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PREFACE

This research project was carried out by final year students of Bachelor of Business

Administration to complete our study of bachelor’s degree.

The research topic had been stipulated as “The influence of Corporate Social
Responsibility Dimension on Employee Engagement in the Banking Industry”. The
purpose of this research is to explore the influence of the corporate social
responsibility dimension on employee engagement among the employees in the
banking industry. The focus of this research was employees of the banking industry

in Selangor, Malaysia.

In contemporary times, corporate social responsibility had been taken seriously in
companies. Companies believe corporate social responsibility has a great impact on
employee engagement and is related to the organization’s success. In the banking
industry, the commitment and employee engagement are critical to the
organization’s future development. However, it has been accused of employees’
may initially have an ability to work longer and harder when they fear being let go
to prove their worth to their company, but if this sort of remarkable work effort

continues to exist for an extended period, it may have negative effects.
This research will provide a deeper insight and idea to the managers and

organization on which corporate social responsibility dimension is the most critical

that affects the employee engagement in the banking industry.
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ABSTRACT

In the competitive business environment, it is particularly critical to understand the
importance of corporate social responsibility because employee engagement has a
direct impact on the organizational performance and development. Employees who
are engaged in corporate social responsibility not only empower them to leverage
corporate resources to do good for the world, but also boost employee morale in the
workplace and lead to greater productivity. Therefore, it has become an
organization’s responsibility to establish a culture and environment that enhances

employee’s work engagement.

In the banking industry, employees who contribute to a company's bottom line are
much happier, more satisfied, and more productive. Although there has been much
research on employee engagement, relatively little research has been conducted in
the banking industry, mostly focusing on areas such as telecommunication,
hospitality, and healthcare industries. Therefore, this study chose to use quantitative
research to explore corporate social responsibility on employee engagement in the

banking industry.

In order to collect data, 150 questionnaires were distributed to employees of the
banking industry in Selangor, Malaysia through Google Forms in order to obtain
their feedback. After collecting the questionnaire, the data was analyzed using
Statistical Package for Social Science (SPSS). Cronbach’s alpha reliability test and
multiple regression analysis were used in the study to assess the relationship
between the dependent variable (employee engagement) and the independent
variables (economic responsibility, legal responsibility, ethical responsibility,
philanthropic responsibility). The result showed that ethical responsibility and
philanthropic responsibility had a significant correlation to employee engagement;
economic responsibility and legal responsibility had an insignificant correlation to

employee engagement.

XV



A STUDY ON THE INFLUENCE OF CORPORATE SOCIAL RESPONSIBILITY
DIMENSIONS ON EMPLOYEE ENGAGEMENT IN THE BANKING INDUSTRY

CHAPTER 1: RESEARCH OVERVIEW

1.0 Introduction

The purpose of our study is to examine the impact of corporate social responsibility
dimensions on employee engagement in the banking industry. We will explain the
research background and problem statement. Our objectives and questions will
clarify the general objectives and specific objectives. We also will identify the

importance of study.

1.1 Research Background

The issues of corporate social responsibility (CSR) and employee engagement are
among the most frequently discussed topics in business today. Employee
engagement and disengagement refer to the way people bring themselves into work
role performances and disengage from them (Kular et al., 2008). Since
organizations are designed to gain competitive advantage, it has always been a
major concern for organizations. Besides, employee engagement is crucial to
accomplishing organizational mission and goals leading to organizational and
financial success (Memon et al., 2020). It can lead to an increase in productivity,
increased customer loyalty, and decreased absenteeism, among other outcomes.
Employee engagement is also known as a person's cognitive, emotional, and
behavioral state toward attaining the organization's goals (Shuck and Rose, 2013).
The study by Kuranchie-Mensah and Amponsah-Tawiah (2016) indicates that
employees who contribute to a company's bottom line are much happier, more
satisfied, and more productive. A meaningful existence and sense of belonging are
fulfilled by employees mixing with organizations and social groups that have values
and qualities that are suitable for their needs. A sense of purpose at work is more
important to today's employees than ever before. A sense of making a difference

would make a person more engaged in the organization.
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A STUDY ON THE INFLUENCE OF CORPORATE SOCIAL RESPONSIBILITY
DIMENSIONS ON EMPLOYEE ENGAGEMENT IN THE BANKING INDUSTRY

According to Qualtrics' 2024 worker trends report, as hybrid work arrangements
have evolved over the past year, Malaysian markers of an ideal employee
experience have decreased. All major employee experience metrics have decreased
from 2023, according to comments from about 37,000 workers worldwide,
including more than 500 from Malaysia. Bank Negara Malaysia, the country's
central bank, oversees overseeing Malaysian banks. Every day, bankers must
manage certain risk variables, which makes it impossible for them to operate with
flexibility on a regular basis. In this scenario, these have made it more difficult for
workers to get jobs (Jamil, 2023). The National Union of Bank Employees Malaysia
(2016) states that changes in government policy such as mergers and layoffs, aimed
at bolstering the banking sector, are also a factor in the low level of participation
among banking workers. Workers must contend with difficulties brought on by a
slowing economy in addition to other problems. This is to guarantee that banks are
resilient to economic downturns. Therefore, banks must act quickly to ensure that
all their employees remain engaged and that the primary goal of the change is to
encourage staff members to find better ways to work and go above and beyond the

expectations of their employment.

Examining this pattern suggests that Malaysia's financial services sector,
particularly the banking sector as defined by the Tenth Malaysia Plan, is now having
difficulties maintaining workers engaged at work. Enhancing employee work
engagement as well as maintaining them employed are the two approaches to
changing the economy that have been mentioned. At the same time, Malaysia's
banking sector is resilient to pressures and difficulties brought on by globalization
and the fiercely competitive global market. All things considered, by adding a fresh
set of variables and concentrating on the banking sector as a unit of analysis, this

study expanded the body of information on job engagement (Saad et al., 2022).

1.2 Research Problem

In recent years, the decline in employee engagement has become a concern for an

organization, especially in the banking sector. Employee engagement is greatly
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A STUDY ON THE INFLUENCE OF CORPORATE SOCIAL RESPONSIBILITY
DIMENSIONS ON EMPLOYEE ENGAGEMENT IN THE BANKING INDUSTRY

impacted by the continued economic unpredictability in which businesses and their
workers operate. Employees may initially have an ability to work longer and harder
when they fear being let go to prove their worth to their company, but if this sort of
remarkable work effort continues to exist for an extended period, it may have
negative effects. As a result, employee engagement will be affected due to the fear
of job instability and no consistent salary. Employers would like the employees to
assist the firm to accomplish its goals. Similarly, employees desire a rewarding job.
An engaged workforce is a term that is frequently being used to characterize the

situation of mutual benefit (Gross et al., 2015).

Rahman, Gupta, and Moudad-Ul-Huq (2012) assert that the banking sector is
important for the CSR study because it is the cornerstone of the country's economy

and plays a crucial role in enhancing social economic welfare. Previous studies

have tackled concerns about a particular issue in Malaysia that runs counter to
worldwide CSR guidelines. As a result, the banking industry is more sensitive to
CSR's impact because it exposes it to a broader range of stakeholders to fulfil their
economic objectives. In Malaysia, the level of employee engagement in the banking

sector is deteriorating, alarming and gradually hitting the rock bottom (Jamil, 2023).

Numerous research studies have examined the relationship between different
employee engagement and CSR activities. According to Chan (2019), while
companies have figured out how to incorporate CSR into employee engagement
activities, they fail to adequately educate staff members about their CSR goals,
plans, and expectations, leaving CSR decision-making in the capable hands of
company executives. This makes it harder to determine which CSR initiatives excite
different staff groups and which ones are the most effective for the company. This
could result in an inability to fully realize CSR's enormous potential and assist them
in waging and winning the talent management battle. When CSR programs are
executed effectively, employee engagement can be reinforced by showing staff
members that the company shares their values, that their contributions will enhance
their own social ties, and that they are a part of the organization's broader goal and
vision. The current analysis makes use of previous research demonstrating that CSR

can benefit firms and employees in a positive and significant way.
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To meet its financial objectives, the banking industry is more sensitive to the effects
of corporate social responsibility. Financial firms, like banks, engage in CSR
initiatives through internal initiatives. The banks use a variety of techniques to
improve staff skills and talents, including mini-training sessions, electronic learning
modules, work shadowing, seminars, mentoring, and job shadowing. Employee
participation in commercial organizational work activities is encouraged by all
these activities, which also foster positive attitudes and behaviors among the staff.
Furthermore, fair wage policies and equitable possibilities for all employees
motivate them to work hard and effectively contribute to the organization's job
achievement (Chan, 2019). Additionally, research on how CSR programs affect
stakeholders' attitudes and behaviors, particularly those of those who work in the
banking or finance industries, appears to be limited in developing nations. Thus,
encouraging a sense of dedication and belonging among employees is the largest

problem facing Malaysia's companies.

1.3 Research Objective

Based on the research questions, there are general objectives and specific objectives

that have been developed.

1.3.1 General Objective

The study's objective is to identify the relationship between employee engagement

and corporate social responsibility dimension in the banking sector.
1.3.2 Specific Objectives

1. To determine the influence of economic responsibility on employee

engagement.
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To determine the influence of legal responsibility on employee
engagement.
To determine the influence of ethical responsibility on employee
engagement.
To determine the influence of philanthropy responsibility on employee

engagement.

1.4 Research Question

1.4.1 General research questions

What are the dimensions of corporate social responsibility that influence employee

engagement?

1.4.2 Specific research questions

Is there a significant influence of economic responsibility on employee
engagement?
Is there a significant influence of legal responsibility on employee
engagement?
Is there a significant influence of ethical responsibility on employee
engagement?
Is there a significant influence of philanthropy responsibility on employee

engagement?

1.5 Hypotheses of the Study

1.

There is a significant positive relationship between economic responsibility

and employee engagement.
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2. There is a significant positive relationship between legal responsibility and
employee engagement.

3. There is a significant positive relationship between ethical responsibility and
employee engagement.

4. There 1is a significant positive relationship between philanthropy

responsibility and employee engagement.

1.6 Research Significance

This study aims to provide appropriate details to a variety of parties, including the
researcher. This study will assist in determining what effect corporate social
responsibility dimensions such as economics, legal, ethics, and philanthropy have
on employee engagement in the banking industry. Our study examines the
relationship of employee engagement and CSR within the banking industry,
specifically focusing on the Malaysian context. Drawing upon the renowned Carroll
theory perspective, we aim to establish a comprehensive understanding of the
influence that CSR practices have on employee engagement in this sector. This
study provides valuable insights and shedding light on the intricate relationship
between CSR, employee engagement, and the banking industry. With meticulous
research methodology and a commitment to advancing knowledge, our study
promises to be a valuable resource for academics, practitioners, and policymakers

alike.

There is a study examined the influence of corporate social responsibility
dimensions on employee engagement, but the research is focused on Iran in
automotive industry (Esmaeelinezhad et al., 2015). Our research is the first focused
on Malaysia. This is because Malaysia has multiple races including Malay, Chinese
and Indian and so on. With the multiple races, perceptions on CSR may be
influenced by cultural value and beliefs. By conducting research in Malaysia, we
can get different respond to CSR dimensions with different ethnic groups. Another
study found that internal CSR dimensions are significantly related to employee

engagement. However, no research had been done on how CSR dimension
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(economic, legal, ethical, philanthropic responsibility) can lead to influence
employee engagement in banking industry, which would have inevitably led to both
theoretical and practical contributions from this study. Therefore, our research
primary question is how CSR dimensions plays a significant role in employee
engagement will be tackled & answered in this study. Rodrigo and Arenas (2008)
have addressed and highlighted the paucity & insufficient of studies on the effects

of CSR on employee’s engagement.

The results provide credible statistical data outcomes that other academics can
utilize to further examine the topic. Determining the impact of corporate social
responsibility dimensions can help firms develop effective approaches to
encouraging their employees to become more involved in the banking industry.
Furthermore, this study delivers different perspectives on the components of
corporate social responsibility, which may lead to increased commitment among
employees. This research will additionally present more details on the elements of
corporate social responsibility in a firm to increase worker engagement. As a result,
the company and the investigator could gain information from this study's findings
for the purpose better comprehend the influence that will improve the organizational
commitment among employees and come up with a well-organized that can increase
employee engagement, particularly in the Malaysian setting, in the hope that the

four dimensions will reduce the employee disengaged in organizations.

1.7 Chapter Layout

The first chapter discusses the study's overview, including its research background,
the problem statement, the research questions, study objectives, and hypotheses, as

well as its significance.

In chapter 2, a comprehensive literature review of the research topic will be
presented. As part of the review, the underlying theories are analyzed, the literature

is reviewed, a conceptual framework is proposed, and hypotheses are developed.
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Chapter 3 describes the design and methods used during data collection and analysis.

It covers both the analysis method and the data processing method.

Chapter 4 summarizes the research results and explains how the data was analyzed.

It conducts descriptive analysis, scale measurement, and inferential analysis.

The final chapter will present a detailed analysis of the main research findings. It
discusses current research's theoretical and practical implications. Further, it
provides a summary of the study, its limitations, and suggestions for future

research.

1.8 Chapter Summary

This serves as the research's skeleton by presenting the study's background,
identifies the problems relevant to the study, and develops research questions,
research hypotheses, and the significance of the study, which are the central
concepts that guide this study. Based on prior research, the significance of internal

corporate social responsibility is examined.
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CHAPTER 2: LITERATURE REVIEW

2.0 Introduction

In this chapter, employee engagement is the dependent variable, and the
independent variables. The objectives and questions of the research provide the
foundation for the conceptual framework. Moreover, this chapter concludes with

the chapter summary.

2.1 Underlying theories

CSR pyramid

Philan- 4
thropic

Responsibilities

Be a good corporate citizen.

Contribute resources to the community;
improve quality of life.

‘ Be ethical.
. o r Obligation to do what is right,
Ethical Responsibilities S just, and fair. Avoid harm.

Obey the law.
e Law is society’s codification
Legal Responsibilities of right and wrong. Play by the
rules of the game. Y,

Be profitable.

Economic Responsibilities The foundation upon
which all others rest.

Figure 2.1: Carroll’s Theory.

In this part, we will use The Carroll’s theory to measure employee engagement.
There are four categories in the Carroll’s theory which includes economic, legal,
ethical, and philanthropic responsibilities. Carroll’s theory is made up of four
categories that serve as the framework for the company's responsibilities toward
society (Brin and Nehme, 2019). The theory was chosen as a geometric shape

because it is straightforward and easy to understand (Carroll, 2016).
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Firstly, the economic responsibilities in Carroll’s theory where the purpose of a
corporate organization is to provide goods and services that society requires and
profit from their sale (Carroll and Shabana, 2010). According to Esmaeelinezhad et
al. (2015), the company should develop new products and services, promote
innovation, and foster technical improvements, explore new resources, assign fair

salaries for employees which will lead to employee engagement.

Moreover, the legal responsibilities placed on businesses by the rules and
regulations of the society encompass both positive and negative responsibilities
(Carroll and Shabana, 2010). Legal responsibilities are tied to organizations’
expectation that it will abide by social norms that govern how businesses carry out
their commercial objectives. One instance of adhering to such legal responsibilities
would be to implement clear social policies within the company that ensure all
employees receive equal treatment regardless of their nationality (Besieux et al.,

2018).

Apart from that, the ethical responsibilities are not governed by law, but rather,
are strongly enforced by the societal environment in which the organization
functions. They mention social obligations that go beyond the letter of the law
(Besieux et al., 2018). Businesses are portrayed as acting morally and fairly, justly,
and in accordance with the law. Therefore, ethical responsibility is made up of
behaviors that, despite not being defined or structured in legislation and still
required by society’s citizens such as treating others with respect and abstaining
from societal damages (Esmaeelinezhad et al., 2015). These favorable perceptions
that stakeholders have of organizations increase employees' positive sense of

fulfillment, and commitment to their jobs (Nyuur et al., 2022).

Lastly, the philanthropic responsibilities of business include those corporate
behaviors that are in reaction to society’s expectation that business be an adequate
corporate citizen. Taking part actively in initiatives that advance the welfare of
people or goodwill is included in this (Carroll and Shabana, 2010). These programs
and activities can be created by fostering inter-employee's communication,

fostering teamwork, attempting to solve community-based projects, constructing
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opportunity scales, and generating accessible business by adapting to the
community. Hence, employee engagement is involved since they perceive

themselves as valued members of the organization (Nasir Ansari and Irfan, 2023).

2.2 Review of variables

2.2.1 Employee Engagement

Employee involvement has become more popular in research over the past few
years (Nel et al., 2019). Many people characterize employee engagement as having
an impact on improved organizational performance, particularly in the practitioner
community where the emphasis is on achieving the desired organizational goals
(Sundén and Neiderstam, 2019). According to Mehra (2018), employee
engagement is essential for acquiring a competitive edge. Based on Bokhari (2019),

engaged employees increase customer satisfaction and revenue.

Sundén and Neiderstam (2019) argue that employee engagement is determined by
the individual's willingness to engage, and that engagement can be observed
through behaviour. Employee engagement also refers to the cognitive, emotional,
and behavioural behaviours of an individual directed toward the organization's
objectives. Employee engagement elements include the business case, work
happiness, and intention to remain (Mehra, 2018). Employee engagement is defined
as the ability of individuals to engage in their work roles physically, cognitively,

and emotionally (Chaudhary, 2017).

Bokhari (2019) defines employee engagement as a multidimensional concept made
up of cognitive, emotional, and behavioural components. Cognitive aspects of the
job involve an employee's perception of their organization, their leader and their
working conditions. Emotional engagement is the feeling that employees have
about each of those factors. An employee's behaviour refers to how much effort he

or she expends for the purpose of fulfilling their work role.
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Employees that are disengaged emotionally and cognitively withdraw from the
workplace. Their level of satisfaction is lower than engaged employees. Employees
who are engaged perform significantly better than those who are not (Mehra, 2018).
Disengagement in employees can take many forms, including absenteeism, poor
performance, cynicism, and low trust in the organization. The engagement dilemma
has important financial ramifications as well. Engagement has become increasingly
important because of its positive outcomes for individuals as well as organizations.
Having engaged employees may result in a number of positive business outcomes.
Since engagement is well-established as a crucial element of talent management
and business success, enhancing engagement is a key initiative (Chaudhary, 2017).
Mehra (2018) found that social responsibility has a stronger link with employee

engagement than environmental responsibility.

2.2.2 Corporate Social Responsibility

A company's CSR refers to its economic, legal, ethical, and philanthropic
commitments to society. Since Carroll's definition of CSR being the most widely
accepted definition, this study employs Carroll's CSR ideals, which provide a
framework for businesses to think about the social and environmental effects of
their operations on society and aim toward having a positive influence (Sundén and
Neiderstam, 2019). There have been several citations to Carroll's CSR pyramid over
two decades and it remains relevant today (Olayemi, 2023). Carroll created the four
CSR dimensions that CSR must be properly structured to include the whole
spectrum of company obligations in order to receive high recognition from
conscientious businesspeople (Radwan and Radwan, 2015). In this study, we are
using corporate social responsibility dimensions as independent variables which are

economic, legal, ethical, and philanthropic.
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2.2.2.1 Economic responsibility

Carroll (1979) defined an organization's economic responsibility as the duty to
make available to society the commodities and services they make money from
selling. Businesses are expected to make a profit in this way. Economic
responsibility illustrates the financial and competitive health of a firm. An economic
indicator shows how financially responsible a firm is in terms of being profitable,
competitive, and operating effectively. Carroll and Shabana (2010) contends that
organizations need to be financially accountable to the society that permitted them

to be created if they want to survive.

2.2.2.2 Legal responsibilities

A company's economic responsibility to society is not just being fiscally responsible,
but also complying with all laws and regulations governing its operations. Legal
responsibility means obeying federal, state, and local laws and regulations. An
organization is easily accepted by society if it complies with all societal norms and
regulatory requirements. All components of CSR that fall inside a legal framework
are considered legal responsibility which includes health and safety regulations for
workers, the elimination of child labour, bonded labour, and forced labour
legislation. There should be open communication and equitable treatment of all
stockholders and stakeholders (Chaudhary,2017). According to Carroll (2021),
legal and economic dimensions are linked because companies perform economic

responsibilities within legal frameworks.

2.2.2.3 Ethical responsibilities

Ethical responsibility is about doing the right thing, being fair, and avoiding harm
to stakeholders. This includes standards and expectations that represent distress for
shareholders, employees, consumers, and society to preserve and protect their moral

rights. According to Carroll (1979), economic and legal responsibilities include
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ethical components. Although the above two dimensions include ethical standards,
some activities, and actions are still ethically relevant even if they are not forbidden
by law. As a result, ethical duties are those that are anticipated by society but are
not covered by either the legal or the economic dimensions. According to Carroll
(2016), a company must follow both the "spirit" and the "letter" of the law to be
considered ethical. An ethical company must conduct its business fairly and
objectively, regardless of whether these practices are required by law. In contrast to

legal responsibility, ethical responsibility goes beyond that.

