UNIVERSITI TUNKU ABDUL RAHMAN

AL RZ LR T Ty R VM5 4 1 SRR B W
e BRI B SR B R ER T

T
WANG YUAN

NERFEB =L Be
DEPARTMENT OF MASS COMMUNICATION
FACULTY OF CREATIVE INDUSTRIES
UNIVERSITI TUNKU ABDUL RAHMAN
JUNE 2024



NLEKEF

AR k2 B P SO ] A

A1 AT A K T 2R T SV AF 1 B Y 5 1] -
MAG B IR BR3¢ B2 S AR R 4B

FH 95
P
T
AL FR:

A2 H -

UJSZ3006
FJE WANG YUAN

%357 DR TAN JUE JUN
SIS ] 2 2 L R
2024 49 F 25 H

W SCNRIOC A A AL (R ST A 25 1F



i
I

PEMEE: e ST AR NS SE R, PLgSOh 5 I I sTR S B EE, T
RPN . T RIS AR, B E TR RN AL, H g5
AXRZ%FH.

4. FJF WANG YUAN
222 21UIB07126

HiA: 20244 9 H1H



Abstract

In December 2021, Malaysia lowered the voting age from 21 to 18. The newly
eligible young voters, born in the digital era, have been identified as the most active
and frequent users of social media. They are also touted as a crucial demographic in
elections, prompting political parties and candidates to actively seek their support. On
this ground, the study applied Media System Dependency Theory (MSDT) as its
analytical framework and used the 2022 15" General Election (GE15) and the 2023
state elections as case studies. The study explored which social media platforms and
types of political information are preferred by these young voters, who predominantly
rely on social media for political insights, as well as examined how social media
influences their voting intentions. Via online survey questionnaire, the study surveyed
224 Malaysian young first-time voters aged between 18 and 24 from various ethnic
backgrounds from April 21 to May 20, 2024. The results reveal that Facebook is the
most favoured social media platform for accessing political information among these
young voters. They are particularly interested in political content presented in the
form of short videos, and favoured posts, tweets, and videos disseminated from social
media pages managed by news media. Furthermore, these young first-time voters
demonstrated strong participation in voting and exhibit a high level of voting intention
in elections. The study also highlights the role of social media in helping young voters
obtain and understand both domestic and international political issues, as well as in

shaping their decisions on which party or candidate to support.
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11 BIEHE R

HRVEIET 2019 4£ 7 H 16 HEEBIREES 119K LBIE)E, FHEE
IS 21 5 FAZE 18 %, A5V SE A 2h %ok [ il (Kasmani, 2023), X5 18
ZHE(Undil ) R IB IEE R, RIMTTFEIMAFTMRERES, t2e b
IR ARG E 2 1RG4 B T ) 5E 448 1E % (Kasmani, 2023), %354T 2021
12 71 HIERZEmM, HM 2021 48 12 15 HiEA4%(Kasmani, 2023), %
WG, 20F 623 T4 DR WA RS 1%, HradE 140 4“Undilg”
(18 & 20 #)FF4EJER(Ng et al., 2023),

162022 4F 11 H 19 HZ AT RIS 15 Ji4 ERIE(RIFR GEIS)H, B
PR “Undil8”, HAdE 21 & & 24 B 1Y H4FIER(Ng et al., 2023), ik
B4 ) 0 Solhi il Nizam(2022) 8 E— M fH st th, B v 3R AR b
AR, T 1 B Iy 5 328 45 SR S R PR 2R, AT ISR R VG I P BIA S JR)
H—)Th, BB (AT, Pakatan Harapan)EgRFHIN K, “Undil8 7452
A SRS ALTT AR PUE [ AR P AR (Allam et al., 2022). 1M PR RS ERAF IR %6
VB IE G0 BT TR VG 75 AR S Ak, AT 7= A= BTG 4R aX — STl T
FEF(Allam et al., 2022),

MR Kemp(2024) A 2214 5 5 V4 E 471k (Digital 2024: Malaysia)BlF 534l 4 {2
R, BE 2024 4E 1, EORVEWSLA 2868 AR ATHUAT R A IT(3449
TN 83.1%, BFRTV-IIFEL 2 /NG 48 43l A AT, FErtsc itk R, A
A7) SE AT o) 3 ) 1) 0 8% 5 8 T AN 2 1% 4 114 7 [ R 8 (Klirschner & De Bruyckere,



2017), R BUATE BORIEAGETE . ) H A AIEAE 2 & & £ S0 (Tan &
Firdaus, 2023). B 1354 I BB LR, AT BB SR TE H s A 05 h (6T
I T B A A R0 e AR A, A R BUBOA R R B 8 e A AT Bk
(Chinnasamy & Azmi, 2018; Ng et al., 2023),

W4y, W T AR S0 0] (A AT AR IBIA BEI, AR U R
AT AR AN TR & 4F 2 S EOARTE ) . X FEBIFE A A, AT
FAENWEMBOASE . BUARIR, BOATT ARSI BUA S, S 2 by
J5 W (Niemi & Hanmer, 2010; Tan, 2022b). 1fj Tufail £ A(2015)MZEH], A4
TEBUARRE AR | K R DA ST AR I #5520 ) . Allam 28 A (2022)
HIAH, 152 BEACHE 5 M) T 5F 76 IS0 A 75 4 328 X 43 S oy T R4 %8 oG

ROV, ARt S 7 4 10 I A BOA WA 534 T2 (Munir, 2018).

1.2 RIS EI

FLAE 2008 4F HhR PEIEAR 12 Jm A ERE(fRiFR GE12)M], & E0e, JoH
FEE B 3 I B B A AL S 26 0] P A S AR 1) T oA W I 2 IR L BA 5 R,
e RAEL ARV I BOABGE,  SOA (R A pERR A A B2 T A (Tan,
2022b). MEGAE B WP R EUAS SR KRR, P ERfedt
R 3 A ) e JE A R 1) T B 4H )i 0 2 (Tan & Firdaus, 2023). SR F| 2013 4E94R 13
J A R E(TRIFR GE13), HACIMARBUAE & M ok B3, A N2 H BN
513 A E RS O ok P | AR A AE2S” (Social Media Election),
X B TR 12 R ERIEZ G, SRBEHITE RS SR AR FLIPE R A4 52
UL PR 9 T VG I BUIA S R J T 1Y) B 2V (Tan, 2022b), 7E26 14 Jm 4 E Rk



(FFR GE14) W1, ARSI FIE TN . B s dehl 5 A Rk
RV T, IR0 AR REV 1 B (Tan, 2022b).

12021 4 12 A2 TR PHIEE RO BRI 21 % FIRE 18 25, 7 2022
ERATIYEE 15 A E R, 18 4 F 21 SETHE RIS 140 A, T4
[ BE A BOUAL 1580 J7 A% 2110 77 A(Kasmani, 2023), AR4E T P
T RS % 2 (023) ATRIORIR SR, 5 2023 4F 6 Mpbsesh, OUILES 230ty
27 T 4194 £ 02 18 B E 20 BITHEEES, 1 6 (S22, 240, B B
2k FAT RIS F 20 B HOTAE RSN 66 77 1905 A, Jason Fi
Rosihin(022){IBFFE 45, B R ARHEEAE IR, 748 H B i T 7Y
TR RE E 7, BAN, BT 4F W SO0 R A A B F P,
{5 FERE 52 AL BRI 25 2 3 H9— 543 (Tan & Firdaus, 2023). RAFM4 -6
PE AR R IR, (545 B3 ST MR SR RS R UL B s B 5 30 T 7 TR
F B (Sara, 2018), BEAATHE EHEBHEBWOR R TAL IR T4, Bl Ky
KRR PR TEH | TOMATE A E T2 M AT & IR (S
UR? AT, AT SAE T2 R BOA T BRSO AT 4
%

HERE A0 S5 Y, B 5% P R 77 4 4
He S0 B A ) (Tan & Fiirdaus, 2023), 441, Kasmani (2023)F9BF5E 415,
TSR PG AR RO R AT R, SELASS 13 A Ak 545 14 Jie
AL, ORI R 83% FIEE 79% (Welsh, 2018), 5| 745 15 i 4
[, SRR KON, (18 2 7 30 % ik AR A LA 75.6%
(Nina, 2023). T 57— 11147 7 B I 44 Do 2 X, 45 05 0t B



AR TBOA E AL, HILNBAAER N, (AECEEA A2 e
KT AR A BRI B RENE? O AR R R, B2

ARIFFFEI S A I,

1.3 BFF R

L5 ETR, AT AR VU AR 15 JE A ARHE K 2023 4F 6 JMEZE RS
BIRETE, W 5ERT A BRI, ok VU A 5 4 1 B PE TR IBOA
B AT AT AR BEA TS BT, J0Ah, AR BRI A A & 75 i
EIRIIR SRR, BB N

(—) SRVEML T AF G BT SS 15 Jm 4z ERHER 2023 4F 6 JNE2 IR
TS A 2 AT AT A RBUBOA (R

(Z) SoRVEWE F W HORAESS 15 Ji 4z ERHER 2023 4F 6 JNE2SBIRIRT A1
2B BORE B BE R ?

(=) AL AR 5 0 B A PY 75 4 B SO BRI

1.4 BF5EE X ATH

TR, ZRWITEN G R LT HH AT E Dok B4 BUE S 51
PR, ABCTT A AR A1) AL S AR BB EIG 15 5 AR 5 SCHR 265 Salman 47 A (2018)
KR CRERIRAR ERYBGA S50 Dok UL ROBOR SCRFRYSE 454 ) . Abdullah
FANQO2D) K ZHH (C ERPEAL A | FAESEIAZS S SCIEAE ), PAK Halim
FANQO2NEFER (RPNETFAFRL LBUAS S SH BRG] . R R
R BOAXEFIERO AR S S5 AR, SRIn, ShAETT 4 130%



(9 SE 3 B X AT TEA R T AR SIS 65, DABE SR BIA 7 B 2R AR T Y
WIREIAZ . AL, AT R T AR B RO T R BE0A 5 S LA A
PE BT, AT RASR A T oA VA IV R 8 R A et A S i RO

F—IrH, BT HAETERRE IR IOR, HGE SRR BEIR, AR
T {1 T AN Bl 5 P (Oblinger & Oblinger, 2005), B, #5555 54 1 #% #4
RTHRBEEAE B SIREE- G, A2 B BEA T BBk, WA
WE R L AT BUA MM RN BRI . U KR RER EAL T
I TEH XML IR BOAE R, IFEERBOATTINN, BoRE 4R o BUR Y
5 FTRAT . R AEITAR DR VW BUA S G IR R, T TER K

Illl

G FE R N 28 Bk, SR B B S AR AT A AR R, 1yl
FOFT i i A AT T B R A A A B A A R BUA R R, ARt ]
MR R,

1.5 HEAIHA

ATFFA WARIF R . B, AT ERBIT, ARUBFRS0ERFFO
SN 18 B 2 24 FHFHFEE R, X2 B ERIGIEE < N FETE 2019 4@t
TRMBIER, FEEREUERM 21 2T HE 18 %, JFT 2021 4F 12 A%
TEAH SR AVE LT, IR =ARR AR SO R AR 21 R EHRE R 21 ¥ &
24 BRI RBITERT S, B0, Tan (2022b) % K Eh 3K 76 T 7 4R H 4 AT 1t
REGAE B FIHEEAT R Y, PAK Mohd Hed Fl Grasso(2019) & &1  Ey& P4 IE
AFRAFRZNBOEZ S ZAKER) %, #RgLA 21 2 8L BRI RIHITIN R
T HEOTENT 3 4 A T55L, BB 18 F HRIEMAAIS SR D, HET



e, AT SER DAL T LG 18 2 2 24 ST B IRRIE BTN 42

HR, RIEHFTE AR, AT S AEDRT Bk VUM A 4F B BORTE SR 15
Je 4 ERHER 2023 4F 6 INe2e b, PO T A 2 - ST 6 SREUBGA E B,
PARA A2 BB BOA BB . i T A A R AL S AT 5 PR AN ]
It R AR BOG S BB RIE,  Ffn TikTok 2 DAL X WG48 =L, T
Instagram 2 DA H- R 545 )7 3 (Alexandra, 2022), A % TR 4R #oe il
TR ARG, AT HCE TR A2 B BOA T B R 22 AR ST
B, RETFEBLTHETH—T G, (HI40 Razali #l Abdul Hani(2022) %
F (“HEER, FRATBEFRHDE . Undil8. TikTok YE2$HIR S IEHALY) , PAK
Ling(2023) & =AY PR R T BORRIBOR Z -5 M TikTok 7Eh K PHIEAIVE I )45,
158 L AR F— 1Y) TikTok V& . ARSI FE WS S 30 A A O W O BF 5 445,
ISR EE 16 2 64 % HIKIM I s i A AT A G 11 2024 Tk P9 AL
WFFEAty, LASAESSEA ] P A s F AU A S i 48 2 P35/ i
i X2 I0 B U TIRTT . BUERYF- 5 135 WhatsApp ., Jli F3(Facebook) . Instagram,
TikTok. Telegram, Messenger. X(HEFFA I )AL (YouTube),

Tk, ATIRFFELA 2022 455 15 4 ERIEF 2023 48 6 MIEAA N R
. FEC KERREARRICR, PRI R E BRI 2 AT 15 Ja4E R
ekt 2023 4F 6 M2 PR, AR B A BT, 2 m i 4F a8k
BT, BEATES 15 JERIER 2023 4E 6 M2 h 8, AR IR4
AR RAEARRIER 16 Ji4zELE(fRIFR GE16). AR BN B2 Brh i H AT
P,

i, AT SRR — TR B SR N FERT 5, AN s AR R 1 o



Bk, AR ICER LS Chang FI Tham(2016) AR HY  SRTHTIE EC Y A (T ALK
N VNS 14 a4z E e (GE14)MUfE A5 ), LAK Kasmani(2023) & ) Undi 18:
AL SR TR TR BB RIVEGR 25 ) 55, WL IAE . A
TIFFERF IR R TR VU — KRR, BIARTT . AR A0 ENE 007 4F 1 BOB 460,
PAVE R AT T A 26 DU AT T AL

1.6 & X554
ARIRFTERY B Al QAL AR L AR RO, SRR, 56 15 maE R
PEPAK 2023 4F 6 JNiezs. BLARE SCUNE:

1.6.1 FHATHHE

AT A (Social Media)sg H1 Web 2.0 ST ™42, H-HAS 5., Tk
STEPERRRAE, AT BB A% 6 22 [ 5 B V) 3 174 45 25 3 B N R I 1)
(Kaplan & Haenlein, 2010), iX2EL IR P2 @7, §RFIIE A Br & R 1 9 4%
KRS, DA P2 AR . P g D 4 A A AR A A T
IR, AR R -6, B D00 ah 0 08 TR A I AR .
K4, % . Instagram. X, 38 TECEE 2 FH IR B9 Y IR W4 4% WhatsApp
Messenger, Telegram &5, IX 465 FI 27 FRVF BRI ] P (36 AN S GO
PTG T ), TG A E00E . e AR E R R, (P
PN =R FRAS . SRR,

AT GE BT FE AL A AR URLAS e,  HIRR AR 2024 4F 2 A AR
A Zh R PSR AR B SR AL, DA AR ] o AR e s T AL A A B



FESR I3 /N B, SR P e i TR IR B R RN R
PAR A IR s WAL AL AT & . X2 F- 5 4% WhatsApp. . Instagram,

TikTok., Messenger. Telegram. X4 M HIE )AL .

1.6.2 FHEHIE

T B (First-Time Voter)2 1 5 A5 — M E ZEH X G0 N2 AU L R,
LA BN AR SR ATBUR (B T, 2015). il T HoR PR [l 224 2019 4F 7 H 16
Hdsd 2019 SEYA(BIE) S, A CHUERHBCEFERM 21 2 PR 18 %, &%
ORISR L A S8 CE R, 54T 2021 4F 12 A 1 HIEUZEMain, M
2021 4F 12 A 15 Hi2A5(Kasmani, 2023). KL, ABFS T 4E E R0 2
TEEE 15 f AR & 6 JNEE26 NI 18 %, YA 14 IR B WEME 1Y LR G 7 AN R
FAL, EOR VGRS R i D 5 AR T ERIE, DABUERES. A
T, BR 718 R, ARWUWFFERY T AF 5 BURF I LIRS 24 X2(1998 4R JE Hi A,
B 24 25 Je AR AF #1435 RAE T 250058 14 Ja Rk vt Rk B M 21 Sk 5E
A

1.6.3 HEEXE
P FE (Voting Intention) @ F5~ N BT — A E K Eb X iz h, £
HREBRIE, %A ORI T, DAsOR BRSOt i fe ¥ (Lee
etal., 2016). Itk AWM B EIEIEHETES 15 JaaERBER 2023 4F 6
ez h, FAEEBIRS G ARG ARAEARKRNE 16 Ji4: E GRS HAl
il

M2 B R A 2 UEA TR,



1.6.4 % 15 JEE&E A%

THRVEIET 2022 4F 11 H 19 H2EAT T4 15 iR Kk, SUEE 282
M5 9 AR AR TP EE L, T 2022 4E 10 H 10 HE AR, ZEHEE R oHE Fl#
PRI E <, HFIETES 15 AR Rk, 7E55 15 Jaa R, Hatil

BESETT 222 A TERER AL

1.6.5 2023 4 6 MikHs

555 13 JmaE RIS 14 B REAR, 5 15 JmaERgd, Ik
P BN AR R BE E 2 R R, BN, N2 Bga i, e, Do
FRPBEAES 15 R T M ks, i EREE R & AR NI S W iR
5. BT ANE T WA RIS AN S WS =30 5 = B &
=L HITERERR 6 .

|
R

T2k, WPk BEk. ARSEE . HIT SRR 6 JNIFRAES 15 Jm 4
| R I B ) > — R, A TN e, (HARYE I S8 74 (Federal Constitution)
71 ZSCIE, A NGERE BN T ez AR RN, DA T AL
WAL 2, AR 54, 5T, DAL 6 MBURFHIZELE 2023 47 6 1 26

HZ 8 H 2 HFHCEE 14 WM&, HAE 2023 45 8 A 12 H R U TI k2s,



BE SURKT

ARFEIL NN, DART A SCERIEA TR, P i () RS0 A
E SC. IR SREY; () B VAL A A IR DL (A AR 5 Tk
WA R e (AR S Bk AFBOR S 5 AT B Y RGO

.

