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PREFACE 

 

In today’s consumer-driven world, personal debt has become a pressing financial 

concern, particularly among young adults who are navigating the transition to 

independent living. The increasing availability of credit, coupled with lifestyle 

aspirations and social influences, has made debt management a crucial topic of study. 

This research focuses on understanding how various factors contribute to the 

accumulation of personal debt. 

 

This study examines the relationships between peer influence, financial literacy, 

spending behaviour, social media, psychological factors, and their impact on personal 

debt accumulation. Data for this research were collected through a structured 

questionnaire distributed to Generation Z aged 21 to 28 in the Federal Territory, Penang, 

Selangor, and Johor, Malaysia, with responses gathered from a representative sample 

of participants. The questionnaire was designed to assess the extent to which each factor 

shapes personal debt. 

 

The outcomes of this study are intended to provide valuable insights into the 

determinants of personal debt among Gen Z Malaysians. These findings may serve as 

a reference for policymakers, educators, and financial institutions in developing 

targeted financial education programmes and debt management strategies. Furthermore, 

the results may assist higher education institutions in creating awareness initiatives to 

equip young adults with the knowledge and skills necessary to manage their personal 

finances effectively and avoid excessive debt burdens. 
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ABSTRACT 

 

In recent years, the issue of personal debt accumulation has become increasingly 

prevalent in Malaysia. This study seeks to examine the influence of peer influence, 

financial literacy, spending behaviour, social media, and psychological factors on 

personal debt accumulation among Generation Z aged 21 to 28 in the Federal Territory, 

Penang, Selangor, and Johor. The proposed framework draws on the theory of planned 

behaviour, life-cycle hypothesis, impulse buying theory and social learning theory to 

explain the relationship between these factors and personal debt accumulation. The 

problem statement addresses the growing concern over high debt levels, driven by 

rising living costs, stagnant wages, easy access to credit, and weak financial literacy. 

Surveys show that a large share of Gen Z spend all or more than their income and lack 

adequate emergency savings, placing them at higher risk of unsustainable debt. A 

quantitative research approach was adopted, with primary data collected through a 

structured questionnaire. 400 valid responses were obtained and analysed using SPSS 

31.0. The findings revealed that each independent variable significantly impacts 

personal debt accumulation, with varying levels of influence across the factors 

examined. The study’s results provide valuable insights for policymakers, financial 

educators, and institutions to develop targeted strategies aimed at improving financial 

literacy, promoting responsible spending habits, and reducing debt vulnerability among 

Gen Z. Moreover, the research serves as a reference for future studies related to 

personal finance and debt management in similar demographic contexts. 

 

Keywords: Personal Debt Accumulation; Peer Influence; Financial Literacy; Spending 

Behaviou; Social Media; Psychological Factors 

 

Subject Area: HG3691-3769 Credit. Debt. Loan 
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CHAPTER 1: RESEARCH OVERVIEW 

 

 

1.0 Introduction 

 

In this chapter, the study’s background will provide a concise outline of the key issues 

and research environment. Besides, research objective and questions shall be presented 

accordingly. Furthermore, the study's possible contributions to the reader are 

highlighted in the section on the study's importance. Lastly, this chapter summarize the 

conclusion. 

 

 

1.1 Research Background 

 

Financial landscape in Malaysia has changed dramatically in current years, shaped by 

rising living costs, economic volatility, and increasing dependence on credit facilities 

(Bank Negara Malaysia, 2022). Within this context, Generation Z (Gen Z) has emerged 

as a particularly vulnerable demographic. Despite being the most digitally literate and 

highly educated generation to date, many young Malaysians face mounting financial 

pressures that compromise their overall well-being (Tan, 2024). The prevalence of 

personal debt, coupled with limited financial literacy, underscores the urgency of 

examining the structural and behavioural factors that contribute to financial 

vulnerability among Gen Z. 
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Moreover, debt and bankruptcy are closely related financial concepts. These concepts 

are often discussed together due to their cause-and-effect relationship. Debt refers to a 

financial liability incurred through borrowing, whereby an individual or organization 

is obligated to pay the borrowed principal, often accompanied by interest, within a 

specified timeframe (Suter, 2014). While bankruptcy can be defined as the legal process 

through which a debtor is declared bankrupt by a court order, and the Director General 

of Insolvency distributes their assets to creditors (Malaysia Department of Insolvency, 

2025). It is an essential component of modern financial systems, facilitating access to 

commodities, services, and investment opportunities that exceed immediate income 

capabilities. However, excessive or inadequate debt management can result in financial 

distress, reduced quality of life, and long-term socio-economic implications, 

particularly among vulnerable groups such as young adults (Turunen & Hiilamo, 2014). 

According to Nor et al. (2019) highlighted that approximately half of all financial 

distress cases were attributed to inadequate budgeting practices. Other prevalent 

contributing factors included business failures, healthcare-related costs, and 

unemployment. 

 

Nowadays, bankruptcy problems are common and can happen in every country, 

including Malaysia (Selvanathan et al., 2016). Especially when the COVID-19 

pandemic occurred in 2020. In 2020, the COVID-19 pandemic brought significant 

negative impacts on the global supply chain and economy, causing the unemployment 

rate to increase and linked to a reduction in consumer demand (Chai et al., 2024). 

According to Irum and Hudgins (2021), a total of 630 United States companies declared 

bankruptcy, reaching the worst in the current 10 years because of the COVID-19 

pandemic. At the same time, the total global debt levels also surged dramatically, 

reaching 263 percent of global GDP in 2020, the most since at least 1970 (Kose et al., 

2021). 

 



A STUDY ON DEBT BURDEN AMONG GEN Z MALAYSIAN: KEY FACTORS INFLUENCING 

PERSONAL DEBT ACCUMULATION 

 

 

Page 3 of 173 
 

As mentioned by Wirz (2024), the global corporate debt defaults reached their highest 

monthly level since October 2020, reflecting widespread insolvency pressures driven 

by high interest rates and leveraged loan exposures in 2024. These global trends 

highlight the importance of examining the structural weaknesses within the corporate 

and financial systems that were made clear during the COVID-19 pandemic. It is 

crucial to investigate how the rise in bankruptcies and debt defaults was caused by poor 

risk management procedures, excessive levels of indebtedness, and a lack of crisis 

preparedness. Gaining an understanding of these elements can help future company 

finance strategies and more robust economic policies be developed. 

 

While corporate debt surged during the pandemic, household and personal debt also 

rose sharply in many countries, adding to the threats to financial stability. According to 

Dabla-Norris & Furceri (2025), debt accumulation is now higher and rising faster in 

nearly 80% of the global economy, driven by persistently high interest rates, weak 

growth, and high fiscal deficits. This shows that the trend is not limited to public or 

corporate debt but also affects household debt, increasing significantly. One of the 

examples is Thailand’s household debt, which peaked at 95.5 percent of GDP in the 

first quarter of 2021, making Thailand have one of the highest rates of household debt 

among emerging markets (Xu, 2025). 

 

In Malaysia, the COVID-19 also had a big effect. For example, the manufacturing of 

consumer goods was badly affected, and the economy was negatively affected due to 

business closures and declining consumer incomes (Yusuf & Oyelakin, 2022). These 

issues emphasize the financial strain that causes increasing insolvency risks. Data from 

AKPK further illustrates the severity of this issue, reporting that more than 53,000 

Malaysians under the age of 30 collectively owe nearly RM1.9 billion, largely from 

credit cards and personal loans. Notably, those aged 28 to 30 represent the largest share 

of applicants for debt restructuring, showing that financial strain emerges early in 

adulthood. These findings point to the urgent need for strong financial management 
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skills and reflect the risks associated with lifestyle pressures, rising living expenses, 

and dependence on unsecured credit. With personal debt levels among Gen Z 

continuing to rise, investigating the underlying factors influencing their borrowing 

patterns is both timely and essential (Tan, 2024). 

 

These economic challenges have increased Malaysia’s household debt on the economy 

and the individuals in Malaysia (Yahya et al., 2023). At the same time, the problem of 

household debt has been closely linked to difficulties in repaying the outstanding debt 

and facing bankruptcy (Zain et al., 2019). According to Table 1.1, the highest number 

of bankruptcy cases in the past five years is 8351 cases, recorded in 2020. From 2021 

to 2023, the number of bankruptcy cases had slightly decreased. However, the pattern 

reverted in 2024, indicating ongoing financial stress. 

 

In 2025, Malaysia’s high household debt will continue to limit consumer spending 

despite a stable economic outlook. Household debt reached 69.5% of GDP in Q4 2024, 

increasing concerns about lower discretionary income and borrowing ability (Chua, 

2025). According to Malay Mail (2025), household finances are being strained by high 

loan payment costs, inflation in essentials such as food and fuel, and deteriorating 

consumer confidence, which averaged only 87.1 in Q1 2024. Global uncertainties, such 

as supply chain disruptions and trade conflicts, put extra pressure on consumer 

purchasing power. While moderate spending growth is expected, structural issues 

related to personal debt accumulation remain considerable and warrant more 

investigation. 

 

The repayment of PTPTN loans has emerged as a growing concern in Malaysia, with 

1.2 million borrowers collectively owing RM10.8 billion in 2023. Many young 

graduates struggle to service their loans due to low incomes, unemployment, and rising 

living expenses, while some delay payments because of weak financial discipline or 
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expectations of government relief. The issue is further compounded by limited financial 

literacy and inconsistent enforcement. Despite measures such as salary deductions, 

flexible repayment plans, and temporary deferments, a large number of borrowers have 

yet to begin repayment. This reflects how education loans, though crucial in providing 

access to higher education, have also become a major contributor to long-term personal 

debt among Malaysian youths (Maran, 2025). 

 

Young Malaysians are increasingly vulnerable to financial challenges, with the rising 

cost of living and economic uncertainty affecting the way they spend, manage, and save 

their income. Studies indicate that financial literacy, financial behaviour, and 

psychological traits such as locus of control are critical in determining their financial 

well-being (Sabri et al., 2023). However, even highly educated youths earning only 

minimum wages face significant financial stress, highlighting income limitations as a 

major factor driving reliance on personal debt. 

   

 

1.2 Problem Statement 

 

Focusing on Generation Z (Gen Z), Table 1.1 shows that approximately 16.61% of 

individuals below 25 years old and those aged between 25 to 34 years face bankruptcy 

issues in the current five years. Although the overall bankruptcy rate is considered low 

compared to older age groups, the financial burden among Gen Z remains a concern. 

However, existing research on personal debt in Malaysia has predominantly focused 

on Generation Y (Gen Y), with limited attention paid specifically to Gen Z. For instance, 

Zainol et al. (2016) investigated the causes of personal debt in young Muslims. People 

with debt issues between the ages of 25 and 45 make up the study's population. 

Moreover, Zainudin et al. (2019) highlighted the alarming indebtedness behavior 
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among working members of Gen Y. Therefore, this study places greater emphasis on 

Gen Z, as they are a key demographic of interest. 

 

According to the Malaysia Department of Insolvency (2024), Selangor, Federal 

Territory, Johor, and Penang are the four states with the most bankruptcy cases in 2024. 

These states reflect economically vibrant, highly urbanized areas with generally higher 

living expenses and credit availability. This study will concentrate on Gen Z individuals 

who live in these four states because of the high concentration of bankruptcy cases in 

these areas. Targeting these states allows for a more meaningful investigation into the 

debt burden faced by youth in urban environments.  

 

Since personal income can be depleted quickly, many seek alternative funding sources, 

including online lenders and traditional banks (Daud et al., 2024). Nowadays, many 

Gen Z rely on various credit options such as buy now, pay later (BNPL) services, 

personal loans, and credit cards, causing their financial vulnerability to increase. Bank 

Negara Malaysia (2022) stated that 44% of BNPL users are individuals between the 

ages of 18 and 30, and more than 80% of those users have a low income, earning below 

RM3,000 per month. This indicates that most of the users of BNPL services are young 

and lower-income Malaysians. Hamid (2025) also mentioned that the younger 

generations are currently facing an increasingly heavy debt burden due to the rise of 

consumer credit and financial transactions in daily life. Therefore, Gen Z should 

manage their debt wisely to prevent debt accumulation. 

 

Additionally, the financial independence of Gen Z has been greatly influenced by 

global pandemics, rapid technological advancements, and changing cultural norms, 

leading to the accumulation of significant personal debt (Spohn, 2024). Rising higher 

education costs have driven many individuals in this generation to take on substantial 

student loans, motivated by the belief that advanced qualifications will enhance career 
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prospects (Rubin et al., 2024). However, after graduation, they are met with a 

competitive job market, where high unemployment rates among recent graduates 

further aggravate their financial challenges, making debt repayment and career stability 

more difficult to achieve (Malay Today, 2024). 

 

Stagnant wages and increasing living expenses, including costs for housing, 

automobiles, and healthcare, have intensified financial strain on Gen Z, hindering their 

ability to manage daily expenses effectively (Spohn, 2024). Over the years, Malaysia 

has seen a significant rise in living costs, impacting both essential items such as 

groceries and transportation, as well as major expenditures. However, wage growth has 

not matched inflation, diminishing purchasing power for many young individuals (The 

Star, 2023). Additionally, rising production costs have increased indebtedness, 

threatening young workers' financial well-being (Abdullah et al., 2019). Notably, 42% 

of young people borrow due to financial constraints, while 22% cite inflation and 21% 

attribute it to the influence of luxury lifestyles (Abdul Mulup et al., 2024; Muhammad 

Amnan, 2023). 

 

Moreover, growing financial pressures have significantly impacted the mental well-

being of Gen Z. Ongoing concerns about job security, financial stability, and future 

career opportunities have contributed to heightened levels of stress and anxiety (Turner, 

2025). Social influences often contribute to financial dissatisfaction, leading 

individuals to adopt others' lifestyles through debt (Daud et al., 2024). Furthermore, 

weak financial literacy among young Malaysians exacerbates the issue of personal debt. 

Surveys highlight that between 60% and 75% of youths’ income is spent on utilities 

and daily expenses, leaving only 5% to 10% for savings and investments. The Ringgit 

Plus Malaysian Financial Literacy Survey (2023) revealed that 51% of Gen Z 

Malaysians spend all or more than what they earn each month, while the Securities 

Commission’s Youth Capital Market Survey found that many young people lack 

confidence in investment decisions and have limited understanding of financial 
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concepts. Similarly, the FIMM Investors’ Financial Literacy Survey (2021) showed that 

80% of non-investors were unaware of basic investment products such as unit trusts 

and private retirement schemes. These findings underscore a critical gap in financial 

literacy, which, combined with rising living costs, increases Gen Z’s vulnerability to 

debt accumulation (The Star, 2024). 

 

According to Gontusan (2025), the state of financial literacy in Malaysia is not entirely 

clear. Only 36% of Malaysians, according to a 2023 study, understood basic financial 

concepts including inflation, interest rates, and risk diversification, which is less than 

the 42% global average. While literacy levels have improved since 2016, a 2024 report 

revealed that 61% of Malaysians were unable to produce RM1,000 in an emergency, 

and one in four felt overwhelmed by debt. Furthermore, nearly 70% indicated a need 

for financial literacy support, reflecting ongoing gaps in financial capability. These 

weaknesses contribute to poor money management and a greater reliance on debt, 

particularly among younger generations. Supporting this, Fatihah (2024) noted that 

there are 73% of Malaysian youths already burdened by debt, highlighting their 

financial vulnerability. Many deal with unemployment, mounting living expenses, 

excessive student loan debt, and restricted access to financial education, which further 

increase their dependence on personal loans and credit facilities. Research also 

indicates that financial attitudes are shaped from early childhood, yet many young 

Malaysians enter adulthood without sufficient financial literacy or money management 

skills. This lack of preparedness poses serious challenges for Gen Z, who must navigate 

mounting financial pressures while remaining ill-equipped to manage debt effectively. 

 

Table 1.1: 

Bankruptcy case statistics by age group from the year 2020 to December 2024. 

Age Group 

Year 

Total 

Percentage 

(%) 2020 2021 2022 2023 2024 
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Below 25 Years Old 21 20 11 16 15 83 0.26 

25-34 Years Old 1741 1060 759 711 862 5133 16.35 

35-44 Years Old 3150 2535 2237 1980 2402 12304 39.20 

45-54 Years Old 2211 1802 1630 1322 1695 8660 27.59 

55 Years Old and 

Above 

1204 1116 1024 760 926 5030 16.03 

No Information 

Available 

24 21 34 21 77 177 0.56 

Total 8351 6554 5695 4810 5977 31387 100 

 

Note: From Malaysia Department of Insolvency (2024). Bankruptcy statistic 2024.         

