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PREFACE

The rapid growth of solo travel has significantly changed the tourism industry, especially among
younger travelers who seek independence, self-discovery, and meaningful travel experiences. My
interest in this area of study came from a desire to better understand the factors that influence Gen
Z female travelers’ intention to travel alone. In today’s digital era, travel decisions are increasingly
shaped by social media exposure, personal motivations, destination perceptions, and safety
considerations. Therefore, I became interested in exploring how these factors may affect young
female travelers’ willingness to engage in solo travel, particularly when travelling to other

countries.

With the support of my supervisor, the scope of this research was narrowed down to examine the
key factors influencing solo travel intention among Malaysian Gen Z female travelers. Although
previous studies have discussed solo travel and youth tourism, limited research has focused
specifically on Gen Z females in Malaysia. This is important because this group may experience
travel solo due to their digital familiarity, desire for independence, cultural background, family
expectations, and concerns about safety when travelling abroad. Therefore, this study highlights the

need to better understand how these factors influence their solo travel decisions.

I hope that this research can help fill the gap in tourism studies and encourage further research on
female solo travel, particularly among Malaysian Gen Z travelers. The findings may also provide
useful insights for tourism stakeholders, such as destination marketers, travel agencies, and service
providers, in developing more suitable strategies and support for young women who wish to travel

independently.

XV
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ABSTRACT

With the increasing popularity of solo travel among younger travelers, tourism stakeholders need
a clearer understanding of the factors that influence young women’s intention to travel
independently. Previous studies have mostly examined solo travel from a general perspective,
with limited attention given to the specific experiences and motivations of Generation Z female
travelers, particularly in the Malaysian context. As such, the understanding of outbound solo
travel intention among Malaysian Gen Z females remains limited. This study intends to bridge
the gap by examining the factors that influence Malaysian Gen Z female travelers’ intention to
travel alone to other countries. Several key factors, including motivational factors, social media
influence, destination image, perceived safety, and personal development, were selected to
investigate their effects on solo travel intention. A survey was designed and distributed to
Malaysian Gen Z female respondents to collect relevant data for the study. The findings of this
study are expected to provide useful insights for tourism researchers and practitioners in better
understanding the needs, concerns, and preferences of Malaysian Gen Z female solo travelers.
The outcomes may also help tourism stakeholders develop more suitable marketing strategies,
travel products, and safety support mechanisms for young women who wish to travel

independently abroad.

Keywords: Solo travel, female travelers, solo travel intention, Malaysia, Generation Z
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CHAPTER 1: RESEARCH OVERVIEW

1.0 Introduction

The first chapter of this paper introduces the study by outlining its context, addressing the
existing research gap, leading to the development of the research questions and objectives,

and conclude with the significance of conducting the research.

1.1 Research Background

Nowadays, people travel for a variety of reasons beyond merely sightseeing; they
increasingly seek to immerse themselves in diverse cultures and pursue more meaningful,
self-enriching experiences (Alvarez-Diaz et al., 2022). Travelers can be grouped into several
categories based on their needs and motivations, such as business travelers, vacation tourists,
individuals visiting friends and family, and young adults (Humagain & Singleton, 2021).
Solo travel has also undergone a notable transformation in terms of societal perception,
shifting from being viewed as a spiritual practice or even a stigmatized behavior to becoming
widely accepted and popular across different populations (Hamid et al., 2021). This shift is
reflected in the growing interest in travelling alone, with 41% of the global population
expressing openness toward solo travel (Villa-Clarke, 2024). Economically, solo travel
represents a substantial market, projected to expand at a compound annual growth rate of
14.4%, rising from USD 0.48 trillion in 2024 to USD 1.07 trillion by 2030 (The Business
Research Company, 2025). Despite this rapid growth, its contribution to academic
knowledge remains uncertain, as existing studies often present conflicting findings and lack
a unified theoretical foundation (Seow & Brown, 2018). The changing cultural acceptance

of solo travel has given rise to a new type of modern solo traveler—one who seeks personal
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happiness, self-enhancement, digital connectivity, and social relationships, rather than

travelling alone solely for liberation or spiritual experiences (Yang, 2020).

In this evolving tourism landscape, Generation Z has emerged as a particularly significant
and rapidly developing demographic group (Wang & Huang, 2025). Commonly referred to
as “Gen Z,” “iGen,” or the “internet generation,” this cohort includes individuals born
between 1995 and 2012 (Gabrielova & Buchko, 2021). Gen Z represents a unique category
of contemporary travelers due to their deep familiarity with technology, their strong
preference for value-driven decision-making, and their inclination toward experiential travel
(Theocharis et al., 2025). Within this cohort, Gen Z females form an especially compelling
subgroup, as their motivations for solo travel are highly complex and influenced by multiple
layers of psychological, cultural, social, and personal factors. However, the tourism industry
remains limited in its understanding of these motives, particularly regarding the balance
between their aspirations for independence and their concerns related to safety (Durge et al.,
2025). This knowledge gap restricts the industry’s ability to effectively engage, attract, and
support Gen Z female solo travelers. Without deeper insight into their motivations, whether
shaped by psychological needs, cultural interests, personal development goals, social media
exposure, destination image perceptions, or safety considerations, the tourism sector cannot

adequately respond to the needs of this increasingly influential group.

In the Malaysian context, the gap is especially pertinent because Malaysians are travelling
abroad more frequently. According to Tourism Malaysia, 35.1% of Malaysian respondents
had taken an overnight vacation outside of Malaysia in 2023, while 69.0% intended to travel
overseas in 2024 (Tourism Malaysia, 2024). Furthermore, 27% of Malaysian travelers
planned solo travels, according to recent travel insights, indicating that solo travel is
becoming increasingly popular among Malaysians (Cambosa, 2025). However, Malaysian
Gen Z female solo travelers have received little attention, especially when it comes to their
perceptions and experiences of travelling on their own. As a result, studying this group can

help tourism stakeholders gain a better knowledge of outbound solo travel behavior among
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Malaysian Gen Z females, as well as provide important insights for young women who travel
independently.
Figure 1.1: Market Forecast of Solo Travel Market

Solo Travel Market
Market forecast to grow at a CAGR of 14.4%

USD 1.07 Trillion

USD 0.48 Trillion l

2024 2030

RESEARCH MARKETS

THE WORLD'S LARGEST MARKET RESEARCH STORE

Source: The Business Research Company (2025).

1.2 Research Problem

The worldwide tourism sector is experiencing a notable change fueled by the swift rise of
solo travel, especially among younger individuals (Yang et al., 2023). This is not just a
specialized trend; new statistics from the Asia-Pacific area show that more than half (55%)
of travelers are currently contemplating a solo journey, indicating a significant change in
travel habits (Rising Interest in Solo Travel in the Asia Pacific, 2025). Although this trend
presents a significant market opportunity, there is still a fundamental lack of understanding
about the particular elements that affect solo travel intentions among Generation Z female
travelers particularly in Malaysia. Current tourism studies have primarily regarded solo
travel as a uniform experience, relatively little focus on this group's distinctive mix of digital
familiarity, shifting social norms, motivational demands, and safety concerns (Liu et al.,
2022; Kolkesen & Ozdemir, 2025). This lack of understanding is intensified by the tourism
sector's broad marketing strategies and service provisions, which fail to adequately cater to

the unique needs and desires of this developing group of travelers.
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In filling this study gap, the existing literature on travel behavior exposes a number of
important shortcomings. Given that Gen Z and Millennials are the driving forces behind this
trend—a 2025 study found that they are the generations most inclined to go on solitary
adventures, this represents a significant research gap (Villa-Clarke, 2024). The commercial
opportunities are significant; a white paper from 2024 focusing on the solo travel trend points
out that solo travelers represent a valuable demographic, often investing more per person
than other groups of tourists. Additionally, their reasons for traveling alone are multifaceted,
fueled by a quest for self-exploration and independence, with research indicating that 72%
of participants see solo travel as a means of empowerment (Zhang et al., 2024). Although
studies have looked at the general reasons for solo travel, they usually treat travelers as an
entire population instead of focusing on the unique psychographic and demographic traits of
Gen Z females travelers (Caber et al., 2020; Richards & Morrill, 2020). Additionally, current
studies often concentrate either on youth tourism trends in general or on the specific aspects
of backpacker culture, resulting in a lack of exploration into the modern solo travel choices
of digitally native Gen Z females in Malaysia (Rudez, 2023; Rahjasa, 2025). Furthermore,
prior research usually addresses travel goals, restrictions, social media influence, and safety
perceptions separately, rather than looking at how these elements interact to shape young

women's solo travel intentions (Meliana & Yudhistira, 2025; Chen & Dai, 2020).

For tourism stakeholders, this research deficit offers significant practical issues. There is
immediate urgency to comprehend this market because industry projections indicate that the
solo travel is becoming more and more popular among female travelers. In order to
successfully target, draw in, and serve this important market segment, destination marketing
organizations, travel service providers, and hotel companies lack evidence-based
frameworks. Travel industry players cannot create targeted marketing strategies, create
suitable travel products, or put in place efficient safety measures that would allow them to
take advantage of this expanding market opportunity if they do not comprehend the specific
factors that influence Gen Z females' intentions to have solo trips (Entina et al., 2021). Thus,

the goal of this research is to methodically examine the major elements impacting Generation
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Z female travelers' intents to travel alone, such as social media influence, safety perceptions,

and motivational factors.

1.3 Research Questions & Research Objectives

1.3.1 Research Questions

Research questions are to investigate the connections between the main independent
variables that impact Gen Z female travelers' intentions to travel alone and the main

dependent variable, which is their actual intention to travel alone.
The six research questions that need to be addressed are as follows:

1. Isthere arelationship between social media influences and Gen Z female travelers’
intention to travel solo?

2. Is there a relationship between safety and security and Gen Z female travelers’
intention to travel solo?

3. Is there a relationship between psychological motive and Gen Z female travelers’
intention to travel solo?

4. Is there a relationship between cultural motive and Gen Z female travelers’
intention to travel solo?

5. Is there a relationship between personal motive and Gen Z female travelers’
intention to travel solo?

6. Is there a relationship between destination image and Gen Z female travelers’

intention to travel solo?
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1.3.2 Research Objective

The objective of this study is to examine the relationships between specific
independent variables and solo travel intentions of female travelers from Generation
Z, with the aim of uncovering the primary factors that influence their decision to travel

independently.
The subsequent points outline the six research objectives that need to be accomplished:

1. To discover whether there is a relationship between social media influences and
the solo travel intention of Gen Z female travelers.

2. To discover whether there is a relationship between safety and security and the solo
travel intention of Gen Z female travelers.

3. To discover whether there is a relationship between psychological motive and the
solo travel intention of Gen Z female travelers.

4. To discover whether there is a relationship between cultural motive and the solo
travel intention of Gen Z female travelers.

5. To discover whether there is a relationship between personal motive and the solo
travel intention of Gen Z female travelers.

6. To discover whether there is a relationship between destination image and the solo

travel intention of Gen Z female travelers.

1.4 Research Significance

Research exploring the connections between social, psychological, cultural, and
environmental factors and the solo travel aspirations of Gen Z female travelers can provide
important insights and practical advice for those in the tourism industry, destination
management, and academia (Wang & Lee, 2025). With the growing popularity of solo travel

around the world, those in the tourism industry are facing challenges in comprehending the
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travel decision-making processes of young women, especially in a time when safety issues,
cultural norms, and digital influences play a significant role in shaping their intentions
(Durge et al., 2025). In the tourist sector, proposals for better support systems and gender-
responsive travel settings have been sparked by worries about traveler safety, cultural

sensitivity, and psychological well-being (Ting et al., 2023).

Recognizing the ways in which elements like social media impact, feelings of safety and
security, psychological drives, cultural influences, individual motivations and destination
image affect solo travel intentions can lead to the formulation of policies and strategies in
the industry that foster confidence and empowerment for young female travelers (Karagdz
et al.,, 2020). Additionally, tourism providers need to devote resources to enhancing
destination safety, bolstering traveler support systems, and customizing travel experiences
to meet the expectations and values of Gen Z females (Wang & lahad, 2025). Therefore,
researching the factors that influence Gen Z female travelers' intentions to travel alone
provides vital information to guide the tourism sector in developing safer, more encouraging,
and more interesting travel environments—thereby improving destination competitiveness

and traveler satisfaction.

1.5 Chapter Summary

Chapter 1 introduced the research topic focused on the factors that affect the solo travel
intentions of female members of Gen Z. The background of the study highlighted the
increasing importance and changing perceptions of solo travel within the mainstream market.
The problem statement recognized the need to better understand the specific motivations and
obstacles that influence this demographic’s choice to travel alone. Research questions and
objectives were formulated to guide this research. The chapter concluded by emphasizing
the importance of carrying out this research for both academic purposes and the tourism

sector.
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CHAPTER 2: LITERATURE REVIEW

2.0 Introduction

The second session lays down a conceptual basis for the research. It starts by outlining the
foundational theory that will be utilized to underpin the research framework. Next, the
dependent variable, the solo travel intention, is introduced. This is succeeded by the
independent variables, which represent the primary factors being examined: social media
influences, safety and security, physiological motive, cultural motive, personal motive and
destination image. A conceptual framework that integrates these variables is subsequently

developed, leading to the formulation of the study's hypotheses.

2.1 Underlying Theory

2.1.1 Theory of Planned Behavior

The Theory of Planned Behavior (TPB), first introduced by Ajzen in 1991, is one of
the most commonly used theories for understanding and forecasting human intentions
(Bosnjak et al., 2020). According to TPB, which is an expansion of the Theory of
Reasoned Action, a person's intention to engage in a behavior is influenced by three
main factors: their attitude toward the behavior, perceived social factors, and perceived
ability to carry out the behavior. Due to its thorough framework, TPB has been widely
applied to examine behavioral outcomes in various areas, such as health, education,
environmental actions, and, more recently, decision-making in tourism (Ajzen, 2020).

The theory offers a strong structure for comprehending how personal assessments,
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social dynamics, and perceived abilities collectively influence the probability of

individuals participating in particular actions (Godin & Kok, 1996).

Attitude indicates an individual’s comprehensive assessment of engaging in behavior,
influenced by their beliefs regarding its possible advantages or disadvantages (Harland
et al., 1999). When it comes to solo travel, attitudes can indicate views on personal
development, cultural experiences, autonomy, or pleasure. Subjective norms entail
perceived social influences or expectations from important individuals, which might
encompass family, friends, or online groups (Bosnjak et al., 2020). For Gen Z travelers,
social media plays a significant role in creating these norms, as the visibility of
influencers, peers, and digital communities can legitimize or discourage the decision
to travel alone (Soliman, 2019). The third component is perceived behavioral control,
which refers to a person's confidence in their ability to carry out a behavior. This
involves access to resources, confidence in one’s skills, and perceptions of risk or
safety, all of which are particularly significant to female solo travelers who often

encounter heightened safety worries (Erul et al., 2020).

TPB states that purpose is the immediate antecedent of conduct, meaning that the
stronger the intention, the more probable the behavior will occur. Increased behavioral
intention usually results from meeting these three determinants: favorable attitudes,
supporting subjective norms, and a strong sense of behavioral control (Ajzen, 2020).
TPB serves as the theoretical foundation for this study, which looks at Gen Z female
travelers' solo travel intentions. Their views regarding solo travel are motivated by
psychological, cultural, and personal factors; social media impacts mirror subjective
norms; perceived behavioral control is shaped by safety and security concerns; and
attitudes and control beliefs are influenced by destination image. This study
methodically examines how these factors affect Gen Z women's intention to travel

alone by including these components into the TPB framework.
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2.2 Review of Variables

2.2.1 Dependent Variable: Solo Travel Intention

In his landmark Theory of Planned Behavior (TPB), Ajzen (1991) claimed that
behavioral intention is the most immediate and reliable indicator of an
individual's actions. Understanding travel intention is crucial in the tourism
industry since it may significantly improve service design and marketing tactics
while also promoting the expansion of specialized travel markets. As travel
behavior continues to evolve, intentional research will eventually lead to more
precise predictive models for new traveler populations (Hamidi & Zhao, 2020).
In order to increase industry awareness and tourist fulfillment, it is now crucial
to investigate its drivers as it has become a major concept driving tourism
development (Wani et al., 2024). Therefore, it is crucial to look at the various

elements impacting the inclination to travel alone.

For destination administrators and tourism marketers, the solo travel intention is
one of the most important indicators of future travel behavior (Yang et al., 2023).
Several studies have been undertaken on the association between motivating
factors and travel intentions (Teng et al., 2023; Kolkesen & Ozdemir, 2025; Elnur
& Akgiin, 2024). According to Teng et al. (2023), the solo travel intention was
strongly positively correlated with personal growth goals. The rationale for this
comprises that, while individuals are exposed to varied life situations, solo travel
is typically sought as a conscious form of self-discovery and growing
independence, leading to enhanced personal development (Teng et al., 2023).
Kolkesen and Ozdemir (2025) investigated how solo travel intention might be
impacted by perceived safety, particularly for female travelers. According to their
research, safety perceptions can significantly limit or facilitate travel intentions
in general, and especially for women who are traveling alone. Solo travel

intention is positively impacted by social media usage, according to Elnur and
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Akgiin (2024). Experience sharing, visual destination signals, and peer validation
are examples of inspirational functions that may increase desire and lower
perceived risk, resulting in better planning and a higher possibility of going. They
additionally underlined that while social media might seem to aid vacation
planning, it could have a major effect on molding destination selections and

activity preferences.

The main outcome variable in this study is the intention to travel alone. Solo
travel intention has been shown to be influenced by a number of factors. However,
it is still unclear which set of variables will have the greatest impact on the Gen
Z female population. Personal motive, cultural motive, physiological motive,
social media influence, safety and security perceptions, and destination images

will be explored to discover their influence on solo travel intention.
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2.2.2 Independent Variable: Social Media Influences

Social media influence is the term used to describe how people's attitudes, perceptions,
and decision-making processes are affected by online platforms (Kapoor et al., 2021).
Social media in the context of tourism includes websites like Facebook, YouTube,
Instagram, TikTok, and travel blogs that offer travelers advice, inspiration, and
information about places. Social media significantly influences how prospective
travelers view and assess travel experiences through influencer postings, user-
generated material, travel reviews, and visually appealing narrative (Varga & Gabor,
2021). Exposure to social media content not only presents fresh travel ideas but also
gives many young travelers—especially Gen Z female travelers—confidence and

assurance when contemplating solo travel (Pitanatri et al., 2024).

Social media has become a vital resource for learning about travel logistics, knowing
local attractions, and discovering places (Saini et al., 2024). Peer-generated contents
and influencers frequently emphasize experiences, cross-cultural interactions, and
useful advice that stimulate interest in and involvement with solo travel (Chao &
Bahassan, 2025). Regular exposure to travel-related material is necessary for social
media influence, therefore the content's relatability, credibility, and visual appeal are
crucial (Almohammed et al., 2025). Social media's visual content, especially pictures
and brief films, can foster a feeling of connection to a place, making it seem more
approachable and familiar. Particularly for travelers who might be nervous about
traveling alone, this exposure helps lower uncertainty and perceived risk (M &
Vishnukumar, 2024). Online narratives often normalize and praise traveling alone,
encouraging young women to think about taking trips they might not have otherwise

taken (Ghadban et al., 2023).

Furthermore, social media helps travelers feel more connected to one another.
Travelers can share their experiences, ask for guidance, and create supporting networks

through interactive elements like comments, shares, and online debates (Ghaderi et al.,
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2023). These online exchanges give travelers useful information and emotional support,
which boosts their confidence while organizing and starting solo travel (Pop et al.,
2021). Additionally, social media enables travelers to follow people or organizations
that share their interests, establishing role models that show the viability and benefits
of independent travel (Ghosh & Mukherjee, 2022). This kind of exposure can
encourage Gen Z female travelers to travel independently, seek personal development,

and build resilience.