2.1 R
Y E RN AR AL A, ORI A AT SS AR R E XL T
AR PR DA B 4 A AR B 28 20 = 3R AT R . BRI -

2.1.1 HATEH E X

FEN TR AT AR (Social Media)iE ) iZ, Boyd I Elison (2007432 4
S8 SCRH— P28 MR S5, HIR S5 AR B AL iF A N (—TER BRI R G L8 A TF
SR AT AN ETG ()P ST A R 513%s PAR(Z) AT

TERED) R ARG i HA ) P i 82 . 1T Kaplan 1 Haenlein(2010) )41
AT E SCRHIRM E A W AR IR A, Tk S B R 7 4 )2 JES2AE Web
2.0 WAL Z b, FE AV IR 3RS0 A U N

F—IrH, WAFEINN, AR A A DR BT R, AT B
AN AXF 2 NRTREAE, $8 T R S E B T REYE, A sl 4
EOMERMMGAREIZS, 2. P RRILRE K R M KL HEUES (Manning,

2014; HER&EIHE, 2014), 1M KRB ZEEHEQOIDMFEH, AT AR T35



L. FAMA . RIS AT, ML R AR B I, A&
BAK B SERE 2 10 B S AGEATH S, DA R AR CEEE K, BT T
M5, PR R RISAS S U5 AT TR BE S 2 OB g%, A AT nlE

W ZICHEERBITIN,  ARAET-5 KA A5 AZEA 75 (Manning, 2014).

2.1.2 FLRRERIRHITFIE

YERtE AR R -6, Web2.0 BT T el A Bk N A%
T KIS 525 B (G AR& R, 2017). AR RS E B2 oofk, RIEH
A SRR FE R, X SERHECSE: S5, JRlE. SO SxEE. AR,
EEREPE, PR, AN WIE. W, WE . geiE-5 45 G (MayField, 2008;
FHHE&FBHEE, 2008; Vuori, 2011),

HIE, HABAREA S 5L, X RS e v P SR
TR T E), ATTSTR T A S 2 AR Z TR LR, I 500 I FE T EAR 4R
B, Btk Z5MayField, 2008),

HOR, AR BAT T, AL AR PR B S R TGS B, A
SEUE B K F VR LT 1% A i (MayField, 2008) ., A2 51 W 25 F &A1 P A b
2RSS H LR RS4R3 FRFE(MayField, 2008),

BRICZ A, AEACHAR LA AR S X AR . ARBT RN, F SRS 1L 5t
BRIAEZE R ARG N — R 2 W BENE B AR TR (i) T B )y 38, it
ATHER SRR . 220 2 1IR3 B (May Field, 2008). iAot AR L
ARG R AR IR R, WAHE KA IR [ 4540, [ SRS 5R T A2 5 %

WX —FFAE(MayField, 2008; EREIE&FBIUH, 2008).,
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FEAZ AR B A At AR . Bl AT SC A Y FR Y 0 45 R UL IX 2464k,
FImA M 28 iR L X510 B AU BIER A 3R, 28 T 4 e 25 iy A B
KEFR(EBOL&FRIUA, 2008), X —HHIEREE L N NSH A SEREGETET6
EPEAT A, T AR S [R]  4ER S H AR PR R (R & BRI, 2008;
MayField, 2008).

BT BHR v P A, AR R 2 PRI 2 ID. A
ARG, AP RaEE AR ID A REAFR . WESUERENE, di
A A X —RHIE(CE R &FRIEULE,  2008),

Witz Ah, #hAz A SR A A I st . SR SRR, A P 2 R
LA, HEE 6 HA R BN P 4ER NBR R R, A PRIV (MayField,
2008),

1727 EROCHIFRIUR(008)1E (LA MEIEAKIE ) —3Chdaih, HAZHiA
WAHE TR, MATAYy, P ELs BALREE A Th T DA B d e T AT 45
QE. REERERE, W DIFE I P RITE N, B BLEF- Gl S (R
JE&FRIIH, 2008).

AR TR AR R AL G D, fF RS B B AR i, AR
BOBOR, RGWUBRFLTCY, MEEARRAR A TH e Jo e Z B HPIRES, &Rkt
FRHY AT R e — R AR GERT B, ARMESEA T 2w T R 2 S A ] (CE R
JE&ERIIH, 2008).

MRS GARRITIRE, 23 Voori0 1) RFHEFAE /> BAE . A . 24 LA
Raitr. Hb, KA N REIE—FF, MPMNER RN QIR Ak
EH P EEE S, A PTG el CAAATES .. St N2, FEAR T

12



i, R A A THIMTIR A SULEL (Vuori, 2011),

#F2.1.2

P SSRGS FIEHY B 47

*E FEAT AR Y RE
MayField(2008) Z 51
e

WG REE
FEX Ak
HHE
FHIC&FRIIE(2008) R

Vuori(2011) MAptil

2.1.3 #RIERERE

FEAVIRH BRI E W, RPEIA SCHR, A1 SR AR n] A
RO RERA H Y HEA TR 7y, BREIME AR, SRR SR G AL PR
BRI HEATIRSS LA R P 8 T RS R R (E RO &R U, 2008).

BAh, AARDFTERIM, AT AR H 2 TR R . S AR
ol TAEHR & (Manning, 2014), 24 #EAZ A 0] 52 A0 A% 385 S, 2 A ARSI 5
MEATIEAA S Fofh 32 A ELEI, (2 HAD A JER A AL AL AT & /Y TE i (Manning,
2014; L35 2018), [, HeRAL AT BT GHEF T8R4y, RIR] 4R

AT BBk . G, RIE. WA, MIZEALIX . PRI R UMt T
13



FHAFRAGIR) . AT AC A AR 50 Mt . I =,
PEAE R G R R RN, WS R, 4ERE . )TIR . W K W A
(Kaplan&Haelein, 2010; Dowerah Baruah, 2012; Manning, 2014; Mayfield, 2018; JI.
674, 2018; Laor, 2022),

H—IE, FE N AR AR WHR LA AR, H AT A EAE BT Ak At
TR AR, XF, 2% Chisenga 1l Chande-Mallya (2012), DA% Laor(2022)M]
WY AR PR RAY, WA AR BT R 4y, P RS N R B
UGS AR | AR YME R AT | M AR SR AR T . L
I IR LA S TP il RISV S AR T

213

S (b E ey T e

¥E AR AR E R A
EBIE& IR HLIF(2008) QR RA
prglieiaxill
P A
P[] G e 2
FEAE R 552
RESH
Kaplan&Haelein(2010) TR
N ERapd
NEALIX
FEAZ M 2%
UL A
JE A A T 5
Dowerah Baruah(2012) TR
FEAZ P 3l
WA 5 oy Wl
P PEAG
Chisenga&Chande-Mallya(2012) RvE AR . A
EAL N AR
B MG IE = AR

14



TR PIME R A7
FEAZ SRS N R T
P = AR 7
1P i 5 s BV B R
Manning(2014) BRVE
FEAZ 35y
HA, - HIB 4
AN
=
AR IR
Mayfield(2018) TRV HG
A
A5
]
wix
WA X
D4
Laor(2022) wiz
S
A
P BE I 43 =
TH B, F R 3 A A2 9 sy

Li BRIk, ARTBFFONH A BAIE R AR oy, FFBUE 7 E RO #EUH
(2008)AYMFFELE R, BIBIMEA R, Bt s RGURGH. g, 4t
SN 55 BLOA K P 2 e k2, BAARARREAN T -

- BAWERERBR IR RV P RITERI R AN A, B HARH P T BB Ay
FHrG, Bl X;

- RPILERR R S BT NAE@UR. B SRS BRI
SR ERE, AR Z(Tag) X & RBFREPIARTIFI 232, Al 5 (At 4121
A NEI, DU %ISR R ML AR,

- PRGN PTEM 48 By TR AR, B AE R A
ik, Rt PEPRBETHERAFEERE, B4, X 5

15



PR EAR SR R P R g S AR TG, BlIn4EETT
FH(Wikipedia). % ¥ #H(Baidu Encyclopedia)®, I al DAL S . B A E
HEREEE;

 REARSS A AR R A A NS, ORISR AT H I
%, B4, WhatsApp. Messenger %55 I FET;

Mg R AR R S A U AL ST BB AY- 5, A Second life 145

P2, DU AT AR P S A DA . S EEGE S

2.1.4 & SALRRA

BT B SCERO A AT EACE SCRRS, S G IEIn TS, AT ettt
KA TE SN -

H1 Web 2.0 ORI AR RA S5 T XHEIERARHE, M imEEss i
iR DX R RIAP N DR SR iR VAF R R Qi = BB I VAR R e RVANE /N
UNEPN TN DR R ANV | B9 i) b TS 7

F P R S EA A AR A N T IR B, iR A&, RP
AR R AE TR & @ AR . . U4, Instagram, X, M@
Bl AR A B RS 7 W 46 WhatsApp. Messenger, Telegram <.

X2 N R A 2SS 0 T2 ], HARVR IR i P (i A B 4L
GOFEN AP 0 6 Tt T8, A6 H BRI, S Al B A iy Ay
7, PAREI SR . R SROEIMER H s[RIt fe bkl 2 o AR B H 3K

FAE. BERFELBRER, AR E AL LK.

16



2.2 D3R VE WAL AT R4 ARG

T VY5 F Al R 58—, I 0 B A A 1143 B S5 R PR 3R IE A R
K (Kemp, 2024). R4 2024 4 SR PUACF AT s, #E 2024 48 1
H, HRVEIEE T 3449 T3, M0 EIR R ] AT 3359 5, ARk
97.4%(Kemp, 2024), XIUHHMRY], HRPWUWATA 89.73 T1 N (2.6%) I AL
HIHRR, AT LR,

15 2023 45 1 CHIKM A 2 3303 T3 N2 2024 4F 1 F, Bk U IEAY BHK
W PN T 35.7 T3 N(+1.1%)(Kemp, 2024).  F 1396 KAE FrAy & A A
R TR 24 8 /N 17 3l o, S TAIL U ) ELI5E ) A BRI 2 4 /)N 37
Al T o5 FEY R O - P I 7 10 TELIER T P B (BT 2400 3 /NS 40 434, B att 2 4,
XIS T 16 2 2 64 2 HIHM T P ELI0E 0 1) = B2 s R, o A0 4%
ARG K TR SR AR . DFE R RN L W
A, A HBORE . SHOBI AR TR S A IR ) A

BRI AN, ER VU AL S A T TR 2024 AEFRF S K, R 2024 4F 1
H, HRVEIE 18 2 J DA ERAEASHEAR ] 1AL 2023 41 2680 J7HE K 22 2868 7,
AN (3449 T 83.1%, 1T 85.4% 1 IR Y P (TC AR IS B 2 /0
A=A A& (Kemp, 2024). R ER, 2023 42 2024 4£4), Hpok
VUME A FESCIEAR T 1S 0 480 J7 N(+20.0%), 4 RAP-IFEZ) 2 /N 48 43
AT A, AR AT AT P, B s 55.7%, b 44.3%;
Hob, 18 & 24 ZIWTFHE 1 24.52%, FAELCMEM A 12.9%, 4B N &
11.6% (Kemp, 2024). HRAEJHA, 16 % 64 2 1 +E 2 dEAA i) 32 22 ) A fu 4
AR A ORFFIRSS . TR AY I ) e e A . D) B P 5 PR A . A R

17



2B SCRE SR . R RIS A FRI  g FHREE S = . WL
B HI%F(Kemp, 2024).

T, 2024 4 1 H AR SR P A At ss ety iR T Hk P
W16 % 64 2 HIRM H P i At A AT (LA 43 BT B3R 2.2.1),
Hrr WhatsApp (90.7%) 4 5 HiZF, HAK MK 45(84.9%) . Instagram (77.0%) ., TikTik
(68.8%). Telegram (64.9%). Messenger (56.5%)H! X (45.2%)(Kemp, 2024),

BRUEZ AL, XIRFFWRE | 78R Al it (Data Al Intelligence)E 2023 4F 7
H1HZE9H 30 HAMEA A —BEd, X0 58 4w s A m
B A2 5L AL A AR B AL 98 1 I B (L 26 2.2.2) . A 45 2R gt ]
TikTok B 5, 24 38 /NF 49 435 HUCHIRAS, 2935 /N 34 435 i)
KR H M Z S 17 /N 20 435 WhatsApp K IAZY 16 /MK 04 73 Instagram

25 8 JINE 46 435 ] X 24 3 /N 09 43 (Kemp, 2024).

F221
LR PTWECTIEOI TR 16 F 64 2 I i )7 52 55 8T Y #1 - (U

F i)
H A5 Bt
WhatsApp 90.7%
43 84.9%
Instagram 77.0%
TikTok 68.8%
Telegram 64.9%
Messenger 56.5%
X(HEFF) 45.2%
Pinterest 31.6%
Pihe 30.5%
(4G 27.7%
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222

LRI IRIEI HEA 1 LA T YL 5 LG T 57 P 1 72 TP I

HREREE 94 A R B (E]
TikTok 38 /NEF 49 4
L 35 /N 34 43
et 17 /B 20 43
WhatsApp 16 /NEF 04 4y
Instagram 8 /NI 46 4y
X(5 %5 Z BIFFHERT) 3 /INEF 09 43
Telegram 2 /N 33 4
Pinterest 2 /NEF 06 43
Line 1 /N 34 4y
Snapchat 1 /N 19 4
Messenger 1 /NI 14 43
RIES 25 4%

LIRS T, AR Bl R B R At AL A&, Bl WhatsApp.
45, Instagram. TikTok. Telegram. Messenger. X. L%, iz, AWF5EHT
A A AT RPN (S A A A 0 sl R TR P 3 1) B P R e I, 1 ELS 2
TV B e i TR IR . BBl R R NF IR AT 5

2.3 HAPHA S ER P T 2 E K%

AT I IASE T AN S 5 BOAR 72, B H R TG R
WHEOA U5 (Tan, 2018), [, ATEEFES ESERA A BULR,  tIRT
TAERFSEAEAL AT T R R I RCR], M SERRFREE UL, A1 A2 Ity 2% 5 i ik
%645 . (Tan, 2018; Azizuddin & Sani, 2014),

£ 2008 4EIY 55 12 Ji 4z E e, Ah A2 AR 3 1 1) o [ A BUA 1R B A
JHZ—(Willnat et al.,, 2013). 1, FREASTELIRBOAME BRI AAEIEN: 4152
9% 3l e e R A5 2 AR A BOA SUB) T Eh A EAL -5 IR, DAL
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R ST s B T L, B E A A B i BUARTE S, il R I
R R B DI BAR AN AT R A B e, 7824 B A% T AR (Willnat et al., 2013;
Sani & Zengeni, 2010), H T E R BEL(RIFRE RS, Barisan Nasional)7e 24 MG T
MATHHARY 1, HARN M AR AR 5 RV T B, RETES 12
Jii 4 FE R AT R PR A B A7, (F5E B4 SR A1 2258 A\ (Sani & Zengeni, 2010).,
RIS R, EFEARREZF R 22, MR AT 23, . SR
7S MNIAHAL, HEAE 222 ANEIRE L 82 AN, (L3RS 50.6%M) 3 I X HE,
T AE P EC 3R 15 49.4% (Sani & Zengeni, 2010),

2013 AEZEATIER 13 Ji A RE AR 2 R Bk VU i AL AT AR e 28
(Asohan, 2013). JUT A BUE A M58 NHIEE T 3k | v s St A2 SR (i 5
PSR A M%7 (Jaharudin, 2014). AU, - PRI RA A1 K B

WA DEGERAILMETES, XSRS BOAEGE, BT ok
TERFAE” WA H 3847 5 it (Jaharudin, 2014; Tapsell, 2013; Willnat et al., 2013), ifij
TR S A PO P T B . 28T R B SR RIS s 3y, I A W RAE
DL AT R B i 5 S B NS R AT R, VR RATHR FisEit TR Z
—(Willnat et al., 2013; Jaharudin, 2014), BJ{#i[E 4AE 2013 45 5 H 5 H iS5k skgk
SRR, (HAEREZS H AT 1) 2 B0 SR A 25 FE P IR (49% LE 51%) (Asohan, 2013),

2018 4F (55 14 Ji 4 EREE, ok VUV BUA RS J5 w7 YR T I A ) 5% 4% (Tan,
2022b), 7E 222 NESUOE T, AHILA 113 ks Rik, i AR 79 4>
BURHEAT G, 459K 7IE 60 AFAUHRBUAETE . HRAE Sara(2018)IHFFE KRB, 1
55 14 A E R, A BT IR R AL A AR Ry B AL S 1 3 S BUA BER
MBS TE, JUHORZ A X(Lee, 2017). I BAEA AR R BUA B AL 1 8l &
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AT REM, ASHESRAE B RERE, AEAEL R MG TP, A
R SCE . MR 1. S ANIIISF(Sara, 2018), ALANLEL, WhatsApp 7
VAR A e R R R 2 SRRy T A3 8l A A, BRI T S IR s i e R 4%
FAT MR ZE Z—(Welsh, 2018), B T AR E AR E I T, BUAK
FIRCH AT UIRE 26 14 Ji 4R IEFRA “ WhatsApp #6257, 5 X A A5AH L,
WhatsApp 8 FH /E BT H IR0 BT, AT DA I fa7 B i) s ah ARV E 4 22 iR
SEVEAAN, % K 45 HoM A ' (Nizah & Bakar, 2019).