2.2.2.4 Philanthropy responsibility

Philanthropic responsibility means contributing resources to the community and
promoting goodwill and human welfare. It also refers to a company's benevolence
toward society. The philanthropic responsibility concept is an investigation into the
social contract between an organization and society, which reveals how people
expect the organization to behave ethically and responsibly (Carroll, 2016). It
comprises all of the practices used to enhance business image such as the provision
of charity, the improvement of societal cleanliness, the opening of orphanage
houses, and so on. Carroll (2016) defines philanthropy responsibility as an
organization showing generosity towards its immediate community without taking
responsibility for that contribution. It is increasingly important that companies
show kindness to the communities in which they operate because stakeholders
expect it from them every day. There is no profit motivation driving it. By
addressing social issues, philanthropic responsibility works to increase the quality
of life on earth and help those who are less fortunate. Philanthropic responsibility
is a cost to the business since the competitor is not going to bear this expense, while
others consider it as a publicity stunt (Mehra, 2018). As a result, businesses must
give back to the communities that support and aid them as a social expectation in

every society.

Page 14 of 110



A STUDY ON THE INFLUENCE OF CORPORATE SOCIAL RESPONSIBILITY
DIMENSIONS ON EMPLOYEE ENGAGEMENT IN THE BANKING INDUSTRY

2.3 Hypotheses Development

The proposed hypotheses should be well justified by past literature. People always
act and behave toward others with the intention of receiving benefits in return. As
a result, when employees of a company receive support on different levels,
including financial and socio-emotional, they are likely to express their gratitude.
According to the principle of reciprocity, employees are motivated to repay their
employer for the positive treatment they get. Levels of engagement fluctuate
according to how much they believe a role is benefiting them. It also asserted that
proper compensation benefits are crucial for engagement even if a lack of
compensation benefits plans may result in burnout. When a firm rewards its
employees, they will feel compelled to respond with higher levels of engagement.
Furthermore, it suggests that individuals prefer to form their mutual impacts from
the sources of their benefits. In addition, it suggests that individuals prefer to form
their mutual impacts from the sources of their benefits. Consequently, it can be

assumed that:

H1: There is a positive relationship between economic responsibility and employee

engagement.

Organizations and stakeholders, such as employees, have a reciprocal relationship.
If companies exercise their power in a moral, lawful, and responsible manner,
stakeholders will respond by engaging in actions that are advantageous to the
organization. Legal citizenship influences team performance via team efficacy
(Esmaeelinezhad et al., 2015). According to Carroll (1979), corporations are
obligated to carry out their objectives in accordance with the law, and as a result, a
culture of upholding legal obligations can inspire organizational trust and employee
engagement. Contrarily, if a company defies the law and behaves illegally, it
undoubtedly causes negative emotional reactions in the employees, such as fear,
distrust, and insecurity, which has the effect of discouraging them from working

(Chughtai et al., 2008).

H2: Perceived legal responsibility has a positive effect on employee engagement.
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Employees are likely to be impacted by the company and its associations when they
are aware that moral principles and ethics are introduced and applied in their
workplace beyond the bare minimum of legal requirements (Lin, 2010). This leads
to a positive relationship between ethical responsibility and employee engagement.
Employees will develop a sense of obligation toward the organization and are eager
to reciprocate with more supportive and collaborative actions, as well as with a
higher level of commitment, when the organization treats them well and they
perceive the organization's commitment to them through various practices such as
providing training and supporting their education, human rights, developing health
and safety conditions in the work environment (Al-bdour et al., 2010). Another
study looking at service employees' perspectives discovered that only the ethical
aspect of CSR significantly affects job satisfaction. Additionally, it discovered a

positive connection between an ethical workplace and employee engagement.

H3: Perceived ethical responsibility has a positive effect on employee engagement.

According to Carroll (1979), discretionary corporate obligations are those over
which society lacks a coherent business strategy and which are left to individual
judgment. Examples include giving to charity, building alliances with nonprofit
organizations, and safeguarding charitable contributions, as well as safeguarding
social welfare or environmental resources. According to certain evidence,
discretionary citizenship, which is externally focused or volunteer actions that can
aid society, is shown to be positively associated with employee engagement (Lin,

2010). Consequently, it can be assumed that:

H4: Perceived philanthropic responsibility has a positive effect on employee

engagement.
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2.4 Proposed Theoretical/ Conceptual Framework

Economic Responsibility Hl
Legal Responsibility H2 Employee Engagement
|
" / Dependent Variable

Ethical Responsibility

Philanthropic Responsibility

Independent Variables

Figure 2.4: The influence of corporate social responsibility dimensions on
employee engagement

The research conceptual framework for this research is focused on the concept of
CSR which has a direct impact on employee engagement based on the four
dimensions. Based on the diagram above, there are independent variables and

dependent variables that influence employee engagement.

Firstly, one of the dimensions that influence employee engagement is economic
responsibility. The impact of economic responsibility can be supported by Carroll’s
pyramid of CSR. Economic responsibilities are for companies to be competent to
sustain and the best way to do so is to be financially viable in order to encourage
shareholders and investors to make investments and have sufficient funds for
maintaining and operating. Economic responsibilities have the greatest impact on
employees if the organization is not able to sustain itself, both groups are impacted

severely (Carroll, 2016).

The second factor is legal responsibility. The fundamental principles under which
companies must function are the rules and regulations imposed by the government.
Fulfilling legal and charitable obligations can demonstrate a company's dedication
to following the law and caring for the community. By enabling their employees to

have suitable training and rewarding career options, employers may increase
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employee engagement (Rinawiyanti et al., 2021). Employees have greater
expectations regarding financial organizations' commitment to maintaining legal
responsibility due to the common norms of adhering to rules and regulations in the

banking industry (Wang and Pala, 2021).

Furthermore, the third dimension is ethical responsibility. Although they do not
exist in legislation, ethical duties include behaviors, norms, regulations, and
routines that are required or banned by society. Employees must be recognized as
the core of the organization. Enterprises should participate in CSR activities that
promote good working conditions, and they should provide social and medical
insurance to their employees. Employees participating in social responsibility
programs report improved personal wellbeing (Vuong and Bui, 2023). Employee
involvement in CSR projects and employee engagement are linked. Employees'
perspectives on CSR events are important when a company adopts CSR initiatives

that demand employee participation (Appiah, 2019).

The last dimension is philanthropic responsibilities. Organizations participate in a
wide range of charitable activities to accomplish their perceived philanthropic
responsibilities, such as monetary gifts, goods and services contributions,
volunteering by workers and executives, and community development contribution
to the society or the stakeholders that comprise the community. Philanthropic
obligations have the greatest impact on communities and charitable groups. They
also have an impact on employees, as some study has found that a business's
philanthropic activity is significantly related to its employees' happiness and

willingness to work (Carroll, 2016).

2.5 Chapter Summary

In this chapter, we have included the dependent variable which is employee
engagement and four independent variables which are economic, legal, ethical and

philanthropic responsibility. It described the methods taken to obtain each variable
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from the relevant study. On the basis of the literature review, we have also
developed hypotheses and presented a conceptual framework. We will continue

using the research approach to explain how we conduct the study in chapter 3.
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CHAPTER 3: METHODOLOGY

3.0 Introduction

The foundation for this chapter was laid in chapter 2, which concentrates on the
secondary data literature assessment, the study organization, and the hypothesis. A
thorough explanation of the procedures or data analysis techniques utilized in the
study is provided in the third chapter, which is dedicated to research methodology.
This chapter explains how to conduct the research project and how to assess a

study's overall reliability and validity in order to make business judgments.

It includes a method for gathering data, a research publication design, a sampling
design (which will be used in the lead-up to, during, and analysis of the data
gathered for the research), interviews, surveys, other research techniques,
measurement scales, and a method for analyzing data (which includes both current

and historical data) to produce meaningful results.

3.1 Research Design

The chosen research design for this study is casual research. Basically, casual
research focuses on the cause-and-effect relationship between dependent and
independent variables. At the beginning of the study, we wondered whether the
independent variables might influence employee engagement. Upon reviewing
some research and questionnaire surveys, we believe that economic, legal, ethical,
and philanthropic responsibility could have an impact on employee engagement. In
other words, economic, legal, ethical, and philanthropic responsibility would affect

employee engagement.

Besides, quantitative and qualitative data are frequently utilized to distinguish
between different data-gathering methods and data-processing approaches. In this

project, quantitative research has been chosen. Quantitative research is a form of
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numerical or statistical data, which is collected from questionnaires and surveys and
characterized by statistical analysis. As to know how economic, legal, ethical, and
philanthropic responsibility have affected employee engagement. Thus, in this

study, we choose to gather data from employees in the banking industry.

3.2 Data Collection Methods

Conducting surveys is the most typical method for collecting data in quantitative
research. A survey is a procedure where study participants reply directly to a
structured questionnaire developed by the researcher. The methods used to acquire
data can be broadly divided into two groups. Whether primary or secondary data
collection strategies are employed will depend on the type of information being

acquired and the method that is selected (Cuemath, n.d.).

3.2.1 Primary Data

Primary data are ones that are collected expressly for the study subject using
techniques that are most effective for that particular research challenge (Hox and
Boejie, 2005). In our study, we use the methodologies of questionnaires by running
an online survey to get information from respondents. The questionnaire includes a
collection of questions that are given to our intended respondents, employees of the
banking industry, so they can fill it out with their responses. It works well since
respondents can be prompted to reply right away. We send the survey to employees
from the banking industry via E-mail and LinkedIn, because it will be more

effective for us to conduct the survey through an online platform.
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3.3 Sampling Design

Sample design is used to obtain data on the population's features by implementing
a survey or a census that emphasizes other significant areas of the survey to fulfill
the research objectives. According to Malhotra et al (2012), samples are used due
to limited search budget and time since larger population size & a small amount of
variance of interest are interrelated with the size of the unit in terms of the characters

of interest to the survey.

3.3.1 Target Population

The primary goal of this research is to evaluate the relationship of corporate social
responsibility on employee engagement in the banking sector. As a result, the target
population for this research will be the employees of the banking sector in Malaysia.
According to The Association of Banks in Malaysia (2022), there are 102,264

employees in the banking sector in Malaysia.

3.3.2 Sampling Frame and Sampling Location

The list of the targeted population acts as the sampling frame in our study. Entire
efforts were invested to figure out the sampling frame within the selected banks.
However, the details from the banks were unable to be obtained due to the banks'
privacy policy concerns. The list was obtained from external sources such as the
internet that covers some official websites, nevertheless, there was limited
information as a result of their privacy bases as well. Despite the fact, it has been
illustrated that there are a several number of banks whose headcounts have been
disclosed, yet the exact figure or total numbers of employees working in the banking

sector across Selangor was unable to be quoted. Thus, there is no sampling frame.
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The sampling location refers to the exact place where the research will be conducted.
We have selected Selangor, as the city has the largest numbers of banks compared
to other cities in the country. Selangor has 647 banks, more than any other state in
Malaysia (Malaysian Bank and Financial Institution Directory, 2023). For example,
a group of May bankers started an initiative in 2013 to increase the quality of life
for residents of Carey Island, Selangor, Malaysia. The initiative tackled a wide
variety of problems, including low educational awareness, drug and alcohol
addiction, poor hygiene and healthcare, elderly abandonment, the high rate of single
parenting, and absence of facilities and extracurricular youth activities. Maybank
volunteers first took their time to interact with the community and build acceptance
and trust, visiting about 100 homes. Additionally, they collaborated with a number
of organizations to help the project. In these ways, the program empowered

communities in charge of their own economic and social growth (Maybank, 2013).

3.3.3 Sampling Elements

In the process, any individual from the organization that is connected to and relevant
to the study's goal may be chosen as a sample unit (Malhotra et al., 2012). Executive
officers were selected as the target respondents in this analysis as they are more
well-versed in terms of CSR than non-executives. Based on the findings, managers
and executives are key drivers for corporate social responsibility (Martin et al.,
2022). On the other hand, non-executives in which those employees are not skilled
enough to comprehend the significance and implementation of CSR. Thus,
executives are mostly someone with a substantial and vast amount of experience in
CSR. The executive or managerial employees of Selangor, Malaysia's banking
sector have an equal chance of being chosen to be part of the research samples
because they can provide the pertinent data for this study based on their individual

perspectives, knowledge, and professional experiences.
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3.3.4 Sampling Technique

In this quantitative analysis, a non-probability sampling approach was applied. It
provides a range of alternative strategies where the probability of selecting any
individual from the population is unknown and samples are selected mostly based
on non -probability sampling technique. There is no right way for examining the
chance of any one variable being integrated that is not fully representative of the
population because the selection is not completely randomized (Zikmund et al.,

2010)

Purposive (judgmental) method is the sampling technique used in this study, and it
is ideal for investigating data that aims to meet the study's requirements. Judgment
sampling, referred to as purposeful sampling, is the intentional choice of a
participant based on the characteristics of the subject. It is a nonrandom technique,
and neither underlying theories nor a set quantity of participants are necessary. After
deciding what needs to be understood, the researcher searches for individuals who
can and are willing to provide the information based on their expertise or experience.
Purposive sampling aims to concentrate on people with characteristics who will be
more suitable to help with the relevant research than random studies, which
purposely include a varied cross section of ages, ethnicities, and cultures (Etikan,

2016).

Purposive sampling includes a greater alignment of the sample with the objectives
and purposes of the research, enhancing the accuracy of the investigation and the
reliability of the findings. The main goal of purposeful sampling is to focus on traits
of a population that are important for answering your research questions. To
guarantee that the types of people who might be involved in the final collection of
samples for the study project, purposeful (Judgment) sampling approaches replace
random sampling (Campbell et al., 2020). In this research, the researchers use a few
criteria of judgment such as (the respondent should be executive officers in the

banking sector).
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3.3.5 Sampling Size

A representative sample size is chosen from the population to represent the research
subject. According to our studies, sample size should be determined by G power
analysis. By considering the portion of a model with the greatest number of
predictors, power analysis establishes the minimum sample size. Calculating the
minimum sample size necessary needs knowledge of power, effect size, and
significance level. The skill of a statistician to correctly reject the null hypothesis
when it is incorrect (is referred to as power (1- error probability). In social scientific

research, a value of 80% or more is sufficient (Memon et al., 2020).

As a result, the research model is tested using the entire responses of target
respondent employees from the banking sector in Selangor. The minimum sample
size of respondents is 129. The total number we get is 150 respondents would be
adequate for the analysis. The sample size was analyzed through the G-Power
analysis which incorporates multiple linear regression analysis. A multiple
regression analysis is a multivariate statistical method for exploring the linear
relationship between multiple independent variables (IVs) and one dependent

variable (DV).

iy G*Power3.19.7 = x
File Edit View Tests Calculator Help

Central and noncentral distributions  pratocol of power analyses

critical F = 2. 44477

Test family Statistical test

F tests ~ Linear multiple regression: Fixed model, R* deviation from zero ~
Type of power analysis

A priori: Compute required sample size - given o, power, and effect size N

Input Parameters Qutput Parameters
Determine => Effect size f2 015 Moncentrality parameter & 19.3500000

o err prob 0.05 Critical F 2.4447662

Power (1-B err prob) 0.95 Numerator df 4

Mumber of predictors 4 Denominator df 124

Total sample size 129

Actual power 0.9505747

Figure 3.3.5: Total sample size from G-Power software.
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3.4 Research Measurement

3.4.1 Questionnaire Survey

The questionnaire is the research method that we apply to obtain data for our study.
In our survey, we use closed-ended questions. We utilize closed-ended questions
because they are straightforward and quick to answer since employees only need to
select one of the answers from different choices. Furthermore, it can immediately
discover how many respondents choose each option. The whole questionnaire
consists of six sections Section A consists of 5 demographic questions. Section B
to E are created based on independent variables and section F is based on dependent

variables. A five-point Likert scale is used to evaluate the questionnaire.

3.4.2 Pilot Test

Pilot tests are small-scale, exploratory studies to determine whether important
components of a greater investigation are performing correctly. For pretesting
questionnaires, researchers recommended a sample size of 30 participants (Perneger
et al., 2015). In this pilot study for our study, we requested 30 respondents to
complete the questionnaire. It was carried out to determine whether every
respondent had an equal understanding of the problem. Due to the influence in CSR
dimensions, we distributed the questionnaire to 30 respondents via LinkedIn and
email to bank employees. The feedback is then imported and evaluated using the

SPSS software, which is used to determine the reliability of the questionnaire.

During pilot testing, 30 sets of questionnaires were distributed to bank managers or
executives via LinkedIn and email in Selangor, Malaysia to determine the reliability
of the surveys. Response was properly collected and comprehended once the
questionnaires were returned. The questionnaire's reliability is assessed using SPSS

software, which imports and evaluates feedback.
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3.4.3 Filter Questions

Filter questions are frequently used to establish a respondent's suitability for further

analysis (Eckman et al., 2014).

Table 3.4.3: Filter questions

1 | Are you currently working as an executive or managerial
position?

* Yes

» No (If no, then this questionnaire is not relevant to

you, thank you for your time.)

(B8]

Are you aware of the CSR activity of the bank?
* Yes
* No (Ifno, then this questionnaire is not relevant to

you, thank you for your time.)

3.5 Construct Measurement

3.5.1 Scale Measurement

We have used scales of measurements to categorize types of variables before
conducting research. The four categories of measurements are nominal, ordinal,

interval, and ratio scales (Bashir, 2018).

3.5.1.1 Nominal Scale

Since there are no quantities indicated, the value does not have to be in a number.

It includes 3 nominal questions.

Table 3.5.1.1: Nominal scale
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1 | Are you currently working in an executive
or managerial position?
* Yes
¢ No
Gender:
e Male
e Female
4 | Ethnic group
e Malay
e Chinese
¢ Indian
6 | Are you aware of the CSR activity of the
bank?
¢ Yes
* No

[ 2]

3.5.1.2 Ordinal Scale

An ordinal scale is a type of ranking system. It includes 2 ordinary questions.

Table 3.5.1.2: Ordinal scale

3 | Age
e 20 years old and below
e 2] to 30 years old
e 3] to 40 years old
e 4] to 50 years old

s 5] years old and above
5 | How long have you been working for this
(current) organization?

* Tessthan | year

e |-5vyears

* 5-10 years

s Above 10 vears

3.5.1.3 Interval Scale

The data can be classified, ranked, and uniformly separated. We have used an

interval scale in Sections B, C, D, E, and F of the questionnaire.
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Section D: Ethical Responsibility

No

Question

SD

My company has a comprehensive code of conduct

)]

3|~

Members of my company follow professional standards

(] IJU

w
|

]

Top managers monitor the potential negative impacts of our

activities on our community

[
.

wwwz

RN R

%]

o

My company recognized as a trustworthy company

[#5]

b

Ln

Fairness toward co-workers and business partners is an integral

part of our employee evaluation process

—
[E= N W)

A

A confidential procedure is in place for employees to report any

misconduct at work (such as stealing or sexual harassment)

—
(]

My company salespersons and employees are required to

provide full and accurate information to all customers

business

Section C: Legal Responsibility

No

Question

SD

Managers are informed about relevant environmental laws

wn

b | —

All my company products meet legal standards

IEAE v

N

)

My company contractual obligations are always honored

—
]

wn

The managers in my company try to comply with the law

wn

W | =

My company seeks to obey with all laws regulating hiring and

employee benefits

—
[

wwwwwz

Rl N S e S

wn

My company have programs that encourage the diversity of our

workplace (in terms of age, gender, or race)

—_
[§]

Internal policies prevent discrimination in employees’

compensation and promotion

wn

Table 3.5.1.3: Interval scale

Section E: Philanthropic Responsibility

No

Question

sD | D

1

My company tries to improve the image of its product

]

s

rJ

My company tries to improve perception of its business

conduct

My company tries to improve its corporate image

—
(]

Lh

My company tries to help the poor

Ln

|| w

My company tries to contribute toward bettering the local

community

—
[ R

¥}

My company ftries to fulfill its social responsibility

o
[§=]

My company tries to accommodate governmental request

L

My company tries to accommodate requests for NGOs
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Section F: Employee engagement
No | Question SD|D|N |A|SA
I | This organization provides enough opportunities for me to be | 1

[
[
=

N

able to learn and grow.

N

2 | My mind often wanders, and I think of other things when doing | 1 213 |4

my work

[¥5]

I'would accept almost any type of assignment to keep working | 1 213 (4|5

for this organization.

4 | I am expecting to put in a great deal of effort beyond that 1 213 |45
normally expected to help this organization.

