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ABSTRACT 

 

This research investigates the spread and management of internet rumours during the COVID-

19 pandemics. The spreading of internet rumours has not been something new in this globalized 

era and yet has become an ordinary craze among the readers especially in our country, Malaysia. 

With the hit of COVID-19 in 2019, various unverified news and rumours are served before our 

eyes. These ruinous actions will eventually distress the community, economic growth, and 

national security. Therefore, the ways of the users handle internet rumours should also be 

considered. This study takes a quantitative approach, analysing the relationship between the 

cause of the spread of rumours on COVID-19 and the ways in handling Internet rumours by 

the users when facing Internet rumours. The initial finding indicates that information on the 

Internet is easier to acquire, and easily relied on by the reader in whatever they read, and self-

satisfaction is the primary reason for an individual who inclines intending to spread fake news. 

The research aims to provide insight into how influential the management of the consumers in 

fighting against Internet rumours during the pandemic period is. 
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CHAPTER 1: INTRODUCTION 

 

1.0 Research Background 

 In this globalization era where Internet can be accessed with just a click within a second 

no matter where and when, connecting people with just a click. The Internet is a great invention 

and indeed has helped many countless people in solving their daily tasks and aiding them 

towards a better lifestyle by providing them numerous data and information. These people 

include reporters, newscasters, non-government bodies, government bodies and various users 

around the world. Although using Internet has always been an upside to the users, it also has 

downside as there is always two sides of a coin. Due to the increased demand for Internet access, 

people are using it not just to browse for information and excess academic writing but also to 

satisfy their appetites for controversial or interesting topics like politics, sports, entertainment, 

celebrity, and beauty. It is hardly surprising that digital information travels more quickly than 

non-digital information given the advancements in information and communication technology 

(ICT). Ever since, the Internet has been going out of control with fabricate information to fake 

news. What makes matter worse is that Internet rumours has been spreading like wildfire 

especially during the COVID-19 pandemic.  

 By the end of 2019, the world was severely impacted by the COVID-19 pandemic, an 

unidentified virus said to have originated in Wuhan, China. The virus had been spreading 

quickly throughout the world, including Malaysia, since regional travel was then allowed. The 

world was unprepared for the virus. At the start of the outbreak, the majority of nations, 

including Malaysia, did not take any preventative measures to stop the COVID-19 virus from 

spreading since we continued to allow foreign visitors to cross our borders. People try their 

hardest to avoid contracting COVID-19 as the world fights it by instituting quarantines at home 

and taking all necessary precautions, like using masks and sanitizer. Even so, there is some 

people who will take extra steps in practicing various unofficial statements or steps on 

preventing the spread of COVID-19.  

 "News articles or information that are intentionally written to mislead or misinform 

readers but can be verified as false by means of other sources" is the definition of internet 

rumours. Furthermore, rumours, myths, hoaxes, and conspiracy theories that are disseminated 

purposefully or accidentally were all considered fake news by readers. It can take the form of 

features, pictures, audio recordings, or any other form that can imply words or thoughts. The 
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Malaysian Parliament defines it as "any news, information, data, and reports which is or are 

wholly or partly false" (Buchanan. K, 2020). "Misleading or incorrect information in any forms, 

disseminated intentionally or unintentionally" is the new definition of fake news given by the 

current study. Put differently, misinformation, disinformation, and deception that is 

disseminated with or without the aim to do harm to another party are considered false news 

and online rumours.  

During the COVID-19 pandemic, the quick dissemination of false information caused 

unwarranted public fear, leading authorities and governments to advise people to verify the 

veracity of information before sharing it. Global literature and news reports reveal a deluge of 

erroneous or counterfeit COVID-19 information disseminated over social media, including 

recommendations for individuals to consume warm or salted water and bleach as a preventative 

measure against the fatal virus. Some examples of fake news that have been refuted by the 

appropriate authorities include reports advising Malaysians not to eat Mandarin oranges from 

China that have been found to be contaminated with the COVID-19 virus and reports that the 

hospital in Kuala Lumpur was asking the public for donations in the form of money and 

necessities. People may become confused by such misleading information and end up 

underreacting (by not following Standard Operating Procedures (SOPs)) or exhibiting risky 

behaviour), overreacting (by hoarding groceries and other necessities, for example), or using 

harmful remedies (like using bleach). In order to create more strategic interventions and raise 

the standard of information, it is necessary to look at the underlying motivations behind the 

behaviour of spreading fake news. 

 The Institute of Strategic and International Studies Malaysia reports that the majority 

of online rumours regarding Malaysia's COVID-19 epidemic have to do with government 

actions and policies as well as viral community dissemination. Furthermore, as per the analysis 

conducted by the think tank on "Sebenarnya.my," an online government fact-checking website 

that has also been approved by the Malaysian Communication and Multimedia Commission 

(MCMC), 363 false claims related to the coronavirus between January and June 15, 2020, were 

mostly related to "authority action" and "community spread," accounting for 70% of the cases 

and 254 of the 363 false claims.   

For instance, according to CodeBlue, there are currently false claims that the ISIS 

Malaysia policy brief was coded as "authority action" and that the Terengganu police chief had 

forewarned about the impending implementation of an Enhanced Movement Control Order 
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(EMCO) in Dungun. However, these claims are merely false rumours that are being spread. 

Because false rumours are constantly spreading, it's critical to address them. Without a strong 

environment for fact-checking, addressing false rumours is incomplete, and people should rely 

on a "binary approach to truth" in which they use official declarations to refute erroneous 

information. 

Malaysian citizens have experienced dread, anxiety, and bewilderment as a result of 

COVID-19. People have been urged to stay at home and refrain from congregating in large 

groups by the media, celebrities, and other influential figures. Additionally, the #stayhome 

hashtag has been widely utilised online by the media to convey the crucial messages needed to 

halt the spread of COVID-19 to all societal levels. The pandemic's impact has led to the 

establishment of a new standard that mandates Malaysians work from home during Movement 

Control Orders (MCOs), which has facilitated the dissemination of rumours on the Internet. 

Handling online rumours and false information is becoming more and more important. 

The Internet's widespread availability of user-generated information makes it easier for 

individuals to come together around shared narratives, worldviews, and interests. Nevertheless, 

the Internet also provides a fertile ground for the widespread spread of unsubstantiated tales. 