2022 4E 11 19 H, 55 15 A Ekanii sty MRImEa a2 R, £
2 WRE 222 AN, AR AT 82 B, EIRERAT 74 5, EMERAT 30 5. H
T B IR B R A 3 R a2 (e 112 1), S8R UGS H IR IRE L 2 1) J=) T
(Sopi & Ambak, 2023), (HIFHERERZE, AJEARGEHN T “TikTok ¥628” AYFR
% (Krishnamoothy, 2022), T TikTok 7£ 52k V5 V.5 4F a2l &g
1459 T H P, 2800 30 2 AR, Ho41%0) I AR TE 16 % 24 % 2 [A](Kemp, 2022),
B, TEVERWIN], &BOC AT TikTok FHT3EER %y, HMbTF4EEIS, BUR
TEALAZ IR b e Al DA EEMAA, AT 52 1 2 RO P 7 (Cheong, 2022), 3 DA R
HRHA(fEFRE ¥, Perikatan Nasional) k], %3k 7843 ] TikTok /£ flufi & 1%
SO ARSI T, IR & LR S AL(Rodzd, 2022), Horp, R
O =258 (fRIAR D5, Parti Islam Se Malaysia-PAS)ili g7 TikTok A% HA &
MSERELAR, SO, AR SRS EhoRak RIS, AR | 2 of e R HEA 4% B
(Ling, 2023). #4h, ERMET TikTok S4E ML AT, HemHEA Rk

WSS, MEBETA GRS EE.
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2.4 HRBEEEREVFENBIES S

6% 5 (Political Participation) & [ iz sl B Z A Ay, —MERIR
BRI T A R HZE W BOA B S 5 (Kasmani, 2023). BUAZS 5%
M A RS BUFRZ B HEh, HH A8 T BHA 4SS R (Knoll et al.,
2020), K1, BUAZ SRR TRE, X—Eh aiE i bBea s
R ZBOAEER . SBUAANYES) . 53068 (IEEEGEE TR,
HEATsh@GU. SR EEE ) . A RIS h (B E AL X ) 55) % (Muhamad et al.,
2021),

IMEAZ 5 K8 55 2K A2 5 (Offline Political Participation) 148 I
(742 5 (Online Political Participation)# fi 2 | (Theocharis et al., 2019). £k F I
1625 2 RIS MR P TR A BOATE 3, (1 AN SN B A i
SO, BRI NFEEAE . 2k FIBOATE B0 3 B B sl A ACE & i T
B HR M A B IR . TE X B BOA B NS UM B AR EE R,
AR AE 358 N 35 4 38 45 (Halim et al., 2021),

ERERNE, g RN HATBRIESH TP EME &, o REWR
R T AR neE K, P S A A AT BOA R R, 412 24 R
P TR Z B B R BUBUA (S B R 2 (Muhamad et al., 2021), FIt, £k Fi
HSSMENEIRS SERBEATE R, ARMBUAR M IBES P& L
HATHB, BRI —AATRREER “EEAE” (Muhamad et al., 2021), —262%
TR B R HERR | A AR SET- & AT (Theocharis et al., 2019),
AT AR 2, AT T BUAYM LR BOAH B REVE, diert T
B BRI, AMAZ, HAZB &R T4 EBAS S EETH
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(Muhamad et al., 2021),

HAE Muhamad % NQO2D)IIFFE R, HATBEA R —Fh AT DAKFFAEFIELA
PR ROk TR . T EEE AR = B, e —3E N
WAL SRR B, X —AT AR TE THENMBOA S 5, FIATERLAE
R EA A NEREBORTER,  AMTA AR HLE - & IS BUA (Muhamad
etal., 2021; Kasmani, 2023). [tz oh, FHATEEAEFEMRRE4ET70 178
PRUEFIMEL, A TRt 2 R RSN . Wik, FEMNEIES 5
B> E AR AR MR ARHE, 12 S AT R Y B4 1 (Bakker
& Vreese, 2011),

AR Z M, CHREREATTEBUAS SIHE, WE 15403
2 H5EATEE(Halim et al., 2021), TRAUNFFLE EIES -G THERE . %
BEOA W A XS A& R B R R i g, PAIK R EOA B #9(Li & Chan, 2016;
Abdullah et., al, 2021), BI40, PCEE NS EEAY, POH/ES T B
BOARDERE, DAL HAMEORIZ S & (Bowyer et al., 2015); i+, X, LA
Bz WhatsApp < BIE Y IRET, R SCFE BERRAIENA S S5 I sk K 5 2 %
R AE (Abdullah et., al, 2021), FFEREN, BOATEIC 2N LI
RRTIEA, K EBEATE S MWL TGS, X R AR HER
[ T DA S e 4 25 b T BRG] AR S5 I ACHEA AR AT IR, S AT 4 =2
A FBUA MY 4255 H(Yaakub et al., 2023; Abdullah et., al, 2021),

SILFE R, HA AR T AEBIAS S E ST, XTI IRT
WBh 25 (N K s R BOR R BB A 1302 5 i BB S 5k
il B 75 B 81 55)(Crepaz et al., 2016). AT HTFARTE ] 26 0 2 AN [l /O BOG T A,
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18 I FRVE MR R AT 2 AR BUA TS, FFAEAL S 2% F AR SR A DU
(Muhamad et al., 2021), Lee 5 Xenos (2002) A Ky, FHAEFM A EAEEFA D
MBOAW R SN ES), A BT E W BEA AR RIBOARGRRR. 75 H #2E
W, Gl A A S A NI TBOA S, AT AR 5 2 A AR A R R 1 e

Hh#% 2 (Kasmani, 2023).

2.5 BN RGBS

BN R G 1S (Media System Dependency Theory, &5 MSDT)E#k N
RIS, 2 Ball-Rokeach F DeFleur - 1976 4R7E (K ARBEARL Y fIH
k%) (A Dependency Model of Mass Media Effects) —3CH 44 . R [R T Hifh
KT AL RIS, A RGBS B R 2 — A A ) & RS
(Ball-Rokeach, 1998),

B 73 N ZZ W (Macro) Ao (Micro) 4~ Z T (FRAAAR, 2017). AWM=
H1, MSDT BN AN ARG, %R AR Z 7] K R LR
2%, MR e Hoh 2 —(Xlifg e, 2008).

HAR, Ball-Rokeach 5 DeFleur (1976) AL M2 THI# 32 K- -4t 27 =
HIRFRLE 2.5.1), FEEIERHER, MSDT SO —A Tt 5B
[ 285 (DB S ZARZ AR K5 AR 5 Z AR Z Y % & (Rubin &
Windahl, 1986),

FEARIF T R GEZ R RO R IR TN 2ER, 739052 H bR (Goals) Fi BT
Ji(Resources)(XI¥Efe, 2008), #t52, A NN, IABENHIEA
SO R, AR TN RS A A R EEGER, 2011).
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A 2.5.1

BOT RGP LRI, #2. BTN TER =2 Z ) KR

L WA R
etk S | (f55 S R 2L A )
\ \ / /
FREG

(B BHHIF)

|

7

CARI. B3, 1TR)

A ENEE, Fiid MSDT SR ROLZ T B TIE, DABRTEAESS 15 )i
S [E A 2023 4F 6 JNBEAS AR, At A2 SR 0o 5 i o VG 311 75 4F B B £
EEE, BANAEWT:

OV T A ZR G O I EE T 32 ORI Y ORI (22 9T B, 2011), SZARAY
LU ECHHER, 2800 TR AR O 2, 2008). Ball-Rokeach #I
DeFleur (1976)iR K Z A AT RGMIS, 24 Nh T35 H B9 H ARk H 1,
AREEIEA ARy BRI T 2B A K 2R

A tt, Ball-Rokeach(1985)5 Loges(1994)ik %, FHf#(Understanding). 5 [i1]
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(Orientation) . #% /K (Play) 2~ A\ il F B4R ) =4~ T 2 ZhHl. RIS DeFleur 5
Ball-Rokeach(1989) &% Morton I Duck(2000) 58 EM, A % T & L 5HH i
L Ja T RO 3R (Understanding Dependency), (BIAIATAR 14 A I HO TH 5
5 [i1) P < 3 (Orientation Dependency) WM EE T4 H M8, - 4 AAEAL AL H.Z)
s TR P A EGE G HIAT s R AR O K AR (Play Dependency) U2 7E T2k
WS S PITEZ AR, FEZ, BEUERE BRER L & IR AR
ARl iR AR ARG R B R SIPLRAAMR, 2017).

X8 H AR 2 A N BR) 2T AR 1 DA R SR B RN R GEK
Wi AR, Horh, BRI ¢ 2 3511 2 Ff#(Social Understanding) . > ABEAF(Self
Understanding); & [A] i fifi 5¢ & 1035 47 3 %€ 18] (Action Orientation) . H.3Jj i& [
(Interaction Orientation); %% SRk KM ¢ 5 AU 4E B 4% SR (Solitary Play) . #E 2 5% 4k

(Social Play)(FEAf#K, 2017).

F#2.5.1
BT F L NCHPEE T TE TGN ST KR
il A NS
FRARAMKH A Self £14> Social

XA R RYERFEEUE N AR AR AR SO
AT AREEECMER R B RGE L BHE SRR,
Ji& WA HAEAL S R

(. 7 E S B ARK) (. 7R ANRLAE)

E A 13l Action H 7)) Interaction
AR E AR EET TR TR NTEAE R BB AfT
e A EEGE S TR

(. BoERAta. ATZERy  (BIN: BRA i X PR e iR AR
S W FESE) DU BB 7))
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PR IR H 3 Solitary 12> Social
A NSRS A N B A ARSI N5 N 22 1]
% H) H Bhalirk Az % &

(fonan: FAREHI IR 5 OR) (Ban: SRS FHBL)

%251 BE T ARMETHREA L, X LEShLERERSwIHZE N DA E
BFFEH R LA NN RGO R (AR, 2017). B R GEHOHEC RIS
SHENA PRI, #52Z, SABBN R G AR BT ATALA BEA r f F
ZHHLERAAAER, 2017).

EASRUE, AN ANHOZ U M 2 B CRFTR, B UAEAS A % 473 {
BAE, S NAEBRIENE TR, 2008). IMHOIL)Z B 2R/ 2
AL U A 2 H S AERE . 2 [ IR AR T T R CRlEEJE, - 2008).,
SEAAEAG DI HPFA BBEE, RIS R A, 2008).

2.5.1 BRI

PRI EE A IR S A NBRR, 24 N A 20 B 2 P
FERES N Sl FHRIE 25 L IAE S AR, AL BRR RO & .11 %) IL(DeFleur
& Rokeach, 1989). A4 Bl N REEME B ST T M E 24 2 45 1722 1k
(Ball-Rokeach et al., 1984), Ball-Rokeach % A (1984)tik Ny, 4454 SRy 45HyAs
ARSI Gt & Haadd Ak, ATt S0y, 25 A IR
R BRI, MASEMNEERE. B2, BENREEIA AR AR
KA 2 PRI b 3 2R B BRYMIE.

HEREMBRKB AR - THARES. T8, BRI RDITE
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(DeFleur & Ball-Rokeach, 1989), Ball-Rokeach 2 A (1984) G4 H1, 4% Skl Ky
JR— N EEARI, RARBE 2 Herp— MR L B HLRERS I 2 NI F AR R AL
NATRT ABEN 5 B RGP R 3208, b kTR BfE
UIYHIR,  FE R ST R BRI B E R I RE, ARG T A . 2B i
b3 K R T2 2] 25

2.5.2 SE M

el IR S B | K IS N & A R S L D AP N QL e
(Ball-Rokeach et al., 1984), 47 3l 7 [a] ff Wi 1Y % Jig 22 2k 51 A N4 & AT A
(DeFleur & Ball-Rokeach, 1989). DeFleur 5 Ball-Rokeach(1989) ik %y, Af1F
SIS A IR H 5 A TG 5 B (B iz fEERR . 29 i an a4 T4 A e
%), WA T E B S IR PeR IR BUREOR . A B AR ICHES).

T HL A RIS RBP4 7 Mgk 27 7 TR BT
KT 7 FHi(Ball-Rokeach et al., 1984), XS HEHE Ty 7RISR KA
A WO G DA Kkt 2 5 N Br 22 13 19 B8 77 (Loges, 1994; DeFleur & Ball-Rokeach,
1989). fHAFER M2, HAHMBIK R 2 /DTHEE— AL BB 24T R (FAIA,

2017).

2.5.3 LRARMH

MY DeFleur 5 Ball-Rokeach(1989)AYRITFERH, #& AR MM i i1~ N Kot
K HRBRHAT 5 R BURKE” MR, A RBRKIE T
M52 T AR ICH R . S8 R AR B . IR . R B IR A Y 45 (DeFleur &
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Ball-Rokeach, 1989)., 7t HH KMy, FEXRFLAGEERNERL, AT
G A RS E—FIATRRESI(GI: A — P AEREEACHT—E
/k£>)(Ball -Rokeach et al., 1984),

kLS G SRR R TARIE AN Z AR AR A58, BIE 5 4t N BCHA
MR P AT ) SE B B A2 1 H AR(Loges, 1994). AR T B FAR RO, B
ENAER S EEEC R, SWAMEAN—RSS5EETES), Ea 5
e [ 7 A g PR A 36 Y 48 36 22 45 B8y T %2 (Ball-Rokeach et al., 1984; DeFleur &

Ball-Rokeach, 1989),
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3.1 BRI
AT 22 2K B 1F) 45 5 A (Survey Questionnaire) B9 7 AU EE, AR T 5
SRPEE 15 Jim A E LA 2023 4F 6 L2 HIE], 18 & 24 /(1998 4F & 2004 4F:

AR B B PH T AR 1 BURINVE Tl A 2 LB G SRR R R ALK

ll

DA B BRI T 2 R BOAE R . SR, AR A
FA B A ) 2 e 2 e S R i 30 ) BT

PNV e STiBORLIE e R RS =6 b Wb <3s R E EC RTINS
—RINGARBTA R, & WRERNCEFEIRAZTIEEET 25 B i—
A BHELR) J7 ¥4 (Roopa & Rani, 2012), &5 2, A FEJEAR H B2 R 18
S AR RER TrE,  BUER S AT K B AEAE B (Ponto, 2015). IE4h,
A1 Al A AN 2 B i) 2 BT 28 8L, AT IR D A i Oy =X
o, SR KRR D, T HAEE AT ST L DAARERY U7 =X, PRt
8 € AU (Quantitative Data), R —tk, DA EWFSE BG4 55
Hr(Mathers et al., 2009; Roopa & Rani, 2012),

M TATWIZE R A R 2 ), FF2R T AT FEREA, H2 i i
Sz G, ST RS BT ST BT IR TA) L N BRI 55, T RE
Z AT RIS . BRILZ A, R B RIRE A ST, TRib2iiE
SO RN AN TR}, X —PE BT R 4 R 250 2 178 Bl 2 LU AR AR Al A
FB S E2 (Andrews et al., 2003).

HE 2024 F 1 H, DR WHEEBCM A FILTH2y 3359 75, & MR E R
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97.4%(Kemp, 2024), LT HRVGW M K95 i, (BHEM:, DAKBFSEREAR 24
TR T WS AL A, ATFFE R A T4 HKH) (Google Forms) #EA T4k 44k
Wedks . SRS Iy (8 32 1 B B R 5 1 45, thBELERTSE B AT M
2R, I PR 1) 7 1 DA o DA A BRI 1) 4, S R GE b AT R

A, AR IEE SRR, ARTBFFE o mset b BESO0E AR Y 17
B, AR, BRI IEFIER, J3GE R, 5otk
SCHRI) W) 25 R A R 7 o 22 AR T | AT Je BT 2053 . R, 5 BB Ak o,
RO 2 VT AT REX S SR ARAELERIAE, PRI, Dk B S A, JER IR 1
ek DA PRV 1) I SC, RS A SR A b SOBUAR f 1F) B 2, PR AR 2 1 e
SRR A B A S A

ATFFEHY F TR T 2024 4F 4 H 21 HIER&RL, I DAARES e =X
(Non-probability Sampling Approach), RBJJ i) {F i3 (Convenience Sampling)
W EdE . TEARATRALRIBTSE T, BB R SE e N B M R e e, (2

FEZHUGOLT, BT R BB UCEE M o M e KB RE S R, IR, AT R A ml

T

PAJS (R 52 SRR (Etikan, 2016). i 5 2, XA 7 sURERS 2 Ul AR,
HWARIES ST AR PRIORL, FEASRY Rt 5e 22 8 B e
(Etikan, 2016; = —7#k, 2000). BF5¢ RE A AIIRERER, BTS2 D& BHEAL
LK IEATIURE, XA OCE AR S HEAR R XM, WA B TG EL 24 S 50
FEURA, I SEINAI S Y 7 i 1 S % (Parker et al, 2019). 5% Bl (AR
SRR A TR, R T AT AL R R R T T 52 B, T
R BT ERERZ T, R AR AR LT, SRR
RV, ATE R IR
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3.2 BIFRERM
ARIWFTEA A H I ()BT SR LTS AR BORIRE Tl A Ak S

MPERAFEE: ()X L

. ARARMTAGE Tl A 238
. I, BT HBETE

SN

PR B RIEEA
(o AL S A PRI £
SRR FEHE SR P AT B

ll

ST 4 BRI

& 3.2.1
BFIE48
515 R4 E Rk MR AT AR SR BUEL A 15 B Ry
2023 4F 6 Mk (A RGO 42 MSDT)
AT AR T-E 158y s i

ARIHFTE IR B BEE 2 B R GEHBBE . TR RGN R RO =
1L, 2432 OO I AN VRO R BRI LA N H AR, 50 I — R
9% Z(Ball-Rokeach&DeFleur, 1976; XIJ¥f 2, 2008), 1A R G N
AR Y =K = BN BRI . 5 1) BRI 458 AR G

S AAL

FEL PG A 15 M4 E R 2023 4F 6 2R, 47 1 3k
SRR R AT

EI

BEASRIEGANE R, X LEEER 5B 2 QAT S M7 47 1 SRR

TR BN E R AR Z 58 B2 DAL SRR (5 B ) 20T
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&, HRZTE 1998 4F 2 2004 4-(18 £ 24 X)) HER ERPTE AR, AR H AR
PR QIR 52 ) T 5F VG I 75 4F 1 B 13 S S i R v, AR TR S 0 A 19 52 07 e
RETRIEEAE RS AF- 6 | B E TR MBOAT 288, DRI
BUAE R H .