The capacity of social media to softly but persistently change opinions is what gives it
its persuasive power. Social media can influence perceptions and motivate behavioral
intentions by offering relatable, real, and visually appealing material (Wang et al.,
2021). In addition to providing entertainment and information, the platforms empower
Gen Z female travelers by empowering women to make well-informed decisions
regarding traveling alone (Seyfi et al., 2022). As a result, social media influence acts
as a critical player in comprehending the elements that determine the desire to travel
alone, underscoring the need of analyzing how online material influences Gen Z

females’ travel choices and motivations.
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2.2.3 Independent Variable: Safety and Security

Safety and security are fundamental pillars in tourism decision-making, representing a
two-pronged concept that includes both objective preventive measures and subjective
individual perceptions of wellbeing and certainty (Preko, 2020). Travel intentions,
location selection, and on-site behavior are all strongly influenced by this view, which
is intrinsically gendered and frequently amplified for solo female travelers (Su & Wu,
2020). The literature makes a distinction between everyday safety issues like
harassment, street crime, and personal security and more serious security risks like
terrorism, political unrest, and regional conflict, all of which have a distinct impact on

the decision to travel (Bianchi et al., 2020).

Women traveling alone are often discouraged by traditional concerns such as theft,
violence, and harassment (Zhang et al., 2022). According to Porter et al. (2025), female
travelers believe they are more susceptible to these dangers, which results in reduced
mobility, avoidance of specific locations, and adoption of preventative measures
including modest clothing and less nighttime activities. This widespread sense of
vulnerability, which Harumain et al. (2021) referred to as the "geography of women's
fear," highlights how safety functions as a psychological barrier that can stifle the

desire to travel alone in addition to being a practical worry.

Travel intention is greatly impacted by geopolitical and terrorist concerns, which
constitute a unique aspect of security that goes beyond interpersonal hazards. Akamavi
et al. (2022) indicated that terrorist attacks, political upheaval, or regional instability
cause a dramatic drop in tourist arrivals, with lone female travelers being especially
vulnerable to these macro-level threats. In contrast to localized crime, terrorism affects
views of entire regions or nations rather than just particular places by creating a
generalized atmosphere of fear and unpredictability (Cakar, 2020). A study by Zou and

Yu (2022) on political crises demonstrates that security-related concerns drastically
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change travel behavior, frequently resulting in the postponement or cancellation of

visits, even among otherwise eager passengers.

In conclusion, a crucial factor in the decision-making process of lone female travelers
is safety and security. This variable incorporates both macro-level political-terrorist
hazards and micro-level personal safety concerns, each of which adds to the overall
impression of destination security. Therefore, safety and security are proposed as a key
independent variable within the context of this study. It is hypothesized that when
perceived levels are high, safety and security are positively associated with solo travel
intention among Gen Z females, and that when perceived threats—whether

interpersonal or geopolitical—are salient, intention is suppressed.
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2.2.4 Independent Variable: Psychological Motive

According to Luo and Lam (2020), psychological motive is the internal forces that
motivate people to choose particular activities, in this case, travel. Psychological
motive is the primary personal elements that motivate Gen Z women to travel alone.
This motive is intimately linked to seeking self-fulfillment, emotional rejuvenation,
and personal development rather than just traveling to new places (Pitanatri et al.,
2025). Although the significance of these advantages may differ from person to person,
they show how much travel is utilized as a means of escaping routine, gaining

independence, and boosting self-confidence (Ejupi & Medari¢, 2022).

Traveling for inner, emotional, and internal reasons is a manifestation of psychological
motivation (Nguyen & Hsu, 2023). Gen Z female travelers frequently want to escape
the stresses of everyday life, discover new places, and satiate unfulfilled personal
desires (Rana et al., 2025). Traveling alone gives people the freedom and seclusion
they need to achieve these goals, enabling them to contemplate, use their own agency,
and feel independent (Nguyen & Luong, 2024). The perceived personal benefits of
travel are frequently associated with the intensity of psychological motive; people who
place a high value on self-discovery, emotional healing, and empowerment are more

likely to plan and organize solo travel (Cornet et al., 2021).

Research indicated that young female travelers' intentions to travel alone are greatly
influenced by psychological motive (Karagoz et al., 2020). Women are more likely to
develop positive views toward traveling alone and to translate these attitudes into
specific travel goals when they see solo travel as a way to fulfill their innate desires
for autonomy, competence, and personal development (Oktadiana et al., 2020). The
increasing visibility of lone female travelers lowers perceived barriers and lends
validity to these objectives, which also interact with social and cultural acceptance

(Nematpour et al., 2024). As a result, psychological motive influences not only the
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choice to travel on one's own but also boost self-efficacy and confidence, which are

essential for converting individual motivation into actual travel preparation.

In fact, understanding psychological motive is critical for tourism industry players
targeting Gen Z female travelers. This group is likely to respond favorably to marketing
tactics that highlight emotional development, self-discovery, and personal
empowerment (Gales & Gales, 2022). All things considered, psychological motive is
a strong predictor of the intention to travel alone, emphasizing the influence of internal

motivation on the behavior of young women who opt to travel alone.
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2.2.5 Independent Variable: Cultural Motive

Cultural motive is an important aspect of travel motivation, expressing people's desire
to interact with, learn about, and enjoy the cultures of the places they visit (Yang et al.,
2023). Cultural considerations for single female travelers include the desire for
authentic, immersive experiences that go beyond sightseeing and allow them to interact
with local cultures, customs, and ways of life (Chen et al., 2023). This motivation
encourages travelers to seek out countries with diverse cultural landscapes, where they
can engage in festivals, rituals, and other culturally significant activities while
developing cross-cultural understanding and broadening their personal worldview

(Backhaus et al., 2022).

The pursuit of knowledge and meaningful interaction with the historical, social, and
artistic narratives that have defined societies are fundamental components of cultural
motive (Smith et al., 2021). Travelers who are driven by culture frequently seek to
understand the deeper meaning of the locations they visit by investigating the
distinctive customs and histories that set each location apart (McKercher, 2020). As a
component of food tourism, culinary experiences are crucial to cultural travel because
they allow tourists to interact with local food, markets, and culinary events on a sensory
level (Stone et al., 2021). Travelers can create unforgettable and life-changing
experiences by fusing culinary adventures with cultural discovery to enhance their

grasp of a destination's past.

Cultural motive has a significant impact on the travel intentions of women who travel
alone. Independent travel promotes self-directed learning and personal development
by enabling women to interact with cultures at their own speed (Guzarova, 2024).
According to Somasiri et al. (2022), cultural exploration is frequently associated with
identity creation as lone travelers negotiate their own viewpoints in respect to the host
culture. Traveling alone has inherent value since it allows for self-reflection, personal

development, and empowerment through exposure to new cultural frameworks. The
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interaction between cultural interest and psychological enrichment is further shown by
the desire of women to plan and embark on solo travels in order to break routine and

experience new cultural environments (Trelohan et al., 2025).

Travel intention and behavior are greatly influenced by cultural factors, particularly
for young, self-reliant female travelers. Travelers can establish a deep connection with
the culture of their travels by interacting with local populations, taking part in
customary activities, and sampling local dishes (Palladino, 2020). These experiences
broaden their perspectives and provide opportunities for self-reflection, personal
growth, and a deeper understanding of the world. Cultural exploration adds to the allure
of solo travel for Gen Z female travelers by providing independence and liberty while
also satiating curiosity and the need for genuine experiences (Vasanicova & Melnyk,
2025). Tourism professionals can create and promote experiences that are in line with
the values and interests of young women looking for immersive and enriching travel

options by acknowledging the significance of cultural factors.
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2.2.6 Independent Variable: Personal Motive

Personal motive, which is essentially rooted in self-oriented objectives including
autonomy, self-discovery, personal improvement, and the production of significant life
narratives, are the highly unique and internal forces that propel a person's desire to
travel (Moura et al., 2022). This personal motive, which represents a traveler's innate
need to escape routine, engage in introspection, and pursue fulfillment on their own
terms, are fundamentally subjective and different from motives formed by social
relationships or cultural curiosity (El-Sisi et al., 2025). When it comes to traveling
alone, especially for women, these reasons sometimes translate into an intentional
challenge of navigating unfamiliar landscapes and social circumstances alone, as well

as a willful quest of empowerment and independence (Dresler, 2024).

The deep need for independence and self-determination is at the heart of
this motivation. According to Hosseini et al. (2021), solo travel presents a unique
opportunity for people, particularly women, to plan trips that are completely in line
with their own rhythms, interests, and curiosities without compromise or outside
influence. The quest for self-awareness and personal development is inextricably
related to this autonomy (Hosseini et al., 2021). By putting the person in unfamiliar
and occasionally difficult circumstances, solo travel acts as a catalyst for facing
uncertainty, developing resilience, and cultivating a stronger sense of identity and self-
confidence (Zarezadeh, 2025). Many people, especially younger generations, see
travel as an essential means of achieving self-actualization and personal growth rather

than just a recreational activity (Ilhan et al., 2023).

The pursuit of life-changing and unforgettable events further drives this self-discovery
(Tesin et al., 2023). The need for novelty, adventure, and emotional depth—elements
that enhance one's own narrative and contribute to a lasting sense of accomplishment—

often motivates solo travelers (Sahoo et al., 2025). This motivation promotes more in-
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depth, immersive involvement with travel places, encouraging tourists to look for
genuine connections, discover less-traveled routes, and develop a strong sense of
control over their experiences (Ejupi & Medari¢, 2022). The value is found not only in
touring but also in gathering experiences that have personal resonance and add to a

developing life story (Davane, 2025).

This personal motive often has an extra layer of gendered meaning for women who
travel alone (Hamid et al., 2021). Traveling alone can go beyond leisure to become an
act of empowerment and subdued defiance of social norms or expectations that may
have historically limited the mobility and independence of women (Umur, 2024). A
woman's confidence in her own talents and self-efficacy can be strengthened by the act
of starting a solo journey, which can be a potent declaration of agency and a process
that is both socially symbolic and personally transformational (Somasiri et al., 2022).
Therefore, it is crucial to know these subtle, internal factors in order to understand the

intricate calculus underlying Generation Z females' aspirations to travel alone.
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2.2.7 Independent Variable: Destination Image

A key concept in tourism research is destination image, which is the culmination of a
person's perceptions, thoughts, and beliefs about a location (Pan et al., 2020). Travel
preferences, decisions, and behavioral intents are greatly influenced by it, which is
widely recognized as a crucial factor in the decision-making processes of travelers (Sio
et al., 2021). A potential traveler's perspective of a destination is shaped by a variety
of cognitive, emotive, and conative factors, each of which contributes to the final
impression (Wang et al., 2020). Destination image serves as a crucial filter through
which Gen Z travelers assess places, frequently impacting whether a site is seen as

hospitable, secure, and fit with individual travel goals (Karakas et al., 2021).

The information and opinions of a destination's physical features, such as its
infrastructure, local cuisine, historical landmarks, natural landscape, and cultural
attractions, are referred to as the cognitive dimension of destination image (Zuo et al.,
2023). Sources like advertising materials, internet reviews, travel blogs, and word-of-
mouth referrals are frequently used to construct this informational layer (Liu et al.,
2024). On the other hand, the affective dimension includes the feelings and emotional
reactions that a place evokes, such as sensations of comfort, enthusiasm, or relaxation.
The conative component, which represents a person's behavioral propensity or
intention to attend the place, is the result of combining these cognitive and emotive
assessments (Bui et al., 2021). Affective views, especially those pertaining to safety,
social warmth, and inclusivity, can be just as important to lone female travelers as

cognitive evaluations of facilities and attractions (Carballo et al., 2021).

The creation of a destination image is a dynamic process that is increasingly mediated
by social media and digital platforms (Fathy et al., 2024). The creation and
dissemination of destination narratives are greatly aided by user-generated content on
websites like Instagram, travel forums, and review sites, which are frequently seen as

more legitimate than official advertising campaigns (Liu et al., 2024). These peer-
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sourced images and narratives play a crucial role in forming pre-travel expectations
and perceptions for the digitally native Gen Z group (Pompurova et al., 2023).
Additionally, destination image is dynamic and can change in response to world events,
media coverage, or changing sociopolitical environments, highlighting its

susceptibility to outside information flows (Wu & Shimizu, 2020).

Destination image becomes even more important in the particular context of
solo female travel (Pan et al., 2020). The reasons and worries of lone female travelers
are more likely to coincide with locations that are thought to offer a combination of
cultural diversity, scenic beauty, social warmth, and a secure setting. For example,
studies looking at Malaysia as a backpacking destination show how millennial women
traveling alone are strongly influenced by their good opinions of the country's cultural
attractions, welcoming residents, and delicious cuisine (Zulkurnain et al., 2023). As a
result, destination image is positioned in this study as an important independent
variable that captures the perceived suitability and attractiveness of a place and is
anticipated to have a major impact on the travel intentions of Generation Z female solo

travelers.
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2.3 Proposed Conceptual Framework

A conceptual framework containing six independent constructs and one dependent variable
is created in order to investigate the relationships between the major influencing factors and
the intention of Gen Z female travelers to travel alone. The six independent variables are
social media influences, safety and security, psychological motive, cultural motive, personal
motive, and destination image. The intention to engage on solo travel among Gen Z females

represents the dependent variable.

The conceptual framework displays the hypothesized links between six contributing
determinants and the solo travel intention of Generation Z female travelers, according to
Figure 2.1. The Theory of Planned Behavior is utilized to support the framework, exploring
how perceived behavioral control, subjective standards, and attitudes impact their intention

to travel alone.

Figure 2.1: Conceptual Framework of the Research

‘ Social Media Influences H1

R H2
‘ Safety and Security

- - H3
‘ Psychological Motive F\-‘

H4 | Solo Travel Intention
‘ Cultural Motive
HS5
‘ Personal Motive
H6
‘ Destination Image
Independent Variables (IVs) Dependent Variable (DV)

Source: Developed for the research.
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2.4 Hypotheses Development

The following hypotheses are established in order to investigate the relationships between

variables:

2.4.1 Social Media Influences and Solo Travel Intention

According to Gosal et al. (2020), social media influences include peer interactions and
motivational content on sites like Instagram, are a major factor in contemporary trip
planning. Its perceived authenticity and visual storytelling directly influence desires
and lessen destination uncertainty. Previous studies supported this connection,
demonstrating that using travel-related social media greatly boosts people's desire to
visit a location (Gosal et al., 2020). Other than this, Nguyen et al. (2021) claimed that
Gen Z's travel choices are greatly influenced by social media since they mostly rely on
user-generated material, online reviews, and images to assess places. According to the
study, trustworthy and helpful social media content increases knowledge-seeking
motivation, which boosts confidence while selecting trip destinations. Higher social
media influence is predicted to result in better travel intention since social media
directly improves Gen Z's intention to visit highlighted destinations (Nguyen et al.,

2021). As a result, the subsequent hypothesis is developed:

HI1: There is a significant relationship between social media influences and the solo

travel intention of Gen Z female travelers.
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2.4.2 Safety and Security and Solo Travel Intention

Ramadhani (2023) found that women's travel intentions in Bandung are highly
influenced by safety and security. According to the survey, 81.5% of travel intentions
can be explained by safety-related worries and corresponding travel restrictions. In
particular, 80.7% came from travel restrictions. This suggested that even if women are
well aware of the hazards to their safety, their desire to travel is not always discouraged
if they feel informed and encouraged (Ramadhani, 2023). Women's intention to travel
can therefore be maintained or even increased by providing and disseminating robust
safety measures, underscoring the critical role that safety and security play in
destination decision-making. Travel intentions are significantly positively impacted by
perceived safety and security, according to Carballo et al. (2021). According to their
research, a destination's intention to visit is significantly increased when perceived
danger is reduced. A destination's reputation and appeal are improved by effective
safety management, which is very advantageous for tourist competitiveness.
Additionally, the study shows that gender moderates the positive impact of safety on
travel intention, with women exhibiting a stronger behavioral response to security
improvements than men (Carballo et al., 2021). Hence, the following hypothesis is

constructed:

H?2: There is a significant relationship between safety and security and the solo travel

intention of Gen Z female travelers.
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2.4.3 Psychological Motive and Solo Travel Intention

The research suggested that psychological motive and travel intention are positively
correlated (Zulkurnain et al., 2023). It regularly demonstrates that people motivated by
psychological requirements—such as the need for adventure, novelty, relaxation, or
self-discovery—show greater intents to travel to locations that meet these needs.
Zulkurnain et al. (2023) mentioned higher psychological motivation is therefore
anticipated to have a favorable impact on millennial single female travelers' intention
to visit Malaysia. Furthermore, according to Aebli et al. (2021), even in times of crisis,
travel desire is intrinsically driven by basic socio-psychological travel objectives, such
as relaxation, social connectivity, personal development, and physical/mental
wellbeing. By satisfying deeper psychological needs, these "motivation factors"
generate the desire to travel. People are more inclined to travel when they have strong
psychological motivations because they see it as a practical way to accomplish these

objectives (Aebli et al., 2021). Consequently, the following hypothesis is presented:

H3: There is a significant relationship between psychological motive and the solo

travel intention of Gen Z female travelers.
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2.4.4 Cultural Motive and Solo Travel Intention

Nguyen Viet et al. (2020) stated that cultural interaction significantly improves visitor
satisfaction and the intentions of travel and revisit. Many foreign visitors said they
wanted to engage with local traditions, rituals, and lifestyles. Travelers' enjoyment and
emotional connection to a place are increased by positive cultural engagement, which
may be very helpful in producing unforgettable experiences Nguyen Viet et al., 2020).
According to (Zhang et al., 2020), travel intention in historical tourism is strongly
influenced by culture, particularly cultural identity. It works by providing a clear,
individual incentive to go. To effectively encourage the decision to travel, culture
essentially works through a convergence of individual desire, positive valuation, social
influence, and logistical confidence (Zhang et al., 2020). Thus, the following
hypothesis is formed:

H4: There is a significant relationship between cultural motive and the solo travel

intention of Gen Z female travelers.
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2.4.5 Personal Motive and Solo Travel Intention

Based on Yang (2020), those who have more compelling personal motives—such as
the need for freedom, self-discovery, or life-changing experiences—show a larger
desire to travel alone. Meanwhile, among current and prospective lone travelers, a
strong positive correlation has been shown between personal motivation and travel
intention; these intrinsic motivators allow people to overcome perceived limitations
(Yang, 2020). Higher levels of personal motivation are therefore thought to have a
beneficial impact on the intention to travel alone. Other than this, according to research
by Ganbold et al. (2024), visitors tend to show higher levels of intention to visit a
destination when they have stronger personal motives, such as the need for leisure,
relaxation, and social interaction. Travel decisions are influenced by these internal
impulses as well as exterior elements like comfort, cultural encounters, and amenities.
Ganbold et al. (2024) mentioned that travelers might prioritize experiences that meet
their preferences and perceived benefits when personal reasons intersect with place
factors. According to the study, travel decisions are influenced by the interaction with

personal motivation (Ganbold et al., 2024). Hence, the subsequent hypothesis is created:

H5: There is a significant relationship between personal motive and the solo travel

intention of Gen Z female travelers.
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2.4.6 Destination Image and Solo Travel Intention

Maghrifani et al. (2021) claimed that travelers who have a positive perception of a
destination are more likely to acquire stronger inclinations to come, according to
previous tourism studies. Travelers' confidence and interest in selecting a destination
are greatly increased by a positive perception of the place, such as appealing attractions,
safety, and cultural diversity. Maghrifani et al. (2021) has demonstrated an even greater
positive correlation between travel intention and destination image among tourists
looking for distinctive or significant experiences, suggesting that a favorable
perception is a key factor in influencing travel choices. Furthermore, travel intention
and destination image are positively correlated, according to Tavitiyaman et al. (2021).
An individual's inclination to visit and promote a place is directly strengthened when
they have a positive opinion of its safety, cultural appeal, and attractiveness. Potential
visitors are far more motivated and likely to visit a location when they have a favorable
cognitive and affective perception of it (Tavitiyaman et al., 2021). Thus, the subsequent

hypothesis is established:

H6: There is a significant relationship between destination image and the solo travel

intention of Gen Z female travelers.
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2.5 Chapter Summary

Chapter 2 outlines the theoretical basis and essential variables that support this research. It
examines pertinent literature concerning solo travel among Gen Z females and defines the
conceptual framework that connects social media influences, safety and security,
psychological, cultural, and personal motives, as well as destination image to the intention
of solo travel. Using this framework, hypotheses for the study were developed for further

analysis.
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CHAPTER 3: METHODOLOGY

3.0 Introduction

The research approach used to accomplish the stated research goal is discussed in this
section. It starts with research philosophy and research design, then moves on to the sampling

design and data collection method. Then, the methods for analyzing the data will be

discussed.