Disintermediation is made possible by the Internet, which also modifies how people get 

information, discuss issues, and form opinions. This lack of middlemen can create ambiguity 

regarding causality, which in turn can fuel rumours, conjecture, and mistrust. Furthermore, 

communities' attempts to make sense of facts or occurrences have an impact on the 

establishment and updating of beliefs.  

This research is carried out to investigate the spread and management of internet 

rumours during the Covid-19 pandemic. The spreading of internet rumours has not been 

something new in this globalized era and yet has become an ordinary craze among the readers 

especially in our country, Malaysia. With the hit of COVID-19 in 2019, various unverified 

news and rumours are served before our eyes. These ruinous actions will eventually distress 

the community, economic growth, and national security.  Therefore, the response of the 

individuals on the management of internet rumours should also be considered. 

This study takes a quantitative approach, analysing the relationship between the cause 

of the spread of rumours on COVID-19 and the noticeable management by the individual when 

facing Internet rumours. The initial finding indicates that information on the Internet is easier 

to acquire, and easily relied on by the reader in whatever they read, and self-satisfaction is the 
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primary reason for an individual who inclines intending to spread fake news. The research aims 

to provide insight into how influential the management in fighting against Internet rumours 

during the pandemic period is. 

 

1.2 Research Audience  

 

 The study will focus on university students in the Klang Valley region who are in the 

age range of 18 to 26. Since 75% of university students use the Internet, this study is aimed at 

them since they will make good participants. Furthermore, the Klang Valley region was 

selected as the study area since it is home to numerous universities and is the capital of 

Malaysia, which means there would be an adequate number of university students for this 

research. We can therefore ascertain the dissemination of rumours online and how each 

individual responds to the propagation of rumours during the COVID-19 epidemic by doing 

research on the target group. 

 

1.3 Research Gap  

 

  Research on Internet rumours dissemination and individual management of fake news 

is scarce in Malaysia. Existing studies primarily focus on the negative impacts of Internet 

rumours on consumers, neglecting their origins, especially during the COVID-19 pandemic. 

Given the current surge in internet rumors, it's crucial to understand their origins and how 

individuals cope with them. Investigating the motivations behind spreading rumours, especially 

during the pandemic, is essential. This research aims to fill the gap by examining the spread of 

internet rumors and how university students in the Klang Valley manage them. 

 

1.4 Research Questions  

Since the research is done to study the spread and management of Internet rumours on 

university students during COVID- 19 Pandemic, the research questions are: 

RQ 1: What are the origins of Internet rumours during the COVID-19 pandemic in Malaysia?  
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RQ 2: What are the motives behind individuals spreading COVID-19 related rumours online? 

 

RQ 3: How does an individual handles internet rumours during COVID-19 pandemic?   

 

1.5 Research Objectives   

RO 1: To find out the origins of Internet Rumours during the COVID-19 pandemic in Malaysia. 

 

RO 2: To find out the motives behind individuals spreading COVID-19 related rumours online.  

 

R0 3: To find out how individuals navigate and respond to Internet rumours amidst the COVID-

19 pandemic.  

 

1.6 Significance of Study  

 

This research would help determine how the is the spread of Internet rumours among 

university students in Klang Valley and their management of it, as there is a dearth of 

information regarding the causes of Internet rumours and the intention and managements of an 

individual towards Internet rumours in Malaysia using the theory. The research's findings can 

be used to better understand why university students spread rumours as well as how they handle 

them. This research study can also be used to teach students the value of verifying online 

rumours before acting on them in their personal lives. The research's conclusions aim to 

broaden public awareness of the connection between the management of college students and 

the uses and gratification theory by providing a sufficient theoretical framework that is 

understandable and capable of supporting the research's claims. Future researchers may 

potentially use these data to guide their investigations into how Internet rumours circulated 

during the epidemic and how an individual handled the rumours. 
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CHAPTER 2: LITEREATURE REVIEW 

 

2.1 Previous Research on the Spread of Internet Rumours during COVID-19 pandemic 

Numerous scholars have conducted research on the dissemination of Internet rumours, 

each offering distinct perspectives on the phenomenon. One notable study by Zuhaira et al 

(2021) delves into the repercussions of spreading fake news amid the COVID-19 pandemic in 

Malaysia. The research underscores the potential far-reaching consequences of misinformation 

on various facets of society, encompassing politics, economics, and societal well-being. 

According to Zuhaira et al's (2021) investigation specifically aims to explore the nexus between 

the surge in fake news and the prevalence of COVID-19 cases. Through a correlation study, 

the research identifies a robust and statistically significant relationship between the number of 

fake news instances and the reported COVID-19 cases. To enhance predictive capabilities, the 

study employs a simple linear regression algorithm to construct a model forecasting fake news 

based on the number of COVID-19 cases. In conclusion, the research underscores the alarming 

trend of individuals in Malaysia consuming news from the Internet without verifying its 

authenticity. The study recommends heightened awareness among social media users regarding 

the impact of fake news. It emphasizes the collective responsibility of Malaysians to actively 

contribute to curtailing the dissemination of misinformation, particularly during a critical event 

like the COVID-19 pandemic. This underscores the escalating prevalence of false information 

circulating on the Internet. 

 The proliferation of false information through websites and social media platforms has 

become a significant problem, particularly exacerbated during the COVID-19 pandemic, 

leading to the dissemination of inaccuracies and an escalation of misunderstandings about the 

pandemic, regardless of one's initial intentions (Balakrishnan .V, 2022). Furthermore, 

Balakrishnan .V's (2022) research emphasizes the need to comprehend the motivations behind 

the spread of fake news and its associated sociodemographic factors. The study holds 

significance as it represents one of the initial attempts to explore the sociodemographic 

correlates linked to this negative behavior, particularly at a time when the dissemination of fake 

news has surged amid an ongoing pandemic. Additionally, the research recommends that timely 

education is crucial, especially given that once an individual embraces a piece of fake news 

aligning with their beliefs, altering their perception becomes challenging. The study highlights 

the importance of public education to equip individuals with essential skills for assessing and 

verifying information, particularly when faced with dubious content. 
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  Ngadiron.S et al. (2021) said that a study found that disseminating false information is 

akin to propagating the COVID-19 virus, with grave implications for public order. According 

to the report, in order to prevent the spread of the pandemic and its ongoing impact on national 

security, it is imperative that the Malaysian Communication and Multimedia Commission 

(MCMC) identify the most effective system for monitoring fake news. As a result, the study 

recommended that users exercise caution when sharing previously acquired news in order to 

avoid misinterpretations and factual errors.  