T35 THT, AERRIIX 2 2 B A AR AR UE IR 5 B T 4R 1 B

&

HETE, BB SWAZUIE AN A B E B, URZTE R
AAE 2022 455 15 Ji A ER A 2023 4F 6 N2 PR, DARERITHAEAR K
A RHE . JNE R RN 3 B AN B Y S A
3.3 HsAES

ARIRFFELASE 15 i 4z B G FN 2023 4F 6 k45 H1E] 18 %224 27(1998 422004
A AR R VT AR BURIE AR S, R AT

(—) R P 2 H 4 BRI S R B

M 2019 4F 7 7 16 HABTTRUIEHISEMLSS 11953, BERERM 21 2T
TR 18 . X —BURMTE IR 75 45 1 BOGRAE Do VE AR 1 e 45 rhff i o
T, XA A2 h 3 3, ST AT R O Tk VG 11 A 1B
1A% SR (Jason&Rosihin, 2022), AN, FE 2018 AEZ4THIEE 14 JmaE Kikd,
A 1998 2 2003 4L RO R IB BN RARBUERAF RS, SFEUCARIATEEE, i
1998 4F 2 2004 45t AR f) Eh o A 75 4F MITESS 15 i A G gt 7 8 R
RORLR], L, ATWFTEBUER 18 2 24 2 ik E #k.

(O ERIRB SRR T

S TR PV T AR E RO o R, A AR AR R e, B
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PEAE TR S, Kasmani (2023)RF5E R, 26 13 e FERIE 55 14 4
ERIEHHEL, EHRRAISEERM 83% T2 79%, ME| 15 15 JeaERE, R~
BEBURINECE M, 18 % % 30 2 ik R 53T A 75.6% (Nina, 2023),
I T AF 10 T B A A I 2 AR, 2% 5 ST L AR o A 52 A A 7
BOGE A, HHEABARAER M, (HECERAH AT BES.

(218 £ 24 FHFF RA PRI E

T 18 28 24 2 (W35 4 i BB Ok, AT 28R 7 H 8 A 1 v e )
L EG DO B Ak A7 I AR Y e AR A, A K BBOBCTA AR B B 3 i A A B 1k
(Chinnasamy & Azmi, 2018; Ng et al., 2023), i H% EAE R B EIB IE R 2 &
TR PG AR R R S AR, DTAT 7= A B A 4R — DAl T B (Allam
etal., 2022). PRI, AT S i L VUL BOG I AR 16 R SR R SR T &
PR REEAIEN, R 2 AR 1 R BOR WA AT (Munir, 2018).,

3.4 HBBIT

AT R WAL ARy, A5 ()il (D)2 UE
EAGE ()R B s B RIENAE SRo (1052 i i Ak ag
BARIEEA T R AR ZiE R EIE.

V1) 35 v 1) i) R 4% SR BT ) X5 78 (Closed-ended Question), fU4 & JE A B
PR, 3% 26 )R SZ 5 RSP BB A DA R I, PR 1A B
TALZ Va5 B E DASL, WLRBIEHS BB FT GLER ) 2 M 3 AR 1 T 2 1)
Wi DASE RS 24T (Hyman & Sierra, 2016), 35 P 20 08 B4R (1 16351 45 Bh

T2V A EE (Hyman & Sierra, 2016). BT A5 I A\ 77 SEAN ] R
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i, RIS P B BT BT AR RN N BRI R Bt . R AL,
ARIFTE A — LE AT I h BCE 1T iU (Open-ended Question) it %1
B mER. TGRS AN R A A 2, IRIVEEENFEE, B
AT BOBIFSE SRR A 1 A2 D538 LSRR AEA AL L, DASRTIH R B 2 R RITR L

B IR

1 2 IEHNZ V5B RS R NGB T ARRBIE &, FiAZiiE
FEAT N 1998 4F 28 2004 4F AR A THAPIAL 22 IR, DAL S I 15 A AT TR HREL
BE SN EEVG . i ZUIE AMTEATWI O H I By Fl Rrtsg
B R ST, Lk, RPR MG,

1) R [ R A H Y pril
RREBFREFDAGEE WIS R UiE e tAE -2
ATFARPIIEHE? BT AR T
PRS2 E A PG 2 R ? B P2 Vi 2 TR P 24

AN
PRZ2AAE 1998 4F 2 2004 B P52 1 2 AR T 5 i
AR IR AR FERIAF X R
LA A 2 R R B P52 Vi RBUELIR (5 5,
HOa{E S EE-F 572 Y = B TE O AL AL A

BE ZUEEFER
B BFEARBCZ IE N NEE, AMYEZM T g, ZUFE R EAEE
WG ARG M g, HRTRYSEARE S R A BN & SRR 15 B R H

ftbE3H
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1) R

AR E

H Y

il

PRI 2R AR 2

2 IR
(R ik—Ti)

((EEaYE- RS
BORL, DA RV
#oh 1998 & 2004 4
ik

+ 1998
+ 1999
+ 2000
+ 2001
2002
+ 2003
+ 2004

PRI

= IR
(R ik—Ii)

(B s
Bk

-5
g’s
- HAth

PRA PR

P

2 IR
(R ik—Ti)

(B s
BOR

i
A
- A
- Sty

PRA BT EAR T 52

2 IR
(R ik—Ti)

(B s
Bk

< INEE
o

C REIRE
- WHoEhe
- HABGES )

PR R~ 2

2 IR
(R ik—Ti)

(B s
BOR

ez
- T
- P 2pL
- TR
AR

=

3y

* K
" R
© BEEETH
)
* LR

g MR

=t
- AR
- FEW
* 2
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B CHACEHA, fd il ZIRRE N ZUTER TS - IREAVE TR

A28 BRI R  (Ak—1) 59k - HLHE

SN Tk
- BOAHR
B A
- HABGHES )

SE=F4r BORE BARBURSL

RS BRI 2 Vi A A AR SRR 5 BRI TR AL . BRI, I
A3 TR 2 D78 e H R VE A 15 Ja 4 FE DR EEH 2023 4F 6 e 1A Ak T3l
AT 2 BHAT- G RIBOAE R, A T8 R 2 8RR BUAE BBk
WA H 256 =050 SCk, Hh s (R PEEALII SRS ) 16 2 64
2 FLHR ) P s T A LA & | (B AT Hids ) ot s it ] g H AE
B e L AU AL AR B AL SR -2 088, DAS Ohme %5 N (2016) %K1 (F43)
UG BEWE T Rl AR R B v BT R B8 AL B9 BTG {5 S AR B O R ) 5 )
(Exposure Research Going Mobile: A Smartphone-Based Measurement of Media

Exposure to Political Information in a Convergent Media Environment)—3CH, 1%

3 N Sl SN IR S e st

[ R EY HHY i

TE20224F 11 119 H2¢ ZWikfdl SR Z U7 # S - WhatsApp
FIes 15 JEa E Rk ik—m) RVEISE 15 g4 - It

Wm), ARE A4 K Wi ) # A - Instagram

SR R BB 15 THRBEEE S - TikTok

B2 AL BEAAG - Telegram
* Messenger
* X(HEFF)
L

- HABGEST )
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TE2023 4 8 H 12 HZ¢ ZWifedl K ZPi# S - WhatsApp
g6 N (F2=3k. & (Rig—3) SR 2023 45 8 - Kif
. R, HIT. H 12 H%471) 6 - Instagram
PR OBRSEEE) A M e 2E 9] E] % - TikTok
B, AR A2t TIRBMEOA{E E - Telegram
AR (E R AT AR & * Messenger
* X(HEFRF)
- U
- HAhGHEIIH)
WX 2B BRAE  ZWkEEE K0 =2 U5 & X - 30F
IR SR Hig—I1) 22BN BUERE - By
SRR - FEALAR
* ]
-2
- HAhGHEIIH)
Wi B AL AT A P AT Z0REEE BRI 2 U5 & fe At - B A L vl
LEBPBHANE? ClUk—30)  HAR6 e M
WHIBOGE BN - B AL oy
" EHIRAT

- IR EGE B Y
5. PRI EESC
- R EGE B >
LRI

- BUs AW EEOR
B 22 Y B 1 2
fESC

- BUR AW ESE0R
B AT L

- BUR AW ESE0R
PLA At AT 8
He

- BEAPU (A
B EA WO
W TR

* Hopth % 0T BGRYE
ARG ¥ B3 ST

- Hoph L T EAS A
L) A Al
HOEP
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SEPUER Sy AR BUA 5 B H #

WL Ay S B R 52 U T AL A A SR BB 5 1 H A DA K R 75 31F,
T A PO AL A A IBOA 7 B RO, T H %R A T Tan
#l Firdaus (2023) 4R/ CHEACIARBUA R EARHI(SMPID): {7 A A A1 I A
1AL BT 182 ) (Social media political information dependency (SMPID): Theorising
news seeking in an age of sharing and posting), 321 EE 7.

Tan il Firdaus (2023) R4 7 R S PR E (MSDT) oW 2 1 3 & 15 >
WIH, HAZVFE S HARAPIEAE R H R TERE S, ZU5#
22 ya R T 5 R 2 3R (Likert Scale) 3k 3R 3K A 77 X5 B A>3 H (14N [7]) 2 B (Tan &
Firdaus, 2023), ZF JeF L i R 602 6 [E 41 22 D2 5 Rensis Likert - 1932
ARSI O PRy B, RS2 U5 2 H SO IR A TR, A 1)
TWFFE BN KB Z 58 PO B (Nemoto & Beglar, 2014), 28 5aF T
REE S RIETAFE A AR “ARRE . AR EEAR S A E” . ]

R AR TR LA

I A/ R A H Y Pl

BEMLAR SR, Wi Foedvis SwllxUiEdd - EEARE
MERFAEEARER RERE AR - AR

FEJE: REEHE, LA - AFEEEARE
Lz i ik AHE

- INE H CIEGRIATE LA EGE - R

TR B B Y HLE FRMHOBREE - ARRREE

- P EH BRI N

- WS B O G )
A5 Bl e ) HoAd A
] i e i)
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* BRI ) EE N DA B/
o [ B A B TR

© TR E A DA K/
o [ PR A 255

PR B SR B
sk N, SEghizz)

© PR S AR A
B BRI N

R IRE NSt T2 N
HOR LA I R AEREM
1

* DMBAZ R RS,
> QMR ER AN R B
G ASSAT AN
FHAL

» AR AT
REWAAR L R AR Y BUA 5T
il

* J7 LR R B IR

= E = IntadhNi UL}
e

- RIS AR E

- FHR— LN A K
—IEZE R BB
e

C AERBESR B —L
HuRimshi, 1k oK
INREAT B D HBE ) e
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BRI BREE

AR BRI 2 Ui E PR B R DA SRR IR L RS ARG 43 SCHR A
FHZ%, Rl@(—)Lijzenga(2023) K FE/ (BRMIEZS W 2 T AIAREE?)
(European Parliament Elections: Why do the youth not vote) —3CHTY, % ZE 1 B AL
JE R ARETF AR R DA S () H R Y s 2 R 2 S i i L 2 15 BUORBF AT
H1.0>(UTAR Tun Tan Cheng Lock Center for Social and Policy Studies)(TCLC)¥E
2022 R4 AR AR BURAF IR B VAR T T4 S (Poll: A study of Malaysian youths
perceptions towards lowering of the voting age)", FHAAEIEMIENH. HE R
] T2 ViE R B RAEARRA EE R MkaiAMEhEEE, AR TFERE. A

BORBUNHE BRI A,

) /2 KA H Y il

BERTDATN I, iR BRI R UERHE - EEARE
MERAESEAREY RERER HEZMERER - ARE

FEJE. FEJE * ARIERA SR
- TN B AN
IS

- AR R

RBMAE 2022 4 11 H ZUEFEE FillziiE2s - =2

19 H28M7H0E0 15 Jmar (RiE—30) fEHSRUER 15 - 15

[E| K e(GE15) % 229 JRATERER R 18 B HEA
= SEAFIY

(R ERE 27 ) e ST BN ETED - AR A R
515 maeERERE  (HE—m) RS 15 me FIF LSS

i 32 2R 2 2 ORI ECER - RATLASCRRRE]
TEFEN AT

IS iuEi e
ASHE PR

- FRATPASGANS 2
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HII EIE AN

- FRAFE R VY L
AR BGER
- IRAETERE AN
2 P EE 5 B AR
PR
- BURS SHERD
H 2 1% 4R
HEENMN
(AARER B ) IRFE ZWERRE W2 EES - AR Y
%15 mAeEREATE  (Rik—3) SEPESS 15 Jmae i
T R R 2 EOCHEHRARE - A EXS K
1) =2 2 i A A ATAT S
- FAHE ok 7y
TWABEE A R
- A A
LR B
- HAh (A H)
RZBEAE 2023 4E 8 H ZWEFES HillZihEeds - &2
12 HZ i 6 M (5= (Hk—ui) FE20234F 6 Mk - &
;. OBFEE. B, S e e R 18 SR
FT.F22PF ) ik TEARH
Z& R 29 - AL 6 M)
A%
(AnSIERE 27 ) IFE ZIHERRE N Z U557 - AR AR
2023 4 8 H 12 HZ47  (Hik—I) 2023 4F 6 JIikzs AR 55
1) 6 M4 45 B B BEEERE - IR RS

JE A2 ?

SRITHIBLSE
IS iuEi e
ASHE PR
© FAT AR 2
FIT A AN 1
* FRAT EL AR P
AR RS
- WAETE A
FIRBOA (5 B A
et A
© BUAS STERM
H 5 A2 3% by i AR
HEENAE
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CnSRakd® “B” ) IRAE
2023 4 8 H 12 H 2847

Z WP

PR 255

» PO BEEA K

(Hi—20) 2023 4F 6 ks

6 INIEZE BRI ABEERN T - BT
BRI 2T B AT Bl
- FAMAE TR
WA EER A &
- PO E AR
BB
- HABGHES )
WRBRTEARRIHN 16 ZUHREES RN ZViH 2R =
JrR AR LA I ok (Hik—30)  KAEARKIE 16 A
FO e BRI 455 o 4z R K1 DA K AN
N ARAY LR
SIS
(UREEEE “R ) I SO WNZUEAE - RN AR

HAEAR KA 16 Ji4
Rk N Rk

PR F B 27

(A —i)

TEARK I 16 Ji
SR, Ik
A SR 3
2R

LIPSy

© A PASHR R
SRITHIBUE

i TIVSiuEi e
ASHH PR

© FAT AR
FIT A A1

© FRAT EL AR P
AR RS

- AETE A
FIRYBOA (5 B A
ot A

© BUAS STERM
H 5 A= 35 by i AR
HEENAE

SRR A7 ) IR Ik

RAEAR KA 16 o4
Rk N Rk

PR F B2 ?