3.5.1.4 Ratio scale
The highest scale is the ratio scale, which assists researchers in categorizing objects,
ranking, or ordering them, and comparing variances or intervals (Bashir, 2018). The

questionnaire that we constructed for this section does not include a ratio scale

measurement.

3.5.2 Origin of Construct

Table 3.5.2: Origin of Construct Measurement

No | Variables Details Adapted from

1 Economic Responsibility Section B question 1-7 Ramaditya, 2019

2 Legal Responsibility Section C question 1-7 Ramaditya, 2019

3 Ethical Responsibility Section D question 1-7 Ramaditya, 2019

4 Philanthropic Responsibility Section E question 1-8 Ramaditya, 2019

5 Employee Engagement Section F question 1-4 Hussain et al., 2013
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3.6 Data Processing

Data processing is a critical component in the transformation of original data into
valuable information. This process includes four different stages which are data

checking, data editing, data coding, and data transcription.

3.6.1 Data Checking

Data checking is used to carefully identify and correct errors or inconsistencies in
data sets to ensure their accuracy. Since our research aim is the impact of corporate
social responsibility dimensions on employee engagement in the banking industry,
our respondents focus on people who are working as the executive or managerial
position in the banking industry. After our checking, we collected 31 responses.
However, there is one respondent out of our research range. As a result, there are

only 30 responses that can be used.

3.6.2 Data Editing

Data editing is the application of checking to detect missing, invalid, or unstable
entries, or to find data records that may be incorrect. We use Google Forms to
distribute and collect questionnaire responses. Our questionnaire is divided into six
parts. To ensure the reliability of the data, we ask respondents to answer all
questions. If any options are not filled in, Google Form Settings will prevent
submission. In addition, all questions are closed, so there is no need to omit or adjust
the answers. Hence, there is no illegal code in the reply we received. This
meticulous data editing method maintains the integrity and reliability of the

collected data.
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3.6.3 Data Coding

In the data coding stage, our main goal is to classify the collected data and
observations into meaningful and relevant categories. To achieve this, we provided
respondents with a limited score of 1 to 5 points in the questions in parts B, C, D,
E, and F. Which "strongly disagree" means 1, "disagree" means 2, "neutral" means

3, "agree" means 4 and "strongly agree" means 5.

3.6.4 Data Transcribing

The data transcribing process is to transfer the collected data to the analysis program.
The data obtained in this study were transcribed by the SPSS program. This step is
very important for running the reliability test to verify the accuracy and reliability
of our questionnaire. If there are any problems in the verification process, it is
necessary to adjust our questionnaire before conducting a comprehensive study. At
this stage, the main concern is the accuracy of data input. Therefore, authentication

is performed to guarantee the correctness of the input data.

3.7 Data Analysis

To evaluate our data, we are utilizing the Social Statistics Program for Social

Science (SPSS).

3.7.1 Descriptive analysis

Descriptive analysis is essential to every research project. In descriptive analysis,
the aim is not to understand personal perspectives on a phenomenon but to
understand patterns across a large population. It describes the world or a
phenomenon. Effective descriptive work makes it possible to pinpoint the setting's

features, implementation traits, and demographic traits that are most crucial for
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interpreting the results (Loeb et. al, 2017). Descriptive analysis summarizes data
using statistical methods. In part A of our questionnaire, we have two filter
questions to ensure that we are filtering the right respondents. Besides, we gathered
demographic information including gender, age, ethnicity, and working position in
the current organization. Additionally, part A will display the percentage of each

question using a pie chart.

3.7.2 Reliability Analysis

The reliability analysis examines the measurement scale and its items in terms of
their properties and qualities. In this study, we will define fair dependability as
Cronbach's Alpha value greater than 0.60. Cronbach’s Alpha values of 0.60 to 0.70

are fair reliability. Low Cronbach's Alpha values are regarded as unreliable.

No Coefficient of Cronbach’s Alpha Reliability Level
1 More than 0.90 Excellent

2 0.80-0.89 Good

3 0.70-0.79 Acceptable

4 0.6-.69 Questionable
5 0.5-0.59 Poor

) Less than 0.59 Unacceptable

Figure 3.7.2: Cronbach’s alpha ranges.

Table 3.7.2: Reliability Test

Variables Name Items | Cronbach’s Level of
Alpha reliability
Value
Dependent Employee 4 0.788 Acceptable
Variable Engagement Reliability
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Independent | Economic 7 0.857 Good

Variable Responsibility Reliability
Legal 7 0.855 Good
Responsibility Reliability
Ethical 7 0.811 Good
Responsibility Reliability
Philanthropic 8 0.831 Good
Responsibility Reliability

3.7.2.1 Employee Engagement

The outcome shows that Cronbach's Alpha value is 0.788. It falls above the range
0f 0.70-0.80. Hence, employee engagement is acceptable reliability.

3.7.2.2 Economic Responsibility

The outcome of the reliability test of economic responsibility shows that the value
is 0.857. As a result, it is considered as good reliability which falls between 0.80
and 0.90.

3.7.2.3 Legal Responsibility

Cronbach’s Alpha value of legal responsibility is 0.855. Since it is within the range

0.80 to 0.90, the seven items measuring legal responsibility are good reliability.
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3.7.2.4 Ethical Responsibility

The 7 items that measure the reliability in ethical responsibility are good reliability.
This is because the results of Cronbach’s Alpha value of ethical responsibility show

0.811.

3.7.2.5 Philanthropic Responsibility

The outcome of the reliability test of philanthropic responsibility shows that
Cronbach’s Alpha value is 0.831. Cronbach's Alpha value of 0.831 is under the
range of 0.80 to 0.90. Since it falls under the range, the eight items measuring

philanthropic responsibility are good reliability.

3.7.3 Inferential Analysis

The inference analysis field of statistics uses statistical tools to analyze random
samples and draw conclusions from them. The statistical method of multiple
regression is used to test the relationship between a dependent variable and multiple

independent variables.

3.7.4 Multiple linear regression

According to Petchko (2018), multiple regression is a statistical technique for
establishing a relationship between numerous independent variables and one
dependent variable. Multiple regression is primarily used for developing the best
model, and independent variables are usually used as inputs, along with a linear
equation to predict the dependent variable. By using multiple regression, it is
possible to recognize the relative importance of every independent variable to the
dependent variable. Additionally, it is useful to examine the strength between
several independent variables and a dependent variable, and it usually eliminates
the influence of other independent variables statistically. Our study aims to

determine whether corporate social responsibility dimensions have a positive
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impact on employee engagement in the banking industry. There is more than one
independent variable in the study. To understand the link between corporate social
responsibility characteristics and employee engagement, multiple regression

analysis is more relevant and required.

3.8 Summary

This chapter 3 discussed the various research methodologies used to carry out the
study of research, as well as both descriptive and quantitative research methods
utilized in the research design to comprehend market phenomena, sampling
structure, study instrument, construct measurement, and data gathering techniques
used. As a result, chapter 3 connects to chapter 4, which is interconnected. The
fourth chapter will touch on the statistical evaluation results that are essential and

promptly related to the research questions and hypothesis.
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CHAPTER 4: RESEARCH RESULTS

4.0 Introduction

Based on frequency tables and charts made using the Statistical Package for Social
Science (SPSS) tools, this chapter presents an overview of the study results. The
descriptive analysis evaluated the respondents' working position, awareness about
CSR activity, gender, age, ethnic group and working period. Data from scale
measurement are also used in reliability analysis. Using inferential analysis, the

relationship between the independent and dependent variables are evaluated.

4.1 Descriptive Analysis

Descriptive statistics define the fundamental characteristics of study findings. They
offer brief overviews of the sample and the metrics. They provide the basis for all

quantitative data analysis in addition to basic graphical analysis.

4.1.1 Respondent Demographic Profile

4.1.1.1 Executive/ Managerial Position

Table 4.1.1.1: Executive/ Managerial Position

are you currently working at executive or managerial position

in the bank
Cumulative
Frequency  Percent = Valid Percent Percent
Valid Yes 150 100.0 100.0 100.0
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are you currently working at executive or managerial position in the bank
Hyes

150
100.00%

Figure 4.1.1.1: Executive/ Managerial Position

The first demographic question evaluates the respondent’s position in the bank.
Since pie charts show a percentage distribution, it is the most suitable visual aid.
All the people are working at executive or managerial positions in the bank. This
indicated that everyone who responded to our survey is in an executive or

managerial position.

4.1.1.2 Awareness of CSR Activities of the Bank

Table 4.1.1.2: Awareness of CSR Activities of the Bank

are you aware about the CSR activity of the bank

Cumulative
Frequency  Percent  Valid Percent Percent

Valid  Yes 150 100.0 100.0 100.0
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are you aware about the CSR activity of the bank

Eves

150
[100.00%

Figure 4.1.1.2: Awareness of CSR Activities of the Bank

The second demographic question showed that the respondents are aware about the
CSR activities of the bank. The percentage of respondents who are aware about the
CSR activities is 100%. This demonstrates that all our respondents are aware about

the CSR activities in the bank.

4.1.1.3 Gender

Table 4.1.1.3: Gender

gender
Cumulative
Frequency Percent  Valid Percent Percent
Valid Male 60 40.0 40.0 40.0
Female 90 60.0 60.0 100.0
Total 150 100.0 100.0

gender

Ewale
WFemale

Figure 4.1.1.3: Gender
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The third demographic question analyzes the respondent’s gender. It is categorized
into two groups which are male and female. The percentage of females is 60% while
male is 40%. The frequency of females is 90 out of 150 while male is 60 out of 150.
In comparison to male respondents, the percentage and frequency of female
responders are greater in this question. This indicates that the majority of

respondents were females.

4.1.1.4 Age
Table 4.1.1.4: Age
age
Cumulative
Frequency  Percent = Valid Percent Percent
Valid 20 years old and below 6 4.0 4.0 4.0

21-30 years old 22 14.7 14.7 18.7
31-40 years old 92 61.3 61.3 80.0
41-50 years old 22 14.7 14.7 94.7
51 years old and above 8 53 53 100.0
Total 150 100.0 100.0

age
20 years old and below
2130 years old
13140 years old
W 4150 years old
W51 years old and above

:
5.33% [|4.00%

22
14.67%

Figure 4.1.1.4: Age

Table 4 and figure 4 illustrate five different age groups which are displayed in the
range of 20 years old and below, 21 to 30 years old, 31 to 40 years old, 41 to 50

years old, 51 years old and above. As shown in the research, 92 of the total
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respondents were in the age of 31 to 40, constituting 61% of the total respondents.
There were 22 respondents who fall in the 41 to 50 years old, and 22 respondents
fall in the 21 to 30 years old. There were 5.33% respondents in the age group of 51
years old and above consists of 8 respondents. It was also noticed that there were a
minority of respondents who fall in 20 years old, and above which consists of 6

respondents and 4% of total respondents respectively.

4.1.1.5 Ethnic Group

Table 4.1.1.5: Ethnic Group

ethnic group

Cumulative
Frequency Percent Valid Percent Percent
Valid Malay 107 71.3 71.3 71.3
Chinese 34 227 22.7 94.0
Indian 9 6.0 6.0 100.0

Total 150 100.0 100.0

ethnic group

Hwmalay
M chiness
Eindian

Figure 4.1.1.5: Ethnic Group

Table 5 and figure 5 present the ethnic groups of the participants. It shows that in
all respondents, 107 respondents are Malay, 34 respondents are Chinese, and 9
respondents are Indian. In other words, 71.3% of the respondents are Malay, 22.7%

of them are Chinese and only 6% of respondents are Indian.
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4.1.1.6 Working Period

Table 4.1.1.6: Working Period

how long have you been working for this (current) organization

Cumulative
Frequency  Percent = Valid Percent Percent
Valid Less than 1 years 11 7.3 7.3 7.3
1-5 years 62 41.3 41.3 48.7
6-10 years 62 41.3 41.3 90.0
Above 10 years 15 10.0 10.0 100.0

Total 150 100.0 100.0

how long have you been working for this (current) organization

M Less than 1 years
W15 years

[&-10 years

15 W sbove 10 years
733%

Figure 4.1.1.6: Working Period

According to table 4.1.1.6 and figure 4.1.1.6, it reveals the working period
of the 150 respondents in the firm. Based on the illustration above, it would reveal
that the respondents in the organization had worked for 1 to 5 years that consist of
41.3%% from the overall respondents. There are 62 respondents 41.3% work for 6
to 10 years. On the other hand, 10% of respondents who work more than 10 years
consist of 15 respondents. Nevertheless, there are 11 respondents who worked in
the current organization less than 1 year, which would be around 7.3% of the total

respondents.
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4.1.2 Central Tendencies Measurement of Constructs

Table 4.1.2: Central Tendencies Measurement of Constructs

Statistics
Employee Economic Legal Ethical Philanthropic
| Valid 150 150 150 150 150
Missing 0 0 0 0 0
Mean 18.0533 31.7067 31.4800 31.4667 35.8733
Std. Deviation 2.26377 3.89380 413484 401786 4.71937

The sample size, mean and standard deviation of each independent variable which
are economic, legal, ethical, philanthropic and the dependent variable, employee
engagement are shown in the diagram above. There are 150-person sample sizes for
both dependent and independent variables. The mean for employee engagement,
economic, legal, ethical, and philanthropic are 18.0533, 31.7067,31.4800, 31.4667
and 35.8733 respectively. Moreover, the standard deviation for employee
engagement is 2.26377, economic responsibility is 3.89380, legal responsibility is
4.13484, ethical responsibility is 4.01786 and philanthropic responsibility is
4.71937.

4.2 Scale Measurement

Table 4.2: Result of reliability test

Variable Standard Alpha | Indication
Value
Independent | Economic a=0.80-0.90 |0.848 Good reliability
Variables Responsibility
Legal 0o=0.80-0.90 |0.862 Good reliability
Responsibility
Ethical 0=0.80-0.90 [0.856 Good reliability
Responsibility
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Philanthropic 0o=0.80-0.90 |0.891 Good reliability

Responsibility
Dependent Employee a=0.70-0.80 |0.741 Acceptable
Variable Engagement reliability

The table above shows the result of the reliability test for the first independent
variable which is economic responsibility that had the value of 0.848. Economic
responsibility has an alpha range o= 0.80 - 0.90 that indicates the economic

responsibility is good reliability

Secondly, the reliability test result for the independent variable, legal responsibility
0.862, which is within an alpha range o= 0.80 - 0.90. This indicates that legal
responsibility is good reliability.

Thirdly, independent variable which is the ethical responsibility that had the value
of 0.856. The range o= 0.80 - 0.90 that measures the legal responsibility is good
reliability.

Moreover, independent variable, which is philanthropic responsibility, value of
0.891. Technology has a range a= 0.80 - 0.90 that indicates the philanthropic
responsibility is good reliability.

Furthermore, dependent variable, employee engagement, had value of 0.741. The

results have categorized into an alpha range of a= 0.70 - 0.80 which measures as

acceptable reliability.

4.3 Inferential Analysis
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4.3.1 Multiple Regression Analysis

Table 4.3.1: Model Summary

Model Summary

Adjusted R Std. Error of the
Model R R Square Square Estimate

1 882° I79 J72 1.07984

a. Predictors: (Constant), phitot, ecotot, ethtot, legtot

This table shows the model summary of the study on the influence of corporate

social responsibility dimensions on employee engagement in the banking industry.

4.3.2.1 Interpretation of R square

The R square represents the extent or percentage of the independent variables to
explain the variations in the dependent variable. The independent variable results
in 77.9% of the variations in the dependent variable and leaves 22.1% of the
variance unexplained. A model is deemed to be inadequate if its R-squared value
is within the range of 0 and 0.09, meaning the dependent variable cannot be
explained by the model. While the model is acceptable in the range of 0.10 to 0.50,
certain explanatory factors may not be significant, indicating that they do not
sufficiently contribute to explaining the variation, while other explanatory variables
may be significant. The most significant and acceptable explanatory variables are

between 0.51 and 0.99 (Ozili & Peterson, 2023).

4.3.2.2 Interpretation of ANOVA table

Table 4.3.2.2: ANOVA
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ANOVA?
Model Sum of Squares df Mean Square F Sig.
1 Regression 594 486 4 148.624 127 .460 <.001"
Residual 169.077 145 1.166
Total 763.573 149
a. Dependent Variable: Employee
b. Predictors: (Constant), Philanthropic, Economic, Ethical, Legal
Table 4.3.2.2 indicates the ANOVA table of the study on the influence of corporate
social responsibility dimensions on employee engagement in the banking industry.
A confidence level of 95% is used in this study. Thus, this study's alpha value is
0.05. The ANOVA (Table 4.3.2.2), the p-value (0.001) is lower than the alpha value
(0.05). By adopting the model for this investigation, the link between the dependent
and predictor variables is clearly described. Thus, independent wvariables
(philanthropic, economic, ethical, and legal) significantly explain the employee.
The study results are consistent with the alternative hypothesis.
4.3.2.3 Interpretation of Coefficients
Table 4.3.2.3: Coefficients
Coefficients®
Standardized
Unstandardized Coefficients Coefficients Collinearity Statistics
Model B Std. Error Beta t Sig. Tolerance VIF
1 (Constant) 1.989 738 2.694 008
Economic 040 058 069 676 500 147 6810
Legal 054 055 098 971 333 148 6.699
Ethical 138 056 245 2.456 015 153 6535
Philanthropic 244 041 509 5.908 <001 206 4854

a. DependentVariable: Employee

Table 4.3.2.3 shows the coefficient of the study on the influence of corporate social

responsibility dimensions on employee engagement in the banking industry.
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4.3.2.3.1 Multicollinearity Test

In a regression model, multicollinearity occurs when independent variables are
correlated. There is a problem with this correlation since independent variables
should be independent. When you fit the model and interpret the results, a high level
of correlation between variables can cause problems (Frost, 2017). In other word,
the results will not be reliable due to the multicollinearity issue in the model. To
detect multicollinearity, the study employs the most reliable statistical test of
tolerances greater than 0.1 and Variance Inflation Factors (VIF) below than 10

(Lavery et al., 2019)

Table 4.3.2.3.1: Tolerance Value and Variance Inflation Factor (VIF)

Independent Variable Collinearity Statistics
Tolerance VIF
Economic 0.147 6.810
Legal 0.149 6.699
Ethical 0.153 6.535
Philanthropic 0.206 4.854

According to Table 4.3.1, variance inflation factor (VIF) values of all independent
variables (Economic, Legal, Ethical and Philanthropic) are below 10. Furthermore,
tolerance values of all independent variables (Economic, Legal, Ethical and
Philanthropic) are above 0.1. As a result, there is no multicollinearity problem in

this study.

4.3.2.3.2 Economic responsibility

In this study, while dealing with Economic responsibility, the p-value is 0.5, which
is greater than the alpha value of 0.05. Based on our research, we adopt one tail test
which is 0.5/2 = 0.25. As a result, the independent variable (Economic) does not

significantly affect the dependent variable (Employee).

4.3.2.3.3 Legal responsibility
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Legal is not significant to employee engagement for this research. The reason is
the p-value for technology is 0.333 which is more than alpha value 0.05. Based on
our research, we adopt one tail test which is 0.333/2 = 0.167.

4.3.2.3.4 Ethical responsibility

As shown in this study, Ethical is significantly related to the employee engagement.
Since the p-value for ethical is 0.015, it is less than the alpha value of 0.05. Based

on our research, we adopt one tail test which is 0.015/2 = 0.0075.

4.3.2.3.4 Philanthropic responsibility

This study finds that philanthropic makes a significant contribution to predicting
the dependent variable (Employee). It is because the p-value for philanthropic is
0.001 which is less than the alpha value of 0.05. Based on our research, we adopt
one tail test which is 0.001/2 = 0.0005.

4.3.2.3.5 Stepwise Backward
Table 4.3.2.3.5: Stepwise Backward

Variables Entered/Removed®

Variables Variables
Model Entered Removed Method
1 Philanthropic, . Enter

Economic,
Ethical Legalb

. Economic Backward
(criterion
Probability of F-
to-remove >=.
100).

3 Legal Backward
{criterion:

(¥

Probability of F-
to-remove >=
100).

a. Dependent Variable: Employee

b. All requested variables entered
The relationship between dependent variable (employee engagement) and
independent variables (economic, legal, ethical, and philanthropic responsibilities)

were determined through a stepwise backward analysis. The result shown in table

Page 48 of 110



A STUDY ON THE INFLUENCE OF CORPORATE SOCIAL RESPONSIBILITY
DIMENSIONS ON EMPLOYEE ENGAGEMENT IN THE BANKING INDUSTRY

4.3.2.3.5 indicated that there were significant and negative relationship between
employee engagement and dimensions of corporate social responsibilities. As a
result, H1 and H2 were not support. It indicated that there was no significant
relationship between dependent variable (employee engagement) and independent
variables (economic and legal responsibilities). As for H3 and H4, the results
indicated that there were supported. In other word, there were significant
relationship between dependent variable (employee engagement) and independent

variables (ethical and legal).