3.1 Research Philosophy

Figure 3.1: Research Onion
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Source: Mardiana (2020).

Positivism seeks to create generalizations with properties akin to scientific rules. It includes
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natural scientists' philosophical stances and entails examining visible facets of social reality
(Saunders et al., 2019). Although positivist philosophy acknowledges that concepts and
social structures exist independently of individuals, it ignores the role that individuals play
in social reality (Abdelhakim & Badr, 2021). Thus, this study takes a positive philosophy,

contending that human behavior can be explained with sufficient data.

The deductive research approach, which involves reasoning from general rules to particular
classes of laws, is typically used to test theories (Saunders et al., 2019). Deductive research
approaches may be useful for prediction due to their ability to produce logical conclusions
and validate them through data collecting. The deductive approach uses pre-existing
theoretical frameworks to identify causal linkages and forecast results (Gamage, 2025). As

a result, this study used a deductive method to gather and analyze the required data.
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3.2 Research Design

A research design is the general plan or structure that determines how a study will be
conducted. In order to address the research questions or test hypotheses, it describes how
data will be gathered, measured, and analyzed. It assists researchers in correctly organizing
their studies such that the findings are reliable, valid, and relevant to the research aims

(Huntington-Klein, 2021).

3.2.1 Quantitative Research

Quantitative research design is based on positivist and post-positivist traditions that
emphasize objective measurement, empirical observation, and statistical analysis to
investigate correlations between variables (Gamage, 2025). According to Abdelhakim
and Badr (2021), positivism is especially appropriate for research that uses numerical
data to test ideas, discover causal linkages, and produce findings that can be applied
broadly. The application of quantitative techniques in behavioral research is further
supported by post-positivist concepts like hypothesis testing, the reduction of
complicated phenomena into quantifiable variables, and methodical observation

(Gamage, 2025).

This study uses a quantitative research approach to look at what influences Gen Z
women's inclinations to travel alone. It looks into how important elements including
social media influence, safety and security, destination perception, psychological
aspects, cultural influences, and individual motivations relate to the intention to travel
alone. The suggested hypotheses can be tested using objective statistical analysis

thanks to this method (Ghanad, 2023).

A cross-sectional design collects data at a single moment in time. This design is

practical, affordable, and appropriate for analyzing contemporary attitudes and
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behaviors (Wang & Cheng, 2020). It advances the study's goal of comprehending the
key elements influencing Gen Z women's inclinations to travel alone in the

contemporary travel environment.

3.3 Sampling Design

3.3.1 Target Population

The target population is a subset of the larger population under investigation,
distinguished by certain characteristics or criteria that are directly relevant to the
research question (Alvi, 2016). This subset is defined according to criteria that
correspond with the goals and characteristics of the research project, enabling
researchers to concentrate their studies on population segments that are particularly
significant or of interest (Casteel & Bridier, 2021; Willie, 2022). The research's target
populationis Gen Z females in Malaysia. Using the Department of Statistics
Malaysia's population estimate of about 34.2 million, first apply the fraction of
Generation Z (25%), then the female share of this group (49%). Based on this
sequential computation, the anticipated number of Generation Z females in Malaysia
is around 4.2 million (Department of Statistics Malaysia, 2025). Participants in
quantitative research are chosen from this demographic according to qualifying
requirements. Participants in the study will be those who fit these requirements.
Therefore, Gen Z women in Malaysia who are interested in or have experience

traveling alone are eligible to participate in this study.
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3.3.2 Sampling Frame

A sampling frame is a set of source materials from which a sample is generated and
used to choose individuals who represent the research's target population (Rahman et
al., 2022). The target population for this study is Generation Z female travelers,
defined as girls born between 1997 and 2012 who have traveled alone or are interested
in doing so. Given the widespread use of digital platforms and social media among
Generation Z people, this study’s sampling frame is consists of Gen Z females who
regularly engage with travel-related content and express an interest in independent
travel experiences. Since they are more likely to be impacted by social media, safety
perceptions, psychological motives, cultural motives, personal goals, and destination
image, this group is thought to be suitable for investigating solo travel intentions. As a
result, the sample frame guarantees that respondents have the pertinent traits required
to meet the study's goals and offer insightful information about Gen Z female solo

travel intentions (Mweshi & Sakyi, 2020).

3.3.3 Sampling Technique

Convenience sampling, a non-probability sample method, is used in this investigation.
According to Sedgwick (2013), this method entails choosing respondents who fit the
target population's predetermined characteristics and are easily accessible and eager to
participate. This study’s respondents are female members of Generation Z who have
either traveled alone or are interested in doing so. Due to the lack of a thorough
sampling list for Gen Z female solo travelers and the exploratory nature of looking at
destination image, psychological, cultural, social media, safety, and personal factors

of solo travel intention, convenience sampling is considered suitable.
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3.3.4 Sampling Size

Krejcie and Morgan's (1970) sample size determination table was used to calculate the
appropriate sample size for this study. The table provides a scientifically accepted
approach for determining sample size based on a given population size, with a 95%
confidence level and a 5% margin of error (Mweshi & Sakyi, 2020). It is estimated
that there are more than 100,000 Generation Z female who are interested in or have
experience traveling alone because the specific number is unknown. Krejcie and
Morgan (1970) recommended having a minimum of 384 responders as sample size
when the population size is huge (N > 1,000,000). In order to guarantee sufficient
statistical power and representativeness, this study uses 384 respondents as the desired
sample size. This sample size is thought to be adequate to facilitate trustworthy data
analysis and to accomplish the research goals pertaining to determining the factors

influencing the intentions of Gen Z female travelers to travel alone.

Figure 3.2: Krejcie and Morgan Table
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3.4 Data Collection Methods

3.4.1 Primary Data

Data collection procedures are crucial in deciding how acquired information will be
processed and interpreted, as the chosen approach has a direct impact on the validity
and dependability of study findings (Ganesha & Aithal, 2022; Khoa et al., 2023).
Survey research employing structured questionnaires is one of the most popular data
collecting techniques because it may efficiently gather data on several variables from
a sizable and pertinent sample of respondents (Taherdoost, 2022). Questionnaires can
be used to collect quantitative data in a methodical and consistent manner,
guaranteeing coherence and appropriateness for statistical analysis (Aithal & Aithal,
2020). In order to examine the factors influencing Gen Z females' intentions to travel

alone, this study gathers primary data via an online self-administered questionnaire.

3.4.2 Research Instrument

The instrument of this research employed was a self-reported questionnaire. This
approach reduces any bias and guarantees consistency in responses by letting
respondents finish the survey on their own (Zimmerman, 2024). Questionnaires are
widely employed in social science research because they are inexpensive, can reach a
large number of respondents, and provide structured data suited for analysis (Bihu,
2021). In order to ensure that the data appropriately reflects participants' perceptions,
motivations, and intents pertinent to the study, the questionnaire was created in
accordance with the research objectives, gathering demographic data and evaluating

the independent and dependent variables.
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3.5 Instrument and Measurement

3.5.1 Questionnaire Design

Section A is intended to gather basic demographic information from respondents. This
includes factors like age, gender, race, employment status, and income level. In order
to facilitate comparisons and analysis across various demographic segments, this
section aims to classify individuals into relevant categories. The study can more
accurately evaluate travel behaviors and spot patterns or trends among particular

groups by knowing the background characteristics of respondents.

Section B collects general information about respondents' travel activities and
preferences. It includes questions about travel frequency and the timing of their most
recent trip, which assist in determining how actively respondents participate in travel.
Additionally, this section allows respondents to choose numerous options to reflect a
variety of interests by examining preferred travel styles. It also looks at how long
people like to travel alone, from quick getaways to longer stays. The overall goal of
this part is to provide a basic overview of the travel patterns and habits of the

respondents.

Section C, Independent Variables, discusses the factors influencing respondents'
intentions to travel alone. Social media influence, safety and security, psychological
motive, cultural motive, personal motive, and destination image are the independent
factors included in this section. Using a five-point Likert scale from 1 (strongly
disagree) to 5 (strongly agree), participants suggest how much they agree with each
statement, enabling the study to assess the impact of these factors on the intention to

travel alone.
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3.5.2 Pilot Test

Pilot study was run to assess the study instrument's applicability and reliability before
gathering the primary data (Lowe, 2019). According to Schroder et al. (2010), a pilot
test is an initial study ran on a small sample to evaluate the efficacy of the data
collection tool and research processes prior to conducting full-scale research. The
objective of doing a pilot test is to discover any difficulties with question wording,
structure, and responder comprehension, as well as to check that the instrument works
properly (In, 2017). Furthermore, the pilot test enables researchers to use Cronbach's
alpha to evaluate the measurement items' reliability. A Cronbach's alpha score of 0.70
or higher is generally considered acceptable, indicating that the items are internally
consistent (Kennedy, 2022). The pilot test's feedback and reliability results were used
to modify the questionnaire prior to the final survey administration. Bujang et al.
(2024) state that this study would gather information from at least 30 respondents for

the pilot test to evaluate the questionnaire's reliability.

Table 3.1: Cronbach Alpha Coefficient Range Table

Cronbach’s Alpha Internal Consistency
a>09 Excellent
0.8>0>0.9 Good
0.8>0>0.7 Acceptable
0.7>0>0.6 Questionable
0.6>a>0.5 Poor
0.5>a Unacceptable

Source: Singh (2017).
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Table 3.2: Pilot Test Result

Variables Cronbach's Alpha Number of Items
Solo Travel Intention (STI) 0.917 4
Social Media Influences (SMI) 0.876 4
Safety and Security (SAS) 0.885 4
Psychological Motive (PSM) 0.866 4
Cultural Motive (CLM) 0.933 5
Personal Motive (PEM) 0.903 5
Destination Image (DIM) 0.888 4

Source: Developed for the research.

According to Table 3.2, there were 34 respondents collected. All variables have passed
Cronbach’s Alpha reliability test, according to the pilot test results shown in Table 3.2,
with values beyond the acceptable range of 0.7. The reliability of Cultural Motive
(CLM) was the greatest at 0.933, followed by Personal Motive (PEM) at 0.903 and
Solo Travel Intention (STI) at 0.917. With Cronbach's Alpha values ranging from
0.866 to 0.888, the remaining variables—Destination Image (DIM), Safety and
Security (SAS), Social Media Influences (SMI), and Psychological Motive (PSM)—
also showed strong reliability. Overall, the findings show that every measuring scale

is trustworthy for additional research.
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3.5.3 Instrument Development

Table 3.3: Information of Measurement [tems

Construct Item | Original Questions Modified Questions | Sources
Solo Travel STI1 I am interested in I intend to travel alone | Maghrifani et
Intention visiting/revisiting in the future al. (2021)
(DV) Malaysia in the future.
STI2 | I am likely to I intend to engage in
recommend Ma]aysia solo travel whenever I
to those who want have the opportunity.
travel advice.
STI3 I plan to travel alone. | I decided to travel Yang et al.
alone. (2021)
STI4 | I will make an effort I am willing to make
to travel alone. an effort to travel
alone in the future
Social Media | SMI1 | I use social media as a | I refer to social media | Wachyuni et
Influences reference for solo for information al. (2024)
(Iv) traveling. related to solo travel.
SMI2 | I did solo traveling I observed trends on
because I saw trends social media influence
on social media. my intention to
engage in solo travel.
SMI3 | 'Images' of tourism Images of tourism Paul et al.
spots shared on social | destinations shared on (2019)
media attract me to social media increase
visit that place. my 1nt§rest in solo
travelling.
SMI4 | Social media provides | Social media provides
information about useful information
mew tourism about new tourism
destinations." destinations for solo
travel.
Safety and SAS1 | I will go to a safe I prefer to travel alone | Wachyuni et
Security (IV) destination. to destinations that are | al. (2024)
perceived to be safe.
SAS2 | I am concerned about | [ am concerned about | Zou and
safety information in | the safety conditions Meng (2019)
the tourist destination, | for travelling alone.
SAS3 | I pay attention to I pay attention to
views on safety safety-related
incidents from the opinions and
people around me. experiences shared by
others when travel
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alone.
SAS4 | I feel nervous about Safety concerns Kim et al.
traveling to the other influence Il'ly decision (2019)
countries because of | When choosing
—— destinations for solo
travel.
Psychological | PSM1 | I prefer to travel solo | I prefer to travel alone | Ejupi and
Motive (I1V) because of to disconnect from Medari¢
disconnecting and daily routines and (2022)
withdrawal from responsibilities.
everyday life.
PSM2 | The change of Experiencing a
environment is chapge of ‘
important to me on environment 13
my solo journey. 1mpprtant to me
during solo travel.
PSM3 | When I travel alone, I | Travelling alone
feel more confident makes me feel more
and independent. confident and
independent.
PSM4 | Travelling alone is a Solo travel provides
time to fulfil my own | an opportunity to
desires and needs. fulfil my personal
desires and needs.
Cultural CLM1 | Ilike to visit museums | I enjoy visiting Ejupi and
Motive (IV) and galleries on my museums and Medari¢
travels. galleries when (2022)
travelling alone.
CLM2 | Ilike to take part in I like participating in
cultural and cultural and
entertainment events | Shtertalnment events
on my travels. during my solo trips.
CLM3 | Ilike to see the sights | I enjoy sightseeing at
at the destination. destinations I travel
alone.
CLM4 | Tlove getting to know | I am interested in
the culture and way of | learning about the
life of other people culture and way of life
and nations. of other people and
nations when
travelling solo.
CLMS5 | Ilike to try local food | Ilike trying local
on the trip. cuisine during my
solo trip.
Personal PEM1 | On the journey, I like | During solo trip, I Ejupi and
Motive (IV) to meet new people. enjoy meeting new Medari¢
people. (2022)
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provide beautiful
scenery and natural
attractions.

PEM2 | I go on a journey in I travel alone in
search of my identity | search of personal
and personal growth. | growth and self-
discovery.
PEM3 | On the journey, [ want | Solo travel allows me
to broaden my to broaden my
horizons, explore and horizons, explore, and
discover new things. discover new things.
g
PEM4 | To develop skills in I travel alone to Moura et al.
areas that are develop skills in areas | (2022)
important to me. that are important to
me.
PEMS | To challenge myself. | I undertake solo travel
To live exciting to challenge myself.
experiences.
Destination DIM1 | Offers interesting I will travel solotoa | Maghrifani et
Image (IV) cultural attractions. destination that offers | al. (2021)
interesting cultural
attractions.
DIM2 | Has friendly people. I prefer to travel solo
to destinations where |
can meet people who
are friendly and
welcoming.
DIM3 | Offers appealing local | I am interested in
food. conducting a solo trip
to a destination that
offers appealing local
food experiences.
DIM4 | Offers beautiful I prefer to travel solo
Scenery/nature. to destinations that

Source: Developed for the research.

3.5.4 Measurement of Scale

A measuring scale is a technique that preserves the empirical relationships between

things or events by giving them numbers. It offers a mathematical framework that

permits suitable statistical analysis, comparison, and ordering (Stevens, 1946).

Page 44 of 123




Independent Journeys: Investigating the Key Determinants of Gen Z Female Travelers’ Solo Travel Intentions

3.5.4.1 Nominal Scale

Nominal scale divides data into discrete, non-ordinal groups according to common
qualitative characteristics, is the most fundamental level of measurement (Stevens,
1946). Gender, race, income, and occupation are a few examples. Nominal scale
numbers have no mathematical significance and can only be used as labels; arithmetic
operations cannot be carried out on them. Frequency counts, percentages, and visual
aids like pie or bar charts are used in research to examine nominal data. Additionally,
it is crucial for many inferential statistical methods that call for categorical independent
variables (Idika et al., 2023). In behavioral and social sciences, proper application of
the nominal scale guarantees precise classification and insightful interpretation of

qualitative data (Perreault & Leigh, 1989).

3.5.4.2 Ordinal Scale

According to Stevens (1946), rank ordering produces the ordinal scale. Researchers
can determine who has "more" or "less" of the features being studied by arranging
people or objects according to how much of it they possess. Ordinal data offer
meaningful ordering that facilitates comparisons such as higher, lower, better, or
worse, even while the distances between ranks are not equal (Kemp & Grace, 2021).
Because each variable in this study represents ranked groups, ordinal scales are suited
for measuring demographic data including stress level, willingness to travel, frequency
of solo trips, and interest in exploring new cultures. Additionally, since they represent
ordered levels of agreement or perception, all items created utilizing a 5-point Likert

scale are also regarded as ordinal data.
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3.6 Data Analysis

3.6.1 Descriptive Analysis

Descriptive analysis was implemented to summarize respondents' demographic
information and provide an overview of their attitudes on solo travel (Vetter, 2017).
The profiles of the respondents, including age, races, travel experience, and history of
solo travel, were described using frequency and percentage analysis (Rogers, 1998).
To assess the overall degree of agreement with each concept, the mean and standard
deviation values were computed for each study variable (Kemp et al., 2018). The
analysis offers a preliminary comprehension of the data distribution before inferential

statistical testing.

3.6.2 Inferential Analysis

Inferential analysis was used to investigate the links between the independent variables
and the dependent variable, which is solo travel intention among Generation Z females
(Wroblewski & Petrenko, 2022). Testing the hypotheses and determining given that
independent variables had a meaningful influence on the desire to travel alone were
the goals of this investigation (Wiltshire & Ronkainen, 2021). In order to analyze the
influence of multiple independent variables on a single dependent variable, multiple

regression analysis was utilized.

The pertinent statistical presumptions were checked to make sure the data was
appropriate for additional analysis before the inferential analysis was carried out
(Taherdoost, 2022). A large amount of the variance in the intention to travel alone was
explained by the independent factors taken together, according to the statistical
relevance of the regression model (Cooksey, 2020). The finding implies that the
suggested research model is appropriate for studying the target population's solo travel
intention (Marshall & Jonker, 2011). Overall, the inferential analysis validates the
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significance of the chosen variables in explaining the intention to travel alone and

offers empirical support for the research paradigm.

3.6.2.1 Pearson Correlation Coefficient

Pearson Correlation Coefficient is a statistical technique for determining the strength,
direction, and significance of a linear correlation between two variables (Alsaqr, 2021).
It is useful for analyzing relationships between variables since it shows how changes
in one variable are related to changes in another (Bishara & Hittner, 2012). A perfect
positive correlation is presented by a value of +1.0, a perfect negative correlation by a
value of -1.0, and no relationship by a value of 0 (El-Hashash & Shiekh, 2022). The
coefficient ranges from -1.0 to +1.0. Positive values suggest that variables move in the
same direction, whereas negative values indicate no relationship (Gong et al., 2024).
In this research, Pearson's correlation analysis is used in this study to assess the
strength and direction of relationships between independent variables and solo travel
intention as well as to identify potential correlations between dependent and
independent variables. Table 3.4 provides general guidelines for interpreting r values

as very low, low, moderate, high, or very high correlations.

Table 3.4: Degree of Correlation Between Two Variables.

Condition Degree of Correlation
0.0<r<0.2 Significantly Weak or Correlated
02<r<04 Weak Correlation
04<r<0.6 Moderate Correlation
0.6 <r<0.8 Strong Correlation
0.8<r<1.0 Significantly Strong Correlation

Source: Ikhwan, Mansor, Khan, Mahmood, Bujang, & Haddadi (2024).