(A —i)

B2 i A
TEARK I 16 Ji
SR, Ik
AR 3
2

* PO BEEA K
i

- FOA A BLEER
BEAATAHE Bl

* AARLE R P
WA BGATR R

- A E B
B BOE

- HABGES )
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(IR AHIE”) 7 SRS RN Z & ER o« TR P BN Y
TEARRIEE 16 JmaeE (Hik—3) Ry 16 meE B

K, N RN H A Kk, INEEcRbE - AN BRI
i R 2 PORR 3R HATE RS BT
JE R 2?2 SRR - FAMAE TR
WA EER A &
- PO E AR
BB
- HABGHES )
3.5 W&

N T A RE A R0 R SE RS | ST A G AR, IS AE RRGE
PR, T 2024 48 4 7 12 HAH T 11 4 F G TR A (Pilot Test) (AR A%
ST A), SHBRAENZVIH LA AT T BOE %, Rl 18
24 21998 % 2004 £E 1A, HARFAEASHARAE A IREUBOA (5 B 3 245 E I Tk
VIR, S FRA G, D AR RS, R S I,

(—YIMFEARE M

Z S5TRHAR Z VB PN GRS, 8 SR P oy R A 1 I,
MEDASRAR, BIAn, LESRRA R S PO RSy, (T 2 SO T sl Ok I R 32 15
TS AL AAPIEA(E R RIS, A2 U580 24 H — NI i 208 3 I 2K
N T2V A 5 PRSI 25 S, BFAE N B A Tk A R ) B ) 3
fiik: M E S AR,

JE I BEUEH IR
FERTCATN I, SRR A UREIE . FERTDATN I, SR AT AR A
AN IREE [ A RE L -
P H— A CUIEH O AR
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()i e AR

AN, S SRR 2 U5E AT S0 0SSN AR B A 130
S8 SRR . BN, e 506 A 5 LR SO R B SR 16 8, 1) 3215
HIE ARYCABIRE NG ? (How important is voting to you?)”, JFEAZEREH 5
ANELR]: HE# L2 (Very important) , 5% (Important) , A Z_E H 2 (Somewhat
important), £ s H ZL(A bit important), 5% 4>~ EZ(Not important at all), %A
¥i(Noidea), ZUFE NN, “HEMRBE FEZ M fGREZ e B, K
ooy, MR S SIHe G, WA X BTN FI T 5 #5447
PR, BT 51 S 2O 2 v e TR B3Ok M 2 D 3 R SRR, 1B
BT, FRPAEECH “RIHBER EEM( believe voting is important)”,
2V AL L AR R AR (Strongly disagree) . Al (Disagree) . AR ELHLAN SO
/AN 7 (Neither disagree nor agree/Not sure) ., [7] i (Agree) A & 4 [7] i (Strongly

agree), PEFEAFE I A FIREEUN R ERIRRE.

FE BEUE
PRN B w7 EIS e L s s
A - AERR
L - RIS
SRR b R B R S AR
A A
 SAREE AR

TEAG O R S, WFFE IR A T SO SURAS Y IR B R A, il
224 A Hod, ARIERAS 212 HOERE, S5 B).
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3.6 LI ITIE

BER G TAAL A 30 e oA 1R Ui IR ASBORE, A28 iy th A4
fr. Mo, AR, HETAART S Ok BRI IR AL RIEG (5 B A HAR B E
11156 =70 MR AR 52 1525 AR5 15 4 FE AT 2023 4F 6 Iz ol 3R
BORF B SBA- & | Z V78 RGN BOR F B AL BUA [ BRI A
N TG ZEAE S AR RIS =ER o i 12, WEIE S R GE TR ) 45k
ALK A1 (Frequencies) R 11571 73 Lo(Percentage) MI-F- 33 {H(Mean), 158 F 1%
B RSE  T JE B A S e .

AT AEE 1) 265 W 288 14 565 DL 08 2R 1) 2 S i T U R B R RO 2 5 3 B A2
BEARIREUBOR 15 B H A A S OB FE . T2 51 45 30 ] s R BE AT HE AN [R] %K
fH, 1 AGERAREARE". 2 0 AR, 3 GRS AFEEA R
AE”. 40 REFEE". S NG ER R, ks EES% Moses ¢ A
QO10)GETTITIR, BFFEHURF 1 35 5 230 s VUL T 4F 1 SRR AL S A 3k
WG 5 B A MR BE R 70 = AR, 092 () IR EE RO () AR (=)
T EEHE . PSR DA S 0 (B 2R P L 77 4F 1 B0 i A S A SR BB 5 R Y
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PABCHH IR ANESGE: 5 N(17.2%) AHIHE DR P EGA A R 3 A(10.3%)72 H
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57%
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13.2%

Z 5 MR 212 A2 V5T, £ 103 A(48.6%)7E 2023 4F 6 /I
VARSI ZE, 28 N(13.2%) A 12 A (5. 7%) AWM 2 E e B BRI 69 A
(32.5%) A2 H K 6 MAYIEER.
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PN i e HA R 2 BRI L 555 12 N (11.7%) 8 SR A il #5 5E m] DA

AFELABUIR: 10 A(9.7%) 852 RO FE e ] i 3 i) a5 B fe (R H Rk

5 9 N(8.7%) B S I R X ok P E BOR AR H B %R 8 N(7.8%) 152 A N
AT DAZRXT S HTEGA B AN 6 A(5.8%0)72 R A AT DA S B R B BUOE T 15 52
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AN, WA 24 N(113%)AHE H OB A,

75



i A ——

&l 4.4.9
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A BAEARRK M JNEEAMERER 174 2 2 P55 1, 52 A(100 ANH 57.5%)
AR AR 2 RASAURIFN L 555 16 A(9.2%) 7 B AT DA IR X4 B BIA AR
W5 14 N(8%) A B ml DA i B MUB A IR 13 A (7.5%) 2 PR R 1 IR R 2
PRI AT PASC R BRI Y ELE 12 A(6.9%) 324 HyoR P BRA AR R OG0 A
10 A(5.7%) /2 N ATEST M B A BUA F B2 AL (AT 1A 9 A(5.2%)
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BHE WESaH

N T R AT B = AT M, SCRFA T 0 A AN,
XFWFFEAERVEAT IS 50T . XL/ N A% (—) TR P LT 4 SORAE S 15 T
S [E R 2023 4F 6 N2 VR T RN BRI BHA -G (T)HEk
VY5 4F 1 BEAE S 15 4 AT 2023 4F 6 JN 26 v e O MR B IG5 B2
By (2) EoR PG T AR BRI BRI (WA BHA S 75 4R B BRSO
J&s AR (TS T RGEHOBERIE 5 7545 B BOd 6 AL S AR iA (5 B S L.

5.1 DRVEEHFEBURTES 15 JEEE AL 2023 4F 6 M PR TR
BE B EE T &

AR FEE R BR(WLER 5.1.1), LS 5MERAER 212 42081, mZ A
TESE 15 a4 E Gk b @ B Tl I BARMBUAE R, FFER, 152023 4F 6
e, At R NMRBORIEOAE B R-FG. httal i, Teie e
15 J 4z E R eid 2 2023 4F 6 INeZs, 45T RN s2 158 B (i SR 2R HUBOR

BRI AR5

WCHTA BRI AT R EAE A AT WA 1) 32 b (7 (Allcott et al., 2019;
Ayaburi & Treku, 2020; Seargeant & Tagg, 2019; Welbers & Opgenhaffen, 2018), 32
HEAL(AP News)il & Ortutay(2023) {5 7E— I T 45 AR S g,
PR P IEREE D, FOEAER AR BN 1 L BN AT
T, AT E R B 24 Instagram il TikTok &4k 38 AR TE AT 10 IR Bott:

A2 H #fj(Haenlein et al., 2020; Montag et al., 2021; Kasmani, 2023), iXS84E52 AR,
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Instagram 15 £ 9 28 LA RN 8], DHHAF- SRS AL R BROR, A A1
RTEZERLIESC, W AR e NAEAT A2 v iy ) 4.0 B 55 5K (Huang & Su, 2018), 1]
A% ] P ] TikTok (IR, Sl T TikTok (SR HA IR 3 ML Fh 28, (35
Higash . = BY. LR, thasipk. WElRGERSE, I H TikTok
(A IIRE, N P HERA A VBRI, AT BT T 4R ) P A
HI =2 ARE%(Tang et al., 2022).

XFHEABISEEER, RERBCATRFRN PSRN EEE, EEBRAYUR
WA ORAR B, 5 2, RERBEWRG 1 H 4 P RPR R AR RSB E X,
AN A2 0 18] B B0V A% 1 Bl KR 32 A1 T (Sara, 2018), Kasmani(2023)
M TapsellQ020)iWFFE =M, 5 RALFREGAF EMENG AN R &, B
IR 5 WA M AR AT R SR R, X R I A5 T At e Ak
FE AR A A B, X LR EOE S B IR (3% I Bl (5 B . ANk, ip
WA R AR AR AL BT B A AE L EBUREEn 62—, B, i
K A RIBOAE EA B T 5 5 5 4F A BOA R IA R (Halim et al., 2021), 7552k
VOE, e M BIR N B AR GZ I I A3 % 1 25 R U BUA ¥ TR(Abdullah et al.,
2021), — LG ANYIEL 2 SO A A2, AnET A0 AR 44 R Najib Razak
FIB Jib EFAIIG L GO B 24 460 Ti 1 19 4 BREE . Tk, HAEEW
E B AR E gl /EH 44 2 Dr. Mahathir bin Mohamad # i 45 % 5, B2y 380
T4 BHEE . PUL I ZAEAEH 4 R Anwar Tbrahim [ 454 T34 24 260 77
ZIBREH

RGN BB EAE B B0 54 £ Fh, AT RS R WEE T
Instagram 1 TikTok A V& 5T CR 77 4F 1 BORMOBUR IBOA FIE B4 6 . TE4
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15 JEi 4z E RN 2023 4F 6 JHe2sr, XA ETETAFE SO A (5 B
AR A5 =, RESRERILR. Instagram H—LEfET
REXTBOA BA RN ), il OB M T8, A4 R Fiaa il
A, P REE A W] R DR AR AT R €, A% R A R Y A 0 SR (Parmelee &
Roman, 2020). Instagram Z A2 H4EFHBE, HAMEM T TR EEE, M
T A A 3% = = 2 FE 08 I % B & T 4% 1 (Hase et al., 2022), JUH 2 H
“Stories”(RINBIZ)TIRE, FLVFICHE M) HZh RELE T Sl s in i) g 4% . IR
A R AR TR, WU AR OB R A R, 35 Instagram
TER A BUAY  dAEH B LT (Vermeer & Linda, 2023), £F TikTok, 5% Literat
1 Kligler-Vilenchik(2021)PA % Zeng 5 Abidin(2021)EABATHIRFFY 45 1, TikTok
WA N 2B 07 s P AR N B 7 S EOA VLA, SR NESER,
DRUCAEAR T b AT 2SR Ak, R A2 B4R ER P 2% . X 4R (ff TikTok 7
SRR TS R T —FPE R )] (Kennedy, 2020; Zeng & Abidin, 2021). A% T I,
NT SR REIRR, TR U WA B AR AR IR P Instagram F]
TikTok, Filid X £6H 245 M R BUA(E B (Jalli, 2024),

WA, AW A, W25 it WhatsApp Fl Messenger RIS
BN BTSSR S A SRR AR WF S S E AFAE 22 5 . FE, Vermeer 45 A (2020)
MIBFE S R R, BORBZ A, JCHZH4F ] WhatsApp 2 FA%5 TE AR TE L
PERIRBGHTE, DA T R FHARIEGE IS, WhatsApp Fil Messenger & RH i i,
WY, R A A e ] DA B4 S0 N 25 (Vermeer et al., 2020).
WHEERRE, RIS HEHiE AU A BUA AR B T — MERE

6 HE 23 (Vermeer et al., 2020), J=T WhatsApp W RIEHETRINEE, BEHCH
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BUARTIEM EZ T H, BT HA TP XA+ A A 4518 (Nizah & Bakar, 2021),

HHT FiReiR, AWFRE A BOEH AU WhatsApp il Messenger FRHUE

b

A E, XRG4 R RN B s 2 VS A A8 A 0 X

il

#4347, Mahamad (2021)iAy, BPEHE TG B RS B QI ERI L1515 5
%% . WhatsApp Bl A RAEREMRT . BRI . #iREEMK L, L2
FEK 23] H] (Mahamad, 2021). il Messenger i B VE N HI 115 FE M 026 4
K&, QIR B P AT 2 VR, ANOGE U PR RIS, BTG By 2k
G B (Jory, 2023) . F T X A1 5 AR R Il 15 B VE O 285 AN A48 IR 1 2 T AR
FETH, RKRFEEE S0 PO E SR a5 B, AT T A BRI
YEHR {8 A% (Kischinhevsky et al., 2020; Sunardi et al., 2022),

%7 WhatsApp Fl Messenger, PLETESS 15 JiaxE LR 2023 4F 6 JHE%s
A R ADFTEH AR B BB TR BOA (5 B 32 2 AP 5 L X 5T
TR AT ARFTERA, R AT B . WERG A&, T FE
AR B (Abdullah et al., 2021), Aid, REHARME——DL M FEL
N B ILTIE 528 5 (Shutsko, 2020), RN AE ERHRE-F- &, Ak 45,
Instagram DA TikTok, #RIAzE T HUEIGE. ARAEATR TSR BRI 4.2.3),
MAEFEEREE AR WA, MR, X W], S5 (Short-form
Video) I [T R RIS Ty, FERZF A REMR ohBOR B2 00 (Liu et al., 2021).
BRI A, HEAERU Z IS e A B R FI S0, oA . Instagram 342
TikTok, AUHAAFEEEH] P 5 2% WU RE, Wil 7 R SOoC7 ke
(Wang et al., 2021), T HRASAEX IS RZK

MBI HE— 2234, K& i AR DB AR 2 Ui RO Tl i h
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RIBUAE R, TR 275 AR T8 1) TikTok, 243 Hassim %% A\(2019)
W ZWFI— TR R AR R BRI R, G REW], AL 24150 A B0 5%
N AE DB B AR, WiEEELive), 75 (Share), H M (Like). HlH.
BRI SE 45, T Y A W, AR ) B B . Ti2#3% Chang Fl Tham (2016)
WRETEMATPITE R, Aed 20 R T A BRI, 2B 2 At
IEBANEAAR TR, XA A R T REZEAALRE, B0 TR A
KRG R, 2T &S FE 8Os 2% (81 TikTok, H RIiX Jy T
FOCHA R, WARABIZSR I B F2EE, A EASURT e H S ARTT

F5.1.1
BB FEORTES 15 i £ FH AR 2023 4F 6 W2 R T HRIRBGE (7 BHI R
TRV 5 (PR 77)

H AR5 5 15 e E Kk 2023 4 6 k2
LN HH ENE N HH ENE

5 F5 50 33 6 55 29 6
(37%) (66%)  (23.1%)  (40.7%) (58%) (23.1%)

Instagram 21 12 5 19 13 5
(15.6%)  (24%)  (19.2%) (14.1%) (26%) (19.2%)

TikTok 18 1 11 23 1 8
(13.3%) (2%) (42.3%) (17%) (2%) (30.8%)

X 19 2 0 18 2 1
(14.1%) (4%) (0.0%)  (13.3%) (4%) (3.8%)

Telegram 9 0 3 5 0 2
(6.7%) (0.0%) (11.5%)  (3.7%) (0.0%) (7.7%)

WhatsApp 9 1 0 8 3 1
(6.7%) (2%) (0.0%) (5.9%) (6%) (3.8%)

YouTube 6 1 1 5 2 2
(4.4%) (2%) (3.8%) (3.7%) (4%) (7.7%)

Messenger 3 0 0 2 0 1

(22%)  (0.0%)  (0.0%)  (1.5%)  (0.0%)  (3.8%)
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5.2 DRVETEHF EHRIRTIES 15 JBAEERER 2023 4F 6 N2 BB GERREL
AfE B RE

EHOAE B R IEAT i, MRIEPIRESREROLIA 4.2.3), 15212 A2 Tik
B2 NN AR S B B B0 15 B B R . HE44 28 A58 =Ry 0 e Iy
PAKSCF . ST M2 A BEFE o, 2% Oblinger 5 Oblinger(2005)5t % 31,
M T AR R A BRSO, A AT S ) TR e MR B e MR A5 B A2,
AR SCAPE R A5 S AL A o 1) R R ) BB 28 1 DR A B BOR ) S,
FRAL T Z M R IE B AL RCR AN BB . 23R, AR . AR
55), PARERIRIGAAHIIR (Cooperative Videos), 1346 A28 b 37 B HAN S 1 FIER
I (Shutsko, 2020),

M3 —AFBER AT, o R] DASERE D fif 55 4 5 i 2 LR O30T AT BP9
HH, AMTR-FEERE T M 2000 4EAY 12 B0 TR 2 8.25 FF, X il R Hhid
TH B A AT 24 AU Y 5 >R (Kohler, 2023). AL IE 7 32 A3 — 7oK,
) P RBAE A AN TR 2 I RIS R 000 T KI5 5. (Kohler, 2023) . AHAZ T #fr il 41z
B, KERME, FEOSERAR . B H AR A(Wu et al, 2021), i
MIT- B R RIEE, AW PRS2 HRy N IR AR 07 A A(Nam &
Jung, 2021), 11 T-AE—ACHY A A AR E A0 o A0 T B 1] T JB%(Du et
al., 2020), fEX—EHT, ARSI % H (Liu et al., 2021),

BeAb, WA —H 0 A B BO% I 2 I R BLAE R . i e i
6, FR—ANEE IO R, RNE—EaETS. Rikzsh, PAR B
ARG SCRERS Y 25 M) P AR R i, HAA B TR P B9 EX(Pittman &
Reich, 2016; Wang et al., 2015). 1A REUAGHIEEREIITEEY, EHEIEE
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Fr REAE IS 10 R FETE I 52 IR TT 8 (Parmelee & Roman, 2020). JofivA 1, Xt
B 5.1 FR S 50T, LBl . Instagram 3452 TikTok, IX it a8 {4k
TE T RERIRE A S AR . 2, AR T 4F O RE, b
NX I BT W BUAE RGBT R IR R 5,
TEAR I — AU CASRIBUBOA (5 B 5 T ) - B A1

