - 09:23] R H BB () Mk IR BIE — BRI B M ERFFEBAIN B AT
IR A L E AR RIRIE

[09:24 - 09:37] RARBFAE —FMRBEMABRRAREMSB AT ATIRE B iFESSHA
PMRFRRRATE XPE T EZ A 5T

[09:37 - 09:45] SEAEIAHAR REIR— like XN ELXHREMA—EEREHXMRASR
fRILIRER ¥ A B = Se 15 X — type 9K L 2R

[09:46 - 09:58] 3 T | share — MR HEL R E L IXAIH TR against LAY B A5
BERIBIR S chemical 7%H AR chemical AL {RAY body LT

[09:59 - 10:10] AIEfEBL S trap FHIRAY body ZKIFFIRER AT X IABT 2R against {117 {8
EMHIA AR E AT RAOEIZE A0 HRENREE

[10:11 - 10:221] BE RN HBE RS REIE It's like RIZH LR IRGF KR

[10:21 - 10:34] 1R raw FYRHEBRIERE AR =M o] 2 the thing is we have flaws WA I ZE
B ARS e DERBRABNESEREHS D —R R

[10:34 - 10:45] Especially when you are attending —%£ social {4 event A8 {&RE LR 2
R AT XTI & RE HHF Ik

[10:46 - 10:56] UBIE R T2 IEARZ IS WKAE IEREE H B S LM but R
B Am

[10:56 - 11:08] SAIFEFRE B &I A TR campong R 2 H KM M FE R B AS Then 2
SR e 2 BB B RO R i IR D917 BB A X TIE

[11:08 - 11:17] RIF A REBAEH RB M RIREREE—RAHBREBHENEHBRESR
BRAZHRANRR LI

[11:17 - 11:27] RERRZARIRE BB BRE AL ) R AR B R BT AET 811 T
ROTERERE G0 AR FE FERAEE

[11:28 - 11:41] FFERAT U Z R A RS K EE —HE ARSI HEEREIIAR —
HRIEBERE D HEREZIRIRE ML REHRX N THNERL THE

[11:41 - 11:52] RIRBRE W RN ES W EE story 9N RIERAR B IXFTIH
B OREY MR IR K DEA T AR T IAARTT AR ST TERt

[11:53 - 12:02] WATT I X BEFFTMERATEB CE—XYF FTMREFERLES
FRABEFIRMTE EZZ—MEREKH

[12:02 - 12:07] BEIMAE NS EMEFHREBERBERHEHN
[12:20 - 12:29] T B RN B LM JEHIEEALEMNL R
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[12:30 - 12:42] ATHE T RERBHFEER T I XX OK —FFin — AT REM LG
AN

[12:42 - 12:53] RMERL ML FHARME W2 o] 2IATERMLLIE T 7 F T ALz
ERAKRE B L2 —H EE2FECIRILR X

[12:56 - 13:06] SR LL BB BRI RBLLREBBEXE X33 XX XT3 33 IREFXRERR
B RKRERXFERAETR

[13:06 - 13:17] ZNRLLFREAIIEM IR 55 A so ungen B FEXIXA B XT3 5 51t
H—XRERIER Chubby 2

[13:25 - 13:36] JYLLE IS TT B B2 LLER real MEEAIRLELER real I PRSP T Ay FX
HYZERERIRZE real IR (EZTIB R H AL RILT

[13:36 - 13:47] HE I LR IRFERIRLAE R EiF IR IRILE BT H T IX
L Mable & {RER RSP LI T 15

[13:47 - 13:57] FE £ follow 7 HL FIEIEE stock — T EERIXFFFIF KRR
[14:03 - 14:15] O] 24 follow FFth thxMy FIL kK (RIBFEBILKIE
[14:22 - 14:24] A ATKIEZBEE C&M I 1]
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Group 2

[00:33 - 00:49] A9FE, XN EHEXESHAO O LB, AT E R FEXNEZR—NMRRIZH
=%
AN

[00:49 - 01:02] TTRES R—E| XN B EBBREZIXERTE IZERNRTABEE,
B S B AREREKD R AREMBERTFHNEL?

[01:02 - 01:12] f B HIRBEXMREZ /G H X ERIFL AR, X E IR BRIIA AR
Blo

[01:13 - 0L:19] BERH KT HRBRIREL, TRH TRIRAS EEH

[01:19 - 01:29] FrAIL R T H CRAAERRFIRSREHRBEEIAEHLRE LR
PR RRS AEFEERIB CHIRE.

[01:33 - 01:41] FIEHF M, AR ME, TEAR N BEA B LRI TSGR
RA=To

[01:56 - 02:08] T BHRERAE T, (LR MA— M REENFBEEZBMERZ L IRL
MM EE. HIXEURNNREZESECEMEREFIRTS. TUEES
A —RARE.

[02:09 - 02:19] 40, L FREIE T H O EHER A —EEBBC.HTRE LR
T? RARHABARENMREREZEENHET .

[02:20 - 02:31] 2AJE, B I EER £ HREBIARER LT EM H IR E BT A AR,
FRIHE N AE BT,

[02:31 - 02:36] AR T.EHEANENIZITIN— T ERAENAHFE, HEZEXMR
HITER BB A

[02:37 - 02:48] ZERIBA R A P, A EIBA IR A (9185 T, 515 I, R BN IZ K T,
AROIZEF R AR HRABMRTS. 3.

[02:50 - 03:02] WE, 3k, Fl AR E AR EH T RE LRDZREHE — ML AERMT
AEZARMEAT AR R — E BRI T RIS .

[03:03 - 03:11] 3, T BE IR AR AR HEBERIMRBHEELCMRET ARITREEIAE T . A
KEBR IR IRBE BALIL FREE AT, blah, blah, blah,

[03:11 - 03:25] And then, X Fh48 5% ] € unconsciously S MH%) I A X FEEINE, Y BEH
W ERBZEITMNBEA T HERRRT TEE BEHEswERBECAETE.

[03:25 - 03:37] compare to like, 2% | FLE IE. 21+ 4. BF/ MBETF WL AFIRE TSR
B AL 4B AR 425 1 whatever,whatever 2 A 2 .

[03:37 - 03:43] g, B E 3R T RO, 505 2 WA AT, 5ol W00, = 2R 9, 2 SR AV 2R T
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[03:43 - 04:05] &1(r,
[04:06 - 04:07] &0,

[04:21 - 04:32] W, fRAYFIEFER D ? 470, B A XM= 51,30 (E D F T RO R
FIFRIMRBRICOELF HITINE

[04:33 - 04:37] JN SR 23 4 SE M ROV, TRERIBR BT WA 7 .
[04:39 - 04:48] BE RS TS, FERE,

[04:49 - 05:01] 3t 2B EBFLREBHHA OB SELETHE, NRPILRE
LB RIS I MR AR X BB S SR B T M T

[05:10-05:19] RIBABM A, ERE.

[05:39 - 05:50] S5+ A2 B, &SI AHRAR B AT HOBHE (RS BB X R A 578
REEH. REREEBRGEEE—TE—T.

[05:50 - 06:03] 1 2M, ¢ 7 —W K. R—AREEHLIRRMIE. AHEFIIAT.AR
JRRFRAREOCEBMRRBE, FEERRRMEREEM. REETAAMRELER
B FA U A?

[06:03 - 06:15] AA™ kick 7o FRFEXS,XH AA kick T, RAASREM. RE2E AR
THa RE LB T, MR ERXFXHBRE XTI,

[06:15 - 06:24] ARERARRE, JBE AR—AX —REE T AERNREWK. Frid
JRH B EA LIRS, 52 keep improve [ ,

[06:24 - 06:32] L%, go to the worst,{BZ % improve to better, X — P8k, FLEIRA
SETEMRLEESFLERE

[06:33 - 06:41] RZ2XBRANABANE N RAZBERKBCHFRE, IHF—D—1

situation,

[06:51 - 06:57] 1R, &,

[07:05 - 07:15] H B RAMNIEE, BABIE R EZE—NE.FZEC.HHAEECH
HRBERELRIR/NAET,

[07:15 - 07:25] LRI EREEXDMABSK K, FXE splitends, HEZKRE. =
EFRRDEIRZNATREERFEN T EFIZZIDIATREERMABNKTXR.

[07:25-07:37] HE—NMREENMAMNE. #E,EH AT 5 R present,how you present
yourself reflects how you live your life,right? So, F 5t 515, 40 SR /RFE /)N 40 75 BY BHE,

[07:38 - 07:49] 1R, )&% E £ F 2L 2 EMIIE, HL,somehow tells how,how,how are you,right?
REBUHELIBEARS EXERAFIOSEERS EERA,
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[07:49 - 07:53] LLANE B THAE BB L R RS T HEARECWABEHS.

[07:54 - 08:05] AL EIIRE K, 5 extreme like, Fx—F B, B — & E ] treatment every
time,every week, I EFRH —EBERLK, ARFEM treatment,

[08:05 - 08:17] 1B, £ /DI 5018, B KM treatment, FF K] treatment, & K4 treatment,
HEXRE—DBRESR, A, KX 55, X state of I, 2— N B AKEE 05,0k,
XN A2 well presented A9,

[08:17 - 08:22] AR RIEIB, A REFR,XHTRIRS. Xt
[08:28 - 08:36] ZEFHR A, T 515, Bk well, B B C, BN ABIARAERDF, I B C i well

presented 2,
[08:36 - 08:41] Z/DFH LKA ASRERE ARG KRS ZBERE.

[08:41 - 09:02] T =K AY routine, 2AJ5, 7R, BF T — T, L AZ A, 502, 7< Bkt
AERFERALK X R ELELEE R, E DA A —EERF. T2 IR E AR
BEMEANRALEEFF T TEEDIARBINTRE T .