Page 47 of 123



Independent Journeys: Investigating the Key Determinants of Gen Z Female Travelers’ Solo Travel Intentions

3.6.2.2 Multiple Linear Regression Analysis

Extended ordinary linear regression by using many predictor variables to explain a
single result variable is known as multiple linear regression model (Adhikari, 2022). It
investigated how multiple independent factors affect a dependent variable at the same
time and determines each predictor's distinct contribution after adjusting for the others
(James et al., 2023). This method is very helpful in identifying the variables that have
a major impact on the result, as well as the intensity and direction of those interactions
(Maulud & Abdulazeez, 2020). Shi et al. (2021) stated that metrics such as coefficient
of determination (R?), modified R?, and F-statistic, which gauge how effectively
predictors explain the variation in the dependent variable, are adapted to construct the
multiple linear regression analysis model. These indicators collectively evaluate how
effectively the dependent variable's variation can be clarified through the independent
variables. Individual predictor significance is also examined using t-statistics and p-
values to determine whether each independent variable has a statistically significant
effect (Piekutowska et al., 2021). The R-squared increases with how well the
regression model matches the observed. Furthermore, if (p < 0.05) the independent
variable and the dependent variable have a meaningful relationship and are statistically
significant (Rath et al., 2020). Figure 3.3 illustrates the multiple linear regression

equation.

Figure 3.3: The Equation of Multiple Linear Regression

Y=8+HX1+HXo+ - +BX,+¢

Source: Maity (2018).

Each symbol denotes the following:

Y = Dependent Variable, X; = Independent Variable, f: = Parameter, € = Error

The multiple regression analysis used in this study is as follows:

y = Solo Travel Intention
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PBo = Intercept

Bi= B1....fs = Regression coefficients for each independent variable
X1 = Social Media Influences

Xo = Safety and Security

X3 = Psychological Motive

X4 = Cultural Motive

X5 = Personal Motive

Xs = Destination Image

e = Error

This multiple linear regression model looks at how Gen Z female intention to travel
alone is social media influences, safety and security, psychological motive, cultural
motive, personal motive, and destination image. While the error term represents
additional factors not included in the model, the regression coefficients indicate the
direction and strength of each factor's influence when the other variables are held

constant.

3.6.2.3 Multicollinearity Test

Multicollinearity is defined as the occurrence of high correlations between
independent variables in a multiple regression model (Shrestha, 2020). According to
Pélabon et al. (2020), the standard error of regression coefficients rises as variability
increases. The coefficients of one or more independent variables may not differ
significantly from zero if the standard error is greater (Lindner et al., 2019). The
Variance Inflation Factor (VIF) is a popular method for identifying multicollinearity
(Kyriazos & Poga, 2023). VIF and Tolerance values are frequently analyzed to detect
multicollinearity. VIF values are assessed in conjunction with tolerance, which
displays the portion of an independent variable's variation that cannot be accounted for

by other independent variables (Salmeron-Gomez et al., 2020). The tolerance value is
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less than 0.10 or VIF value more than 10 typically indicate serious multicollinearity
(Bayman & Dexter, 2021). On the other hand, a VIF between 5 and 10 indicated a
substantial correlation that may be a risk (Salmeron-Gomez et al., 2020). As a result,
the validity and suitability of the multiple regression model employed in this

investigation are confirmed by a multicollinearity test.

3.7 Chapter Summary

This chapter described the study's methodological framework, includes philosophy of
research, design of the research, sampling of the strategy, method of data collection, and
measurement instruments. It also described the pilot test, reliability assessment, and
descriptive and inferential methodologies used to investigate factors impacting Generation

Z females' solo travel intentions.
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CHAPTER 4: DATA ANALYSIS

4.0 Introduction

This chapter examines and assesses the findings pertinent to the research questions and
hypotheses. The demographic data of the participants is first descriptively analyzed and
provided as percentages and frequencies. The study looks at the statistical properties of the
independent and dependent variables, such as the mean, median, and standard deviation,
using the Statistical Package for the Social Sciences (SPSS) program. The study also

considers multicollinearity, multiple linear regression, reliability, and Pearson correlation.

4.1 Descriptive Analysis

Krejcie and Morgan sample size table's recommended sample size was exceeded by the
393 replies that were gathered for this investigation. The responses were kept and used in
the study, guaranteeing the authenticity and dependability of the results. The descriptive
analysis provides an overview of the study's primary variables as well as the respondents'
demographics. Demographic information is offered in the form of frequency and percentage
distributions to create a clear picture of individuals. Furthermore, descriptive statistics, such
as means and standard deviations, were utilized to define the study variables' primary

tendencies and variability, laying the groundwork for future inferential statistical studies.

4.1.1 Respondents’ Demographic Profile

Demographic information of participants is analyzed using frequency and percentage
distributions to understand the sample characteristics, including age, gender, race,

employment status, and income level.
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4.1.1.1 Age

Table 4.1: Age

Age Frequency Percentage (%)
18 -22 124 31.6
23-27 186 473
28 -31 83 21.1

Total 393 100

Source: Developed for the research.

Figure 4.1: Age

Age

m18-22 =23-27 =28-31

Source: Developed for the research.

According to Table 4.1 and Figure 4.1, the largest age group of respondents is 23-27
years old, making up 47.3% of the sample as a whole. Respondents between the ages

of 18 and 22, who make up 31.6% of the sample, come next. In contrast, 21.1% of the

responders are between the ages of 28 and 31.
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4.1.1.2 Gender

Table 4.2: Gender

Gender Frequency Percentage (%)
Female 393 100
Total 393 100

Source: Developed for the research.

Figure 4.2: Gender

Gender

100%

= Female

Source: Developed for the research.

In light of Table 4.2 and Figure 4.2, the gender distribution of particpants reveals that

all 393 respondents (100%) are female. This shows that all of the participants in this

study are female.
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4.1.1.3 Race
Table 4.3: Race
Race Frequency Percentage (%)
Malay 76 19.3
Indian 55 14
Chinese 262 66.7
Total 393 100

Source: Developed for the research.

Figure 4.3: Race

= Malay

Race

= Indian Chinese

Source: Developed for the research.

The respondents' racial distribution is shown in Table 4.3 and Figure 4.3. With 66.7% of the

sample, Chinese respondents make up the majority. Indians make up 14% of the respondents,

followed by Malay respondents at 19.3%. The majority of participants in this study are Chinese

respondents overall.
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4.1.1.4 Employment Status

Table 4.4: Employment Status

Employment Status Frequency Percentage (%)

Student 64 16.3

Employed as FULL-time 170 433
employee

Employed as PART-time 93 23.7
employee

Self-Employed / 25 6.4
Freelancer

Unemployed 41 10.4

Total 393 100

Source: Developed for the research.

Figure 4.4: Employment Status

Employment Status

10.4%

6.4%

= Student = Employed as FULL-time employee
= Employed as PART-time employee = Self-Employed / Freelancer

Unemployed

Source: Developed for the research.

Table 4.4 and Figure 4.4 portray the respondents' employment status. 43.3% of the
sample are full-time employees, making up the majority. Students at 16.3% and part-
time employees at 23.7% come next. The percentage of respondents who are self-
employed or freelancers (6.4%) and unemployed (10.4%) is lower. In general, the

majority of research participants are employed, especially in full-time employment.
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4.1.1.5 Income Level

Table 4.5: Income Level

Income Level Frequency Percentage (%)
Below RM1,000 39 9.9
RM1,001 - RM2,000 159 40.5
RM2,001 - RM3,000 110 28
Above RM3,000 85 21.6
Total 393 100

Source: Developed for the research.

Figure 4.5: Income Level

Income Level

= Below RM1,000 = RM1,001 - RM2,000 = RM2,001 - RM3,000

Above RM3,000

Source: Developed for the research.

Table 4.5 and Figure 4.5 reflect the respondents' income level. The majority, or 40.5%
of the samples, make up RM1,001 and RM2,000. Respondents making RM2,001 and
RM3,000 (28%) and those making more than RM3,000 (21.6%) come next. A lower

percentage of respondents, 9.9% of the samples, earn less than RM1,000. In general,

the majority of responders had incomes between RM 1,001 and RM2,000.
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4.1.2 The General Information of Respondents

Respondents’ general data was evaluated to provide a better understanding of the
sample characteristics. The respondents' frequency of travel within the previous 12
months, their most recent trip, and preferred travel mode were all examined using
frequency and percentage distributions. An overview of the travel habits and

preferences of the respondents is given by these statistics.
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4.1.2.1 Travel Frequency (in the past 12 months)

Table 4.6: Travel Frequency (in the past 12 months)

Trav;;::f;;::;fh(sl)n the Frequency Percentage (%)
Never 6 1.5
1-2 trips 202 514
3-5 trips 116 29.5
More than 6 trips 69 17.6
Total 393 100

Source: Developed for the research.

Figure 4.6: Travel Frequency (in the past 12 months)

Travel Frequency (in the past 12 months)
1.5%

= Never =1-2trips =3-5 trips More than 6 trips

Source: Developed for the research.

As illustrated in Table 4.6 and Figure 4.6, the travel frequency of respondents over the
past 12 months is shown. 51.4% of the sample, or the majority of responders, made
one or two trips. Those who made three to five journeys (28.5%) and more than six
trips (17.6%) came next. A low percentage of respondents, 1.5% of the sample—never
took a trip. The majority of respondents had taken one or two trips in the past 12

months.
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4.1.2.2 When was your most recent trip?

Table 4.7: When was your most recent trip?

Whe:evcs;z;st);(:ili)r?most Frequency Percentage (%)
Within the last 1 month 44 11.2
1-3 months ago 167 42.5
4—6 months ago 86 21.9
7-12 months ago 88 224
More than 1 year ago 8 2
Total 393 100

Source: Developed for the research.

Figure 4.7: When was your most recent trip?

When was your most recent trip?
2%

= Within the last 1 month 1-3 months ago
® 4-6 months ago = 7-12 months ago
More than 1 year ago

Source: Developed for the research.

As shown in Table 4.7 and Figure 4.7, the majority of respondents (42.5%) indicated
they had traveled within the last one to three months. This is followed by 7-12 months
ago, which represents 22.4%, and 4-6 months ago, which accounts for 21.9% of replies.
In the meantime, 11.2% of respondents stated that they had traveled within the previous
month. Finally, only 2.0% of respondents stated that their most recent travel was more

than a year ago, the smallest proportion in the study.
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4.1.2.3 Preferred Travel Style

Table 4.8: Preferred Travel Style

Preferred Travel Style Frequency Percentage (%)
Solo Travel 261 66.4
Travel with friends 195 49.6
Travel with family 196 49.9
Group tour 206 52.4
Total 858 218.3

Source: Developed for the research.

Figure 4.8: Preferred Travel Style

0 50

Preferred Travel Style

crowp cour [ 206 52.4%)
teavel with amity [ T 156 @9.9%)
travel with frienas [ T 195 «9.6%)

100 150

250 300

Source: Developed for the research.

As reported in Table 4.8 and Figure 4.8, it shows that 261 respondents (66.4%) said

they would prefer to travel alone, making solo travel the most popular travel option

among respondents. After that, 206 respondents (52.4%) selected group tours. In

contrast, 195 respondents (49.6%) prefer traveling with friends, and 196 respondents

(49.9%) prefer traveling with relatives.
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4.1.2.4 Preferred Travel Duration for Solo Trips

Table 4.9: Preferred Travel Duration for Solo Trips

Prefenf‘:;l ;; Iizv;lil;:ratwn Frequency Percentage (%)
1 — 3 days (short trip) 199 50.6
4 —7 days (week-long) 164 41.7
8 — 14 days 115 29.3
More than 2 weeks 35 8.9
Total 513 130.5

Source: Developed for the research.

Figure 4.9: Preferred Travel Duration for Solo Trips

Preferred Travel Duration for Solo Trips

More than 2 weeks - 35 (8.9%)
8- 14days [ 115 29.3%)
47 days (week-long) [ 164 (41.7%)
1-3 days short trip) [ 199(50.6%)

0 50 100 150 200 250

Source: Developed for the research.

As presented in Table 4.9 and Figure 4.9, 199 respondents (50.6%) chose a solo trip
duration of 1-3 days. This is followed by 4-7 days (a week), which 164 respondents
(41.7%) chose. In the meantime, 8—14 days of travel was preferred by 115 respondents
(29.3%). Thirty-five respondents (8.9%) selected more than two weeks as the least

favored travel duration.
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4.1.3 Descriptive Statistics of Dependent and Independent Variables

Table 4.10: Descriptive Statistics of Independent and Dependent Variables

Variables Mean Median Mode Standard Deviation
STI1 4.27 5.00 5 1.029
STI2 4.18 5.00 5 1.129
STI3 4.20 4.00 5 1.025
STI4 4.24 5.00 5 1.069
SM11 4.24 5.00 5 1.081
SMI12 4.17 5.00 5 1.100
SMI3 421 5.00 5 1.051
SMI4 4.26 5.00 5 0.997
SAS1 4.34 5.00 5 1.021
SAS2 4.25 5.00 5 1.018
SAS3 4.24 5.00 5 1.038
SAS4 4.29 5.00 5 1.001
PSM1 4.13 5.00 5 1.152
PSM2 4.16 5.00 5 1.113
PSM3 4.18 4.00 5 1.082
PSM4 4.19 5.00 5 1.078
CLM1 4.14 4.00 5 1.099
CLM2 4.15 5.00 5 1.139
CLM3 4.18 4.00 5 1.031
CLM4 4.19 5.00 5 1.078
CLM5 421 5.00 5 1.038
PEM1 4.19 5.00 5 1.129
PEM2 4.16 5.00 5 1.134
PEM3 4.18 4.00 5 1.058
PEM4 4.19 5.00 5 1.117
PEMS5 4.13 4.00 5 1.118
DIM1 4.35 5.00 5 1.010
DIM2 421 5.00 5 1.061
DIM3 4.25 5.00 5 1.027
DIM4 4.28 5.00 5 0.994

Source: Developed for the research.

Descriptive statistics are displayed in Table 4.10 for each independent and dependent
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variable item that has a 5-point Likert scale. Respondents largely agreed or strongly
agreed with the majority of the statements across all constructions, as indicated by the
mean values, which vary from 4.13 to 4.35. PSM1 and PEMS5 had the lowest mean
values (4.13), showing somewhat less agreement than the other items, while DIM1 had
the highest mean value (4.35), indicating a higher degree of agreement among
respondents. The mode for all items is 5, indicating that "strongly agree" was the most
often chosen response by respondents. The majority of items had a median of 5.00,
with a few questions having a median of 4.00. Additionally, the standard deviation
values, which vary from 0.994 to 1.152, show a comparatively low degree of variability

and imply that respondents' answers were generally consistent throughout the items.
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4.2 Scale Measurement

4.2.1 Internal Reliability Analysis

Table 4.11 Reliability Test

Variables Number of Cronbach’s Reliability
Item Alpha Level

Solo Travel Intention 4 0.904 Excellent
Social Media Influences 4 0.889 Good
Safety and Security 4 0.900 Excellent
Psychological Motive 4 0.899 Good
Cultural Motive 5 0.909 Excellent
Personal Motive 5 0.916 Excellent
Destination Image 4 0.888 Good

Source: Developed for research.

The reliability test results for each of the constructs used in this study are summarized in Table
4.11. The measuring items have a high degree of internal consistency, as indicated by the
Cronbach's Alpha values, which vary from 0.888 to 0.916. With a Cronbach's Alpha of 0.916,
Personal Motive had the best dependability, followed by Cultural Motive (0.909), Solo Travel
Intention (0.904), and Safety and Security (0.900), all of which show outstanding reliability.
In the meantime, there is strong dependability for Psychological Motive (0.899), Social Media
Influences (0.889), and Destination Image (0.888). All constructs together surpass the
permissible cutoff point of 0.60, indicating that the measuring items are trustworthy and

appropriate for additional statistical examination.
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4.3 Inferential Analysis

4.3.1 Pearson Correlation Coefficient Analysis

Table 4.12: Pearson Correlation Coefficient Results

Correlations
STI SMI SAS PSM CLM PEM DIM

STI Pearson 1| 756%*% | 8O3*** | 7J20%**k | JASwAEE | JAQHREE G GOk

Correlation

Sig. (2-tailed) <.001 <.001 <.001 <.001 <.001 <.001

N 393 393 393 393 393 393 393
SMI | Pearson JI56%** 1| 741%*% | J18%** | JAQ%HEx | R kR TRHA

Correlation

Sig. (2-tailed) <.001 <.001 <.001 <.001 <.001 <.001

N 393 393 393 393 393 393 393
SAS | Pearson B03HH* | T4 Ak 1| 747%%% | 752%¥%k | TJeGHER | TR HAN

Correlation

Sig. (2-tailed) <.001 <.001 <.001 <.001 <.001 <.001

N 393 393 393 393 393 393 393
PSM | Pearson JJ20%kE | TIgFRE | J4THE 1 I VAcoull BV A lac ol B K fotao

Correlation

Sig. (2-tailed) <.001 <.001 <.001 <.001 <.001 <.001

N 393 393 393 393 393 393 393
CLM | Pearson JJASERE | JAQFRE | S AAE | JO AR 1 134 65

Correlation

Sig. (2-tailed) <.001 <.001 <.001 <.001 <.001 <.001

N 393 393 393 393 393 393 393
PEM | Pearson JJ49FFE | T3RRGO TeeHRR | TS5HER | T34k 1 JT3EEH

Correlation
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Sig. (2-tailed) <.001 <.001 <.001 <.001 <.001 <.001

N 393 393 393 393 393 393 393
DIM | Pearson BOTHH* | 7RGHHH | R AAH | JIFAEE | TO5HHE TT3EEH 1

Correlation

Sig. (2-tailed) <.001 <.001 <.001 <.001 <.001 <.001

N 393 393 393 393 393 393 393

*#* Correlation is significant at the 0.01 level (2-tailed).

Source: Developed for the research.

Table 4.12 shows the correlation analysis between the independent variables (social
media influence, safety and security, psychological motive, cultural motive, personal
motive, and destination image) and dependent variables (solo travel intention). With
significance values of p <.001, the results demonstrate that all independent variables
have a significant correlation with the dependent variable at the 0.01 level (2-tailed).
With a Pearson correlation value () of 0.801, solo travel intention and destination
image shows the strongest relationship among the variables. Social media influence (r
= 0.788), safety and security (» = 0.782), personal motive (» = 0.773), and cultural
motive (r = 0.765) come next. With a » value of 0.733, psychological motive exhibits
the smallest but still significant relationship with solo travel intention. As a result, the
results show that every independent variable in this study has a significant positive

relationship with solo travel intention.
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4.3.2 Multiple Linear Regression Analysis

Table 4.13: Multiple Linear Regression Analysis (Model Summary) Results

Model Summary

Model R R Adjusted Std. Change Statistics
Square R Error of R F dfl | df2 | Sig. F
Square the Square | Change Change
Estimate | Change
1 .864% 746 742 A7577 746 | 189.134 6 | 386 <.001

a. Predictors: (Constant), DIM, PSM, CLM, SMI, PEM, SAS

b. Dependent Variable: STI

Source: Developed for the research.

Table 4.13 indicates that this research's R? value is 0.746. This means that 74.6% of

the variance in the dependent variable (solo travel intention) can be clarified by the

independent variables (destination image, psychological motive, cultural motive,

social media influence, personal motive, and safety and security). The remaining

25.4% of the variance may be explained by variables not included in this study.

Furthermore, the model exhibits an adjusted R? value of 0.742, suggesting that the

model maintains its strength even after accounting for the number of predictors. The

regression model is statistically significant because the significance value of the F

change is less than 0.001. The R? value of 0.746 indicates the model has excellent

explanatory power, as the chosen independent variables define a significant part of the

variance in the dependent variable.
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Table 4.14: Multiple Linear Regression Analysis (ANOVA) Results

ANOVA?
Model Sum of Squares | df | Mean Square F Sig.
1 | Regression 256.868 6 42.811 | 189.134 | <.001°
Residual 87.373 | 386 226
Total 344.240 | 392
a. Dependent Variable: STI
b. Predictors: (Constant), DIM, PSM, CLM, SMI, PEM, SAS

Source: Developed for the research.

According to Table 4.14, the study's F value is 189.134 at a significance level of less
than 0.001. This suggests that there is statistical significance in the regression model.
As a result, the dependent variable, solo travel intention is significantly impacted by
all of the independent variables, including destination image, psychological motive,

cultural motive, social media influence, personal motive, and safety and security.
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Table 4.15: Multiple Linear Regression Analysis (Coefficients) Results

Coefficients®
Model Unstandardized Standardized t Sig.
Coefficients Coefficients
B Std. Beta
Error
1 (Constant) 029 127 227 821
SMI 141 048 138 2.947 .003
SAS 316 051 301 6.182 <.001
PSM 057 .043 059 1.319 188
CLM 112 .046 110 2.407 017
PEM .090 047 .092 1.925 055
DIM 274 054 258 5.026 <.001
a. Dependent Variable: STI

Source: Developed for the research.