P IRV R FE—25 00 A, ARWF50 Y B VRN 20 VAT A OB AR T LR KA
PR BOARE B 5.2.1), (A RERMIRE, AUFTE PRI AT S 1%
0 2 1 S0 T R BOA(E B A R KAk S VE R S
W, 2o B B ST ik (Balswick & Avertt, 1977; Chaplin & Aldao, 2013), fij
SCPRER Z 00 2 A 2 B (B A5 A5 MR B B R M g 268 T 2 (Auslander,
2005). HL, LG T E RS SCF B EREIBSFAET, NNRREZ
AL B FRBE R (Vieira, 2019). HEEX BT, AELAR LV % 5 5%

M E B 2
#5.2.1
B B 1 iR I B 7 17 5 TR (LA 151 %) 77)
BafE B RE B L
RS 52 40
(48.1%) (38.5%)
B H 30 26
(27.8%) (25%)
XH 14 26
(15.3%) (25%)
15 1] 7 9
(6.5%) (8.7%)
Wh 5 3
(4.6%) (2.9%)
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FERIRE B NA T, WRBERSE, e N B TR 1 Bl SO

el

JEOGHR,  HUE M AR L T R (UL ] 4.2.4), %735 Slaudeen FI Onyechi
(2020) YA T 4518 W] DAFREIX — i, H TR 20 800 4 S M0 ) T e 32 4 v iy
B AT & A AR T B & SOZRBORT ], X287 534t 1 R N AT
). SRR DA S G (5 B AL . R, PR T X Se -1 5 SR IBUHT [ )
P 388 5 B TR ORI Lol P . B e T S (Slaudeen & Onyechi, 2020).,

75 96 35 0 T A HEZE 56 = 0 0 A S BE S O T . PRI S S0,
Parmelee I Roman (202058451846 1, T 4 ERATERF RIS
K, MTTEARE R 4 P ORIBE A A OTESRIRERE, I8 TSR N, — A
Zw S5 A WA M NI TIN S T80 . AL, RN, SEBEE i T 4F
AW SAA B RS, AT TFERE A A rh 7 BB i s Ll A £ . A B
2R, FRBEER G (05 005 4 1 9 1 e /)N (Parmelee & Roman, 2020)., [
UG, SRR NS B BE R SR A (W, ELE B 1 8 DA A A2 AP A
b IR LA B

AN, BOAMAR) 5 (ANET R BREBGE AL . 5% e AR 4R
OB BORE BN AEGER S, BUR) E2 3 1 EokBE B 10RR X
Xy AR R R ERR) E H O B S E SR 2 2 B, Rl At
BEGATE . RIS BB . W S R SR DA AR B 4 % )y
i Ji: %% Hi(Abd Rahim et al., 2017; Yaakop et al., 2019). JHAb, A LM ity
Wl L A (A T 4R A TR P 1 2 TC SO S ERB G PSS RN 7, AT

S fI]AY 5533 (Kareklas et al., 2015), AU, XSG 5 A GE I 1 4%}
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B SUE B EAFINT, IR T AT 210 S 58RI 8 Jf(Kareklas et al.,
2015).

[FREEA RTER 2, EATFTTE, Feb A HAR % Tl A~ N % TR
PIURGER . AT, A P A A AT, B AR R R A Py 2
MBI, T IR MR IR R 2 b, )P BERE I SRBBUE A N A A B &4 2615
(Slaudeen & Onyechi, 2020), X 2e3f %l A T TAE—Belfr 2 <A R
HiE”, RIS AT 6 MR AR IR . TRk . B el B 1k
(Slaudeen & Onyechi, 2020), XL -SRI IG| & T AP, BEAARMO 7T
S5 1 LV M FE RS TR Y T BURE, U AE IR MBS Ik (BT IF SR
RSN, AN IX 8816 57 8 P 4 ) B S A A T St 2 4H i (S laudeen &
Onyechi, 2020). JCHUA (8, ASTHFFTES R AT DAREREX — 8, FERGTRE

W58 LI ) 32 5 I T AL A A DAAMRIEGA 5 B AT &, 76 212 & 521
F, A N M R EOA 5 (LA 4.1.6), X EERE B2 AR
ST, FE B BRI R E ARG XTG£ T, 3%
WX T Slaudeen I Onyechi (2020)F .45, RIHTIH A % 5T AT T A
FFAL % DR A S L AT RETE,

e BRI — 25 00T, A RN RO R R B E, R T PR T WA HiE
IR BRI G S AR P AR % B4 2 AT A S, (A5 S A2 BV
A E R E T IR BOAIUR) 5 (g X S EOR SO . ) 4 (L%
5.22), (HETHEHFEESOA MR T WA BRI &,  H R J7 et
FESCHRTIA B, B ARASHFCARIT I 2O, NI AMEAR 0S8 BU2E R AR
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522

B B 1R B = B8 15 B 25 e 6 77)
FREBIE R R B
BEOGER  LTEE AL LEESEAY LA LEE AL
M=K TR AR TR T SR
BREEN 3
P (24.1%) (20%) (42%) (34.6%)
2 AT 2R LY 2JHASGERE 2. BUAIUR)
SR ORI TOAUME TR RGO SR
X WEESC MERPE RS
W )
(20.8%) (19.3%) (18%) (19.2%)
3RAEGEREE 3R AYIEL 3%@@%% 3BT A&
MG, TFEEL  BUAPIM A TR TURE
3L FEIWT] X
(12.7%) (11.9%) (16%) (11.5%)
3N EGERE
FHImE T P
WEHESC
(11.5%)
3. HAth % 11 B}
NIV Zii)
AL
(11.5%)

5.3 RALFEEBRNITERE

BEAORL,  ThoR VUMY AF 5 BUBRH SR B B A B I (ECA 4.14 ),

& T i B RHIR

S BRSH -R RE HO(MCOR) RS FE 2021 AF /7 — T [ 74

IR G R 805 4 B 1R

USESE S

T L,

HHE, SRENA

T0%H) ThAR PE LT XA S S ARG, FAEBUARE. JHFH, FRANEE
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FRAEERILT 2N, AT FBEEES 55N (Moshidi et al., 2021), A {L4H
M, % Razak S N(2023)WLAGH, HIRFTA 18 2 KL A FARTES 15 4
R AT A RS, EUPE R A RS R RN SRR 0, R Bk
AR BT EIRIETAE X BOAT A RS B, TR G R AR, FH4E Y
PRI A RIS AR, J 244 Seemiller 5 Grace(2018)%f T Z A 43
prigith, Z R ARBUAS SEEE kA ZL, MAEE“D A (Individual %
AR RE B (Collective), MBATIERBRIEST H CAER A REBUH S L5, MM
(iR VB Y

TEABITIN 212 Z 32 P58 H, A 202 22T KA 15 JaaE Kk
FEEARIERY, HiA 173 N(76.5%) e FR 805, R E 29 AN (23.5%) WHGEFEE. It
b, HE 2023 4F 6 MIEZE T, F 131 BZUFE AR, Hd 103 N(78.6%)ik
FEIREE, RIRM 28 NQLA%) MG, AN, ARAERERE, Mikthit
SR Z Ui TR 2R A (57.5%) (UL I 4.4.9), BT ARTIRESE b i 75 4F 1 505
RZBON NI EREER), I, KREBEBIEAATES 15 MAaEE 2023
4 6 IR PR,

WA, ATRFFREGRME R, 55 15 JHAaE IR 2023 48 6 Mt iy HE
R 80%(ILF% 5.3.1), HEA—FFEFRRMITR, EARAKLE, ik
R P BRI EE . X TN IS, WTUABRRN R, TR AR BRIA
ABEREEY, WRBUAS SMEE I, N TIEITH ORI,

1, A SBUREH T E S AYIX — S (Lim, 2018).
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2 5.3.1
B B EETER 15 a2 E AR 2023 4F 6 N EZERI 1R

BEEE 815 JmeE K% 2023 4E 6 kR

AR 173 103
(81.6%) (48.6%)

A 29 28
(13.7%) (13.2%)

KW 18 2 e 4F iy 10 12
(4.7%) (5.7%)

FARZE 6 MpEER ) 69
(32.5%)

SN BT — L SCRRAT TS iR R BN, DPAR B RSP WBIAS SEE
(Warwick, 1998), ARIABFIEHAEY 212 4421054, A 154 N(T2.8%)HEARTFAK
LEOR R, WA 27 N(12.7%) NFFEBER ek, XS 175 20 e 4
BHEULK 53.2). TE 154 ZLREBRFENET, 127 N(B24%)TEH 15 Ji4:
EREH B A 70 AN(45.4%)7E 2023 4 6 M2 P EE; AT 121 N(78.6%)
FIRRTEARREZE P REE, TAE 27 ARl A, & 21 A(77.7%)1E5 15
Ji g R BUE: A 15 A(55.5%)7E 2023 4F 6 N2 1555 B4 26 A(96.3%)
FORRAEARMIEZ PHIE, M A REE A B TR S 5 BUA LR
(Razak et al., 2023),

BRI A, FEIAEDESE h— e R A XA F R REE S S T, 45258
KUHFERE SEEES 5 (B FAAE I % % (Kam & Palmer, 2008; Blais &
St-Vicent, 2011). XEWE, AP ANZHEERER SN, BUAZSSRIREE MM

Xif ¥ = (Wagner et al., 2012),
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2532
BB F R 52T 1R

FARER 5 15 JmEE Kk 2023 4F 6 MMz RRPEEEEAMGE

KEIRF 127 70 121
(82.4%) (45.4%) (78.6%)

WFFERE 21 15 26
(77.7%) (55.5%) (96.3%)

Jy—3R, MHERZTEHE— 2B 5T, AR b BRI MRS 15 a4z
[ A 2023 4F 6 M2 SO L GIEERAHIL, BUA S SREAH LR 5.3.3),
HER X TBUAS SR EY, BHLLAHEERTHRSS, #i5Z,
LM BUA 2 5 5B MR (Welch, 1977; Verba et al., 1997; Coffé, 2013; Homola,
2017), AHSAAM AW ZE Y 5 L AEAEBOAR 2 575 MR R I [ 7 AT A A i,
Bl T RS, TR VE I Lo PR B IR DL TE A T, e a3k e kA 2
TR HHFEIRIEM, CALST AR T (Jamil et al., 2019). £
T A P ) S B B R BRI 5 T 53 P (Evans et al., 2021), b2 4b, Tk PG E
IFFIAERURAE B B3 Lo T4, 51T S5 ) S 4 A T ke VA 0 2 S B A S
(Jamil et al., 2019), X—HIESITRWBINS W, TISBEIN, BUFSH. #&
WSRO, LHEROREEARWTHE, BB R (P Rt 2 280 K J i
HE N TG Jamil et al,, 2019), M ERPUT L HHFHR DERI G, AM1E®
TR BRI MR BOA S 5 H TG BRFEEE (Weiss, 2022), HUILTTOL, Ff& ok
VOV AR /KRS TE, AR T otk B AEZ TN RIARE Sy, Wi 1 &
PERYEGG S 5 R ESEFE YD) (Jamil et al., 2019). XA A AT AR TR 5
HH ) 55 P AR L AR T Y324 v SRR BT, R T E R VIR B A 2
HWAEEUAR S SR 22 B4R B 4/ M Welsh, 2018),
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533

T BRI TETE IR (LA 7 77)

%15 e E K% 2023 4 6 SN2t RAFEAE B AL

Bk 83 55 87
(47.9%) (53.4%) (50%)

E/8E 90 48 87
(52.1%) (46.6%) (50%)

XL AR BB FrAESS 15 Ji4azERIE ., 2023 45 6 N2 LASCR AR 25
iR, T ATACY, BT R 55 (WK 5.34). &
Othman (2022)iJBFFEIEIAHEH, B A RATHEMZRI. RIGEHIE,
ZANBE SR IA B M8 B AT O AR R, EAE N ST A IS, BEEE ik
% K et R 7z — (Othman, 2022). BIL, FRERCSRZIZRE A Y
TEAE S 5 A e b RE v i R BEAE A, RN SSTHAT R A SR I A R 0

(Ali & Chaudhary, 2024).

534
HAF B PEETES 15 i E A, 2023 4F 6 LA A RRRGEZ 1 FEFHT = AN
P

% 15 JEeE K% 2023 4F 6 MIEEE  RMAKE. MBEEHbE

BEE LN ARBN LIREN 2RO L3R 2 RABURII

=KIK 55 L 55 X5
23| (57.8%) (51.5%) (57.5%)
2P AR 2. R AT DA IR 23R ] DA 24 Fif i
I AF R PR TR BIAN
(12.1%) (11.7%) (9.2%)
3R DR S 3 RAETEAE AR 3. 3R AT DA I R s
G IEEININ P EGA(E BAR NE@EEIEIN
R
(9.2%) (9.7%) (8%)
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JUE AT K 2 B2 Ui E A TR R A B R, (A D8z 1
BB A B, ABCENAT SR R MERRTT R,
HA TRSBEEUTEABEER RN, BUT R % B BETE AT XA il 5 S,
RIHERWEGGS S . AU EAES 15 MR FEA R ENZiiE, KEM
AT A B ZERH TR AL AT . AR 2023 47 6 M2 PR HUER Y A
EEERE, M2 UTE AN E SRR A BOE . AN, W RZUTE R AR K
et MEEAME T ECE R R, WA BRI AL A B2 5.3.5).

XSS, FTDABIIE 2020 4RRY) EORBFET . 7E 2018 AEZEATINER
14 JEAxEDREEH,  H 0 T A B 5 BT AL 60 AR R EBURF, RS
BB, SRTIAE 2020 4 2 23 H, 4WA B3 Z — I AR A IESE(PKR)
4 [ S B PRSI 22 T BLCH T E B A IE 58, AT ] BRTR YT IS ) A 3 P &%
(L B19E, PPBM) U T HE =285 #-47 P T 122 1 (Hutchinson, 2023),
2WZE, BITEM AT REAE, FEmEREZE0FEM. 2 24 H,
AT A Sl DA B3 BB, AR ARG, MR e, S8
R VUV B BLFE A BUR 2% (Hutchinson, 2023). 2 A 29 H, BT E 70 i PRI E
MHFICT AT TR VS 8 AL AH. FUT HiJSTE 2020 4 3 5 9 H A= #B
W, BT A3 N 18] PR %5 (Hutchinson, 2023), 2\ R e 26 i A SR B I5 &
FET HR PG BORE GFIIR AR R X —FH R RAREORE], R
B RAEEREE R BUR, WA R NI E T FEIE G, SR A AR R ) #
O, WS, FEICT 9S8 BUN BT IZ 588 <5 T BUR " (Backdoor
Government) (Hairi & Jamil, 2024)., fEXFMENR T, ARATESINHRIETLEER

RS, AT EhoR PV A BOA 4R 28 AR o B
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AL, B PR R A E TR BRI BOE, K BTN e R o
Kk, MNPEBRNE PR AR R 22—, BTHE 2023 4 8 H24471 6 JNik
Zé, [ WA A DA SO BOA BR R AE A5 N I 28 45 RN ), A S B A 2
JEA BRI ZHU% LI, AT [0 AR HE T IS 5 60, AU A BURT, DA
i ORINBUR 945 %02 VE(Abdul Rashid Moten, 2023). BI411, i BIAESS = 35MIERSE
AN B RRAT 2 B0 A, AEARIS T sk BB AL, AR S I M U A
¥, WA R(Abdul Rashid Moten, 2023), 1] 24 AN B sl B ISR . 1)
TEW S B ST A AN, 2 50 RBUW A A MR (T RAE 2N B Z R T
PRSI R, N B0k R BR8P (Rollicke, 2023),

TEATWETE T, AR ERORRI] B OB EGR, rIARm AL b
ITATRE SRR L. FIA KBUAS 5B, 243# Holt % A (2013)5 8 5
1, BOAMERZETAS SEINL, BOAXMEBSEIAN NNBIES 5. 52,
M AR EGEEA KON, BRES 5 SR E R/ (Holt et al., 2013), #i#fE Fik
SHTERAL,  — SRR I BUATIRRS RS . SR WBUNAES 15 a4 E R
WG T ITART 6 18 B RARER, (RE R 275 G 0 A0 RO BN ¢

[»(Razak et al., 2023).

535
A B RETER 15 g 2 FA T, 2023 4F 6 WL U RK DL T FEEHT =K
SR

5 15 jmEE Kk 2023 4F 6 MIBEEE  RBKHE, MEEEAE

AEE LIRAATEFRE  LERAHEEER LRI SRS
N AATAHS B 25T B AT Bl
JRHA (31%) (21.4%) (42.9%)
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2EAEEICES 2 AN BEEN KT 2 FOS B GE

2RI BAEATH Bl
(20.7%) (17.9%) (31.4%)
2 FR AR ISR 2. TN P EEAN JE
(20.7%) (17.9%)
2 FRAHE H R 75 I
BRI F
(17.9%)
3IRAMGBERE. 3FJAZX 6 MR 3. FAH & I 52,
P BRI 5 BB
(17.2%) (14.3%) (28.6%)

5.4 MAEESEFERENRERRE

S 5ARTWI SR AR HAF EBOR, 12 DAL SR RO (5 B A 3222
VG, PIRETR BN, AR A PO A AT SR BUBA 5 B A R AR RO T
BEN 3.56, JETEEMMI(NER 4.3.1), 16 15 MEIHE o, 548 5 St
A2 B SRIUBUA 17 B =K H SRR, HEAE S — R T s A E A i
BRI BA SR 557(3.89),  MTHELE S5 158 =1 3l e “ SR IBURe i ) ] P i ] o i
TR TEIN(3.84) DA S HE T ZE S WA BOE i N (3.80) (L3R 5.4.1).