4.3.2.3.6 Regression equation

Table 4.3.2.3.6: Stepwise Coefficient

Coefficients®
Standardized

Unstandardized Coefficients Coefficients

Model B Std. Error Beta t Sig.

1 (Constant) 1.989 .738 2604 .008
Economic 040 059 069 676 500
Legal 054 .055 .098 a7 333
Ethical 138 056 .245 2.456 015
Philanthropic 244 LS 509 5.808 <001

2 (Constant) 2.105 J17 2.936 004
Legal om .048 129 1.431 154
Ethical 153 052 272 2956 004
Philanthropic .248 o4 518 6.103 =.001

3 (Constant) 2.220 715 3.106 .002
Ethical 193 044 342 4.404 <.001
Philanthropic 272 037 567 7.300 =.001

a. Dependent Variable: Employee

Y =a+bl (xI)+ b2(x2) + b3(x3) +b4(x4)
Employee = 2.220 + 0.193 (Ethical)+ 0.272 (Philanthropic)

4.3.2.4 Highest Contribution
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Philanthropic responsibility has the highest contribution to the variation of the
dependent variable because it has the highest value 0.37 compared to ethical
responsibility. This indicates that the variance explained by all other factors
teaching method has the highest contribution to explaining the variation in the

dependent variable (employee engagement).

4.3.2.5 Lowest contribution

Considering the beta value (under standardized coefficients) of ethical
responsibility is the smallest 0.037 when compared to philanthropic responsibility,
it is the least contribution to the variation of the dependent variable (employee
engagement). In other words, when all other predictor variables in the model are
controlled for, ethical responsibility contributes the least to explaining the variation

in the dependent variable (employee engagement).

4.4 Conclusion

The data was gathered using the questionnaires that were given to the 150
respondents, and the SPSS tools were utilized for the testing. Executive or
managerial positions, awareness of CSR activities of the bank, age, ethnic, gender
and working period were the demographic profiles of respondents that were
examined in the descriptive analysis. The data is analyzed using Pearson
Correlation and a reliability test. We can examine how the independent factors of
economic, legal, ethical, and philanthropic responsibility relate to employee

engagement.

Page 50 of 110



A STUDY ON THE INFLUENCE OF CORPORATE SOCIAL RESPONSIBILITY
DIMENSIONS ON EMPLOYEE ENGAGEMENT IN THE BANKING INDUSTRY

CHAPTER S5: DISCUSSION AND CONCLUSION

5.0 Introduction

Chapter 5 aims to provide an explanation and conclusion of the study that was
conducted. It concentrates on discussions of the main arguments in supporting the
objectives and theories of the research. The implications of the research findings
for management will also be discussed. This chapter will also show the limitations

and recommendations for further research.

5.1 Discussion of Major Findings

H1: There is an insignificant effect between economic responsibility and

employee engagement.

According to the results of the multiple regression analysis found that the p-value
of the economic responsibility is 0.25 which greater than alpha value 0.05. Hence,
it shows the first hypothesis is not acceptable. It means that there is not significant
relationship between economic responsibility and employee engagement.
Economic responsibility is a tactic used by businesses to maximize profits, generate
a profit per share, maintain operational efficiency, and stay at the top of the market.
Economic responsibility is the business's bottom-line strategy for turning a profit
so they can continue operating in the future. The results of most of the research,
which suggested that the economic element is the most significant among the other

aspects, are likewise at odds with this study.

Due to most of the banking industry already profitable and well-established
companies that also engage in CSR activities within the countries, the employees
typically do not see the economic CSR initiatives performed by the companies as
one factor that can influence their engagement in the workplace. Besides, a majority

of employees do not consider themselves to be part of the company profit sharing

Page 51 of 110



A STUDY ON THE INFLUENCE OF CORPORATE SOCIAL RESPONSIBILITY
DIMENSIONS ON EMPLOYEE ENGAGEMENT IN THE BANKING INDUSTRY

program, especially when it comes to economic responsibility practices that are not

directly related to them like monitoring customers' complaints.

H2: Perceived legal responsibility has insignificant impact on employee

engagement.

Based on the result of multiple regression analysis found that the p-value of the
legal responsibility is 0.167 which is greater than the alpha value 0.05. Hence, it
shows that the second hypothesis is not acceptable. In other words, compliance with
legal responsibilities does not necessarily support companies to increase employee
engagement in the workplace. According to Ramaditya (2019), it appears that staff
perspectives concerning the organization's adherence to the law must be obtained.
It could happen because of staff engagement with meeting wants and aspirations.
In this case, the legal aspect of corporate social responsibility has nothing to do with
employees' needs. As employees tend to concentrate on fulfilling their obligations

to their employers and their own demands than on their own duties.

Employees implementing lawful CSR simply strive to achieve their organization's
goal. Employees are only employed to accomplish the business's goal while
implementing legal CSR. It appears the government and businesses, bound by the
letter of the law, decide the rights and interests of the employees. When the legal
framework for corporate social responsibility, or CSR, is highlighted, it usually
indicates that the objective of legal initiatives pertaining to CSR is not just to boost
employee perks. Instead, it is meant to fight for the rights of staff as a separate
principal. In other words, legal social responsibility for a company (CSR)
concentrates solely on preserving employees' rights all throughout business

operations and has no direct impact on increasing employee engagement.

In a complete nutshell, legal duty includes directing and controlling internal
company practices. The company's rules and regulations will govern various
employee-related actions. For example, companies often have weak working
conditions, despite tight employment and discipline policies. Employees cannot

individually violate or amend these regulations. This condition results in a lack of
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benefits for boosting employee engagement beyond simply following the law.
Given the current situation, they have zero motivation to increase employee

involvement and are forced to merely follow the rules.

H3: Perceived ethical responsibility has a significant effect on employee

engagement.

In the light of the result of multiple regression analysis, p-value of ethical
responsibility is 0.0075 is lower than alpha value 0.05. Hence, the third hypothesis
is acceptable. The ethical responsibility may be more closely associated with
employee engagement than other dimensions. For example, the quality of the
workplace will be directly impacted by the ethical standards policy at work. This
conclusion is consistent with other studies showing that ethical behaviors and a
company's commitment to fostering an ethical workplace environment have a
beneficial impact on employee happiness. Maintaining a high level of employee
engagement can help workers feel valued and appreciated for their contributions to
the company. An engaged worker will typically make moral decisions regarding
their job. One measure of good citizenship is ethical behavior in the workplace,
which includes cooperation, lending a hand, and carrying out other charitable deeds.
Employee engagement is greatly influenced by their perceptions of the company's
ethical behavior and social responsibility. Employees who acknowledge that their
company activities align with moral principles and a code of ethics beyond legal
obligations are also encouraged to establish a positive relationship between ethical

responsibility and engagement at work.

According to Albdour and Altarawneh (2012) these results imply that workers who
believe in workplace justice may feel valued, respected, and acknowledged, which
may have a positive effect on their EE with their banks. On the other hand,
researchers argue that workers who disagree that things are fair at work are more
inclined to show negative behavior and withdraw, such as low provided
confirmation for this finding, indicating that employee engagement with job is
significantly affected by their assessments of the ethics and social responsiveness

of the organization they work for. Therefore, there is a positive correlation between
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ethical citizenship and job engagement when employees believe their company acts
beyond the letter of the law. They are also positively prompted by their organization
and the duties they are assigned to do. On the other hand, employees may feel
suspicious, uneasy, and insecure if they believe their employer is breaking the law
or engaging in criminal behavior thus Employee disengagement from their

employment will thus increase.

H4: Perceived philanthropic responsibility has a significant effect on employee

engagement.

As per the result of Multiple Regression Analysis found that p-value of the
philanthropic responsibility 0.0005 is lower than the alpha value 0.05. Thus, H4 is
accepted. Following the initial hypothesis, an organization's charitable endeavors
have an impact on a company's corporate social responsibility initiatives. Previous
research has also shown that philanthropic obligations positively impact a
company's corporate social responsibility (Osveh Esmaeelinezhad et al. 2015)
Based on these chosen banks in Bangladesh, it has been shown that corporations
consistently fulfill their philanthropic obligations to protect the environment, assist
those in need of poverty alleviation, and form partnerships with nonprofit
organizations to advance sports, culture, education, health, and social development.
Workers who engage in philanthropic activities sense more purposeful outside of
the workplace. When employees feel that their job contributes to making a
difference for the greater good, it can boost their enthusiasm and have a sense of
purpose at workplace (Afrin et al., 2020) Employees in the banking sector often
focus on legal compliance monetary transactions, and various other commercial

duties (Radha & Aithal, 2023).

Despite these jobs are essential for the bank to run, they might not always give
workers a clear understanding of how their labor benefits society. Employees who
take part in charitable endeavors get to witness personally how their abilities and
efforts improve the quality of life in their community. Volunteering in causes that
are charitable can offer workers a break from their regular job schedules, enabling

them to concentrate on something novel and fulfilling. This shift of scenery may
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mitigate and lessen the stress perhaps enhance general wellbeing. concurrently can
also release endorphins, which are linked to positive and happy emotions (Arco-

Castro et al. (2018).

5.2 Implications of Study

Considering the demonstrated findings and outcomes, the top management of the
banking institution must take responsibility for cultivating employee engagement,
as well as continually refining the four (4) fundamental dimensions of corporate
social responsibility within the organization, which include economics, legality,
ethics, and philanthropy. The longer-term loyalty and engagement among
employees are likely enhanced when they see that the organization values and cares
for employees. In addition, it is recommended that the company establish a CSR
department to oversee and analyze the company's internal CSR initiatives. This will
ensure that CSR actions are carried out and tracked. Improved employee
involvement in the organization's socially conscious business practices will
improve its bottom line and repute. Companies that uphold ethical standards
encourage healthy rivalry among staff members, which fosters a positive sense of
camaraderie inside the workplace. One of the most important resources and the

cornerstone of the company's success is its employees.

By taking into consideration ethical responsibility, it is recommended that bank
organizations rethink and take note of their employee job descriptions,
responsibilities, hours of employment, and quantity of employees to make certain
that how it affects work on personal life doesn't influence ethical behavior. In
addition, providing safer working conditions, offering effective training and
development programs to their employees, and restructuring work-life balance
policies and practices (such as flexible work schedules) will have on the
organizational engagement of their banking staff. According to this research, those
who can manage their personal and professional lives tend to work harder and
enthusiastically. In the view of philanthropic variables, a few recommendations are
suggested such as volunteer programs. For instance, such initiatives and programs

can encourage the bankers to relentlessly volunteer their spell to lend their support
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to projects organized by the local community, and non-profit charities as this would
enhance a greater sense of fulfillment and purpose yet concurrently strengthen team

bonding along with the employee engagement.

The reputation and financial success of the company will improve when employees
get more involved in the company's socially conscious business practices. A key
component of any company's success is its employees, who are among its most
precious assets. Thus, the bank management must work harder in all areas of
internal corporate social responsibility to yield the fruit they desire which is to strive

for better employee engagement among bankers.

5.2.1 Theoretical implications

The hypothesis test indicates that insignificant relationship between economic
responsibility and employee engagement. According to Ramaditya (2019),
economic responsibility is the procedure for generating profit so they can continue
operating in the future. In contrast, a study indicated that when workers are aware
of their company's involvement in economic responsibility, they are more likely to
be involved in their work since they can observe a rise in profitability. Employee
engagement is not much impacted by their view of economic corporate social
responsibility (CSR) when the company is financially stable. Other than just

financial gain, workers frequently look for meaning and purpose in their jobs.

The analysis indicates that a second hypothesis is not significant. This study
discovered that a company's ability to increase employee engagement in the
banking sector is not always aided by complying to legal requirements. According
to Ramaditya (2019), the result of this study is contrasted which found that workers
are inclined to express with organization when they have higher views of legal
procedure. Workers are more focused on the demands that they must meet and the
tasks that need to be completed successfully at work. Although maintaining legal
compliance is essential for company stability, it may not directly impact employee

engagement.
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The third hypothesis is ethical responsibility have a significant influence towards
employee engagement. This result is same with other studies showing that ethical
behaviors fostering an ethical workplace have a beneficial effect on worker

engagement.

Lastly, the results of the hypothesis test showed that employee engagement is
significantly influenced by philanthropic responsibility. Firms that practice
philanthropic responsibility frequently contribute to issues like sustainability in the
environment and the growth of communities. Workers who participate in societal

contributions may feel prouder of their work, which raises engagement levels.

5.3 Limitations of the Study

During the research, some restrictions have been found that can be addressed in
future studies. To conduct the research, we only had a limited sample size of around
150 replies. It is challenging to utilize their 150 responses to represent the entire
banking industry in Malaysia and reach a firm conclusion because our sample size

is very small.

Moreover, the scope of our research focuses on one group respondents which is the
banking industry in Selangor. Maybe for future research, we can increase the
number of respondents such as the education industry, technology industry, and
healthcare industry to increase the accuracy of the research gap. As a result, neither
the employees of the banking sector nor all the employees of the business sector in
Selangor can be assumed to be affected by the outcomes. This is since the findings
might differ if employees of the banking industry and employees from different
industries in Malaysia had been included in the study. For an accurate understanding
of how corporate social responsibility dimensions influence employee engagement,

employees from a variety of industries are essential.
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Besides, we only focused on one method to collect the data and information when
conducting our research. The only method that we used was a questionnaire, which
provided a Google form for respondents to fill up all the questions. As part of this
questionnaire, we provided only closed-ended questions, rated from strongly
disagree to strongly agree using a five-point Likert scale. Consequently,
respondents can only answer questions with strongly disagree, strongly disagree,
neither agree nor disagree, agree, or strongly agree. They are unable to provide more
detailed information to us. Not only that, but it is also not possible for us to cover
all the possible answers due to the different views and opinions of every respondent.
Some of the questions in the questionnaire might also easily confuse the respondent.
This will cause the respondents to be unsure of what to answer, and when they do
not understand the meaning of that question, they will only randomly answer it. We
even cannot know whether the respondents misinterpreted the questions. Apart
from that, closed-ended questions are unable to provide us with exactly what
respondents think and feel about our research, with the result data collected with

low precision.

5.4 Recommendations for Future Research

In the previous section, we discussed some constraints of this study. In this part, we
will provide certain advice for future researchers to get over the limitations of the

study. Doing so will help this research issue.

Firstly, it is advised that the future study must use generalizability research which
assesses the applicability of study findings to a wider range of individuals or
circumstances. A study is considered to have strong generalizability if its findings
are approximately relevant to a varied range of individuals or circumstances. The
outcome has limited generalizability if they are limited to a small population or a
particular scenario (Hydrocephalus Association, 2015). The researcher needs to
reach a larger number of intended respondents to administer the survey. As an
illustration, the results might not apply to banking employees who does not fit into
those demographics if the 150 respondents are primarily from a certain age range,

educational background, or geographic area. Furthermore, generalizability is
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greatly impacted by sample variety. Findings from a sample of people with different
experiences, backgrounds, and viewpoints are more likely to be applicable to the
larger community. However, a small sample size can make it difficult to achieve
sufficient diversity. It is frequently advised to increase the sample size to improve
the generalizability of study findings. To increase statistical power, a larger sample
size enables researchers to make more trustworthy inferences about the population.
Moreover, researchers should make a conscious effort to intentionally recruit
participants from a variety of demographic groups to ensure diversity within the
sample. Therefore, although a study with 150 participants could offer significant
understanding into the perspectives and actions of banking sector workers in
Malaysia, the applicability of the results could be restricted. To boost the trust in
the results' generalizability to a larger population, it is imperative to ensure sample

variety and increase sample size.

Additionally, it is advised that future researchers conduct surveys of employees in
the education industry, technology industry, and healthcare industry in addition to
the banking industry in order to broaden the scope of their research. Since the
banking industry in Malaysia and other business industries are located in various
geographic regions, including major cities, small towns, and rural areas, it is
possible that employees in these industries have different opinions on employee
engagement in corporate social responsibility. For instance, big cities with a
banking industry such as Selangor, and other industries in Johor, Kuala Lumpur,
and Penang could have different views on safety than a small gap in the banking
industry in Selangor. The fundamental reason is that small towns and big cities have
varying levels of safety, which means that employees in various industries may have
different opinions on engagement in corporate social responsibility. To obtain more
accurate results, it is crucial to expand the survey conducted in the banking industry
in different areas of Malaysia to engage employees with corporate social
responsibility. Other than that, future researchers suggested comparing the results

of the factors from different geographical areas of employees in Malaysia.

Lastly, it is recommended that future researchers use various methods to collect

data and information when conducting the research to improve the study, as

Page 59 of 110



A STUDY ON THE INFLUENCE OF CORPORATE SOCIAL RESPONSIBILITY
DIMENSIONS ON EMPLOYEE ENGAGEMENT IN THE BANKING INDUSTRY

telephone surveys, self-administered questionnaires, and in-person interviews. For
example, future researchers can conduct a face-to-face self-introduction for
respondents, so they can get more detail from the respondents. In face-to-face
structured interviews, interaction is controlled, in-depth questions can be asked,
probe methods can be used, and the target is confirmed as the respondent. Self-
administered questionnaires can receive both closed-ended and open-ended
responses. The respondents can fill in their answers and opinions themselves
without an interviewer. Using self-administered questionnaires can help researchers
lower their costs, easily target respondents, save time, convenience, and have less
possibility of biasing error. Next, future researchers can also use telephone surveys,
which are also known as computer-assisted telephonic interviews (CATI) to
interview respondents. It is easier for them to collect data since they can only
contact respondents by telephone and ask the respondents a series of questions from
a questionnaire. In general, more accurate data and information can be collected,
and respondents can provide more detailed information based on their views and
opinions. This will not only give convenience to respondents but will also ease for

researchers if utilizing more methods to implement data collection.

5.5 Conclusion

This study focuses on the variables influencing employee engagement in the
banking sector through corporate social responsibility dimensions. The dependent
variable in this study is the employee engagement. Whereas the independent
variables are the economic, legal, ethical, and philanthropic responsibility have a
great impact that can affect employee engagement. This study will provide
important insights for future researchers who wish to improve employee

engagement in corporate social responsibility.
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Appendices

Appendix 1: Questionnaire in google form.

Survey on the influence of corporate social *
responsibility dimensions on employee
engagement in the banking industry.

Dear respondents,

We are the final year undergraduate students whao are currently pursuing Bacheler of Business Administration
(HONS) from Universiti Tunku Abdul Rahman (UTAR). The purpose of this study is to investigate the influence
of corporate soclal responsibility (CSR) dimensions on emplayee engagement in the banking Industry.

Please be informed that in accordance with Personal Data Protection Act 2010 (*PDPA") which came into force
on 15 November 2013, Universiti Tunku Abdul Rahman (“UTAR”) is hereby beund to make notice and require
consent in relation to collection, recording, storage, usage and retention of personal information.

The information cellected frem you will be kept strictly private and confidential. All responses and findings will
be used solely for academic purposes.

Your assistance in completing this questionnaire is very much apprecialed. Thank you for your participation. If
you have any questions regarding this questionnaire, you may contact us

yenteng456@1utar.my
hewkahmun@1utar.my
prem.1813@Tutar.my

wenjingsiak@1 utar.my

Personal Data Protection Notice:

1. The purposes for which your personal data may be used are inclusive but not limited to:
a) For assessment of any application tc UTAR

b) For processing any benefits and services

¢) For communication purposes

d) For aavertorial and news

€) For general administration and record purposes

f) For enhancing the value of education

g) For educational and related purposes consequential to UTAR
h) For replying any responds to complainis and enquiries

i) For the purpose of our corporate governance

J) For the purposes of conducting research/ collabaration

2. Your personal data may be transferred and/or disclosed to third party and/or UTAR collaborative partners
including but not limited to the respective and appointed outsourcing agents for purpose of fulfilling our
obligations to you in respect of the purposes and all such other purposes that are related to the purposes and
also in providing integrated services, maintaining and storing records. Your data may be shared when required
by laws and when disclosure is necessary to comply with I le laws.

3. Any personal information retained by UTAR shall be destroyed and/or deleted in accordance with our
retention policy applicable for us in the event such information is no longer required.

4. UTAR is committed in ensuring the confidentiality, protection, security and accuracy of your personal
information made available to us and it has been our ongoing strict policy to ensure that your personal
information is accurate, complete, not misleading and updated. UTAR would also ensure that your personal
data shall not be used for political and commercial purposes.

Consent:
1. By submitting or providing your personal data to UTAR, you had consented and agreed for your personal
data to be used in accordance to the terms and conditions in the Notice and our relevant policy.