Based on Table 4.15, the value of unstandardized coefficient for social media influence
(SM]) 1s 0.141, meaning that, assuming all other variables stay the same, a one-unit
increase in social media influence results in a 0.141 unit increase in solo travel
intention (STI). Likewise, safety and security (SAS) had a coefficient value of 0.316,
indicating that solo travel intention rises by 0.316 units for each unit increase in safety
and security. Furthermore, the coefficient value of psychological motive (PSM) is
0.057, suggesting a slight increase in the solo travel intention as psychological motive

rises.

In accordance with standardized beta values, safety and security (B = 0.301, t = 6.182)

have the greatest impact on solo travel intention. Destination image (f = 0.258, t =

5.026), social media influence (f = 0.138, t = 2.947), and cultural motive (f =0.110, t

= 2.407) come next. In contrast, the effects of psychological motive (f = 0.059, t =
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1.319) and personal motive (p = 0.092, t = 1.925) are weaker.

Solo travel intention is significantly correlated with social media influence (p = 0.003),
safety and security (p < 0.001), cultural motive (p = 0.017), and destination image (p
< 0.001). Nevertheless, psychological motive (p = 0.188) and personal motive (p =
0.055) do not statistically substantially affect the solo travel intention in this study.
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4.3.3 Multicollinearity Test

Table 4.16: Multicollinearity Test Results

Independent Variables Collinearity Statistics

Tolerance VIF

1 SMI 301 3.323
SAS 277 3.613

PSM 329 3.038

CLM 315 3.172

PEM 287 3.481

DIM .249 4.017

a. Dependent Variable: STI

Source: Developed for the research.

The collinearity statistics in Table 4.16 illustrate that all independent variables exhibit
appropriate levels of multicollinearity. The Variance Inflation Factor (VIF) values
range from 3.038 to 4.017, while the tolerance values fall between 0.249 and 0.329.
These values are within the widely recognized limits for multicollinearity diagnostics,
which state that VIF values should be less than 10 and tolerance values should be
greater than 0.10 (Salmeron-Gomez et al., 2020). Consequently, the findings imply

that multicollinearity is not an issue in this investigation.

According to the collinearity statistics, psychological motive (PSM) exhibits the
lowest degree of multicollinearity among the independent variables, with the highest
tolerance value (0.329) and the lowest VIF value (3.038). Cultural motive (CLM),
which has a tolerance value of 0.315 and a VIF value of 3.172, and social media
influence (SMI), which has a tolerance value of 0.301 and a VIF value of 3.323, come
next. Safety and security (SAS) displays a tolerance value of 0.277 with a VIF value
of 3.613, whereas personal motive (PEM) records a tolerance value of 0.287 with a

VIF value of 3.481. Lastly, destination image (DIM) has the highest VIF value (4.017)
Page 71 of 123




Independent Journeys: Investigating the Key Determinants of Gen Z Female Travelers’ Solo Travel Intentions

and the lowest tolerance value (0.249) of all the variables. Nonetheless, all tolerance
and VIF values are within acceptable ranges, indicating that there is no significant
multicollinearity among the independent variables. As a result, the variables can be

included in the analysis of multiple linear regression.

4.4 Chapter Summary

This chapter summarizes the findings from the descriptive and inferential analyses
conducted during this research. The results were methodically presented to answer the
research questions and fulfill the goals of the study. The analysis provided a concise
summary of the data, highlighting significant trends and variable interactions. A more

thorough evaluation of the results and their implications will be given in the next chapter.
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CHAPTER 5: DISCUSSION, CONCLUSION AND
IMPLICATIONS

5.0 Introduction

This chapter summarizes the significant and key conclusions of this research investigation,
as stated in the preceding chapter. The study's implications and limitations will be examined
further in the following section. The final section will discuss the research limits and make

recommendations for future studies.
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5.1 Discussion of Major Findings

Table 5.1: Summary of the Hypotheses Testing Results

Hypotheses Significant Value Results
H1: There is a significant relationship p=10.003 Supported
between social media influences and the p <0.05
solo travel intention of Gen Z female
travelers.
H2: There is a significant relationship p <.001 Supported
between safety and security and the p<0.05
solo travel intention of Gen Z female
travelers.
H3: There is a significant relationship p=0.188 Not Supported
between psychological motive and the p>0.05
solo travel intention of Gen Z female
travelers.
H4: There is a significant relationship p=0.017 Supported
between culture motive and the solo p <0.05
travel intention of Gen Z female
travelers.
HS5: There is a significant relationship p =0.055 Not Supported
between personal motive and the solo p>0.05
travel intention of Gen Z female
travelers.
H6: There is a significant relationship p <.001 Supported
between destination image and the p <0.05
solo travel intention of Gen Z female
travelers.

Source: Developed for the research.
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5.1.1 The Relationship between Social Media Influences and Solo

Travel Intention

Table 5.1 shows a substantial correlation between Gen Z female travelers' intention to
travel alone and social media influences (p = 0.003), indicating that more exposure to
social media content raises the chance of solo travel. Sharing travel experiences,
reviews, and aesthetically pleasing information on social media is an essential way to
change people's perspectives and lessen the anxiety that comes with traveling alone
(Gosal et al., 2020). They stated that electronic word-of-mouth (e-WOM) disseminated
via social media greatly improves travel intention by improving destination image and
cultivating favorable attitudes toward travel, corroborate this conclusion. Other than
this, Gosal et al. (2020) explained that people tend to be more inclined to consider
destinations as appealing, reliable, and accessible when they are exposed to positive
internet reviews and shared experiences. This boosts their confidence when making
travel decisions. Gen Z is especially affected because they actively use internet
platforms for inspiration and knowledge. As a result, the hypothesis H1 has been

accepted.
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5.1.2 The Relationship between Safety and Security and Solo Travel

Intention

Table 5.1 indicates a substantial correlation between the intention to travel alone and
safety and security (p <.001). This suggests that when female Gen Z travelers believe
the area is safe and secure, they are more likely to intend to travel alone. This finding
has been supported by Ramadhani (2023) that looked into the influence of safety and
security in determining travel intentions. According to Ramadhani (2023), people's
intention to travel is significantly impacted by perceived risk, especially when it comes
to worries about their own safety and security. Travel intention is discouraged by
higher perceived danger, while travel is encouraged by lower perceived risk
(Ramadhani, 2023). This implies that safety and security are important factors in
determining travel intention since they have a direct impact on people's comfort and
self-assurance when traveling on their own. This suggests that the solo travel
intention is significantly influenced by safety and security. Thus, hypothesis H2 is

accepted.
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5.1.3 The Relationship between Psychological Motive and Solo Travel

Intention

Table 5.1 demonstrates that psychological motive and solo travel intention do not
correlate significantly (p = 0.188). This means that people's internal psychological
motives, such as the need for personal development, independence, or self-discovery,
do not always result in a greater desire to travel alone. This result is in line with Aebli
et al.’s (2021) investigation of the constraints and motives of travelers. The study
identified several psychological reasons, including the desire for independence and
introspection; however, it did not provide conclusive evidence that these factors have
a substantial impact on an individual's tendency to travel alone Aebli et al. (2021). The
finding reveals that while psychological motives do exist, they may not be powerful
enough to directly influence behavioral intention in the absence of favorable
environmental circumstances. Consequently, psychological motive may not be a major

predictor of solo travel intention, and hypothesis H2 is rejected.

Page 77 of 123



Independent Journeys: Investigating the Key Determinants of Gen Z Female Travelers’ Solo Travel Intentions

5.1.4 The Relationship between Cultural Motive and Solo Travel

Intention

Table 5.1 reveals a significant correlation between cultural motive and solo travel
intention (p = 0.017). This suggests that people are more inclined to travel alone if they
have stronger cultural motives, such as the desire to learn about various customs,
heritage, and lifestyles. The previous research by Zhang et al. (2020) which discovered
that cultural factors significantly influence travelers' behavioral intentions, corroborate
this conclusion. The report emphasizes that independent travel decisions, especially
solo travel, are more likely to be made by tourists motivated by cultural curiosity and
the desire for genuine experiences (Zhang et al., 2020). In general, this research
suggests that people who are culturally motivated are more confident and willing to
embark on solo travel adventures. Therefore, it is determined that cultural motive is a

strong predictor of the solo travel intention, and hypothesis H4 is accepted.
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5.1.5 The Relationship between Personal Motive and Solo Travel

Intention

Table 5.1 illustrates that there is no significant correlation between Gen Z female
travelers' solo travel intention and their personal purpose (p = 0.055). This implies that
a person's personal motives, such as the need for autonomy, self-actualization, or
personal development, could not always lead to a greater desire to travel alone. This is
in line with Ganbold et al. (2024), which demonstrated that while passengers
frequently cited personal motivations, they had little bearing on their actual travel
intents. For instance, travelers who value independence and self-discovery can be
reluctant to travel alone because of uncertainty, inexperience, or practical difficulties
(Ganbold et al., 2024). This finding suggests that personal motive may not be a good
predictor of solo travel intention when supportive conditions are inadequate or external

constraints are present. Thus, hypothesis H5 is rejected.

Page 79 of 123



Independent Journeys: Investigating the Key Determinants of Gen Z Female Travelers’ Solo Travel Intentions

5.1.6 The Relationship between Destination Image and Solo Travel

Intention

Table 5.1 shows a strong correlation between destination image and solo travel
intention (p <.001). This implies that when people have more favorable opinions,
impressions, and beliefs about a place, they are more likely to intend to visit alone. A
study by Maghrifani et al. (2021) highlighted how a positive perception of a destination
greatly increases travelers' desire to visit. According to Maghrifani et al. (2021), people
are more likely to think about visiting places they find appealing, secure, and culturally
stimulating. Additionally, when people have good expectations and mental
impressions of a trip, they feel more confident while making travel decisions.
It provides validity to the concept that destination image is a powerful predictor of solo
travel intention, implying that people who have positive opinions of a place are more

likely to travel alone. Hence, hypothesis H6 is accepted.
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5.2 Implications

5.2.1 Theoretical Implication

This study adds theoretical value by applying the Theory of Planned Behavior (TPB) to the
setting of solo travel intention among Malaysian Generation Z female travelers, a demographic
that has received little attention in previous tourism research. This study applies the theory to
a more particular travel decision that incorporates both perceived risk and personal desire,
although TPB has been wisely used to explain travel intentions. Concerns about safety, social
acceptance, and the impact of digital travel all have an impact on young women's views toward

solo travel.

This study also strengthens the TPB framework by connecting its core constructs to aspects
that are especially important to Gen Z female solo travelers. By demonstrating how individual
objectives like independence, self-discovery, freedom, and empowerment may influence
positive evaluations of solo travel, motivational factors aid in the understanding of attitude
(Teng et al., 2023). Social media broadens our understanding of subjective norms by revealing
that social pressure and support can come from online influences, travel communities, and
user-generated content, as well as from family and friends (Zaidi et al., 2022). Then, safety
perceptions explain perceived behavioral control by showing how young women’s solo travel
confidence solo depends on how safe and manageable they perceive the experience to be

(Maiurro & Brandao, 2024).

Thus, by adapting TPB to a recent, gender-specific, and digitally affected travel context, this
study provides theoretical value. It demonstrates how internal motives, online social influence,
and perceived safety may combine to influence the intention of Gen Z females in Malaysia to
travel alone. As a result, this study contributes to bridging the research gap by incorporating
motivational factors, social media influence, and safety perceptions into the TPB framework
to explain solo travel intention among Malaysian Generation Z female travelers. Instead of
treating solo travelers as a uniform group, the study offers a more focused theoretical

understanding of how TPB can explain solo travel intention among young female travelers.
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5.2.2 Practical Implication

The study's findings are intended to be useful to destination marketing organizations,
travel service providers, hotel companies, and other travel industry stakeholders. This
study can assist tourism stakeholders better understand the requirements and
preferences of this expanding market segment by analyzing the impact of social media,
safety perceptions, and motivational variables on the intentions of Generation Z female

travelers to travel alone.

First, the results can be used by destination marketing firms to create more focused
marketing plans for female members of Generation Z. Tourism marketers can develop
social media campaigns that emphasize independence, self-discovery, empowerment,
and meaningful solo travel experiences because this group is heavily impacted by
digital platforms (Wang & Huang, 2025). This could make it easier for places to draw

in young women tourists.

Second, the results can be used by travel agencies to create travel goods that are better
suited for Gen Z women who travel alone. These could include adaptable travel
packages, itineraries that are suitable for lone travelers, secure modes of transportation,
and assistance with digital travel (Irwan & Hendijani, 2024). Young females who are
interested in travelling alone but may still be worried about convenience and safety

can have their expectations met by such services.

Third, by attending to the safety requirements of Gen Z female solo travelers, hotel
firms may enhance their offerings. For instance, they can offer safe lodging,
unambiguous safety advice, dependable customer service, and services that are geared
toward women (Savita & Singh, 2024). These enhancements might boost travelers’

self-assurance and inspire more ambitious plans to travel alone.

Overall, this study can assist travel industry companies in shifting away from broad

marketing methods and toward more targeted approaches that better fit Generation Z
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female travelers. Tourism companies may develop more pertinent marketing
messages, suitable travel products, and efficient safety measures for this developing

market by knowing what influences their intentions to travel alone.

5.3 Limitations of the Study

5.3.1 Restricted Research Variable Scope

This study concentrated on a limited number of independent variables such as social
media influences, safety and security, psychological motive, cultural motive, personal
motive, and destination image. These variables may not fully capture all aspects
impacting Gen Z female travelers' intention to travel alone, even if they were carefully
chosen based on the Theory of Planned Behavior (TPB) and pertinent research.
Although they were not covered in this study, other potential factors that might have a
big impact on travel intentions include travel restrictions, financial concerns, past
travel experience, perceived danger, and social support (Karagoz et al., 2020; Kolkesen
& Meltem, 2025). Therefore, the results may not be as thorough and comprehensive if

these additional variables are excluded.

5.3.2 Limited Scope of Demographics

The scope of this study is restricted to Gen Z female travelers, a particular demographic
group. Other groups whose travel intents and behaviors may differ, such as male
tourists or people from different age groups, are excluded by this restrictive focus.
Because of this, the results might not accurately reflect the larger traveler population.
This constraint limits the study's generalizability, making it difficult to draw findings

that apply to travel behavior beyond Gen Z female solo travelers.
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5.4 Recommendations for Future Research

5.4.1 Acceptance of Qualitative Research Techniques

In order to better understand the solo travel goals of Gen Z female travelers, future
researchers are urged to use qualitative research methods. Techniques like in-person
interviews and focus groups can allow for more direct communication with
participants and open-ended investigation of their motives, experiences, and
perspectives. With this method, researchers can study underlying elements that may
not be fully exposed by structured surveys, gain real-time clarification of replies, and
capture more significant insights. In addition, by increasing participant engagement
and decreasing the possibility of shallow responses, qualitative approaches might

improve the research findings' overall validity, reliability, and richness.

5.4.2 Inclusion of Additional Variables

To obtain a more thorough understanding of the factors impacting Gen Z female
travelers' propensity to travel alone, further study is urged to incorporate a wider range
of variables. Other pertinent aspects may also be important, even though this study
focused on important drivers such social media influences, safety and security,
psychological motive, cultural motive, personal motive, and destination image. Deeper
insights into travel decision-making may be obtained by considering factors like
perceived risk, travel restrictions, financial concerns, past travel experience, and social
support (Karagoz et al., 2020; Kolkesen & Meltem, 2025). Future study may better
reflect the intricacy of solo travel behavior and increase the research model's overall

explanatory power by including these more factors.
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5.4.3 Adoption of a Broader Research Scope

In order to have a more thorough understanding of Gen Z females’ solo travel intention,
it is advised that future studies include respondents from a wider range of racial,
cultural, and religious backgrounds in order to increase the demographic scope. This
would enable researchers to gain a better understanding of how Gen Z may be
influenced by cultural values, social standards, and religious beliefs. Future research
can yield more representative and broadly applicable results by including a more varied
sample of respondents. Additionally, this could assist tourism stakeholders in creating
more inclusive strategies that cater to the diverse requirements, concerns, and

motivations of young female travelers from a range of backgrounds.

5.5 Chapter Summary

The final chapter summarizes the study's primary outcomes, demonstrating that social media
influences, safety and security, cultural motive, and destination image all have a substantial
impact on Gen Z females' solo travel intention. Despite its limitations, the study emphasizes
the relevance of these characteristics in encouraging solo travel and advises that tourism
stakeholders use the findings to design strategies that boost young female travelers’

confidence and motivation.

Page 85 of 123



Independent Journeys: Investigating the Key Determinants of Gen Z Female Travelers’ Solo Travel Intentions

REFERENCES

Adhikari, G. P. (2022). Interpreting the Basic Results of Multiple Linear Regression. Scholars’
Journal, 5(1), 22-37. https://doi.org/10.3126/scholars.v5i1.55775

Alsaqr, A. M. (2021). Remarks on the use of Pearson’s and Spearman’s correlation coefficients
in assessing relationships in ophthalmic data. African Vision and Eye Health, 80(1).
https://doi.org/10.4102/aveh.v80i1.612

Alvi, M. (2016, March 23). A Manual for Selecting Sampling Techniques in Research. Munich
Personal RePEc Archive. https://mpra.ub.uni-muenchen.de/70218/

Backhaus, C., Heussler, T., & Croce, V. (2022). Planning Horizon in International travel
Decision-Making: The role of individual and cultural determinants. Journal of Travel
Research, 62(2), 432—447. https://doi.org/10.1177/00472875211066112

Bayman, E. O., & Dexter, F. (2021). Multicollinearity in Logistic Regression Models. Anesthesia
& Analgesia, 133(2), 362-365. https://doi.org/10.1213/ane.0000000000005593

Bishara, A. J., & Hittner, J. B. (2012). Testing the significance of a correlation with nonnormal
data: Comparison of Pearson, Spearman, transformation, and resampling
approaches. Psychological Methods, 17(3), 399—417. https://doi.org/10.1037/a0028087

Bujang, M. A., Omar, E. D., Foo, D. H. P., & Hon, Y. K. (2024). Sample size determination for
conducting a pilot study to assess reliability of a questionnaire. Restorative Dentistry &
Endodontics, 49(1), €3. https://doi.org/10.5395/rde.2024.49.e3

Carballo, R. R., Ledn, C. J., & Carballo, M. M. (2021). Gender as moderator of the influence of
tourists’ risk perception on destination image and visit intentions. Tourism Review.
https://doi.org/10.1108/tr-02-2021-0079

Casteel, A., & Bridier, N. (2021). Describing populations and samples in doctoral student
research. International Journal of  Doctoral Studies, 16(1), 339-362.
https://doi.org/10.28945/4766

Cooksey, R. (2020). lllustrating Statistical Procedures: Finding Meaning in Quantitative Data.
https://doi.org/10.1007/978-981-15-2537-7

Djordjevi¢, B., Mane, A. S., & Krmac, E. (2021). Analysis of dependency and importance of key
indicators for railway sustainability monitoring: A new integrated approach with DEA

and Pearson correlation. Research in Transportation Business &

Page 86 of 123



Independent Journeys: Investigating the Key Determinants of Gen Z Female Travelers’ Solo Travel Intentions

Management, 41(100650), 100650. https://doi.org/10.1016/j.rtbm.2021.100650

El-Hashash, E. F., & Shiekh, R. H. A. (2022). A Comparison of the Pearson, Spearman Rank
and Kendall Tau Correlation Coefficients Using Quantitative Variables. Asian Journal of
Probability and Statistics, 20(3), 36—48. https://doi.org/10.9734/ajpas/2022/v20i3425

Ghanad, A. (2023). An Overview of Quantitative Research Methods. International Journal of
Multidisciplinary Research and Analysis, 6(8), 3794-3803.
https://doi.org/10.47191/ijmra/v6-18-52

Gong, H., Li, Y., Zhang, J., Zhang, B., & Wang, X. (2024). A new filter feature selection
algorithm for classification task by ensembling pearson correlation coefficient and mutual
information. Engineering Applications of Artificial Intelligence, 131, 107865-107865.
https://doi.org/10.1016/j.engappai.2024.107865

Harumain, Y. a. S., Nordin, N. A., Ching, G. H., Zaid, N. S., Woodcock, A., Mcdonagh, D., &
Faiz, K. (2021). The Urban Women Travelling issue in the twenty-first century. Journal
of Regional and City Planning, 32(1), 1-14. https://doi.org/10.5614/jpwk.2021.32.1.1

Idika, D. O., Joseph, O. V., & Agama, V. U. (2023). The Application of the Nominal Scale of
Measurement in Research Data Analysis. Zenodo (CERN European Organization for
Nuclear Research). https://doi.org/10.5281/zenodo.8319933

Ikhwan, M. F., Mansor, W., Khan, Z. 1., Mahmood, M. K. A., Bujang, A., & Haddadi, K. (2024).
Pearson Correlation and Multiple correlation Analyses of the Animal Fat S-Parameter.
TEM Journal, 155-160. https://doi.org/10.18421/tem131-15

In, J. (2017). Introduction of a Pilot Study. Korean Journal of Anesthesiology, 70(6), 601-605.
https://doi.org/10.4097/kjae.2017.70.6.601

Kemp, S. E., Ng, M., Hollowood, T., & Hort, J. (2018). Introduction to Descriptive
Analysis. Descriptive Analysis in Sensory Evaluation, 1-39.
https://doi.org/10.1002/9781118991657.chl

Kennedy, I. (2022). Sample size determination in Test-Retest and Cronbach Alpha Reliability
Estimates.  British  Journal of  Contemporary  Education, 2(1), 17-29.
https://doi.org/10.52589/bjce-fy266hk9

Kolkesen, C., & Meltem, A. O. (2025). Risks and Constraints faced by solo Female travelers: A
Conceptual Overview. DergiPark (Istanbul University).