 

 

1.3 Research Objectives 

 

 

1.3.1 General Research Objective 

 

Examining five variables impacting Gen Z Malaysian’s accumulation of 

personal debt is the main objective of this study.  

 

 

1.3.2 Specific Research Objective  
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1. To investigate the relationship between Gen Z Malaysians’ personal debt 

accumulation and peer influence. 

2. To investigate the relationship between Gen Z Malaysians’ personal debt 

accumulation and financial literacy. 

3. To investigate the relationship between Gen Z Malaysians’ personal debt 

accumulation and spending behaviour. 

4. To investigate the relationship between Gen Z Malaysians’ personal debt 

accumulation and social media. 

5. To investigate the relationship between Gen Z Malaysians’ personal debt 

accumulation and psychological factors. 

 

 

1.4 Research Questions 

 

The following questions are the focus of this study: 

1. Do Gen Z Malaysians’ personal debt accumulation and peer influence have a 

significant relationship? 

2. Do Gen Z Malaysians’ personal debt accumulation and financial literacy have a 

significant relationship?  

3. Do Gen Z Malaysians’ personal debt accumulation and spending behaviour have a 

significant relationship?  

4. Do Gen Z Malaysians’ personal debt accumulation and social media have a 

significant relationship?  

5. Do Gen Z Malaysians’ personal debt accumulation and psychological factors have 

a significant relationship? 
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1.5 Significance of Study  

 

This study holds substantial value for Gen Z Malaysians, who are navigating a critical 

phase of financial independence and decision-making. By investigating the effects of 

peer influence, financial literacy, spending behavior, social media, and psychological 

factors on personal debt, this research aims to enable young individuals to make well-

informed financial decisions. The rising cost of living and the growing popularity of 

digital financial products make Gen Z more vulnerable to debt accumulation (Rubin et 

al., 2024). This study aims to give important insights into responsible financial 

practices by identifying the main causes of personal debt. This will help young 

Malaysians learn how to handle their money well and reduce excessive borrowing 

(Sabri et al., 2023). 

 

Secondly, for researchers, this study greatly contributes to the existing body of 

knowledge on financial behavior and debt management by addressing the unique 

challenges faced by Gen Z in Malaysia. It provides empirical evidence on how various 

factors such as social influence and psychological aspects, affect financial decision-

making, thereby filling gaps in the literature concerning generational financial behavior 

(Zainordin et al., 2025). Additionally, this study sets the groundwork for future research, 

guiding scholars toward a deeper exploration of financial trends, behavioral patterns, 

and the long-term consequences of early financial decisions on economic stability. By 

incorporating psychological and socio-economic perspectives, this research encourages 

interdisciplinary discussions that can enhance financial education frameworks 

(Girimurugan et al., 2023). 
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Lastly, financial institutions and policymakers can leverage the findings of this study 

to create more effective financial literacy programs, debt management strategies, and 

regulatory policies specifically tailored to young Malaysians (Sabri et al., 2023).   

Banks and lending institutions can apply these findings to create lending practices that 

are mindful of Gen Z's spending patterns and financial literacy levels. Concurrently, 

policymakers can launch targeted initiatives, such as integrating financial education 

into school curriculums and establishing debt relief programs, to combat the increasing 

issue of debt (Hamid,2025). By comprehending the impact of family financial 

responsibilities and psychological factors, institutions can develop policies that address 

underlying financial challenges, ultimately cultivating a more financially resilient 

younger generation in Malaysia borrowing. 

 

 

1.6 Conclusion 

 

The study explores the key factors influencing personal debt accumulation among 

Malaysians in Generation Z, focusing on five independent variables: spending 

behaviour, financial literacy, peer influence, social media, and psychological factors. 

While extensive research has been conducted on household debt, studies on personal 

debt accumulation, particularly among Gen Z, remain limited. The financial 

independence of Gen Z has been shaped by economic disruptions, including the 

COVID-19 pandemic, rising living costs, and wage stagnation. Many young adults rely 

on credit cards, BNPL services, and personal loans to manage financial pressures, 

raising concerns about long-term debt sustainability. Despite their growing financial 

independence, many Gen Z Malaysians continue to struggle with debt due to poor 

financial literacy, social pressures, and economic challenges. By analyzing both 

microeconomic and behavioral factors, this study addresses gaps in the current 

understanding of personal debt accumulation among young Malaysians. The findings 
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contribute to enhancing financial awareness, enriching academic literature, and 

supporting financial institutions and policymakers in developing more effective 

financial literacy programs and debt management strategies. 
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CHAPTER 2: LITERATURE REVIEW 

 

 

2.0 Introduction 

 

The beginning part presents the underlying theory that supports this study. The 

second section explores the relationships between the five independent 

variables—peer influence, financial literacy, spending behaviour, social media, 

and psychological factors—and the dependent variable, personal debt 

accumulation. It then outlines the study’s hypotheses. The theoretical 

framework is then discussed in the third section. Lastly, it concludes with a 

conclusion highlighting the discussions.  

 

 

2.1 Underlying Theories 

 

2.1.1 Theory of Planned Behaviour (TPB) 

  

 

 

 

 

Attitudes 

Perceived 

Behavioral 

Control   

Intentions   Behaviour 
Subjective 

Norms 
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In 1991, Icek Ajzen presented the TPB, builds on Ajzen and Fishbein's earlier 

Theory of Reasoned Action (TRA) through integrating perceived behavioural 

control acting as key component (Ajzen, 1991). It has been extensively applied 

across fields like health, education, and organisational settings to study and 

forecast human behaviour. Within the TPB framework, attitudes, subjective 

norms, and perceived behavioral control are identified as the three primary 

influences on an individual's intention to act, which in turn shapes behavior 

(Kalaiarasi et al., 2024). 

 

Attitudes refer to a person's positive or negative perception of a certain behavior, 

influencing their willingness to act if the behaviour is perceived as beneficial. 

Subjective norms capture the social pressures exerted by family, peers, or 

society to either engage in or refrain from a behaviour, emphasizing the 

significance of cultural and societal expectations. Meanwhile, perceived 

behavioural control shows how confident a person is in their capacity to carry 

out the behavior, which is influenced by factors such as resources, opportunities, 

and obstacles (Chen & Slade, 2024). 

 

In the financial domain, TPB has been extensively applied to investigate 

behaviours such as saving, borrowing, and investing. Studies by Yeo et al. 

(2023) and She et al. (2023) demonstrate how attitudes, social influences, and 

perceived behavioural control interact to shape financial decisions. Favourable 

attitudes and social encouragement promote positive financial behaviours, 

while perceived behavioural control is important in managing borrowing 

through emphasizing a person’s capacity to repay debt. Additionally, TPB 

effectively bridges gaps in financial literacy by examining the roles of cultural 
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norms, family responsibilities, and self-efficacy in influencing financial 

decision-making, particularly in culturally diverse environments such as 

Malaysia. 

 

 

2.1.2 Social Learning Theory (SLT) 

 

 

 

 

In 1977, Albert Bandura and Richard H. Walters elaborated SLT, which 

highlights how individuals learn through observation, imitation, and modelling, 

combining behaviourism with cognitive psychology. The framework outlines 

four essential processes: attention, where individuals concentrate on the 

behaviour of a model; retention which involves storing witnessed behavior in 

memory; reproduction, which necessitates the capacity to duplicate the 

behavior; and motivation, influenced by anticipated rewards or consequences 

(Bandura & Walters, 1977).  

 

In the context of personal debt, SLT highlights how social interactions and 

observation shape financial behaviour. Gen Z often mimics the spending, 

borrowing, and debt habits of peers, family, or social media influencers, with 

normalized practices like conspicuous consumption and credit card use 

fostering imitative tendencies (Girimurugan et al., 2023). The pervasive 

influence of social media, which frequently glamorizes consumerism and 

extravagant lifestyles, further amplifies impulsive spending, contributing to 

Attention  Retention Reproduction Motivation 
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debt accumulation (Chen et al., 2022). According to Bursztyn et al. (2014), peer 

networks play a significant role in shaping financial decision-making, such as 

borrowing and saving, especially within environments where financial 

behaviours are shared or compared. 

 

Moreover, SLT emphasizes the role of reinforcement in learning, with social 

approval or recognition acting as positive reinforcements in peer-driven 

financial behaviours. For instance, receiving compliments for luxury purchases 

can encourage individuals to seek similar validation, potentially through debt-

financed consumption. These dynamics underscore the importance of 

addressing the underlying causes of learned financial behaviours, such as 

impulsive spending and social comparison (Sabri et al., 2024). 

 

 

2.1.3 Life-Cycle Hypothesis (LCH) 

 

In 1954, Richard Brumberg and Franco Modigliani presented LCH, serves as a 

valuable framework for analysing how Gen Z Malaysians navigate personal 

debt. This theory suggests that individuals strive to maintain a consistent 

standard of living by borrowing during their low-income early years, saving 

during their peak earning periods, and utilizing their savings in later stages of 

life (Sablik, 2025). For Gen Z, debt often acts as a financial tool to bridge the 

gap between current limited earnings and anticipated future income 

(Girimurugan et al., 2024). Based on Chantarat et al. (2020), debt accumulation 

follows an inverted-U trajectory, peaking during early adulthood before 

tapering off as individuals enter their prime earning years. This pattern reflects 

the reliance of Gen Z on loans for purposes such as education, lifestyle expenses, 



A STUDY ON DEBT BURDEN AMONG GEN Z MALAYSIAN: KEY FACTORS INFLUENCING 

PERSONAL DEBT ACCUMULATION 

 

 

Page 18 of 173 
 

and family obligations, with the expectation of repayment driven by future 

income growth. 

 

Furthermore, financial literacy spending behavior significantly influences the 

practical application of the LCH among Gen Z Malaysians. Yuliani & Adiandari 

(2020) highlights that individuals with strong financial literacy are better 

equipped to project future earnings and manage debt effectively. In contrast, 

those lacking financial knowledge often face difficulties in balancing 

immediate consumption needs with long-term financial objectives, leading to 

heightened levels of debt. 

 

Additionally, young adults often engage in spending behaviors that exceed their 

current wage levels, prompting them to rely on borrowing to sustain their 

desired lifestyles. This tendency is visible in both developed and emerging 

nations, including Malaysia, where younger consumers commonly prioritise 

current spending by using credit alternatives such as personal loans, credit cards, 

and instalment payment plans. According to Khan et al. (2016), Malaysian 

teenagers are more vulnerable to debt accumulation due to spending needs that 

exceed their salaries. Similarly, Yunchao et al. (2020) discovered that household 

spending behaviour in Malaysia had a considerable impact on debt levels, 

particularly among working individuals in their early years. These findings 

imply that spending patterns, determined by expectations of future income 

growth and lifestyle ambitions, are consistent with life cycle borrowing 

behaviour, highlighting the importance of LCH in understanding debt dynamics 

among young consumers. 

 

 

2.1.4 Impulse Buying Theory 
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In 1962, Hawkins Stern proposed the Impulse Buying Theory, which suggests 

that purchasing decisions are not always based on rational consideration (Stern, 

1962). Alternatively, impulse buying is more prone to happen when the 

purchasing environment is favourable (Megat et al., 2024).  Based on Frigerio 

et al. (2020), impulsive behaviour and excessive debt accumulation have a 

strong positive correlation. Empirical research consistently indicates that 

individuals with impulsive tendencies are more likely to engage in 

overspending and accumulate debt (Frigerio et al., 2020; Henegar et al., 2013; 

Kamleitner, Hoelzi, & Kirchler, 2012; Verplanken & Sato, 2011; Watson, 2009). 

For instance, Ottaviani and Vandone (2011) demonstrated that an individual's 

tendency toward impulsive behaviour plays a crucial role in debt-related 

choices. 

 

Achtziger et al. (2015) highlighted the fact that those who lack self-control are 

more likely to accrue debt. This vulnerability arises from their inability to resist 

impulsive purchases driven by immediate desires, as well as their struggle to 

manage negative emotions, which often lead to compensatory spending 

behaviours. Meier and Sprenger (2010) discovered that people with a strong 

preference for instant gratification are more likely to take on debt and maintain 

higher outstanding balances on their credit cards. Likewise, research conducted 

by Limerick and Peltier (2014), verified a significant correlation between 

impulsive behaviour and elevated credit card debt, as well as irresponsible 

credit card usage among university students. 

 

Social media plays a pivotal role in shaping impulse purchasing behaviour. 

Social media advertising exerts a significant influence on consumers' impulse-

buying tendencies. Companies leverage engaging content, including 
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multimedia elements such as infographics, imagery, audio content, video clips, 

and editorial articles, to capture the interest of their target audience. Through 

these strategies, businesses aim to influence consumer behaviour and trigger 

impulsive purchasing decisions (Singh et al., 2023). The rise of social media 

users has driven the evolution of online shopping, particularly through live-

streaming marketing on platforms like Instagram and Facebook. This 

interactive approach enhances engagement between sellers and buyers, 

enabling real-time product inquiries and immediate feedback. As live-stream 

shopping gains popularity, it is expected to further stimulate impulse buying 

behaviour, influenced by dynamic marketing strategies. The ease of using credit 

cards encourages impulsive online shopping, often resulting in accumulated 

debt (Zahari et al.,2021). 

  

 

2.2  Review of Literature 

 

2.2.1 Personal Debt Accumulation 

 

Ibrahim and Alqaydi (2013) stated that personal debt may include loans from 

financial institutions, funds borrowed from relatives or acquaintances, and 

credit card debt. Individuals may incur one form of debt due to the lack of other 

available options. Personal debt is otherwise known as consumer indebtedness. 

It explores the implications of various forms of debt, including credit card 

liabilities and mortgage obligations, on financial stability and overall well-

being. The study targets individuals facing financial burdens, providing 

strategic insights into debt management, and suggests that while avoiding debt 
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entirely is difficult, it is achievable through disciplined planning and education 

(Fonkem, 2024). 

 

With the rise in personal debt in recent years, researchers have examined the 

impact on individuals. Studies indicate a strong link between personal debt and 

overall well-being, showing that higher debt levels are associated with 

increased negative emotions (Nepomuceno & Laroche, 2015; Brown et al., 

2005; Marmot et al., 1997), along with an elevated likelihood of psychological 

disorders, depressive symptoms, and suicidal tendencies (Nepomuceno & 

Laroche, 2015; Richardson et al., 2013). A prior review has examined the 

connection between personal debt and mental health. Existing data suggest that 

personal indebtedness plays a role in the onset of mental health issues and 

influences the established links between poverty, low income, and 

psychological disorders (Fitch et al., 2011). 

 

Over the past two decades, consumer credit has grown significantly. Changes 

in economic structures, modifications in social policies, evolving consumption 

behaviours, and shifts in cultural norms have contributed to an increased 

dependence on borrowing, leading to greater acceptance of personal 

indebtedness (Frigerio et al., 2020; Ferretti & Vandone, 2019). On the supply 

side, the growth of personal indebtedness has been driven by innovations in 

financial products, advancements in technology, digital sales platforms, and 

intensive marketing and advertising tactics (Frigerio et al., 2020; Zavadil & 

Messner, 2014; Karacimen, 2014). 

 

An increasing number of individuals rely on personal debt to sustain their 

livelihoods in a low-wage and unstable job market. The rise of personal debt is 

driven by neoliberal policies that sustain low-wage labour markets and transfer 
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financial risks to individuals. The study underscores the need to recognize 

debt’s broader political, economic, and health implications, challenging 

traditional views that fail to address its systemic roots (Walker, 2011). 

 

 

2.2.2 Peer Influence 

 

Peer influence is common in daily life. It contains ubiquitous features and will 

occur anytime and anywhere. Peer influence occurs when individuals adopt 

knowledge, behaviour, and attitudes from their friends based on what 

individuals see (Dusia et al., 2023). Depending on the group of friends, the 

adoption could be positive or negative.  

 

Grohmann and Koch (2022) examined the impact of peer influence on 

borrowing behaviour, specifically in social comparison and peer information. 