2. If you do not consent or subsequently withdraw your consent to the processing and disclosure of your
personal data, UTAR will not be able to fulfill our obligations or to contact you or to assist you in respect of the
purposes and/or for any other purposes related to the purpose.
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Section A: Demographic Profile g :

Please click on the appropriate box.

Are you currently working at executive or managerial position in the bank *

Yes

No (If no, then this questionnaire is not relevant to you, thank you for your time.)

Gender *

Male

Female

Age*

20 years old and below
21 to 30 years old

31 to 40 years old

41 to 50 years old

51 years old and above

Ethnic Group ™

Malay
Chinese
Indian

Other.

How long have you been working for this (current) organization? *

Less than 1 year
1-5years
6-10 years

Above 10 years

Are you aware about the CSR activity of the bank? *

Yes

No (If no, then this questionnaire is not relevant to you, thank you for your time.)
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Section 3 of 8

Section B: Economic Responsibility v :

Based on your working experience, please choose the most appropriate option that best indicate your
agreement level with the following statements.

My company has a quick procedure to respond all consumer complaint

Strongly Disagree o ) L : &, Strongly Agree

My company continuously improve product quality *

1 2 3 4 5
Strongly Disagree ) ( &) @, Strongly Agree
-
My company use customer satisfaction as an indicator of business
performance improvements
1 2 3 4 L
Strangly Disagree J o) L) B Strongly Agree
*
My company have been successful at maximizing profits
1 2 3 4 5
~ ~ ~ ~ N
Strongly Disagree ) ) U (W) () Strongly Agree
*
My company struggle to lower operating costs
1 2 3 4 5
Strongly Disagree U () ) ) Strongly Agree
My company closely monitor employee’s productivity *
1 2 3 4 5
Strongly Disagree ‘:_}' ‘(_/ ".’_;' ‘)\_‘:‘ /_\ Strongly Agree
Top management establishes long-term strategies for the business
1 2 3 4 5
Strongly Disagree U ) 9 v Strongly Agree
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Section 4 of 8

Section C: Legal Responsibility

Based on your staying experience, please choose the most appropriate option that best indicate your
agreement level with the following statements.

Managers are informed about relevant environmental laws *

1 2 3 4 5
Strongly Disagree O O O @) Strongly Agree
*
All my company products meet legal standards
1 2 3 4 5
- —~ ~~
Strongly Disagree |, ) o Strongly Agree
My company contractual obligations are always honored *
1 2 3 4 5
Strongly Disagree ‘.T_,‘ '( »' \‘ Strongly Agree
*
The managers in my company try to comply with the law
1 2 3 4 5
—~ ~ —~ ~
Strongly Disagree ) () o U [ Strongly Agree

My company seeks to cbey with all laws regulafing hiring and employee benefits

Strongly Disagree @) O Strongly Agree

My company have programs that encourege the diversity of our workplace (in terms of age,
gender, or race)

Strongly Disagree O o @ Strongly Agree

Internal policies prevent discrimination in employees’ compensation and promation

Strongly Disagree Q -, L Strongly Agree
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Section 50f 8

Section D: Ethical Responsibility v :

Based on your staying experience, please choose the most appropriate option that best indicate your
agreement level with the following statements.

My company has a comprehensive code of conduct

Strongly Disagree @) Strongly Agree
Members of my company follow professional standards ‘

Strongly Disagree ‘1: J O ) ,' O Strongly Agree

Top managers monitor the potential negative impacts of our activities on our community

Strongly Disagree @) @) @) U O Strongly Agree

My company recognized as a trustworthy company *

Strongly Disagree O O @ O O Strongly Agree

Fairness toward co-workers and business partners is an integral part of our employee
evaluation process

Strongly Disagree (_ U D _ ), Strongly Agree

A confidential procedure is in place for employees to report any misconduct at work (such as
stealing or sexual harassment)

Strongly Disagree \_' (@] ‘_, \_‘ ‘».:,-' Strongly Agree

My company salespersons and employees are required to provide full and accurate
information to all customers

Strongly Disagree / \ @, Strongly Agree

Page 78 of 110



A STUDY ON THE INFLUENCE OF CORPORATE SOCIAL RESPONSIBILITY
DIMENSIONS ON EMPLOYEE ENGAGEMENT IN THE BANKING INDUSTRY

My company trizs to help the poor

Strongly Disagree O O ) O O Strongly Agree
My company tri2s to contribute toward bettering the local community *

Strongly Disagree O @) w, O Strongly Agree

My company trizs to fulfill its social responsibility

Strongly Disagree @ QO O @, O Strongly Agree

My company trizs to accommodate governmental requast

Strongly Disagree \_ ) Q ‘_, \_' _ Strongly Agree

Section 6 of 8

Section E: Philanthropic Responsibility

v
-~ -
Based on your staying experience, please choose the most appropriate option that best indicate your
agreement level with the following statements.

My company tries to improve the image of its product

@) (@) Strongly Agree

Strongly Disagree QO ,

My company tries to improve perception of its business conduct *

Strongly Disagree W = O O @) Strongly Agree

My company tries to improve its corporate image *

Strongly Disagree ) @) ) o O Strongly Agree
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My company tries to accommodate requests for NGOs *

Strongly Disagree O @) Strongly Agree

After section 6 Continue to next section hd

Section 7 of 8

Section F: Employee Engagement v H
Based on your staying experience, please choose the most appropriate option that best indicate your
agreement level with the following statements.
This organization provides enough opportunities for me to be able to learn and grow. *
1 2 3 4 5
Strongly Disagree O @) Q O O Strongly Agree
My mind often wanders, and | think of other things when doing my work *
1 2 3 4 5
Strongly Disagree O Strongly Agree
| would accept almost any type of assignment to keep working for this organization.
1 2 3 4 5
Strongly Disagree ) \ | ) N Strongly Agree
| am expecting to put in a great deal of effort beyond that normally expected to help this h
organization.
1 2 3 4 5
Strongly Disagree () @) @ () Q Strongly Agree
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Appendix 2: Total Sample Size from G-power Software

i, G*Power3.1.97 = X
File Edit View Tests Calculator Help

Central and noncentral distributions  protocol of power analyses

critical F =2.44477
0.6+
0.44
0.2+
o P el
ﬁk '\';Z_ﬁ__ L
e -
o = T T T T =¥ T
2 4 8 8 10 12 14
Test family Statistical test
‘ Ftests ~ ‘ ! Linear multiple regression: Fixed model, R? deviation from zero ~ ‘

Type of power analysis

‘A priori: Compute required sample size - given «, power, and effect size b ‘
Input Parameters Qutput Parameters

| Determine =3 Effect size 2 0.15 Noncentrality parameter & 19.3500000
o err prob 0.05 Critical F 2.4447662
Pawer (1-§ err prob) 0.95 Numerator df 4
Number of predictors 4 Denominator df 124
Total sample size 129
Actual power 0.9505747

Appendix 3: Total Population of Bank Employees in Malaysia

Bank Branches, Number of Staff and SSTs of Commercial Banks as at 31 December 2022

288 % 158 % 16

Afin Bank Berred s | ame v
Aliance Bank Mtaysia Borhad wo| oA | w0 [ o B § cain depost machines
AmBank (W) Barhag w0 | 728 | 60 0 23 197 198 | 13 coin deposit machines
Banghok Bark Berha 5 190 0 o 0 0 0
Bark f Amarica Malaysi Berhad 1 9t 0 0 ] 0 0
Bark of Cina (Malays) Bechad ] an 0 ] 18 8 1
BNP Parbas alaysia Berhad 1 % 0 0 0 0 0
Ghina Consiruction Bk Vialysi) Beed | 1 112 0 0 0 0 0
CIMB Bank Beat a1 | | 1w | 16 w | a9 26 | 23c0in depusit machinas
Cifbank Berhad 1 8 0 0 ] 0 0
Deutsche Bark Mataysie) Bechad 1 196 0 0 0 0 0
Hong Loong Bark Berhad m | 1am | 2 ] 56 | 218 [} 15 can depasit machins
HSBC Bark Melaysia Berhag 2 2754 ) 13 8 @ 2 & “;mm"
India Iternaonal Banc Malaysia) Berhad | 1 S 0 0 ] 0 0
Idusrial and Cammercal Benk of Chire
Foiysi B [ 165 7 0 0 0 5
1P Morgan Crase Bark Berhag 1 193 0 0 0 0 0
Malayan Banking Berhad W | W52 | 1e0 0 113 | s e 2 ‘“i"‘“E'F?F“" machines,
Mizho Bark (Malaysie) Behad 1 2 0 0 0 0 0
WUFG Berk (Malaysia) Berhad 1 an [] 0 ] 0 1
(O0BC Bank Malaysia)Berhat | am | B 0 0 & 0 4 coin depasitmachines
Publi Bark Bertad ® | s | o 0 1am | 4w 28| 27 com deposit mashines
RHE Bk Berhag m | e | w5 | M wm | W 215 | 16coin deposit mashines
Standard Chatered Bark Walgysia Bohad | 24 | 1805 | 4 0 2 % » 24 ghane Kk
Suitomo Misi Banking Corporation

il 1 2 0 0 ] 0 0
The Bark of Nova Scotia Berhad 1 3 0 0 0 0 0
United Ovirseas Bank (Malaysie) Bbd % | 615 | 5 u 126 ) ] 9 cein depasil mackines
Total 1T | 124 | 628 | 4 | 48 | 29 1868 »
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Source: The Association of Banks in Malaysia. (2022). Annual Report 2022
(pp. 26). https://www.abm.org.my/wp-content/uploads/2023/05/ABM-
AR2022.pdf

Appendix 4: Total Number of Bank in Malaysia

% Kelantan (65)
Bachok, Gua Musang, KotaBharu, Kuala Krai, Machang, Pasir Mas, Pasir Puteh, Tanah
Merah, Tumpat, Wakaf Bharu, more..

% Melaka (92)

Alor Gajah, Ayer Keroh, Bandar Melaka, Durian Tunggal, Jasin, Kuala SungaiBaru, Masjid

Tanah, Merlimau, Sungai Udang, more...

% Negeri Sembilan (79)
Bahau, Gemas, Gemencheh, KualaKlawang, Kuala Pilah, Mantin, Nilai, Port Dickson,
Rembau, Senawang, Seremban, Tampin, more.

% Pahang (110)

Bandar Bera, Bandar PusatJengka, Bentong, Jerantut, Kuala Lipis, Karak, Kuantan,
Maran, Mentakab, Muadzam Shah, Pekan, Raub, Temerloh, Triang, more...

% Perak (183)

Ayer Tawar, Bagan Serai, Ipoh, Kampar, Kamunting, Kuala Kangsar, Parit Buntar,
Sitiawan, Sungai Siput, Taiping, Tanjong Malim, Teluk Intan, more..

8% sabah (27)

Beaufort, Keningau, Kota Kinabalu, Kota Marudu, Lahad Datu, Ranau, Sandakan,
Tawau, Tenom, more..

% Sarawak (18)

Bintulu, Kuching, Miri, Sibu, more...

_ﬁp Selangor (647)

Ampang, Banting, Batu Caves, Cheras, Kajang, Klang, Petaling Jaya, Port Klang,
Puchong, Rawang, Semenyih, ShahAlam, Subang Jaya, SungaiBuloh, more...

% Terengganu (52)

Dungun, Jerteh, Kemaman, Kerteh, Kuala Berang, Kuala Terengganu, Marang, Paka,
Setiu, more...

% Wilayah Persekutuan (438)

Kuala Lumpur, Labuan, Putrajaya, more..

Source: Malaysian Bank & Financial Institution Directory. (2023). MDEX
directory. https://www.mdex.com.my/

Appendix 5: Range of Coefficient of Cronbach’s Alpha

0 Coefficient of Cronbach’s Alpha

Reliability Level

More than 0.90

Excellent

0.80-0.89

Good

0.70-0.79

Acceptable

0.6-.69

Questionable

0.5-0.59

Poor

(=p1 SA ol KSR [0 ol 17 g

Less than 0.59

Unacceptable

Source: Arof, K. Z. M., Ismail, S., & Saleh, A. L. (2018). Contractor’s
performance appraisal system in the Malaysian construction industry: Current
practice, perception and understanding. International Journal of Engineering &
Technology, 7(3.9), 46-51.

Page 82 of 110



A STUDY ON THE INFLUENCE OF CORPORATE SOCIAL RESPONSIBILITY
DIMENSIONS ON EMPLOYEE ENGAGEMENT IN THE BANKING INDUSTRY

Appendix 6: Survey Respondent (Pilot Study)
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5 Ve : 3 P55 o5 s AR R R R - i AR TR R -
| Ve b : B 55 o5 o5 s FAR R R R H FIR R . -
Sves . 3 H AR R - R R R i 581585 s
£ o e 3 2 T T R - I T [ R " TR TR R ——
s T 3 H IR - R TR R - — TR TR R R —
s o s > : T - IR TR R - - I TR R R
» or Fords i § R R - A TR R - s o5 55 sk
B s e 3 H EAE R R R TR R R - A TR R R
z os o 2 H A B IR TR [N R - AR TR R R
= R 2 : I TR — PR TR /S - ES TR R "
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Appendix 7: SPSS Variable View (Pilot Study)

Name Type Width Decimals Label Values Missing Columns Align Measure Role
1 Position Numeric 3 2 are you currentl_.. {1.00, Yes)... |99.00 8 = Right & Nominal N Input
2 CSR Numeric ] 2 are you aware ... {1.00, Yes}... 99.00 8 = Right & Nominal “ Input
3 Gender Numeric 3 2 gender {1.00, Male}.. 99.00 3 = Right & Nominal N Input
4 Age Numeric 3 F age £1.00, 20 ye... 99.00 8 = Right 4 ordinal “ Input
5  Ethnic Numeric 3 2 ethnic group {1.00, Malay... 99.00 8 = Right & Nominal S Input
6 Period Numeric 3 2 how long have ... {1.00, Less ... 99.00 8 = Right 4l ordinal “ Input
7 Employee1  Numeric 3 2 opportunities  {1.00, Stron... 99.00 3 = Right & Scale N Input
8 Employee2 Numeric ] 2 mind wander w... {1.00, Stron... 99.00 8 = Right & Scale “ Input
9  Employee3 Numeric 8 2 type of assign... {1.00, Stron... |99.00 8 = Right & Scale N Input
10 Employee4 Numeric 3 2 effort £1.00, Stron... 99.00 8 = Right & Scale “ Input
11 Economici  Numeric 8 2 respond all co... {1.00, Stron... 99.00 8 = Right & Scale N Input
12 Economic2  Numeric 3 2 product quality  {1.00, Stron... 99.00 3 Right & Scale “ Input
13  Economic3  Numeric 38 2 customer satis... {1.00, Stron... 99.00 8 = Right & Scale N Input
14 Economic4 Numeric 3 2 maximize profits {1.00, Stron... 99.00 3 = Right & Scale “ Input
15 Economic5  Numeric 8 2 lower operatin... {1.00, Stron... 99.00 8 = Right & Scale N Input
16 Economicé  Numeric 3 2 monitor emplo... {1.00, Stron... 99.00 8 = Right & Scale “ Input
17 Economic?  Numeric 8 2 long-term strat... {1.00, Stron... |99.00 8 = Right & Scale N Input
18  Legalt Numeric 3 2 environmental I... {1.00, Stron... 99.00 8 Right & Scale “ Input
19  Legal2 Numeric 8 2 legal standards {1.00, Stron... 99.00 8 = Right & Scale N Input
20 Legal3 Numeric 3 2 contractual obli... {1.00, Stron... 99.00 3 = Right & Scale “ Input
21 Legal4 Numeric 8 2 comply with the_.. {1.00, Stron... |99.00 8 = Right & Scale N Input
22 Legals Numeric 3 2 law regulating ... {1.00, Stron... 99.00 8 = Right & Scale “ Input
23 Legals Numeric 8 2 diversity workpl... {1.00, Stron__. 99.00 8 = Right & Scale N Input
24 Legal7 Numeric 3 2 discrimination i... {1.00, Stron... 99.00 8 Right & Scale “ Input
25 Ethicall Numeric 8 2 code of conduct {1.00, Stron__. | 99.00 8 = Right & Scale “ Input
26 Ethical2 Numeric 3 2 professional st.. {1.00, Stron... 99.00 8 = Right & Scale “ Input
27 Ethicald Numeric 8 2 negative impac... {1.00, Stron__. | 99.00 8 = Right & Scale N Input
28 Ethical4 Numeric 3 2 trustworthy co...  {1.00, Stron... 99.00 3 = Right & Scale “ Input
29 Ethicals Numeric 8 2 faimess £1.00, Stron... |99.00 8 = Right & Scale “ Input
30 Ethicals Numeric 3 2 misconduct £1.00, Stron... 99.00 8 = Right & Scale “ Input
31 Ethical7 Numeric 8 2 provide full and... {1.00, Stron... 99.00 8 f Scale “ Input
32 Philanthropi... Numeric 8 2 image of product {1.00, Stron... 99.00 8 & Scale N Input
33 Philanthropi... Numeric ] 2 perception of b... {1.00, Stron... 99.00 8 & Scale “ Input
34  Philanthropi... Numeric 8 2 corporate image |{1.00, Stron... 99.00 8 & Scale N Input
35 Philanthropi... Numeric 8 2 helpthe poor  {1.00, Stron... 99.00 8 & Scale “ Input
36 Philanthropi... Numeric 8 2 better local co... {1.00, Stron... 99.00 8 y Scale N Input
37  Philanthropi... Numeric 8 2 social respons... {1.00, Stron... 99.00 8 & Scale N Input
38  Philanthropi... Numeric 8 2 accomodate g... {1.00, Stron... 99.00 8 & Scale “ Input
39 Philanthropi... Numeric 3 2 accomodate re... {1.00, Stron... 99.00 3 = Right & Scale N Input
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mic1 mic2 mic3 micd mics micé
3.00 3.00 3.00 3.00 3.00 3.00. 3.00 3.00 3.00 3.00. 5.00 4.00
3.00 4.00 4.00 5.00. 5.00. 5.00. 5.00 5.00 4.00 400 5.00 5.00
4.00 4.00 5.00 3.00 5.00. 5.00. 5.00 5.00 5.00. 5.00. 5.00 400
3.00 5.00. 5.00. 5.00 5.00 5.00. 5.00 5.00 5.00. 5.00. 5.00. 5.00
1.00 3.00 3.00 3.00 3.00 3.00. 4.00 3.00 4.00 4.00 400 3.00
200 3.00 400 400 400 400 400 4.00 3.00 3.00 4.00 400
200 400 3.00 3.00 5.00 5.00° 5.00 400 4.00 5.00 5.00 5.00
200 5.00 400 3.00 4.00 5.00° 5.00 400 200 400 5.00 400
5.00 5.00° 5.00 5.00 5.00 5.00 5.00 5.00 5.00 5.00° 5.00 5.00
5.00 5.00 5.00 5.00 5.00 5.00 5.00 5.00 5.00 5.00 5.00 5.00
5.00 400 5.00 5.00 400 5.00° 400 4.00 4.00 400 5.00 400
200 5.00 5.00 3.00 3.00 400 400 200 5.00 3.00 3.00 400
5.00 5.00 5.00 5.00 5.00 5.00 5.00 5.00 5.00 5.00° 5.00 5.00
5.00 5.00 400 5.00 4.00 4.00 400 5.00 4.00 400 5.00 5.00
4.00 5.00 4.00 5.00 5.00 5.00° 400 4.00 5.00 5.00° 400 5.00
5.00 5.00 5.00 5.00 5.00 5.00° 5.00 5.00 5.00 5.00° 5.00 5.00
5.00 5.00 5.00 5.00 4.00 4.00 5.00 5.00 5.00 5.00° 4.00 5.00
4.00 5.00 4.00 5.00 5.00 5.00 5.00 4.00 5.00 400 4.00 4.00
5.00 4.00 4.00 4.00 5.00 4.00 5.00 4.00 4.00 5.00° 5.00 4.00
4.00 5.00 4.00 5.00 4.00 5.00° 5.00 5.00 5.00 5.00 5.00 5.00
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5.00 5.00 5.00 5.00 5.00 5.00. 5.00 5.00 5.00 5.00. 5.00 5.00
5.00 5.00. 5.00. 4.00 4.00 5.00. 5.00 4.00 5.00 5.00. 5.00 5.00
5.00 5.00 5.00 4.00 5.00 4.00 5.00 4.00 4.00 400 4.00 4.00
5.00 4.00 4.00 4.00 5.00 5.00. 5.00 4.00 5.00 400 4.00 5.00
4.00 5.00 4.00 400 4.00 4.00 4.00 5.00 4.00 5.00. 4.00 5.00
5.00 5.00 5.00 5.00 5.00 5.00 5.00 5.00 5.00 5.00 5.00 5.00
Philant g Philant o Philant g Philant g Philant o Philant o Philant o Philant
i hropict f hropic2 i hropic3 y hropic4 f hropics i hropicé f ‘hropic7 ’ hropic8
3.00 3.00 3.00 300 300 3.00 200 300 300 300
5.00 4.00 4.00 500 5.00 4.00 4.00 300 400 400
5.00 3.00 4.00 400 300 3.00 4.00 1.00 1.00 400
5.00 1.00 5.00 500 5.00 1.00 5.00 5.00 500 5.00
400 3.00 3.00 400 3.00 2.00 4.00 1.00 300 3.00
400 2,00 4.00 400 400 3.00 4.00 200 200 3.00
500 3.00 4.00 4.00 500 3.00 4.00 3.00 200 400
500 200 4.00 400 400 3.00 4.00 1.00 200 400
500 5.00 5.00 500 500 5.00 5.00 500 5.00 5.00
500 5.00 5.00 500 500 5.00 5.00 500 5.00 500
400 400 5.00 500 5.00 5.00 5.00 5.00 400 400
3.00 3.00 5.00 200 400 4.00 200 400 400 400
500 5.00 5.00 500 500 5.00 5.00 500 5.00 5.00
500 5.00 5.00 500 5.00 5.00 5.00 400 400 400
400 5.00 5.00 500 5.00 400 4.00 400 400 400
5.00 5.00 5.00 500 5.00 5.00 5.00 500 5.00 500
5.00 400 5.00 500 500 400 5.00 400 400 400
400 5.00 4.00 400 5.00 4.00 4.00 400 400 400
500 4.00 4.00 500 4.00 4.00 4.00 4.00 400 5.00
4.00 5.00 4.00 500 500 5.00 5.00 400 500 500
5.00 400 4.00 400 5.00 5.00 4.00 4.00 500 500
400 400 4.00 500 500 5.00 4.00 400 400 400
5.00 5.00 4.00 400 3.00 3.00 4.00 400 400 400
5.00 5.00 4.00 400 400 400 4.00 200 400 5.00
5.00 5.00 5.00 500 500 1.00 5.00 400 300 400
400 5.00 5.00 400 400 400 5.00 200 5.00 400
400 4.00 5.00 400 2,00 5.00 5.00 5.00 400 400
500 400 5.00 500 3.00 400 5.00 5.00 500 2,00
500 5.00 4.00 400 400 400 4.00 5.00 500 500
5.00 500 5.00 5.00 500 3.00 5.00 500 5.00 5.00
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Appendix 9: Alpha Value for Dependent Variable: Employee Engagement

Scale: Employee

Case Processing Summary

M 5
Cases  'aliel a0 12.0
Excluded™ 218 BE.0
Tatal 248 100.0

a. Listwise debetion based on all variables

in the procaduns.