[09:02 - 09:11] Xf, FBA,RIEAVIERRIEZME? KR, BRAILAT. HAHTT?
FAE,

[09:14 - 09:24] RFEIMERMRAR 65 BERSNE AL E
[09:41 - 09:51] REARM BRI EE TS5 FRENREBRALH S

[09:51 - 10:03] ER A REBBRES IOLE ERTFEZ VN LE RE—ERFRE
C RIZBCH

[10:03 - 10:14] RERERETTHOT T4 AAAGL EORFABLEL BE
REM UL DEH

[10:14 - 10:26] T2 XM EFIE 1 MEEEZNEB L flanFEA*>. FANER
W, BHFRK MRBE—EEE

[10:26 - 10:35] HERFE X HBRFEER RFHEF AL Exercise KR KT
HEERMNFRA FEHEM

[10:35 - 10:59] Tz RIS H —ME%

[10:59 - 11:12] ETFH BOANEPERA—HHM REERS LILHFNE HER
R B R

[11:12- 11:24] BREEORTBEN DATRERA SERBAELNOIE REHE
HC 5t —ERRKETBE —CEKERE —ERRKEAM FAURA 1B
[11:24 - 11:37) RFES ARIESTHREIBIOTFNS FRIRETIROIHE SERIRESL
HORHE AFORIEIR ARIBEAA

m
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[11:37 - 11:49] B B SEXNMNEE B KEAB X Btx B ARIHET Z BulxE
AR XHEHR FUAR A AERR

[11:49 - 12:01] F @i = H X Fh Blamed myself f9:037% and mostly #FZ focus on FfY
appearance REH KL T XME—MR toxic 19 K

[12:01 - 12:12] EL AT ASEXHAOE EE AT SRR E AR IHER T2
B LR B XS

[12:13 - 12:26] X BRI B EMT 4 HERZZFEBCHN goals E2XEFEHCH HERH
CEMMT 4R R REEE X RELTHIZRI tLil{RS focus

[12:26 - 12:38] $¥ R BT TR LLAIEE A iPhone E A K14 BE A2 trend FA1=1E
KIMR B A A4 EARA care ATINEATHEIE KX Fh X

[12:38 - 12:50] X F#5R FRIER B RE BMNRER BESE SR TEE &Hh 7
BZERM 7R BEwS NENIZEXET I IABTAY toxic traits and then

[12:52 - 12:54] B3 B C 89 mindset 2L FII3E T
[13:23 - 13:24] 37548
[13:59 - 14:11] OK OK FifF kT RS2 Tii RAMEZF LRR FREHE

[14:11 - 14:24] B BMEXMES 2N EEM RALE— BERTS T
H works like a 328 HJARIEEXFREZ L

[14:24 - 14:37] XFpF & 183K — very perfectionist # S+ ERIFHR B2 B IE &
E—IAERE ARANRS T EHEER— IERNZE

[14:37 - 14:48] tLINiR RFIRE R REEZINMRAFTFEXR (RVERER ARXRSFR
T3 YRR B LM like very impossible XM AYZE B

[14:48 - 14:59] AN RAYZIE KX TR R RJE FRMUE BB BRERHH &
18 5 AY A k48 TikTok 4

[14:59 - 15:12] AL th A B GR BMENTE —HEARE RAb RSG5 ]
AR E5H appearance g2 —MRE R AMMNBEENE RRE AN HFHREAMH

[15:12 - 15:25] Fx E social media iR EEX XK HEBFINETF TARELBA X St
AR filter ER IR B AS R B 2R EEB MR KSREBNIE bzl

At sE
==

[15:26 - 15:34] W0 s X #E0E ARG A LASES o] IEER AH4AREREIAN
TikTok #3F 3k X#+ &

[15:44 - 15:52] ;%% very like B1H BER2%X B EIR —EAMNFHB— 522 influencer
type B9 AB—7Fi
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[15:52 - 16:14] BHABEHEER B XL

[16:14 - 16:25] X TR A11K W X NEZMAIEY ideal type like TR AN H4
BAEIN that FPARFBCHFEEN BERERXHNLE FAEE LA

[16:31 - 16:44] HSLF 31T BORB IR IE HA IE RARBEBE LR it just that H R

BEHRZ H Rk B E E B REERKS youknow gt —EEARSE
[16:44 - 16:50] ZEE—MR REE T H7R FEINER RNEAIA present FHFL S H =
i Bk

[16:57 - 17:10] BT HR HIRAY FREBHEIE — technique 2 ZH IR everything FHH
& LLANHELERY trend 214 TE R HEIAD B

[17:10 - 17:23] HIRFEEIFBA™ = EYRE something content relate to FRNIXAYAFE Mpt s
FraaHER th B BRI part of fth{]]1HY content Y %2 5 and then most likely

[17:23 - 17:36] #o 2 5H& Fiaek BhEW S5F B FrE RS MNAR2ETHR
REF 4 EFR JEEMIE R improve 7 5t like YRFIAY hashtag and then /R F A9 EX

[17:36 - 17:39] XFR A E R HABER—F XUAXERNA Rl

[18:09 - 18:20] 7t #t & MR ASHFER b W& M2t MASHE AR judgemental
like about AN ABY KT AR EZK

[18:20 - 18:32] Mifthmh AV 1Z <X 1% 51§ more like — D BERSHZ X% EIDE
LB S X T ME SAS BEX LMt

[18:33 - 18:43] ERABNBERAE ZH LTI EHRABILME BHARILEKAC
iIdF X holdon FRINXAZ AARTEMAZHRERT

[19:07 - 19:16] TKMZ KA AT BEER T WA TREZIE AAERMNE KBHET
sorry sorry G

[19:23 - 19:35] 87 g ¥rE M RE RE A1 F—1T2R T AE BAK
BIEF WA 48k %

[19:35 - 19:48] X 4FR R AR TN RFTHE WK REHER BIEAEH LA LI B
SRR ZME NME BHLXNXMELERARGURI TR B EHNBTERE

[19:49 - 19:59] UE 14 L2 W— P EZREBRBE—D X M—PEZFEBEW—PERITHT A
EWR—MERRE B BNl 4 AR B 1=

[19:59 - 20:12] A& MR ZFHSE— LU REHNRAN ghE LR R —
L NS FTI B ] Rk AR R Rt A

[20:12 - 20:25] SR MR RIBIRANEHFWT ZHRERMERD X BATMHER S R
D EXBROF BE| A
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[20:25 - 20:36] & FRESERFIRAAM (L L BB CH BC BC FINE 24 search
HiE BLEH 7 IR search B9IE AL EEB 2 Mm@ FRFh 0B

[20:38 - 20:50] ¥FTALMT ZE=R060 37 =000 W0 sE BRI < a7 ROFEER e
FTRFT I X AR P

[20:50 - 20:51] ELEX >
[20:59 - 20:59]

[21:08 - 2121] AR BBEEF SRARKEFEMALER B X REW s2 REE*X
BT ER oot BNB—RRBEEHL KR RE

[21:21 - 21:33] 5t search G AKX BIESM A ER HE —LE H{14 245
search Bl ARIERE T | 2 B EFFEHREN =B ZILH

[21:33 - 21:45] L2 AR KAWK BT AR & IRASHAZRE fR EX search fits
BARME BT DURFE R EABIA X search EZIRBEFNRA A SEUR TIARRIRRA
BEEEE

[21:45 - 21:53] REF A KRB RE—LRA FEZHF ABENRIEFREZF oY provide
YRIXFEF HY resource IXFE—LEZL T

[22:05 - 22:18] i fRA8I RITLLREDRELBIARZINE B — P EKIBEE b FEFKEE
BTt B SO A Lot E—ANR S 1R KA R

[22:18 - 22311 SR A LEH B R BMEBURE RS IEA S TERAL AR
BB T BRI SR FRILK

[22:31 - 22:42] {BE|REERH KX BT UL KEHZERK XHE—1A
B AERMM REALTIREC

[22:42 - 22:54] XEXAERACHBRESHH T HLXALE g2AREBM 1
FE—NERRNOAY T THERERIT BN EZ LB CTHNERA

[22:54 - 23:07] AIRE AR FE BERRE RERREE—MREANEL JE/LERX
M XN FESRARL TUEELRE BERUBAENEE

[23:07 -23:17] #3%G HECH RECEAERZHTH ATARBEEALREC &
s RIB CH&BREINRARNGT Ria RE RE RE

[23:24 - 23:35] XS XS B IRRITTE RRAE £ HLRFBENR J2IRERIEIRAN
BCRA

[23:35 - 23:47] RAEIRBIEERFIRER SLXHF FTIARAZRERZ M EHHE FH
[23:48 - 24:00] 1T L HITR REKH HL B BACRARE T T2M1E 5% REKM
RNAA AT ABLE X ASHK IARZA T HRM
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[24:00 - 24:08] B ARZIRE BHASE XIHEK BRT REARER MTA—EEX
AEKW

[24:18 - 24:18] &

[24:26 - 24:37] BAFTIMIFE BITMT R EHE BIX AR R FAREQAREZH
A B A BARIRAEK

[24:39 - 24:50] BLEFR JR REMRE — 1 R—EH thAVIEIE IR BT X

[24:50 - 25:02] Yoga Tasa S & 4 SE M g2 R A (RABRERAREBEXMER A5
fRE 4 BT F AR X A

[25:02 - 25:13] B] IXESCART] AR 25 AT (8] 1R18 25 SR AREVIATS BURIRRYFBFR SI1TRIA S
RMEAERRBENER F2E—

[25:13 - 25:26] {RELEM LKW EEHEIHEMXLETGR XMERELW LT RAVEK
RIZAEFEEF R TT 5 For TeRYTEM 3G AR B M E

[25:26 - 25:38] X EATMSHREIRE MARLERG WTFHREESRERLEN RE
BUAEM 3oz — KRR A Je AN G B CEi s £aa L

[25:48 - 26:01] AT RS MERBCAER MEKUT—EHEACHIARER BHEX
FEURZS Bl B3 S BAR RIRRIREINEE 7 5 R A R

[26:01 - 26:14] BLE N ARERY R B & 0115 —LABELRET AXRE BEM
HAE) HEEABNN R MENRA T —PMHNSS — R

[26:14 - 26:25] —FHREEWS| RETNH KT EXBARKEBAZRESHZA St
AR PURRRE T Ve B A fth SR ARy SR

[26:25 - 26:37] fieAY8E /1 th ] MUIE LI EABHEIR FrIAR/1BIB/ak RAEBC Mk
HEC RENZEXHE ZIREIEENT

[26:37 - 26:50] R ATBEI —LERBENEKE FAIUARRT AFEREZ T ZERIA
B CHEZE B CEBTO ME

[26:50 - 26:56] YR B CTHOEIA—ZI BIABIRMNERRER T HABMKNE BN

[27:48 - 28:00] T 315 A T AL XFFBO AR —P WSE2HLINAFTEL =+
ZRk

[28:01 -28:13] 24 HINFIthERT HH—EX—EX—EX AN HESEHFE~
HTYREKRIREIE AEREBXT X REREF

[28:13 - 28:23] HE R R ACREBRE FIUARASF AT FRIAME T BXTTH
HILBAATEBAZIRE
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[28:23 - 28:34] MR IR LA PR A KT E FRFh BT AT IUTF BiiF R EFAEE T2 E
BB AT EY SR A%

[28:34 - 28:45] RE1R ] MABINEIE CECHIREF BITE ARIRBEA 1Z KX A28 Y sustainable
AUk A ELERXNRA #E S try to

[28:45 - 28:57] RAIMIRIRIRE T ESR TR ELa0FE—> branded AYFKAR but then
come to think that ETJ 8 T] PLUL{RE— B=F=MNFE {R< constantly — B ZF i
[28:57 - 29:08] IHEFKBFEXNFRAAS MEENRMBASILRES RFES E—
ERAERT AR HATF REASILIREB R BN NPRSRAFHIEHE

[29:09 - 29:20] AP BB N IKARAVIE A B EY and B AR FRFTFEBRNMEE R EE
AFRIMATE S E right so R EHNEENAFTENRA SRR

[29:20 - 29:32] [ Ak A ERR RN and then A BE A B R E X XRRIIFHE K
ARF— T REERSW—F M HLELE BBEEE—T

[29:32 - 29:45] B X AEMALFET XOXEXT RIEFE Fha on and off IXHF A
B ERRIGEARST M BRER tikiok BRA HERTLE