In their research, they found two findings through their experiments: the 

students in the sampling are discouraged from debt-taking due to concern about 

‘social image,’ while peer influence encouraged borrowing among the low-

performing respondents in the experiment. Their study stated that there is an 

unexpected result that contradicts their initial hypothesis, the social comparison 

results in discouragement of debt-taking among the student population. The 

researchers believe that individuals may be avoiding showing more intelligence 

or being afraid of getting blamed for the failures of others. In contrast, peer 

influence had increased debt-taking among the low-performing respondents. 

This study highlighted the relationship between the complexity of peer 

influence on debt decisions. 
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Peer influence plays an important role in changing an individual’s debt-

borrowing behaviour, especially through social norms. Another research study 

from Santoso and Sulistyawati (2023) found that social norms have 

significantly influenced debt behaviour, as an individual is more likely to take 

on more debt when their social environment is supportive of borrowing. This 

study highlights that support from family, friends, and community will cause an 

individual to get stronger in debt. Social norms mean that the perception of a 

person who is considered significant to an individual will influence his or her 

decision on whether or not to do something. The authors applied the Theory of 

Planned Behaviour (TPB) to show that social norms not only affect the intention 

to take on debt but also lead to actual debt-borrowing decisions.  

 

Moreover, Nurhaliza et al. (2024) also investigate about how the influence of 

friends will affect the individual’s debt habits in Indonesia. The researchers 

applied a quantitative approach by using surveys and questionnaires to 

complete their research by targeting respondents in the age range of 18-35 years. 

In their study, they discovered that peer influence and debt patterns have a 

positive relationship. It indicates that people who are influenced by their social 

groups are more inclined to borrowing debt. This study highlights the 

importance of peer influences and social factors that will affect young adults’ 

financial decisions. 

 

However, a research study of Dusia et al. (2023) has a contrasting result for the 

effect of peer influence on debt behaviour. They found no significant effect of 

peer influence on borrowing debt behaviour. It is because the questionnaire 

lacked specificity, offering only general information. For example, in the 

statement asking if respondents knew their friends used paylater, it was unclear 

whether this influenced the respondents’ own usage, limiting the ability to 

capture real behavioural relationships. The study also argues that their 
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respondents (the millennial generation) can manage their borrowing by using 

pay later wisely and responsibly to control their finances. This study contrasts 

with other studies that highlight peer influence as a major factor in debt 

accumulation. This study was also limited to the millennial generation, and the 

authors suggested future research on Generation Z, as Generation Z is 

increasingly interested in the services of buy now pay later when shopping. This 

recommendation aligns with the focus of our study, which examines the debt 

among Generation Z. Therefore, the first hypothesis in this study is: 

 

H0: Gen Z Malaysians’ personal debt accumulation and peer influence do not 

have a significant relationship.  

 

H1: Gen Z Malaysians’ personal debt accumulation and peer influence have a 

significant relationship. 

 

 

2.2.3 Financial Literacy 

 

Financial literacy is crucial for everyone. It assists people in achieving their 

financial goals, whether big or small. In the early years, the research from 

Marcolin and Abraham (2006) stated claimed that the ability to make well-

informed decisions about the use and management of money is the definition of 

financial literacy.  Similarly, Asif (2023) also pointed out that the definition of 

financial literacy is the knowledge, skills, and confidence needed to make 

responsible financial decisions for the future. However, Brascoupe et al. (2013), 

cited by Refera et al. (2016), mentioned that there are more studies conducted 

on financial literacy, and most of their surveys in different nations show that 
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low levels of financial literacy will be an obstacle to personal financial decision-

making. Therefore, enhancing financial literacy is important for assisting 

people in making informed financial decisions and reaching their long-term 

financial stability. 

 

According to Rachman and Dewi (2024), financial literacy has a significant 

impact on debt increase. They are using quantitative methods and sampling 

methods to investigate the influence of financial literacy and other important 

factors and the locus of control on financial management behaviour in 

Generation Z in Bandung City, Indonesia. After the analysis, the study found 

that the financial literacy of Bandung City students is considered less literate, 

as the students only recognise the financial goods and services but do not use 

them wisely. The authors conclude that financial literacy is positively linked to 

financial management behaviour. Among Gen Z, lower levels of financial 

literacy tend to correspond with higher levels of debt. 

 

Another study by Artavanis and Karra (2020) highlighted the impact of 

financial literacy on student debt. In the study, they used a large sampling of 

students in Massachusetts, United States, to investigate the relationship 

between the financial literacy level of those students and how it affects student 

loan repayment. The findings indicate that students with lower financial literacy 

are more likely to underestimate their future loan repayments. As a result, 

students are facing higher debt burdens as they are unable to repay their debt. 

 

However, Rahman et al. (2020) have a different point of view from previous 

literature. In their study, they discovered that there is no statistically significant 

relationship between financial literacy and indebtedness. They used the partial 

least square (SmartPLS) technique to find out the research hypothesis on the 
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sampling in the Klang Valley area, Malaysia. Rahman et al. (2020) conclude 

that financial literacy is not the main factor influencing indebtedness. Instead, 

they argue that behavioural factors play a more important role in causing 

indebtedness. Therefore, this study introduced the second hypothesis, which is: 

 

H0: Gen Z Malaysians’ personal debt accumulation and financial literacy do not 

have a significant relationship. 

 

H2: Gen Z Malaysians’ personal debt accumulation and financial literacy have 

a significant relationship. 

 

 

2.2.4 Spending Behaviour  

 

Spending behaviour can be defined as the behaviour of consumers to spend 

available money and money from debit cards and credit cards to satisfy the 

ir wants and needs (Kumar et al., 2022). Every individual has a unique spending 

behaviour that varies depending on their life circumstances (Xiang et al., 2022). 

It depends on the people’s religion, race, background, place of living, and ethics. 

Spending behaviour consists of different patterns, such as compulsive buying 

and impulse buying, and it is linked to emotional and psychological states 

(Cachón-Rodríguez et al., 2024). 

 

Chia et al. (2024) investigated how spending patterns mediate the connection 

between financial socialization (which includes parental and peer influence), 

financial awareness, and reaction to indebtedness among tertiary students in 
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Malaysia. In this study, their findings show that spending behaviour 

significantly influences how an individual handles their debt. They conclude 

that positive spending behaviour will be aligned with better management of debt. 

Furthermore, the study also confirmed that poor spending behaviour, such as 

impulsive or unplanned expenditures, can cause financial burden among the 

younger generations. Overall, spending behaviour is a crucial factor influencing 

personal debt accumulation, especially for young people.  

 

Maccarrone-Eaglen et al. (2020) explored the characteristics of compulsive 

buying behaviour by using a behavioural segmentation approach. This study 

takes a quantitative approach to analyzing compulsive behaviour among young 

consumers, using surveys and questionnaires to approach the respondents. Their 

respondents are more focused on individuals who are below 34 years old. 

Through the survey, they found that individuals with higher levels of 

compulsive buying tendencies use their credit cards more frequently and are 

more likely to experience negative emotions after post-purchase. These findings 

show that uncontrolled spending behaviour will significantly contribute to an 

individual’s debt burden, especially in the younger generation. 

 

Moreover, Khandelwal et al. (2021) studied the relationship between 

compulsive buying behaviour and credit card indebtedness. The study has 

shown how a type of spending behaviour will affect the consumer and 

cardholders. They found that individuals who engage in excessive spending are 

more likely to accumulate higher debt levels. Besides, they also mentioned that 

individuals who have strong financial knowledge and retention-time money 

attitudes can manage their debt by lowering their compulsive buying levels. 

Therefore, this study has provided the third hypothesis: 
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H0: Gen Z Malaysians’ personal debt accumulation and spending behaviour do 

not have a significant relationship. 

 

H3: Gen Z Malaysians’ personal debt accumulation and spending behaviour do 

have a significant relationship.   

 

 

2.2.5 Social Media 

 

Social media advertising plays a key role in shaping a positive and relaxed 

attitude towards borrowing, which contributes to significant personal debt. 

Through persuasive messaging and appealing visuals, advertisements portray 

debt as a manageable, everyday solution rather than a financial burden. This 

normalizes borrowing, making it seem easy and even desirable (Czarnecka & 

Mogaji, 2020). Advertisers use emotional, rational, and informational appeals 

through various media to normalize debt and present it as an acceptable 

everyday choice (Arli, 2017).  

 

Buy Now, Pay Later (BNPL) services have evolved from simple credit tools 

into platforms for managing overall personal finances. With attractive 

advertisements, easy-to-use apps, and language that downplays debt, they 

appeal strongly to young people. However, this gamified approach to borrowing 

has raised concerns about misleading users, promoting overspending and 

increasing debts (Threadgold et al., 2025). Furthermore, credit card 

advertisements play a direct role in encouraging consumer spending, which can 

lead to increased debt. Aggressive marketing strategies often promote easy 
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access to credit without emphasizing the financial risks, resulting in rising late 

fees, growing debt levels, and even bankruptcy. These ads are carefully tailored 

to different audiences, using specific branding techniques to attract potential 

cardholders (Choi, 2004). 

 

Personal loan advertisements on platforms such as YouTube and Instagram, 

which emphasize features like instant approval and accessible credit, play a 

significant role in encouraging impulsive borrowing behaviours and spreading 

misinformation (Smrithi & Selvi, 2024). These ads, often glamorized and 

endorsed by influencers, heighten the appeal of borrowing by leveraging 

emotional triggers and the desire to conform to lifestyle pressures prevalent on 

social media (Cao, 2024). 

 

Pranata and Salehudin (2024) highlight that individual aged 18 to 27 are 

especially susceptible to such advertisements due to the perceived convenience 

and urgency they convey, which intensifies impulsive borrowing tendencies 

driven by emotional appeals. Additionally, the concept of "money dysmorphia," 

amplified by social media platforms, exacerbates these issues by distorting Gen 

Z’s perception of financial norms. Constant exposure to idealized lifestyles 

fosters pressure to replicate such standards, prompting impulsive spending and 

borrowing to align with curated online imagery, ultimately escalating levels of 

personal debt (Hegde, 2024). Therefore, this study has provided the fourth 

hypothesis: 

H0: Gen Z Malaysians’ personal debt accumulation and social media do not 

have a significant relationship. 

H4: Gen Z Malaysians’ personal debt accumulation and social media have a 

significant relationship. 
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2.2.6 Psychological Factors 

  

Understanding psychological factors is essential when analysing personal debt. 

While the overall debt level in a society is largely determined by economic 

inequality and social insecurity, which no psychological intervention can 

overcome, psychological contributors to debt problems, the mental and 

emotional impact of debt, and potential psychological strategies for debt relief 

can be identified and addressed (Lea, 2020). 

 

A study conducted in England revealed that 8.5% of adults were in debt. Among 

them, 38% were diagnosed with a common mental disorder (CMD), nearly 

three times the prevalence observed in individuals without debt (13.9%). 

Socioeconomic and demographic factors, such as being young, female, 

unmarried, unemployed, or living in rented housing, were associated with a 

higher likelihood of CMD. Multivariable logistic regression analysis confirmed 

that debt was the strongest predictor, with an odds ratio of 2.83 (Meltzer et al., 

2013). 

 

Maria and Tatiana (2018) highlighted the significant role of psychological 

factors in debt management. Personality traits influence repayment strategies, 

ultimately affecting financial outcomes. For instance, individuals with low 

openness and high impulsivity tend to make poor financial choices, 

exacerbating their debt burden. Similarly, risk-takers may engage in aggressive 

financial strategies that contribute to further debt accumulation. Additionally, 

some repayment strategies prioritize reducing the number of debts over 

minimizing total debt, leading to inefficiencies. These findings emphasize the 

importance of integrating psychological considerations into financial education 
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and debt management initiatives to enhance financial literacy and provide 

targeted support for vulnerable individuals. 

 

Özşahin et al. (2019) investigated debt repayment behaviour in Turkey, 

identifying distinct traits among regular and irregular payers. 

Conscientiousness, long-term orientation, an internal locus of control, and 

rational decision-making characterized those who consistently met their debt 

obligations. In contrast, irregular payers displayed traits such as irresponsibility, 

short-term thinking, an external locus of control, and irrational financial choices. 

The study also highlighted unique cultural influences, the role of collectivist 

values, and fear of social sanctions in motivating timely repayment, a pattern 

that differs from findings in other countries.  

 

A study from Ottaviani and Vandone (2011) examined the role of psychological 

traits in debt accumulation. Their broader framework included somatic markers 

and impulsivity, suggesting that these factors influence not only the likelihood 

of holding debt but also the type of debt, including secured and unsecured. In a 

more focused analysis, they found that impulsivity was significantly associated 

with increased unsecured debt, even when controlling for traditional economic 

variables, highlighting the strong influence of behavioural traits on borrowing 

behaviour. 

 

Cognitive biases, which are an integral part of psychological factors, 

significantly contribute to debt accumulation. The convenience of credit cards 

diminishes the psychological impact of spending, encouraging impulsive 

purchases and reducing critical financial evaluation, ultimately increasing debt 

(Mugichkova, 2015). In addition, debt situations tend to heighten risk-taking 

behaviour due to cognitive distortions such as overconfidence and optimism 
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bias. Mental accounting further shapes spending patterns, as individuals often 

separate money into distinct "accounts" rather than considering their overall 

financial status (Hamid, 2025). Therefore, this study has provided the fifth 

hypothesis: 

H0: Gen Z Malaysians’ personal debt accumulation and psychological factors 

do not have a significant relationship. 

H5: Gen Z Malaysians’ personal debt accumulation and psychological factors 

have a significant relationship. 

 

2.3 Theoretical Framework 

 

                     Independent Variables                                                 Dependent Variable 
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Based on the theoretical framework discussed in the previous section, a 

theoretical framework is developed to examine the key factors influencing 

personal debt accumulation among Generation Z in Malaysia. This study 

focuses on individuals aged 21 to 28, addressing the rising concern of personal 

debt among young Malaysians. The theoretical framework identifies five 

independent variables, which are peer influence, financial literacy, spending 

behaviour, social media, and psychological factors, as potential determinants of 

personal debt. Previous studies suggest that these factors significantly impact 

debt accumulation, shaping financial behaviour and decision-making among 

Generation Z. Accordingly, five hypotheses are formulated based on the 

theoretical framework to evaluate the relationships between these independent 

variables and personal debt. These hypotheses will help assess the extent to 

which each factor contributes to the increasing debt burden among young 

Malaysians. 

 

 

2.4 Conclusion 

 

This study has reviewed the key factors influencing personal debt accumulation 

among Generation Z in Malaysia, focusing on individuals aged 21 to 28. It 

explores the impact of peer influence, financial literacy, spending behaviour, 

social media, and psychological factors on debt levels among young Malaysians. 

Additionally, the study discusses relevant theoretical frameworks from prior 

research, providing a foundation for understanding the dynamics of personal 

debt. Furthermore, the theoretical framework and corresponding hypotheses 

have been developed to guide the study, ensuring a structured approach to 

analysing the relationships between these factors and personal debt. 
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CHAPTER 3: METHODOLOGY 

 

 

3.0 Introduction 

 

The methodology is employed in the study. An outline of the research design is 

presented first and followed by a description of the methodology used for data 

collecting. Subsequently, the study's sampling design and data collection methods are 

discussed. Furthermore, the outline of the suggested data analysis tools is provided. 

 

 

3.1 Research Design 

 

The framework for organising and carrying out research is known as research design 

for ensuring a systematic approach to collecting and analysing data (Mohd et al., 2022). 

Mixed methods, qualitative, and quantitative research designs are the three primary 

categories. In this study, a quantitative research design using a survey method was 

employed to get numerical data from respondents. The quantitative approach is 

appropriate for identifying and analysing the relationships between variables – peer 

influence, financial literacy, spending behaviour, social media, and psychological 

factors affecting personal debt accumulation. According to Apuke (2017), quantitative 

research is effective in testing hypotheses and identifying trends within social science 

research. Additionally, surveys enable efficient data collection from a large population, 

thereby enhancing the generalisability of the findings (Rahman, 2016). 
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3.2 Sampling Design 

 

 

 3.2.1 Target Population 

 

People who can meet the qualifying requirements for participation make up the 

study's target group. This research examines the factors that contribute to 

individual debt accumulation, focusing on Gen Z in Malaysia. This 

demographic is increasingly facing debt burdens and concerns related to 

bankruptcy.  