Reliability Statistics

Cronbach's
Algha Basad an
Cronbach's Slandardized
Alpha l&ms M of lbems
.788 .18 4

Inter-ltem Comelation Matrix

mird wander
wwen daing mry type of
opportunities wirk assignrmeant effart
L filies 1.000 693 a1 T30
mind wander wan daing my 683 1.000 ATz 678
wark
type of assignmernt A1 ATz 1.000 .2B5
efio 730 BTE 2B3 1.0:00
ltem-Total Statistics
Scale Mean | Scale Variance i Comected ltem-  Sguaned Mulliple
Item Dealested Hem Dedeted | Tolal Commalation Coarrelation
oL filies 13,3000 3,183 .78 616
mind wandear wen daing ny 13.2333 3220 B34 S4B
Work
type of assignment 132000 42534 285 113
afioit 131667 2902 .33 _586

ltem-Total Statistics

Cronbach's
Alpha il Rem
Dedatad
opportiniies 654
mind wander wen doing my F05
WO
type of assigrment AT3
effor 658
Scale Statistics
Mean Varance  Sid. Desiation N of lems
176333 5.620 2.37056 4
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Appendix 10: Alpha Value for Independent Variable: Economic

Scale : Economic

Case Processing Summary

M %
Cases  Vald 30 120
Excludad® 218 BE.D
Taotal 248 100.0

a. Listwisa dedelion based on all vakables
in the procedire.

Reliability Statistics

Cronbach's
Alpha Based on
Cronbach's Standardized
Alpha Ibems M of ltems
B5T .BTH 7

Inter-ltem Cormrelation Matrix

respond all cushomer

EONSUrET salisfacton &s

camplaint product quality indicaior mreaxirni ze: profits:
respond all consumer 1.000 531 580 E33
complaink
product guality 531 1.000 817 488
Cusloimer salisfaction & 580 BT 1.000 480
indicalor
maxirnize profits 633 4BE ABD 1.000
lower oparaling cosls 534 408 ars A89
SR Smployess 352 AT4 ATT 508
productivity
long-lerm siralegies 340 ATE 405 309

Inter-ltem Comelation Matrix

monibor
ower operaling ETloyes's leng-lesm
=it productivity Slralegies

respond all consumer 534 352 .40
cormplaini
product guality A0 ATd ATE
customer salislaction as ars A7T A38
indicator
maKiize profits AES 508 ]
lower operaling cosls 1.000 E51 E82
manilor employee’s 651 1.000 658
productivity
Iong-lerm Siralegies .6E2 E38 1.000

Item-Total Statistics

Scale Mean ¥ Scale Varianca i Comectad ltem- | Squared Multiple
T Dherletesd Medm Dedeted | Total Comalation (Corme aticn
respond all consumer 270687 9444 B85 812
cOMlaint
product guality 26 5667 12302 E55 ATE
cusiomer salisfaction as 26.7333 12340 B2 554
indicator
MKz profits 26. 7667 11702 55 17
lower operaling cosls 266333 12.308 E70 540
MBRIOT el oyee’s 26.5333 12740 B4 801
productivity
ong-lefmn Slralegies 26.5000 13.224 05 618

Responsibility
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Item-Taotal Statistics

Cronbach's
Alpha if Hem
Dedeted
respond all consumer 853
cormplaint
product guality B34
cusiomer salisfaclion as 832
indicaion
A ze profils 832
lower upelal‘mg cogls .B32
monibor employes’s B3T
productivity
long-term siralegies .B43
Scale Statistics
Mean Vamance  Sid. Desiation M of lems
31.1333 15.962 3.88770 T

Appendix 11: Alpha Value for Independent Variable: Legal Responsibility

Scale: Legal

Case Processing Summary

M !
Cases  Valid an 12.0
Excluged” A1) 8.0
Tatal 240 100.0
a. Lisbwise delston based on all varkables

i thie procedume.

Reliability Statistics

Cronbach's
Alpha Based on
Cronbach's Standardized
Alpha llems M ol [terns
B55 -B5T T

Inter-ltem Correlation Matrix

environmenial contractual | comply with the
latws legal stancards obligation aw

environmental laws 1.000 368 T22 586
legal standards 369 1.000 -588 M1
contractual obigation T2 -588 1.000 2500
comply with the law 586 o1 -500 1.000
law regulating hiring and B8 490 5 an
employee benefits
diversity workplace 565 296 a7 443
disczimination in employae’s -] 218 B05 418

compensation and promotion

Inter-ltem Correlation Matrix

law regulating discrimination in
hiring and employes's
employes diversity compensation
benefils workplace and promaotion
environmental laws 676 -565 729
legal slandards 480 206 218
contractual obigation 581 a7 805
comply with the law 33 443 A19
law regulating hiring and 1.000 261 418
employee benefits
diversity workplace 261 1.000 480
discrimination in employee's 419 480 1.000

compensation and promotion
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ltem-Tiotal Statistics

Scale Mean ' Scale Varianca i Corected llem- | Squaned Multiphe

Iteim Deletesd Heim Dedeted | Tolal Corralation Cornelation
efvironfmeanal laws 273333 7540 B8 786
Iagal standards T 66T 9,088 43 _368B
on ractual obigation 272333 8.185 .18 722
cormnply with the law 271000 SETE 500 521
law regulating hiring and 271000 9366 E34 560
employes benefits | | 1 |
diversity workplace 272000 g.082 535 A4T
discrirninalion in employes’s T 1887 8902 E48 584

compensaion and promotion

ltem-Tiotal Statistics

Cronbach's
Alpha if Rem
Dedated
ervironrmental laws .75
legal standards 866
o ractual obligation B0
aarmgly with the law B850
law regulating hiring and B34
affiployes bemnefits
diversity workplace .Bdg
discrirmination in employess B30
compensation and promotion
Scale Statistics
Mesan Varance  Sid. Desiation N of lems
31.7333 11.720 3.4Z338 T

Appendix 12: Alpha Value for Independent Variable: Ethical Responsibility

Case Processing Summary

N 5%
Cases  Valid a0 120
Excluged” 218 BB.D
Total 240 100.0
& Listwise delebion based on all variables

in the procedure.

Reliability Statistics

Cronbach's
Alpha Based on
Cronbach's Slandardized
Alpha lems M of ltems
B11 3T 7
Inter-ltem Comelation Matrix
niegative impacts
professional aof activitity on trushaorthy
code of conduct standard our communily COmgany
ende of conduet | 1.000 372 652 aTe
professional slandand 372 1.000 51 452
negative impacts of activility {52 531 1.000 40z
of OUF oMUty
irustworihy company 378 A52 A02 1.000
lairness. 634 272 B22 425
misconduct 3B4 E74 652 186
provide full and accurabe 588 252 ZH 268

information 1o all cuslomens
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Inter-ltem Correlation Matrix
prewide full and

accurate
nformation to al
faimess | misconduct customers

code of conduct 634 384 588
professional standard 272 &74 252
negalive impacts of activility .Bz2 Bs52 23
o oL community
trustwertyy compary 475 188 268
fairmess 1.000 A 237
misconduct 421 1.000 182
provide full and accurate 237 82 1.000

information io all customens

Item-Total Statistics

Scale Mean I Scale Variance it Comrected ltem- | Squared Mulliple

Item Deleted Mem Dedeted Total Correlation Correlation

eode of eonduct 26.7000 9.666 746 L
professional standard 26.7333 9.788 578 B8
negaive impacts of activility 26,8000 2476 120 L+
Of OUr community

trustworthy comparty 26.7333 10.823 A8z L
fsimess 26.7333 9.582 578 583
misconduct 26.7000 10.286 568 B8
provide ful and accurate 27.2000 2431 386 A28

information io all customens

Item-Total Statistics

Cronbach's
Alpha if Rem
Dedeted
code of conduct 759
professional standand TE1
negative impacts of actvility 758
on our coumwnlly
trustworthy compary ]
fairness TB1
misconduct .TBS
provide full and accurate Bd4
information 1o all customerns
Scale Statistics
Mean Variance | Sid. Dewiation N of lems
312667 12.861 3.60013 T
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Appendix 13: Alpha Value for Independent Variable: Philanthropic
Responsibility
Scale: Philanthropy

Case Processing Summary

H %
Cases  Wald 30 120
Excluded” 218 BE.0
Tatal 249 100.0

& Lishwise dedetion based on all vakables

in the procedure.

Reliability Statistics

Cronbach's
Algha Based on
Cranbach’s. Standardized
Alpha It&ms. Mool ltems
B3 B3 8
Inter-ltem Comelation Matrix
perception of
business
image ol product eonduct eorporate image | help the poor
image of product 1.000 520 353 248
penceplion of business S30 1.000 &8 207
enndise
corporate image 353 578 1.000 83
Bedp the peor 248 207 Am3 1.000
Bettar [ocal community 691 T4 314 193
&ncial respons bility 608 A3 34T 362
accomodate governmental AT3 423 .33z AE1
reguest
accomodabe requests for 245 303 512 276
NGOs
Inter-ltem Cormrelation Matrix
accomodate actomodale
betber local soeial govermmental requeasis Tor
comimLnity reaponsibility edLiest NGO
image of product .68 ] AT3 246
perceplion of business T A3 A23 2303
conduct
aipotale mmage 314 47 332 512
help the poor 83 382 A6 276
batier local community 1.000 AT4 ATS 282
social responsibiity AT4 1.000 738 366
accomodabe govermmental ATS T36 1.000 462
reguast
accomodabe requesis for 262 .38 AB2 1.000
NGO
Itemn-Total Statistics
Scale Mean ¥ Scale Variance if Corected llem-  Squared Mulliple
Ihem Deleded Hem Dedeted | Tolal Comelation Correlation
image of product 7R.9333 823 26 ]
perception of business ZB.9000 H).T83 B30 ali]
conduct
aorpofale image 290333 20,102 493 523
help the poor 79,5333 19,361 Aa 226
betier ocal community ZB.9668T 20990 .58 T30
social respensibility 206333 15680 T 853
accomodabe govermmental 79.4000 17.007 ] 833
renuest
accomodabe requesis for 79 1867 0764 Aa7 are
NGO
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Item-Tiotal Statistics

Cronbath's
Alpha il Redm
Dedated
image of product 809
percepiion ol busimess 808
o dud
corporale image B19
help the paar .B38
batter lacal community B12
sockal responsibility .71
accomodate governmental .TES
reguast
accomodate requests for B19
NGOs
‘Scale Statistics
Mlesan Varmance  Sid. Deviation N of Hems
333667 24702 4.97915 ]
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Appendix 14: Survey Respondent

My company use customer
. |are you currently working at 2 quick Jsstisfaction as an indicator of
] executive or managerial Jare you aware sbout the cs1 e all
11 e |position inthe benk Jactviy of the bank? ender e e Group reaniation? lconsumer complaint mprovements 1
o2 <male 1 alay bove 10 ears
3 [res ale 150 40 years ol alay 10years
la fves fres emale e inese s
s fves [res It tloy. 5 years
6 res ale alay. “50years
j 7 res ale e alay s
s fves [res emale e ala 0yeors
i o Ives [res emale 1t ol 5 years
T10 fves res emale dian 5 years
T res emale i alay “50years
T fves [res emale 150 20 years ol inese years
i) fves [res ole 1t ol i0yeers
T fves fres emale e inese 175 years
1 res emale o alay 6-20years
i [res ale 150 80 years ol alay 6 10years
iz Ives fres emale 1 inese 15 yeors
L1 fves fres emale It lay 5 years
T res ale 1 alay. i0years
» [res ale 150 80 years ol alay 10years
2 fves fres ale e ol 10years
fves [res emale It olay bove 10 years
2 res <male alay. -10years
res e ineze 5 years
i fves [res emale e inese Syears
2 Ives [res 1t ol 5 years
z fves res <male alay. 10e
1 res emale L Chinese Less then 1 year
= fves [res emale 150 20 years ol alay year:
fves [res emale T ol i0yeers
T3 fves fres Male 1 malay. 175 years 4]
) res remale o alay Syears B
i [res isle 150 50 years o Malay 6~ 10 years 5
e Ives fres remalc 1 valo 0 years 5
I3 fves fres remale. Ito<o malay. 15 years 4 5 5
13 res Male a1 Malay 610 years 5 5 5|
[res = 31t t0years o Malay 6 10years 5 5 B
[ e [res emale 050 years ol -10yesrs
BED e fres emale t0 40 years of years
oo e fres emale o esrs
la es fres emole “10vesrs
La es res emle t0.40 years ol i Syears
‘s e fres emale t0 40 years of alay. 0years
Tal e fres emale alay. Sbove 10 years
o es Tres emole t050 ] alay. ~10yesrs
s ves res ale alay. Sbove 10 years
Ta ves fves ale 030 years of indian ears
el ves fres ale o dian ears
o fves fres emole r alay. years
% ves [res emle 040 years of alay. “i0years
s ves fves emale t0 40 years of alay. 0years.
i es fres emale ala Above 10years
hESin fves fres emole r olay. 0 yesrs
ves fres ale 040 years of alay. Syears
s ves fves ale 040 years of alay. 0 years
I es [res ale 020 years ol hinese Syears
Tsth fves fres ole , indion years
s fves fres ale hinese 15 vears
i ves Tves emale 030 years ol alay. 5 years
el es ez emale 050 years ol hinese -5 years
a0 fves fres ole ' inese 15 vesrs
‘e fves fres emale [Chinese 15 vears
e ves [res ale 1t0 40 years of [Malay [6-10years
el es ez ale 1t0 40 years of [Malay [6-10years
el fves fres ole 1030 [Chinese 15 years.
] fves fres Femele indian Less than 1year 3 4 4
e ves [res Male 21t030 years of [Matay Less than 1 year B 3 4
Ean es [res Male 310 40 years of [Malay 6-10years 5 5 g
L ves fres Femalc o [Malay 6-10yesrs 5 5 5
n fves fres Femele indian 175 vears 4 5 5
n es [res Female 31t0 40 years ol [Malay [6-10years 5 5 5
e es [res [Female 310 40 years ol [Malay [6-10years 5 4 E
Jein ves fres Female 1toa0 [Malay l6-10years 5 5 5
n fves fres Female [Matay [6-10yesrs 5 5 5
i ves [res Female [Malay Less than 1 year 5 5 1]
R ves fres Male 31t0 40 years o1d [Malay 6-10years 5 5 E
fean ves fres Male 1toa0 ] [Malay l6-10yesrs 4 5 4
iml fres fres [Femelc ] [matay 175 vears 5 5 5
Twl 5 5 male o0 T 5 vears
" 80 [rhave 2 2 male to50years o alay. [Above 10 years
i - 5 male eion iness L 1
i 5 s male. t030 years o inese Less than 1 yeor
Tl - - male to 40 years o alay. 510 years
Tel 5 5 ole tos0 olay. 5 years
285 [Inave ves [res emale 31020 years o alay. 15 vears 4 5 4
D ves [res ale 310 t0yearsol Malay 10 years 5 5 E
jan ves [res emale 2 toa0: Molay. 5 10yeors 5 5 5
Z 83 [Inave ves [res male 21 t050 years o alay. - 10vears
D ves [res ale [4150 50 years o alay [ABove 10 years
ol ves [res ale clon alay. Less than 1
o1 [nave ves [res ale 11050 years of alay. [above 10 years.
el ves [res ale 150 40 years o inese L Syears
Tal ves [res emale tos0 alay. L5 yesrs
94 [rnave s s male 1 alay. bove 10 years
Tesr 5 5 ale 150 40 years o inezz years
Tos y y emale T alay. “10yesrs
97 [rhave s s ale to 40 years o alay. Syears
R 5 5 ale tof0years ol inese Syears
R y y ole r inese SSyears
100] have s s male to30years o nese Syears
oo 5 5 ale 1 and a5 ala Bove 10 years
0 s s maie tos0 alay. “Syears
103 have - - male to 40 years o nese SSyears
Tioalr 5 5 male toi0 inese 5 yes
0 s s male eion dian ess than 1 year
Cioslr - - ale to 40 years o alay. —Syears
i - - malc T} olay. Bove 10 years
C1oslr s s ale t0.20 years o alay. “10years
109t 5 5 ale to t0years ol alay “i0years
Triolr 2 2 ole tos0 olay. 10years
i1 have ves [res maie 11050 years of alay. 5= 10vears 5 5
il ves [res ale 150 40 years o alay 5 years 5 4
ian ves [res emale 1 olay. [sbove 10 yesrs 5 5
114l nave ves [res male 10 40 years of nese “Syears
Titst ves [res ale 150 40 years o alay 10 years
G ves [res emale 1 olay. “ioyesrs
i17]have ves [res male. 11040 years of alay. “10years
el ves [res emale 1 “ alay. Bove 10 years
it fres [res emale 11030 d alay. “5years
12, es emole n talay -10yesrs
e e ale 1 inese years
12 5 ale 150 80 years ol alay 0 years
i 2 ole 1 ol 0yesrs
i) es emole It tlay “i0yesrs
l1zs) es emale alay. “i0years
Cizs) - amale 150 40 years ol inese years
iz 5 emale 15050 years o alay 0 years
128 2 ole 1 ol 0yesrs
Cizs) [res emole 1to50 tlay [6-10yesrs
130 [res emale 20 alay 15 vears
T [res emale 1 alay [3Bove 10 years
12 [res emale 2t a0 iy 6-10 year:
133 [res emole dian Less than 1 yeor
1) [res emale e Inese ~Syears
135 [res ale 1 2y 0years
Cizs) [res ale 150 40 years ol alay 0 years
a7 [res emale 1 inese esrs
138 [res ale It tley 0yesrs
139 [res ale oty “i0years
o] [res ale 15030 years ol Indian years
T [res ale 15030 years ol talay “Syears
1 [res emole 1 Chinese 7
s [res emole I Chinese 15 5 B
1 [res ale alay. [2bove 10 years 5 B
Tiss) [res emale 150 40 years ol Chinese L-5years 5 4
C1as| [res ale 1 Chinese. 5 years 5 3|
147 [res emole 1t ol 15 yesrs 5 4
T1ag] [res emele 1t Malay [6-10yesrs 4 4]
g [res emale 1 Malay 15 vears 3 3|
Tis) [res emale 150 40 years ol Malay [6-10years 5 B
i1 [res ale e Chinese 15 years. 4 4l
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Appendix 15: SPSS Variable View