[29:46 - 29:58] £x 3 trends EF 4 TR S FEARF 413 mix and match fhAJ style
within X JLA AR AR X FSELER inspire 3

[29:58 - 30:10] like how can i do it with my closet as well instead of like —HZ* —HX—H
EX—EX JE HEFBMX T hHA—ESR style B9

[30:10 - 30:20] AT IXFk 3875 instead 1EFLE KHFAY A/F X style HER ALK EE

work with my current closet £ Lt 2[R 15
[30:32 - 30:41] AIHEIF T 28 HA— MBS BB
[30:47 - 30:50] ASGFTFE camera AR RS RIEWE

[31:09 - 31:21] HSE—FFIEFK A& obviously BB X F 1455/ A study abroad 7 &
start a youtube channel (y idea AR LKA BT 2R A HEMNKITT HEMNX
fEE

[31:21-31:33] HEF—RNFARE LFMT EFMT EFMT Fry life K2 that
interesting to motivate others to study abroad to be frank and then

[31:34 - 31:47] U starting the % - (B2 RIFLES T %E SE N U yeah RIFFEE % Ff
MILRFIIEIR style FIRIFE FrIX yeah It )X B8R share F9ARIE M

[31:56 - 32:08] X AR A R H RARRERBAXBUM REREZFI AL R
AR BRE TSR M@ ERNE ) MEERRET REXFHA
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[32:08 - 32:20] BABEMITAFNE BRMOFEL REMELERR ARREEES
fo—BEFD — basing — like RERFHEA FNBABERLES AREE

[32:20 - 32:33] AR F BAFTRINLR ARBEATEMAMBNE TUT B 2
BRARFEAECRAB Y

[32:33 - 32:44] &8 R AR 8] T 4F X0 Be Echr AU T SR EREERN A4 HLFE—

[32:44 - 32:54] B X MEFEEZEMH4OM - FRIAXFIRTE REEH B XES%
R EHhH YRR BT[]

[32:54 - 33:07] XX IHRFIT A IRAINBEZGF B IAREZ AIRIREY time K fiji—LE1R
wasted F9ZR T X FRFHZIR wasted B A3 TR HHEFE create F{F(THY value ;X FE
{78y value

[33:08 - 33:20] A IAFR B B A EOX AT B AR EXRAEE HlanxS kit FH oI sk
BEH—PENMNNELAE REESERNAEE=TEMNE XERNREDN

[33:20 - 33:29] NRRIYFRITE BN BIE XFEF—ETEMERELELT HAZRE
BEEAMXHENER BERTEECE

[33:30 - 33:41] MR FINENES FHKXHFAKRSEFOW FFAFNARN E@FH
BE

[34:14 - 34:26] IRE T HH KR RIEE T I IR EH 4ARHE BRHEZR AR %

[34:26 - 34:34] TR AN E HREBE ik BEEE —NEL FAAE BRHBEAZEE
/4

[34:34 - 34:40] T2 RABE HAIRF &

[34:48 - 35:01] (RIS AW NREHE R HFIE WKRMNRKRIT VizE26 MREHER
W W 2514 B

[35:02 - 35:14] &% F SREU U ARL R T ERE B CH N RAEL HRHEE {R
DERFIREZRZ HARFEERARAREIRE

[35:14 - 35:26] TR ARARBNRE A2 BARNERHAKRATUILIR F

FRIRBERTHRNEEAE MRABDEZRETEES —MRENE X ENXERE
REZHA HR—FE

[35:26 - 35:30) I B %4 RN RO BHOMERIT RIERRIEOER I H0RHE
RIB—TET #— B 1 RO RTERDTE i HOERE T TEFREFR REA
SR R BRI R S 4 ARIEIR )L R AT R

[35:39 - 35:51] {RE B AEIIARE TEBRZEMET —MET 87 — B 1RE
£ RIOERIF T FINE R FELREN bt — FRE AR
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[35:51 - 36:04] AR L EIEZB X AR AN EE R EFNECH EEEH
W R MRIRR B R EHA9E BEIRE ENR BERTRNEE BEXk BRESH

[36:05 - 36:16] MNRALKEE B2 U BIEE SEIRHD (R T IEERIEHR 72
R TG~ TE—MREEHNR AL ARER RAEARBERRONERE 17
Sy sd

[36:17 - 36:29] f/R OK WG fRAE R 5210 {RAER X MR /LR ARIRERAFK X E IR
Bf& (RSB ENH RAES F A RNEREAKESD (RAED

[36:29 - 36:42] AR MAELRIREN MEAKENZARKBEIRZAH F—EARER
competes 2 # X PABH IE HEREXFE FFE IHEARGEHZNEIZA
REBEZ AT —ERIH

[36:42 - 36:53] {RUZEEND H L RAARHEIIERLF RANE IR EHAIBHE R IR £—
SRR MENABE RENERT SFRXHA—PMER

[36:53 - 37:06] Pir X & HENMOKIEEE —ER BN ANBRENFTEN FrlX

[37:06 - 37:18] INMEREEF BB EEXE MRIRBYER BELELMNTER HSLHR
B ARBRLAW EFLAITEERBANERITEN

[37:18 - 37:29] B HALAIMERXBF T RELRBR T (RIFERILEM 3352k
KW S E T — TR BA— DR B — A style 1] OK

[37:29 - 37:41] NERRUF X FIE EIE RIARZFETAW AARE S L L RER
BB BE T A ARG FKLEES chocolate &Y AT IR T A EELTNINER

[37:41 -37:53] HABBMAMEAE ETHEFIER RAX AHEE—EMLHKAC
ABEFBRREZECMEIHBC FUBREFRAEARK

[37:53 - 38:01] B2 B RXERME R FrIXFA R LB BAR &KIRILAVER
[38:07 - 38:19] BT 1L If] R A/ A A T REEN—1E B ZBERKR 8
[38:19-38:27] RAME Al RERKR A=K HEBENRARTF T

[38:43 - 38:44] AT ARFIEKRE

[38:54 - 39:05] )X AW AZIERKFHIRHRIORTIEREWN RAREELHE AERE BN
REEERXE

[39:05 - 39:17] BXEHAMALA N LKA MREMNRE—NRERNWAW REAZ
SE RXBFTERE AR MR R EERLEF WBEM eym HMBEEHNE% K

[39:17 - 39:30] (B2 HF —AEAR T ARF LEARSBRHMEFZNRA mEELR
fRifid HEEE - P UALRBR S H R —8 REEHRRIAE
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[39:31 - 39:43] A AL BT RIEASHLEZLTR? BALXZ TR ILEHMINIRN B
AL BRNBEZ L — 08B BARL L ZTHIEAR

[39:43 - 39:53] BN ERLTEHRLRMENREXHNEE ERHTZIRHBCHE
BUW g2 B X E—EMEAR &R T ERNR AT AT AXER

[39:53 - 40:04] EEAMLRAZH —MANIERSERIPLHZ T TE S HEBIZERN
77 Bt B d ey AL

[40:04 - 40:13] # FY A BB ERIFRAMN L HZTHITEW KR X2 5 EW Arid
AT ARESRRE MR AT —PDATIBRIE

[40:13 - 40:22] I EERREP—NMRIPER BRI RAERZEZREE sLEtR—%
TRE=ZERWME A

[40:22 - 40:35] X FHARTE—ERERFMNERB W HALN 5 5 —cRHSE
TR EMN 28 — LA M) Z0a9EKIE

[40:35 - 40:46] Fr DUX F R PE R RMEERREZRARBRIRENELHE ZEFTA
MEZEARE NERTEREEE T BRI REE

@

[40:46 - 40:59] B —R AR EHE X% T B—RARRES MA g1E8E UBTARNER
DARTHY AN

[40:59 - 41:11] IABTHI S AW M1 % BhIAF AR A T IR 2R T
1A FhFD gewesen {EEMATTHIE LR (12 APAEAERIZ ANIZAY (BRE )
{12 IXIMERY
[41:12 - 41:24] UM TT3k 89 DB FIRE MK 18R 2 REMN & A ER — TR
RESSAY MBI BTAYABFH fth IXSMER SRR bth 71 XM 2 1R5EAY
[41:27 - 41:40] PR IAMBEEIZZGR T R b BN E S B E LR B Itbmt A aith 21X
A REHLEEFE VR — B R RIX N RA?
[42:20 - 42:32] IR 283 2 B2 HE w S XN ELS TR ENESEEN, B A FBFETE
AR 12 E-mail 53 2 K MREEAY— look,
[42:34 - 42:46] T w5, X T HE R BEEREITEH, BABRRERARSEAN A,
EEREAHEREMTNRAMERSEELT#,
[42:47 - 42:59] E-mail LERITH A BFTH AT AT 4, A AHEZHEIT E-mail I7SEIR
==+ Botox, A5 EARF A ST, FT X AR K7 16, 18 25 1R,
[42:59 - 43:10] M, XHF 0 I8 & B9, anyway, BE 21X, BLEEBE T BN R MR
actually B2, A AFFE XN BBRIRAEF—H,
[43:10 - 43:19] {IR—FHIR LR BE—E SR B M, A RIIE, CHESEE L ARBIRM
SRANHERRIPRT, BARELZ2RX T ERRET,
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[43:19 - 43:30] Wt AT AR E B L RBEARPRES 7.5, B R S EEFREAE
K— T, INREMNEEMAOIEEFK S HEFW.

[44:04 - 44:08] LT — T IRXHEF E 012, EAE —THB, OK ABXHIE,

[44:17 - 44:21] X #f B IR R T, 8B 44558 L X8EmH 75 .