3 Al HI QamarQO20)FEMATTRIBIFSE FHRE, T HACBUATR B 7 2oty
TELAR R, BRI, 0 MR RSN AR SRR, JUH M 4F- 5 AP
KEERAREE, HEH PR, AN, KempQo2d)WMAE IS s R, #
AR HLIR P S AT AR ) 2 H WG ARG R S T AR I .
V5] DA KGN W A TR RS . BT AR I R B AR, AT RSN H A
7 Pl P BRI A SRR B i AR AR, AR SRR 5 B I R B I
I B4t 52 54K -5 (Chinnasamy & Azmi, 2018; Ng et al., 2023). 75 5k P4 7 4 5

s, W ARHOBE S AR EGEOA 5 B R IR IRAE T, AL AN 2 R it 7 —A4>
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ARBIPHEENAE BRI ASH (Tan,2022b), X -G8 T2 5HR K BOR
73, LIRS SRR A BRI PR SE A  HL RN (Tan,2022b) . {HAETGC
R, AT E SRR NS BHAREGEOA (F B, RS BBUARE B
AR, XA M AT 5 B B B DR A T G A R =

HllP

Isess Al
HAE R B SR (Ng et al., 2023).

J3Ah, AR R AR BRI A AR BBOA RS = AN H Y, 2
FA SRR TR A A B sl e N . RAIWFIE RN, MR T ARECE Y 1 )
B, 2B RATBCR USRI AR E . 43 Carpini Fll Keeter(1996)IAy, 43k
RAE TS ABOERI RIS, A SR REBEENEZ, B R T
IR BT M0 NAE SR8 I T4t R BOR DA B 28 RO s e R H B OB i
i, BATARTUE, #F TR (Howe, 2006). Ng % A(2023)IA0, H4FH
PR B DR A AR A I SOR AT SE SRS AL S5 5. 241tk
ITHEAL AT A B T FEA B sl g N S 58 B, SN K AT RERUR 4RI
SR N(Ng et al., 2023), X—BHWULH], AT KRS TE 0
AR, KT R R EH A BOEEURIE N, NTTTEREZE L. Btz
4b, Zhuravskaya % A(2020)IAH, #EAZBHANBOERI A RSRAE T — AN HE IR,
HHRBOEAEBUATRI T 5 AHEBTBOR AR 2 AR T MR — S Joe T e 5
D7 PSS BARRBOA TR R, TRREOE ISR, AU AT
ALY, WA R T BUR SR B8 T AN (] (9 7 2k AR SR AR A A ST HE
(Robertson et al., 2016), XMWV THEACHAAR Z R0 &, 4 H FPRBEREE R
B, AT ER 8 O SCRRIBOGE, ATLEAR I A A 3Bk, R HER,

I i 5838 (Lakkysetty et al., 2018),
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% 5.4.1
T B BT LR TR 7 B HI R F -2 [

EE: FIE
TR E N BUE PR LR 55 3.98
SR HT Y B PN B8] iy i, 3.84
TREPEE B 2 WA B B e 3.80

5.5 BN RGBS H 48 TR AL R RINBUG (5 BRI 3L

TR 5T R T I 2 G0 4050 3 98 1) Bk 00 J2 T G AP 5 0 R AT 0
Ball-Rokeach il DeFleur (1976)IA, SZARMIBEN RGN AR T A &
B AR H 1, AREEE VR SRR IR BT = A S R . b, B )
VAR 2 o2 /> N I IBE /> B B 19 =4 32 B2 5 Bl (Ball-Rokeach, 1985; Loges,
1994). #R¥EZR 5.5.1 BoR, ZUTEXE MR B i, “FI9E R 3.74 4, )8
TR, HUCRFRARA KRR N 3.69, B TR BRI, MHHERFH2
B, RERRRER 3.25 4, JET PR,

ME T OB J2 SRR, 7547 1 300 (8 P A S A A0 A P e v i S 35y
“PEPHEIE RGN B s N BT AR & AR R BUA R,
7 BB AREB0% A AR R, AR Al AT A S 3 B A R Y B R (AL
& Qamar, 2020), T 4F 1 # st TR RIBUAFLEHEEZ G, ACWMET
JCRARE, RS T BOR A B BOAYLE (Munir, 2018), X SEEAML S M
5 B Ath 17 3 25 B B A P i %6 B (Banks et al., 2020; Lakkysetty et al., 2018). %

ez oh, WArREH BLS —AELL. W Eidfrds, T IR AR BERa R
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ZJa, MAIHER S S H R R EGAFL SR A 724 2508 (Bruns, 2017), X FhHk
M e 52 ) ek S B rp e A2 B (R ) e ) Y B R S el B s mi, - AT 7 A2 1Y

FEAN" (Echo Chamber), “[I¥ AN 462, —BEAMmTHAECD
AL AN B, HER AN S (Bruns, 2017). BRI, A PESE
VeI (B E i A A AR R R BUA AW . BUEEUR E BGE AR N2, R
RSN E TR L3830 (Filter Bubble, XFk “RIMRIZ" ), MBI IEM
HORENA Y, FHRETHCH “BUAZ R (Political Home) (Ohme et al., 2017),
Wl Bidk 5.4 e 50T, FRASEE RS, AT 2 B2 Ui E
R S L IR S e PR e B AW B i N, DARGIE IR C B .

MRS I R TR, 75 4F 1 S0 6 AL S S A MO P o v 11 S TR
TR B Y DA B/ L B I BOTR 95 A S DATIZE 43 BCHEAE B i SR IR T 1Y
51 DAY A B /5 B BRI R TR o 3K T T A AR T 9 5 4 1 A5 0 P A A 1
TRHER. BB AE BRI 5 R TR AR A&, A2
AR NIRU B E B IR 5 4F 4 B B A 2 —, AL 5
(TR U BT BOAE R, M TREE N ERAF S, TR EFENER
R, SRR IR AR TR S o 75 47 o B0, PO e JEE M AL AT BB
FREUEIA 15 . (Halim et al., 2021; Munir, 2018),

BRI AR . ISR H IR TR, 3545 1 4500 6 T A SR g A
JEE B i S O “AEAR BESR B W — SR TG S, ik H CARIRRER B R
JEAE” DAS CATICZE S BCHAE S 1Y) FRAR S 0 IR AL A A LR A I B B
. XA TR i 52 538 0 52 RO BRI G 13, RSk a5
IR, SFTIRREIHL, AT REGE I HAAL S AT & i BE Sk Is s, R
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H ALl Instagram I TikTok S5 4L A5 PEATH R Mot A2 H B, (HAREL

165 5MHIBUBUE(E B 1 F & (Haenlein et al., 2020; Montag et al., 2021; Kasmani,

2023).

#55.1

B B B L I 177 5 19 = A )P -T2
=KL EIIME
E [ 3.74
PRARA I 3.69
5 PR 3.25

HR AR SIE— 0T, AR ) VT A O A 1A Ot e b,

N LA A P SR I RGO s T I A (L% 5.5.2) AN Lo A AR I
FEMBSIHLSOR AT E 22520 TR RIS SOk i, B AT Lok
AR P (Pacini & Epstein, 1999; Nelson, 2010). i #E 7 [ Hfi T, A3
R NIPOREEA T A (L3R 2.5.1). (R, BPERYIER 5 X H ooy
R(BIEEER) (Power, 2019). {HH T Lo PELUBEMMERY, ARBET T LT 2 5 1 4
b, FECL S T T AR T (Parkins, 2012), U, LPEAESET H K
FIBZH, O AEHIUA B, A AEMIA % 157 B (Kennedy-Moore & Watson,
2001). M7 BRAROH S AEREUEA AXIAENE . 4720, A TRBUREC RN R R, AR
TR AR AR SO (L2 2.5.0), X EWRE, Lrfek Ak m, @
SR IBARI A, Sity BaR AT ITAR, PSR R 00 A B SR AT
BRI L, T A BRI AR S0k 1 R X FRAR A ) A5
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%552
FAF B 1A LR A IR (5 B H) = A )L T I H A TR 97)

RE [ PRARAK PR IR
B 3.65 3.57 3.22
Lt 3.62 3.87 3.37
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BAE HREGE. RS ER

2021 4F 12 F R EoR Uk RATBCEAR M 21 2 N2 18 X )5, 2022
AEATINES 15 TR A E ORIk, 18 221 4 (M 4E 1 1 4k 1 140 J7 A (Kasmani, 2023).
GIAb, FEFARLEAY 6 ML, 18 & 20 B YTFFAFELE R AKGHE 66 J7 1905 A
(SPR, 2023). FfiABERAF M AIMRAR, SORF A 1 BOBAAI ) Eh R 70 7 A R 2 v
f“1& £ (Rosihin, 2022). FAZBALEBIARBERI I . KA LB AR RYHEE
T T EAT 200 ) (Munir, 2018), SRR 4R B BOR I AET M 28GRt s it
1A b 5 BRI F P4 2 —(Chinnasamy & Azmi, 2018; Ng et al., 2023). [, 74&
WFFELAZE 15 Jm A FE LT 2023 4F 6 JHIE2E NS0, BAERRI Hok v H4F E 4%
A T U246 rh AR T IR IUEOIA 5 B AL 3 AT 5 I B B BUA 5 B
M, I T ARX RO S BASR BB A fF B H AR PRSI ATy
WS AT:

(—) THR VG AR T BOBAESS 15 Ji 42 E RHEFR 2023 4F 6 JHIE44 0 ] $ ol
Tl A 24 S AT & SRR 1 R

() THOR VG A e BOBAESS 15 Ji 42 E RHER 2023 4F 6 JNIEA4 W [ A1
LR B B R g

(=) ALATIEAR QI 5 M50 B VI 75 4F BRI 455

6.1 BIFELL
ARIWFTEET R R, B A5 TR VTS 4R 1 BB BUEGA 5 B AT S
. CARWIRAN Y, AR RIARRT T AR SR A Tl i B ARG fH B, MENE
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A H BB i % TikTok,

TEBOAE BRB T, R VE A 48 E BUR E S OW A AU B M BOA
e, DARMBANS, BT RO, AATE S AT T 4F 1 1o b BT 5 4F i B0 S
Z VRS T R BOA R . FEENR R E WA, 54 B BRI A L T
i B SRR R 2 IR AN 3, AR T8 o B P R % T3 S (AT SR
AT do i 2 10 T PR AR 2 DA G 5 B S5 T B 78 957 4 e ) B O B
TR 5 (AR R EA BB L. T 54%)

ATFTE )75 4F 1 R J2 DAL ST S AE R SR IBUA 17 B Y 248
H, WA R R P B AR 1 T A AN AR SR 15 )
A RIEFN 2023 4F 6 JNEEZS PRI, AT 10 R STEAR R AL th 4k S
SRR AR POl A A AT S AR EOA (B AN ER, BT
RS FE N B B B BOR 55 . AR ERHT Y B P B PR A BTN, DA BT SR
BRI B BARIEN

6.2 BFFTRR K5

AT R BT 22 24 57 (Quantitative Research) H1 Y 7 £& 1) 4 I £ (Survey
Questionnaire) I A £ . X By =X B IR RBIE LIS B 7R 5 SIS TR ARG B0 AR P 155 2
N, HEFFE TR, (BT RSO RCE R Z KR R, A8
WFFE 53 TC v EARFIR AT B BN IG5 5 B 2R i SR R . s ke dn, AR IR
B 2V E R BUA (T AL AT &, (HIF R ) 32 1538 R e 45T
BHAE-E MR . X S B AALE G L T2 2 BIBR G, JoE R 25
VPR E AR S S R BIAL . AR 2 U5 5 e P e AT AR & 2 ¢
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HE, AFEPFERRENES T, FEEMI ., LRSS I 4
IR AR EOAE SR 2, PASGX 65 B0 HAR S JE i 52 Wi (Tariq et
al., 2022). HiR, REARTPFFTLAL 15 a4 RGEH 2023 4F 6 JHE2E T %
(51, T HEFETEWE, BFFE TR A T A I R ) 32 D5 B AR PR U2 Hh 7 sl 4%
SRARWIANECE, PR B0 4 1 PO AN [F] 30828 RS [R) RS 45 A [ B A ]
I, WFFE ] DABE—2AR TS R i T BOETERas hh ER
AR BOBRAY IR e BB SO RN [R] B i A AN SR B . — Uil At
R LKA BAAE R, R E SR SRR, % 15 Ja4E R E E

B 3T TikTok &35 52 4 (Rodzi, 2022). R, 1) 5] 75 4F 1 3 e W Rk e %4

ll

BN EE, RENS A /Rl AL A AR AR OB 7 S A AR M A T TR A
S SCAF T TR P E VAR, AR BEA A A 5 45 1 BUR SR G ISR
FronsAamny . S8 EFmd, WHe S BHEARSRIH XOFTE . ATDAREGR A
Wi (Mixed-Method), RPZEEZ R AR TAARBITE. tLin, A& n] LA
WSCAAEL B AR 2 U5 A — F PR BT, VAR 2 E
BRYE, 25 ERE R R (In-depth Interview) e T AR BE G2 Br 7= 25 14 Ji R
GRS A RETR AN G A R R R IE, 0 n] AT BIBIFS b3 o e P
AT BEARAE S T 4 1 BB R B AR

g, BT AR ], SEIRAE SR PR, R 1 AR AT s
AP AL R R A TR R, ELOOICER 212 a3, Joik 4t ook
POV 4 B SR AR S A A DU R AT I, AT 4s KAy
B AR, (GE TR RR G BL, NG SIpTTBa e 2ml . ASRRIBETE,
BiFe 5 1] DABE PR3l (Probability Sampling) RAETHE Z HBFFiREA,  DAfE R
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5 R A 31 S BRI 1 LAY £

J3—J5TH, ARG T ORI 4 RPN B e T i B,
FEARM M SPSS. SAS. SES. Stata SRSk, Fltk, WF5ER HBEET
F5y LA a9 (Central Tendency) LAYV EUEATHERT, TCIRGETT HA 4L
B0 FLE R IE SR R, R, AR IO SR 2=, TR A
BARGET AT RS TT, AR H R HE . BRS04

B, AT PIA TOE MR M, 2 312 ok VU T B 7 4F i ik
2 5w Z AT TikTok SRIBUAE B LASC AT 2 BN F4E B HGIE T WA
BOAPAR) 5 R SR BEA VOB B )55, AT, XA
AAEARBE TSR TEREZ N, FERRBIWIIT T, BFIE 50T DA S PR 52
(Qualitative Research)H 118 J& 3% (In-depth Interview), %} PA_E ARG —IK5%

e
Ho

6.3 B4

ARTEFE, AR T AR B BORE B ECE, BIARBSE RN, H
WA KBUAS 5 SCIE R AR e T EGA S B ATREE MU ASE, &
RPDEAIAL S . BE KV AR A BORGETURA MR T, XL R B Wi
TR N BLET AT A EN . S RAEE, B4 0 4 E 8Ost A —E
XA B . AR i 2R A B0, MRIFES 15 JmaE R
Ve 2023 4F 6 MIpkzs HETERERAT A AN 2 RETBRIALL S, BehF iy
— 2, DAHEZh H R U I AR R A

RUEABER R ICRIEBEER T G830 S A, (BRI A RE R,
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N AR E R 2 BERIBOEHS R A BRI, BOATR IR R 352
F4) 0™ E Y UM Qader & Omar, 2015; Dahl et al., 2017). X A& AA T2 3)
SO FE R BRI, Tk mBUFRBEE S AT BOATN FE 524 1 A A
AIFAE BN 5o (Razak, et al., 2023), Y FAFIELAEIAZS S, BURFUX R B
= KA L 5T, AT A SRR AR, A — A L Ak ) il (Razak, et
al.,, 2023). MAh, BOAWEMLIE B T4 B O F I8 — S R xR 2 45
R SEBTEREE,  BR BU BBk N Bk Z (5 E45 (Borg & Azzopardi, 2021).,
PRI A TR G5 R F FE 7R T 4 SR A SRR IR, A SRS A A
0, WAMGEERIEEAR R, SEFEEcs. B, SR FHE
TSR BUARE, JoH R SR R GI AR Z S5 3, iEARI T4
EER TR NBOAS SRIBCENE XL, FE, BURRPLEAIHREUR 4 UE i A%
FMEFIEZ), SRIFHFFERBUAGHR, JTHOZ UL R AL FRBOA 2 55 . BORH
SEFPATIERR Y, BERE I EERIAE ), i AR LBl ) Ty X 3 7 45 0 T ok
[ERIAE SN N ELE

BEAh, ARIWFTESE RN T I BAEAREBOAE R LU0 S S h. (FAERE
% Instagram HI TikTok FURES, X1 G A 78BSO B 45 B BOBRRISRIBOA
FEMBEE, B, S BOEFMBE AR KA KL B A A
B, T2 ) IR et 1) 4 e N s 6 T A A2 - 5 5 2 58, 4 Instagram Fl
TikTok, IfH., AT A fVERASUE AR5 B N ARG 4F R R AR,
AT HE 58 BUA R B RRRCR . DR AR SIOUL 2 T 17 RGeS EE FIr s A Y
HoLJEAE, 24 Instagram F1 TikTok BB 2 75 4F 15 #Oe R B & Fh TR oK I, ixX
LETFAR T P S AEFRXT X PSP 5 BRI, 68 2 B W R B AT B
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i,

7, KRR AR SR T AR SRR A (5 B A AL AER], (B 473
A AT REIRIECG V2 A LR (Raiq & Roberts, 2022). FEABHA Y {F B AL,
i WL ANSERY TOHTGE, LR EA B S R AU A, W] RE S O AR
PO BG4 DA BT i AR 1 S S AR R I AR SRS PR Y
AP THERS,  WARXSBOA SO RE K i) T 02000 JEMEE NS, o
IEAREBEABUAER R EAMGIE. HIE, HsR s il 2 5k 2% i 2(MCMC)
I E A THGH ™% L I 28 I BERR R, D RARSIE . Btk X2
IR 5 S AL

BRIEZ A, AL S A BT I 2 0t (AT S S iy Wt BB I AN AL
T ASLERRIIE R IaET, WP T QR EOA SR 4 i BRI B
SRR e bR, ] 1 BGE T 97 H S . (B AR I 2 AR S BT 1]
e Rt 2 —, IR IRAET b R B, AL, PRt & 4124
SN ABWAE AR IR AT, DAL . A TAED S E B 75 4 B s
RSB . RIS, SEaA A IRH I AR B, DARAERE S I PR Ey

PRPEARE, RZNARBSEIOR IR 2. By IR BOF Rz bR 1 s v
WEREE B, HARE, AR AN ERKEMBX T,

e, R PR R EAE @At A 5 R . BT AT
BOEBFISEIRZ A, 51T RARK ThoA P EE0R Y AF AL A AR B A E 1,
BRI 2E, S EN RIS B 2 AR H B R 2R 1 B AR B0
Bt —2P K. W, BASWAGEBUFY LS55 O REEUR, e ks s
YRR, DA MG | SR BORIB 2 RS b oe, 55 it B WK 57 (Malaysia
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Madani) i) i F522 K e . FGAIE 5412 e AU NBCHLE . MEA AL IR AR BUA
AR B, EIRRARMGE, A BRI TEA RSP RN S S, $ul P+
EREE .
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Pilot Test Questionnaire

Hi, I am Wang Yuan, a final year student of Journalism in Chinese Media at
Universiti Tunku Abdul Rahman (UTAR). I am currently conducting a research
entitled “Social Media and First-Time Voters’ Voting Intentions: A Case Study of

Malaysia’s 15" General Election and the 2023 State Elections”.