 

For the purpose of this study, Gen Z is defined as the individuals who were born 

between 1997 and 2012 (Wandhe, 2024). However, to narrow the scope, the 

study will target the respondents between the age of 21 to 28 who were born 

between 1997 and 2004. This selection excludes younger Gen Z members, as 

they are still in secondary school and generally do not have significant financial 

obligations.  

 

 

 3.2.2 Sampling Area 

 

This study will be conducted in Malaysia. The targeted area will include 3 states 

and the Federal Territory. The states are Johor, Selangor, and Penang. 
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 3.2.3 Sampling Technique 

 

One definition of a sampling technique is the procedure of selecting a sample 

of a population from an individual or a large group to serve a specific research 

objective (Makwana et al., 2023). There are two primary categories of sampling 

techniques: probability sampling and non-probability sampling (Bhardwaj, 

2019). Non-probability sampling will be used as the sample method in this 

investigation. Convenience, purposive, snowball, and quota sampling are 

examples of non-probability sampling. Considering the scope of the targeted 

respondents and geographical coverage, purposive sampling will be employed 

for this study. In purposive sampling, participants are chosen based on the 

judgment of the researcher, who determines which individuals will be most 

useful for providing the required data (Ahmed, 2024).  

 

Gen Z is the intended audience for this study, who are currently residing in 

Selangor, Federal Territory, Johor, and Penang. Before distributing the 

questionnaire, a screening process will be conducted prior to ensure that only 

eligible respondents are selected. The screening process will be conducted via 

direct messaging on social networking sites like Instagram and RedNote 

(Xiaohongshu). First, the individuals will be asked to ensure their age group 

and state of residence. Then, an online questionnaire is used as the sampling 

method to gather the data and responses for this investigation. Considering the 

challenge of reaching the widespread target respondents across states, an online 

questionnaire will be used to collect responses from Gen Z individuals.  

 

 

 3.2.4 Sample Size of the Study 
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The sample size for this study will be determined based on Bukhari (2021), who 

referenced the Krejcie and Morgan Table for sample size determination. Table 

3.1 shows the guidelines for selecting an appropriate sample size to show the 

population. Since the population of Gen Z in Malaysia exceeds 100000 

individuals, this study will use a minimum sample size of 384 respondents as 

recommended in the Table 3.1. 

 

Table 3.1  

Krejcie and Morgan Table 

Population Size                      Sample Size 

15000                                      375 

20000                                      377 

30000                                      379 

40000                                      380 

50000                                      381 

75000                                      382 

100000                                     384 

Note: From Bukhari, S. A. R. (2021). Sample size determination using Krejcie 

and Morgan table. Research Gate. 
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3.3 Data Collection  

 

The methodical process of obtaining and quantifying information about specific 

variables to address research questions, test hypotheses, and assess outcomes is known 

as data collecting. (Kabir, 2016). The choice of data collection methods is crucial as it 

depends on the methodology and analytical approach used by the researcher, which 

affects how the data is evaluated and what conclusions can be made (Paradis et al., 

2016). This study focuses on Generation Z Malaysians aged 21 to 28, a demographic 

identified as particularly vulnerable to rising personal debt. Research by Mahmudah et 

al. (2021) and Husna (2023) highlights Gen Z's strong engagement with digital 

financial services, such as online loans and "buy now, pay later" options, making them 

an important group for exploring factors contributing to debt accumulation.  

 

 

3.3.1 Primary Data  

 

To accomplish the goal of the study, primary data will be employed. Primary 

data is used because it contains direct, firsthand information from respondents, 

making it more accurate and relevant to the study. Using questionnaires allows 

for the collection of specific data relevant to the study's aims (Tran & Khuc, 

2021). The main technique for gathering data from respondents was the 

employment of questionnaires. This approach aligns with the results of Dusia 

et al. (2023) and Yoon (2012), who conducted similar studies on debt burdens. 

Research from Ajayi (2023) mentions that data must be collected and organised 

prior to analysis. Questionnaires are an important approach for collecting 

‘primary data’ because they allow researchers to obtain unique and detailed 

information directly from respondents. This strategy ensures that the data 
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matches the research objectives and delivers useful insights. Although the 

procedure takes time and effort, it provides deeper insights into personal debt, 

particularly when such information is unavailable from other sources (Tran & 

Khuc, 2021). 

 

3.3.2 Research Instrument  

 

Research instruments are essential tools used by researchers to collect data, and 

their selection depends on factors such as structure, purpose, nature, and 

availability. Selecting an appropriate instrument is a complex process that 

requires careful consideration, especially in ensuring its validity and reliability 

before implementation (Sathiyaseelan, 2015). 

 

To support this process, using research instruments serves as a practical 

companion to The Researcher’s Toolkit, offering guidance on designing and 

applying research tools, particularly for work-based learners and students across 

academic levels (Birmingham & Wilkinson, 2003). 

 

The 5-point Likert scale is one frequently used instrument. This enables 

participants to express their level of agreement or disagreement with a message. 

It has been effectively applied in various contexts, such as evaluating 

pulmonary congestion and predicting adverse events in heart failure outpatients 

(Weber et al., 2014). These semantic differences highlight the need for greater 

clarity in Likert scale design. As Joshi et al. (2015) emphasize, survey 

instruments must align with the study’s objectives and conceptual framework 

to ensure data quality and appropriate statistical analysis. 
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3.3.2.1 Questionnaires 

 

In this form of study, the researcher designs the questions, determines their 

order, and organizes the responses. If participants respond as intended, the 

researcher maintains full control over both the process and the results. This 

researcher-led approach includes strategies for improving response rates before 

introducing web-based questionnaires (Birmingham & Wilkinson, 2003). 

 

With advancements in technology, tools like Google Forms have become 

valuable for data collection in educational and social research (Ruliyanti et al., 

2021). For instance, Astuti and Faturohman (2024) conducted a study on the 

relationship between Generation Z’s demographic profiles in Indonesia and 

their perceptions and behaviors toward debt using both offline and online 

Google Forms distributed through individual networks and social media. 

 

The Google Forms survey questionnaire for this study is organised into two 

sections, accompanied by a cover layout. The questionnaire is structured into 

three sections, which are demographic data, dependent variables, and 

independent variables. Section A collects demographic data including gender, 

age, race, location, education level, and income level. Sec B includes five 

questions related to the dependent variable, personal debt accumulation. Sec C 

consists of 20 questions categorized under five key factors influencing personal 

debt accumulation: peer influence, financial literacy, spending behaviour, social 

media, and psychological factors. 
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3.3.2.2 Pre-Test 

 

The questionnaire was reviewed by Mr. Woo Kok Hoong and Puan Noor Azizah 

binti Shaari, two lecturers at Universiti Tunku Abdul Rahman, prior to being 

sent to Gen Z Malaysians. 

 

 

3.3.2.3 Pilot Test  

 

A pilot study is a modest size feasibility investigation to test various parts of the 

procedures planned for a more thorough and extensive examination (Arain et 

al., 2010; Lowe, 2019). Its primary goal is to assist researchers in avoiding 

significant errors in a comprehensive investigation rather than to provide 

answers to research issues, which could be costly in terms of time and resources 

(Lowe, 2019). 

 

In the initial phase of this research, a pilot study will be conducted with 30 

Malaysian Generation Z individuals aged 21 to 28 to explore the key factors 

influencing personal debt accumulation. This target group has been selected in 

response to the growing concern over rising personal debt among young 

Malaysians. The aim is to evaluate the effectiveness of the research 

methodology. Data will be gathered using a Google Forms survey that should 

take around ten minutes to complete. 

After data collection, SPSS version 31.0 will be used to check for any 

inconsistencies and to evaluate the reliability and accuracy of the questionnaire. 
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Cronbach’s Alpha, as recommended by Fatoki (2012), will be used to measure 

the internal consistency of the responses. 

 

 

3.3.3 Construct Measurement  

 

According to Shossain (2020), reviewing developed measures early on allows 

researchers to ensure that data gathering procedures are properly linked to the 

specific study topics. 

 

 

3.3.3.1 Scale of Measurement  

 

In this study, ordinal, nominal, and interval scales are applied in the survey 

questionnaires, as measurement scales are essential for accurately defining and 

collecting variables within a dataset (Shukla, 2023). 

 

 

3.3.3.2 Measurement Items for Questionnaire 

 

Table 3.1: 

Measurement Items for the Dependent Variable’s Questionnaire  

Dependent 

Variable 

Questions Source 
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Personal Debt 

Accumulation 

• I used credit to purchase the 

things I want. 

• I feel uncomfortable with having 

debt.  

• I regularly monitor and review 

my debt obligations. 

• I compare loan products among 

different lenders before the final 

decision to borrow 

• I consider borrowing reasonable 

if I can repay both principal and 

interest. 

• I think that the increase in costs 

can lead to more debt. 

• Maraz et 

al. (2015) 

• Almenberg 

et al. 

(2018) 

• Fernández-

López et 

al. (2023) 

• Abdullah 

et al. 

(2022) 

• Dusia et al. 

(2023) 

 

Table 3.2: 

Measurement Items for the Independent Variable’s Questionnaire  

Independent 

Variable 

Questions Source 

Peer 

Influence 

• I always discuss financial 

management with my friends. 

• I am more likely to consider 

debt when I see my friends 

doing so successfully. 

• When I take on debt, my 

friend’s opinion is important to 

me. 

• Dusia et 

al. (2023) 

• Javadi et 

al. (2012) 
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• I feel pressured to match the 

spending habits of my social 

circle. 

• I discuss financial decisions 

with my friends before making 

significant purchases. 

• I have purchased items because 

my peers recommended them. 

Financial 

Literacy 

• I think an increase in food prices 

will not reduce purchasing 

power. 

• I understand that a balance sheet 

will not show my financial status. 

• I believe that a credit card holder 

can spend without limit. 

• I believe that owing a credit card 

will increase my purchasing 

power. 

• I think that the longer the 

repayment period, the lower the 

overall cost of a loan. 

• I understand that buying goods on 

credit will not reduce purchasing 

power in the future. 

• Khoong 

et al. 

(2022) 

Spending 

Behaviour 

• I often make purchases without 

prior planning. 

• I never save money for 

emergencies or future. 

• Yunchao 

et al. 

(2020) 
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• I often buy items I didn’t need 

just because they were in the sale 

or had a promotion. 

• I believe my debt is mainly due to 

lack of financial control. 

• I never set a monthly budget. 

• I often borrow to balance my 

personal budget. 

• Abdullah 

et al. 

(2022) 

Social Media • I find it attractive in what loan ads 

promise. 

• I make impulsive purchases to 

match the lifestyle portrayed by 

social media. 

• I am likely to use 'Buy Now, Pay 

Later' services after seeing them 

promoted on social media. 

• I feel that ‘Buy Now, Pay Later’ 

options encourage me to buy 

things I cannot afford 

immediately. 

• I think social media ads make 

borrowing money easier and 

more accessible. 

• I tend to overspend after seeing 

products or services endorsed on 

social media. 

• Zhao et 

al. (2022) 

• Lin 

(2023). 

• Soong et 

al. (2024) 

• Cao et al. 

(2024) 

Psychological 

Factors 

• I am not confident in managing 

debt. 

• Abdullah 

et al. 

(2022) 
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• I am not confident that my 

effectiveness in handling debt 

situations. 

• I am not confident that my debt 

repayment plans will always go 

as expected. 

• I tend to purchase non-essential 

items to reward myself when I am 

feeling down. 

• I felt frustrated when I was 

unable to make a purchase. 

• I tend to borrow money when I 

am stressed about my financial 

situation. 

• Maraz et 

al. (2015) 

 

 

3.3.4 Data Processing 

 

Data processing involves transforming raw data through organization, 

classification, and adjustment to uncover meaningful insights and detect 

patterns or connections that support problem-solving (Huang, 2019). To ensure 

accuracy during the transformation of raw data into meaningful insights, data 

processing must be conducted with precision and attention to detail. In this 

study, data analysis is carried out using a specialized software SPSS 31.0, which 

is widely utilized for processing and analyzing data. 
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3.3.4.1 Data Checking 

 

It is essential for data checking to prevent instances where certain responses 

significantly differ from the overall average of a variable or population. In this 

study, data validation is performed to ensure the accuracy and reliability of all 

questionnaire responses. Issues such as missing values, incomplete entries, or 

contradictory answers could compromise the validity of the data (Barchard & 

Verenikina, 2013). 

 

 

3.3.4.2 Data Editing  

 

The procedure for reviewing and modifying collected data to ensure accuracy, 

completeness, and logical consistency before analysis is known as data editing. 

It helps identify errors such as missing values, incorrect entries, or 

inconsistencies across responses. The editing process may be conducted 

manually or facilitated by specialized software tools. As emphasized by Nahler 

(2009), effective data editing is fundamental to ensuring the validity of a dataset 

and preparing it for subsequent statistical evaluation and processing. 

 

 

3.3.4.3 Data Coding 

 

The practice of allocating numbers or symbols to different variable categories 

in computer analysis is known as data coding. The answers are coded as follows 

for each question in Section A (Demographic Information): 
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Table 3.3: 

Datta Coding 

Q1 Gender “Male” = 1 

“Female” = 2 

Q2 Age “21” = 1 

“22” = 2 

“23” = 3 

“24” = 4 

“25” = 5 

“26” = 6 

“27” = 7 

“28” = 8 

“Other” = 9 

Q3 Location “Pulau Pinang” = 1 

“Selangor” = 2 

“Wilayah Persekutuan (e.g., Kuala Lumpur, 

Labuan, and Putrajaya)” = 3 

“Johor” = 4 

Q4 Race “Malay” = 1 

“Chinese” = 2 

“Indian” = 3 

“Other” = 4 
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Q5 Marital Status “Single” = 1 

“Married” = 2 

“Other” = 3 

Q6 Education Level “No formal education” = 1 

“Primary school” = 2 

“Secondary school” = 3 

“Diploma/Certificate” = 4 

“Bachelor's degree” = 5 

“Master’s degree” = 6 

“Other” = 7 

Q7 Current 

Employment Status 

“Employed” = 1 

“Unemployed” = 2 

“Student” = 3 

Q8 Income Level “No income” = 1 

“RM2,000 or below” = 2 

“RM2,001 – RM4,000” = 3 

“RM4,001 – RM6,000” = 4 

“RM6,001 and above” = 5 

Q9 How frequently do 

you accumulate 

new debt? 

“Every week” = 1 

“Every month” = 2 

“Every 6 months” = 3 

“More than once a year” = 4 
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“Rarely or only in emergencies” = 5 

Q10 Types of Debt “Housing Loan” = 1 

“Car Loan” = 2 

“Student Loans (e.g., PTPTN)” = 3 

“Credit Cards (e.g., CIMB Credit Card)” = 4 

“Buy Now, Pay Later (BNPL) (e.g., 

SPayLater)” = 5 

“Medical Loan” = 6 

“Other” = 7 

Q11 How do you 

usually repay your 

debt? 

“Monthly installment payments” = 1 

“Lump sum payment (one-time payment)” = 

2 

“Refinancing or consolidating debts” = 3 

“Through credit card balance transfers” = 4 

“Paying off when I have sufficient funds” = 

5 

“Other” = 6 

 

In Section B, the coding system corresponds to the 5-point Likert scale 

responses, such as "Strongly Disagree (1)," "Disagree (2)," "Neutral (3)," 

"Agree (4)," and "Strongly Agree (5). This consistent coding approach ensures 

uniformity in data interpretation across all items. 
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3.3.4.4 Data Transcribing 

 

The final step in the process is data transcription, which involves converting 

raw data into structured and meaningful information. Throughout this stage, 

SPSS version 31.0 is utilized to support the data processing activities. 

 

 

3.4 Proposed Data Analysis Tool 

 

IBM SPSS Statistics (version 31.0) will be applied to the examination of the study's 

data. SPSS is well-known for its wide-ranging capabilities in statistical software with 

descriptive statistics, reliability testing, inferential analysis, multiple linear regression, 

and normality testing. Its interface is very friendly, and SPSS is a robust program that 

can take large quantities of data, evaluate data, and conduct numerous in-depth 

statistical evaluations with great efficiency. It will be applied for coding, data cleaning, 

data analysis, and results presentation in charts and graphs as well as tables (Tumiran, 

2023). 