[44:53 - 45:03] 3 quickly Hf— T FH AW =, R EF S, XN IMEX Mt S sk
Z 0] B K A9 ZR P 1R,

[45:03 - 45:14] M AR B RBEEMBRBRIUFTARRSIERSIRE, BF,XHEFHRA,
EMEARRSIEKRE E @B _EREK,

[45:14 - 45:22] EE 4N 2, LE Z0TE D A B9 mental health, iIX#EF B R PG, BT 350X FHZR A,
Y E 0 diverse T,

[45:22 -45:35] A AMAEREBENSE RN HEZER, EA T EREHES
—fhE, YREXHMNFTR T, SELESFLHEALTEENRAEM,

[45:35 - 45:47] so, R R BEKAE A BN LEZF ERESEVWEREFNE D, BIXHHK
W EX NS FIEREN—ERXE,

[45:47 - 45:59] B /AR EEH (@ TERZ M, ZHRNNEW, 5, LA—EF—PMES, M
EBREEZHES, TAFESE RS XHEN—PMESIT,

[47:14 - 47:26] T] 23 5514 H — mindset 2, we have to respect what they want for
themselves, and regardless i ([ ]S A< E1E,

[47:26 - 47:39] S FE SRS affect {149 body wellness IXFHIEE, #t, B RS, HHEE AR
AN EREEE KKXNEW, Al like, RRIRH, D2 IXHER,

[47:39 - 47:51] like, ¥ th 2 Keyboard Warriors, % 0] £ th & 5545, what the fuck, B+ A{RA
16 5,18 %, (R B FIB K B if,s0,3 5 I A, 2 E &K, but then, & — 18, HSTIA R #,
[47:52 - 48:00] it's not our shit to bear, it's not even our shit to take care of, &t ,like, B {15k
respect, FL R, T L 15,

[48:00 - 48:12] FAIE K Z E X 2R variety of beauty fIEI Y, REEEFANE
4%, which 11X T gE B EXR AN, T EM(IEARIIKBEEEFNANEITK,

[48:13 - 48:21] A BE R T2 H TN IZEZEN, RN NIZEZHA,
XXX, X B REEAFKVIEFE X

[49:01 - 49:03] yeah, yeah, definitely.
[49:11 - 49:12] haha, % — T,
[49:37 - 49:48] )R AW XA RN E TR EMNW ., Bias EN. EET7BHEEELN,

ISR .
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[50:03 - 50:16] T BF N ANEHENANERFIE, HERAESE, BHAMETHIE
£ REEXRBARRBINGHN, BF, EFHFIEFE,

[50:17 - 50:28] T B, RS &, ML S MhiF— M =, BARBRREXILE, L7+t
THEENR,SKENE, Si255 A, tLE fashion,

[50:29 - 50:38] H 52,28, 48 [ U5y W, L SRR 1t B ZA TR EY fashion, RE, BT
BERMN B CRBERFTH,

[50:39 - 50:48] — resource,—MXFE— resource £F, HER(VEE FETH—
platform % FEXFHR A,

[50:48 - 50:57] AR B &, 18 7% B X A BIFENE]X AT technical £ era, PTINREZ R AT
MBMNIROATRERFXATE. TE,

[51:00 - 51:10] PR BB CHERH. #E BC.MMBCESMACHIER
W, FTIARMABERZE A ANITREEREEFE .

[51:11 - 51:15] We, 2 L B — 1 A E D AL,

[51:57 - 51:59] M&, %, thank you,thank you,
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Group 3

[00:21 - 00:33] X 5Fi& E AFES S MB11H XA back to oh wow fib {15 & XA
ZeRBEESEEMEET

[00:33 - 00:44] FLIXFEFH BRIEEZFRA brand FiE EHFHEEEFEM B S %k search — T R
SHHRENTARE BEE AEROER

[01:01 - 01:08] FrIX K55 FA9IA B HALMALARIRMNZIHIE DT IAFHTE

[01:10 - 01:22] XF X XS WEFLAYTE ok to be honest LFHEEZHEAP— M2 — MBI —
/™ target but 3 518 A{RH indeed

[01:22 - 01:35] {12 E X FH AREMERASHIREMNELET BLEEXE XALS
AN ANEBENE T A —+ e LAY bungalow AEHELEERE—/)
condo XFFF

[01:36 - 01:47] Fr 5k R &% — information B fth{]& achieve 7 o] B F AY/)\ target &
FEZ TR BBt EEAERTH

[01:47 - 01:58] AR REMER T T ARHBEEE—DET AW X 227 R
Ee b g A 2Bk

[01:58 - 02:08] Z548My AAIETEE HHER HAVE Ml ZHISE — RN ERHEWE IR
N

[02:08 - 02:20] X BT AME R SRB I EEXEF THERAET AN AEE —=
SRR m R O s T A BB REHR R G R EE

[02:20 - 02:33] 3% extra income T 2 £ FE M ER HEHR S8 EXFENAEBHE
FOREBAERENE JHEESHHSUERSACZLERRT BT EEMT4

[02:33 - 02:44] ARFKECENERSEWMM M T BT ASKTE TJ/E 25 2 26 5
FREFIHEE B document L FIXHF 5 FN I EFAEEZR

[02:46 - 02:57] B 2 W& 2 iR ICMINIH L E 2 —D—D BRI target BAYX IR
B IEthEER

[02:57 - 03:08] fetch grade —FX#FFH X Tl BEME ZHELER erge 19 HA
KR ERA KL E AT R FIR

[03:08 - 03:19] R27E [E— condition T E{RABEE R LLIT for example kB LB & 7
KL i ya{lm S E o EiL R AR parking fee IR 5 A E {189

[03:20 - 03:33] WERE X AR expenses F— I B AR THERRERF M AEE—
6KM —/NEE 44/5 X B parking 41 R R T RE AR 508k
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[03:33-03:45] 5—RE— MR THRARRE [T BEINEM X digest T /EH
AR EH ST A AR — expenses = & 73 o) IXHE S — /BT

[03:45 - 03:57] ARG 1E % £ — = parking fee T ARFAS KL RPEEATAKES
—m RS EERF LB E L part time 0] PLIER

[03:57 - 04:08] (& = extra alternative ways to gain my income instead of Z& genus HI A &0
REFIE I

[04:00 - 04:21] AHAIBEE ERERIEXBEBRARHN REEEEEAF BEEH—EM
k#lES follow A9 pub way R G IR w5 1R IX /AT I o A4

[04:21 - 04:33] F L o] AT 4 X F MIRGREMNXE EXLLERELE plan & B2
PESX REHSEXNEZE 2B AFE RS it's time to buy

[04:33 - 04:45] because my boyfriend ;2R K T FrIABAIR N ZHITHELE ERR
EHFRAREZLLXNERA ERERIF 21 & BEDME ™ B{11XRE

[04:45 - 04:57] BRFLEER ER2IRIEEERN B 21 5 AFFE|fth7 &I postpone
XE XFE BINRMBEASREG

[04:57 - 05.09] SERKEHBEAE ARHAEIDEHEE FHRLRRIRIE
EHYIX A pub way = AEIIBEMAY EEFKLIBE change —/> pub way

[05:09 - 05:20] KA FIER A K O] IL—HEAYX D BiR B R— N ELADT kifiEkE
BE Xk selfreflection B2 do a self reflection on myself

[05:20 - 05:26] to know that what is the real pub way that I need to do K2 X7 B2
XAy

[05:46 - 05:58] L2 B AR EHIIN HEAEANE match ZIFRILAE RO gEZER
—FEH9— background

[05:58 - 06:10] AEFFHRIEBEE AT AT ZBEXHEF JIXIX EAENMNANENRALR—
oI RE B L A E Fth 25K kiao zhigong A A TTREFLEANBENE REBERE
condo

[06:10 - 06:23] £/\E $%Y condo i 1tH 5T ok TRHLAF R I condo £/\EHTR
RARBMAH A REBSZIHEEG I ABLORER—H H2ABBE landed
RIERTH 2 O e o

[06:23 - 06:33] F ek kiao zhigong RN EIKE T —>K % condo X—g] condo %
condo ¥+ A4 T RMAEH B 2 1% landed

[06:33 - 06:43] LR B RATERRRERLE landed 1 RERHBRASHERE B
A AHE A RAFEF X condo

113



[06:43 - 06:52] S EEMAR LFEATTREITF condo JT1E HAMIRE XX HRRE T A
KT AARRBEREZ—EX

[06:53 - 07:02] 3k IX Bl 21 condo 75 FBiFEE & gym room BB EEREE condo condo X AEF
X F credit card B X AR

[07:02 - 07:13] BTER AT 18] S T LA (L2 ARV Ze AN B B E) E B e B — T
parking 7 TN E R X BEFE RE—FFRiL T

[07:13-07:26] HSICERAXESF it T EARH R —DReMRAE—ENHTT
EAE landed = ELAGFIX AT B X BESRBE X AN ARE

[07:27 - 07:31] BF AL 3hE show that SAE TS 2 T

[08:09 - 08:20] SMRZERR T lift Z5ME R BIEF A everything WFL B XA fH K X+
T

[08:35 - 08:44] B RIRX E %A experience FRI XA W—FA ML FLRFE
[08:44 - 08:57] R B CAIR I T E CHRRE HICERITIRE AR

[08:57 - 09:07] HSEBE M HEZ B MR BRE NN AR BFIEFHRE
F RORES AT BN TRRBCAHET BFR Xt

[09:08 - 09:19] AT gELLE D — R D HIFLE SMBIEIE X 2R BAE AT Z obesity
FFH overweight My

[09:19 - 09:24] X—E 2 overall EH REBKMIAMZLLBAEN—=
[09:24 - 09:33] yep

[09:37 - 09:50] oh E 5L ok ok WEX Wt FH KA Z 5 F body management FT AT
= BNBED A Z— negative W AW 2LHRE—

[09:50 - 10:02] W55 E R —> awareness LM WEA XA D HIZE EAREA
RITEME FATR P RES D RETEMN ok

[10:03 - 10:14] on themselves but F X FK Kt RIETRERIEE— S EE B REBER
— AN FEH Y2 [ A9 1 mean to be honest

[10:14 - 10:27] FH X B C honest FHANEFH b A R EZHHE like HE—LEL
REBXAIEFR T HIE T woohoo FFt XFFrIARL AR/ \ B 193 F1 43 is near to perfect B

[10:27 - 10:37] FRIAFR TS5 /\ 9 qq XFERE R IXFE ok T M55

[10:39 - 10:51]3%F 11 2T UG HEEIE REETD mickey F 2 F 5ot BT o i
B ok IEE LT HEMNBZECTEBCHHEFH
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[10:51 - 11:04] FFESLE A environment IR K KINFTR LT E CF T+ WRIGIEE
& BRERIHXKT indy IEW HEAEAMTAT RELMERIERUORARDFK
[11:04 - 11:15] =D REW— indy F{RE T BERIRMNBERR(TAEE Bk
2RI junior RS ESEEN AT ABRBEIFRRE ST ST

[11:15 - 11:25] A 4ARIRK indy SILRF XN A2 ENISRE A2 AU
AU ok MAIRH STH ST

[11:26 - 11:39] BN RFE— R R FAE indy YRR HE S ELLELE expose 7 public M5
ABRBFREWIL R FHEIRE indy confession A1 RI{R{TEARFISHS

[11:39 - 11:50] #L AR B9 FBFH comments P+ AR AN 5 2EIUBIAIERASRERD
& BAEATATRT indy IEW FAEBERE HEAXIKE IR confident A3
[11:50 - 12:03] B2 AEEH W ZREF AT VR confident BB ARE post BIE R
HERFHE— creator BF FERT post BT TEMET —XRITE AR
comment BYFHE BE=1R

[12:03 - 12:15] fRERE B A ABF head speech AFFH LI EIFEFLIK A ZHT 4 indy
W indy /REM FEAES A OBLEMT AR FERE FAEXE X EIWEIA head
speech

[12:16 - 12:27] LE R FEINE IR A9IE LR L M B fB1] head speech 8977 H 2RI T AIFR
TS SEEIW TR A IR R = AT OB B st S22 F o) 88

[12:27 - 12:40] B — 8B % H confident F AR EFFIFK social media A
#FHEREMNEFHKE SR A X hide &3k FHAECHE M ABFH ori cam A H RAZRT 2
—EZ edit