Mamea Type Decimals Label Values Missing Columns Align Measure Rale
1 Position Mumeric 8 2 are you currentl... {1.00. Yes}... |99.00 1 8 = Right & Mominal N Input
2 CSR Mumeric 8 2 are you aware ... {1.00, Yes}... |09.00 2 g = Right & Maominal N Input
3 Gender Numeric 8 2 gender {1.00. Male}... |%0.00 3 & = Right ﬁ Mominal “ Input
4 Age Mumeric 8 2 age {1.00.20 ye... 99.00 4 8 = Right ol Ordinal ™ Input
5  Ethnic humeric 8 2 ethnic group {1.00. Malay | 90.00 5 & = Right “ Mominal M Input
& Parod Mumeric 8 o how long have ... [{1.00, Lesst...99.00 & & = Right 1 Ordinal N Input
T Employeel  Mumeric 8 2 opportunities {1.00, Stron.... | 90,00 T |8 = Right ﬁ Scale ™ Input
& Employee2 Mumeric 8 2 mind wander w... {1.00, Stron... | 99.00 8 & = Right &P Scale ™ input
9 Employeed  Mumeric 8 2 type of assign...  {1.00. Stron... |99.00 a 8 = Right & Scale ™ Input
10 Employeed  Mumeric 8 2 effort {1.00, Stron.... | 90,00 10 8 = Right ﬁ Scale & Input
11 Economicl  Mumeric 8 2 raspond all con... {1.00, Stron... | 9000 i1 & = Right ‘P Scale ™ Input
12 Economic2 |Mumeric 8 2 product quality  {1.00. Stron... |93.00 12 8 = Right & Scale N Input
13 Economic3  Mumeric 8 2 customer satisf... {1.00, Stron... |99.00 13 8 = Right é‘ Scala ™ Input
14 Economicd  Numeric 8 2 meximize profits  {1.00, Stron.. | 99,00 14 |8 = Right ‘59’ Scale M input
15 Economict  |Mumeric 8 2 lower operating... {1.00, Stron... | 9900 15 8 = Right & Scale ™ Input
16 Economics  Mumeric 8 2 monitor employ... {1.00. Stron.. | 93.00 16 & = Right & Scala ™ Input
17  Economic?  Mumeric 8 2 long-term strat... {1.00, Stron... 9900 17 8 = Right @9’ Scale ™ Input
18 Legsll Numeric 8 2 environmental |... {1.00, Stron... | 99.00 18 & = Right ‘P Scale N Input
19 Legal2 Mumeric ] 2 legal standards  {1.00, Stron... |99.00 19 & = Right & Scale M Input
20 Legald Mumeric 8 2 confractual obli... {1.00, Stron... | 99.00 20 & = Right ﬁ Scale ™ Input
2 Legad Mumeric 8 2 comply with the_.. |{1.00. Stron_. | 93.00 M 8 F - ﬁsma N Input
22 Legals MNumeric 8 2 law regulating ... {1.00, Stron.. | 99.00 2 8 = Right & Scale M Input
23 Legsk Wumeric 8 2 diversity workpl.. {1.00. Stron... |90.00 23 & = Right ?Smla ™ Input
24 Legal? Numeric |8 2 discrimination i {1.00, Stron._. |99.00 24 8 — & Seale N Input
25 Ethicall Mumeric 8 2 code of conduct  {1.00. Stron... |90.00 25 8 = Right & Scale N Input
26 Ethical2 Mumeric 8 F] professional st {1.00, Stron._. 99.00 % 8 = Right & Scale N Input
27  Ethicald Mumeric 8 2 negative impact... {1.00_ Stron... |99.00 27 8 = & Scale N input
28  Ethicald Mumeric 8 2 trustwerthy com... {1.00, Stron... |99.00 28 8 = Right & Scale M Input
29 Ethical Wumeric 8 2 faimess {1.00. Stron.... | 90,00 29 8 = Right & Scale M Input
30 Ethicalé Numeric 8 2 misconduct {1.00. Stron... |99.00 w0 8 = ﬁsma ™ input
31 Ethical? Mumeric 8 2 provide full and __{1.00_ Stron._. 99.00 3 o8 = Right & Scale N Input
32  Philanthropi... Mumeric 8 2 image of product {1.00, Stron._. | 99.00 32 8 = Right fs::.ua M Input
33  Philanthropi... Mumeric ] 2 perception of b... {1.00, Stron... |99.00 < = Right fScala ™ input
34 Philanthropi._. Mumeric 8 2 corporate image ({1.00. Stron.. | 99.00 M 8 = ﬁsma N Input
35 Philanthropi... Numeric 8 P help the poor |{1.00_ Stron._. | 99.00 s 8 = Right @ Scals N Input
36 Philanthropi.. Numeric ] 2 better local co...  |{1.00. Stron.. | 99.00 3B 8 = Right ﬁsma N Input
37 Philanthropi... Mumeric ] 2 social rasponsi... {1.00, Stron... |99.00 3r 8 = & Scale M input
38 Philanthropi... Numeric 8 2 accomodate go... {1.00. Stron... |99.00 ECIE = Right ¥ Scals N Input
39  Philanthropi... Numeric ] 2 accomodate re... {1.00, Stron... |99.00 4 = Right & Seals ™ Input
Mame Type Width  Decimals Label Values Missing Cotumns Align Measura Role
40  Employee Mumeric 2 2 Mone None @ 10 — 69» Scale N Input
41 Economic Murmeric 8 2 Mone None M 10 = Right & Scale o Input
42  Legal Mumeric 8 2 Mone None 42 10 = Right & Scale “y Input
43 Ethical MNumeric & 2 Mone Hone 43 10 = Right & scale N Input
44 Philanthropic Numeric ] 2 Mone Mone 44 15 = Right & Scals M Input
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Appendix 16: SPSS Data View

oo SR Gender Aos  Eime  Soiod Employest Empoenz|  EPO¥ES3 EMoyest Ecommict Ecoromic? Economic3 Ecomamiod Econamic Econamics Ecoromc] Legali  legsl  Legad  logad  LegalS  logak  Legal
1 100 100 200 400 100 400 500 s00f ! 500 S00 500 500 500 500, .00 s00 ! 80 s00 o9 aoo 0 9 aco %0
z 1.00 1.00 1.00 3.00 1.00 3.00 500 s00f 2 500 00 .00 500 500 500, 500 s00 2 &0 &0 s £00 S0 s £00 00
3 100 1.00 200 3.00 200 200 5.00 an0f * 500 00 .00 400 500 500 400 s00 3 400 400 40 00 00 A1) 800 250
4 100 1.00 1.00 2.00 1.00 200 3.00 20| * 500 200 200 00 500 300, 300 400 £ 409 200 =% 200 20 o a0 am
5 100 100 1.00 400 1.00 300 5.00 soof * 500 500 500 00 500 500, .00 s00 5 200 £ £ - £ &0 0 0
& 100 1.00| 100 200 100 100 400 300] & 500 500 200 2.00| 200 500 4.00 300 L] 800 500 400 500 800 800, 200 £00
7 100 1.00) 200 200, 100 300 400 s00] 7 400 400 500 5.00) 400 500 4.00 400 7 a0 500 400 400 .00 500 500 400
& 1.00 100 200 3.00 1.00 200 500 a0 & 400 £00| 400, 500 400, 500 500 S00 o 400, 400, 00, 500 400 00, 400 “00
° 1.00 100 200 200 300 200 400 a0of @ 200 L 400 4.00, 200 400, 400 200 D 400, S00) 200, 400, 200 00, 00 400
10 1.00 100 200 400 1.00 3.00 500 s00f 10 200 S0 500 .00 500 500, 500 soo | 10 S0, 00 o0 £00 00 00 00 L
e e B B e I < el T w0 aoo  soq s  sw  soo 4o  aco | M S0 500 500 so0 400 500 400 500
z ol a0 so0 400 so0 4w soo s s |2 500 400 500 400 400 480 500 400
13 100 1.00 200 3.00 200 200 5.00 a0l 13 a0, 200 200 5.00) 500 400, 200 400 1B 400 S0 500 00, 400 400 400, a0
" 100 1.00 200 3.00 1.00 300 4.00 400 1 800, 800 500 400, 400 400, 5001 400 14 S0, 400, 00 500 800 400 S0 “00
o 200] 100 e ase e a0 400 sool 8 400 500 400 5.00) 400 500 400 s00 |15 500 soof S0 500 .00 500 500 500
= 100 10 200  ao] 200 200 400 300 18 a0 400 400 300 S0 se0 500 500 |16 S0 500 st s soo| a0 sm0 500
7 1.00 1.00 200 300 1.00 200 400 aoo| 17 500 500 4.00 400 400 500 400 s00 |17 400, 500 00 500 .00 S00 400 “00
8 1.00 100 1.00 3.00 1.00 3.00 400 500 18 400 500 500 500 400 400 500 400 | 18 400 400 400 400 400 500 400 400
19 1.00 100 1.00 3.00 1.00 3.00 500 5.00] 19 500 500 500 5.00 500 00| 00/ 500 |1 S00 S00) .00 500 5.00 500 500 so0
= 100 10 100 300 1o 300 500 500/ s s0  s00 s s s00  s00  so0 |2 S0 500 500 so0  s00 500 S0 500
= 100 100 200 40 100 oo  soo  soo|20 s s so0 s &0 soo  so0  soo |21 500 500 s 500 S0 500 500 500
= T T T T BT N T R T so0  so0  so0 s s ao a0 s | 2 500 400 500 500 500 50 500 400
= T T BT BT T R T B so0 a0 so0 s s a0 s 4o |3 50 40 400 400 400 400 &0 s00
2 10 o0 200 a0 200 200 400 ao0|2t a0 a0 300 a0 s a0 so oo |2 S0 40 a0 a0 40 40 40 200
= 10 100 10 300 o0 200 400 50025 S0 400 500 400 40 a0 s00 500 |35 500 400 500 4o 400 500 a0 500
= 10 100 200 300 10 30 500 s00|2 a0 400 400 500 400 400 400 400 |2 400 500 4t 500 400 500 400 500
2 1.00 1.00| 200 200 200 1.00 300 00| 27 500 400 400 3.00| 300 200 200 300 | 27 500 4.00 200 500 300 200 500 400
» 100 100 200 a0 o0 200 400 50028 580 500 400 300 a0 a0 200 a0 |38 a0 40 300 300 300 400 a0 s
2 1.00 1.00| 200 400 1.00 3.00 500 5.00| 28 500 500 5.00 5.00| 500 500 500 500 | 29 500 5.00 500 5.00 500 5.00 500 500
» 100 100 100 300 o0 20 500 300\ 4 40 S0 500 a0 300 400 400 | a0 400 500 4o 400 a0 a0 400
5 100 100 200 3o o0 2zo0 300 4003 S0 300 400 400 a0 500 300 400 |31 500 500 a0 400 400 480 500 500
= 100 100 100 400 o0 300 500 500\ @ S0 50 s00 500 &0 500 s00 s | 50 s00 s se0 s  s00 o0 00
E 100 100 200 300 o0 300 500 5003 sw s s 500 s s s s |3 50 500 s so0 S0 sm0 &0 s00
% 100 100 200 300 o0 200 400 50034 S00 400 300 a0 400 500 300 400 |3 S0 400 30 a0 300 a0 w0 4
) 100 400 100 400 400 300 500 so03s S0 50 s00 500 500 500 500 500 |3 500 500 s 5o s00 s &0 500
» 100 100 200 300 o0 300 500 5003 s00 500 s00 500 &0 500 500 500 |38 500 500 s 5o so0  s00 5o 500
E 100 100 200 400 100 300 500 so0[3 s00 500 800 500  &00 500 s00 500 |7 500 500 50 500 s00 500 00 500
E3 100 100 200 300 200 200 400 30038 40 a0 300 400 40 500 400 400 |38 S0 s00 300 300 400 300 400 400
= 100 100 200 300 200 200 500 5003w 40 500 s00 s s 4t 400 oo | 500 400 500 50 400 400 a0 s

Philanthrop Philanthrop Philanthrop Philanthrop Philanthrop Philanthrop Philanthror

Etnicalt Ethicair IO e e e g g T Emlayee Logal Phianthvopic

5.00 500 500 1 5.00 5.00 5.00 5.00 5.00 5.00 35.00) won

500 500 500 2 5.00 5.00 5.00 500 500 500 as-m 4000

5.00 200 500 3 5.00 5.00 5.00 5.00 4.00 4.00 a VDﬂ 3800

5.00 300 500 4 4.00 4.00 300 400 400 400 2"m 3100

5.00 500 500 5 5.00 5.00 5.00 5.00 5.00 5.00 35'm 4000

5.00 400 300 ] 4.00 200 3.00 4.00 5.00 4.00 azrm 200 2000

400 500 500 7 5.00 5.00 5.00 4.00 4.00 SZiDﬂ Hiinﬂ 3700

o s00 s || @ S0 400 400 a0 am = o 2500

e w0 sw || ® a0 400 500 500 300 oo o0 w00

=0 S0 s || 0 s 500 500 s sm0 Fre =0 w000

5.00 4.00 500 ALl 5.00 4.00 5.00 4.00 4.00 4.00 3300 3100 36.00

4.00 5.00 4.00 12 5.00 4.00 4.00 4.00 4.00 4.00 30.00 2100 3300

I a0 s || 30 s  ac0  s00  am0  3m 2000 2750 000

e a0 a0 || M 400 400 400 400 400 500 2150 100 oo

4.00 500 4.00 15 5.00 5.00 5.00 5.00 5.00 35,00 3200 3800

3.00 400 300 18 300 3.00 4.00 4.00 4.00 33.00 27.00 27.00

400 400 w00 || 17 500 500 400 500 500 nm 2200 3800

500 a0 a0 | %@ s0 500 400 a0 am m) 3100 3500

500 s s || 1 50 500 500 s sm0 500 2500 w000

500 s s [ 2 500 500 500 500 500 00 3500 000

500 s so |2 500 500 500 500 500 00 3500 000

5.00 5.00 5.00 2 4.00 4.00 5.00 500 400 33.00 32.00 36.00

5.00 4.00 500 | 23 500 500 5.00 400 400 30,00 3200 3700

5.00 4.00 4.00 2 4.00 5.00) 4.00 300 500 25.00 20.00 34.00

4.00 4.00 5.00 25 5.00 4.00) 5.00 500 500 31.00 32.00 39.00

4.00 500 4.00 2% 4.00 4.00 4.00 5.00 5.00 32.00 31.00 3500

300 200 so0 | 27 200 500 400 a2 2500 200 2800

500 so0 a0 | 28 a0 400 500 a0 am 2600 2000 000

500 500 so0 500 500 500 500 500 3500 3500 000

5.00 400 5.00 30 5.00 4.00 4.00 200 5.00 28.00 28.00 34.00

3.00 400 5.00 3 4.00 5.00 5.00 4.00 4.00 30.00 24.00 34.00

5.00 500 5.00 32 5.00 5.00 5.00 5.00 5.00 35.00 35.00 40.00

500 se0 s | @ 500 500 500 500 sm 3800 3800 000

4.00 400 300 34 4.00 4.00 3.00 400 500 25.00 28.00 2000

500 s 500 | o3 500 500 500 500 500 800 3500 000

5.00 5.00 5.00 36 5.00 5.00 5.00 5.00 5.00 35.00 35.00 40.00

500 500 500 | g s s 500 500 500 3500 3500 000

300 400 400 300 300 | 38 a0 a0 a0 30 amo 2600 2800 2800

400 400 500 600 500 | s 500 400 500 a0 awo 3100 3100 3600

Postien  CSR (Gender  Age  Eimc  Perod  Empioeet Empiojee2 Empioyes3 Employesd Economict Economic2 Economic3 Economicd Economich Economich Economic? Logsd  Logas  Lega¥  Legall
o) 100 1.00 200 200 100 S0al 5001 4 500 s00/ 500 5.00/ 500 500/ 500 500 4 00l 00l 500 00| 500
& 100 .00 200 2.00 200 500 4000 4y 400 s00 4.00) 500 500 400 400 s00 4 s00] 500l 00 =00 500
= 100 100 200) 200 100 Soa) 500 45 500 500 500 5.00 500 500 500 S0 g 0] s10] 500 s00 500
:: : :2 ::z igz ::z : 22 Zgz :‘gz 4 500 500 500 500 500 500 500 500 g 500 500 500 s00 500
s > “ s sm 500 s00  s00  so0 500 see
L0 N D BT BT S Sl w s s sm sm s s sx s ea F T
85 100 1.00 1.00) 200 300 ) 4001 4g 500 200 300 a0 500 200 500 500 45 500 200 200 400 5.00)
Gl 100 100 100 200 300 400 500 g 500 400 400 500 s00 a0 so0 s g 200 200 300 so0 4]
@ i i 2o 200 100 so0 a0
- i B e
o N O T T S0 SOl o sl s sw sy sw  sa m | aw P
L 100 001 200 S0 100 L S0 5 500 500 5.00) 5.00 500 500 5.00 500 s 5.00 500 500 5.00 5.00]
= 100 100 200 2.0 100/ L 500 g5 500 500 5.00| 5.00 500 500 5.00 500 2 500 500 500 5.00 5.00]
&) 100 100 100 200 100 500 S0 L] 400 400 5.00| 5.00 400 400 400 a0 s 5.00 500 400 500 .00
& 100 100 100 3.00 100 500, 500, 5 500 500 5.00) 5.00 5.00 500 5.00 500 s4 5.00 500 500 500 5.00]
= 100 1.00 100 200 200 s00 400} g5 400 500 4.00 5.00 4.00 500 5.00 400 5 5.00 400 400 4.00 4.00)
= 100 100 100 200 300 400 S00| " gg 400 5.00 4.00 5.00 4.00 500 500 500 86 5.00 500 300 4.00 4.00)
s 10 0 0 30 200 so0| 500

ES S0 4w 500 500 400 s00 50 500 s 500 s S0 400 aco)
= 100 100 200 200 100 300 400, 8 400 400 3.00| 5.00 4.00 300 5.00 400 S8 300 500 400 4.00 3.00)
L 100 100 200 200 200 300 300/ gg 500 500 4.00 5.00 300 500 5.00 00 s 3.00 3.00) 3.00 500 5.00]
L) 100 100 100 200 200 500 300/ g5 200 300 3.00| 5.00 400 400 300 400 60 4.00 400 3.00 4.00 3.00]
- T e e rl e e I S0 s 500 S0 400 500 400 4m0 o 500 s s s sol
@ Se0 50 500 s 500 500 S00  Sa0 e 500 sw s s sol
s 100 100 100 200 1.00 00, 500 g3 500 500 500 500 500 500 s00 so0 & 500 500 500 500 500)
L] 100 100 100 2.00 200 400 400 gy 500 400 400 300 500 300 400 100 & 500 400 400 200 4.00]
o 100 100 200 1.00) 300 300 400/ o5 400 400 200) 500 s00 100 so0 100 & 200 400 300 a0 500)
» | B e e a0 40 200 300 s00 200 500 5K 300 aso 500 a0 200
= o0 o0l 200) 200 00l 500) s00| & 500 5.00 5.00) 5.00 500 500 500 SO0 67 5.00 500 500 5.00 5.00]
88 500 500 5.00) 5.00 500 500 500 500 68 5.00 500 500 5.00 5.00]
L. 100, 100 200/ 200 300, 400, 200, 6 500 300 4.00 5.00 300 400 400 400 69 5.00 300 500 4.00 5.00]
w) 100, 100 200 200 100 500 S0, 70 500 500 5.00| 5.00 500 500 500 so0c 7O 5.00 500 500 5.00 5.00]
i 100 100 200 3.0 100 Soa) 400 4, 500 500 4.00 4.00 400 500 400 a0c T 4.00 400 400 5.00 5.00]
= 100 100 200) 300 100 500, 500, 2 500 500 5.00| 5.00 500 500 500 so0c 72 5.00 500 500 5.00 5.00]
: : :2 ::z igz 1::2 : 22 ;gz ‘;‘gz L] S0 500 500 500 00 500 S0 sa0 7 500 s00| 500 800 500
i 1.00 300 5.00) 1.00 1.00 100 200 100 T4 1.00 200 100, 400 200
= 100 100 100/ 2.00 100/ S0 500 g 500 4.00 4.00 400 4.00 400 4.00 a0 7S 500 500 400 s00| 300
i 100 100 100 200 100 400, S0 76 400 500 5.00| 5.00 400 500 500 500 76 400 500 500 400 400
w 100 100 200 200 100 500, 500, ” 500 500 4.00 5.00 500 500 500 so0 7T 400 500 4.00 400 400
L] 100 100 200 300 100 500 400 75 500 400 4.00) 400 500 400 500 a0 T8 400 400 500 500 400
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Feem— Phiantcp Prilsntrop Phianibecp Phlsnieop Phianibecp Phisvop Phiantiecp
EMcall  Enkal Eiked  Eficel  Encals  Einkal  Emcar o e e ics 6 ic8 i Economic ogel Eihical Philantheopic
) 500 500 s0g 500 sm 500 2000
) 500  se0 s  s00]  seo|  soo 500 soof e 1500 500 00 oo
@ 400 400 4w0| 500 se0  soo 400 soof )4t 500 500 400 400 400 400 Ly 2200 200 3100 %00
Va2 500 500 500 500 500 500 2000 5 -
2 s sw| Eml sl el s soo ool M8 = s o - e e 3500 800 00 T
) so sol ml sw| sl so s sl LS s w0 P s 20w 3500 500 =00 P
w 500 500 se0 500 560 500 500 soof . LN 3500 3500 =00 wm
. 500 500 s 500 500 seo  son  soof )45 500 S0 500 s sm 500 20 |0 3500 3500 200 T
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Appendix 17: Alpha Value for Dependent Variable: Employee Engagement