 

 

3.4.1 Descriptive Analysis 

 

The massive data this study has generated needs to be organized and interpreted 

through descriptive analysis. It offers a pathway toward insight through 

applying statistical measures of mode, standard deviation, variance, range, 



A STUDY ON DEBT BURDEN AMONG GEN Z MALAYSIAN: KEY FACTORS INFLUENCING 

PERSONAL DEBT ACCUMULATION 

 

 

Page 52 of 173 
 

median, and mean, which highlight patterns, trends, and general distribution 

within the data (Mishra et al., 2019). By providing a general trend view, 

descriptive analysis prepares the ground for detecting relationships within the 

data that has been previously gathered. Without projecting future possibilities, 

this technique interprets available data to achieve logical conclusions based on 

prior evidence (Bush, 2020). Descriptive analysis is a method of data analysis 

that organizes, summarizes, and presents information in such a way that it 

outlines patterns and trends consistent with the fundamental characteristics of 

the dataset (Rawat, 2021). 

 

 

3.4.2 Reliability Test 

 

Reliability testing evaluates how consistently a research instrument measures a 

concept across different items or over time. One of the most used techniques 

for assessing internal consistency is Cronbach’s alpha, which helps determine 

whether the items within a scale are reliably measuring the same underlying 

construct (Amirrudin et al., 2021). According to Daud et al. (2018), Cronbach’s 

alpha less than 0.6 indicates the reliability level is poor. Schrepp (2020) 

suggests that a Cronbach’s alpha above 0.60 indicates fair and acceptable 

reliability, showing the instrument is consistent and dependable. Furthermore, 

the reliability scores, with Cronbach’s alpha values ranging from 0.70 to 0.80, 

are considered good (Taber, 2018). Values between 0.8 and 0.95 indicate high 

reliability. In summary, the closer Cronbach’s Alpha value is to 1.0, the more 

reliable the measurement instrument (Malhotra et al., 2017). 

 

Table 3.4:  
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Rule of Thumb on Cronbach’s Alpha (α) 

α Reliability Level 

Less than 0.60 Poor 

Between 0.60 and 0.69 Fair 

Between 0.70 and 0.79 Good 

Between 0.80 and 0.94 Very Good 

Note: From Malhotra, N. K., Nunan, D., & Birks, D. F. (2017). Marketing 

Research: an applied approach (Fifth edit). UK: Pearson Education Limited.  

 

 

3.4.3 Multicollinearity 

 

High correlation between predictor variables is known as multicollinearity 

(Shrestha, 2020). This high correlation can interfere with the model’s the 

capacity to determine how each independent variable affects the dependent 

variable separately (Gujarati, 2021). Furthermore, Shrestha (2020) 

recommended using VI and Tolerance values to detect multicollinearity 

between variables. If the values fall within the acceptable range, 

multicollinearity is not a concern in the analysis. As explained by Kyriazos and 

Poga-Kyriazou (2023), a VIF value of 1 means there is no multicollinearity, 

values between 1 and 5 suggest moderate multicollinearity, while values from 

5 to 10 reflect a strong correlation among variables. Thompson et al. (2017) 

explained that a tolerance value close to 1 indicates low multicollinearity among 

predictor variables. Kim (2019) noted that when the tolerance value falls below 

0.1, it signals a serious multicollinearity issue among variables. Thus, the VIF 

and tolerance levels can be assessed using SPSS to detect multicollinearity 
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among variables, helping to identify any redundancy among independent 

variables (Sekaran & Bougie, 2016) 

 

 

3.4.4 Normality Test 

 

To assess normality, skewness and kurtosis are commonly analyzed. Skewness 

reflects how much a data set deviates from symmetry, while kurtosis indicates 

the extent to which data points cluster around the mean. Both are applied to 

evaluate how the data deviates from a normal distribution (Kim, 2013). In most 

cases, a normal distribution is presumed when the skewness is between ±2 and 

the kurtosis is within the range of ±7, particularly for sample sizes greater than 

300 (Demir, 2022). Moreover, skewness in data can be identified through the 

use of a Q-Q plot paired with a normality test. Skewed data will show deviations 

from a straight line, forming a curve, while normally distributed data will 

closely follow a straight line (Lee, 2020). Furthermore, an alternative method 

involves using a histogram to examine data distribution. A symmetrical, bell-

shaped curve typically reflects a normal distribution, while any irregularities in 

the shape signal a departure from normality (Pallant, 2020). According to 

Ghasemi and Zahediasi (2012), many parametric tests, including regression 

analysis, depend on the presumption that the data is distributed normally.. When 

this assumption is not met, the accuracy and reliability of the results may be 

compromised. 

 

 

3.4.5 Inferential Analysis 
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Using sample data to test hypotheses, make predictions, and draw conclusions 

about a larger population is known as inferential analysis (Statistics, 2013). In 

this study, the associations between the 5 IV and a DV were investigated using 

the inferential analytic method of multiple linear regression analysis, which 

shed light on the interrelationships between these variables.  

 

 

3.4.6 Multiple Regression Analysis 

 

A statistical technique called multiple linear regression is used to look at the 

relationship between several independent variables and one dependent variable 

(Etemadi & Khashei, 2021). The Chi-Square test is used to assess the 

association between variables, which are peer influence (IV1), financial literacy 

(IV2), spending behaviour (IV3), social media (IV4), psychological factor 

(IV5), and personal debt accumulation (DV). Regression analysis is applied to 

identify variables, including peer influence (IV1), financial literacy (IV2), 

spending behaviour (IV3), social media (IV4), psychological factor (IV5), and 

forecast or influence personal debt accumulation (DV). 

 

Equation of multiple regression model: 

Y= β0+ β1X1+ β2X2+ β3X3+ β4X4+ β5X5 + µ 

Where: 

Y= Personal Debt Accumulation 

X1= Peer influence 
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X2=Financial Literacy  

X3=Spending Behaviour  

X4= Social Media 

X5= Psychological Factor 

µ = error term 

β0 = Intercept 

β1, β2, β3, β4, β5  = Coefficients of the independent variables 
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CHAPTER 4: DATA ANALYSIS 

 

 

4.0 Introduction 

 

This section presents the collected data results, which include descriptive analysis, 

preliminary data screening, measurement scales, and inferential statistical analyses. 

The data collection for the study was conducted over a period of three months, from 

May 2025 to July 2025. A total of 626 responses were initially obtained; however, after 

applying the necessary filtering criteria, 400 valid responses remained for analysis. The 

Final Year Project questionnaire was distributed through multiple channels, including 

online platforms such as WhatsApp, RedNote (Xiaohongshu) and Instagram. All 

analyses were performed using SPSS version 31.0. The dataset contained no missing 

values, as all questions in the survey were set as compulsory in Google Forms. 

 

 

4.1 Descriptive Analysis 

 

Demographic details from Section A of the survey are initially analyzed, followed by 

descriptive evaluation of the responses from Sections B and C. To summarize the 

findings, data tables and circle graphs are utilized in the following sections. 

 

 

4.1.1 Demographic Profile 
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4.1.1.1 Gender 

 

Table 4.1  

Descriptive Data For Gender  

Gender                         No. of Respondents                Proportion 

Male                                        195                                 48.75% 

Female                                     205                                 51.25% 

Total                                         400                                  100% 

 

 

Figure 4.1. Gender descriptive data. 

 

48.75%51.25%

Gender

Male Female
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To begin with, respondents were categorized based on gender. As shown in 

Table 4.1, the survey collected responses from 400 Gen Z Malaysians, 

comprising 195 males and 205 females. This represents a gender distribution of 

48.75% male and 51.25% female. Hence, it recorded a higher number of female 

individuals compared to male individuals. 

 

 

4.1.1.2 Age 

 

Table 4.2 

Descriptive Data for Age  

Age                         Respondents Number                Proportion 

21                                        48                                 12.00% 

22                                        87                                 21.75% 

23                                        42                                 10.50% 

24                                        43                                 10.75% 

25                                        45                                 11.25% 

26                                        48                                 12.00% 

27                                        36                                 9.00% 

28                                        51                                 12.75% 

Total                                   400                                  100% 
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Figure 4.2. Age descriptive data. 

 

Next, respondents were grouped according to their age. As shown in Table 4.2, 

the highest number of participants was 22 years old, totaling 87 individuals 

(21.75%), followed by 28-year-olds with 51 respondents (12.75%). Both the 

21-year-olds and 26-year-olds groups had 48 participants each (12.00%), while 

those aged 25 and 24 contributed 45 (11.25%) and 43 (10.75%) respondents, 

respectively. Additionally, 23-year-olds made up 42 individuals (10.50%), and 

the smallest group was aged 27, comprising 36 respondents (9.00%). In total, 

the survey included 400 participants across the listed age groups. 

 

 

4.1.1.3 Location 

 

Table 4.3 
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Descriptive Data for Location  

Location                           No. of Respondents                Proportion 

Selangor                                      109                                 27.25% 

Johor                                           104                                 26.00% 

Pulau Pinang                               103                                25.75% 

Wilayah Persekutuan                    84                                 21.00% 

Total                                            400                                  100% 

 

 

Figure 4.3. Location descriptive data. 

 

Participants were also grouped based on the location. As illustrated in Table 4.3, 

most of the respondents were from Selangor, accounting for 109 individuals 

(27.25%). This was followed closely by Johor with 104 respondents (26.00%) 
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and Pulau Pinang with 103 respondents (25.75%). Meanwhile, 84 participants 

(21.00%) were from Wilayah Persekutuan.  

 

 

4.1.1.4 Race 

 

Table 4.4 

Race Descriptive Data  

Race                             No. of Respondents                  Proportion 

Chinese                                     200                                50.00% 

Indian                                        105                                26.25% 

Malay                                          95                                23.75% 

Total                                          400                                  100% 
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Figure 4.4. Race descriptive data. 

 

Respondents were further classified according to their race. As shown in Table 

4.4, half of the participants were Chinese, comprising 200 individuals (50.00%). 

Indian respondents made up 105 participants (26.25%), while Malay 

respondents accounted for 95 individuals (23.75%). Collectively, these racial 

groups represented the entire sample of 400 participants. 

 

 

4.1.1.5 Marital Status 

 

Table 4.5 

Descriptive Data for Marital Status  

Marital Status                 No. of Respondents                Proportion 

Single                                         263                               65.75% 
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Married                                      137                               34.25% 

Total                                           400                                100% 

 

 

Figure 4.5. Marital Status descriptive data. 

 

The survey also captured the marital status of the participants. As presented in 

Table 4.5, the majority of respondents were single, totaling 263 individuals 

(65.75%), while the remaining 137 participants (34.25%) were married. This 

distribution reflects a greater proportion of single individuals within the sample 

of 400 respondents. 

 

 

4.1.1.6 Education Level 

 

Table 4.6 
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Descriptive Data for Education Level  

Education Level                          No. of Respondents                Proportion 

No formal education                              14                                  3.00% 

Primary school                                       19                                  5.00% 

Secondary school                                   66                                 16.00% 

Diploma/Certificate                                47                                 12.00% 

Bachelor's degree                                  216                                 54.00% 

Master’s degree                                      38                                  10.00% 

Total                                                      400                                   100% 

 

 

Figure 4.6. Education Level descriptive data.  
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Respondents were also classified according to their highest level of educational 

attainment. As illustrated in Table 4.6, the highest group of respondents held the 

bachelor's degree, accounting for 216 individuals (54.00%). This was followed 

by 66 respondents (16.00%) with a secondary school qualification, and 47 

respondents (12.00%) who possessed a diploma or certificate. In addition, 38 

respondents (10.00%) had attained a master’s degree. A smaller number of 

participants reported lower educational levels, with 19 respondents (5.00%) 

having completed primary school and 14 respondents (3.00%) having no formal 

education. Altogether, these education levels represented the complete sample 

of 400 respondents. 

 

 

4.1.1.7 Current Employment Status 

 

Table 4.7 

Current Employment Status Descriptive Data  

Current Employment Status                          No. of respondents                Proportion 

Employed                                                     208                                   52.00% 

Unemployed                                                  10                                     2.00% 

Student                                                         182                                   46.00% 

Total                                                             400                                   100% 
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Figure 4.7. Current Employment Status descriptive data. 

 

The respondents were also categorized based on their current employment 

status. As shown in Table 4.7, more than half of the respondents, totaling 208 

individuals (52.00%), were employed at the time of the survey. This was 

followed closely by students, who made up 182 respondents (46.00%) of the 

sample. A small minority, comprising 10 respondents (2.00%), reported being 

unemployed. These employment categories collectively accounted for the 

entire sample of 400 respondents. 

 

4.1.1.8 Income Level 

 

Table 4.8 

Descriptive Data for Income Level  

Income Level                          No. of respondents                Proportion 
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No income                                           128                                 32.00% 

RM2,000 or below                                95                                  24.00% 

RM2,001 - RM4,000                            114                                 28.00% 

RM4,001 - RM6,000                             45                                  11.00% 

RM6,001 and above                              18                                   5.00% 

Total                                                     400                                  100% 

 

 

Figure 4.8. Income Level descriptive data. 

 

In addition, the respondents were categorized according to their income levels. 

As presented in Table 4.8, the majority of respondents, comprising 128 

individuals (32.00%), reported having no income. This was followed by 114 

respondents (28.00%) who earned between RM2,001 and RM4,000. A total of 

95 respondents (24.00%) indicated an income of RM2,000 or below. 
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Meanwhile, 45 respondents (11.00%) reported an income range of RM4,001 to 

RM6,000. Only a small portion of the sample, consisting of 18 respondents 

(5.00%), earned RM6,001 and above. Collectively, these income categories 

encompassed the full sample of 400 respondents. 

 

 

4.1.1.9 Frequency of Accumulating New Debt 

 

Table 4.9 

Frequency of Accumulating New Debt Descriptive Data  

Frequency of Accumulating New Debt      No. of respondents                Proportion 

Every week                                                    34                                     8.00% 

Every month                                                 146                                   37.00% 

Every 6 months                                              76                                   19.00% 

More than once a year                                   44                                    11.00% 

Rarely or only in emergencies                      100                                   25.00% 

Total                                                              400                                   100% 

 



A STUDY ON DEBT BURDEN AMONG GEN Z MALAYSIAN: KEY FACTORS INFLUENCING 

PERSONAL DEBT ACCUMULATION 

 

 

Page 70 of 173 
 

 

Figure 4.9. Frequency of Accumulating New Debt descriptive data. 

 

Moreover, the respondents were analysed based on the frequency with which 

they accumulated new debt. As presented in Table 4.9, the largest proportion of 

respondents, totalling 146 individuals (37.00%), reported accumulating new 

debt on a monthly basis. This was followed by 100 respondents (25.00%) who 

indicated that they rarely accumulated debt or did so only in emergencies. 

Additionally, 76 respondents (19.00%) reported taking on new debt every six 

months, while 44 respondents (11.00%) accumulated debt more than once a 

year. A smaller group of 34 respondents (8.00%) reported accumulating new 

debt on a weekly basis. These frequency categories collectively represent the 

entire sample of 400 respondents. 

 

 

4.1.1.10   Types of Debt Acquired 
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Types of Debt Acquired Descriptive Data  

Types of Debt Acquired                                           Frequency                 

Housing Loan                                                                77                                  

Car Loan                                                                       139                                

Student Loans                                                               217                                 

Credit Cards                                                                 175                                 

BNPL                                                    215                                 

Medical Loan                                                                60                                  

Other                                                                              0 

 

 

Figure 4.10. Types of Debt Acquired descriptive data. 
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The data in Table 4.10 outlines the types of debt acquired by the respondents. 

Student loans (n = 217) and Buy Now, Pay Later (BNPL) schemes (n = 215) 

were the most frequently reported. Credit card usage was also prevalent with 

175 responses. Car loans were cited 139 times (16%), while housing and 

medical loans were reported 77 times and 60 times, respectively. Other types of 

debt not listed in the table were not reported by any respondent, with a recorded 

frequency of zero. These findings indicate that short-term and educational debts 

are the predominant financial obligations among the entire sample of 400 

respondents. 