[12:40 - 12:53] edit B9 Z< 75 P M Mk 353748 (o] — N IF B2 UE i mean UE ok FAEZE introduce
— T F2 indy BEH so FARRIE indy RKHY life 2B

[12:53 - 13:03] but FxF 1T zen At U] share 1F Y story like events but b A E 72—
star Bff [ #& ok indy confession

[13:04 - 13:16] B2 X BT K FE & H AL E LM so basically ZRFRFH utah confession
assume s —7#¥f so no no no no A —HEE K AR—HF ok ok XL Z R X B AT IR

[13:16 - 13:29] but F R EH THFEFW FHAEZE D — T KFHE RN A PR IR O e ER =
 post 1T FhE{RAY performance FYZR PG 1& which /R receive 1R £ A—HEH comments

[13:29 - 13:41] FAB o] — TR BEIHIFP—LEPTIBHY haters Y comment {R 5545 in in in I8
MR RIEEA—ZR A =& match F{REIRE S IE

[13:41 - 13:54] for example EE A PR EEIRBEEIR RARAR flexible REFEHR— RS
truth IA 2 4 HENW BAERIZIAIZH receive 13 hate comment
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[13:54 - 14:06] T 230 R IR T W hate comments Xt I 2 YEIAR 27 HHRIRI R AL R
At 4 FIEH/HH — DA comment FAIFFF XN MREFK T i+ At

[14:06 - 14:15] ftb post = Z confession $AJ5 13K 75 kg which is IXNZ1R not true — PR
7o ok ok FrIAFFBAHIEFE]3X > comment AY AT &My

[14:15 - 14:26] TR B AR B HAIVEI L FEBIA reality HPEZERTA 3
A=REERF BRI T REMHEIH RP2IFHA— <8k

[14:26 - 14:38] LA BES KIF HBARBRHE—NMRERNLLE BEREAHE KXF2
inti KIAEZHA REW REHNHECKNFRAESR B HRAEND

[14:38 - 14:51] SRR A BENDE ERNRSKE — N AMRIAMR post £ X A
XN AEBERBD—ERARHFRIE RE— S GKIEM AN R BXFHFIE
A=BEIKT

[14:51 - 15:03] B EE— DR —MRETER which SLERBIFEREEEWAR
ZHIEBA 50415 i'm a i'm a hot topic

[15:04 - 15:17] but FHRIRIFAINE BT BEAR post fRAVER A 3K SATSBA1HY comment ZREK
FRKR 75kg RIE MARREX—PERAE—IEX

[15:17 - 15:29] BEMR KRB ERES TANHMER KT TR AATARZET G
T2 RuBRERNREE TAmY

[15:29 - 15:42] W R T E AR I A9 comment BB 4 A F —Ffh 245 A=
KEBHNEE JRNEREHFEZRESANIER REASETERTTEXEREE
Z| o g

[15:42 - 15:53] A R EEREFMN— SR SR U MNESFRERXR—EINT 3R
BRIER IR IR O] R EFRIS XS XF A9 = I8 o] gERF A8 3t Xt Xt

[15:53 - 16:04] AN EERHRE RTINS ARHAMEMRFRGT BAKEZEEE
EHXANRE REFRREXFREEHER IHEFIRNRARSBEE T 2R &
413F

[16:04 - 16:16] S AEMERE AEETE A AEIERE KK &= EE online RIRZANT
social media £EPEPREAD AL EA FIRH XX Aol &

[16:16 - 16:27] HAHMER AL N AERE ST AR Y HLHLEZEMNFEEEHRAD
R EA BRI IE 52 HE A AITE indy {RRIXHEHILE MBEWMRREEDA
[16:27 - 16:40] N ANEBARIA indy VRRILAERIEE WREHLEE 4 TeE1E 7 E M
SSEHFXNERAN HIRBRERINEE R BEARAFLEESERS event IIXXT ERUMRIRE
F| AR
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[16:40 - 16:50] tbt A talent WHAKRKAEWE LR EABIL T Si2E X IS BEIES

KEIFLLL talent B3 NI K E X confession #f SREFE A —FERE —Fl anxiety
[16:50 - 17:03] st 2 X Fhpt 2 Bk AR ERH M2 MR EHARMITE FMS

AEEARHEXHET IMBREF—IZEEZR SHEFHK LI victim By

[17:03 - 17:15] BB BARIRILIRE—D i B AELIRFIR 22— MR confident
A BREEEATRFZNEZ BREBHET R FrIAHELE EXFHE BEEER
—LEIERPZEZ HILEKE

[17:16 - 17:28] 1AMy (B2 5 E AYAME o] 88 2 B ABOAMREIF A Efh1E —E S
ELERIE 5 W0 ABLE A FRAHIEIRLLES ok — = PRI S push Ik SINR L AN
[17:28 - 17:40] L AN NG AT AR AREREHEN R IR E—RIEF|LZEN 2hEE
B EE B FHMER 2 R 41X FEF build | FK B9 confident SR /5 overall R EHSCE ok By
[17:40 - 17:50] B2 ol MK B MR SR EBMNERA REBRBASFERERE
CHELEATFE BEEH—EMRNEEMUF®ERE

[17:50 - 18:01] HFIF X BEBRALEEN BELE— I LTRIETF B2 EmARE
o sEFERA AL ENERE 7

[18:01 - 18:14] RFIAE KK EZLLER prefer Bk AFKIREE B FRE FrIdsE®wE
FRMBOREKAEARR TR L BT R T post R post THS delete

[18:14 - 18:25] IX/ Zen MIZER AT Z BIHEER Zen YT F& post 7T REE SR
ASAE judge F A APBLEZFHBERMIZRA REFH XS delete post 7 FH X delete post
T X delete

(1825 - 1836 HAFER—EBGRE BEFLRARERN KSHRIERF
HEFEMNEHEFR

[18:36 - 18:49] A (8] 2 B MIFFEIREEN digest LR TG F HIREB HEIE A
LE1E AT DURILFE post RGBS ELER impede

[18:49 - 19:00] B & 2 I avoid O] XM EPRAY effect Bk {RAY consequence Wik o] 2R
BB digest IXLEZR PG OK My

[19:00 - 19:11] FAIE T EXN BRH KN T HBAR SEHFFE—1IEFE confident AY
BEIENARBS X AE

[19:11 - 19:21] RS WHIRRIZIRF T HEINRE XA BN E N FE P FNAAL
AhA1EANER supportive SEEZI M —EEBEW EFELRTHEELXRT
[19:21 - 19:33] FRIAX B— PN EHRZBIFFER— MR R AR HEZBT AR mMEXNFkK
HE—NMR HBEFOW ASEH— memory

117



[19:33 - 19:45] XX 2T MARR—DIEE open A TRMARIRMNIMAN 2 F A
TR H TJRETILEIXF open T M ARFIEEMZE digest XD RARI A

[19:45 - 19:57] ELH —E B BX B TEXE active social media FL 25T EEE FA A
745 social media is too toxic FEEEH— KM F F— PN HAIA screen shot 5F B AT inti
convention THREBE 14

[19:57 - 20:10] R IEEEE B AR Z AFh bad comments T HE 2K EAM AEH=TE
REEAB AR RS RESRER L imim e DIRAIRH % RREUT R —BE A FRA
FHIEm;

[20:10 - 20:23] T A+ AZREE Fr AT EHESE try to B —FEB — P+ F close 7
social media ¥ deactivate F Y main account A /5 7t FF 48 18

[20:23 - 20:33] T AT AR ATE BB LERA TR RLBEBERS TIRSEEDH
fRAFER you don't care but HIF hurt ZI{RFLZEAY hurt Z{R T

[20:33 - 20:45] Fr I BB A& TR 5 deactivate My 3k fY social media then B FE FFIA 78 BEH
FIH NI IX LR B, Fr IR 5 deactivate NEF social media K fi{— 5= something

meaningful

[20:45 - 20:56] & = LR ORI R AR ERAIEIE digest T ReERHELHE—
R BEIEILT digest Bl AT ARIMEC LA care 7 A AFRBE —PERAHE

[20:56 - 21:09] Z BIFBEE|— LM AY— video i forgot what is the name already but Ff
MBEXFEFHN SRE—NBER—NLE huhE—ENEE BN EMH T8
HFKEAZH AN

[21:00 - 21:22] R FKEILRELE MIBRBRARER b £ TSI — brother
ok AAfFMS R tAENBNBEMMTAEE HHENRBE T EHRBEZFIH ARR
K UHR{1Z brother I 2 M

[21:22 - 21:33] MBS K — MK S LB FEN L Z T shE R — R =008 $HEE K5
SEREEET A ERBIERRXNRA HAIEBI XL digest BE TERAERA
4

[21:34 - 21:46] O] BEFL BT D) BE LLARIMAYZR TS DT BRER AR AER Fr A & — B X
AREXRW Fr A ERE AR FriAF s T ok My X3 iy 3wt B axX My

[21:46 - 21:58] I'm born with a new user Fi 2% born T RN IZEM—EILES TS
B—8 FFIRER®IBIE digest REME RS ERHT

[21:58 - 22:09] 3F A A B OT BE ok F gk let to know different story from “RN[E Y A & so don't
mind F 9] [ share — TR B8

[22:09 - 22:19] B2 E AFELKR BINKAL RiZe b FATEE /) so B ER P E BAE
E— NFERIRTXER

118



[22:20 - 22:32] L2 expose B C BHI £ 2FREW HAFRAKRFHNRE ZSL—1
X R R 58 XMy but before that 3 /v B9 B

[22:33 - 22:44] F— L2 IEBIAVBERN— 1A BB IMRBERIT AT EH Bt
TR UERBELLRAL—R

[22:44 - 22: 3] R U RARERAERER SFESRXFREBFICHNE HELEE
B B2 B M E MBI RA

[22:53 - 23:06] so TTREIE AKX T BEIELHY expose ELE S BRWLZE O] BEARIEE] T AmLMK 5t
2RE R XHETF so RARBE—REH

[23:06 - 23:18] T H LRI A R K[ boycott I AR AEE SRR B 2R
ftb boycott B2 ¥ RIEEI&E T MBENREZ

[23:18 - 23:25] R AT KFTIBRIRE T IAPMBAVIRS R T AT AR IR e Bk 1R

[23:31 - 23:43] T 4NiE R R ERIER Z Rt boycott By A5 9K /G OK Bk Hatah
FJLB F# boycott 7 RETIR set 1R set AREANEE A H 4

[23:43 - 23:54] RIEBEES T A — gang RAFMIIEES MEHILIRE BT 4
RE CHEN 2R 5 IR ABF

[23:55 - 24:07] F A REHRAZHIKIR fib boycott B RAFFMES BIN—PAK BEFEK

SREYIG so sty WREMER L ZLL st LI AFEINFI A AM something like
that By

[24:07 - 24:19] AIEL BB AT X AR RARB G T B B R RE)Z ST B WX H1EW
RIBRNERHRHEFIRFNIE L K5 XA B ERft boycott 7 B

[24:19 - 24:31] is after svm &M so FEA svm 2— P AR E svm E 52K 7R FF O
B W T REEAN svm Z2—PAT AE svm K ubsr