If you are a Malaysian born between 1998 and 2004, please spend about 5 to 8
minutes to fill up this survey questionnaire. Results of the current study are strictly for
academic research purposes only. All personal information will be kept confidential
and will never be published in the form of individual cases. Please feel free to answer.

Thank you for your assistance and cooperation!

If you have any questions about this questionnaire, please contact me via email

wy0321@lutar.my.

Disclaimer: The findings of this study are intended solely for academic research
purposes. All personal information will be kept confidential and will never be
disclosed in individual case form. Furthermore, this questionnaire has also been
reviewed and approved by the UTAR Scientific and Ethical Review Committee.
Please feel free to respond, and once again, thank you for your assistance and

cooperation.

Section A: Screener Questions

1. I agree to participate in this study.
( )Yes
( )No

2. Are you a Malaysian?

( )Yes
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( )No
3. Are you born between 1998 and 2004?
( )Yes
( )No
4. Is social media your primary source of obtaining political information?
( )Yes
( )No

Section B: Respondent’s Demographic

5. Select your year of birth:
) 1998
) 1999
) 2000
) 2001
) 2002
) 2003

e e e e T e T

) 2004
6. Gender:
() Male
() Female
() Other
7. Ethnicity:
() Malay
() Chinese
() Indian
() Other
8. Current academic background:
() Primary School
() Secondary School



() Diploma/Foundation/Undergraduate
() Postgraduate
() Other (Please specify)

9. Which state are you from?
() Johor
() Kedah
() Kelantan
() Melaka
() Negeri Sembilan
() Pahang
() Penang
() Perak
() Perlis
() Sabah
() Sarawak
() Selangor
() Terengganu
() Wilayah Persekutuan Kuala Lumpur
() Wilayah Persekutuan Labuan
() Wilayah Persekutuan Putrajaya
10. Besides social media, what other channels do you use to obtain political
information? (choose only ONE answer)
() Newspaper & E-Newspaper
) Television
) Radio

(

(

() Political Posters
() News Websites/News Portals
(

) Other (Please specify)
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Section C: Obtaining political information through social media

11. During the General Election 15(GE15) held on 19 November 2022, what social

media platform did you most frequently use to obtain political information?

(
(
(
(
(
(
(
(
(

) WhatsApp

) Facebook

) Instagram

) TikTok

) Telegram

) Messenger

) X(Previously known as Twitter)
) YouTube

) Other (Please specify)

12. During the 2023 State Elections (Selangor, Terengganu, Penang, Kedah, Kelantan,

Negeri Sembilan)held on 12 August, what social media platform did you most

frequently use to obtain political information?

(
(
(
(
(
(
(
(
(

) WhatsApp

) Facebook

) Instagram

) TikTok

) Telegram

) Messenger

) X(Previously known asTwitter)
) YouTube

) Other (Please specify)

13. What forms of political information interest you the most?

(
(
(
(

) Text

) Images

) Short Videos
) Cartoons
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() Films
() Other (Please specify)

14. What type of political content do you like the most on social media?

() Posts or tweets from news media pages
() Posts, comments or tweets from friends or followers
() Videos from friends or followers
() Video from news media pages
() Posts or tweets from political actors or institutions
() Videos posted by other pages or profiles (e.g., blogs)
(

commercials)

() Videos posted by political actors or institutions

() Posts or tweets from other pages or blogs

() Paid ads from political actors or institutions

Section D: Political Information Consumption Goals on Social Media

) Political video ads (e.g., suggestions on specific political issues, political

Please select the level that best describes your agreement on each of the statements

below.

(1-Strongly disagree; 2-Disagree; 3-Neither disagree nor agree/Not sure; 4-Agree;

5-Strongly agree)

15. I consume political information on social media:

Statement

Strongly

disagree

Disagre

€

Neither
disagree
nor
agree/Not

surc

Agree

Strongly

agree

To form my own political identity

or beliefs
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To evaluate my political behaviors

To observe how others cope with

problems or situations like mine

To keep up to date with various
local and/or international political

affairs

To understand various local and/or

international political affairs

To decide on which party or
candidate, or what political cause

to support

To decide on how to vote during

elections

To be exposed to the different
thoughts and/or behaviors of
people with different political
beliefs

To learn from others’ experiences
on ways to deal with or respond to
people with different political

beliefs and/or behaviors

Because I really enjoy reading
political information posted on

this platform

Because it is a convenient way to

spend my free time

When I am alone

To interact with friends

To look for activities to do
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together with my friends

To immerse myself in a political

event

physically

without  being  there

Section E: Voting Intentions

16. How important is voting to you?

() Very important

() Important

() Somewhat important

() A bit important

() Not important at all

() Noidea
17. Did you vote in the General Election 15 (GE15) which was held on 19 November
20227

( )Yes

( )No

() I am yet to qualify to vote

18. (If answer “Yes” in Q16) What was your main reason for voting in GE15?

(
(
(
(
(
(

) My right and duties as a citizen

) I can support a political party that I feel close to

) I can change the political landscape through voting

) I can express my dissatisfaction with the current politics situation
) [ am very interested in Malaysian politics

) The political messages I received during the election campaign motivated me

to cast my vote

(

) Political participation plays a very important role in my daily life

19. (If answer “No” in Q16) What was the main reason for you not vote in the




GE15?

(
(
(
(
(

) I am not interested in voting

) I do not think voting will help me in anyway
) I do not trust the Malaysia’s political system
) I am unsure which political party to vote for

) Other (Please specify)

20. Did you vote in the 2023 State Elections (Selangor, Terengganu, Penang, Kedah,

Kelantan, Negeri Sembilan) which was held in 12 August?

(
(
(
(

) Yes
) No
) [ am yet to qualify to vote

) Not relevant to me

21. (If answer “Yes” in Q19) What was your main reason for voting in the 2023

State Elections? (choose only ONE answer)

(

(
(
(
(
(

) My right and duties as a citizen

) I can support a political party that I feel close to

) I can change the political landscape through voting

) I can express my dissatisfaction with the current politics situation
) [ am very interested in Malaysian politics

) The political messages I received during the election campaign motivated me

to cast my vote

(

) Political participation plays a very important role in my daily life

22. (If answer “No” in Q19) What was the main reason for you not voting in the

2023 State Elections?

(
(
(
(
(

) I am not interested in voting

) I do not think voting will help me in anyway
) I do not trust the Malaysia’s political system
) I am unsure which political party to vote for

) Other (Please specify)

23. Will you vote in the upcoming General Election 16(GE16), as well as subsequent
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state or by-elections?

(
(
(

) Yes
) No
) No idea

24. (If answer “Yes” in Q22) Why do you intend to vote in the upcoming GE16, state

or by-elections?

(

(
(
(
(
(

) My right and duties as a citizen

) I can support a political party that I feel close to

) I can change the political landscape through voting

) I can express my dissatisfaction with the current politics situation
) [ am very interested in Malaysian politics

) The political messages I received during the election campaign motivated me

to cast my vote

(

) Political participation plays a very important role in my daily life

25. What is the main reason for you not wanting to vote in the upcoming GEI6,

state or by-elections?

(

(
(
(
(

) I am not interested in voting

) I do not think voting will help me in anyway
) I do not trust the Malaysia’s political system
) I am unsure which political party to vote for

) Other (Please specify)

26. (If answer “No Idea” in Q22) Why are you unsure about voting tn the upcoming

GE16, state or by-elections?

(
(
(
(
(

) I am not interested in voting

) I do not think voting will help me in anyway
) I do not trust the Malaysia’s political system
) I am unsure which political party to vote for

) Other (Please specify)
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Questionnaire

Hi, I am Wang Yuan, a final year student of Journalism in Chinese Media at
Universiti Tunku Abdul Rahman (UTAR). I am currently conducting a research
entitled “Social Media and First-Time Voters’ Voting Intentions: A Case Study of
Malaysia’s 15" General Election and the 2023 State Elections”.

If you are a Malaysian born between 1998 and 2004, please spend about 5 to 8
minutes to fill up this survey questionnaire. Results of the current study are strictly for
academic research purposes only. All personal information will be kept confidential
and will never be published in the form of individual cases. Please feel free to answer.

Thank you for your assistance and cooperation!

If you have any questions about this questionnaire, please contact me via email

wy0321@]1utar.my.

Disclaimer: The findings of this study are intended solely for academic research
purposes. All personal information will be kept confidential and will never be
disclosed in individual case form. Furthermore, this questionnaire has also been
reviewed and approved by the UTAR Scientific and Ethical Review Committee.
Please feel free to respond, and once again, thank you for your assistance and

cooperation.

Section A: Screener Questions

1.Select the consent of the use of your information for academic purpose.
() Yes, I consent to the use of my information in this survey for academic

purpose.

() No, I disagree to the use of my information in this survey for academic

purpose.
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2.Are you a Malaysian?
( )Yes
( )No
3.Are you born between 1998 and 2004?
( )Yes
( )No
4.1s social media your primary source of obtaining political information?
( )Yes
( )No

Section B: Respondent’s Demographic

5.Select your year of birth:

() 1998

( )1999

(' )2000

( )2001

( )2002

( )2003
( )2004

6.Gender:
( ) Male
() Female
() Other

7.Ethnicity:
() Malay
() Chinese
() Indian
() Other

8.Current academic background:
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) Primary School

) Secondary School

) Diploma/Foundation/Undergraduate
) Postgraduate

) Other (Please specify)

9.Which state are you from?
) Johor
) Kedah
) Kelantan

) Melaka

(
(
(
(
(
W
(
(
(
(
() Negeri Sembilan
() Pahang
() Penang
() Perak
() Perlis
() Sabah
() Sarawak
() Selangor
() Terengganu

() Wilayah Persekutuan Kuala Lumpur

() Wilayah Persekutuan Labuan

() Wilayah Persekutuan Putrajaya
10.Besides social media, what other channels do you use to obtain political
information?

() Newspaper/E-Newspaper
) Television
) Radio

(

(

() Political Posters
() News Websites/News Portals
(

) Other (Please specify)
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Section C: Obtaining political information through social media

11.During the General Election 15(GE15) held on 19 November 2022, what social
media platform did you most frequently use to obtain political information?

) WhatsApp

) Facebook

) Instagram

) TikTok

) Telegram

) Messenger

) X(Previously known as Twitter)

) YouTube

e e e T e T e T e e T

) Other (Please specify)

12.During the 2023 State Elections (Selangor, Terengganu, Penang, Kedah, Kelantan,
Negeri Sembilan)held on 12 August, what social media platform did you most
frequently use to obtain political information?

) WhatsApp

) Facebook

) Instagram

) TikTok

) Telegram

) Messenger

) X(Previously known asTwitter)

) YouTube

e e e T e T e T e T e T

) Other (Please specify)

13.What forms of political information interest you the most?
) Text

) Images

(

(

() Short Videos
() Cartoons

(

) Films
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(

) Other (Please specify)

14.What type of political content do you like the most on social media?

(
(
(
(
(
(
(
(

) Posts or tweets from news media pages

) Video from news media pages

) Posts, comments or tweets from friends or followers

) Videos from friends or followers

) Posts or tweets from political actors or institutions

) Videos posted by political actors or institutions

) Paid ads from political actors or institutions

) Political video ads (e.g., suggestions on specific political issues, political

commercials)

() Posts or tweets from other pages or blogs

(

) Videos posted by other pages or profiles (e.g., blogs)

Section D: Political Information Consumption Goals on Social Media

Please select the level that best describes your agreement on each of the statements

below.

(1-Strongly disagree; 2-Disagree; 3-Neither disagree nor agree/Not sure; 4-Agree;

5-Strongly agree)

15.1 consume political information on social media:

Strongly
Statement
disagree

Disagre

€

Neither
disagree
nor
agree/Not

surc

Agree

Strongly

agree

To form my own political identity

or beliefs

To evaluate my political behaviors

To observe how others cope with
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problems or situations like mine

To keep up to date with various
local and/or international political

affairs

To understand various local and/or

international political affairs

To decide on which party or
candidate, or what political cause

to support

To decide on how to vote during

elections

To be exposed to the different
thoughts and/or behaviors of
people with different political
beliefs

To learn from others’ experiences
on ways to deal with or respond to
people with different political

beliefs and/or behaviors

Because [ really enjoy reading
political information posted on

this platform

Because it is a convenient way to

spend my free time

When I am alone

To interact with friends

To look for activities to do

together with my friends

To immerse myself in a political
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event  without being

physically

there

Section E: Voting Intentions

16.Please select the level that best describes your agreement on each of the statements

below.

(1-Strongly disagree; 2-Disagree; 3-Neither disagree nor agree/Not sure; 4-Agree;

5-Strongly agree)

Statement

Strongly

disagree

Disagre

€

Neither
disagree nor

agree/Not sure

Agree

Strongly

agree

I believe voting is important

17.Did you vote in the General Election 15 (GE15) which was held on 19 November

20227
( )Yes
( )No

() Iam yet to qualify to vote

18.(If answer “Yes” in Q17) What was your main reason for voting in GE15?

) My right and duties as a citizen

) I can support a political party that I feel close to

) I can change the political landscape through voting

) I am very interested in Malaysian politics

(
(
(
() I can express my dissatisfaction with the current politics situation
(
(

) The political messages I received during the election campaign motivated me

to cast my vote

() Political participation plays a very important role in my daily life

19.(If answer “No” in Q17) What was the main reason for you not vote in the GE15?
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(
(
(
(
(

) [ am not interested in voting

) I do not think voting will help me in anyway
) I do not trust the Malaysia’s political system
) I am unsure which political party to vote for

) Other (Please specify)

20.Did you vote in the 2023 State Elections (Selangor, Terengganu, Penang, Kedah,

Kelantan, Negeri Sembilan) which was held in 12 August?

( )Yes

( )No

() Iam yet to qualify to vote

() Not relevant to me
21.(If answer “Yes” in Q20) What was your main reason for voting in the 2023 State
Elections?

() My right and duties as a citizen

() I can support a political party that I feel close to

() I can change the political landscape through voting

() I can express my dissatisfaction with the current politics situation

() I am very interested in Malaysian politics

() The political messages I received during the election campaign motivated me

to cast my vote

(

) Political participation plays a very important role in my daily life

22.(If answer “No” in Q20) What was the main reason for you not voting in the 2023

State Elections?

(
(
(
(
(

) I am not interested in voting

) I do not think voting will help me in anyway
) I do not trust the Malaysia’s political system
) I am unsure which political party to vote for

) Other (Please specify)

23.Will you vote in the upcoming General Election 16(GE16), as well as subsequent

state or by-elections?
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(
(
(

) Yes
) No
) No idea

24.(If answer “Yes” in Q23) Why do you intend to vote in the upcoming GE16, state

or by-elections?

(
(
(
(
(
(

) My right and duties as a citizen

) I can support a political party that I feel close to

) I can change the political landscape through voting

) I can express my dissatisfaction with the current politics situation
) I am very interested in Malaysian politics

) The political messages I received during the election campaign motivated me

to cast my vote

(

) Political participation plays a very important role in my daily life

25.(If answer “No” in Q23)What is the main reason for you not wanting to vote in

the upcoming GE16, state or by-elections?

(
(
(
(
(

) I am not interested in voting

) I do not think voting will help me in anyway
) I do not trust the Malaysia’s political system
) I am unsure which political party to vote for

) Other (Please specify)

26.(If answer “No Idea” in Q23) Why are you unsure about voting tn the upcoming

GE16, state or by-elections?

(
(
(
(
(

) I am not interested in voting

) I do not think voting will help me in anyway
) I do not trust the Malaysia’s political system
) I am unsure which political party to vote for

) Other (Please specify)
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