Page 87 of 123



Independent Journeys: Investigating the Key Determinants of Gen Z Female Travelers’ Solo Travel Intentions

https://doi.org/10.5281/zenodo.15258193

Kyriazos, T., & Poga, M. (2023). Dealing with Multicollinearity in Factor Analysis: The Problem,
Detections, and Solutions. Open Journal of Statistics, 13(03), 404-424.
https://doi.org/10.4236/0js.2023.133020

Lindner, T., Puck, J., & Verbeke, A. (2019). Misconceptions about multicollinearity in
international business research: Identification, consequences, and remedies. Journal of
International Business Studies, 51(3), 283-298. https://doi.org/10.1057/s41267-019-
00257-1

Liu, J., Wang, C., & Zhang, T. (Christina). (2024). Exploring social media affordances in tourist
destination image formation: A study on China’s rural tourism destination. Tourism
Management, 101, 104843. https://doi.org/10.1016/j.tourman.2023.104843

Maghrifani, D., Liu, F., & Sneddon, J. (2021). Understanding Potential and Repeat Visitors’
Travel Intentions: The Roles of Travel Motivations, Destination Image, and Visitor Image
Congruity. Journal of Travel Research, 61(5), 004728752110185.
https://doi.org/10.1177/00472875211018508

Maity, R. (2018). Statistical methods in hydrology and hydroclimatology. In Springer
transactions in civil and environmental engineering. https://doi.org/10.1007/978-981-10-
8779-0

Marshall, G., & Jonker, L. (2011). An introduction to inferential statistics: A review and practical
guide. Radiography, 17(1), 1-6. https://doi.org/10.1016/j.radi.2009.12.006

Maulud, D., & Abdulazeez, A. M. (2020). A Review on Linear Regression Comprehensive in
Machine Learning. Journal of Applied Science and Technology Trends, 1(4), 140-147.
https://doi.org/10.38094/jastt1457

Mweshi, G. K., & Sakyi, K. (2020). Application of sampling methods for the research design.
Archives of Business Research, 8(11), 180—193. https://doi.org/10.14738/abr.811.9042

Mweshi, G., & Sakyi, K. (2020). Application of sampling methods for the research
design. Archives of Business Research, 8(11), 180-193.
https://doi.org/10.14738/abr.811.9042

Pan, X., Rasouli, S., & Timmermans, H. (2020). Investigating tourist destination choice: Effect

of destination image from social network members. Tourism Management, 83, 104217.

Page 88 of 123



Independent Journeys: Investigating the Key Determinants of Gen Z Female Travelers’ Solo Travel Intentions

https://doi.org/10.1016/j.tourman.2020.104217

Pélabon, C., Hilde, C. H., Einum, S., & Gamelon, M. (2020). On the use of the coefficient of
variation to quantify and compare trait variation. Evolution Letters, 4(3), 180—188.
https://doi.org/10.1002/evI3.171

Piekutowska, M., Niedbata, G., Piskier, T., Lenartowicz, T., Pilarski, K., Wojciechowski, T.,
Pilarska, A. A., & Czechowska-Kosacka, A. (2021). The Application of Multiple Linear
Regression and Artificial Neural Network Models for Yield Prediction of Very Early
Potato Cultivars before Harvest. Agronomy, 11(5), 885.
https://doi.org/10.3390/agronomy 11050885

Rahman, Md. M., Tabash, M. 1., Salamzadeh, A., Abduli, S., & Rahaman, Md. S. (2022).
Sampling Techniques (Probability) for Quantitative Social Science Researchers: a
Conceptual Guidelines with Examples. SEEU Review, 17(1), 42-51.

Ramadhani, I. (2023). The influence of perceived risk and travel constraints to travel intention
of women traveler in Bandung City. Jurnal Kepariwisataan Destinasi Hospitalitas Dan
Perjalanan, 7(2), 206-219. https://doi.org/10.34013/jk.v7i2.704

Rath, S., Tripathy, A., & Tripathy, A. R. (2020). Prediction of new active cases of coronavirus
disease (COVID-19) pandemic using multiple linear regression model. Diabetes &
Metabolic Syndrome, 14(5), 1467-1474. https://doi.org/10.1016/j.dsx.2020.07.045

Saunders, M. N., Lewis, P., & Thornhill, A. (2019). Research Methods for Business Students
(8th edition). Pearson.

Savita, D. V. R., & Singh, S. (2024). WORKING WOMEN TRAVELLING ALONE: SAFETY
AND SECURITY CONCERNS, ISSUES AND EXPECTATIONS FROM INDIAN
BUDGET HOTELS. European Economic Letters.
https://doi.org/10.52783/eel.v14i1.1215

Schroder, C., Medves, J., Paterson, M., Byrnes, V., Chapman, C., O’Riordan, A., Pichora, D., &
Kelly, C. (2010). Development and pilot testing of the collaborative practice assessment
tool. Journal of Interprofessional Care, 25(3), 189-195.
https://doi.org/10.3109/13561820.2010.532620

Stevens, S. S. (1946). On the Theory of Scales of Measurement. Science, 103(2684), 677-680.
https://doi.org/10.1126/science.103.2684.677

Page 89 of 123



Independent Journeys: Investigating the Key Determinants of Gen Z Female Travelers’ Solo Travel Intentions

Taherdoost, H. (2022). Designing a Questionnaire for a Research Paper: a Comprehensive Guide
to Design and Develop an Effective Questionnaire. Asian Journal of Managerial
Science, 11(1), 8-16. https://doi.org/10.51983/ajms-2022.11.1.3087

Taherdoost, H. (2022). Different Types of Data Analysis; Data Analysis Methods and Techniques
in Research Projects. Papers.ssrn.com. https://ssrn.com/abstract=4178680

Tavitiyaman, P., Qu, H., Tsang, W. L., & Lam, C. R. (2021). The influence of smart tourism
applications on perceived destination image and behavioral intention: The moderating
role of information search behavior. Journal of Hospitality and Tourism Management, 46,
476-487. https://doi.org/10.1016/j.jhtm.2021.02.003

Vetter, T. R. (2017). Descriptive statistics: Reporting the answers to the 5 basic questions of who,
what, why, when, where, And a sixth, So what? Anesthesia & Analgesia, 125(5), 1797—
1802. https://doi.org/10.1213/ane.0000000000002471

Wang, X., & Cheng, Z. (2020). Cross-sectional studies: Strengths, weaknesses, and
recommendations. Chest, 158(1), 65-71. https://doi.org/10.1016/j.chest.2020.03.012

Wang, Z., & Huang, X. (2025). Empowerment through Solo Travel: The Self-Identity
Transformation of Chinese women in emerging adulthood. Leisure Sciences, 1-22.
https://doi.org/10.1080/01490400.2025.2512110

Wani, G. A., Khaliq, R., Dawood, A. K., & Parray, A. M. (2024). A Study of Factors
Influencing Tourism Service Quality: A Comprehensive Review and analysis. Journal
of Tourism Insights, 14(1). https://doi.org/10.9707/2328-0824.1467

Willie, M. M. (2022). Differentiating between Population and Target Population in Research
Studies. International Journal of Medical Science and Clinical Research Studies, 02(06),
521-523. https://doi.org/10.47191/iyjmscrs/v2-16-14

Wiltshire, G., & Ronkainen, N. (2021). A realist approach to thematic analysis: making sense of
qualitative data through experiential, inferential and dispositional themes. Journal of
Critical Realism, 20(2), 1-22. https://doi.org/10.1080/14767430.2021.1894909

Wréblewski, B., & Petrenko, O. (2022). Descriptive and inferential statistical analysis of
expectations and needs of engineering students and graduates: a case study at the
University of West Bohemia. Language Learning in Higher Education, 12(2), 477-494.
https://doi.org/10.1515/cercles-2022-2057

Page 90 of 123



Independent Journeys: Investigating the Key Determinants of Gen Z Female Travelers’ Solo Travel Intentions

Yang, E. C. L. (2020). What motivates and hinders people from travelling alone? A study of solo
and non-solo travellers. Current  Issues in Tourism, 24(17), 1-14.
https://doi.org/10.1080/13683500.2020.1839025

Zhang, G., Chen, X., Law, R., & Zhang, M. (2020). Sustainability of Heritage Tourism: A
Structural Perspective from Cultural Identity and Consumption
Intention. Sustainability, 12(21), 9199. https://doi.org/10.3390/su12219199

Zhang, 7., Zhang, Y., Li, Y., & Shen, Z. (2024). Solo traveler typology based on personal value:
Incorporating cluster analysis into means-end chain. Tourism Management Perspectives,
51,101247. https://doi.org/10.1016/j.tmp.2024.101247

Zuo, W., Udomwong, P., Fu, J., & Onpium, P. (2023). Destination image: A review from 2012
to 2023. Cogent Social Sciences, 9(1). https://doi.org/10.1080/23311886.2023.2240569

Abdelhakim, A., & Badr, R. (2021). Adopted research designs by tourism and hospitality
postgraduates in the light of research onion. International Journal of Tourism and
Hospitality Management, 4(2), 98—124. https://doi.org/10.21608/ijthm.2021.206774

Aebli, A., Volgger, M., & Taplin, R. (2021). A two-dimensional approach to travel motivation in
the context of the COVID-19 pandemic. Current Issues in Tourism, 25(1), 1-16.
https://doi.org/10.1080/13683500.2021.1906631

Aithal, A., & Aithal, P. S. (2020). Development and Validation of Survey Questionnaire &
Experimental Data — A Systematical Review-based Statistical Approach. SSRN
Electronic Journal, 5(2), 233-251. https://doi.org/10.2139/ssrn.3724105

Ajzen, 1. (1991). The theory of planned behavior. Organizational Behavior and Human Decision
Processes, 50(2), 179-211. https://doi.org/10.1016/0749-5978(91)90020-t

Ajzen, 1. (2020). The theory of planned behavior: Frequently asked questions. Human Behavior
and Emerging Technologies, 2(4), 314-324. https://doi.org/10.1002/hbe2.195

Akamavi, R. K., Ibrahim, F., & Swaray, R. (2022). Tourism and Troubles: Effects of security
threats on the global travel and tourism industry performance. Journal of Travel Research,
62(8), 1755-1800. https://doi.org/10.1177/00472875221138792

Almohammed, M., Ahamed, F., & Obeidat, O. S. (2025). Content quality and aesthetics: How

visual appeal and informativeness shape travel decisions. International Journal of

Page 91 of 123



Independent Journeys: Investigating the Key Determinants of Gen Z Female Travelers’ Solo Travel Intentions

Innovative Research and Scientific Studies, 8(6), 1309-1316.
https://doi.org/10.53894/ijirss.v816.9911

Alvarez-Diaz, M., Villanueva-Villar, M., & Rivo-Lopez, E. (2022). Analyzing the main
determinants of being a cultural traveler: the case of domestic cultural trips in Spain.
Journal of Tourism Futures. https://doi.org/10.1108/jtf-10-2021-0237

Bianchi, R. V., Stephenson, M. L., & Hannam, K. (2020). The contradictory politics of the right
to travel: mobilities, borders & tourism. Mobilities, 15(2), 290-306.
https://doi.org/10.1080/17450101.2020.1723251

Bihu, R. (2021). Questionnaire survey methodology in educational and social science
studies. International Journal of Quantitative and Qualitative Research Methods, 9(3),
2021-2056. https://doi.org/10.37745/ijqqrm.13

Bosnjak, M., Ajzen, 1., & Schmidt, P. (2020). The theory of planned behavior: Selected recent
advances and applications. Europe’s Journal of Psychology, 16(3), 352-356.
https://doi.org/10.5964/ejop.v1613.3107

Caber, M., Albayrak, T., & Crawford, D. (2020). Perceived value and its impact on travel
outcomes in youth tourism. Journal of Outdoor Recreation and Tourism, 31, 100327.
https://doi.org/10.1016/j.jort.2020.100327

Cakar, K. (2020). Tourophobia: fear of travel resulting from man-made or natural disasters.
Tourism Review, 76(1), 103—124. https://doi.org/10.1108/tr-06-2019-0231

Cambosa, T. (2025, June 26). Malaysian travellers are back—and they’re smarter than ever,
latest report finds. MARKETECH APAC. https://marketech-apac.com/malaysian-
travellers-are-back-and-theyre-smarter-than-ever-latest-report-
finds/?utm_source=chatgpt.com

Chao, C., & Bahassan, O. M. (2025). How social media influencers impact tourism and city image:
a cross-cultural comparison of TikTok users in the United States and Saudi Arabia. Online
Media and Global Communication. https://doi.org/10.1515/omgc-2025-0040

Chen, X., & Dai, L. (2020). A study on travel experience design based on the motivation of
Chinese millennials to travel alone. In Lecture notes in computer science (pp. 581-593).

https://doi.org/10.1007/978-3-030-49757-6_42

Page 92 of 123



Independent Journeys: Investigating the Key Determinants of Gen Z Female Travelers’ Solo Travel Intentions

Chen, Y., Chiao, E., Moyle, B. D., & Le, T. H. (2023). Exploring the Travel Experience of
Chinese Solo Female Travelers Through a Gender and Cultural Lens. Journal of China
Tourism Research, 1-19. https://doi.org/10.1080/19388160.2023.2270693

Cornet, Y., Lugano, G., Georgouli, C., Milakis, D., Cornet, Y., Lugano, G., Georgouli, C., &
Milakis, D. (2021). Worthwhile travel time: a conceptual framework of the perceived
value of enjoyment, productivity and fitness while travelling. Transport Reviews, 42(5),
580-603. https://doi.org/10.1080/01441647.2021.1983067

Davane, N. A. (2025). Leveraging solo travel experiences in Academic Teaching: A tool for
Experiential learning. The Voice of Creative Research, 7(2), 10-18.
https://doi.org/10.53032/tver/2025.v7n2.02

Department of Statistics Malaysia. (2025). Department of Statistics Malaysia. Dosm.gov.my.
https://www.dosm.gov.my/portal-main/release-content/current-population-estimates-
2025

Dresler, E. (2024). Women journeying alone: exploring solitude across the life stages. Current
Issues in Tourism, 28(13), 2086-2101. https://doi.org/10.1080/13683500.2024.2362380

Durge, S., Poojary, C. K., Kulkarni, P., & Pimplapure, V. (2025a). Gen Z FOMO Economy in
Tourism and Hospitality: Capitalizing on generational urgency for unique experiences. In
Advances in economics, business and management research/Advances in Economics,
Business and Management Research (pp. 243-256). https://doi.org/10.2991/978-94-
6463-860-8 17

Ejupi, R., & Medari¢, Z. (2022). Motives of female travellers for solo travel. Academica Turistica,
15(2), 177-185. https://doi.org/10.26493/2335-4194.15.177-185

Elnur, A., & Akgiin, H. (2024). Social media experiences of solo leisure travelers during the
travel  process: A phenomenological study. Heliyon, 11(1), e41313.
https://doi.org/10.1016/j.heliyon.2024.e41313

El-Sisi, S. A., Elzek, Y., Soliman, M., & Al-Romeedy, B. S. (2025). Behavioural motivators of
solo female travel in non-western contexts: empirical evidence. Journal of Hospitality and
Tourism Insights, 1-20. https://doi.org/10.1108/jhti-05-2025-0611

Entina, T., Karabulatova, 1., Kormishova, A., Ekaterinovskaya, M., & Troyanskaya, M. (2021).
TOURISM INDUSTRY MANAGEMENT IN THE GLOBAL TRANSFORMATION:

Page 93 of 123



Independent Journeys: Investigating the Key Determinants of Gen Z Female Travelers’ Solo Travel Intentions

MEETING THE NEEDS OF GENERATION Z. Polish Journal of Management Studies,
23(2), 130-148. https://doi.org/10.17512/pjms.2021.23.2.08

Erul, E., Woosnam, K. M., & Mclntosh, W. A. (2020). Considering emotional solidarity and the
theory of planned behavior in explaining behavioral intentions to support tourism
development. Journal of  Sustainable Tourism, 28(8), 1158-1173.
https://doi.org/10.1080/09669582.2020.1726935

Fathy, D., Naguib, H. M., Elsharnouby, M. H., & Shazly, R. E. (2024). From social media
marketing to sustainable tourism development: how functionalities and destination image
support sustainable tourism development. Management & Sustainability an Arab Review,
4(4), 698—722. https://doi.org/10.1108/msar-06-2024-0045

Gabrielova, K., & Buchko, A. (2021). Here comes Generation Z: Millennials as
managers. Business Horizons, 64(4), 489-499.
https://doi.org/10.1016/j.bushor.2021.02.013

Gales, A., & Gales, A. (2022). Perceived gendered expectations: a challenge for Generation Z
women. Feminist Media Studies, 23(7), 3274-3290.
https://doi.org/10.1080/14680777.2022.2108874

Gamage, A. N. K. K. (2025). Research design, philosophy, and quantitative approaches in
scientific ~ research  methodology. Scholars  Journal — of  Engineering  and
Technology, 13(02), 91-103.