Scale: Employea

Case Processing Summary

M %

Cases  Valid 150 1000

Excluded® 0 o

Tatal 150 1000

a. Listwise deletion based on all variables
in the procedure.
Reliability Statistics
Cronbach's
Alpha Based on
Cronbach's Standardized
Alpha ltermns M of ltems
T4 743 4
Inter-ltem Correlation Matrix
mind wander
wen doing my type of
opportunities wiork assignmant affort
opportunities 1.000 281 378 508
mind wander wen doing my 2m 1.000 A2 446
work
type of assignment Ara A52 1000 445
affiort 509 A46 A45 1.000
Itemn-Total Statistics
Scale Mean if Scale Variance if Comected lbem- Sguared Multiple
ltem Delsted Iltern Deleted  Total Cormelation Correlation
opportunities 135133 3.245 A 288
mind wander wen doing my 13,5467 3.243 501 279
work
type of assignment 135933 2914 544 A2
effiort 13.5067 3.124 G049 83
Item-Total Statistics
Cronbach's
Alpha if Item
Deleted

opportunities 06
mind wander wen daing my 00
work
type of assignment 678
affort 643

Scale Statistics
Mean Variance  Std. Deviation M of ltems
18.0533 5.125 226377 4
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Appendix 18: Alpha Value for Independent Variable: Economic

Scale: Economic

Case Processing Summary

N %
Cases Valid 150 100.0
Excluded™ [] 0
Total 150 100.0
a. Listwise deletion based on all variables
in the procedure.
Reliability Statistics
Cronbach's
Alpha Based on
Cronbach's Standardized
Alpha Items M of ltems
B48 848 7

Inter-item Correlation Matrix

respond all customar

consumer satisfaction as

complaint product quality indicator maximize profits
respond all consumer 1.000 ] 348 367
complaint
product quslity 75 1.000 442 ag7
customer satisfaction a5 346 A4z 1.000 388
indicator
maximize profits 367 497 389 1.000
lower oparating costs 255 44 416 528
monitor employee's. 352 459 500 596
productivity
long-term strategies 328 369 458 632

Inter-item Correlation Matrix

monitor
lower opersting  employee's long-term
casts productivity strategies
respond all consumer 285 E 326
complaint
product quality A4 459 360
customer satisfaction as A8 500 450
indicator
maximize profits 528 506 632
lower operating costs 1.000 571 288
manitor employee's 571 1.000 532
productivity
long-term strategies 388 532 1.000
Item-Total Statistics

Scale Meanif  Scale Variance if Comected ltem-

Squared Multiple

ftem Deleted Item Deleted  Total Correlation  Carrelation
respond all consumer 272000 12336 47 216
complaint
product quality 27.1667 11.361 578 356
customer satisfaction as 271733 11.648 500 425
indicator
maximize profits 27.1033 10.604 702 566
lower oparating costs 27.4867 11.670 583 306
monitor employee's 271867 11.120 T2 550
productivity
long-term strategies 27.1533 11124 620 465
Item-Total Statistics
Cronbach's
Alpha if ltem
Delsted

respond all consumer 849

complaint

product quality 831

customer satisfaction as B28

indicator

maximize profits a1z

lower operating costs 830

monitor employee’s 810

productivity

long-term strategies 825

Scale Statistics
Mean Variance = Std. Deviation M of ltems
31.7067 15.162 3.89380 T
Reliability

Responsibility
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Appendix 19: Alpha Value for Independent Variable: Legal Responsibility

Scale: Legal

Case Processing Summary

M %
Cases Valid 150 100.0
Excluded™ a ii]
Total 150 100.0
a. Listwise daletion based on all variables
in the procedura.
Reliability Statistics
Cronbach's
Alpha Based on
Cronbach's Standardized
Alpha Iterns M of ltems
BE2 862 7

Inter-item Correlation Matrix

environmental contractual  comply with the
legal standards _cbligation lawr

environmental laws, 1.000 498 53 654
legal standards 436 1.000 368 515
contractual obligaticn 533 368 1.000 555
comply with the Law 654 515 555 1.000
Iaw regulating hiring and 523 574 384 513
smplayes bensfits
diversity workplace 484 412 483 68
discrimination in smployee's 425 a7 308 a4

compensation and promotion

Inter-item Correlation Matrix

5w reguiating discrimination in
hiring and employee's
employee diversity | compensation
beneiits workplace and promotion
envirenmental laws 523 484 425
Iegal standards. 571 a2 a7
contractual obligation 384 483 306
comply with the law 513 468 a1
Iaw reguisting hiring and 1.000 404 450
employes bensfits
diversity workplace 404 1.000 A48
discrimination in employee's 450 a8 1000

compensation and promotion

Item-Total Statistics

Scale Mean i Scale Variance if  Cormected ltem- | Squared Muliple

Item Deletad Item Deleted  Total Correlation Correlation

environmental laws. 27.0333 12.153 706 528
legal standards 26 9600 12.696 833 438
contractual obligation 26,9800 13,000 582 400
comply with the law 27.0267 1245 0 531
Iaw regulsting hiring and 27.0000 12.850 836 411
employee beneiits

diversity workplace 269533 13150 613 306
discrimination in employee's 26,0267 13625 538 315

compensation and promotion

Item-Total Statistics

Cronbach’s
Alpha if ltem
Deleted

environmental laws 832
Iegal standards 842
contractual obligation 850
comply with the law 831
Iaw reguiating hiring and 842
employee benefits
diversity workplace 845
discrimination in empiayee's. 855

compensation and promotion

Scale Statistics
Mean | Variance | Sid. Deviation M of tems
314800 17.087 413484 7
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Appendix 20: Alpha Value for Independent Variable: Ethical Responsibility

Case Processing Summary

M %

Cazes  Valid 150 100.0

Excluded” 0 0

Total 150 100.0

a. Listwise delation based on all variables
in the procedure.
Reliability Statistics
Cronbach's
Alpha Based on
Cronbach's Standardized
Alpha ltems N of liems
856 857 7
Inter-ltem Correlation Matrix
negative impacts
professional of actiitity on trustworthy
code of conduct standard ‘OUr Community company

code of conduct 1.000 402 464 553
professional standard 492 1.000 536 A48
negative impacts of activitity 484 536 1.000 557
on our community
trustwerthy company 553 448 557 1.000
faimess 402 A55 521 A8T
misconduct -398 -362 424 AT
provide full and accurate 440 425 548 544

information to all customers

Inter-item Correlation Matrix

provide full and

‘Baccurate
information to all
faimess | misconduct | customers

code of conduct 403 308 440
professional standard 455 362 425
negative impacts of activitity 521 424 548
on our community
trustworthy company 487 470 544
faimesa 1.000 2351 422
misconduct 351 1.000 are
provide full and accurate 422 ara 1.000

information to all customers

Item-Total Statistics

Scale Mean if  Scale Varisnce if  Cosrected lbem-  Squared Muitiple

itam Dealated Item Delated Total Corredation Correlation

code of conduct 26.9000 12.641 817 404
professional standard 26,0400 12.330 608 304
negative impacts of actvilty 27.0267 11.520 605 4g7
O our community

trustworthy company 27.0267 11.305 606 502
faimess 26,0467 12.118 590 362
misconduct 26,0733 12.483 526 288
provide full and accurate 26.9867 12.510 £21 405

information to all customers

Item-Total Statistics

Cronbach's
Alpha if llem
Delated
code of conduct 837
professional standard A38
negative impacts of activitity A2
on our community
trustworthy company 624
faimess B40
misconduct .as0
provide full and accurate A36
information to all customers
Scale Statistics
Mean Varance S Deviation M of lkems
314667 16.143 401786 T
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Appendix 21: Alpha Value for Independent Variable: Philanthropic
Responsibility

Scale: Philantropic

Case Processing Summary

N %
Cases Valid 150 100.0
Excluded™ ] Q
Totsl 150 1000

a. Listwise deletion based on all variables
in the procedure.

Reliability Statistics

Cranbach's
Alpha Based on
Cronbach's | Standardized
Alpha tams Nof tams.
8ot 890 8
Inter-ltem Correlation Matrix
perception of
business
imageofproduct  conduct  corporate image help the poor
image of product 1.000 ar0 450 408
percaplion of business 470 1.000 527 501
conduct
corporate image 459 s21 1000 520
help the poor 488 501 520 1.000
btier local community 528 568 5717 Y
social respansibility 534 539 550 589
accomodate govemnmental 379 am8 427 441
request
accomodate requests for 342 537 515 43
NGOs
Inter-ltem Correlation Matrix
accomodate accomodate
batter local social governmental raquests for
ity ibil request NGOs
image of product 528 534 B 342
percaption of business 560 539 476 537
conduct
corporats image 577 550 427 515
heip the poor 614 589 441 438
better local community 1.000 B35 526 an
social responsibility B35 1.000 508 A78
accomodate governmental 526 508 1.000 437
request
accomodate requests for Aan 478 437 1.000
NGOs
Item-Total Statistics
Scale Meanif  Scale Variance if Comected ltem-  Sguared Muliiple
ltem Deleted Item Deleted  Total Correlation Correlation
image of product 313533 18.015 601 385
perception of business 314333 17.012 B84 ABE
conduct
corporate image 31.3867 16.806 75 a77
help the poor 31.3600 17.279 582 488
better local community 31.366T 16.900 I 581
social responsibility 31.4400 16.400 750 S82
accomodate governmental 31.3933 17.717 615 423
request
accomodate requests for 31.3800 18.224 583 410
NGOs.
Item-Total Statistics
Cronbach’s
Alpha if ltem
Deleted
image of product 883
perception of business 875
conduct
corporate image 876
help the poor 875
better local community 870
social responsibility 868
accomodate govemmentsl Ba2
request
accomodate requests for B84
NGOs.
Scale Statistics
Mean Variance  Std. Deviation N of kems
35.8733 22272 4.71937 8
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Appendix 22: Google Form Survey Response

Acknowledgement of Notice |_D Copy

150 rezponses

@ | have been notified and that | heraby
understood, consented snd agread per
UTAR above notice.

@ | disagree, my personal data will not be

processad.

Are you currently working at executive or managerial position in the bank I_D Copy
150 responses

® e

@ Mo (If no, then this questionnaire is not

relevant to you, thank you for your time. )
100%

Are you aware about the CSR activity of the bank? I_D Copy

130 responses

® vas
@ No (If no, then this questionnaire is not
relevant to you, thank you for your time. )
100%
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Gender 1O copy

150 responses

® Male
@ Female

Age |_D Copy
150 responses

@ 20 years old and below

@ 21 to 30 years oid

@ 31 to 40 years oid

@ 41 to 50 years old

@ 51 years old and above
Ethnic Group O copy
150 responses

@ Malay

@ Chinese

@ Indian
How long have you been working for this (current) organization? |_D Copy

150 responses

@ Lessthan 1 year
@ 1-5y=ars

® 5- 10 years
@ Above 10 years
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Appendix 23: Coefficient Range

Coefficient range Strength

+0.91 to £1.00 Very strong

+0.71 to £0.90 High

+0.41 to +0.70 Moderate

+0.21 to +0.40 Small but definite relationship
+0.00 to +0.20 Slight, almost negligible

Source: Adapted from Mohamed, R. K. M. H., Nor, C. S. M., Hasan, N. A.,
Olaganthan, V., & Gunasekaran, Y. (2013). The impact of an organization's
culture towards employees' performance: A study on the frontline hotel

employees. International Journal of Academic Research in Business and Social

Model R

Sciences, 3(8), 1.

Appendix 24: Model Summary

Model Summary

Change Statistics

Adjusted R Std. Error of the R Square

R Square Square Estimate Change F Change

df1

1 8827

779 772 1.07984 779 127.460

Model Summary

Change Statistics

Model df2

Sig. F Change

1 145

<.001

a. Predictors: (Constant), Philanthropic, Economic, Ethical, Legal

Appendix 25: ANOVA

ANOVA®
Model Sum of Squares df Mean Square F Sig.
1 Regression 594.496 4 148.624 127.460 <.001°
Residual 169.077 145 1.166
Total 763.573 149

a. Dependent Variable: Employee

b. Predictors: (Constant), Philanthropic, Economic, Ethical, Legal
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Appendix 26: Coefficients

Coefficients”
Standardized
Unstandardized Coeflicients Cosflicients Collinsarity Statistics

Model B Std. Error Beta I Sig Tolerance VIF
1 {Constant) 1.989 738 2604 .08

Economic 040 058 069 B76 500 147 6.810

Legal 054 055 .0as a7 333 148 6.699

Ethical 138 056 245 2456 015 153 6.535

Philanthropic 244 o4 509 5.908 <.001 206 4.854

a. DependentVariable: Employee

Appendix 27: Stepwise Backward
= Regression

[DataSet1] C:\WUsers\WUsenOneDrive\DesktopwtarlY3S1\SPSS NEW 150_1.sav

Variables Entered/Removed®

Variables Variables
Model Entered Removed Method

1 Philanthropic, . Enter
Economic,
Ethical, Legal”

2 . Economic Backward
(criterion:
Probability of F-
to-remove >= .
100).

3 . Legal Backward
(criterion:
Probability of F-
to-remove >= .
100).

a. Dependent Variable: Employee
b. All requested variables entered.

Model Summary

Change Statistics
Adjusted R Std. Error of the R Square

Model R R Square Square Estimate Change F Change df1 ar2 Sig. F Change
1 882* 779 172 1.07984 79 127460 4 145 <001
2 882° 778 773 1.07783 -.001 457 1 145 500
3 880° 775 772 1.08166 -.003 2.049 1 146 154

a. Predictors: (Constant), Philanthropic, Economic, Ethical, Legal
b. Predictors: (Constant), Philanthropic, Ethical, Legal
¢. Predictors: (Constant), Philanthropic, Ethical

ANOVA?
Sum of
Model Squares df Mean Square F Sig.
1 Regression 594 496 4 148.624 127.460 <001®
Residual 169.077 145 1.166
Total 763.573 148
2 Regression 593.964 3 197.988 170428 <.001°
Residual  169.609 146 1162 '
Total 763573 149 | |
3 Regression 591.584 2 295.792 252.814 <.001"
Residual 171.990 147 1.170
Total 763.573 148

a. DependentVariable: Employee

b. Predictors: (Constant), Philanthropic, Economic, Ethical, Legal
c. Predictors: (Constant), Philanthropic, Ethical, Legal

d. Predictors: (Constant), Philanthropic, Ethical
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Coefficients”
Standardized
Unstandardized Coefficients Coefficients
Model B Std. Error Beta t Sig

1 (Constant) 1.989 738 2.694 008
Economic .040 .059 069 676 .500
Legal .054 055 .098 a7 333
Ethical 138 056 245 2.456 .015
Philanthropic 244 041 509 5.908 <.001
2 (Constant) 2.1058 117 2936 004
Legal .07 .048 128 1.431 154
Ethical 1563 .052 272 2.956 004
Philanthrapic 248 041 518 6.103 <.001
3 (Constant) 2.220 715 3.106 002
Ethical 193 044 342 4.404 <.001
Philanthropic 272 .037 567 7.300 <.001

a. DependentVariable: Employee

Excluded Variables®

Collinearity

Partial Statistics

Model Betaln t Sig. Correlation Tolerance
2 Economic 069" 676 500 056 147
3 Economic 1145 1247 214 103 184
Legal 129° 1.431 154 118 187

a. Dependent Variable: Employee
b. Predictors in the Model: (Constant), Philanthropic, Ethical, Legal
¢. Predictors in the Model: (Constant), Philanthropic, Ethical

Page 108 of 110



	Copyright @ 2024
	DECLARATION
	ACKNOWLEDGEMENTS
	DEDICATION
	LIST OF TABLES
	LIST OF FIGURES
	LIST OF ABBREVIATIONS
	LIST OF APPENDICES
	PREFACE
	ABSTRACT
	CHAPTER 1: RESEARCH OVERVIEW
	1.0 Introduction
	1.1 Research Background
	1.2 Research Problem
	1.3 Research Objective
	1.3.1 General Objective

	1.4 Research Question
	1.4.1 General research questions
	1.4.2 Specific research questions

	1.5 Hypotheses of the Study
	1.6 Research Significance
	1.7 Chapter Layout
	1.8 Chapter Summary
	CHAPTER 2: LITERATURE REVIEW
	2.0 Introduction
	2.1 Underlying theories
	2.2 Review of variables
	2.2.1 Employee Engagement
	2.2.2 Corporate Social Responsibility
	2.2.2.1 Economic responsibility
	2.2.2.2 Legal responsibilities
	2.2.2.3 Ethical responsibilities
	2.2.2.4 Philanthropy responsibility


	2.3 Hypotheses Development
	2.4 Proposed Theoretical/ Conceptual Framework
	2.5 Chapter Summary
	CHAPTER 3: METHODOLOGY
	3.0 Introduction
	3.1 Research Design
	3.2 Data Collection Methods
	3.2.1 Primary Data

	3.3 Sampling Design
	3.3.1 Target Population
	3.3.2 Sampling Frame and Sampling Location
	3.3.3 Sampling Elements
	3.3.4 Sampling Technique
	3.3.5 Sampling Size

	3.4 Research Measurement
	3.4.1 Questionnaire Survey
	3.4.2 Pilot Test
	3.4.3 Filter Questions

	3.5 Construct Measurement
	3.5.1 Scale Measurement
	3.5.1.1 Nominal Scale
	3.5.1.2 Ordinal Scale
	3.5.1.3 Interval Scale
	3.5.1.4 Ratio scale

	3.5.2 Origin of Construct

	3.6 Data Processing
	3.6.1 Data Checking
	3.6.2 Data Editing
	3.6.3 Data Coding
	3.6.4 Data Transcribing

	3.7 Data Analysis
	3.7.1 Descriptive analysis
	3.7.2 Reliability Analysis
	3.7.2.1 Employee Engagement
	3.7.2.2 Economic Responsibility
	3.7.2.3 Legal Responsibility
	3.7.2.4 Ethical Responsibility
	3.7.2.5 Philanthropic Responsibility

	3.7.3 Inferential Analysis
	3.7.4 Multiple linear regression

	3.8 Summary
	CHAPTER 4: RESEARCH RESULTS
	4.0 Introduction
	4.1 Descriptive Analysis
	4.1.1 Respondent Demographic Profile
	4.1.1.1 Executive/ Managerial Position
	4.1.1.2 Awareness of CSR Activities of the Bank
	4.1.1.3 Gender
	4.1.1.4 Age
	4.1.1.5 Ethnic Group
	4.1.1.6 Working Period

	4.1.2 Central Tendencies Measurement of Constructs

	4.2 Scale Measurement
	4.3 Inferential Analysis
	4.3.1 Multiple Regression Analysis
	4.3.2.1 Interpretation of R square
	4.3.2.2 Interpretation of ANOVA table
	4.3.2.3 Interpretation of Coefficients
	4.3.2.3.1 Multicollinearity Test
	4.3.2.3.2 Economic responsibility
	4.3.2.3.3 Legal responsibility
	4.3.2.3.4 Ethical responsibility
	4.3.2.3.4 Philanthropic responsibility
	4.3.2.3.5 Stepwise Backward
	4.3.2.3.6 Regression equation

	4.3.2.4 Highest Contribution
	4.3.2.5 Lowest contribution


	4.4 Conclusion
	CHAPTER 5: DISCUSSION AND CONCLUSION
	5.0 Introduction
	5.1 Discussion of Major Findings
	5.2 Implications of Study
	5.2.1 Theoretical implications

	5.3 Limitations of the Study
	5.4 Recommendations for Future Research
	5.5 Conclusion
	References
	Appendices