[24:32 - 24411 HER—1AT EAFEX E#E—EEA include AR IHIEER S IFHIAA
K EER boycott

[24:41 - 24:53] SR BOXBHME WK L ERAFMAIE C gang B so L ESF LB
BHEREIH RIEZ LA IE ok

[24:54 - 25:05] A /Eid FRmk R IR (8] Bk AR—LEFTIBRY boycott FAIAE B B2 FE W 7t
B X R EEBEF R T ARR I

[25:05 - 25:15] g even fuf[JE HIF R EBIE TR HESHWMMNERT=E EEXHF&IZZ
% X1 B2 S I IE KX AT

[25:15 - 25:27] ARIEB—NFB T IEALER TR A iF R BA X AT s 3R
BIRIR— I A IEX T so until L /E
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[25:27 - 25:38] APLLLLARE S RIBR LR B IR F — 2 b H 2 so il 7 st 4F 72 A
AXFFRUEBREBEAR—RT

[25:40 - 25:51] RS R X4 R/ZH X H¥f confident Il TR AIRSEEE L WEtE
SR IRIE L R T i FRANIE B RE 3K 0T U

[25:51 - 25:59] T 2 F A< F take initiative £ E IR UK unless E Y I appoint B
can you help me IXHFIH A =M

[26:00 - 26:13] IAXSHE but of course F FZF B ARIAAN XEHEFW FrIAFRIREE—NE
ANBE FAJSWE okay XA F R IABEMKRA

[26:14 - 26:26] IX/NE 14 bring forward F|3k even KF I EIEF IX— N PEZ I so until X
iR BREHTARETE—TH

[26:26 - 26:36] Fi 2 R IERFRIFRMEX KR TR KR T A N EHES T EE AT
course BN ZERIE (4 course but Fi Ay course © A E

[26:36 - 26:49] WE first year i[E]—HEA—EZ| last year R —E—EHH—E A T
class # 2 {RIEFIERA class X B AR AIA even year one FR year four YA SEF—1
subject

[26:49 - 27:02] AV XL E like KFETERNTE AR HEFIEEZ LAY event
BEE

[27:03 - 27:14] WE year year one end Y BH{&Z 00T 52 ces BY event 2HUE R Y T BIE
RAEAERAFH committee T

[27:15 - 27:27] WEZI{RR join I B HF R Z focus ZEF L EIR WK b may be glad to
know that F;Fk even at that time event B fi & fit{{1E&B 2 LL 4R supportive Pzt &

[27:28 - 27:41] IE LEERFLRIRORBEAS NS HER AR EMEMNASHESHEHEX
HEW B3k 518 Y [E 4R so far so good M

[27:41 - 27:52] X 9RJE ok FABE| T HRHE = B AFSIN— club 1Y stack club FAE
&A1& ok stack club

[27:52 - 28:02] AR AHEFK R EM— charity event which F[1HJLTFH—MEEE &
& & A MBEHMEF A BB T IR EF /N FEH—NE 1B

[28:02 - 28:15] so Frth B AN LT B4 JEE £ E share F{IX > storyin a brief way 75
F— alumni BEEHE BRIFH BARNBIL—DNEXREE A RIREE

[28:15 - 28:28] RIEFLREFIT T —MNEX SRIERIGFEEL lick 2 {1 NR R T ARk
X 1 fF AR alumni BT 7 IR IR AYELES bilibarabiba & 5 hELH BRI H— 1R E

[28:28 - 28:39] fth 1R YRFI A R ERFE R AHERIR R B A I HIE R RS HF R EIPAED
EEER BB EGRESN AL
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[28:40 - 28:52] E)EMIERRIMER S L X7 T/a el /KB RSk S et X
FRE AR ARAL FHIETE R G XXX

[28:53 - 29:03] at the end fBFLBRFL W RB '% B LM EREN B FEEIR TS which [R%E
imagination #MF B C A8 kA

[29:04 - 29:14] HARFKENANEN SFEMETRMREESRE TR PR Z— PR
5 IRAAEFH B S X add on imagination T~ Z&

[29:14 - 29:26] 1L X MEX AN R AR K B At 7 AR alumni XPNRETEFH
B ZHE T FA—E#HER SN St EF BRI AR

[29:26 - 29:37] MR BMMBEXEFFEEREARE FX K overreact 7 HERZFHI X KEMN
KT XFEFRRUINER—NRABIEEITAS 7 — 1 RAERN

[29:39 - 29:51] BIFEFT I A ATRI A % e B CFT 8 4 7 5Mr =2 body management
= BXNEECH— M EHP AR HEERIRREL

[29:51 - 29:59] BRAFRAE I Tz gain weight T My Hi2 share —-/)\ story which F{7E X
FRE BARN— R

[31:28 - 31:38] XPMARAFREM T DUiH E AFAER S HBUT IXFE—> message RIFK
FR{12AR check R EZW FHNREFEHKE—TH FHE—THJLA fans Iff

[31:38 - 31:51] 3000 % fans /N JEKZF FeF 3800 L fans R IF AR I 1 before {REIK
WETEXEEHM

[31:51 - 32:02] N RIRBEI AN EZH RS Z MBI TN LK FAIRHE 2R EX
FAHME EEFHEL AFRLEAFENBEXR BEBBRBRAMB LR

[32:02 - 32:14] BF B BB ARAIE IEISIEIE XS X RIR BRI A ARESW R8E
[32:15 - 32:26] WARZ RAM AridstEst e L HImE BEHNEW Kz araokl
EEENRE post B AFERIF IR IHEN R ELRTFHY

[32:26 - 32:38] Wi R AW likes X B X ¥ LWy likes TJREF E =& but B8 views B EF
B—REESW I s —REswh AEXN TR0l

[32:38 - 32:51] LRI MR EBMW R B IMEZIIREB B ] —mH R EM{1a978
Mg = XL+ AW st E 2 JLE T 7 AR HER B — il

[32:51 - 33:03] {1 B LS BN S B BEIF text I AFMEE — P EtEERIK L
X—a)E it I RARA B MEF AT EBAIKREREE AT RURAB M 2 7%
BIXHER

[33:03 - 33:15] REHA OO E L MRMNAKHOERET4 BAEETR A I
BB account N L& F EMB N T F2H N st2PF I KEEER 2 A

c
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[33:15 - 33:28] B ZNIRIEA HH AT EEE A ER BE X BE —MirEmREf
MIHRR REFRDRATZER) REERAEA XP2ES— M HTEHE—1

[33:29 - 33:41] AIERETRK RERBRRIK REWHHEE BT AERBEAKN AFERREK
MBI/ R MANIET —FPARAE R AR5 N LI IR

[33:41 - 33:54] ] 2R Z RFEZMIERER AL TR L AN REHBIHEEFELE
RRIEFERRE BB LZ REFRFIRAOFBI LT RIFMhetXAFRICHE 24
JR IR ER B At A T K Bk

[33:54 - 34:06] fEHHRAE—HE po BT IR po HIRME T EZARLA 18IS
e SN EABEEBR R ERH ERRENEENENEREH T4

[34:06 - 34: 18] BE— M EEI TR i —ENEX AL RRBMER SN
EHZEE RAMEDRAT TERBEW HIESENBNN tE -1

[34:18 - 34:29] MR B FERIZXE head comment By SE£XE R MRIRNEH T2
7% head comment fY o] &F — /N BRI RIFHN NERE A BB REENFERAYARL

video

[34:29 - 34:42] RGI S KIDERF BN HE—NMEFEM A T —1 video B
BT —MRRA comment #3x ladyboy 3 HIREKIE NEES FINIZE M= AL

comment J

[34:42 - 34:54] B BFHREEREE N REHBRGEEBRERESZN AEFHEFIN
PR+ AT AZRE fthELE comment 7 IXHFAYZRAAM AJEH— B comment

[34:54 - 35:05] — & comment — & comment — B 3T comment W E Y AT IR IXHEFIX
FRIUT FEFHE 4 OK i fhst 2 b2k BE —NMEIRIRBRZEISER

[35:05 - 35:18] A — 1 sharing BRIR D Z W INRIRBE—NSRERITE fill suggest
RIRET N E EXANTTH R IR FMELEHN R FEBIRXAFT MBha] UH

[35:18 - 35:30] H—EASIIRINIXMHF REFHE EX RHFWM—) HXHZREME
suggest A4 B AMMERETR support FF—5% video LR B LI E XX 3T B2F
237 A9 Ty
[35:30 - 35:42] A ABPEHMEFR AT Z WK B A bt EL B BUX A EN FUTE A RHEF R
A% hurt iy FRF R TEER okok XHFH ARREXR RAEMRIRZEFERHRZMW HL
B—1MRARHET
[35:42 - 35:54] {RMMRIT ] AR I R &S RER video H—NE BUE video ITXIXT F
X B TE post FAEF ARIEHE SASE SR X PNBUE video X B £ — comment AN HE
—rEAABTERE
[35:54 - 36:07] F 7 post XNBURIRESRE B BENAE HAAMPF T4 X T2
MWRFMNEEBNBCEHSREN sh2%E
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[36:07 - 36:19] X BEBMZE post HEFH HREN T =) B HEMSRSARAE T R
A like EAH TTRFEBIB view @RS M 242 17.7 7 I

[36:19 - 36:32] 17.7 F 2L/ 0404 UE 17.17 17m BAE 17.7 F#BESCEH4 Bt
Bt o] AREEXRE

[36:32 - 36:41] 5B AW 5B AW X ELFHIRIEG B FHE—T fthift4 REHEDR
=W ZEHE A e

[36:41 - 36:52] 7758 IMER R K Z B9FBLE views IR like Fr AT F X L R P IR0 IX LE 7R
PRI E B AR XA FEY— comment 1T X M5

[36:57-37:08] I 1 e Z RIE—FFETFREW sk

[37:08 - 37:21] BMESBRFREFET Ktk FRERIRH e IAFTH 2RISR FEER
AFITE AR BXETFHREEASME AATIAAT RO RS BE P20
B IX MR bt

[37:21 - 37:33] AP ZAOMEFI X ERZREN REX X LEEE TR NIRE
Joanne HHYE BB S IAFIRE N2 HHIZ Catherine A I Catherine HHY X 5
T B B BA BT

[37:34 - 37:47] RfG F R ZE AXLREAM A FFaE RAO1RMTE AL I E) FABP
LSRR RSN EERE C A BMEHES m2E 4NN Eason #E X B E
EW 25 e

[37:47 - 37:59] RS E XL REMABEE BEFIERW BF AR GLEZE
ABE R A E AT B MTHIER HEEFBLENER #E TREXRREEEE!
[37:59 - 38:12] A @R EIT EHA RS 18 XN A ERENH X RETHuakm txFE
IBLAL LA PO £ FRUBRIEBEFERFHE B B BB CHWEFEARE

[38:13 - 38:25] I EZFIVE FLE FEZE{RFR UE transition convocation AYFR/ NI FRNE
ELE RN 7 IR ol @ S A mL [ mean 7 F IR