Ganbold, M., Sukhragchaa, A., Munkhuu, B., & Turbat, D. (2024). Study of travel motivation
and visit intention: The mediating role of perceived risks and travel constraints. Journal
of Eastern European and Central Asian Research (JEECAR), 11(5), 914-930.
https://doi.org/10.15549/jeecar.v11i5.1731

Ganesha, H. R., & Aithal, P. S. (2022). How to Choose an Appropriate Research Data Collection
Method and Method Choice Among Various Research Data Collection Methods and
Method Choices During Ph.D. Program in India? Zenodo (CERN European Organization
for Nuclear Research), 7(2). https://doi.org/10.5281/zenodo.7277944

Ghadban, S., Kamar, R., & Haidar, R. (2023). Decoding international Solo women travelers’
experience: A qualitative analysis of user-generated videos. Journal of QOutdoor

Recreation and Tourism, 44, 100648. https://doi.org/10.1016/j.jort.2023.100648

Page 94 of 123



Independent Journeys: Investigating the Key Determinants of Gen Z Female Travelers’ Solo Travel Intentions

Ghaderi, Z., Béal, L., Zaman, M., Hall, C. M., & Rather, R. A. (2023). How does sharing travel
experiences on social media improve social and personal ties? Current Issues in Tourism,
27(21), 3478-3494. https://doi.org/10.1080/13683500.2023.2266101

Ghosh, P., & Mukherjee, S. (2022). Understanding tourist behaviour towards destination
selection based on social media information: an evaluation using unsupervised clustering
algorithms. Journal of Hospitality and Tourism Insights, 6(2), 754-778.
https://doi.org/10.1108/jhti-11-2021-0317

Godin, G., & Kok, G. (1996). The Theory of Planned Behavior: A Review of its Applications to
Health-Related Behaviors. American Journal of Health Promotion, 11(2), 87-98.
https://doi.org/10.4278/0890-1171-11.2.87

Gosal, J., Andajani, E., & Rahayu, S. (2020). The effect of e-WOM on travel intention, travel
decision, city image, and attitude to visit a tourism city. Advances in Economics, Business
and Management Research, Volume 115. https://doi.org/10.2991/aebmr.k.200127.053

Guzarova, D. A. (2024). Empowering Women Through Andragogy: An Integrative Approach.
cyberleninka.ru. https://doi.org/10.24412/c1-36892-2024-27-203-214

Hamid, S., Ali, R., Azhar, M., & Khan, S. (2021). Solo Travel and Well-Being amongst Women:
an Exploratory study. Indonesian Journal of Tourism and Leisure, 2(1), 1-13.
https://doi.org/10.36256/ijtl.v2i1.125

Hamidi, Z., & Zhao, C. (2020). Shaping sustainable travel behaviour: Attitude, skills, and access
all matter. Transportation Research Part D: Transport and Environment, 88, 102566.
https://doi.org/10.1016/j.trd.2020.102566

Harland, P., Staats, H., & Wilke, H. a. M. (1999). Explaining proenvironmental intention and
behavior by personal norms and the theory of planned behaviorl. Journal of Applied
Social Psychology, 29(12), 2505-2528. https://doi.org/10.1111/j.1559-
1816.1999.tb00123.x

Hosseini, S., Macias, R. C., & Garcia, F. A. (2021). The exploration of Iranian solo female
travellers’ experiences. International Journal of Tourism Research, 24(2), 256—269.
https://doi.org/10.1002/jtr.2498

Humagain, P., & Singleton, P. A. (2021). Exploring tourists’ motivations, constraints, and

negotiations regarding outdoor recreation trips during COVID-19 through a focus group

Page 95 of 123



Independent Journeys: Investigating the Key Determinants of Gen Z Female Travelers’ Solo Travel Intentions

study. Journal of Qutdoor  Recreation and  Tourism, 36, 100447.
https://doi.org/10.1016/.jort.2021.100447

Huntington-Klein, N. (2021). The effect: An introduction to research design and causality.
https://doi.org/10.1201/9781003226055

flhan, O. A., Balyali, T. O., & Giinay, S. (2023). A holistic view of the tourist experience of
Generation Z. Advances in Hospitality and Tourism Research (AHTR), 11(3), 341-370.
https://doi.org/10.30519/ahtr.1125474

Irwan, A., & Hendijani, R. B. (2024). Revolutionizing ease, personal, and reliable travel
experience. Eduvest - Journal of Universal Studies, 4(8), 6665-6683.
https://doi.org/10.59188/eduvest.v4i8.1243

James, G., Witten, D., Hastie, T., Tibshirani, R., & Taylor, J. (2023). Linear Regression. 4n
Introduction to Statistical Learning, 1(1), 69—134. https://doi.org/10.1007/978-3-031-
38747-0 3

Kapoor, P. S., Balaji, M. S., Jiang, Y., & Jebarajakirthy, C. (2021). Effectiveness of travel social
media Influencers: A case of Eco-Friendly Hotels. Journal of Travel Research, 61(5),
1138-1155. https://doi.org/10.1177/00472875211019469

Karagoz, D., Isik, C., Dogru, T., & Zhang, L. (2020). Solo female travel risks, anxiety and travel
intentions: examining the moderating role of online psychological-social support. Current
Issues in Tourism, 24(11), 1595-1612. https://doi.org/10.1080/13683500.2020.1816929

Karagoz, D., Isik, C., Dogru, T., & Zhang, L. (2020). Solo female travel risks, anxiety and travel
intentions: Examining the moderating role of online psychological-social
support. Current Issues in Tourism, 24(11), 1-18.
https://doi.org/10.1080/13683500.2020.1816929

Kemp, S., & Grace, R. C. (2021). Using ordinal scales in psychology. Methods in Psychology, 5,
100054. https://doi.org/10.1016/j.metip.2021.100054

Khoa, B. T., Hung, B. P., & Brahmi, M. H. (2023). Qualitative Research in Social sciences: Data
collection, Data Analysis and Report Writing. International Journal of Public Sector
Performance Management, 12(1/2), 187-209.
https://doi.org/10.1504/ijpspm.2023.132247

Page 96 of 123



Independent Journeys: Investigating the Key Determinants of Gen Z Female Travelers’ Solo Travel Intentions

Kolkesen, C., & Ozdemir, M. (2025). Risks and Constraints faced by solo Female travelers: A
Conceptual Overview. Zenodo (CERN European Organization for Nuclear Research).
https://doi.org/10.5281/zenodo.15258193

Krejcie, R. V., & Morgan, D. W. (1970). Determining Sample Size for Research
Activities. Educational ~ and  Psychological ~ Measurement, 30(3), 607-610.
https://doi.org/10.1177/001316447003000308

Liu, J., Wang, C., Zhang, T., & Qiao, H. (2022). Delineating the effects of social media marketing
activities on Generation Z travel behaviors. Journal of Travel Research, 62(5), 1140—1158.
https://doi.org/10.1177/00472875221106394

Lowe, N. K. (2019). What is a pilot study? Journal of Obstetric, Gynecologic & Neonatal
Nursing, 48(2), 117—-118. https://doi.org/10.1016/j.jogn.2019.01.005

Luo, J. M., & Lam, C. F. (2020). Travel Anxiety, Risk Attitude and Travel Intentions towards
“Travel Bubble” Destinations in Hong Kong: Effect of the Fear of COVID-19.
International Journal of Environmental Research and Public Health, 17(21), 7859.
https://doi.org/10.3390/ijerph17217859

M, K., & Vishnukumar, V. (2024). Investigating social media influencers’ Impact on travel
Decisions: A Data-Driven Study. Preprints.org.
https://doi.org/10.20944/preprints202411.1649.v1

Maiurro, M., & Brandao, F. (2024). Motivations, Needs, and Perceived Risks of Middle-Aged
and Senior Solo Travelling Women: A study of Brazilian female travellers. Journal of
Population Ageing, 18(2), 273-292. https://doi.org/10.1007/s12062-024-09450-z

Mardiana, S. (2020). Modifying Research Onion for Information Systems Research. Solid State
Technology, 63(4), 5304-5313.

McKercher, B. (2020). Cultural tourism market: a perspective paper. Tourism Review, 75(1),
126-129. https://doi.org/10.1108/tr-03-2019-0096

McNamara, K. E., & Prideaux, B. (2009). A typology of solo independent women travellers.
International Journal of Tourism Research, 12(3), 253-264.
https://doi.org/10.1002/jtr.751

Meliana, M., & Yudhistira, P. G. A. (2025). From Fear to Adventure: How trust, risk, and

behavior control influence Gen Z’s solo travel intention. Jurnal Manajemen Teori Dan

Page 97 of 123



Independent Journeys: Investigating the Key Determinants of Gen Z Female Travelers’ Solo Travel Intentions

Terapan | Journal of Theory and Applied Management, 18(1), 78-96.
https://doi.org/10.20473/jmtt.v18i1.62589

Melnyk, K., & Vasanicova, P. (2024). linfluences of Personal Characteristics on Travel Motives
of Slovak Women Abroad. Journal of Management and Business : Research and Practice,
16(2). https://doi.org/10.54933/jmbrp-2024-16-2-8

Moura, A., Eusébio, C., & Devile, E. (2022). The ‘why’ and ‘what for’ of participation in tourism
activities: travel motivations of people with disabilities. Current Issues in Tourism, 26(6),
941-957. https://doi.org/10.1080/13683500.2022.2044292

Nematpour, M., Oshriyeh, O., & Ghaffari, M. (2024). Behind the invisible walls: Understanding
constraints on Muslim solo female travel. Tourism Management Perspectives, 50, 101213.
https://doi.org/10.1016/j.tmp.2023.101213

Nguyen Viet, B., Dang, H. P., & Nguyen, H. H. (2020). Revisit intention and satisfaction: The
role of destination image, perceived risk, and cultural contact. Cogent Business &
Management, 7(1). https://doi.org/10.1080/23311975.2020.1796249

Nguyen, D. T. A., & Hsu, L. (2023). Exploring the transformative travel process: testing the
moderating role of travel motivation and the mediating role of self-reflection of solo
travelers. Asia Pacific Journal of Tourism Research, 28(12), 1363-1379.
https://doi.org/10.1080/10941665.2023.2293797

Nguyen, D. T. A., & Luong, T. (2024). Exploring transformative travel experiences of Southeast
Asian female solo travelers. Leisure Sciences, 1-19.
https://doi.org/10.1080/01490400.2024.2388268

Nguyen, V. H., Truong, T. X. D., Pham, H. T., Tran, D. T., & Nguyen, P. H. (2021). Travel
Intention to Visit Tourism Destinations: A Perspective of Generation Z in
Vietnam. Journal of Asian Finance, 8(2), 1043-1053.
https://doi.org/10.13106/jafeb.2021.vol8.n02.1043

Oktadiana, H., Pearce, P. L., & Li, J. (2020). Let’s travel: Voices from the millennial female
Muslim travellers. [International Journal of Tourism Research, 22(5), 551-563.

https://doi.org/10.1002/jtr.2355

Page 98 of 123



Independent Journeys: Investigating the Key Determinants of Gen Z Female Travelers’ Solo Travel Intentions

Palladino, M. (2020). Rediscovering people, places and traditions: a story of stories. Journal of
Place Management and Development, 13(2), 121-147. https://doi.org/10.1108/jpmd-12-

2018-0097
Perreault, W. D., & Leigh, L. E. (1989). Reliability of Nominal Data Based on Qualitative
Judgments. Journal of Marketing Research, 26(2), 135-148.

https://doi.org/10.1177/002224378902600201

Pitanatri, P. D. S., Adnyani, N. W. G., Kartini, L. P., & Valeri, M. (2025). Travel motivations,
preferences, and characteristics of women solo travelers in Bali. Journal of Applied
Sciences in Travel and Hospitality, 8(1), 63—78. https://doi.org/10.31940/jasth.v811.63-78

Pitanatri, P. D. S., Witarsana, 1. G. a. G., Kartini, N. L. P., Swandewi, N. K., & Pitanatri, M. U.
(2024). Winning over the Gen Z: Empirical Insights into Social Media Behaviour during
Travel. [International Journal of Professional Business Review, 9(8), ¢04884.
https://doi.org/10.26668/businessreview/2024.v918.4884

Pompurova, K., Simo¢kova, 1., & Rialti, R. (2023). Defining domestic destination attractiveness:
Gen-Y and Gen-Z perceptions. Current Issues in Tourism, 27(12), 2004-2022.
https://doi.org/10.1080/13683500.2023.2220953

Pop, R., Saplacan, Z., Dabija, D., & Alt, M. (2021). The impact of social media influencers on
travel decisions: the role of trust in consumer decision journey. Current Issues in Tourism,
25(5), 823-843. https://doi.org/10.1080/13683500.2021.1895729

Porter, G., Murphy, E., Adamu, F., Dayil, P. B., Dungey, C., Maskiti, B., De Lannoy, A., Clark,
S., Ahmad, H., & Yahaya, M. J. (2025). Young women’s travel safety and the journey to
work: Reflecting on lived experiences of precarious mobility in three African cities (and
the potential for transformative action). Journal of Transport Geography, 123, 104109.
https://doi.org/10.1016/j.jtrangeo.2024.104109

Preko, A. (2020). Safety and security concerns at the beach: Views of migrant visitors in Ghana.
Tourism and Hospitality Research, 21(1), 73-85.
https://doi.org/10.1177/1467358420954504

Rahjasa, P. S. L. (2025). Open trip and Backpacker tourism Trends in the Digital Era: A review

of the literature and implications for travel businesses. Enrichment Journal of

Page 99 of 123



Independent Journeys: Investigating the Key Determinants of Gen Z Female Travelers’ Solo Travel Intentions

Multidisciplinary Research and Development, 3(6), 3033-3040.
https://doi.org/10.55324/enrichment.v316.460

Rana, K., Gangotia, A., & Bhatt, K. (2025). Mindful escapes: Unveiling the transformative
wellness  journeys of generation Z. Journal of Vacation Marketing.
https://doi.org/10.1177/13567667251316292

Richards, G., & Morrill, W. (2020). Motivations of global Millennial travelers. Revista Brasileira
De Pesquisa Em Turismo, 14(1), 126—139. https://doi.org/10.7784/rbtur.v14i1.1883

Rising interest in solo travel in the Asia Pacific. (2025, October 23). Destinationnsw.com.au.
https://www.destinationnsw.com.au/newsroom/rising-interest-in-solo-travel-in-the-asia-
pacific

Rogers, B. (1998). Descriptive analysis of research data. AAOHN Journal, 46(5), 266-267.
https://doi.org/10.1177/216507999804600507

Rudez, H. N. (2023). What features of digital travel-related information is generation Z looking
for? Tourism and Hospitality Management, 29(4), 495-504.
https://doi.org/10.20867/thm.29.4.2

Sahoo, D., Nukhu, R., Dash, S., & Chauhan, V. (2025). Adventure tourism and visitors
motivations: a mixed-method study on memorability and psychological well-being.
Journal of Hospitality and Tourism Insights, 1-20. https://doi.org/10.1108/jhti-04-2025-
0466

Saini, H., Kumar, P., & Verma, R. (2024). Social media and its influence on travel decision
making. In Advances in hospitality, tourism and the services industry (AHTSI) book series
(pp- 261-282). https://doi.org/10.4018/979-8-3693-3972-5.ch011

Salmerdn, R., Garcia, C., & Garcia, J. (2020). Overcoming the inconsistences of the variance
inflation factor: A redefined VIF and a test to detect statistical troubling
multicollinearity. ArXiv (Cornell University).

Sedgwick, P. (2013). Convenience sampling. BMJ, 347(oct25 2), {6304.
https://doi.org/10.1136/bm;.f6304

Seow, D., & Brown, L. (2018). The solo female Asian tourist. Current Issues in Tourism, 21(10),
1187-1206. https://doi.org/10.1080/13683500.2017.1423283

Page 100 of 123



Independent Journeys: Investigating the Key Determinants of Gen Z Female Travelers’ Solo Travel Intentions

Seyfi, S., Hall, C. M., Vo-Thanh, T., & Zaman, M. (2022). How does digital media engagement
influence sustainability-driven political consumerism among Gen Z tourists? Journal of
Sustainable Tourism, 31(11), 2441-2459.
https://doi.org/10.1080/09669582.2022.2112588

Shi, G., Zhou, Y., Sang, Y., Huang, H., Zhang, J., Meng, P., & Cai, L. (2021). Modeling the
response of negative air ions to environmental factors using multiple linear regression and
random forest. Ecological Informatics, 66, 101464.
https://doi.org/10.1016/j.ecoinf.2021.101464

Shrestha, N. (2020). Detecting Multicollinearity in Regression Analysis. American Journal of
Applied Mathematics and Statistics, 8(2), 39-42. https://doi.org/10.12691/ajams-8-2-1

Singh, A. S. (2017). Common procedures for development, validity and reliability of a
questionnaire. International Journal of Economics, Commerce and Management, 5(5),
790-801.

Sio, K. P., Fraser, B., & Fredline, L. (2021). A Contemporary systematic literature review of
gastronomy tourism and destination image. Tourism Recreation Research, 49(2), 312—
328. https://doi.org/10.1080/02508281.2021.1997491

Smith, M. K., Pinke-Sziva, 1., Berezvai, Z., & Buczkowska-Golabek, K. (2021). The changing
nature of the cultural tourist: motivations, profiles and experiences of cultural tourists in
Budapest.  Journal of Tourism and Cultural Change, 20(1-2), 1-19.
https://doi.org/10.1080/14766825.2021.1898626

Soliman, M. (2019). Extending the Theory of Planned Behavior to Predict Tourism Destination
Revisit Intention. International Journal of Hospitality & Tourism Administration, 22(5),
1-26. https://doi.org/10.1080/15256480.2019.1692755

Solo Traveler. (2025, November 18). Solo Travel Statistics, Data 2024 - 2025 historical trends,
sources cited. https://solotravelerworld.com/about/solo-travel-statistics-data/

Somasiri, S., Murray, N., & Dresler, E. (2022). Solo female travellers: solitude as a solo travel
need and intrusive experiences in Asia. Asia Pacific Journal of Tourism Research, 27(11),

1127-1143. https://doi.org/10.1080/10941665.2023.2166417

Page 101 of 123



Independent Journeys: Investigating the Key Determinants of Gen Z Female Travelers’ Solo Travel Intentions

Stone, M. J., Migacz, S., & Sthapit, E. (2021). Connections between culinary tourism experiences
and memory. Journal of Hospitality & Tourism Research, 46(4), 797-807.
https://doi.org/10.1177/1096348021994171

Su, C., & Wu, T. (2020). The Dark Side of Solo Female Travel: Negative Encounters with Male
Strangers. Leisure Sciences, 42(3-4), 375-392.
https://doi.org/10.1080/01490400.2020.1712277

Teng, Y., Wu, K., & Lee, Y. (2023). Do personal values and motivation affect women’s solo
travel intentions in Taiwan? Humanities and Social Sciences Communications, 10(1), 8.
https://doi.org/10.1057/s41599-022-01499-5

Teng, Y., Wu, K., & Lee, Y. (2023). Do personal values and motivation affect women’s solo
travel intentions in Taiwan? Humanities and Social Sciences Communications, 10(1), 8.
https://doi.org/10.1057/s41599-022-01499-5

Tesin, A., Kovaci¢, S., & Obradovi¢, S. (2023). The experience I will remember: The role of
tourist personality, motivation, and destination personality. Journal of Vacation
Marketing, 30(4), 713-730. https://doi.org/10.1177/13567667231164768

The Business Research Company. (2025) Solo Travel Global Market Report 2025.
https://www.researchandmarkets.com/reports/6075872/solo-travel-market-global-
industry-size

Theocharis, D., Tsekouropoulos, G., & Chatzigeorgiou, C. (2025). Branding for Gen Z: consumer
behavior and newly launched technological products. Journal of Agricultural Informatics,
16(1). https://doi.org/10.17700/jai.2025.16.1.746

Ting, H., Morrison, A., Leong, C., Kumarusamy, R., & Leong, Q. (2023). Scoping Study of
Safety of Women Tourists in a Special Context to Safe Tourism Destination for Women
project initiated in Madhya Pradesh, India. Journal of Responsible Tourism Management,
3(2). https://doi.org/10.47263/jrtm.03-02-01

Tourism Malaysia. (2024). MALAYSIAN OUTBOUND AND DOMESTIC TRAVEL BEHAVIOR
20 24 TOURISM MALAYSIA. https://www.tourism.gov.my/files/uploads/Malaysian-

Outbound-and-Domestic-Travel-Behavior.pdf

Page 102 of 123



Independent Journeys: Investigating the Key Determinants of Gen Z Female Travelers’ Solo Travel Intentions

Trelohan, M., Lagier, J., & Montargot, N. (2025). The identity empowerment of women through
solo backpacking. Current Issues in Tourism, 1-16.
https://doi.org/10.1080/13683500.2025.2504086

Umur, M. (2024). Women Solo Travellers: A Base for Gender Equality. Emerald Publishing
Limited EBooks, 255-267. https://doi.org/10.1108/978-1-83753-970-320241016

Varga, 1. E., & Gabor, M. R. (2021). The influence of social networks in travel decisions.
Economics, 9(2), 35-48. https://doi.org/10.2478/e0ik-2021-0015