In addition, a lot of false information has been disseminated as a result of the 

information dump that is currently going around the Internet. The attitude of Internet users, 

who are eager to spread the word despite the lack of confirmation or question about the source, 

is concerning and exacerbates the situation. The community is actively engaging in the virtual 

world, which gathers news from a variety of sources, including newspapers, magazines, and 

mass media (YouTube, Facebook, Instagram, and YouTube). Anywhere, at any time, all the 

necessary information can be found instantly by entering a keyword into an online search 

engine. The main problem lies in the fact that the data is easily obtainable, shiftable, and 

authenticated. However, if the news is true, it will benefit the recipients; if not, it will 

undoubtedly cause animosity and strife among communities, much like the two sides of a coin 

(Ross. B, 2019). 

In this region, the spread of misleading information via the internet—which includes 

both misinformation and disinformation—has become a major cybersecurity threat. This 

problem has social, political, and financial ramifications and exacerbates racial and religious 

tensions and public unrest. Unscrupulous organisations take advantage of these difficulties for 

their own financial or political benefit, or just to cause mayhem. This kind of exploitation is 

especially common in times of crisis, like elections, and also during global outbreaks of 

COVID-19, which have resulted in an increase in the spread of "fake news." In the current era 

where social media is the predominant primary information source, misleading information 

spreads quickly, widely, and with little monitoring (Moonyati, 2020). As of June 11, 2020, 266 

inquiry files concerning "fake news" connected to COVID-19 had been launched in Malaysia, 

according to a report by Datuk Saifuddin Abdullah, the country's minister of communications 

and multimedia (Yiswaree.P, 2020). 

Despite the fact that online rumours have been circulating for years, the COVID-19 

epidemic might mark a turning point in public opinion in terms of worldwide cooperation 
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against false information and fake news. Mahyuddin D (2021) found that although the number 

of pandemics that may occur cannot be predicted, the development of digital technology such 

as 5G and advanced robotics will undoubtedly continue and has happened more quickly than 

we could have predicted. Global citizens need to make sure that, in the future industrial 

revolutions, technology is used to make life easier rather than to seize control of it. Therefore, 

addressing the worldwide issue of taming this "snake" of fake news and disinformation requires 

global Internet co-regulation. 

  In order to ensure that the public takes the necessary precautions to stop the spread of 

COVID-19, a balance must be struck between presenting reliable data that allays public fears, 

answering inquiries, and using an engaging story. The pandemic, vaccinations, potential 

treatments, and the likelihood that novel variations like Omicron could cause even more harm 

to the populace remain highly unpredictable. This is especially true given that the economy and 

borders are progressively opening again. According to Serina R. (2022), there is no other option 

for Malaysia to get out of this health crisis but for its people to band together and take the 

necessary action, which can only be done with enough accurate, transparent, and trustworthy 

information.   

 

  

2.2 Previous research on the Motives of an Individual on the Spread of Internet Rumours  

 

 Many academics have conducted various studies on why people spread rumours online, 

and they all offer different explanations for the motivations. According to the first essay by 

Balakrishman V. (2021), a person's ignorance significantly influences how likely they are to 

share fake news, as indicated by their propensity to believe a superior source and their 

awareness of the negative effects of doing so. According to the study, a superior source is 

respected or looked up to because of their age, experience, position, education, etc. Examples 

of such individuals include older folks, educators, and highly educated individuals. As a result, 

people have a propensity to believe the information they learn from these sources, leading them 

to not question its accuracy. A similar pattern has been observed in other technology research 

that indicated lack of understanding to be negatively affecting a positive behaviour. 

Furthermore, individuals who are uninformed of the implications of false news are also more 

likely to disseminate fake news. This idea can also be linked to altruism, since the respondents 
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may be spreading false information to gullible others in an attempt to help them, without 

realising the consequences of their actions. In actuality, other people have expressed the same 

opinion, stating that people have been observed spreading false information without any 

malevolent intent. 

  We are all experiencing the COVID-19 pandemic for the first time, and as such, we 

may find ourselves spreading false information about the epidemic to people who are not 

familiar with the illness or virus or who are not tech-savvy, including parents or the elderly. 

Based on the findings of Blakrishnan V. (2021)'s research, most respondents (88.4%) were 

found to actively share news, regardless of its veracity; this is a less desirable (and potentially 

fatal) activity carried out as a kind deed during a difficult time for most, if not all, of them. 

Additionally, it became clear that spreading bogus news was motivated in large part by 

fun. It appears that other social media research on topics like cyberbullying and smartphone 

addictions frequently mention similar motivation. Furthermore, the respondents' dissemination 

of false information merely for the amusement of seeing others fall for it and the exhilarating 

pleasure it provides reveals a certain level of immaturity. The majority of responders, as noted 

in Blakrishnan V's research from 2021, are in their 20s, which likely explains why they don't 

take the same method when disseminating uncorroborated information. They may also be less 

aware of the ramifications of spreading false information, which exacerbates the problem. This 

was particularly true during the COVID-19 epidemic, when social media and the Internet were 

rife with false information, some of which were ludicrous and advised people to drink heated 

or salted water to destroy the virus. For a brief rush, these young people might share such 

"funny" news with less suspicious others. As an alternative, they could have confirmed to their 

contacts how ridiculous the fake news is by sending them the oddball or humorous fake news. 

  

2.3 Previous research on the Origins of Internet Rumours  

In his initial publication, Balakrishnan V. (2021) employed a theoretical framework that 

has been extensively applied and tested in understanding the underlying motivations behind 

engaging with various technological platforms targeting various contexts and domains, it is 

deemed appropriate to the context of Internet rumours. For example, it has been extensively 

employed to investigate the underlying motivations in several technology adoption studies, 

including those on social media, mobile commerce, food delivery apps, and fake news and 

information sharing behaviour. For instance, Thompson et al.'s 2019 study found that 
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information-seeking and status-seeking gratification were linked to news sharing behaviour. 