 

 

4.1.1.11   Preferred Loan Repayment Options 

 

Table 4.11 

Preferred Loan Repayment Options Descriptive Data  

Preferred Loan Repayment Options                               Frequency                 

Monthly installment payments                                           280                                  

Lump sum payment (one-time payment)                           118                              

Refinancing or consolidating debts                                     74                                 

Through credit card balance transfers                                 82                               

Paying off when I have sufficient funds                     144                                  

Other                                                                                     0 
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Figure 4.11. Preferred Loan Repayment Options descriptive data. 

 

The data in Table 4.11 outlines the preferred loan repayment options among the 

respondents. Monthly installment payments (n = 280) were the most frequently 

reported method. While paying off loans when sufficient funds are available 

was the second most common approach, with 144 responses. Lump sum 

payments were cited 118 times, while repayment through credit card balance 

transfers recorded 82 instances. Refinancing or consolidating debts was the 

least selected option, reported by 74 respondents. These findings suggest that 

most individuals favor structured, recurring payments, while a significant 

portion also prefers flexible or alternative repayment strategies based on their 

financial capacity across the total sample of 400 respondents. 
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4.1.2 Central Tendencies and Dispersion Measurement of 

Construct 

 

Parts B and C outline the survey results concerning both the IV and DV. The 

analysis includes computing the mean to understand central tendency and the 

standard deviation to assess the spread of responses. Each variable was 

examined separately. 

 

 

4.1.2.1   Personal Debt Accumulation (PDA) 

 

Table 4.12 

Measurement of Central Tendencies for Personal Debt Accumulation (PDA) 

No. Question Total Mean Mean 

Ranking 

SD SD 

Ranking 

PDA 1 I use credit to 

purchase the 

things I wants 

400 3.97 1 1.092 6 

PDA 2 I feel 

uncomfortable 

with having 

debt 

400 4.41 4 0.910 5 



A STUDY ON DEBT BURDEN AMONG GEN Z MALAYSIAN: KEY FACTORS INFLUENCING 

PERSONAL DEBT ACCUMULATION 

 

 

Page 75 of 173 
 

PDA 3 I regularly 

monitor and 

review my debt 

obligations 

400 4.37 2 0.685 2 

PDA 4 I compare loan 

products among 

different lenders 

before the final 

decision to 

borrow 

400 4.38 3 0.661 1 

PDA 5 I consider 

borrowing 

reasonable if I 

can repay both 

principal and 

interest 

400 4.42 5 0.700 3 

PDA 6 I think that the 

increase in costs 

can lead to 

more debt 

400 4.41 4 0.705 4 

 

The analysis begins with the evaluation of survey responses related to Personal 

Debt Accumulation (PDA). As presented in Table 4.12, PDA5 recorded the 
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highest mean score of 4.42, with an SD of 0.700. With a mean of 4.41 and DVs 

of 0.910 and 0.705, respectively, PDA2 and PDA6 trailed closely behind. The 

most consistent results were shown by PDA4, which came in second with a 

mean of 4.38 and the lowest SD of 0.661. With a mean of 4.37 and an SD of 

0.685, PDA3 came in at number four. At 3.97, PDA1 received the lowest 

average score, with the highest standard deviation of 1.092, indicating the least 

agreement among participants and the widest range of opinions. 

 

 

4.1.2.2   Peer Influence (PI) 

 

Table 4.13 

Measurement of Central Tendencies for Peer Influence (PI) 

No. Question Total Mean Mean 

Ranking 

SD SD 

Ranking 

PI 1 I always 

discuss 

financial 

management 

with my 

friends. 

400 4.04 3 1.018 2 

PI 2 I am more 

likely to 

consider debt 

400 4.01 1 1.109 4 
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when I see my 

friends doing 

so 

successfully. 

PI 3 When I take 

on debt, my 

friend’s 

opinion is 

important to 

me. 

400 4.02 2 1.051 3 

PI 4 I feel 

pressured to 

match the 

spending 

habits of my 

social circle. 

400 4.11 5 1.120 5 

PI 5 I discuss 

financial 

decisions with 

my friends 

before making 

400 4.10 4 1.018 2 
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significant 

purchases. 

PI 6 I have 

purchased 

items because 

my peers 

recommended 

them. 

400 4.25 6 0.829 1 

 

The analysis of peer influence on personal debt accumulation begins with the 

evaluation of respondents' agreement with various statements. As shown in 

Table 4.13, PI6 recorded the largest mean score of 4.25, with the lowest SD of 

0.829, indicating strong and consistent agreement among participants. PI4 

followed with a mean of 4.11 and an SD of 1.120, showing a wider range of 

responses. PI5 was next with a mean of 4.10 and a relatively low SD of 1.018, 

reflecting moderate consistency. PI1 had an SD of 1.018 and a mean score of 

4.04. With a mean of 4.02 and an SD of 1.051, PI3 came in second. Lastly, PI2 

had the lowest mean score of 4.01, paired with a SD of 1.109, suggesting more 

diverse opinions among respondents. 

 

 

4.1.2.3   Financial Literacy (FL) 

 

Table 4.14 

Measurement of Central Tendencies for Financial Literacy (FL) 
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No. Question Total Mean Mean 

Ranking 

SD SD 

Ranking 

FL 1 I think an 

increase in 

food prices 

will not 

reduce 

purchasing 

power. 

400 3.95 2 1.166 5 

FL 2 I understand 

that a balance 

sheet will not 

show my 

financial 

status. 

400 4.14 4 0.933 1 

FL 3 I believe that a 

credit card 

holder can 

spend without 

limit. 

400 3.86 1 1.286 6 

FL 4 I  believe that 

owing a credit 

400 4.16 5 1.003 3 
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card will 

increase my 

purchasing 

power. 

FL 5 I think that the 

longer the 

repayment 

period, the 

lower the 

overall cost of 

a loan. 

400 4.02 3 1.127 4 

FL 6 I understand 

that buying 

goods on 

credit will not 

reduce 

purchasing 

power in the 

future. 

400 4.19 6 0.948 2 

 

The evaluation of financial literacy responses reveals varying levels of 

understanding among participants. As presented in Table 4.14, with an SD of 

0.948 and the highest mean score of 4.19, FL6 demonstrated great agreement 

with comparatively consistent replies. With a mean score of 4.16 and an SD of 
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1.003, FL4 came next. With a mean of 4.14 and the lowest SD of 0.933, FL2 

came in second. suggesting the most uniform understanding among respondents. 

FL5 held a mean score of 4.02, with a SD of 1.127. FL1 followed with a mean 

of 3.95 and a higher SD of 1.166. Finally, FL3 recorded the smallest mean score 

of 3.86, with the largest SD of 1.286, reflecting the greatest variation in 

responses and the least agreement regarding that financial misconception. 

 

 

4.1.2.4   Spending Behaviour (SB) 

 

Table 4.15 

Measurement of Central Tendencies for Spending Behaviour (SB) 

No. Question Total Mean Mean 

Ranking 

SD SD 

Ranking 

SB 1 I often make 

purchases 

without prior 

planning. 

400 3.89 4 1.214 3 

SB 2 I never save 

money for 

emergencies 

or future. 

400 3.67 1 1.388 5 
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SB 3 I often buy 

items I didn’t 

need just 

because they 

were in the 

sale or had a 

promotion. 

400 3.81 2 1.211 2 

SB 4 I believe my 

debt is mainly 

due to lack of 

financial 

control. 

400 4.08 5 1.104 1 

SB 5 I never set a 

monthly 

budget.  

400 3.87 3 1.217 4 

SB 6 I often borrow 

to balance my 

personal 

budget. 

400 3.67 1 1.418 6 

 

Table 4.15 presents the analysis of spending behaviour and its potential 

influence on personal debt accumulation. Among the six items, SB4 recorded 

the largest mean score of 4.08 with the smallest SD of 1.104, suggesting strong 

agreement and the most consistent responses regarding the belief that debt is 
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mainly due to a lack of financial control. SB1 followed with a mean of 3.89 and 

an SD of 1.214, indicating slightly greater variability. SB5 held a mean of 3.87 

with a SD of 1.217, reflecting similar levels of agreement and dispersion. SB3 

was next with a mean score of 3.81 and an SD of 1.211, showing moderate 

consistency in impulsive purchasing during promotions. Both SB2 and SB6 

shared the lowest mean score of 3.67, indicating weaker agreement among 

participants. However, at 1.418, SB6 had the biggest SD., followed closely by 

SB2 at 1.388, reflecting the most diverse views regarding borrowing behaviour 

and emergency savings. 

 

 

4.1.2.5   Social Media (SM) 

 

Table 4.16 

Measurement of Central Tendencies for Personal Debt Accumulation (PDA) 

No. Question Total Mean Mean 

Ranking 

SD SD 

Ranking 

SM 1 I find it 

attractive in 

what loan ads 

promise. 

400 3.87 1 1.267 6 

SM 2 I make 

impulsive 

purchases to 

400 3.92 2 1.202 4 
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match the 

lifestyle 

portrayed by 

social media. 

SM 3 I am likely to 

use 'Buy Now, 

Pay Later' 

services after 

seeing them 

promoted on 

social media. 

400 3.93 3 1.223 5 

SM 4 I feel that 

‘Buy Now, 

Pay Later’ 

options 

encourage me 

to buy things I 

cannot afford 

immediately. 

400 4.13 5 1.064 2 

SM 5 I think social 

media ads 

make 

400 4.16 6 1.020 1 
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borrowing 

money easier 

and more 

accessible. 

SM 6 I tend to 

overspend 

after seeing 

products or 

services 

endorsed on 

social media. 

400 4.05 4 1.156 3 

 

The evaluation of social media influence on personal debt accumulation, as 

summarised in Table 4.16, highlights varying levels of agreement among 

respondents. SM5 recorded the largest mean score of 4.16, with the smallest SD 

of 1.020, indicating strong agreement and the most consistent views on how 

social media advertisements increase borrowing accessibility. SM4 followed 

with a mean of 4.13 and a SD of 1.064, reflecting consistent responses regarding 

the belief that ‘Buy Now, Pay Later’ options encourage unaffordable purchases. 

SM6 held a mean score of 4.05, with an SD of 1.156, showing moderate 

consistency in overspending tendencies due to social media endorsements. SM3 

and SM2 recorded mean scores of 3.93 and 3.92, respectively, with an SD of 

1.223 and 1.202, indicating relatively more diverse views. SM1 had the lowest 

mean score of 3.87 and the largest SD of 1.267, suggesting the least agreement 

and the most variation in perceptions of the attractiveness of loan 

advertisements seen online. 
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4.1.2.6   Psychological Factors (PF) 

 

Table 4.17 

Measurement of Central Tendencies for Psychological Factors (PF) 

No. Question Total Mean Mean 

Ranking 

SD SD 

Ranking 

PF 1 I am not 

confident in 

managing 

debt. 

400 4.03 2 1.063 4 

PF 2 I am not 

confident that 

my 

effectiveness 

in handling 

debt 

situations. 

400 4.03 2 1.033 2 

PF 3 I am not 

confident that 

my debt 

400 4.07 3 1.083 5 
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repayment 

plans will 

always go as 

expected. 

PF 4 I tend to 

purchase non-

essential items 

to reward 

myself when I 

am feeling 

down. 

400 4.14 4 1.048 3 

PF 5 I felt 

frustrated 

when I was 

unable to 

make a 

purchase. 

400 4.17 5 1.016 1 

PF 6 I tend to 

borrow money 

when I am 

stressed about 

400 3.84 1 1.282 6 
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my financial 

situation. 

 

Table 4.17 illustrates the impact of psychological factors on personal debt 

accumulation. With the lowest SD of 1.016 and the largest mean score of 4.17, 

PF5 was accompanied by PF4 with a mean of 4.14 and an SD of 1.048, 

reflecting participants’ tendency to engage in emotional spending when feeling 

down. PF3 ranked third with a mean of 4.07 and a slightly higher SD of 1.083, 

suggesting more varied perspectives on the unpredictability of debt repayment 

plans. Both PF1 and PF2 shared the same mean score of 4.03, with PF2 showing 

a greater response consistency and an SD of 1.033 compared to PF1's SD  of 

1.063. PF6 had the smallest mean score of 3.84 and the largest SD of 1.282, 

indicating the least agreement and the most variability in borrowing behaviour 

when experiencing financial stress. 

 

 

4.2 Scale Measurement 

 

4.2.1 Reliability Test 

 

Table 4.18 

Cronbach’s Alpha Reliability Analysis  

No. Type of 

Variables 

Variable Name Items 

No. 

Cronbach’s 

Alpha (α) 

Reliability 

Test 
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1 DV Personal Debt 

Accumulation  

6 0.704 Good 

2 IV Peer Influence 6 0.849 Very Good 

3 IV Financial Literacy  6 0.859 Very Good 

4 IV Spending Behaviour 6 0.914 Very Good 

5 IV Social Media  6 0.892 Very Good 

6 IV Psychological Factor  6 0.889 Very Good 

 

The highest reliability was observed for Spending Behaviour, with an α of 0.914, 

indicating very good reliability. This suggests that Spending Behaviour are 

highly reliable and consistent. The lowest reliability was recorded for the 

dependent variable, Personal Debt Accumulation, with an α of 0.704, which 

falls under a good category. Although it has the lowest value among the 

constructs, it still meets the acceptable threshold for internal consistency. The 

remaining independent variables, which are Peer Influence (0.849), Financial 

Literacy (0.859), Social Media (0.892), and Psychological Factor (0.889) fall 

within the very good reliability range 0.80 ≤ α < 0.95, reflecting strong internal 

consistency among their respective items. Overall, the reliability test results 

indicate that the instruments used in this study are very good, with most 

variables demonstrating high internal consistency. 

 

 

4.3 Preliminary Data Screening 
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An initial data screening was conducted to verify the research results reliability. As part 

of this process, both multicollinearity and normality tests were conducted as the first 

steps in the analysis. 

 

 

4.3.1 Multicollinearity Test  

 

According to Shrestha (2020), multicollinearity arises when there is a strong 

correlation between predictor variables. According to Kyriazos and Poga-

Kyriazou (2023), a VIF of 1 indicates no multicollinearity, values between 1 to 

5 suggest moderate levels, and 5 to 10 indicate strong correlation. Thompson et 

al. (2017) noted that tolerance values near 1 show low multicollinearity, while 

Kim (2019) stated that values below 0.1 indicate a serious issue. 

 

Table 4.19 

Result of Multicollinearity Test 

Independent Variables Collinearity Statistics 

 VIF Tolerance  

Peer Influence 2.350 0.426  

Financial Literacy  2.934 0.341  

Spending Behaviour 4.229 0.236 

Social Media  4.143 0.241 

Psychological Factor  3.589 0.279 
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Table 4.19 showed all five independent variables recorded VIF values below 5 

and tolerance levels above 0.1. This indicates that multicollinearity is not a 

concern, and therefore, none of the variables need to be removed from the 

analysis. 

 

 

4.3.2 Normality Testing 

 

A normality test was performed because of the importance of normality in data 

processing. The histogram, the normal Q-Q plot, kurtosis and skewness values 

and the examination of are the three techniques used in this study to assess the 

dataset's normality. 

 

Table 4.20 

Result of Normality Test 

Variables Skewness Kurtosis  

Dependent Variable Personal Debt 

Accumulation  

-1.853 5.096 

Independent Variable Peer Influence -1.558 1.990 

Independent Variable Financial Literacy  -1.301 0.695 

Independent Variable Spending Behaviour -1.156 0.095 

Independent Variable Social Media  -1.369 0.817 

Independent Variable Psychological Factor  -1.466 1.390 
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Demir (2022) suggests that data can be considered approximately normal when 

skewness falls within ±2 and kurtosis remains between ±7. Table 4.20 results 

can be considered approximately normal. Specifically, the skewness number 

ranged from -1.156 to -1.853, while the kurtosis number ranged from 0.095 to 

5.096. These values suggest that the distribution of data for each variable does 

not deviate substantially from normality. Hence, the dataset follows an almost 

normal distribution and is appropriate for subsequent parametric statistical 

analyses. 

 

Figure 4.12. Histogram. 

According to Pallant (2020), a histogram was utilised to assess whether the data 

meets the assumption of normality. Based on Figure 4.12, the dependent 

variable served as the basis for creating the histogram, which reflects personal 

debt accumulation. The shape of the distribution aligns closely with a normal 

distribution curve. The pattern generally follows a bell-shaped curve, with the 

highest frequency of responses concentrated near the centre and gradually 

decreasing toward both ends. As such, the distribution appears fairly 
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symmetrical with slightly extended tails, suggesting that the data is 

approximately normally distributed. 