Vasanicova, P., & Melnyk, K. (2025). Generational differences in motivational drivers and travel
preferences: An exploration of international travel behavior of Slovak women. Tourism
and Hospitality, 6(2), 117. https://doi.org/10.3390/tourhosp6020117

Villa-Clarke, A. (2024, November 27). Travel Trends Report 2025: Solo Travel. Forbes.
https://www.forbes.com/sites/angelinavillaclarke/2024/11/27/travel-trends-report-2025-
solo-travel/

Wang, H., & Lee, T. J. (2025). Framed and threatened: Negative meta-stereotypes and their effect
on identity threat and behavioral intentions among solo female travelers. Tourism
Management Perspectives, 59, 101427. https://doi.org/10.1016/j.tmp.2025.101427

Wang, J., Li, Y., Wu, B., & Wang, Y. (2020). Tourism destination image based on tourism user
generated content on internet. Tourism  Review, ahead-of-print(ahead-of-print).
https://doi.org/10.1108/tr-04-2019-0132

Wang, W., & lahad, N. A. (2025). Gen Z and Social Media: Shaping Tourism and Hospitality
Behavior: A Thematic and Bibliometric review. International Journal of Academic
Research in Business and Social Sciences, 15(6). https://doi.org/10.6007/ijarbss/v15-
16/25602

Wang, Y., Dai, Y., Li, H., & Song, L. (2021). Social Media and Attitude Change:

Information Booming Promote or Resist Persuasion? Frontiers in

Psychology, 12. https://doi.org/10.3389/fpsyg.2021.596071
Wang, Z., & Huang, X. (2025). Empowerment through Solo Travel: The Self-Identity
Transformation of Chinese women in emerging adulthood. Leisure Sciences, 1-22.

https://doi.org/10.1080/01490400.2025.2512110

Page 103 of 123



Independent Journeys: Investigating the Key Determinants of Gen Z Female Travelers’ Solo Travel Intentions

Wu, L., & Shimizu, T. (2020). Analyzing dynamic change of tourism destination image under
the occurrence of a natural disaster: evidence from Japan. Current Issues in Tourism,
23(16), 2042-2058. https://doi.org/10.1080/13683500.2020.1747993

Yang, E. C. L., DaLiang, A.R., & Lin, J. H. (2023). A Market Segmentation Study of solo Travel
Intentions and Constraints. Journal of Hospitality & Tourism Research, 49(1), 132—145.
https://doi.org/10.1177/10963480231163517

Yang, T., Ruan, W., Li, Y., & Zhang, S. (2023). Virtual tourist motivation: the differences
between virtual tourism and on-site tourism. Tourism Review, 78(5), 1280-1297.
https://doi.org/10.1108/tr-07-2022-0331

Zaidi, N., Khan, M. N., & Ahuja, V. (2022). Intention to adopt user generated content on virtual
travel communities: Exploring the mediating role of attitude. Tourism and Hospitality
Research, 23(3), 285-297. https://doi.org/10.1177/14673584221089744\

Zarezadeh, Z. (2025). Empowered through travel: the impact of travel on migrant women’s
autonomy. Tourism Recreation Research, 1-18.
https://doi.org/10.1080/02508281.2025.2569863

Zhang, M., Zhao, P., & Tong, X. (2022). Constructing women’s immobility: Fear of violence and
Women’s constricted nocturnal travel behaviour. Travel Behaviour and Society, 26, 178—
192. https://doi.org/10.1016/j.tbs.2021.10.002

Zimmerman, M. (2024). The value and limitations of self-administered questionnaires in clinical
practice and epidemiological studies. World Psychiatry, 23(2), 210-212.
https://doi.org/10.1002/wps.21191

Zou, Y., & Yu, Q. (2022). Sense of safety toward tourism destinations: A social constructivist
perspective. Journal of Destination Marketing & Management, 24, 100708.
https://doi.org/10.1016/;.jdmm.2022.100708

Zulkurnain, M. Z., Awang Ali, Q. A. S., & Belly, T. (2023b). Malaysia as a backpacking
destination for millennial solo female travellers: examining destination image, motivation,
and intentions. e-Academia Journal, 12(2), 180-197. https://doi.org/10.24191/e-
aj.v12i2.23967

Page 104 of 123



Independent Journeys: Investigating the Key Determinants of Gen Z Female Travelers’ Solo Travel Intentions

APPENDICES

Appendix 3.1: Questionnaire

Independent Journeys: Investigating the
Key Determinants of Gen Z Female
Travelers’ Solo Travel Intentions

PERSONAL DATA PROTECTION NOTICE

Please be informed that in accordance with Personal Data Protection Act 2010 (“PDPA”")
which came into force on 15 November 2013, Universiti Tunku Abdul Rahman (“UTAR") is
hereby bound to make notice and require consent in relation to collection, recording,
storage, usage and retention of personal information.

1. Personal data refers to any information which may directly or indirectly identify a person
which could include sensitive personal data and expression of opinion. Among others it
includes:

a) Name

b) Identity card

c) Place of Birth

d) Address

e) Education History
f) Employment History
g) Medical History

h) Blood type

i) Race

j) Religion

k) Photo

[) Personal Information and Associated Research Data
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2. The purposes for which your personal data may be used are inclusive but not limited to:

a) For assessment of any application to UTAR

b) For processing any benefits and services

c) For communication purposes

d) For advertorial and news

e) For general administration and record purposes

f) For enhancing the value of education

g) For educational and related purposes consequential to UTAR
h) For replying any responds to complaints and enquiries

i) For the purpose of our corporate governance

j) For the purposes of conducting research/ collaboration

3. Your personal data may be transferred and/or disclosed to third party and/or UTAR
collaborative partners including but not limited to the respective and appointed
outsourcing agents for purpose of fulfilling our obligations to you in respect of the
purposes and all such other purposes that are related to the purposes and also in providing
integrated services, maintaining and storing records. Your data may be shared when
required by laws and when disclosure is necessary to comply with applicable laws.

4. Any personal information retained by UTAR shall be destroyed and/or deleted in
accordance with our retention policy applicable for us in the event such information is no
longer required.

5. UTAR is committed in ensuring the confidentiality, protection, security and accuracy of
your personal information made available to us and it has been our ongoing strict policy to
ensure that your personal information is accurate, complete, not misleading and updated.
UTAR would also ensure that your personal data shall not be used for political and
commercial purposes.
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6. By submitting or providing your personal data to UTAR, you had consented and agreed
for your personal data to be used in accordance to the terms and conditions in the Notice
and our relevant policy.

7. If you do not consent or subsequently withdraw your consent to the processing and
disclosure of your personal data, UTAR will not be able to fulfill our obligations or to
contact you or to assist you in respect of the purposes and/or for any other purposes
related to the purpose.

8. You may access and update your personal data by writing to chongwaisan@1utar.my

chongwaisan20@gmail.com Switch account 1)

£3 Not shared

ACKNOWLEDGEMENT OF NOTICE

O | have been notified that | hereby understood, consented and agreed with UTAR
above notice.

O | disagree, and my personal data will not be processed. (Thank You For Your
Participation).
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Race *

O Malay
(O chinese
(O Indian
(O other:

Employment Status *

O Student

Employed as FULL-time employee
Employed as PART-time employee
Self-Employed / Freelancer
Umemployed

Other:

O OO0OO0O0

Income Level *

(O Below RM1,000
(O RM1,001 - RM2,000
(O RM2,001 - RM3,000

(O Above RM3,000
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In this section, please read each question attentively and select the answer that best
represents your situation.

Travel Frequency (in the past 12 months) *

O Never
O 1-2 trips
O 3-5 trips

(O More than 6 trips

When was your most recent trip? *

Within the last 1 month
1-3 months ago

4-6 months ago

7-12 months ago

More than 1 year ago

O O0OO0OO0O0

Preferred Travel Style *

Solo travel

Travel with friends
Travel with family
Group tour

Other:

00000

Preferred Travel Duration for Solo Trips *
|:| 1 - 3 days (short trip)
|:| 4 - 7 days (week-long)

|:| 8 - 14 days

|:| More than 2 weeks
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Please indicate how strong you agree or disagree with each statement whereby placing a
circle from 1 (Strongly Disagree) to 5 (Strongly Agree).

Solo Travel Intention *

1 2 3 4 5
| intend to
travel alone in O O O O O
the future.
| intend to

engage in solo

travel
whenever | O O O O O
have the

opportunity.

| decided to O O O O O

travel alone.

| am willing to

make an effort O O O O O

to travel alone
in the future.
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Social Media Influences *

| refer to social

media for

information O O O O O
related to solo

travel.

| observed

trends on

social media

influence my O O O O O
intention to

engage in solo

travel.

Images of

tourism

destinations

shared on

social media O O O O O
increase my

interest in solo

travelling.

Social media

provides useful

information

about new O O O O O
tourism

destinations

for solo travel.
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Safety and Security *

| prefer to

travel alone to

destinations

that are O O O O O
perceived to be

safe.

| am concerned

about the

safety

conditions for O O O O O
travelling

alone.

| pay attention

to safety-

related

opinions and

experiences O O O O O
shared by

others when

travel alone.

Safety

concerns

influence my

decision when O O O O O
choosing

destinations

for solo travel.
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Psychological Motive *

| prefer to travel

alone to

disconnect from

daily routines O O O O O
and

responsibilities.

Experiencing a

change of

environment is

important to me O O O O O
during solo

travel.

Travelling alone

makes me feel

more confident O O O O O
and

independent.

Solo travel

provides an

opportunity to

fulfil my O O O O O
personal desires

and needs.
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Cultural Motive *

| enjoy visiting

museums and

galleries when O O O O O
travelling alone.

| like

participating in

cultural and

entertainment O O O O O
events during

my solo trips.

| enjoy

sightseeing at

destinations | O O O O O
travel alone.

| am interested

in learning

about the

culture and way

of life of other O O O O O
people and

nations when

travelling solo.

| like trying local

cuisine during O O O O O

my solo trip.
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Personal Motive *

During solo

trip, | enjoy

meeting new O O O O O
people.

| travel alone

in search of

personal O O O O O
growth and

self-discovery.

Solo travel

allows me to

broaden my

horizons, O O O O O
explore, and

discover new

things.

| travel alone

to develop

skills in areas

I O O O O O
important to

me.

| undertake

solo travel to O O O O O

challenge
myself
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Destination Image *

| will travel solo

1o a destination

that offers

interesting O O O O O
cultural

attractions.

| prefer to travel

solo to

destinations

where | can

meet people O O O O O
who are

friendly and

welcoming.

| am interested

in conducting a

solotripto a

destination that

offers O O O O O
appealing local

food

experiences.

| prefer to travel

solo to

destinations

that provide

beautiful O O O O O
scenery and

natural

attractions.

Thank you for taking the time to complete this survey. Your valuable participation is greatly
appreciated.
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Appendix 3.2: Ethical Clearance Approval Official Letter

Re: U/SERC/78-669/2026

7 January 2026

Dr Yeong Wai Mun

Head, Department of International Business
Faculty of Accountancy and Management
Universiti Tunku Abdul Rahman

Jalan Sungai Long

Bandar Sungai Long

43000 Kajang, Selangor

Dear Dr Yeong,

Ethical Approval For Research Project/Protocol

UNIVERSITI TUNKU ABDUL RAHMAN ouorzm
Wholly owned by UTAR Education Foundation

Co. No. 578227-M

We refer to your application for ethical approval for your students’ research project from Bachelor of
International Business (Honours) programme enrolled in course UKMZ3016. We are pleased to inform
you that the application has been approved under Expedited Review.

The details of the research projects are as follows:

Approval Validity

No. Research Title Student’s Name Supervisor’s Name
L The Inlnpacl of Al Suc_h as ChatGPT on Students Chin Yin Tong Dr Eaw Hool Cheng
Learning and Daily Life
2 Factor that Influences User Trust in Platform-based Micholas Tang Dr Jayamalathi a/p
" | Business Kien Yuan Jayabalan
Do Students Prefer Working with Flexible Hours Dr Kalaivani a/
3. | and Locations or Fixed Working Hours and Tan Song Ze 'ap
Jayaraman
Location -
Factors of E-commerce That Influence Customer . Dr Komathi a/p
+ Satisfaction Among Gen Z in Malaysia Yap Chen Khai Munusamy
A Case Study of Patient Satisfaction in a Private . "
a Clinic in Negerl Sembilan Liew Xin Yee Ms Lim Yee Wui
The Influence of Trend Culture on Gen Z's Peggy Loh Zi .
b Purchase Decision for Collectible Items Xuan Dr Foo Meaw Yee
Determinants  of In-game Purchase Intention . .
T Among Malaysian Youth Online Gamers Lim Jing Hao Dr Yeong Wai Mun
8 Consumer Buying Behaviour Towards Consumer Tee Xin Zhuen D Foo Meow Yee
Products in Malaysia
9 The Impact of Micromanagement on Employee Chen Yu Wen Dr Jayamalathi a'p
" | Performance Among Sales Agents in Malaysia Sharen Jayabalan
10 Drivers of Generation Z Consumers’ Purchase Lee Kon Hau Dr Malathi Nair a/p G
" | Intention Toward Green Skin Care Products ' Narayana Nair
R . D Omar Hamdan
1| oo of Gompany Benfie 9% 35 | hong Yose hing | Mohand
Hicates Anons ystans ployess Alkharabsheh
The Influence of Organizational Communication,
12 Coworker  Support, and Job Siress with the Phun Yan Jun Ms Hooi Pik Hua
" | Mediating Role of Job Satisfaction on Employees’ : @ Rac Hool
Motivation
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Kampar Campus - Jalan Universiti, Bandar Barat, 31900 Kampar, Perak Darul Ridzuan, Malaysia
Tel: (G05) 468 8B8E  Fax: (B05) 466 1313
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Wehbsite: www.utar.edu.my
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Mg Zhen Yang

Dr Malathi Nair a'p G
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The conduct of this research is subject to the following:

(1) The participants’ informed consent be obtained prior to the commencement of the research;

(2) Confidentiality of participants” personal data must be maintained; and

(3) Compliance with procedures set out in related policies of UTAR such as the UTAR Research Ethics
and Code of Conduct, Code of Practice for Research Involving Humans and other related

policies/guidelines.

(4) Written consent be obtained from the institution(s)/company(ies) in which the physical or/and
online survey will be carried out, prior to the commencement of the research.

Should the students collect personal data of participants in their studies, please have the participants sign
the attached Personal Data Protection Statement for records.

Thank you.

Yours sincerely,
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Professor Dr Zuraidah Abd Manaf
Chairman

UTAR Scientific and Ethical Review Committee

c.e Dean, Faculty of Accountancy and Management
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Independent Journeys: Investigating the Key Determinants of Gen Z Female Travelers’ Solo Travel Intentions

Appendix 3.3: SPSS Result (Pilot Test — Reliability Test)

Reliability Statistics

Cronbach's
Alpha N of ltems

Reliability Statistics

Cronbach's
Alpha N of ltems

917 4

876 4

Reliability Statistics

Cronbach's
Alpha N of ltems

Reliability Statistics

Cronbach's
Alpha N of ltems

.885 4

.866 4

Reliability Statistics

Cronbach's
Alpha N of ltems

903 9

Reliability Statistics

Cronbach's
Alpha N of ltems

.888 4

Reliability Statistics

Cronbach's
Alpha

N of ltems

9
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Appendix 4. 1: SPSS Result (Actual Study — Reliability Test)

Reliability Statistics

Cronbach's
Alpha N of ltems

.889 4

Reliability Statistics

Cronbach's
Alpha N of ltems

Reliability Statistics

916 o)

Reliability Statistics

Cronbach's
Alpha N of ltems

Cronbach's
Alpha N of ltems

888 4 .904 4

Reliability Statistics Reliability Statistics

Cronbach's Cronbach's
Alpha N of ltems Alpha N of ltems

.899 4 909 9

Reliability Statistics

Cronbach's
Alpha N of ltems

900 4
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Independent Journeys: Investigating the Key Determinants of Gen Z Female Travelers’ Solo Travel Intentions

Appendix 4.2: SPSS Result (Pearson Correlation Coefficient Analysis)

Correlations

STI SMI SAS PSM CLM PEM DIM
STI Pearson Correlation 1 756 803" 7207 745" 7497 8017
Sig. (2-tailed) <.001 <.001 <.001 <.001 <.001 <.001
N 393 393 393 393 393 393 393
SMI  Pearson Correlation 756 1 7417 718" 7427 7317 788"
Sig. (2-tailed) <.001 <.001 <.001 <.001 <.001 <.001
N 393 393 393 393 393 393 393
SAS  Pearson Correlation 803" 7417 1 7477 752" 766 782"
Sig. (2-tailed) <.001 <.001 <.001 <.001 <.001 <.001
N 393 393 393 393 393 393 393
PSM  Pearson Correlation 7207 718" 747" 1 707" 755 7337
Sig. (2-tailed) <.001 <.001 <.001 <.001 <.001 <.001
N 393 393 393 393 393 393 393
CLM  Pearson Correlation 745" 7427 752" 707" 1 7347 765
Sig. (2-tailed) <.001 <.001 <.001 <.001 <.001 <.001
N 393 393 393 393 393 393 393
PEM  Pearson Correlation 749" 7317 766 755 7347 1 713"
Sig. (2-tailed) <.001 <.001 <.001 <.001 <.001 <.001
N 393 393 393 393 393 393 393
DIM  Pearson Correlation 8017 788" 782" 7337 765 713" 1
Sig. (2-tailed) <.001 <.001 <.001 <.001 <.001 <.001
N 393 393 393 393 393 393 393

***_Correlation at 0.001(2-tailed)
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Appendix 4.3: SPSS Result (Multiple Linear Regression Analysis)

Model Summary
Change Statistics

Adjusted R Std. Error of R Square
Model R R Square Square the Estimate Change F Change df1 df2 Sig. F Change
1 8647 .746 742 47577 746 189.134 6 386 <.001

a. Predictors: (Constant), DIM, PSM, CLM, SMI, PEM, SAS

ANOVA®
Sum of
Model Squares df Mean Square F Sig.
1 Regression 256.868 6 42811 189.134 <.001”
Residual 87.373 386 .226
Total 344.240 392

a. Dependent Variable: STI
b. Predictors: (Constant), DIM, PSM, CLM, SMI, PEM, SAS

Coefficients®
Standardized
Unstandardized Coefficients Coefficients
Model B Std. Error Beta t Sig.

1 (Constant) .029 27 227 .821
SMI 141 .048 138 2.947 .003
SAS 316 .051 301 6.182 <.001
PSM .057 .043 .059 1.319 .188
CLM 112 .046 110 2407 .017
PEM .090 .047 .092 1.925 .055
DIM 274 .054 .258 5.026 <.001

a. Dependent Variable: STI

Coefficients®
Standardized

Unstandardized Coefficients Coefficients 95.0% Confidence Interval for B Collinearity Statistics
Model B Std. Error Beta t Sig. Lower Bound Upper Bound  Tolerance VIF
1 (Constant) .029 27 227 .821 -.221 279
SMi 41 .048 138 2.947 .003 .047 235 301 3323
SAS 316 .051 .301 6.182 <.001 .215 416 277 3.613
PSM .057 .043 .059 1.319 .188 -.028 142 329 3.038
CLM 12 .046 110 2407 .017 .020 .203 315 3.172
PEM .090 .047 .092 1.925 .055 -.002 181 287 3481
DIM 274 .054 .258 5.026 <.001 167 381 .249 4.017

a.Dependent Variable: STI

Collinearity Diagnostics®

Variance Proportions

Model Dimension Eigenvalue  Condition Index (Constant) SMI SAS PSM CLM PEM DIM

1 1 6.910 1.000 .00 .00 .00 .00 .00 .00 .00
2 .032 14.695 93 .01 .00 .03 .01 .03 .00
3 .015 21.324 .03 A2 .00 .58 21 .05 .03
4 .012 23.679 .00 .27 .02 .29 .00 .60 .00
5 .012 24.089 .00 .31 .01 .07 .66 10 .05
6 .010 26.186 .03 .05 .80 .02 1 19 .03
7 .008 28.988 .00 .23 A7 .02 .00 .03 .88

a.Dependent Variable: STI
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