Meanwhile, Apuke.O.D.'s 2021 study examined the reasons behind the dissemination of fake 

news during the COVID-19 pandemic and found that most young users engaged in various 

activities to pass the time, with entertainment emerging as insignificant. These findings support 

the generalizability of U&G theory across contexts, nations, and cultural contexts. 

Furthermore, Apuke.O. D (2021) studied on the determinants of fake news 

dissemination among social media users in their examination into the connection between fake 

news and COVID-19. The hypothesis was utilised in the study to understand why consumers 

interact with media. Using this theoretical framework as a foundation, the study found variables 

that predicted the spread of false information. The findings show that, among the online 

community, benevolence is the most important predictor of the spread of fake news. Moreover, 

it was discovered that socialisation, information-seeking, sharing of knowledge, and leisure 

activities all predicted the spread of false information. The study emphasises the significance 

of social media users confirming the authenticity of the information they come across and share, 

even though other possible factors could contribute to the spread of fake news, such as 

ignorance, unawareness, peer pressure, and attention-seeking. This is especially important 

considering the growing health risks associated with the spread of false information during the 

COVID-19 outbreak. This verification process can be made easier by taking into account the 

information source, looking past headlines, analysing writers, investigating news articles 

thoroughly by cross-referencing dates, validating facts and figures, confirming images, 

consulting other sources, and, when in doubt, seeking professional advice. 

In conclusion, it is necessary to investigate the sources of Internet rumours and how 

university students handle them using the preferable ways to deal with the rumours. Students 

at universities should be aware of the benefits that may be obtained from dealing with online 

rumours and how those benefits can help them manage such rumours. 
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CHAPTER 3: METHODOLOGY 

 

3.0 Introduction  

 To guarantee the success of this research, these procedures must be carried out precisely. 

Following those protocols is crucial when looking into the propagation and handling of online 

rumours about Klang Valley university students during the COVID-19 pandemic. The research 

approach, data collection methods, research population and sampling, and data analysis 

methodology are all covered in this chapter's explanation of the research process. 

 

3.1 Research Approach 

To obtain precise responses to the research objectives, a quantitative research approach 

was used in this study. The primary benefit of this strategy is that it enables the collection, 

processing, and evaluation of data from large samples using dependable and uniform 

techniques (Scribbr, 2023). The purpose of this study is to investigate the relationships that 

exist between the dissemination of rumours on the Internet and the strategies used by Klang 

Valley university students to control the spread of rumours during the COVID-19 pandemic. 

Survey questionnaires will be utilized to measure and analyse the relationships between the 

dissemination of rumours on the Internet and the strategies used by Klang Valley university 

students to combat the spread of rumours during the COVID-19 epidemic. Every respondent 

will receive the same set of questions. The questions from the survey questionnaires are adapted 

through a research study by Balakrishnan, Kee, and Hajar in examined the reasons behind the 

spread of fake news and the origins of fake news. This research aims to target 107 of the 

respondents but instead 111 of respondents had replied to the research study, which enables 

accuracy on the research.  

The questions asked are divided into 4 different sections with the first parts consist of 

personal information such as Age, Gender, and Academic Qualifications. Section A will be 

questions to determine the Origin of Internet Rumours and Section B is to determine the 

motives behind the individuals in sharing covid-19 related content. Finally, would be section 

C which study the respond of the respondents towards COVID-19 related rumours. It has been 

decided to divide into 4 sections to provide a clear, succinct, and tidy questionnaires for the 

respondent to answer.    
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3.2 Data Collection Method 

Since the objective of this study is to be achieved through quantitative research, 

statistics will be used to collect the data. Surveys, questionnaires, and polls are the methods 

used to gather data for quantitative research. An online survey form is going to be used to 

collect the data for this study. After being sorted numerically, the information from the acquired 

data will next be explained using tables and graphs. 

 To facilitate respondents' responses, the survey questions will be separated into three 

groups. To ensure accurate research results, all responders will receive the identical set of 

questions. The main means of gathering data for this study was a questionnaire containing 

questions on rumours spreading online and the strategies that university students in the Klang 

Valley used to stop rumours from spreading during the COVID-19 pandemic. The first section 

of the questionnaire was designed in a way that required respondents to provide answers on a 

nominal scale. Nominal scales are measurement tools that are typically used for non-numeric 

(quantitative) variables or situations where numbers have no meaning, such as gender and age 

(QuestionPro,2023). Respondents were asked to use the nominal and ratio scales to answer the 

second section of the questionnaire. While the ordinal scale gives the ranking and ordering of 

the data without determining the degree of variation between them, the ratio scale enables 

researchers to compare the intervals or disparities (QuestionPro,2023). In the third portion, 

respondents are asked to indicate whether they agree or disagree with a statement by using an 

interval scale. An interval scale, often called a numerical scale, is one in which both the 

variables' order and their differences are known (QuestionPro,2023). 

 A Google form was used to generate the survey. This is due to the fact that it is simpler 

to distribute the questions to numerous respondents at once. The questions regarding the 

associations between the spread of rumours on the Internet and ways the university students in 

Klang Valley handle the spread of Internet rumours during COVID- 19 pandemic were adopted 

from the research done by Apuke OD and Omar B. (2021) to study about Fake news and 

COVID-19: modelling the predictors of fake news sharing among social media users.  

 The demographic data of the respondents, including their age, gender, and current 

educational attainment, is the main focus of the first section of the questionnaire. The 

questionnaire's second portion, portion A, is devoted to nominal data, namely concerning the 

time they spent accessing the Internet via the social media platforms they regularly used for 

information sharing.  The questionnaire's third and fourth sections (Sections B and C) are 
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devoted to the third research goal and ask questions about the extent to which different COVID-

19-related content is shared on social media. This section's goal is to get information from 

respondents about why they share information and what steps they take to combat fake news. 

A sample of the questions included in the questionnaire are as follows:  
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3.3 Population And Sampling 

 Since they are the intended audience for this research, the research population for this 

study will consist of university students aged between 18-26 in the Klang Valley region. In 

order to participate in this study, respondents must meet the following requirements: A) They 

must be between the ages of 18 and 26; B) They must be enrolled full-time students in Klang 

Valley universities. 