[38:25 - 38:38] LR E & MRMEM R E D REFHE st 24 BAZE AT NE
IR ZEE— " IR T ERET (L R RFRIE E

[38:38 - 38:50] 1L1& M 2t #i2— MR fake B9F © RE AI—Fh Asb—F XX ELEM
BC X% FrIIE FkIMETS B

[38:50 - 39:02] once upon a time fB{1FLIR £ filter BYIE SR f5 IMAEFK B filter & w1
8 ERBIA 2] — MR natural B filter 1R MR HESIAE

[39:03 - 39:14] & filter X} FH K FE— UB KT extra R FE KRS H filter REKEH
filter L ff—4E

123



[39:15 - 39:28] AT REMH R A] ZRIZR I A2 A KM T e £ R/FHREETT 28
R RIE ARERARRET X Frid B HE

[39:28 - 39:40] B UE #i 2 ZE— MEEZEMVIER T B fiter JREE—MF—F—=
HEND RN ZRY L'
[39:40 - 39:52] 2B — Mo Fh match 2| FBEFRIAR B ER match Z| Y 154

which everything 2

[39:53 - 40:06] based on FAEEFKIAA T FEEZEMAER LFBCRE R ZH
MAE EREFXFEFH filter MRAREBIH RS SRER BRARREEXHFH
filter

[40:06 - 40:16] BB AKX 74 BEAZIFK A something something I HIME B 4 B2IHTE 485 8X
¥F UE A

[40:17 - 40:28] filter AZEAZ1M IRRR FIFERIMEBEIR 22X [QEFA fitting outfit fo R
I ENDATR

[40:28 - 40:38] MAREZ AT 2 EARENHET R
[40:38 - 40:51] NEME AT ERPFAZE floss RE—1

[40:51 - 41:03] U floss AR 2— negative 1Bl XF3 K floss =—> negative 5% I
AEABE YA — negative FIZR T

[41:03 - 41:13] R EWHE — N ERE JREREAY MELM T —N HWAER
7 mARE HERREW XM —E2IETH/RABRARA BRAE

[41:13 - 41:20] P IXFE XS FBeif Lunstay {2 —PNEE X

[41:37 - 41:50] 3% F AAHE—NMREBENZBEA BNBEZ0ML HBAZHR
overactive posting & A RTFLZE post i B MR ISR w5 like BLAH AR
= post BlF

[41:50 - 42:02] X AIKIFREE HEFTIHFRE REAZBBEMMALXFT ettt =
HIE A RE M—1 % sharing IR E K EAIRENAZEMMLL

[42:02 - 42:14] B AR post KU X F B REHIMESE post [F A SWGESR i delete
REFMTENET X J2EEEF

[42:28 - 42:39] XS E A F AR Z private account K HY so yeah Ty 2 22 % Bi private T
ZABEFAE R B EXEFRE FHHE post IB E2FE A E ABRAXEEIF: like

[42:40 - 42:53] WEABI 1%t comment 7 PERSISISIS RS B ST BMX AZEHT
IS R ER T i M AR ARIREMMLNG A ARE post ZERIZF A4 RiEH

KB BRBRERIEE
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[42:53 - 43:05] then N AEBLHART RERMMAEZTA BARERER
sharing B A ZA/F L B X private A5 /RZR A delete X7 {20

[43:05 - 43:17] BIAAYANAY comment FISLZ MERHF MRA SIFRBIPHT AF
il 7 AEANINRP R REBPARETHKE IG EK IG HE iR FE

[43:17 - 43:29] R B E A BB & Rt G IRGEW A BB EH R XA

B RREEtLERE IG W E bRl x EEAERE R (R IG BRNEA KARK—
TH AR

[43:29 - 43:40] NMEZLTARN BARKBANPEFHS—ERKIF B EXEXH
REBRENERELA TN AANARS T H# REELRK

[43:40 - 43:53] IMNERAZ EWNANIARE MK HEE FHEK RE—EFE BE
REANIZ edit VB ARIZIBE N 1Z post original WS —E B XFRA

[43:53 - 44:06] i —EAEHNE Bms—EE—EER—EE XHF BeemEHE G/
FE FNBRXNEEE IR Z BIA— FridF 5| Z BIFFE indie A environment
BANE R IE AR before meo 2 F A

[44:06 - 44:17] 3K IARTF F21R active £ instagram 89 [R5 {E2 K 22 EF 2 original
camera vidleo th2 B thE T AR T TJREEEMER FNEAFEE post APIRZS

[44:17 - 44:29] EZ RS IRIIX W AE tag I XTI S F X FPIXFh level My BE{R
ERF 1R 1% BB oh my god ok 1&

[44:52 - 44:59] I Xt

[45:06 - 45:19] & = WEBARZAILR| FTAB N EHREZ B4t HRERK REBTE
b REERBEDMREFE REXRE XRK

[45:19 - 45311 R T MEWRRKR BRSHE IRBKEINFE REERIA
LB — P EHRABEMLEAR BT MEIRAEREILHY video

[45:31 - 45:42] BIFARPULF KA video BLE N T T UE LLHIFE REBKEKX
REE L REFTHETXHF EHAHMRIFER

[45:42 - 45:54] MEFRTSH ] RAHBE—NEEEW S RAEBREELEFHA
R BT RERIRRESE FHRRAHH 2 A= 5815 U shake FRH FAREH ]

[45:54 - 46:03] NRIHTHIE F—TARS KT BEATMXFIFENALD] T
#EAER A REXF TR ASREE B R

[46:09 - 46:21] B XF XK WHE XK wF I OK UE same same thing Fi2FK o] BEER R
{189 puff IXMNERBR 2R A —H

[46:21 - 46:32] TR B R ERZHIKE L2 followers LERE B F AL H MALETE
THia B LR LR A — = BRI
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[46:33 - 46:45] &3k expose B C £ H CEE/ S IE but actually T3k = 52 FRFHHEA
R R FTAATABREREE R EE A B

[46:45 - 46:58] MR RBICRER I HE SHRERNOBEA TN RE2HE
C RMERDEERIER SR B AR AT

[46:58 - 47:11] 81 1F 4 comment fh{]]2 comment 7 HBEHBMNN MTAEKREC
FRIAER B AFBIABIRE R EX ATIAIRE enjoy Hig UE E B —DA— PR

[47:11 - 47:23] FR AR Catrin B HEI B E RERNEAE EARIWMHE HER T T
ATE IR AREHT] 3 R BORIAE R

[47:23 - 47:35] T push FwZ EZ VOB /KR T2 AR BTER/ZE T HIREEHR
AR Z5IZAET e

[47:36 - 47:48] BMASENIA AKRESE 4 head comment 2R F 7% E 1T X head
comment FABEHIRE FH— & o] URIESZ AR TR B AN Z R FHMELLIR1EE XF

[47:48 - 47:59] FrIAFLABEHAYZ FX push JE = edit BA) push & EEURILE C for

example

[47:59 - 48:10] T B XA FRIEALZREIE T 2RSSR so edit £ HERAIE
% BHEAR HE R UERSIBHOBAE-T I

[48:10 - 48:22] KIFZ|—> same as HRERA A C WIRHR I TRIRER LEE
HwHRE L X—PMRAMNITEE 81

[48:22 - 48:34] YU h— il X7 ZILBEZIHB KR A HECS T IR HE base
everything HE = 2% & EAIHB M HF&

[48:34 - 48:47] HJRETLFE A I 7] A NRZTEW % UE 5% LICD Wi RE A&
£ FTRBEHNBPEAERD T- e

[48:48 - 48:58] T T pLfEl ML MRENERHAIE T B AFT B HA=X
TRMEHZ AL ERM

[49:26 - 49:38] WE ok 18 I {ig XA & HEL K FHELRER T SR HAlighy e

[49:38 - 49:51] MIXRTC MBI ANHERR H Y JREIHNRZET HFEIELZHKA
IEHRBCEBRER K5 e HBRETEE

[49:51 - 50:01] RARFRIBA MR FS UK (RHE T E2RHRERAR SN
ARE FoxFIOxE ERNXFFEHITT

[50:01 - 50:14] H [ HRHE R L RIB R K T — < IREIEI TR IAE9IR A poster
A BRBREMERBREAPLE BRETH
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[50:14 - 50:25] LR AR BEAREEMEMER DR EEB M A ERE—TEHN
B—TAERABL I RBRAMGTHES

[50:26 - 50:38] = FRFNEZE L HIFRN U4 effect BT 3 2 EFICHR_E T — Mtk UETHY
ERSAW <A TIR—EBRAMER N —E2E 0
[50:38 - 50:51] Tf R &HIEM OK FA&E R A F LK [F
=7 HRMmE J LT LB HRFRIERAZESR post —
[50:51 - 51:03] RAHBEIREREEED tEFRNREVARBEFEEHOBN RAF B—
W x B REYIA REmEt—ikHk

[51:03 - 51:14] REBHREWHER XA HEAEER REFRILEF apply H9RHE 3 apply
EEF—NPBREAER HREWRAIZE & natural FYFA

[51:15-51:25] S E R B EEEXE NI TR X BB HESit o 2H2H
FIREWH FIMAREAMBIRE—NETE

[51:26 - 51:37] T = % B AR AR FFT B 2iiE KM SREXELHNBS 2%
R EXAY which T 88 & A {R{RHLE

[51:37 - 51:50] {fR—E 2B/ B MRAEFE iRt > 50 ENEZ5EERKA T8t
w2 — B RIEBUNRRUNS—

[51:51 - 52:03] WEHt A9 — b 77 T o] DA X AN W E A RRI A 8] 2B —Ff3E 2 F
EbEMRE TIEERME BFEANBASLEE 5t

[52:14 - 52:14] OK

[53:02 - 53:14] BH H S FHFELLRME EEERBEREITIN LA —H—mn
E A RRBHITOE ToREHRECEISH 10 AAREDN

[53:17 - 53:29] FTHEM HBRIRHAFZREMRRE RB=E RRRHFOEERET FURFEHE
SE=ENBELATW TR R X THREZEEME BARNFRE

[53:29 - 53:41] A/ ZE LI chubby KA MEKEB WM REA=ERFKECEMDN
XHRNIZERNER X BRI o] 2F prefer )X B X2 E & AP FFF
16 RIEFHETRA confident

[53:41 - 53:54] F XKZFHIE BIARAIE HRELE B ALK RBP4 o 2333

X ER—NE BATEWR PTIXNERRER I LIRE S ARERRM FUHRER
AERH

I

T ERBEHBCE

[53:54 - 54:07] AR AT FREMEELLINM F/h—x RERNIRE EREN&
BANEAN ARREERVRE AHBBREAS 28 TEF/N\—~ AELEIR
i
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[54:07 - 54:20] X ZEEX RN WIRE BEHERAXFET SRR A H—L argument
ARAZERE RER XEREMNAGIRE AT ARTERXFE KR feel sorry to FFAIR A
BoxE ZBRT AL