 

 

Figure 4.13. Normal Q-Q plot  

Normal Quantile-Quantile plot was used to visually assess whether the data 

followed a normal distribution. It compares sample quantiles with theoretical 

quantiles from a normal distribution. If the data is normally distributed, the 

points will align closely with a straight line, indicating model accuracy without 

assumptions of location or scale (Farayola et al., 2020). Figure 4.13 displays 

the data points that mostly align with the diagonal line, indicating an 

approximately normal distribution. The overall pattern supports the assumption 

of normality for further analysis. 
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4.4 Inferential Analysis 

 

4.4.1 Multiple Regression Analysis 

 

Table 4.21  

Result of Multiple Regression Analysis 

 Unstanda-

rdized 

Coefficient 

Beta 

Std. 

Error 

(Coef.) 

Standardized 

Coefficient 

Beta 

T-value P-value 

(Constant) 2.758 0.132  20.957 <0.001* 

Peer Influence 

 

0.163 0.043 0.246 3.776 <0.001* 

Financial 

Literacy  

0.099 0.045 0.161 2.208 0.028* 

Spending 

Behaviour 

(0.098) 0.043 (0.202) (2.306) 0.022* 

Social Media 0.105 0.048 0.190 2.194 0.029* 



A STUDY ON DEBT BURDEN AMONG GEN Z MALAYSIAN: KEY FACTORS INFLUENCING 

PERSONAL DEBT ACCUMULATION 

 

 

Page 95 of 173 
 

Psychological 

Factor 

0.113 0.047 0.192 2.382 0.018* 

R²     0.286 

Adjusted R²     0.277 

P-value 

(F-test) 

    <0.001* 

F-test     31.551 

 

Durbin -

Watson 

      2.003 

 

Note: *Indicate the result significant at 95% confidence level 

 

As presented in Table 4.21, this analysis demonstrates the relationship between 

the dependent variable, personal debt among Gen Z Malaysians, and the five 

independent variables, including peer influence, financial literacy, spending 

behaviour, social media, and psychological factors. Based on the result in Table 

4.21, peer influence, financial literacy, spending behaviour, social media 

influence, and psychological factors are significant at the t-statistic figures of 

3.776, 2.208, -2.306, 2.194, and 2.382, respectively, because all p-values fall 

below the 0.05 significance threshold. 

 

The results indicate that peer influence is highly significant, as the p-value is 

less than 0.001 under the 95% confidence threshold, well under the 0.05 

significance threshold. This result aligns with the findings of Grohmann and 

Koch (2022) and Nurhaliza et al. (2024). They demonstrated that social 
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comparison and conformity strongly drive financial decisions, leading 

individuals to take on debt to match their peers' consumption habits. The 

unstandardised regression coefficient of 0.163 indicates that for each additional 

unit of peer influence, personal debt accumulation among Gen Z Malaysians 

rises on average by 0.163 units, holding other variables constant. 

  

Moreover, at the 95% confidence level, financial literacy demonstrates 

significance, with the p-value of 0.028 falling below the 0.05 cutoff., whereby 

this outcome is consistent with Rachman and Dewi (2024) and Artavanis and 

Karra (2020), which supports the present study’s significant result that limited 

financial literacy is linked to higher personal debt among Gen Z individuals. 

The positive unstandardised regression coefficient of 0.099 indicates that, 

ceteris paribus, Gen Z Malaysians are accruing 0.099 units more personal debt 

for every unit gain in financial literacy.  

 

Next, the analysis reveals that spending behaviour is significantly related to 

personal debt accumulation, with a p-value of 0.022 meeting the 95% 

confidence requirement (p < 0.05). The outcome agrees with Chia et al. (2024) 

by showing that spending behaviour directly contributes to debt accumulation 

among Malaysian students through impulsive purchases. The unstandardised 

regression coefficient of -0.098 shows that a 1 unit rise in spending behaviour 

is accompanied by a 0.098 unit decrease in personal debt accumulation among 

Gen Z Malaysians, ceteris paribus. 

  

With a p-value of 0.029, social media is significant at the 95% confidence level 

that below the 0.05 significance threshold. This finding aligns with the 

conclusions of Czarnecka & Mogaji (2020), Threadgold et al. (2025), and 

Pranata & Salehudin (2024). The unstandardised regression coefficient of 0.105 
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indicates that, on average, a one-unit increase in social media usage leads to a 

0.105 rise in personal debt accumulation among Gen Z Malaysians, assuming 

all other factors remain constant.  

 

With the 0.018 p-value, the psychological factor demonstrates significance at 

the 95% confidence threshold, that below the 0.05 significance threshold. The 

result was in line with the statements of Lea (2020) and Hamid (2025).  The 

0.113 positive unstandardised regression coefficient indicates that a 1 unit rise 

in the psychological factor, on average, will increase personal debt 

accumulation among Gen Z Malaysians by 0.113 units, ceteris paribus. 

 

The determination coefficient, also referred to as R-squared (R²), acts as a 

summary statistic that illustrates how well the independent variable in the 

regression model explains the variation seen in the dependent variable (Romeo, 

2020). According to the results from the table, the value of R² is 0.286 which 

indicates that approximately 28.6% of the variance in personal debt 

accumulation among Gen Z Malaysians can be explained by the combined 

effects of peer influence, financial literacy, spending behaviour, social media, 

and psychological factors. This suggests that while the regression model 

captures a moderate proportion of the influencing factors, the remaining 71.4% 

of the variation is unexplained and may be attributed to other external or 

unobserved variables. 

 

In respect of the adjusted R-squared, it indicates that only 27.7% of the variation 

in personal debt accumulation among Gen Z Malaysians is explained by the 

variation of peer influence, financial literacy, spending behaviour, social media, 

and psychological factors collaboratively after considering the degree of 

freedom. 
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With an F-value of 31.551 and a p-value under 0.005, the results confirm that 

the regression model is significant as a whole, meaning that the combination of 

peer influence, financial literacy, spending behaviour, social media, and 

psychological factors significantly predicts personal debt accumulation among 

Gen Z Malaysians. 

 

The Durbin-Watson test, a type of statistical technique, is utilized to find out 

whether autocorrelation exists in the residuals of the regression analysis (Eser, 

2025). With a Durbin–Watson statistic of 2.003, the model meets the 

recommended range of 1.5 to 2.5. This result suggests that the residuals are free 

from significant autocorrelation, thereby confirming that the assumption of 

independent errors is met in the model. This supports the reliability of the 

regression results in explaining the factors influencing personal debt 

accumulation among Generation Z Malaysians. 

 

 

4.5 Conclusion 

 

For this study, data were analysed with the assistance of SPSS 31.0, which efficiently 

processed and summarized the survey data collected from respondents. Moreover, all 

questionnaire scales were reliable and free from non-normality and multicollinearity  

issues. In a nutshell, the analysis of multiple regression reveals a significant 

relationship between peer influence, financial literacy, spending behaviour, social 

media, psychological factors, and personal debt among Gen Z Malaysians. 
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CHAPTER 5: DISCUSSION, CONCLUSION AND 

IMPLICATIONS 

 

 

5.0 Introduction 

 

This part shows the study's final stage by reviewing the outcomes from the previous 

chapters. First, it begins with a summary of findings. Following this, the implication of 

the findings is discussed. Lastly, the chapter concludes with an overview of the 

limitations encountered during the study and provides suggestions for future studies. 

 

 

5.1 Summary of Findings 

 

Table 5.1: 

Finding Summary 

   Type of Variables                T-stat                   P-value                Findings         Hypothesis 

        Peer Influence              3.776                 <.001                Significant        Reject H0 

      Financial Literacy          2.208                 <.001                Significant        Reject H0 

     Spending Behaviour      -2.306                   0.028                Significant        Reject H0 

         Social Media               2.194                   0.022                Significant        Reject H0 
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     Psychological Factor      2.382                   0.029                Significant        Reject H0 

 

Based on the data shown in Table 5.1, all five independent variables (peer influence, 

financial literacy, spending behaviour, social media, and psychological factor) have 

shown statistically significant relationships with personal debt accumulation among 

Gen Z in Malaysia, specifically within the major urban areas of Penang, Johor, Selangor, 

and the Federal Territory. Since the p-values for all five independent variables are 

below the 0.05 standard significance level, the null hypotheses for each were rejected. 

These findings suggest that each factor possesses meaningful predictive power in 

explaining the debt burden faced by Gen Z in these regions.  

 

 

5.2 Discussions of Major Findings 

 

This section presents a more in-depth analysis of the key findings previously 

summarized in Section 5.1. 

 

 

5.2.1 Key Determinants of Personal Debt Accumulation Among 

Gen Z Malaysians 

 

 5.2.1.1 Peer Influence and Personal Debt Accumulation 
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This study's findings indicate that peer influence significantly relates to 

personal debt accumulation among Gen Z Malaysians. This finding aligns with 

Grohmann and Koch (2022) demonstrated that individuals often replicate the 

consumption behaviors of their peers, even when such imitation entails 

increased borrowing. Their experimental evidence underscores the powerful 

role of social comparison, peer conformity, and the pressure to uphold perceived 

consumption standards in shaping financial decisions, with individuals 

frequently incurring debt to align with prevailing spending norms. Among Gen 

Z Malaysians, the peer environment not only fosters impulsive and excessive 

spending tendencies but also legitimizes the reliance on credit to sustain such 

consumption patterns. Similarly, Nurhaliza et al. (2024) emphasized that the 

financial behaviour of the Gen Z consumer is greatly affected by the peer 

environment, which leads to impulsive and excessive spending due to the social 

pressure created. 

 

Nevertheless, this conclusion is not universally supported across the literature. 

For instance, Dusia et al. (2023) present a perspective that diverges from 

prevailing research on peer-driven borrowing. Their findings indicate that debt 

attitude—defined as personal convictions and emotional responses toward 

debt—serves as a strong predictor of borrowing behavior among Indonesian 

millennial pay-later users. Conversely, peer influence did not demonstrate 

statistical significance, despite widespread acknowledgment among 

respondents of peer engagement with pay-later services. These results imply 

that, within specific cultural or demographic settings, intrinsic perceptions of 

debt may exert greater influence on borrowing decisions than external social 

pressures. Although Dusia et al. (2023) offer a different perspective, the results 

of this study demonstrate the important connection between peer pressure and 

the accumulation of personal debt, especially among Gen Z Malaysian, 

underscoring its applicability in comprehending the social factors that influence 

financial behavior. 
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Additionally, evidence from Li et al. (2025) demonstrates that peer influence 

exerts a statistically significant effect on household debt accumulation, with 

individuals more likely to increase their borrowing levels when their peers 

exhibit higher indebtedness, suggesting that social comparison and normative 

pressures play a critical role in shaping personal financial behaviour. 

Meanwhile, Kuchler and Stroebel (2021) synthesizes both causal and 

observational evidence demonstrating that social interactions meaningfully 

alter financial choices, including credit uptake, thereby underscoring the 

robustness of peer-driven channels into indebtedness.  

 

 

5.2.1.2 Financial Literacy and Personal Debt Accumulation 

 

This research reveals a statistically significant link between financial literacy 

and the accumulation of personal debt in Gen Z Malaysians. This outcome 

aligns with the findings of Marcolin and Abraham (2006), Asif (2023), and 

Brascoupe et al. (2013), as referenced by Refera et al. (2016), who contend that 

insufficient financial knowledge often leads to ineffective money management, 

excessive reliance on credit, and rising debt levels. These studies consistently 

illustrate that individuals lacking essential financial competencies are more 

susceptible to making decisions that negatively impact their financial well-

being. 

 

The current study supports this position by providing empirical data from the 

Malaysian context, where financial literacy among Gen Z appears to be a key 

factor influencing their tendency to accumulate debt. Rachman and Dewi (2024) 

found that badly informed borrowing decisions made by poorly financially 
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literate Gen Z individuals increased their vulnerability to debt. Similarly, 

Artavanis and Karra (2020) find that low financial literacy among students is 

linked to underestimating the burden of future repayments, which then 

negatively affects the student loan debt.  

 

Collectively, these findings highlight a common concern across national 

contexts: young adults’ financial well-being is impacted by a persistent, cross-

cultural problem of poor financial literacy. The current study contributes to this 

expanding body of literature by emphasizing how Gen Z's personal debt 

problems are greatly exacerbated by a lack of financial literacy in Malaysian 

cities, particularly in Penang, Johor, Selangor, and the Federal Territory. 

 

However, not all research supports this conclusion. For example, Rahman et al. 

(2020) had a different viewpoint on this conclusion. Based on their study in 

Klang Valley, they found no significant relationship between financial literacy 

and indebtedness. Instead, they argued that behavioural factors such as attitudes 

and habits played a more important role in influencing debt. The contrasting 

outcome may be attributed to methodological differences or possibly to regional 

and cultural variations in financial behaviour within Malaysia itself. Although 

Rahman et al. (2020) offer a different perspective, the current study indicates 

that financial literacy is still a fundamental element in making wise financial 

decisions, particularly for younger people, even if behavioral factors play a 

significant role. 

 

In addition to the existing literature discussed earlier, a more recent study by 

Fitriadi et al. (2025) supports the findings of this study. Financial literacy and 

debt behaviour were found to have a significant positive relationship in their 

study of millennials in Sukabumi City, Indonesia. They use a quantitative cross-
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sectional survey with 180 participants and discover that people with greater 

financial literacy tend to feel more confident in managing financial obligations, 

which can result in a rise in debt behaviour. This supports the notion that, even 

while financial literacy is crucial, people may be more inclined to borrow 

money when they have faith in their capacity to make sound financial decisions. 

 

 

5.2.1.3 Spending Behaviour and Personal Debt Accumulation 

  

This research identifies a strong correlation between spending behaviour and 

the personal debt accumulation among Malaysian Generation Z. The findings 

align with those of Kumar et al. (2022) and Lai & Wong (2022), who observe 

that spending behaviors are influenced by personal circumstances, lifestyle 

choices, and financial accessibility are the factors that often contribute to 

excessive expenditure. Additionally, Cachón-Rodríguez et al. (2024) emphasize 

the impact of emotional and psychological elements, including stress and 

impulsivity, in intensifying suboptimal financial decisions and driving higher 

levels of indebtedness. 

 

Furthermore, Chia et al. (2024) indicate that spending behaviour mediates the 

relationship between financial socialization and debt among Malaysian students, 

with impulsive purchases contributing directly to financial strain and debt 

accumulation. Moreover, Maccarrone-Eaglen et al. (2020) observed that 

compulsive buyers tend to excessively utilize credit cards and experience post-

purchase regret, underscoring their vulnerability to personal debt. Moreover, 

Khandelwal et al. (2021) report that compulsive buying behavior is linked to 

heightened credit card indebtedness; however, this effect can be mitigated by 

greater financial awareness and a proactive attitude toward saving. 
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Additionally, recent empirical studies consistently demonstrate that aggressive 

and uncontrolled spending behavior serves as a strong indicator of personal debt 

accumulation. Elevated levels of discretionary expenditure, impulsive buying 

tendencies, and increased dependence on contemporary payment technologies 

such as mobile payments, tap-to-pay systems, and credit cards diminish 

psychological resistance to spending and heighten the likelihood of delinquency. 

For example, Noor Baharin (2025) reports that the adoption of mobile payment 

systems correlates with a 9.4%  increase in total credit card transaction values 

and a 10.7% rise in transaction frequency, particularly among younger 

consumers, illustrating how seamless payment technologies intensify credit 

utilization. Concurrently, research by Faraz and Anjum (2025) introduces the 

concept of “Spendception,” describing a psychological detachment from 

expenditure that emerges due to reduced visibility of transactions when using 

digital or card-based payment methods. This phenomenon encourages 

impulsive consumption and weakens financial awareness. 

 

In addition to behavioural traits such as present bias, overconfidence, and 

inadequate financial literacy, assertive spending habits contribute to an 

overestimation of repayment capacity and a reduced understanding of the long-

term implications of debt. Evidence from both domestic and international 

contexts highlights consumption-driven expenditure and the widespread 

availability of credit as central factors in rising debt levels. Although existing 

research affirms this relationship, there is a notable absence of focused data 

pertaining specifically to Gen Z individuals in Malaysia, particularly in Penang, 

Johor, Selangor, and the Federal Territory, which constrains the depth of locally 

relevant insights. This study addresses that limitation by offering substantive 

findings that can assist academic researchers, enable financial institutions to 

develop customised financial education initiatives, and support policymakers in 
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crafting targeted strategies to encourage responsible spending and mitigate 

excessive indebtedness among Malaysia’s youth. 