 The Simple Random Sampling method was used for selecting a sample from the 

population. The Simple Random Sampling technique is categorized as probability sampling 

since it selects sample members from the population at random. Since most university students 

have access to the Internet, this sample strategy is appropriate for the study. As a result, there 

is no need to choose the sample based on any criteria. 

 The Department of Statistics Malaysia (2023) estimates that 8,983,400 people live in 

the Klang Valley. In the Klang Valley, there are 1,335,900 young adults between the ages of 18 

and 26. As a result, the research's population is unquestionably large enough. In Klang Valley, 

there are 567,347 public and private university students, according to the Ministry of Higher 

Education (2022). The Research Advisors' sample size table indicates that 107 samples are 

needed to represent the 567,347-population size. This is done to guarantee the survey's 

dependability with a 0.05 margin of error and a 70% confidence level. This questionnaire is 

intended to be answered by 107 respondents. The university students, irrespective of their 

gender and colour, will receive the questionnaire at random. We have also adapted to the 

required sample size provided by The Research Advisors to proof that a minimum of 107 

respondents is required to conduct this survey on the research study.  
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Table 3.1 The Sample Size Table by The Research Advidors on the required amount 

of respondents 

 

3.4 Data Analysis 

Descriptive Analysis  

 Following respondents' completion of the questionnaire, descriptive analysis will be 

used to evaluate some of the data. The data obtained from the questionnaire will be assessed 

using the descriptive analysis method. Data collected from all three components will be 

transferred into an Excel file. The statistical package for social science, or SPSS, software will 

next be used to analyse the data efficiently. It will also calculate the frequency, percentage, 

mean, and standard deviation for all the data that was gathered. For ease of comprehension, 

SPSS will arrange the data into tables, bar graphs, and pie charts. 
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CHAPTER 4: DATA ANALYSIS 

4.0 Introduction 

 Tables and charts will be used to present all the survey questionnaire data in this chapter. 

The information that was captured will be examined and thoroughly explained in this chapter 

using the SPSS software. 

 

4.1 Demgraphic Information 

4.1.1 Age  

 

Graph 4.1.1 The Age of the Respondents  

 

The age distribution of survey respondents is displayed in Graph 4.1.1. those who are 

between the ages of 21 and 23 make up the largest percentage of survey participants (66.7%). 

The respondents who are between the ages of 24 and 26 have the lowest percentage (16.2%), 

while those who are between the ages of 18 and 20 come in second (17.1%). 
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4.1.2 Gender  

 

Graph 4.1.2 The Gender of the Respondents 

 

Graph 4.1.2 displays the respondents' gender. The graph shows that 81 female 

respondents and 29 male respondents—with 27% and 73% of the total—have finished the poll. 

 

4.1.3 Academic Qualification

  

Graph 4.1.3 The Academic Qualification of the Respondents  

 

The highest number of respondents who have participated in this survey are bachelor’s 

degree students with 68.5% with a number of 76 respondents. The lowest respondents would 

be 5 students with Doctoral Degree with a percent of 4.5%. The 15.3% would be the 17 students 
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who are holding Foundation and lastly would be those holding master’s degree which consists 

of 13 students with 11.7%.  

 

4.2 Origin of Internet Rumours  

4.2.1 Daily Time Access to the Internet (Hours)  

 

Graph 4.2.1 Daily Time Access to the Internet (Hours) 

 

Table 4.2.1 Daily Time Access to the Internet (Hours) 

 

According to Graph 4.2.1, the highest daily time access to the Internet by 57 of the 

students would be 7-9 hours with a percentage of 51.4%. The lowest daily time access to the 

Internet would be 1-3 hours with only 3 students. For those students accessing the Internet for 

4-6 hours would be those of 28 students at a percentage of 25.2% whereas for the left 23 

students have also access the Internet with 10-12 hours at a percentage of 20.7%. 

 



38 
 

4.2.2. Which social media do you frequently use? 

 

 

Graph 4.2.2. Which social media do you frequently use? 

 

Table 4.2.2 Which social media do you frequently use? 

The highest percentage for the frequent use of social media would be Instagram with 

47.7% which is 53 students while WhatsApp comes in second with the percentage of 20.7%. 

which is 23 students. Moreover, the third highest would be Facebook as 16 students contribute 

to the 14.4%. The lowest would-be Others and Twitter with 10 students at a percentage of 9% 

and 9 students at a percentage of 8.1% respectively.  
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4.2.3 Frequency of Sharing Information 

 

Graph 4.2.3 Frequency of Sharing Information 

 

Table 4.2.3 Frequency of Sharing Information 

Based on Graph 4.2.3, the highest frequency of sharing information would be 

occasionally from 48 students with a percentage of 43.2%. Moreover, the second highest would 

be 42 of the students with a percentage of 37.8% who seldom share information. The second 

lowest would be 17 students with a percentage of 15.3% who frequently share information. 

Lastly would be 4 of the students with a percentage of 3.6% who never share information.  
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4.3 Motives behind Individuals in Sharing Covid-19 related Content  

4.3.1 I share content related to COVID-19 on social media because I love assisting others.  

 

Graph 4.3.1 I share content related to COVID-19 on social media because I love assisting others. 

 

Table 4.3.1 I share content related to COVID-19 on social media because I love assisting 

others. 

According to Graph 4.3.1, 35 students have the highest proportion of agreeability—

31.5%—when it comes to posting COVID-19-related content on social media because they 

enjoy helping others. Furthermore, 31 students, with a percentage of 27.9%, had the second-

highest agreeability in sharing COVID-19-related content on social media because they enjoy 

helping others. Because they enjoy helping people, 23 students disagree and 7 strongly disagree 

that COVID-19-related content should be shared on social media (20.7% and 6.3%, 

respectively). Finally, because they enjoy helping others, 15 students, or 13.5% of the total, 

strongly agree to share COVID-19-related content on social media. 
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4.3.2 I share content related to COVID-19 on social media to share practical knowledge 

or skills with others. 

 

Graph 4.3.2 I share content related to COVID-19 on social media to share practical 

knowledge or skills with others. 

 

Table 4.3.2 I share content related to COVID-19 on social media to share practical knowledge 

or skills with others. 