[54:20 - 54:31] IEH HE—D REFNTTE T DOER KN ZREXMIMNREE R =
oI BRER e LERER— R ERSBEEENZ SXHET

[54:32 - 54:44] FAIE MBI AR A K Catherine HAIWIREZ X B AKA ST K
thE B — FEE— RERE X RIREA/NG %F 02

[54:48 - 55:00] % F B/ B2 I mean FEER A E ARBHENAE BREFHNEE
T R 2 FRE BEER BB IREE

[55:00 - 55:12] ZNRET AWARE RAEWANRE BN FAARE—RRE =&
AR E RIAFTE—RGEER (RAED SEEXBREE B BE2HMWIRE T2
—ERIBO MEITLWRE S ASBIBA

[55:12 - 55:23] {R{1EH — M ZL Jasmine ihFEEONERE Kt EZ AR L E X it
EAEMEAE— N RED XX rIXRRER R XRNR Rl W RAERETF 1<
XXEARHET

[55:23 - 55:36] AR IAF B — EE#ERE X— X— X— X— concern Fig—E
BEM B X AEAM X OK X##F, w53 =2 among

[55:36 - 55:48] among everyone B[ & X B AR HI— OK DR R EAIE N
ZE e E 93k OK REREAYIE T INGY BRAS

[55:49 - 56:01] AR O] IANEWNARFZ O] 209 Bh2 B2 XA M o] T U O] 22 DAIANS
M5 B9t 2 o] IXE true lag By B2 R talk STAYRHE (RELFIERZ MENENS MRIENENS
[56:02 - 56:15] O] @I BB B N B AR B RERER EXFHBbA )N m R2E A
WO — % AR UL 9 0 BT RIS R — R 3

[56:15 - 56:26] ATl EREE B FIEE REEE H— P HEREEFIE T2 BRI UE
B B I ESEFR SR 4F

[56:26 - 56:39] AR FAL MK AR A RIRE FERYF NIZXHEARRYET B AL
ANARRE BAERHRELIEE REFE—REKL TR RER L35
BT EIRAAREEE A

[56:39 - 56:46] RIEEMBRMBRE I WILBILRBERERE NEILIRBCELIRE &KX
BB MHNREXRN T2

[56:54 - 56:55] OK OK

[00:00 - 00:11] FA 2B A E CEFiEsh REH S RXFEFH FRIXEAS T ENH
= R EMM ARE BIXXFEFREB—/ N ARERERBIE L XH
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[00:11 - 00:23] ABLE N ) A AT ML _ERAIHE N BERERZAZE BT EN
Fr A E 2 i was like what the FHRBH HLHENENZRBENRE

[00:23 - 00:36] TERMFAERH 4 F AR EMREHNT A5 BESEONRE LL2
BB HREPEAN RERERFARKELRNTIRL EMALBHBEAEL

[00:36 - 00:48] FLEMFHEE MEMNAZKEFRER—SH LEBMES 2
typical KIREERAIKE FAWATINEG—RK KL EMIEFREL X RIBTAPEE XL
= IR X B GF FAY instagram — post

[00:48 - 01:01] —E 2 Z/E MRIRFFHR BB dm 52 RABAEIRIBAET NG
ARAR A X BRI B Y B A —RE— RO BTt SRR ZREFK i fthhy
pattern 12 L 2 ELE FHEAY

[01:01 - 01:13] REFK IR B IR LR XFEF #AEBIBIAY Fr X TR sERE—
MREERS| AN RAAAA MM 2L RABERE R AT ATRFERECR
YA EIR

[01:13 - 01:25] FIF B EFEENE ALK ok FHFE 2SS B B k) X AR FRE M
MEEXHEE RERXFEF AR X ARMNBPR XSS REVRIXHEET A FiRE
[01:29 - 01:30] I8

[01:47 - 01:58] Uh SR B HEAREABH B EME T XN E W E attends )
o 2R R E L

[01:58 - 02:11] HELMIFIEEF —NEAFLEH BH B TROTIEF EERATE
NIRRT Z atac B NI M) catching BRI R F A XD RN X F A RHZ W
[02:11 - 02:23] YRATET ILEEIM HRBRAZERERENERW HE2E AKE BXEH
EVE EEW FHoUREtEEEREN BB XNRH &— should be proud B9 T 2
B

[02:23 - 02:36] A 2 FRERVRNIHF FR— F— 2l B BRFIENA FRIRRHF BKFE—
MERHETN 2—E2HE FEREKRKIH FEFET

[02:36 - 02:49] R IRHIR F likeya NE RBRE —EB T XBUREWN AHE
I WL — BARYBGE— My FRBGE R £ hate comment 7 PHX N R0 G2
[02:49 - 03:02] UE FRAB— T {14 1 g B EA EATN ZE AN
L7 ZBREIZ 2E At AAFKHE KKZAHT XZ7T T mEREGEEAH K E
LR

[03:02 - 03:15] {RE K FERE LTI At 4 Xt B FICH confession H R UE

IR BT —E AR F R —EH =5 FRRE Fhitmtt RAZR
BRI
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[03:15 - 03:27] FICHM YL RIR YRICTE confession I XTI X% o] 2 AP confession #f
M B AR ZE report E 4 fth thiE & B BRIE(E IR BRI 1808 ek B
]

[03:27 - 03:40] fthFLHIRER UE ft post &K AR A EW GREAIL post post F
NREFW EFRDF AN TR XE— N EERE RAERAEEW RE
LBER IRX Rt ERE IRE T AEXERE

[03:40 - 03:53] XFEAR—FF4E post XDMRAM Y 1 B REFHMER I HwE EHA
BRRRZ HE2XHT st TN RFESLLR E L

[03:53 - 04:06] st E LR X3 HEBE— = HEABRT MRZFE A T MM X
RERAFEH B ARXAZ I BRAMAW B2z Fh Frid E— P e EiE
[04:06 - 04:18] WAL HFH— R 7T EHEFXMRRE Fr At ER SR AHE
HEFAIBE - MRAETN KA EE B X FREEEFER 2T ERE RENR post
7€

[04:18 - 04:31] YL {R MSASASHS MaNats BAR T EHRT I5050s ARFAERE D)X T XHEFH
R RIR RS ER SR MRERRBC EXIES £ FEIRIR post

[04:31 - 04:40] XA XFIXH AIFH AP E SEXFFFHTAE X it R
b X#EF AEAXAAE B RS BREH reaction

[04:47 - 04:47] OK

[04:57 - 05:01] %7 W& 1&

[05:51 - 05:52] 1& &

[05:52 - 06:07] Deep down

[06:28 - 06:41] A 52 OK H BB FREE B A 5IMAREEW B B AHLFH
£ BRIAEMITHE FHBEIAA #ZLLE uncle auntie AR FLRZ 30 & iXHE OK

[06:41 - 06:53] H— 28 9 ¥ H9B &£ #IRI I HLRAA TJRUX T RBZEMR]
XANERIER SR care XHFIE K3 g L JLELE RNMAS AE2XHEFT
[06:53 - 07:05] F AT REFL 1R 1R care T E CHIMN R B ERESBEC BORRSEER
T RBRE BLAABR BMABZEEZFE BRSXHE S Sw RAEE £
SRR R B ESo4h

[07:05 - 07:18] XINREMNEAEE B2 BELMNIE IMRENAE—T but FLEEILE
HMBECOE D TE B ATk g2t12 237 B B £4213 7 D
BAY ES Wk
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[07:18 - 07:30] fEAT Ik FNiE By HSLOPREMAEHA RIS Zen TREMRBER SMNEF
JIXALRY BIFARLE tiktok video FYSZNE T REFRE 5L 1S don't give a fuck My i SE 150

[07:30 - 07:42] A A ESLH E—LL T reels K24 ZELETE AN 52 FBLAL(IED
7= I care AK care T Rt 12 L3 prefer chubby — s i — = R

[07:42 - 07:53] be yourself XHFHIE KRR EGREXAD XN SMARH RER R
25 UE R—HE T

[07:55 - 08:06] Tn B T A Xt T B M A FrIXE ST A A—FFis FBERIRAY post B2 1R
B9 request post ARTE FXHE ok IXANEXS XANFEST XA T 2B E AR EEW
A

[08:06 - 08:19] B2 E 31T H A T ARE TR TR —E ™ R 1R chill 32 ] sEfR1]
I B Em AEEW FHATREELARE FoxE BOREREIN—ER

[08:19 - 08:30] S E EFK XA receive 1T FriBEHY haters comment IXHE1 A BT 3%
BILERN T FrIAFZE TR shu A BASE

[08:30 - 08:36] SRYMAS B AN 3T Xt 18
[08:48 - 09:00] I BHH IR MEAEME FRLAR

[09:02 - 09:12] HSLH A R F AR stress B XAPRAEH 2t fI& ¥ Catrin XA Z A
INNARIEFIX AR R BEMRE meh S S HEMN ENER XA

[09:12 - 09:25] BAZRERFRENKR WRIFREMNKR A2HFR RERD
FHuE R BEFSIRIIEEMNARE £ K Tmean ZNRIR{TAR A

[09:25 - 09:37] AN EME RNIZASER/E BRAREX BILFE—EKRIBET
sport bra FRI 72 7% F & bra ok NZFF sport bra 32 L 1R L 4F sport bra & 4 sport
bra LbR

[09:37 - 09:49] LERE—RBEARE WEBE—R RRTRE/N—R T2 FF sport bra
BRAE W BRRA XHREE FIE W AW AW )%E F XHR

[09:49 - 10:00] ’%F F%E 2FE AFEE A 150 FrIAFRMR ARG EEERFE
ok AAHAE— HFHE—TK

[10:00 - 10:12] FAF0iE Zen ENEFF B hth 2/ F REME F oh my god fr
IAFE 7 EFRF IR can i touch w2 FRFh REMENE

[10:12 - 10:24] W %3 Ay I o B IR 7AE 2 LL BB BT Ak 2 IR BB RIZ 2 0 BRIR
ErtE BB O mindset LEE 4 1B

[10:25 - 10:29] fthER{R P B R & ERIRFIEELL
[10:43 - 10:44] &
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[11:10 - 11:15] 18 X3 fRAE XHRAPAY X5t
[11:23 - 11:23] &

[11:32 - 11:35] X X33 12
[11:43 - 11:44] 1414

[12:02 - 12:14] IR A A B/ E ok B FLEVTH 52 for point for {RRIR —F A% —
/N comment Fi & beauty standard % 545 beauty standard iX/NZ< P — B 7£ bid stereotype

[12:14 - 12:27] B A{RIR R _EHE stereotype stereotype 1IX /MR8 H 32 B3E H Sk AY
MBI X BE S tbanii £ % DR MhM1AY standard /R A Y AT AFLRZ

[12:28 - 12:39] Xi% B2 iF% T BERAM BEANLIE A —HFEE REFBR
MNEAZHE X explore B CHIREE BEI

[12:40 - 12:53] $FEYZRTE BER D RE R B C W MER R EE BHHRBEH K AZFHEIAR
FIERA IR BB EA IR TN AR RN BRERESAAR
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