 

 5.2.1.4 Social Media and Personal Debt Accumulation 

 

 This study’s findings show that social media has a strong impact on personal 

debt among Gen Z Malaysians. As noted by Czarnecka and Mogaji (2020), 

advertisements on digital platforms make borrowing seem normal by showing 

debt as something easy and manageable rather than a burden. These ads often 

use emotional or informational messages to present debt as part of daily life 

(Arli, 2017). In the same way, Choi (2004) found that aggressive credit card 

marketing encourages people to spend more by offering easy credit while hiding 

the risks of repayment, which increases debt. 

 

This result is also supported by Smrithi and Selvi (2024) and Cao (2024), who 

highlight that personal loan ads on platforms such as YouTube and Instagram 

push impulsive borrowing, especially when promoted by influencers. These 

promotions trigger emotions and add pressure to follow certain lifestyles, which 

leads to more borrowing. In addition, Hegde (2024) describes how constant 

exposure to idealised lifestyles on Instagram and TikTok creates “money 

dysmorphia,” where young people feel pressured to copy unrealistic financial 

standards. Together, these studies support the current findings, showing that 

social media not only spreads information but also shapes financial behaviour 

in ways that increase debt risk among Gen Z. 

 

Emerging research suggests that social media’s impact extends beyond overt 

advertising to the subtler shaping of financial attitudes, norms, and long-term 
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habits. Nie (2023), in a study of Indonesian Gen Z, found that social media 

consumption plays a significant role in influencing financial decision-making, 

often reinforcing peer norms and familial attitudes toward spending and 

borrowing. The study emphasises that tackling these influences effectively 

requires coordinated action from families, schools, and policymakers, as digital 

financial behaviours are embedded in broader social ecosystems. 

 

The psychological dimension of social media influence is also noteworthy. 

Hidayah et al. (2025) demonstrated that Fear of Missing Out (FOMO), when 

amplified by interactive online shopping experiences such as TikTok Shop live 

commerce, strongly predicts impulsive purchase intentions. When paired with 

the easy availability of instant online loan services, this creates a high-risk 

environment in which more than 50% of the variance in consumption behaviour 

among young people can be explained by these two factors alone.  

 

Further evidence comes from Jing et al. (2024) and Aisjah (2024), who found 

that high-intensity social media use significantly increases the likelihood of 

adopting Buy Now, Pay Later (BNPL) schemes among Malaysian youth. These 

services, often marketed as financially savvy tools for managing cash flow, in 

reality encourage the habitual use of short-term credit and normalise living with 

revolving debt. Similarly, She et al. (2022) linked frequent social networking 

site usage to poorer financial well-being, greater money-related anxiety, and 

increased credit overextension, suggesting that the financial risks of social 

media engagement are not confined to impulsive purchases but extend into 

chronic financial strain. 

 

 5.2.1.5 Psychological Factors and Personal Debt Accumulation 
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This study also identifies psychological factors as significant determinants of 

debt accumulation among Gen Z Malaysians. Debt is not only a financial issue 

but is also linked to emotions and thought processes. Meltzer et al. (2013) 

discovered that those who are in debt are significantly more likely to suffer from 

mental health issues, with debt being one of the greatest predictors of 

psychological discomfort.   

 

Moreover, personality traits also affect borrowing and repayment behaviour. 

Maria and Tatiana (2018) found that impulsive and risk-taking individuals are 

more likely to make poor borrowing decisions, while those who are 

conscientious and plan for the long term are more likely to repay debts 

consistently. Similarly, Özşahin et al. (2019) reported that people who repay 

regularly show rational decision-making and an internal sense of control, while 

irregular payers tend to think short-term and blame outside factors, showing 

how psychology and culture influence debt behaviour. 

 

Ottaviani and Vandone (2011) showed that impulsivity increases unsecured debt, 

while Mugichkova (2015) explained that the ease of using credit cards reduces 

the “pain of payment,” encouraging more spending. Similarly, Hamid (2025) 

highlighted how overconfidence, optimism bias, and mental accounting distort 

people’s financial decisions, leading to higher debt. Together, these findings 

support the results of this study, showing that psychological traits, biases, and 

emotional pressures strongly affect how Gen Z manages and accumulates debt.  

 

Besides that, people who score low in conscientiousness are more often 

connected with higher debt levels. Findings indicate that such individuals have 

a greater tendency to default on student loans and show a higher likelihood of 

taking out mortgages (Letkiewicz & Heckman, 2018). Donnelly et al. (2012) 
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observed that individuals scoring higher in conscientiousness tended to manage 

their finances more proactively, which was linked to a reduced likelihood of 

falling into debt. S. Brown and Taylor (2014) reported that various Big Five 

personality traits influenced different indicators of household debt, with 

conscientiousness once again showing a notably strong impact. 

 

Furthermore, Lea (2020) noted that people with higher impulsiveness, meaning 

weaker self-control, are more prone to accumulating debt. To measure this trait, 

psychologists often use the Brief Self-Control Scale (BSCS). Although the 

BSCS is closely linked with the Big Five traits of conscientiousness and 

emotional stability, it remains widely used in debt research because 

impulsiveness strongly influences how individuals make choices over time.  

 

According to Goel & Rastogin (2023), the “Big Five” or Five-Factor Model is 

a leading framework in personality studies and is frequently applied in research. 

It assesses people on five key traits like agreeableness, conscientiousness, 

extraversion, openness to experience, and neuroticism. Research findings often 

point to conscientiousness as the most reliable indicator of a person’s tendency 

to debt. Multiple studies have reported that greater impulsiveness is linked to 

higher debt levels (Achtziger et al., 2015; Gathergood & Weber, 2014; Ottaviani 

& Vandone, 2011; Peltier et al., 2016). Supporting this, Frigerio et al. (2020) 

found similar results in a meta-analysis, while also noting that factors such as 

debt amount and employment status can affect the strength of this link. 

 

 

5.3 Implications of the Study 
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The study's results indicate that peer influence plays a significant role in personal debt 

accumulation among Generation Z Malaysians. They make financial decisions based 

on peer comparison rather than actual need, leading to increased borrowing or misuse 

of credit to sustain a desired lifestyle. Policymakers should develop specific financial 

education programs to address the issue of the financial decision-making impact of 

social pressure. For example, FWD Insurance, in collaboration with Arus Academy, 

has introduced a financial literacy initiative aimed at empowering young Malaysians. 

The programme, titled Fun(d) for Life, initially targets 500 university students across 

the country to enhance their financial knowledge (Khanna, 2025). These programs can 

be incorporated into high school and college curricula and assist in enabling Gen Z to 

think critically and avoid being influenced to spend by peer pressure.  

 

Moreover, financial literacy is strongly connected to the personal debt accumulation of 

Gen Z in Malaysia. The low financial literacy of Gen Z would increase unreasonable 

loans and personal debt because Gen Z has no idea about the financial requirements 

and risks. Financial institutions can help to identify the necessity of offering convenient 

and useful financial training, including smartphone applications and gamified resources 

to develop skills and make better decisions about finances in real life. For instance, 

DuitSmart is a financial literacy mobile app launched by Hong Leong Bank in 

collaboration with AKPK, providing interactive modules on budgeting, credit 

management, savings, and debt for youths and adults (Digital News Asia, 2019). 

Comprehensive preparation of the younger generation on how to manage their finances 

will help a great potential to cope with over-indebtedness and will lead to the status of 

both personal and national financial and economic stability. 

 

Furthermore, the spending behaviour has a substantial effect on the personal debt 

accumulation of Generation Z Malaysians. In particular, the presence of impulsive and 

compulsive buying behaviour ought to explain the increasing rates of Gen Z debt. 

Financial practitioners and educators are also encouraged to provide personalized 
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guidance that promotes proactive financial planning, such as allocating income towards 

savings and discretionary spending through frameworks. As an example, the 50-30-20 

budgeting model that involves spending 50 per cent of net income on necessities, 30 

per cent on discretionary spending, and 20 per cent on saving or loan repayment is 

being encouraged by institutions like the Employees Provident Fund (EPF) to help in 

sensible financial planning (Athena, 2025). These measures will help to curb 

spontaneous financial habits and minimize their chances of falling into debt, as the 

strategies will reinforce the norm of pre-thoughtful spending, which is considered one 

of the benefits of Gen Z consumers. 

 

In addition, social media has appeared to be a strong force in personal debt 

accumulation. Lifestyles that are stylized, endorsements, and targeted or highly specific 

advertisements tend to make people spend money to achieve a certain level of prestige 

that they do not really need, becoming prone to engagement in unintentional excessive 

debt, which cannot be planned. Such purchasing behaviors are usually enabled by 

aggressive marketing strategies as well as the abundant availability of consumer credit. 

As part of the concerns about misleading marketing and strained credit-based 

transactions, the policymakers must take into consideration consumer protection 

policies that include curbing fraudulent transactions, misleading marketing, and other 

similar practices and bringing about transparency as regards credit-based transactions, 

especially in the context of e-commerce and digital platforms. Motivation to use 

financial literacy education campaigns adapted to the context of digital space may also 

be encouraged, as this should assist the user of social media in understanding the 

dangers of making reckless purchases as well as getting into debt. The educational 

institutions and media sources could work together to include the material about 

responsible financial behavior, and social media platforms, in turn, might be 

incentivized or even required to include the financial health and wellness tools or 

warnings about high-risk advertisements. 
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Last but not least, psychological factors play a substantial role in influencing personal 

debt accumulation among Generation Z Malaysians. Emotional states such as stress, 

anxiety, and low self-control can lead to irrational financial decisions. Spending is often 

used as a coping mechanism to alleviate negative emotions or to gain a temporary sense 

of relief or satisfaction. Peer support groups, stress management courses, and therapy 

are examples of mental health support services that should be made more accessible 

for Gen Z. Practitioners, including financial advisors and credit counselling agencies, 

should be trained to recognize the psychological dimensions of debt-related behaviour. 

By understanding the emotional factors that influence spending patterns, practitioners 

can tailor their advice and interventions to better meet the holistic needs of Gen Z 

clients. Collaborative efforts between mental health professionals and financial 

educators may also enhance the effectiveness of debt prevention programs. 

 

 

5.4 Limitations of Study 

 

Firstly, the study is confined to Gen Z individuals residing in Selangor, Federal 

Territory, Johor, and Penang. While these states represent economically vibrant and 

urbanized regions with high bankruptcy cases, the findings may not fully capture the 

experiences of Gen Z in rural or less developed states, where debt dynamics and 

financial behaviours could differ significantly. Hence, the results should be interpreted 

with caution when generalising to the wider Malaysian Gen Z population. Although 

Gen Z is commonly characterised as digital natives with higher exposure to technology 

and financial tools, disparities exist within the generation. For instance, rural Gen Z or 

those from lower-income households may not share the same level of digital access or 

financial awareness as their urban peers (Nielsen, 2019; Ng et al., 2019). This creates 

a limitation in generalising the findings to all Malaysian Gen Z, as the study is 

concentrated on urban states where digital literacy and technology usage are typically 

higher. 
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Secondly, this study relies solely on self‑administered questionnaires as the primary 

data collection method. While such surveys are cost-effective and efficient in gathering 

responses from a large sample, they present notable limitations. They lack the 

flexibility to probe respondents for clarifications or deeper explanations, potentially 

resulting in misunderstandings or superficial responses that fail to capture the 

complexity of participants’ debt experiences (Lindemann, 2023).  

 

Thirdly, self-report measures can also distort the accuracy of findings. Response bias 

occurs when participants’ answers are systematically influenced by factors unrelated to 

the actual construct being measured. For instance, individuals may present themselves 

more favourably due to social desirability bias, or their responses may be shaped by 

tendencies such as acquiescence or extreme responding. These biases introduce 

systematic error variance, reducing the validity and reliability of survey results. 

McGrath, Mitchell, Kim, and Hough (2010) emphasise that response bias is a 

significant source of error in applied assessments, as it can obscure true relationships 

between variables and inflate or deflate observed associations. In the context of this 

study, respondents may underreport irresponsible financial behaviours or overstate 

positive financial attitudes, thereby limiting the accuracy of conclusions drawn about 

Gen Z’s debt burden (McGrath et al., 2010). 

 

Lastly, the research was conducted within a limited timeframe, which constrained both 

the sample size and the depth of analysis. A larger and more diverse sample, combined 

with a mixed-methods approach incorporating interviews or focus groups, could 

provide richer insights into the underlying causes of debt among Gen Z Malaysians. As 

methodological literature notes, restricted timelines often force researchers to reduce 

sample size to meet deadlines, thereby impacting statistical power and the ability to 

detect meaningful relationships, including small effect sizes or subgroup differences 
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(CLRN Team, 2025). Without a formal power analysis, this study may also be 

underpowered to detect subtler or significant correlations among variables, such as 

between financial attitude and debt burden (Garg et al., 2024). 

 

Despite the limitations mentioned above, they do not diminish the importance of the 

present researchs. Instead, they give a valuable foundation and clear directions for 

future research to explore the nuances of debt accumulation among Gen Z in diverse 

Malaysian contexts. 

 

 

5.5 Recommendations for Future Research 

 

Firstly, future studies should broaden the geographical scope beyond urbanised states; 

future research should broaden its scope to include rural and less developed states, as 

well as East Malaysia. Such expansion would provide a more comprehensive picture 

of debt dynamics across diverse socioeconomic and cultural contexts. Studies have 

shown that urban–rural gaps significantly influence financial literacy and behaviour 

(Yau, 2022) and that rural populations often score lower in financial planning and 

money management (Mokhtar et al., 2018). The findings' external validity and 

representativeness would both be enhanced by including these groups. 

 

Secondly, future research should use a mixed-methods approach, integrating 

quantitative surveys with qualitative techniques such as interviews or focus groups. 

Quantitative surveys can identify large-scale patterns, while qualitative methods such 

as interviews or focus groups can uncover the motivations, perceptions, and lived 

experiences behind debt-related decisions. This combined approach would address the 



A STUDY ON DEBT BURDEN AMONG GEN Z MALAYSIAN: KEY FACTORS INFLUENCING 

PERSONAL DEBT ACCUMULATION 

 

 

Page 115 of 173 
 

superficiality risk in closed-ended surveys, producing richer and more nuanced insights 

(Spohn, 2024).  

 

Thirdly, to mitigate the response biases inherent in self-reported data, especially social 

desirability and acquiescence biases, future research should reinforce respondent 

anonymity. This could include using unproctored online surveys, which have been 

shown to reduce biased responding (Gnambs & Kaspar, 2016). Balanced scales with 

occasional reverse-coded items can help detect acquiescence bias, while advanced 

techniques such as the randomised response method or list experiments can further 

protect confidentiality and improve accuracy for sensitive debt-related topics, such as 

overspending or loan defaults (Gomes et al., 2019). 

 

Finally, future research should conduct a formal power analysis at the design stage. 

This ensures the sample is large enough to detect anticipated effect sizes with 

acceptable confidence levels. As Andrade (2020) points out, inadequate sample sizes 

increase the risk of false negatives errors, while Buckley (2024) notes that power 

analysis improves replicability and credibility yet remains underused in social sciences. 

This is especially important in time-sensitive projects, where there is a tendency to 

compromise sample size to meet deadlines. 

 

 

5.6 Conclusion  

 

This study set out to investigate what influences Gen Z’s personal debt accumulation. 

Data for the study were gathered by using questionnaires. The collected responses were 

then analyzed with SPSS version 31.0. The results indicate that peer influence, financial 

literacy, spending behaviour, social media, and psychological factors are significant 



A STUDY ON DEBT BURDEN AMONG GEN Z MALAYSIAN: KEY FACTORS INFLUENCING 

PERSONAL DEBT ACCUMULATION 

 

 

Page 116 of 173 
 

predictors of personal debt accumulation. The study thoroughly discusses these results 

and their implications. The study limitations are addressed as well. In addition, future 

study recommendations are given. These insights can guide future researchers in 

choosing respondents, choosing variables, and collecting data. 
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