 

According to Graph 4.3.2, 44 students, or 39.6% of the total, agreed to post COVID-

19-related content on social media in order to impart useful knowledge or skills to others. 

Twenty-five students, or 22.5% of the total, strongly agreed that sharing COVID-19-related 

content on social media is a good way to help others learn useful skills or knowledge. 

Additionally, 18% of students say they have no problem sharing their practical knowledge and 
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skills with others, while 13% of students disagree, and 17 students have a negative percentage 

of 15.3% when it comes to sharing their knowledge and abilities with others on COVID-19-

related social media content. Five students who vehemently disagree with the idea of sharing 

COVID-19-related content on social media would be the lowest. 

 

                                                                                                                                                                                                                                         

4.3.3. I share content related to COVID-19 on social media to express myself easily. 

 

Graph 4.3.3. I share content related to COVID-19 on social media to express myself easily. 

 

Table 4.3.3. I share content related to COVID-19 on social media to express myself easily. 
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Based on Graph 3.3.3, 31 students with a percentage of 27.9% agree in sharing content 

related to COVID-19 on social media to express themselves easily. Furthermore, 25 students 

with a percentage of 22.5% are neutral in sharing content related to COVID-19 on social media 

to express themselves easily whereas 24 students with a percentage of 21.6% disagree in 

sharing the content to express themselves. Moreover, a percentage of 14.4% of 16 students 

strongly disagree in expressing themselves through content sharing and a percentage of 13.5% 

of 15 students strongly agree in expressing themselves.  

4.3.4 I share content related to COVID-19 on social media to disseminate information 

that might interest or entertain others. 

 

Graph 4.3.4 I share content related to COVID-19 on social media to disseminate information 

that might interest or entertain others. 
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Table 4.3.4 I share content related to COVID-19 on social media to disseminate information 

that might interest or entertain others. 

 

Based on Graph 4.3.4, a percentage of 28.8% of the students agree in sharing content 

related to COVID-19 on social media to disseminate information that might interest or entertain 

others.  Moreover, 27 of the students which consists of a percentage of 24.3% are neutral in 

disseminate information that might interest or entertain others. Furthermore, 23 of the students 

with a percentage of 20.7% strongly agree in sharing information that might interest or entertain 

others. Last but not least,16 students with a percentage of 14.4% and 13 students with a 

percentage of 11.7% respectively on disseminating information that might interest or 

entertainment for the others.  

 

4.3.5 I share content related to COVID-19 on social media to keep abreast of the current 

news and events. 

 

Graph 4.3.5 I share content related to COVID-19 on social media to keep abreast of the 

current news and events. 
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Table 4.3.5 I share content related to COVID-19 on social media to keep abreast of the 

current news and events. 

 

Based on graph 4.3.5., 42 students with a percentage of 37.8% agreed in sharing content 

related to COVID-19 on social media to keep abreast on the current news and events. The 

second highest would be 30 of the students who strongly in sharing posts to keep abreast on 

currents news and events. Moreover, 18 students with a percentage of 16.2% and 14 students 

with percentage of 2.6% are disagree and strongly disagree respectively.  

 

4.3.6 I share content related to COVID-19 on social media because it is funny. 

 

Graph 4.3.6 I share content related to COVID-19 on social media because it is funny. 
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Table 4.3.6 I share content related to COVID-19 on social media because it is funny. 

Based on graph 4.3.6, the highest numbers of students would be 29 of the students with 

a percentage of 26.1% who are neutral in sharing content related to COVID-19 because it is 

funny. An amount of 27 of students with the percentage of 24.3% strongly disagree of sharing 

information because it is funny while an amount of 22 students with a percentage of 19.8% 

agree in sharing content because it is funny. Last but not least, 18 students disagree, and 15 

students strongly agree in sharing content because it is funny.  

 

4.3.7 I share content related to COVID-19 on social media because I have nothing much 

to do. 

 

Graph 4.3.7 I share content related to COVID-19 on social media because I have nothing 

much to do. 
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Table 4.3.7 I share content related to COVID-19 on social media because I have nothing 

much to do. 

Based on Graph 4.3.7, 32 of the students which consists of a percentage of 28.8% are 

neutral in sharing content related to COVID-19 on social media because they have nothing 

much to do. Furthermore, 27 of the students and 22 of the students consists of a percentage of 

24.3% and a percentage of 19.8% respectively are both strongly disagree and disagree in 

sharing content online because they are bored. Last but not least, 16 students strongly agree in 

sharing content because they are bored whereas the rest of the 114 students agree in it.  

 

4.3.8 I share content related to COVID-19 because I can easily exchange views with other 

members of my network. 
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Graph 4.3.8 I share content related to COVID-19 because I can easily exchange views with 

other members of my network. 

 

Table 4.3.8 I share content related to COVID-19 because I can easily exchange views with 

other members of my network. 

 

Based on graph 4.4.8, the highest number and percentage of students who share content 

so they can exchange views with other members of their network carries a number of 36 

students at a percentage of 32.4%. Moreover, 21 of the students at a percentage of 18.9% are 

neutral in sharing contents to exchange views with others. Furthermore, 19 students are 

strongly agreeing in sharing information to their members of networks while 18 students 

strongly disagree in sharing it. Finally, 12 students with a percentage of 15.3% disagree in 

sharing content to exchange views wit other members of their network.  
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4.4 Responds towards COVID-19 related Rumours.  

4.4.1 I have shared content on social media related to COVID-19 that was exaggerated 

but was not aware it was exaggerated at the time of sharing. 

 

Graph 4.4.1 I have shared content on social media related to COVID-19 that was exaggerated 

but was not aware it was exaggerated at the time of sharing. 

 

Table 4.4.1 I have shared content on social media related to COVID-19 that was exaggerated 

but was not aware it was exaggerated at the time of sharing. 

 

Based on graph 4.4.1, a percentage of 31.5% of 35 students, disagree in sharing content 

on social media related to COVID-19 that was exaggerated but was not aware it was 

exaggerated at the time of sharing. Moreover, 24 of the students are neutral upon the matters 



50 
 

whereas 21 students disagree as they are fully aware of the content they share on social media. 

There are 20 students with a percentage of 18% and 11 students with a percentage of 9.9% are 

agree and strongly agree that they are not aware of the exaggeration on the content.  

 

4.4.2 I share content on social media related to COVID-19 without checking facts 

through trusted sources. 

 

Graph 4.4.2 I share content on social media related to COVID-19 without checking facts 

through trusted sources. 

 

Table 4.4.2 I share content on social media related to COVID-19 without checking facts 

through trusted sources. 

Based on graph 4.4.2, strongly disagree and disagree has contained 28 students with 

percentage of 25.2% each when it comes to checking facts through trusted sources whereas 27 
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of the students at a percentage of 24.3 % are neutral when it comes to checking facts through 

trusted sources. Finally, 20 of the students agree and 8 strongly agree in checking facts through 

the trusted sources.  

 

4.4.3 I shared content on social media related to COVID-19 without reading the entire 

article. 

 

Graph 4.4.3 I shared content on social media related to COVID-19 without reading the entire 

article. 

 

Table 4.4.3 I shared content on social media related to COVID-19 without reading the entire 

article. 

Based on graph 4.4.3, 35 students with a percentage of 31.5% disagree in sharing 

content on social media related to COVID-19 without reading the entire article. Moreover, 33 
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students with a percentage of 29.7% strongly disagree in sharing content on social media 

without reading the entire article. Moreover, 18 students and 10 students agree and strongly 

agree that they share content without reading the entire articles. Last but not least, 15 students 

with a percentage of 13.5% are neutral about it.  

 

4.4.4I have shared content on social media related to COVID-19 that seems accurate 

and later found it was made up. 

 

 

Graph 4.4.4I have shared content on social media related to COVID-19 that seems accurate 

and later found it was made up. 

 

Table 4.4.4I have shared content on social media related to COVID-19 that seems accurate 

and later found it was made up. 
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Based on graph 4.4.4, 33 students at a percentage of 29.7% disagree when it comes to 

sharing shared content on social media related to COVID-19 that seems accurate and later 

found it was made up. Moreover, 25 of the students strongly disagree of it. Furthermore, 22 

students at a percentage of 19.8% agree on it whereas 21 students at a percentage of 18.9% are 

neutral about it. Finally, 10 students at a percentage of 9% are strongly agree that they shared 

content and later found out it was made up.  

4.4.5 I have shared information related to the COVID-19 virus that I later learned was a 

hoax.

 

 

Graph 4.4.5 I have shared information related to the COVID-19 virus that I later learned was 

a hoax. 
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Table 4.4.5 I have shared information related to the COVID-19 virus that I later learned was a 

hoax. 

 

According to graph 4.4.5, 31 students, or 27.9% of the total, disagree that the 

information they disseminated about the COVID-19 virus was false after discovering it to be 

a hoax. Furthermore, at a ratio of 27%, 30 students strongly disagree that they spread the 

false information. Additionally, 17 students, or 17 percent of the student body, agree with it, 

while 21 students have no opinion. Finally, but just as importantly, 12 students, or 10.8% of 

the total, had the lowest proportion, strongly agreeing that they shared information about the 

COVID-19 virus before discovering it was a hoax. 

 4.4.6 I reported the website after knowing it was fake content related to COVID-19.  

 

Graph 4.4.6 I reported the website after knowing it was fake content related to COVID-19. 
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Table 4.4.6 I reported the website after knowing it was fake content related to COVID-19. 

 

Based on graph 4.4.6, the highest would be 34 students at a percentage of 30.6% who 

agreed to report the website after knowing it was a fake content related to COVID-19. 

Moreover, there are 26 students who are neutral about it and 22 students who strongly agree 

about reporting the fake content at a percentage of 19.8%. Furthermore, 17 students strongly 

disagree in reporting the fake content together with 12 students who disagree about it.  

 

4.4.7 I deleted the fake content related to COVID-19 on my social media. 

 

Graph 4.4.7 I deleted the fake content related to COVID-19 on my social media. 

 

Table 4.4.7 I deleted the fake content related to COVID-19 on my social media. 



56 
 

Based on graph 4.4.7, the highest number of students which consists of 38 of them at a 

percentage of 34.2% who agreed in deleting the fake content related to COVID-19 on their 

social media. Furthermore, 35 students at a percentage of 31.5% who strongly agreed about 

deleting the fake content. Moreover, 15 of them are neutral about the matter and 14 students 

disagree in deleting it. Finally, only 9 students at a percentage of 8.1% strongly disagree in 

deleting the fake content related to COVID-19 on their social media.  

4.4.8 I do not care about misinformation sharing and do not do anything about it even 

after it has been shared by me on social media. 

 

Graph 4.4.8 I do not care about misinformation sharing and do not do anything about it even 

after it has been shared by me on social media. 

 

Table 4.4.8 I do not care about misinformation sharing and do not do anything about it even 

after it has been shared by me on social media. 
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Based on graph 4.4.8, 42 of the students at a percentage of 37.8 % strongly disagree on 

that they do not care about misinformation sharing and do not do anything about it even after 

it has been shared by themselves on social media. Moreover, 28 students disagree upon the 

matter and 20 students are neutral about it. Furthermore, 11 students at a percentage of 9.9% 

agree that they do not care about the misinformation even after they themselves shared on 

social media whereas 10 students strongly agree on the upon matter.  
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CHAPTER 5 DISCUSSION AND CONCLUSION 

5.0 Introduction  

The outcomes of the data analysis carried out in the preceding chapter will be covered 

in further detail in this chapter. It will also describe the research's shortcomings, offer 

suggestions for future research projects, and provide an overview of the overall study. 

 

5.1 Major Findings 

5.1.1 Motives behind Individuals in Sharing Covid-19 related Content  
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 According to the report in Chapter 4, people share Covid-19-related content for a 

variety of reasons. The overwhelming majority of students responded positively to questions 

about their intentions to share information about COVID-19-related content. These responses 

included things like their love of helping others, their willingness to share practical knowledge 

or skills with others, their ease of self-expression, their ability to interest and entertain others, 

their inability to pass up the opportunity to keep up with current events and news because they 

find it funny, and their ease of exchanging opinions with network members, all of which 

eventually reveal the motivations behind information sharing. 

 This study's findings are consistent with the earlier research conducted by Balakrishnan, 

Kee, and Hajar, which examined the COVID-19, the reasons behind the spread of fake news 

among Malaysians, and the sociodemographic association between the two. According to this 

study, younger generations tend to spread erroneous information far more than older cohorts 

do, and proliferation has reportedly increased during pandemics (Balakrishnan.V, Kee S.Ng & 

Hajar A.R. 2021).   

 The descriptive statistics attached above has been divided into different category with 

Sum, Mean, Standard Deviation and Variance. Sum is used in quantitative variables provides 

an addition of all values in the dataset whereas Mean is the average number of a data that is 

found adding all numbers in the data set and divide all the numbers of values in the set. For 

Standard Deviation, it is the measurement amount of variation of the variables obtain from its 

mean. Lastly, would be the Variance which is the measurement of the spread between numbers 

in the dataset. Different approaches are used to measure and calculate the data that had collected. 

Based on the descriptive statistics provided above, we decided to compare the gather 

findings on the motives using Mean as the mean uses every value collected in the data and 

hence is a good representative of the data. According to the descriptive statistics above, it can 

be seen that most of the respondents prefer sharing content related to COVID-19 on social 

media so they can keep abreast on the current news and events, which also can be seen with a 

mean of 3.67. The second highest would be the respondents preferred sharing information on 

social media to share practical knowledge and skills for other with a mean of 3.60. Furthermore, 

The second lowest preferred motives would be sharing content related COVID-19 because it 

is funny with a mean of 2. 82.. The lowest preferred motives when sharing COVID-19 related 

content on social media would be sharing the information because the respondents have nothing 

to do with a mean of 2.73.  
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5.1.2 Responds towards COVID-19 related Rumours.  
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According to the results above, the students has done their best and put effort in acting 

towards the spreading of COVID-19 that they have shared or seen. Most of the students agreed 

that they have send fake information before regarding COVID-19 related cases and has 

responded differently such as not reading the full story, not verifying the facts with reliable 

sources, and not seeing it was overstated when it was shared, shared content that seems accurate 

and later found it was made up, later learned was a hoax, reported the website after knowing it 

was fake content, deleted the fake content and do not care about misinformation sharing and 

do not do anything about it even after it has been shared.  

  This result is in line with the findings of an earlier study by Apuke.O.D & Omar.B. on 

false news using COVID-19, which simulated the determinants of fake news spread across 

social media users. The study explains how the researchers concluded that social media users' 

desires to pass the time, socialise, exchange information, and seek knowledge were predictive 

of the dissemination of false information on COVID-19. However, they also noted that no 

significant association with the desire for entertainment was found. Based on the findings of 

their research, they concluded that altruism is the most significant predictor of the 

dissemination of fake news. 

The descriptive statistics attached above has been divided into different category with 

Sum, Mean, and Standard Deviation. Sum is used in quantitative variables provides an addition 

of all values in the dataset whereas Mean is the average number of a data that is found adding 

all numbers in the data set and divide all the numbers of values in the set. For Standard 

Deviation, it is the measurement amount of variation of the variables obtain from its mean.  

Based on the descriptive statistics provided above, the highest responds when face with 

COVID-19 related rumours would be deleting the fake contents on their social media with a 

mean of 3,68 whereas the second highest responds when face with COVID-19 related rumours 

would be reporting the websites sharing the fake news when found out it was a fake content on 

COVID-19. Moreover, the second lowest would be sharing content without reading it through 

the whole article with a mean of 2.43 and the lowest would be the respondents do not care 

about the misinformation sharing and do not do anything about it even it had been shared 

through social media.  
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5.2 Limitations 

 

 One of the constraints encountered in this study was the lack of gender parity among 

the participants, as 73% of the responses were female. In comparison to the number of female 

respondents, there are significantly fewer male respondents with a percentage of 27%. This can 

be seen with various reasons such as the circles of the respondents the researchers reach out 

too and the agreeability to participate in the research survey. For research to be representative 

and genuine, gender balance is crucial. It also makes the study more accurate, reputable, and 

influential, all of which improve future results for people and communities. 

 Furthermore, the study's sample size is its second shortcoming. Based on Table 3.1 

which shows the Sample Size Table by the Research Advisors, it states that there are 567,347 

university students in the Klang Valley overall; however, the sample size for this study 

consisted of just 111 students, or 0.02% of the total student population. As a result, the study's 

findings may not adequately reflect all of Klang Valley's university students. 

 

5.3 Recommendations 

 Since there aren't many studies on how rumours spread online in Malaysia, more 

research is necessary. It's critical that the public understands the significance of controlling the 

spread of rumours online because spreading false information can have detrimental effects on 

people's mental health, reputations, and other aspects of their lives. This research can also be 

expanded to investigate the source of online rumours as well as people's intentions and 

reactions to their dissemination during the COVID-19 pandemic, when everyone was using the 

Internet more frequently than usual. Since rumours will always spread, it's critical to understand 
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and practise strategies for handling the spread of Internet rumours. Moreover, for accuracy and 

validity, this research needs to be extended to university students in every state in the nation, 

as it is now limited to those in the Klang Valley area. Furthermore, university students should 

also refer to the newspapers, radio stations or other credible sources when acquire information 

online so that they can fact-check the information they received and be extremely aware 

whether the information is accurate or a rumour instead. Last but not least, the government 

must also take relevant actions in controlling the spread of rumours by promoting media 

literacy and implementing various policies to prevent the spread of misinformation.  

5.4 Conclusion  

In conclusion, this study investigates the relationships between the dissemination of 

rumours on the Internet and the strategies used by Klang Valley university students to control 

the spread of rumours during the COVID-19 pandemic. Furthermore, it was discovered that 

the frequency of Internet rumours is correlated with the users' access to the Internet. This stud 

is a collection of earlier studies that describe how Internet rumours spread through social media 

and strategies for controlling them. Following a survey of Klang Valley university students, it 

was discovered that most students share information online and will try their best to take 

appropriate action, such as reporting or removing the information from their account, if they 

discover it to be false. This study has effectively recognised and validated the different reasons 

why students share information and the strategies they employ to dispel untrue rumours. It was 

concluded that the university students will share useful information to the online communities 

but also have the self-awareness of dealing with the false information when come across one. 

If the students are concerned of spreading rumours instead of facts, they can reach out to their 

local newspapers or search through government approved websites for accuracy and validity 

before sharing it to their friends, families, and the communities.    
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